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Successful  in  getting  support  from  retailers 
because  it  gets  response  from  consumers- 


The  Chicago  Tribune 
Consumer-Franchise  Plan 

Sales  at  the  factory  grow  today 
as  plans  are  based  on  conditions 
at  the  retail  level.  With  little  per¬ 
sonal  selling  by  retailers,  the 
critical  phase  of  sales  work  has 
moved  beyond  the  store  and 
into  the  home. 

Today’s  advertising  job  is  to 
sell  the  consumer  before  she  goes 
to  the  store.  Advertising  which 
is  run  to  influence  the  retailer  im¬ 
presses  him  only  when  it  im¬ 
presses  his  customers. 

To  get  retailers  to  take  on  your 
line — and  to  keep  it  in  the  face 
of  competitive  claims  for  his 
space  and  time — your  advertising 
must  be  used  to  build  a  consumer 
franchise  that  will  produce  for 
your  brand  an  important  share 


of  the  day-in,  day-out  buying  of 
consumers. 

From  first-hand  experience  in 
working  with  manufacturers  and 
retailers  the  Chicago  Tribune 
has  developed  a  sound  procedure 
that  successfully  builds  sales 
volume  and  a  strong  brand 
position. 

It  will  enable  you  to  turn  to 
your  advantage  the  trend  to 
fewer  brands  per  product  class 
per  store  and  the  increasing  re¬ 
liance  on  self  service  in  retailing. 

It  starts  with  the  retailer’s 
own  need  for  higher  volume  and 
faster  turnover.  And,  because  it 
does,  it  gets  his  active  support. 
You  can  use  this  consumer- 
franchise  plan  to  secure  larger 


orders  and  better  store  display. 
With  it  your  staff  can  sell  more 
r.nd  earn  more. 

Pointed  for  immediate  sales, 
it  calls  for  no  special  prices,  dis¬ 
counts  or  deals.  Successfully  used 
in  Chicago,  it  is  readily  applica¬ 
ble  in  other  markets.  It  works 
for  big  units  as  well  as  for  pack¬ 
aged  goods.  1 

Why  not  decide  now  to  learn 
how  you  can  put  the  plan  to 
work  for  you?  A  Tribune  repre¬ 
sentative  will  be  glad  to  talk  to 
you.  Ask  him  to  call.  Do  it  now 
while  the  matter  is  fresh  in  your 
mind. 

Chicago  Tribune 

THE  world’s  greatest  NEWSPAPER 


Wanted:  More  Green  Thumbs 


In  a  world  fact'd  with  coiihitaiit  food  ?hoi  la<:c!«  in  so  main 
countries,  more  "green  tliumbs"  are  needed! 

Here  in  America,  modern  agricultural  methods  have  in¬ 
creased  farm  production  b0'/<  in  the  past  generation— e\en 
though  today  there  are  20'/(  fewer  workers  on  the  farms. 
This  increased  yield  means  plenty  of  food  for  every  one 
here  — and  more  besides.  And  the  same  methods,  applied  in 
other  countries,  would  help  answer  world  food  needs. 

IJetter  seed,  fertilizer,  and  new  scientific  methods  jilav 
their  |)art.  EcjualU  important  are  the  various  chemicals  that 
now  fight  off  blight,  disease,  and  destructive  insects.  Start- 
ing  before  planting  and  continuing  until  the  food  is  ready 
for  our  tables,  hundreds  of  new  materials  increase  and  pro¬ 
tect  our  food  supply. 

Even  alter  harvest,  man-made  agents  speed  the  ripening 
proc  ess.  Others  guard  our  food  against  rodents  and  insects. 


The  people  of  Union  Carbide  help  make  possible  the 
high  productivity  of  America's  food  producers  by  supply¬ 
ing  chemicals  for  fungicides  and  insecticides,  gases  for  rip¬ 
ening  and  preserving,  and  the  stainless  steel  so  important 
in  the  jireparation  and  distribution  of  food.  If  you  have  a 
materials  problem,  in  this  field  or  other  fields,  it  is  quite 
likely  they  can  help  you  also. 


FREE  :  lA'tirn  morr  the  inhTvsting  things  yon 

nsv  vvrry  daw  H  rilf  for  thr  iilnstrated  fumklot^'l^rod- 
mis  and  l^rw'vssrs"  irhirh  tvlts  haiv  sritaireand  indus¬ 
try  use  I  nian  ('.arhidv's  ilitys^  i'Ju>mirats^  (larimns^ 
(»asvs,  and  l*lastivs  in  mining  things  far  yon,  M  riff 
far  free  iamklet  8 . 


1  MON  Cauhide 

AJV'D  CA  RB  ON  COBB  ORA  TION 


30  EAST  42  ND  STREET 


NEW  YORK  17.  N.  Y. 


Tra<h‘-marki‘fl  I'rmlucls  of  Alloya.  C.iirhons.  ('JiPinicals.  Gaxes.  and  Pliistirx  inrlude  ■ 


I’RK.STONE  ami  TrkK  Anti-Freczes  •  NatIONAI.  Carlmii'i  •  KVEREADV  FlaNhliclits  ami  Batteries  •  ACHE.SON  Klectro<les 
.SVN'I  IIETK'  ORCJAMC  Cm  MICAI.S  •  l’Ri:ST-0-I.ITF,  Acetylene  •  I.IMti;  Oxygen  •  I’X  ROKAX  Cas 
1! \Ki  i.m  .  Kri;m:.  ViNVON,  ami  \  iNvi.m;  I’la-tic'  •  Ki.ia  tromkt  Allnys  ami  MeiaU  •  IIaynks  .Stfm.ite  Alloys 
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Picking  above-average  markets  in  which  to  throw  the 
weight  of  your  advertising  effort  is  a  heavy  responsibility 
these  days.  More  and  more  advertisers  are  picking  Michigan 
as  a  ’’must.”  One  Michigan  store,  during  the  holiday  shopping 
rush,  had  to  close  its  doors  temporarily,  three  times  in  one 
day,  to  ease  the  crowds  .  .  .  and  this  is  typical  of  Michigan 
retail  aaivity  today. 

Newspapers  are  today’s  outstanding  ’’action”  medium  .  .  . 
(Pittsburgh’s  experience  proved  it)  .  .  .  and  the  8  Booth 
Michigan  Markets  are  outstanding  examples  of  well-served 
newspaper  markets. 


A.  H.  Kuch, 

110  E.  42nd  Street, 
New  York  17.  New  York) 
Murray  Hill  6-7232 

The  John  E.  Lutz  Co.) 
435  N.  MIehiian  Avenue) 
Chicaio  11,  Illinois, 
Superior  7-4680 


For  morm  information,  ask  for  now  Markot  Data  Shoots 
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Q*  This  is  one  of  the  largest  pieces  of  moving 
machinery  in  modem  industry.  What  is  it? 

A*  A  rotary  kiln  g«ed  to  moke  Portland  ce¬ 
ment.  As  long  as  450  ft.  and  lined  with  fire  brick, 
it  attains  interior  temperatures  up  to  2800°  F. 


Qa  What  does  this  Portland  Cement  Associa¬ 
tion  trophy  mean  to  a  member  company  mill? 

Aa  That  it  has  completed  a  calendar  year  with¬ 
out  a  lost-time  accident.  All  told,  1 49  mills  hove 
operated  790  years  without  a  lost-time  accident. 


Qa  What  is  this  fast,  economical  type  of  con¬ 
struction  that  is  goining  so  much  in  popularity? 

Aa  Tilt-up  construction.  CorKrete  wall  sections 
are  cast  horizontally  on  the  floor.  After  harden- 
ingtheyoretilted  into  position  with  a  hoisting  rig. 


Qa  Why  do  billions  of  microscopic  air  bubbles 
in  this  road  make  it  a  more  durable  pavement? 


Qa  How  much  highway  could  be  built  with  the 
concrete  used  to  construct  Grand  Coulee  Dam? 


Qa  This  diagram  depicts  one  of  more  than  160 
railroad  uses  for  portland  cement.  What  is  it? 


Aa  Because  this  entrained  air  in  the  concrete 
makes  it  more  resistant  to  the  harmful  effects  of 
various  salts  applied  to  the  pavement  to  melt  ice. 


Aa  The  24  million  tons  of  concrete  in  Grand 
Coulee  Dam  would  build  a  four-lane,  8-inch 
thick  highway  from  St.  Louis  to  San  Francisco. 


Aa  Pressure  grouting.  A  portlond  cement,  sand 
and  water  grout,  forced  into  water  pockets, 
stabilizes  subgrade  and  saves  on  maintenance. 


Answering  Your  Questions  about  a  Great  industry 

These  and  hundreds  of  other  questions  are  answered  in  The  Portland  Cement  Association  dedicates  its  activi- 
a  free,  88-page,  illustrated  booklet,  "Cement  and  Con-  ties  to  improving  portland  cement  and  concrete  for  ever- 

crete  Reference  Book.”  Send  for  a  copy  today.  It  contains  better  houses,  pavements,  buildings  of  all  types,  farm 

useful  information  about  the  cement  industry  and  how  improvements,  dams,  pipe  lines  and  other  uses. 

Portland  cement  and  concrete  contribute  to  the  growth  activities  ate  made  possible  by  the  voluntary 

and  welfare  of  America.  financial  support  of  its  67  member  companies,  who  make  I 

Since  the  turn  of  the  century,  portland  cement  con-  a  large  proportion  of  the  portland  cement  used  in  the  | 

Crete  has  increased  steadily  in  use  until  it  has  become  United  States  and  Canada.  A  list  of  these  Association 

the  most  widely  used  material  in  the  construction  held.  member  companies  may  be  obtained  on  request. 

PORTLAND  CEMENT*  ASS  I  A  T  I  O  N 

DEPT.  A3b;80,  WEST  GRAND  A  V  E  N  U  E  ,  C  H  I  C  A  10,  ILLINOIS 

A  notional  orgol^dtlon  to  improve  and  extend  the  uses  of  porttoiidlcernent  and  lontrete  through  stientifit  reseorth  and  engineering  field  work 
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Eighteen  years  ago  you  first  heard 
THE  LONE  RANGER  cry  "Hi-Yo  Silver." 
King  Features,  too,  heard  that  now-famous 
cry — and  brought  THE  LONE  RANGER  to 
newspaper  pages  through  an  adventure 
strip  that  has,  over  the  years,  been  a  record- 
breaker  for  steady  popularity. 

Paralleling  this  newspaper  success,  THE 
LONE  RANGER  has  proved  the  durability  of 
his  appeal  in  other  media  os  well — radio. 


television,  motion  pictures,  comic  books, 
novels.  With  a  following  that  has  grown  con¬ 
sistently  each  year,  he  is  today  on  estab¬ 
lished  American  tradition,  and  his  color¬ 
ful,  hard-riding  adventures  ore  followed 
faithfully  by  70,000,000  fans. 

For  year-in,  year-ouf  western  action  at 
its  best,  contact  us  now  for  terms  on  THE 
LONE  RANGER  adventure  strip — your  ter¬ 
ritory  may  still  be  open. 


For  terms,  wire,  phone  or  write  F.  J.  NICHT,  general  sales  manager  I 

king  features  SYNDICATI 


C  ♦  /I  ^ 
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The  New  York  Times  Index 

This  is  more  than  an  index  to  the  news  in  The  New  York  Times... it’s 
your  guide  to  the  news  facts  buried  in  any  newspaper  that  you  file. 
Published  twice  monthly,  and  in  an  annual  cumulative  volume,  it  gives 
you  over  500,000  news  facts  every  year  arranged  alphabetically  under 
thousands  of  different  headings.  24  semi-monthly  issues,  $35;  annual 
volume,  $35  ($36  foreign).  Combined  semi-monthly  and  annual  volume, 
$50  ($51  foreign).  Out  of  print  volumes  of  the  Index  may  now  be  had 
in  Microfilm  or  Microcard  editions. 

The  New  York  Times  On  Microfilm 

Here’s  the  complete  final  edition  of  The  New  York  Times  on  durable, 
space-saving  35  mm.  microfilm.  Three  small  reels  give  you  a  full  month’s 
file  of  the  weekday  and  Sunday  editions.  Mailed  to  newspaper  sub¬ 
scribers  every  ten  days.  Files  from  1851  are  available  on  microfilm. 
Subscription  for  current  year,  $140  ($144  foreign).  Back  years  1939- 
1949,  $175  each.  Prices  quoted  on  request  for  years  1851-1938. 

The  New  York  Times  Rog-Poper  Edition 

When  you  want  full  size  copies  of  The  New  York  Times  that  will  take 
a  lot  of  punishment,  the  daily  rag-paper  edition  is  the  answer.  Copies 
may  be  purchased  singly  (75^  weekday,  $1.25  Sunday)  or  by  yearly 
subscription.  A  year’s  file  on  rag  paper:  unbound,  $225;  bound,  $300. 

The  New  York  Times  Bound  Newsprint  Edition 

You  can  get  the  weekday  and  Sunday  issues  of  The  New  York  Times 
(including  the  Book  Review  and  The  New  York  Times  Magazine)  in 
handy  bound  volumes  ready  for  delivery  on  the  15th  and  30th  of  each 
month.  Annual  subscription,  $150. 

For  further  information  about  these  special  services,  just  drop  a  line 
to  the  Library  Services  Department  at  the  address  below. 

©be  Netu  0ork  Simes 

1851  •  HUNDREDTH  ANNIVERSARY  •  1951 
Times  Square,  New  York  18,  N.Y. 
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Truman  Spokesman  Gives 
Pledge  of  ‘No  Censorship’ 


Attorney  General  Tells  Boston  Group 
Freedom  of  Press  Is  Secure  Here 

The  Truman  Administration  gave  a  public  pledge 
of  security  of  press  freedom  this  week,  “even  if  the  tiny 
group  of  malcontents  who  traduce  the  Government  from 
day  to  day  were  to  increase  and  intensify  their  output 
twenty-fold.” 

Several  times  in  an  address  prepared  for  delivery 
before  the  Boston  Press  Club  on  March  8,  Attorney 
General  J.  Howard  McGrath  declared  there  will  be  no 
federal  delimitation  of  freedom  of  the  press  “in  this 
cold  war.” 

The  President’s  Cabinet  member  praised  the  over¬ 
all  record  of  the  American  newspaper  profession  as  un¬ 
surpassed  and  asserted  its  weakness  is  “largely  in  the 
venom  of  a  ve^  few.” 

The  occasion  for  Mr.  McGrath’s  talk  was  the  pre¬ 
sentation  of  the  first  Amasa  Howe  Award  to  John  Harri- 
man  of  the  Boston  Globe.  He  said  he  wholeheartedly 
endorses  the  great  liberty  which  “our  press”  enjoys 
today. 

“The  most  abominable  newspaper  where  freedom  of 
the  press  prevails,”  he  said,  “is  an  enormous  improve¬ 
ment  over  the  best  government-controlled  newspaper  in 
the  total  state.”  ‘ 

“Under  this  Administration,”  he  promised,  “there 
will  be  no  implied,  no  disguised,  no  direct  and  no  indirect 
censorship  of  the  American  newspaper.” 

Margin  of  Error.  Says  McGrath,  Is  Better 
Than  Any  Form  of  Government  Control 


Part  of  the  text  of  Mr.  Mc¬ 
Grath’s  talk  follows: 

The  inner  essence  of  the  con¬ 
flict  that  divides  the  world  in  two 
armed  camps  is,  it  seems  to  me, 
expressed  in  this  meeting  here  to¬ 
night.  We  are  to  discuss  the  prin¬ 
ciple  of  FREEDOM  OF  THE 
PRESS  IN  A  COLD  WAR.  Free¬ 
dom  means  a  newspaper’s  right  to 
be  itself,  to  dress  its  news  and  edi¬ 
torial  columns  as  it  pleases,  and 
to  take  its  chances  in  the  compe¬ 
tition  of  the  market  place  for  pub¬ 
lic  approval  and  support  with  other 
journals  in  the  community. 

freedom  of  the  press 

TO  ME  MEANS  FREEDOM  OF 

the  press. 

Freedom  of  the  press  means 
that  a  newspaper  has  the  com¬ 
plete  and  inalienable  right  to  be 
absolutely  and  enthusiastically 
wtong,  repeatedly,  vehemently 
and  without  reserve,  good  man¬ 
ners  or  discretion,  and  that  our 
Government  shall  not  have  the 


power  to  warn,  or  threaten,  or 
compulsorily  correct,  or  punish,  or 
even  coerce  by  suggestion  or  by 
the  slightest  or  subtlest  means. 

The  Government  may  and  does 
release  its  own  information,  and 
individual^  in  Government  may 
reply  to  criticism.  But  once  such 
material  leaves  Government  hands 
it  must  take  its  chances  with  other 
copy  in  the  newspaper  office. 
Whether  it  sees  print  or  goes  into 
the  wastebasket  is  a  decision  for 
the  editors  to  make,  and  not  the 
Government. 

t  *  * 

Wholehearted  Endorsement 
This  is  the  great  liberty  which 
our  press  enjoys  today  and  which 
I  wholeheartedly  endorse. 

We  all  know  that  this  freedom 
has  brought  with  it  a  certain  resi¬ 
due  of  evil  and  abuse,  and  that  it 
will  continue  to  do  so.  For,  of 
course,  what  we  want  is  a  good 
and  a  sound  press,  a  patriotic  press 
— informative,  edw.jtional,  enter¬ 


taining — ibut  above  all  a  galaxy  of 
newspapers  in  the  United  States, 
remarkable  more  for  their  integ¬ 
rity  and  fairness,  than  for  anything 
else. 

Newspapers  enjoying  unlimited 
freedom  from  government  inter¬ 
ference  can  be,  have  been  and  are, 
some  of  them,  vile  and  dishonor¬ 
able  beyond  all  understanding,  but 
no  newspaper  is  as  dangerous  to 
a  society,  as  basically  venal  and 
pusillanimous  as  a  newspaper  sub¬ 
ject  to  government  censorship  and 
control  in  totalitarian  style  and 
manner. 

The  most  abominable  newspa¬ 
per  where  freedom  of  the  press 
prevails  is  an  enormous  improve¬ 
ment  over  the  best  government- 
controlled  newspaper  in  the  total 
state.  Better  a  free  press  with  mar¬ 
gins  of  error  broad  as  an  eight 
column  banner  headline,  even  with 
techniques  we  condemn  perpetrat¬ 
ed  by  some  of  them  to  the  great 
anguish  of  most  of  us,  than  a  press 
that  in  any  degree  is  directed,  har¬ 
assed,  influenced,  constricted  or 
inspired  by  any  source  other  than 
its  reporters,  editors  and  publish¬ 
ers,  who,  in  turn,  get  their  cue 
from  the  people. 

*  *  * 

Its  Own  Prophylaxis 

But  journalism  in  the  United 
States  to  an  extrarodinary  degree 
contains  its  own  prophylaxis. 
When  a  newspaper  is  really  bad 
it  exterminates  itself  outright  or 
it  destroys  its  influence  even  if  its 
entertainment  values  enable  it  to 
survive.  It  is  infinitely  better  that 
the  Daily  Worker  wither  away  and 
perish,  dying  a  natural  death,  be¬ 
cause  it  is  a  misleading  and  a  pre¬ 
varicating  failure,  than  that  it 
should  have  been  suppressed  by 
government  or  driven  out  of  busi¬ 
ness  by  the  mob  or  fear  of  the 
mob.  It  proved  itself  bankrupt  of 
readers  and  bankrupt  of  funds  be¬ 
cause  it  was  bankrupt  in  its  heart 
and  warped  in  its  head. 

Under  this  Administration  there 
will  he  no  implied,  no  disguised,  no 
direct  and  no  indirect  censorship 
of  the  American  newspaper.  There 
will  he  no  such  censorship  even  if 
the  tiny  group  of  malcontents  who 
traduce  your  Government  from 
day  to  day  were  to  increase  and 
intensify  their  output  twenty  fold. 

It  is  the  people  who  must  deal 
with  them,  as  they  have  dealt  with 
them  before  in  our  history.  Your 
Federal  Government  must  leave 


Financial  Writer 
Gets  Boston  Award 

Boston — John  Harriman  of  the 
Boston  Glohe  received  the  first 
Amasa  Howard  Award  for  the 
best  newspaper  writing  in  Boston 
last  year,  it  was  announced  by 
Attorney  General  J.  Howard  Mc¬ 
Grath  at  the  Boston  Press  Club 
banquet  March  8. 

The  prize  was  won  by  a  series 
of  four  articles  on  the  economic 
problems  posed  by  the  Korean 
War.  Mr.  Harriman  usually  writes 
under  the  by-line  of  “t.g.m.”  on 
the  financial  page. 

The  award  was  named  for  Mr. 
Howe,  a  Boston  Globe  reporter 
who  died  last  September,  at  the 
age  of  41. 

them  to  their  own  devices  because 
we  believe,  to  the  marrow  of  our 
bones,  that  the  press — both  the 
sweet  and  the  sour — must  be  free. 

Now  why  does  our  Government 
believe  this  and  remain  willing  to 
fight  for  it  when  by  perhaps  some 
tricky  circumlocution  of  the  law, 
under  the  plausible  stress  of  a  cold 
war,  it  might  stifle  those  journalis¬ 
tic  enemies  whose  strictures  come 
astonishingly  close  to  sedition? 
Yes,  the  political  climate  in  which 
we,  as  a  people,  have  been  bred 
has  a  good  deal  to  do  with  our 
tolerance. 

The  Boston  Post,  the  Boston 
Globe,  the  Herald-Traveler,  the 
Christian  Science  Monitor,  the 
Boston  Record,  the  American,  the 
Sunday  Advertiser,  are  not  isolated 
towers  of  news  and  opinion,  in  a 
foreign  sea.  They  are  the  heart- 
blood  of  this  city  and  as  indigenous 
to  it  as  our  people  and  its  leaders 
who  read  their  hopes  and  fears 
and  belieifs  in  its  columns  every 
day.  They  reflect  our  church  life, 
our  school  life,  and  they  tell  the 
stroy  of  labor  and  the  banks,  the 
merchants  and  the  visitor. 

I  think  it  can  fairly  be  said  that 
the  American  newspaper  has  lived 
up  to  its  responsibilities  by  con¬ 
stantly  improving  standards,  and 
by  integrity  at  least  on  a  level 
with  and  sometimes  superior  to 
other  fields  of  endeavor — such  as, 
shall  we  say,  the  law  and  politics. 

An  Emphatic  *No!’ 

Lest  I  have  not  made  my  point 
strongly  enough,  let  me  repeat  it 
— if  only  for  emphasis — question- 
and-answer  style: 

If  you  newspapermen  here  to¬ 
night  were  to  ask  me,  from  my 
vantage  point  as  the  Attorney  Gen¬ 
eral  of  the  United  States,  is  there 
any  danger  to  the  freedom  of  the 
press  in  our  Country  from  any 
(Continued  on  next  page) 
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continued  from  page  5 

source,  my  answer  would  be  a  sim¬ 
ple  and  direct  “No!” 

The  security  of  freedom  of  the 
press,  from  the  standpoint  of  your 
Federal  Government,  I  reiterate, 
was  never  stronger  than  it  is  today 
under  this  Administration.  That’s 
where  your  Government  stands! 

But  that  does  not  mean  that 
there  are  not  other  fronts  that 
you  need  to  watch,  and  about 
which  I  do  have  some  serious  mis¬ 
givings.  These  misgivings  affect, 
however,  the  character  of  the  press 
rather  than  its  freedom.  Nor  do 
I  have  reference  to  comparatively 
recent  events  in  Georgia  where 
State  censorship  by  legislation  was 
thwarted  by  the  press  itself  and 
the  public  protest  it  inspired.  No, 
these  misgivings  arise  from  weak¬ 
nesses  within  the  newspaper  in¬ 
dustry. 

*  ♦  * 

Grateful  for  ‘Miracles’ 

The  press  has  performed  mir¬ 
acles  in  serving  as  the  eyes  of  the 
people  to  ferret  out  wickedness 
and  corruption  in  government,  all 
the  way  from  Teapot  Dome — a 
scandal  a  Washington  newspaper¬ 
man  brought  to  light  in  our  own 
time — to  other  less  spectacular 
grabs  and  steals  in  more  recent 
years.  For  this  the  Nation  is  eter¬ 
nally  grateful. 

We  have  had  five  years  to  reflect 
upon  the  record  of  the  American 
newspaper  in  World  War  II — and 
the  American  newspaperman  from 
publisher  on  down. 

That  was  a  hot  war  and  a  crisis 
of  the  first  magnitude  on  a  global 
plane. 

This  magnificently  coordinated, 
unforced  effort  is  to  this  day  the 
talk  of  Washington.  For  in  a  cold 
war  or  a  hot  one  it  is  an  ideal  dif¬ 
ficult  to  equal,  and.  I  think,  impos¬ 
sible  to  surpass.  It  fixed  a  prece¬ 
dent  that  is  now  deeply  settled  in 
Government  understanding. 

Now  we  in  Washington  know, 
and  have  a  blueprint  on,  how  com- 

E  &  P  INDEX 


Advertising  Survey  .  14 

Bonks  in  Review .  37 

Bright  Ideas  .  46 

Cartoons  .  13 

Circulation  .  44 

Classified  Clinic .  36 

Editorial  .  50 

Equipment  Review  .  63 

Journalism  Education  .  38 

Personals .  51 

Photography  .  58 

Promotion .  46 

Radio-Television  .  56 

'Round  Their  Beats .  28 

Shop  Talk .  96 

Short  Takes  .  20 

Syndicates  .  60 


Any  article  appearing  in  this  pub¬ 
lication  may  be  reproduced  pro¬ 
viding  acknowledgement  is  made 
of  the  Editor  &  Publisher  copy¬ 
right  and  date  of  issue. 


munication  media  should  he  treat¬ 
ed  in  an  internatiormlly  critical  pe¬ 
riod  and  not  only  in  times  of  a 
cold  war  but  under  the  more 
dreadful  impacts  of  a  bombing 
war. 

Here  was  journalism  in  wartime 
under  a  democracy  free  not  so 
much  by  governmental  largesse 
but  because  the  human  stuff  that 
newspapers  are  made  of  provided 
the  character  that  proved  equal  to 
the  task.  Government  in  this  coun¬ 
try  much  prefers  to  leave  the  press 
alone  because  to  do  otherwise  is 
to  weaken  our  free  institutions,  in 
addition  to  inviting  devastating  re¬ 
taliation.  The  question  was,  there¬ 
fore,  what  is  the  formula  that  will 
work  best  in  war,  providing  at 
once  the  hilt  limit  of  freedom  with 
the  needed  restraints  for  the  na¬ 
tional  security. 

I  hope  you  accept  my  words  to 
be  from  reverent  instincts  when  I 
say  that  no  news  coverage  of 
world  events  is  as  distinguished  a> 
that  of  World  War  II  and  atomic 
energy,  unless  you  go  looking  for 
it  in  a  certain  ancient  record  which 
begins:  “In  the  beginning  God 
created  the  heaven  and  the  earth; 
and  the  earth  was  without  form 
and  void  and  darkness  was  upon 
the  face  of  the  deep.” 

That,  too.  was  distinguished  re¬ 
porting. 

♦  <>  # 

That  is  why  I  mu.st  proclaim 
myself  in  friendly  opposition  to 
the  noble  gentlemen  within  your 
profession  who  speak  critically  of 
journalism  in  the  United  States, 
only.  I  am  sure,  because  they  love 
it  and  want  to  better  it.  The  rec¬ 
ord  is  against  their  rather  sweep¬ 
ing  indictment. 

But  it  is  good  to  have  this  casti¬ 
gation  from  within.  It  is  this  cru¬ 
sading  fire,  this  reaching  for  per¬ 
fection,  which  will  continue  to 
keep  your  profession  great  and  un¬ 
conquered  by  evil  influences. 

You  are,  you  know,  the  con¬ 
science  of  America  and  the  main¬ 
stay  of  its  morale. 

V  V  * 

Weakness  Lies  in  Venom 

You  HAVE  HEARD  me  Say  that 
there  will  be  no  Federal  delimita¬ 
tion  of  freedom  of  the  press  in  this 
cold  war.  The  weakness  of  the 
American  newspaper  industry,  I 
have  said,  is  largely  in  the  venom 
of  a  very  few  and  in  their  irre¬ 
sponsible  utterances.  The  over-all 
record  of  the  American  newspaper 
profession  in  our  time,  I  have  in¬ 
sisted,  is  unsurpassed.  In  fact  it 
is  my  considered  view  that  the 
post-war  letdown  in  so  many  ele¬ 
ments  of  our  society  is  least  mani¬ 
fest  in  our  newspapers,  whose  level 
remains  high. 

This  brings  me  to  a  more  seri¬ 
ous  danger  creeping  up  on  our 
press  —  the  danger  to  American 
journalism  of  the  vanishing  news¬ 
paper. 

In  this  city  the  Boston  Tran¬ 
script  disappeared  years  ago. 

This  is  a  loss  obviously  to  your 
profession,  to  the  community  and 
to  Government.  But  the  trend  to¬ 


wards  concentrated  ownership  and 
control  of  newspaper  properties  is 
one  that  provides  real  ground  for 
concern.  I  shall  just  point  out  the 
danger  without  discussing  monoply 
per  se,  and  leave  it  to  your 
gifts,  as  creative  people,  to  work 
with  other  interested  groups  in  the 
community  towards  a  solution. 

*  *  * 

All  Bigness  Isn’t  Evil 

Bigness  in  industry,  where  there 
is  no  violation  of  the  anti-mono- 
poly  laws,  is  not  necessarily  evil. 
It  can  make  for  standardization 
and  cheaper  prices.  The  automo¬ 
bile,  as  we  know,  from  some  view¬ 
points,  is  an  outstanding  example. 
What  evil  there  is  can  perhaps  be 
corrected,  and  that  is  why  we  have 
antitrust  laws  and  an  Antitru'^t 
Division  in  the  Department  of 
Justice.  But  journalism  is  a  strate¬ 
gic.  a  sensitive,  and  an  extremely 
powerful  factor  in  our  daily  life. 

This  has  brought  us  to  a  situa¬ 
tion  where,  in  1945,  out  of  1,394 
cities  having  daily  newspapers, 
only  117  had  daily  newspaper 
competition.  Ten  entire  states  had 
no  local  competition  whatever. 
Out  of  413  of  the  Nation’s  Sun- 
day-newspaper  cities  only  37  had 
local  competition,  and  22  entire 
states  had  no  competitive  Sunday 
paper.  Maybe  we  ought  to  begin 
here  to  recommend  a  course  at 
Harvard,  with  participation  by  the 
Nieman  Fellows,  on  HOW-TO- 
BECOME  -  A  -  NEWSPAPER  - 
OWNER  so  that  we  can  have 
more  of  them  and  reverse  the  un¬ 
healthy  trend  toward  concentrated 
ownership  of  mass  communication. 

V  o  v 

Individuality  Essential 

It  is  my  hope  that  here  too — a 
democracy  having  such  remark¬ 
able  self-correcting  qualities  — 
journalism  will  find  its  own  solu¬ 
tion.  The  public  may  compel  it 
by  a  demand  for  live  local  news¬ 
papers.  If  my  Providence  Journal 
comes  to  read  precisely  like  my 
Washington  Post,  I  shall  be  obliged 
to  give  up  one  or  the  other.  I 
presume  other  newspaper  readers, 
likewise,  want  individuality,  dis¬ 
tinctiveness,  a  reflection  as  much 
as  possible  of  the  local  flora  and 
fauna,  and  the  national  and  inter¬ 
national  news  processed  by  writers 
and  publicists  who  understand  not 
only  their  subiect  but  their  readers. 

Whatever  the  answer,  I  know 
you’ll  find  it  as  you  found  the  an¬ 
swer  to  war  censorship  and  to 
other  problems  that  have  plagued 
the  newspaper  world.  It  is  par¬ 
ticularly  refreshing  to  feel,  as  I  do, 
that  you  will  find  these  solutions 
without  recourse  to  Government, 
the  Government’s  interest  being 
narrowed  to  determination  to  see 
to  k  only  that  there  is  no  viola¬ 
tion  of  the  law  in  this  tendency  to¬ 
ward  concentration. 

I  congratulate  the  Boston  Press 
Club,  and  I  congratulate  Mr.  Har- 
riman.  because  in  upholding  the 
dignity  of  the  press  in  Boston  you 
are  contributing  to  the  integrity 
and  the  freedom  of  the  press 
everywhere. 

EDITOR  &  P 


1950  Linage  Records 

In  this  Issue,  starting  on  page 
75,  Editor  &  Publisher  pre¬ 
sents  the  annual  linage  records 
of  1,863  morning,  evening  and 
Sunday  newspapers.  The  fig¬ 
ures  for  355  newspapers  in  110 
cities  are  those  compiled  by 
Media  Records,  Inc.  For  1,508 
newspapers  in  1,094  cities. 

E  &  P  prints  totals  as  supplied 
by  the  individual  publishers. 

Plot  to  Mcdm 
Miami  Printers 
Told  to  Court 

Miami.  —  Two  Union  printers 
were  linked  in  Circuit  Court  here 
March  8  to  attempted  attacks  up¬ 
on  Miami  Herald  composing  room 
employes. 

Edward  Pettus  testified  the  Un¬ 
ion  men — Calvin  Kellner,  former 
Herald  employe,  and  R.  O.  Paulk, 
former  Miami  Daily  News  em¬ 
ploye — hired  him  to  “do  a  iob,”  on 
Samuel  D.  Meier,  head  machinist 
at  the  Herald,  and  others. 

The  testimony  was  heard  in  an 
injunction  suit  brought  by  133 
Herald  composing  room  workers 
against  union  printers  on  strike 
since  Dec.  23.  1948.  namine  108 
individual  defendants  and  Miami 
Typographical  Union  430. 

A  17-inch  length  of  crowbar 
was  admitted  as  evidence  after 
Mr.  Pettus  said  it  was  given  to  him 
to  beat  up  Herald  employes. 

“The  main  idea  was  to  maim 
them  so  they  couldn’t  work  — 
break  their  hand.”  the  witness  ex¬ 
plained.  He  said  he  collected  $400 
for  four  such  “jobs”  although  he 
had  not  actually  maimed  anybody. 

The  witness  said  Kellner  took 
him  to  a  church  to  point  out 
Meier.  Instead  of  attacking 
Meier,  the  witness  said,  he  visited 
Meier  and  told  him  of  the  plan 
and  later  repeated  the  story  to 
William  B.  Sandlin,  mechanical 
superintendent  of  the  Herald. 

Other  witnesses  told  of  slug- 
gings  by  unidentified  assailants,  tire 
slashings  and  incidents  involving 
pickets  early  in  the  strike.  Some 
told  of  dye  bombs  being  broken 
against  their  homes. 

The  plaintiffs  are  asking  the 
court  to  stop  the  defendants  from 
trying  to  intimidate  them  and  from 
picketing  the  Herald  plant. 

Defense  witnesses  were  to  be 
heard  on  Friday. 

■ 

Ohrbach's  Gets  Award 

Ohrbach’s,  Inc.,  New  York  City 
department  store  with  branches 
in  Newark,  N.  J.  and  Los  Ange¬ 
les,  Calif.,  has  received  the  Gold 
Award  Certificate  of  the  National 
Retail  Dry  Goods  Association  for 
the  “best  newspaper  advertise¬ 
ment  of  1950”  (E&P.  Mar.  3. 
page  16). 
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Hours  Are  Numbered 
For  PRENSiV 


Dr.  Alberto  Gainza  Paz 


When  Dr.  Alberto  Gainza  Paz 
visited  with  executives  of  Editor 
&  Publisher  last  Fall  he  declined 
to  venture  a  guess  as  to  how  ntuch 
longer  he  might  be  able  to  pub¬ 
lish  his  politically  independent  La 
Prensa  in  Buenos  Aires. 

It  appeared  this  week  that  the 
“jig  is  up”  for  the  biggest  Span¬ 
ish  -  language  newspaper  in  the 
world.  Friday,  March  9,  was  to 
be  the  fateful  day  perhaps — the 
day  when  the  government-spon¬ 
sored  labor  organizations  of  Ar¬ 
gentina  would  “discuss”  their  plan 
for  taking  over  La  Prensa  and 
making  it  “an  organ  of  service 
to  the  country.” 

Faced  with  this  expropriation. 
Dr.  Gainza  Paz  also  stood  on  the 
threshold  of  prison,  charged  with 
violating  Argentina’s  security  (De¬ 
cree  No.  536  of  1945). 

As  of  Thursday,  journalists  of 
the  free  world  rallied  to  support 
of  Dr.  Gainza  Paz. 

A  journalists’  association  in  Mex¬ 
ico  asked  the  United  Nations  to 
intervene;  Argentine-U.  S.  rela¬ 
tions  deteriorated  sharply. 

To  many  friends  Dr.  Gainza 
Paz  cabled:  “Please  accept  the 
liveliest  expression  of  gratitude 
for  your  courageous  expression 
of  solidarity.” 


FIRE-SCORCHED,  BOMB-POCKED  AND  BULLET-RIDDLED  in 
a  scries  of  incidents  since  the  Peronistas  came  to  power,  the  home  of 
La  Prensa  on  Avenida  de  Mayo  stands  as  a  monument  to  its  brave 
founder.  Dr.  Jose  C.  Paz.  llie  paper,  which  once  had  a  sale  of 
750,000  copies  and  published  as  many  as  7,936  ads  in  a  single  issnCy 
came  to  life  on  18  October  1869.  Some  1,300  of  its  1,700  employes 
have  petitioned  President  Peron  to  recognize  their  right  to  work. 
The  printing  plant  (shown  left)  has  been  padlocked  by  court  order* 


Sawyer  Asks  V oluntar  y 
Code  on  Technical  Data 

Washington  —  Secretary  of  the  moment  is  not  that  too  little. 
Commerce  Charles  Sawyer  has  but  too  much,  information  will  be 
called  upon  the  press  to  establish  given  currency.  The  threat  is  .  .  . 
a  voluntary  security  code  to  assist  to  our  safety  in  the  race  to  be 
government  officials  in  keeping  the  first  to  make  some  startling 
vital  information  from  leaking  to  disclosure  of  secret  documents  or 
enemies.  discoveries.” 

“Experienced  men  have  told  me  He  said  he  had  asked  the  com- 
that  96%  of  the  information  use-  mittee  to  explore  what  reasonable 
ful  to  our  potential  enemies  comes  restraints  might  be  placed  upon 
not  from  spies  but  from  the  care-  the  dissemination  of  items  of  high 
ful  examination  and  collating  security  importance, 
of  documents  and  official  state-  A  sound  and  reasonable  inter¬ 
ments,”  Mr.  Sawyer  said  in  an  pretation  by  the  publishers  as  to 
address  prepared  for  delivery  to  what  Government  officials  should 
the  Ohio  Newspaper  Association  not  disclose  would  “render  a  sub- 
at  Columbus  on  March  9.  “How-  stantial  and  timely  public  service,” 
ever,”  he  added,  “if  any  restraint  Mr.  Sawyer  suggested, 
is  exercised  on  giving  out  infor-  Secretary  Sawyer  spoke  pride- 
mation  we  are  immediately  faced  fully  of  his  interest  in  newspaper- 
with  the  charge  of  censorship.  It  ing.  At  one  time  he  had  part 
seems  that  by  some  method  this  ownership  of  18  semi-weeklies  and 
problem  can  be  met  without  vio-  weeklies  in  Ohio.  He  confessed: 
lating  the  Bill  of  Rights  or  its  “i  learned  an  expensive  lesson  in 
spirit.  Perhaps  the  newspaper  that  field,  but  came  out  with  one 
publishers  can  be  helpful.”  daily  newspaper,  the  Eagle-Gazette 

A  voluntary  service  to  help  of  Lancaster — one  of  the  oldest  in 
guard  against  release  of  vital  the  state  whose  publisher  is  Ken- 
technical  information,  established  neth  Kerr,  president  of  your  as- 
in  the  Commerce  Department,  has  sociation.” 

had  its  “purpose  questioned,”  Mr.  Referring  to  the  growth  of  “one- 
Sawyer  said.  He  referred  to  a  newspaper  towns”  the  speaker 
letter  from  the  Committee  on  viewed  the  development  as  a  sub- 
Freedom  of  Information  of  the  ject  for  examination,  but  not  for 
American  Society  of  Newspaper  alarm.  In  many  cases,  he  said. 
Editors.  He  said  he  had  replied:  the  choice  was  combination  or 
“In  my  judgment  the  danger  at  bankruptcy. 

Donaldson  Answers 
Queries  on  P.  O.  Rate 

Washington — Postmaster  Gen-  about  a  five-year  instead  of  a 
eral  Jesse  M.  Donaldson  went  to  three  -  year  spread  over  second 
the  House  Post  Office  Committee  class  rate  increases? 
this  week  in  behalf  of  the  White  A — I  am  conscious  that  pub- 

House  program  to  cut  the  postal  fishers  will  ask  for  a  five-year 
deficit  by  substantially  increasing  spread,  but  I  am  convinced  that 
rates,  including  those  of  second-  the  consensus  is  that  a  three-year 
class  (newspapers  and  maga-  spread  is  sufficient.  I  think  they’ll 
zines),  and  promptly  ran  into  a  use  all  objections  to  the  increased 
barrage  of  questions.  rates  they  can  think  of.  If  I  were 

President  Truman  has  asked  a  publisher,  I  would,  too. 
that  second  -  class  rates  be  doub-  Rep.  Armstrong  —  In  London 
led  within  three  years.  last  year  I  was  surprised  to  learn 

Pertinent  questions  fired  at  him,  ^^at  ECA  is  subsidizing  British 
and  his  replies,  follow:  newsprint  to  the  tune  of  several 

Rep.  Armstrong  (R.-Mo.)  —  millions.  Shouldn’t  we  inquire  in- 
What  is  the  out-of-pocket  cost  of  1°  this  to  protect  our  American 
handling  second  class  mail?  industry  and  our  taxpayers? 

A — $240  million  against  a  rev-  A — There  are  two  kinds  of  tax- 

enue  of  $40  million.  This  is  one-  payers — the  one  who  pays  on  his 
half  of  the  entire  deficit.  use  of  a  commodity  and  the  gen- 

Rep.  Gross  (R.-lowa) — (Refer-  eral  taxpayer.  In  this  case  it 
ring  to  charges  that  a  Stillwater,  would  seem  that  the  general  tax- 
Okla.  newspaper  published  “po-  payer,  who  supports  ECA,  would 
litical  editions”  constituting  cam-  only  be  transferring  his  tax  from 
paign  literature,  sent  at  second  one  pocket  to  the  other, 
class  rates.)  “Does  the  Depart-  Rep.  George  P.  Miller,  (R.-Cal- 
ment  condone  this  practice?  if.)  told  fellow  committee  mem- 

A — I  don't  know  that  any  vio-  bers  he  intends  to  offer  an  amend- 
lation  of  the  postal  laws  is  in-  ment  which  would  eliminate  the 
volved,  but  we  are  investigating,  free  -  in  -  county  privilege  where 
Rep.  Sadlack  (R.-Conn.)  How  rural  delivery  is  available. 


WASHINGTON: 


The  Kids  Can  Go  Next  Door  to  See  TV 

Television  set  manufacturers  and  their  advertising  agency  (Ruth- 
rauff  and  Ryan)  have  been  complimented  by  the  Federal  Trade  Com¬ 
mission  for  discontinuing  “child  appeal”  advertising,  and  FTC  will  not 
follow  up  proceedings  instituted  snortly  after  the  Angelo  Patri  testi¬ 
monial  appeared  last  November.  The  ad  theme  was  that  children  would 
be  outcasts  if  parents  failed  to  equip  the  home  with  TV.  “We  have 
heard  of  no  one  who  approved  it,”  the  Commission  said,  disclosing 
that  22  set  makers  had  promised  to  drop  the  campaign. 

Origin  of  Browder-Tydings  Composograph 

Hearings  droned  on  this  week  before  a  committee  deciding  whether 
Senator  John  Butler  should  be  deprived  of  his  congressional  seat  be¬ 
cause  his  campaign  featured  a  composite  picture  purporting  to  show 
former  Senator  Millard  Tydings,  of  Maryland,  in  company  of  Earl 
Browder.  The  committee  has  established  that  the  picture  was  prepared 
in  the  Times-Herald  plant  and  that  the  editor  of  that  paper,  Mrs.  Ruth 
Miller,  Frank  Smith  of  the  editorial  staff,  and  Perry  Patterson,  Times- 
Herald  counsel,  were  “in  on”  the  conferences  which  preceded  its  circu¬ 
lation. 

Prober  Asked  to  Look  into  His  Own  Yard 

And  while  the  committee  was  investigating  Senator  Butler, 
a  letter  arrived  suggesting  that  the  chairman  of  the  group. 
Senator  A.  S.  Monroney,  look  into  newspaper  activity  on  his 
own  behalf.  J,  O,  Ferguson,  Republican  candidate  for  gov¬ 
ernor  in  the  Oklahoma  election  last  year  which  promoted  Mr. 
Monroney  from  the  House  to  the  Senate,  claimed  that  Mon¬ 
roney  promotional  material  was  included  in  300,000  copies  of 
the  Stillwater  Gazette,  sent  under  the  classification  of  “sample 
copy.”  Mr.  Ferguson  said  postal  regulations  permit  only 
14,000  such  copies  in  any  one  year,  and  he  proposed:  “You 
can  determine  if  only  $1,200  postage  was  paid  when  under 
postal  laws  approximately  $12,000.  was  due.” 

Arthur  Treonor  Returns  to  Rtm  P&P  Division 

Arthur  R,  Treanor  of  Booth  Newspapers  of  Michigan,  has  re¬ 
turned  to  Washington  as  director  of  the  printing  and  publishing  division 
of  NPA,  assuming  duties  similar  to  those  he  handled  as  director  of  a 
section  in  War  Production  Board  days — in  1935  to  1945.  Donald 
Shook  has  been  appointed  deputy,  and  E.  W.  Palmer  of  Kingsport 
Tenn.,  is  consultant.  Mr.  Treanor  was  vicepresident,  director  of  edi¬ 
torials  and  labor  consultant  for  the  Booth  papers  for  30  years. 

Newsprint  Certain  to  Be  in  the  News  for  While 

II  Three  different  congressional  committees  will  be  looking 

into  various  phases  of  the  newsprint  situation:  Rep.  Celler  of 
New  York  heads  the  Judiciary  probe  of  monopolies;  Rep. 
Beckworth  of  Texas  will  probably  direct  the  Commerce  in¬ 
quiry  into  supply  and  price,  limited  to  the  U.  S.;  and  Senator 
I  Humphrey  leads  the  Small  Business  checkup. 

Is  Dr.  Flesch  in  the  House? 

Correspondents  waited  several  weeks  for  the  break  in  the  story  on 
Treasury-Federal  Reserve  compromise  on  clashing  theories  of  how  the 
federal  fiscal  problems  would  be  handled.  The  formula  was  “clarified" 
finally  in  this  exposition:  “The  Treasury  and  the  Federal  Reserve  Sys¬ 
tem  have  reached  full  accord  with  resp^t  to  debt-management  and 
monetary  policies  to  be  pursued  in  furthering  their  common  purpose  to 
assure  the  successful  financing  of  the  Government’s  requirements  and, 
at  the  same  time,  to  minimize  monetization  of  the  public  debt.” 

Di  Salle  Hopeful  of  Agreements  on  Newsprint  Price 
Michael  Di  Salle,  price  stabilizer,  doesn’t  think  there  will  be  a 
serious  problem  of  working  out  an  eventual  price  ceiling  on  newsprint 
despite  the  fact  that  U.  S.  publishers  complete  most  of  their  contracts 
outside  the  jurisdiction  of  his  office — in  Canada.  “Canada  needs  a  few 
things  we  have,  too,”  he  reminded.  “I  think  we  can  work  out  agree¬ 
ments.” 

Personnel  Jottings  from  Capitol  Hill 

Burke  Walsh,  assistant  director  of  the  National  Catholic  Welfare 
Conference  News  Service,  has  completed  25  years  of  service  with  that 
organization  which  covers  for  more  than  100  Catholic  newspapers.  He 
was  assistant  city  editor  of  the  Washington  Post  before  he  joined 
NCWC  News. 

*  *  * 

Oliver  Hoyem,  public  relations  counsel  and  long-time  newspaper¬ 
man,  elected  president  of  Washington  Chapter  of  Delta  Tau  Delta, 
presided  at  a  National  Press  Club  dinner  marking  the  92nd  birthday 
of  the  fraternity. 
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$5,100,000  Is  Asked 
In  New  Pearson  Suit 


Drew  Pearson’s  attorneys  an¬ 
nounced  this  week  they  had  served 
notices  of  suit  for  $5,100,000 
against  10  defendants  who  are 
alleged  to  have  harmed  him  phy¬ 
sically  and  professionally. 

The  Bell  Syndicate  columnist 
named  U.  S.  Senator  Joseph  Mc¬ 
Carthy,  Wisconsin  Republican,  in 
claiming  $600,000  damages 
($250,000  for  physical  injury  and 
$350,(K)0  for  libelous  attacks); 
the  Washington  (D.  C.)  Times- 
Herald,  Westbrook  Pegler,  Fulton 
Lewis,  Jr.,  Edward  K.  Nellor  (of 
Lewis’  staff),  George  Waters  (pub¬ 
licity  man),  Don  Surine  (of  Mc¬ 
Carthy’s  staff).  J.  B.  Matthews. 
John  Doe  and  Richard  Roe. 

These  suits,  filed  in  the  U.  S. 
District  Court  at  Washington,  re¬ 
vived  the  issue  of  cancellation  of 
his  radio  contract  with  Adam 
Hat  Co. 

Previous  Suit  Involved 

Mr.  Pearson  contends  the  de¬ 
fendants  acted  in  concert  to  in¬ 
jure  his  reputation  as  a  commen¬ 
tator  and  to  remove  him  as  a 
competitor  in  a  field  in  which 
he  says,  all  of  them  engaged. 
The  papers  filed  by  Attorney 
William  A.  Roberts,  charge  that 
the  campaign  caused,  among  other 
things: 

“Plaintiff’s  contract  with  a  cer¬ 
tain  sponsor  to  be  cancelled  and 
plaintiff’s  negotiations  with  poten¬ 
tial  sponsors  to  be  terminated, 
thereby  depriving  plaintiff  of  a 
market  for  his  services  and  prod¬ 
ucts.” 

The  columnist  accused  Senator 
McCarthy  of  issuing  a  statement 
of  “malicious,  false,  defamatory 
and  damaging  matter  alleged  to 
have  been  uttered  by  Westbrook 
Pegler  in  a  document  filed  in  a 
judicial  proceeding  in  New  York 
without  reference  to  the  fact, 
known  to  defendant  McCarthy, 
that  said  false  and  defamatory 
matter  had  long  previously  been 
stricken  from  the  judicial  record 
by  action  of  the  related  court.” 

Fireworks  in  Folders 

The  $1,200,000  libel  suit 
brought  by  Mr.  Pearson  against 
Mr.  Pegler  in  New  York  Supreme 
Court  in  July,  1949,  is  not  likely 
to  come  up  for  trial  for  three  or 
four  years  due  to  the  backlog  of 
cases  on  the  calendar.  Mean¬ 
while  two  bulging  folders  in  the 
court  file  contain  papers  full  of 
picturesque  expression  and  ringing 
phrases. 

The  case  began  after  Mr.  Peg¬ 
ler  wrote  a  column  May  23,  1949 
denouncing  Mr.  Pearson  for  re¬ 
peated  criticism  of  Secretary  of 
Defense  James  V.  Forrestal, 
whose  suicide  had  just  occurred. 
Mr.  Pearson  retaliated  with  two 
complaints:  one  against  Hearst 
Consolidated  Publications,  pub¬ 
lisher  of  the  New  York  Journal 
American,  and  one  against  King 


Features  Syndicate  and  Mr.  Peg¬ 
ler. 

The  amended  answers  filed 
Nov.  22,  1949  (consisting  of  33 
typewritten  pages)  vigorously  re¬ 
sponded  with  counter-charges  al¬ 
leging  Mr.  Pearson’s  “broadcasts 
have  at  times  assumed  the  form 
of  a  laxative  medicine  show  and 
at  other  times  have  been  de¬ 
voted  to  promoting  the  sales  of 
hats.” 

President  Is  Quoted 

The  answers  asserted:  “In  con¬ 
nection  with  defendants’  allega¬ 
tions  that  said  plaintiff  is  a  ha¬ 
bitual.  incorrigible,  professional 
liar,  as  distinguished  from  an  oc¬ 
casional  or  accidental  liar,  de¬ 
fendants  allege  that  said  plaintiff 
was  publicly  designated  a  chronic 
liar  by  the  late  President  Frank¬ 
lin  D.  Roosevelt.  .  .  .” 

The  Pegler  brief  follows  with 
a  direct  quotation  from  President 
Truman  (referring  to  plaintiff) 
in  March,  1948:  “I  had  thought 
I  wouldn’t  have  to  add  another 
liar’s  star  to  that  fellow’s  crown, 
but  I  will  have  to  do  it.” 

Again  the  answers  charged: 
“The  said  plaintiff  schemed  the 
destruction  and  discrediting  of 
the  said  James  Forrestal  by  the 
continuous  broadcast  and  publica¬ 
tion  of  a  stream  of  vicious,  false, 
scurrilous  lies,  concocted  from  the 
venom  and  pathological  virulence 
of  plaintiff’s  putrid  imaginings  or 
pretended  imaginings.” 

The  answers  concluded  with  a 
demand  for  “a  special  finding”  as 
follows:  “Is  plaintiff  herein  a 
faker,  liar  and  blackguard?” 

Lawyers  Changed 

The  answers  provoked  vehe¬ 
ment  written  commentary  on  both 
sides. 

Personalities  involved  in  the 
case,  in  addition  to  the  two  prin¬ 
cipals,  are  the  lawyers.  Mr. 
Pearson’s  original  law  firm  was 
that  of  Morris  Ernst,  widely- 
known  liberal  lawyer  and  au¬ 
thor.  Before  the  year  was  out. 
however,  Greenbaum,  Wolff  & 
Ernst  was  replaced  by  the  firm 
of  Poletti,  Diamond.  Roosevelt, 
Freidin  &  MacKay.  The  Roose¬ 
velt  of  Mr.  Pearson’s  law  firm 
is  Rep.  Franklin  D.  Roosevelt,  Jr. 

A  second  substitution  in  Mr. 
Pearson’s  counsel  occurred  later 
when  the  Poletti  firm  was  dis¬ 
solved.  A  member  and  an  asso¬ 
ciate  of  the  former  firm  continued 
to  represent  the  commentator: 
Bartley  Crum,  author  and  former 
publisher  of  the  New  York  Star, 
and  Jack  Lewis  Kraus,  II. 

His  Lawyer’s  ‘Idyll’ 

Mr.  Pegler  has  paid  high  trib¬ 
ute  to  his  lawyer  as  the  author  of 
the  answering  papers.  “This 
idyll,”  Mr.  Pegler  said,  was  com¬ 
posed  by  Charles  Henry  of  the 
firm  of  McCauley  &  Henry, 


Hearst  law  firm.  The  particular 
flair  of  the  answer  had  previously 
led  to  speculation  that  Mr.  Pegler, 
himself,  might  be  the  author. 

Mr.  Kraus,  on  behalf  of  Mr. 
Pearson,  called  attention  in  an 
affidavit  to  Pegler  columns  that 
aggravate  “the  injuries  concern¬ 
ing  which  plaintiff  already  com¬ 
plains.” 

An  amended  complaint  charged 
the  defendants  with  breach  of 
agreement,  claiming  that  on  Jan. 
2,  1946  Mr.  Pearson  and  Mr. 
Pegler  had  agreed  to  make  no 
adverse  comments  concerning  the 
other. 

‘Peace  Pact’  Denied 

Mr.  Henry  has  maintained  vehe¬ 
mently  that  no  such  agreement 
ever  existed.  The  complaint  con¬ 
tends  such  an  agreement  was  en¬ 
tered  into  pursuant  to  settlement 
of  a  previous  suit  brought  by  Mr. 
Pearson  against  Mr.  Pegler  in 
1946. 

“The  statement  that  Pegler 
agreed  not  to  write  about  Pearson 
any  more  is  preposterous,”  com¬ 
mented  Mr.  Henry  in  an  affida¬ 
vit.  “No  newspaperman,  so  far 
as  deponent  knows,  ever  made 
such  an  agreement  with  anybody. 
For  all  anyone  knows  Pearson 
might  actually  do  something  news¬ 
worthy,  such  as  being  arrested  for 
blackmail,  and  it  would  be  nec¬ 
essary  to  write  about  him.” 

Mr.  Pearson’s  counsel  have 
been  successful  in  having  much 
of  the  Pegler  answers  stricken  as 
being  “patently  frivolous,  irrele¬ 
vant,  unnecessary,  impertinent, 
scandalous  and  evidentiary.” 

Among  the  strike-out  targets 
was  a  paragraph  of  the  answer 
which  stated:  “Deny  each  alle¬ 
gation  contained  in  Paragraph  5 
of  said  complaint,  except  that 
said  plaintiff  has  been  identified 
with  ‘liberalism,’  as  that  term  is 
understood  by  Russian-loving  lick¬ 
spittles  and  abject  fellow  travelers, 
until  it  became  unfashionable  and 
unprofitable  any  longer  to  be  so.” 
Another  target:  defendants’  de¬ 
mand  for  a  special  finding  on  the 
question  “Is  plaintiff  herein  a 
faker,  liar  and  blackguard'.’” 

Justice  Aaron  J.  Levy  ordered 
the  two  paragraphs  quoted  strick¬ 
en  out.  A  higher  court  struck 
virtually  the  entire  amended  an¬ 
swer.  The  court  ordered  that  de¬ 
fendants  should  file  answers  which 
“shall  follow  the  form  of  appro¬ 
priate  pleading  and  consist  of 
plain  and  concise  statement  of 
ultimate  facts  in  defense  of  the 
charges.” 

After  examination  of  the  prin¬ 
cipals  before  trial  the  case  was 
recently  remanded  to  the  parties 
to  see  if  they  couldn’t  settle  it  out 
of  court.  But  they  apparently 
couldn’t.  The  cases  remain  on 
the  trial  calendar  of  the  Supreme 
Court. 

Mr.  Pearson  insists  in  his  com¬ 
plaint  that  he  “has  practised  his 
profession  with  earnestness,  hon¬ 
esty,  fidelity,  and  with  a  high 
sense  of  professional  responsibili¬ 
ty.” 


ABC  Speeds  Up 
Publicity  for 
Para.  8  Data 

Chicago  —  Amending  the  rule 
governing  publicity  permissions, 
the  Audit  Bureau  of  Circulations 
board  of  directors  has  made  pro¬ 
vision  for  release  of  ABC  Publish¬ 
er’s  Statement  figures  in  Paragraph 
8  only,  effective  with  newspaper 
publisher’^s  statements  for  March 
31. 

The  ABC  board,  at  its  meeting 
in  Rye,  N.  Y.,  last  week,  adopted 
the  change  in  the  interest  of  speed¬ 
ing  up  the  release  of  circulation 
“end  figures”  in  Paragraph  8.  Un¬ 
der  the  new  rule,  publishers  may, 
upon  request,  use  the  figures  as 
soon  as  they  are  filed  and  ack¬ 
nowledged  by  the  Bureau. 

Subject  to  ABC  Audit 

The  amended  rule  provides: 

“After  a  publisher  has  filed  his 
Publisher’s  Statement  or  Interim 
Statement  and  its  receipt  has  been 
acknowledged  by  the  ABC,  pub¬ 
lisher  may  publicize  the  figures 
from  Paragraph  8  and  from  Para¬ 
graph  8  only,  provided  the  figures, 
wherever  used,  are  accompanied 
by  the  following  qualification: 

“  ‘These  figures  are  those  filed 


under  date  of .  with  the 

ABC  for  the .  months’ 

period  ending .  Like  the 


figures  in  the  publisher’s  Statement 
for  the  same  period,  when  re¬ 
leased  they  are  subject  to  audit 
by  the  ABC’.” 

Two  resolutions  were  adopted  by 
the  board  concerning  ABC  city 
and  retail  trading  zones.  One 
granted  the  request  of  the  news¬ 
paper  division  “that  the  applica¬ 
tion  of  the  recommendations  of 
the  City  and  Retail  Trading  Zones 
Committee  be  suspended  in  all 
contested  cases  until  the  statement 
period  beginning  Oct.  1,  1951.” 
Originally  the  moratorium  expired 
July  1. 

A  second  resolution  dealt  with 
the  Cleveland  (O. )  Plain  Dealer 
case.  Whereas  the  board  had  pre¬ 
viously  denied  the  appeal  of  the 
Plain  Dealer  in  regard  to  revi'ion 
of  the  Cleveland  retail  trading 
zone,  and  had  set  April  1,  as  the 
effective  date,  the  board  extended 
the  effective  period  one  year,  com¬ 
mencing  with  the  publisher’s  state¬ 
ment  for  the  period  beginning 
April  1,  1952. 

The  Central  Committee,  named 
to  seek  ways  and  means  of  amend¬ 
ing  the  definition  of  retail  trading 
zones  reported  progress  after  its 
meeting  in  New  York  with  the 
ABC  Trading  Zone  Committee,  of 
which  E.  R.  Hatton,  Detroit 
(Mich.)  Free  Press,  is  chairman. 
The  two  groups  discussed  proposals 
being  drafted  by  the  Central  Com¬ 
mittee.  headed  by  Gene  Robb, 
Hearst  newspapers. 

Another  meeting  of  the  com¬ 
mittees  is  scheduled  in  New  York, 
April  26.  After  that,  the  Central 
Committee  will  report  to  newspa¬ 
per  members. 
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Dailies  Win  Awards 
For  Book  Reviews 


I 


The  New  York  Herald  Tribune  in  newspapers  throughout  the  na 
was  awarded  the  Publishers’  Ad-  tion. 


Newark  (N.  J.)  News,  immed¬ 
iately  challenged  that  there  was 
“fallacy  in  the  figures”  quoted  and 
supplied  some  of  his  own.  He 
said  he  believed  book  advertising 
was  at  the  very  bottom  of  the  list 
on  his  newspaper  and  not  among 
the  top  10.  He  said  he  had  seen 


10c  Saturday 
Papers  Bow 
In  Chicago 


Chicago— Ten-cent  Saturday  af¬ 
ternoon  newspapers  made  their 


aw<liucu  UlC  rUDllsncrs  /\a-  lion.  fiwiirpe  niimnrtina  trt  -  - -  — 

Club  Book  Reviewers  Award  for  “The  extent  to  which  a  newspa-  85%  of  b<2k  advertisinc  is  nlaced  ^ 


wiuu  DOOR,  iscviewers  Awara  lor  ine  extent  to  wnicn  a  newspa-  i™v  advertisincr  k  nlarpH  • 

excellence  in  presentation  of  criti-  per  reviews  books  as  an  editorial  nL  Yorlf  Chv*‘"which^  Daily  News  _  znd  Chicago 


^Avciiciicc  III  picicluauun  ui  cnu-  per  reviews  docks  as  an  eaiioriai  New  York  Citv  which  niir- 

cism  and  news  of  books  at  a  feature  will  always  be  determined  phases  onlv  ts%  Af  the  Knnts  Herald  -  American  introduced  en- 
meeting  of  the  club  in  New  York  on  the  basis  of  the  interest  which  larged  editions. 

Xt _ 1.  n  .  ....  SOIU.  _ r _ 4-  1/V,  tu/n 


March  7.  the  newspaper’s  readers  have  in  t  j  •  •  n  *  Going  Irom  5c  to  luc,  me  iwo 

The  Herald  Tribune,  which  current  literature  and  in  writers,"  Book  advertising  is  aU  papers  took  different  approaches, 

placed  first  among  newspapers  of  said  Jerome  Hardy,  president  of  concentrated  geographically,  Mr.  jhe  Daily  News,  with  no  Sunday 
more  than  500,000  circulation,  al-  the  Publishers’  Adclub  and  adver-  ''«'’zbe''g  observed.  paper,  stressed  “weekend  reading 

so  was  judged  best  of  winners  in  tising  manager  of  Doubleday.  Franklin  Spier,  whose  advertis-  begins  on  Saturday.  The  Herald- 

four  circulation  classes.  Book  Advertising  agency  represents  30  book  American,  with  a  Sunday  paper, 

Irita  Van  Doren,  literary  editor  •‘u  .  •  u  publishers,  said  his  clients  expend  confined  its  promotion  to  Satur- 

of  the  Herald  Tribune,  accepted  .  o'''ever,  in  recent  years  there  advertising  appropri-  day  features.  Both  stressed  home 


uM.y  m  I..C  editions. 

*•  Going  from  5c  to  10c,  the  two 

Book  advertising  is  all  too  papers  took  different  approaches, 
centrated  geographically,”  Mr.  j^e  Daily  News,  with  no  Sunday 
Herzberg  observed.  paper,  stressed  “weekend  reading” 

Franklin  Spier,  whose  advertis-  begins  on  Saturday.  The  Herald- 


four  circulation  classes.  Book  Advertising  agency  represents  30  book  American,  with  a  Sunday  paper, 

Irita  Van  Doren,  literary  editor  .  publishers,  said  his  clients  expend  confined  its  promotion  to  Satur- 

of  the  Herald  Tribune,  accepted  However,  in  recent  years  there  ^5%  of  their  advertising  appropri-  day  feat 

the  scroll  on  behalf  of  the  Sunday  an  increasing  tendency  atjons  in  newspapers  and  35%  in  delivery, 

book  section  and  Lewis  Gannett  ‘7  magazines  and  that  of  the  65%,  y 

and  John  K.  Hutchens,  daily  book  7  books  feature  with  under  40%  goes  to  New  York  .y-. 

reviewers.  *he  amount  of  national  nook  ad-  ^ity  media.  , 

•  .  .  vertising  which  appears  on  the  P^g<^s  01 

Other  first  prizes  were  awarded  book  page,”  he  continued.  “As  a  According  to  Sales  eight  me 

7"  consequence,  several  books  fea-  “We  allocate  the  advertising  ac-  page  col 
the  4.00,000  to  500^000  circula-  tu^es  have  been  discontinued,  ap-  cording  to  what  we  can  learn  of  tion,  the 

tion  group;  the  Norfolk  (Va.)  parently  solely  because  of  what  exact  book  sales  and  attempt  to  size  of  i 

100,000  to  was  considered  to  be  an  inade-  cover  the  major  markets,”  said  This  W 

200,000  circulation  ^oup;  and  to  q^ate  amount  of  national  adver-  Mr.  Spier.  color  se 

u  Morning  tj^ing  income  from  the  books  Joh"  Conley,  Pathfinder,  sug-  Saturday 


the  Milwaukee  (Wis.)  Journal  in 
the  200,000  to  500^000  circula¬ 
tion  group;  the  Norfolk  (Va.) 


City  media. 

According  to  Sales 
“We  allocate  the  advertising  ac 


More  Color  Comics 
The  Daily  News  offered  16 
pages  of  comics,  the  H-A  added 
eight  more  pages  to  make  it  a  24- 
page  color  comic  section.  In  addi- 


cording  to  what  we  can  learn  of  tion,  the  Daily  News  increased  the 
exact  book  sales  and  attempt  to  size  of  its  roto  section  along  with 


the  Durham 


ver  the  major  markets,”  said  This  Week  magazine.  The  H-A 
r.  Spier.  color  section  included  its  regular 

John  Conley,  Pathfinder,  sug-  Saturday  Home  Journal  supple- 


Herald  for  papers  under  100,000  category  and,  in  some  instances,  gested  a  “lack  of  daring”  on  the  ment. 


circulation. 

Winners  were  selected  from  115 
newspapers  by  a  board  of  judges 
composed  of  Prof.  Roscoe  Ellard, 


without  regard  to  reader  service. 

“Too  often,”  Mr.  Hardy  added, 
“when  a  newspaper  tries  to  de¬ 


part  of  book  publishers  for  not 
trying  business  journals,  labor  pa¬ 
pers  and  house  magazines. 


In  the  black-and-white  main 
news  section  the  two  papers  dif¬ 
fered  in  their  treatment  of  added 


- r - -  „  4.  „  „4  “Why  do  you  not  advertise  a  features.  A  new  feature  for  the 

advertising  revenue  it  receives  Columbus,  O.,  until  it  is  Daily  News  was  a  handy  folding 


Columbia  University,  and  book  ^‘^''^rtising 


editor  of  Editor  &  Publisher; 
Warren  Bower,  director  of  the 


from  book  advertisers,  it  consid¬ 
ers  only  those  ads  which  appear 


already  a  best-seller?”  asked  one  television  program  guide  for  the 


book  editor. 


coming  week.  The  TV  program 


Writing  Center  at  New  York  Uni-  P^se.  or  which  have 

versity  and  moderator  of  “The  »^en  placed  directly  by  the  na- 


The  reply  given  by  publishers’  page  was  patterned  after  the  Gary 


representatives 


(Ind.)  Post-Tribune  guide,  includ 


Reader’s  Almanac,”  radio  book 
pr^ram,  and  John  Chamberlain, 
editor  of  the  Freeman. 


tional  advertiser. 

“Except  for  a  relatively  few 


simply  could  not  find  the  money  ing  TV  set  “sponsors”  sandwiched 
to  fully  advertise  in  all  media,  in  opposite  the  program  listings. 


They  pointed  to  their  cooperative 


Hutchins,  former 


papers,  this  kind  of  book  advertis-  advertising  jointly  financed  with  chancellor  and  president  of  the 


Book  pages  were  judged  on  the  1"®’  **•  is  not  local  booksellers. 


basis  of  quality  of  reviews,  lay¬ 
out,  timeliness,  non-review  cover- 


he  conceded. 


University  of  Chicago,  began  his 


‘Have  your  local  advertising  series  of  four  articles  in  the  Daily 


is  because  it  is  a  very  minor  part  department  call  on  the  local  book  News 


age  of  books,  and  recognition  of  expenditure  that  took  stores  and  urge  them  to  take  ad- 

local  angles.  Issues  appearing  dur-  ^^''.crtisers  make.  Because  of  the  vantage  of  the  publishers’  toopera- 

ing  the  period  of  Feb.  3  through  nature  of  the  bookselling  tjve  plans,”  advised  Mr.  Hardy. 

Feb.  9  were  examined  by  the  '"/ustry’  ‘?y  ^he  largest  part 

judges.  The  book  pages  of  the  advertising  placed  by  ,  - 

115  newspapers  are  now  on  view  industry  appep  in  the  part  of  Le  Monde  IncreOSes 

at  the  American  Book  Publishers  Per  CoPY  Price  50% 

Council.  visibihty-the  comics,  the  Sunday  p^R,s_fh;  Paris  evening  news- 

„  41  magazines,  the  back  covers  of  the  I"®  j  evening  news 

Honorable  Mention  important  sections.”  paper  Le  Monde,  has  increased  its 

Runners-up  in  each  circulation  jq  MUBon  Bucks  *'*^'^*  francs  to  15  francs 

group  were  given  honorable  men-  »»  u  j  .  j  .u  a  vim.  ^  copy. 

tion.  They  were:  More  than  500,-  Hardy  quoted  the  ANPAs  in  announcing  the  decision  to  its 

000  circulation.  New  York  Times, 


Per  Copy  Price  50% 


H-A  Features  Sports 
The  Daily  News  “Triple  Streak,’ 
new  designation  for  the  Saturday 
paper,  with  blue  and  red  triple 
streaks  down  the  righthand  side  of 
page  one,  included  two  “front’ 
pages — page  one  and  page  three 


Paris— The  Paris  evening  news-  jhe  Triple  Streak  contained  two 
paper,  Le  Monde,  has  increased  its  sections,  the  second  leading  off 


price  from  10  francs  to  15  francs  with  a  pictorial  society  page  and 


including  the  sports  section.  The 


In  announcing  the  decision  to  its  hack  page,  normally  devoted  to 


Bureau  of  A^ertising  to  prove  readers,  the  paper  points  out  that  news  pictures,  became  a  “maga 


Chicago  Tribune,  Cleveland  (O.)  in  1949  book  advertising  by  it  is  the  only  way  for  a  newspaper  zjne”  page.  TTie  two  sections  to 

Plain  Dealer  and  Minneapolis  n^ional  advertisers  in  n^^apers  that  refuses  subsidies  outside  nor-  taled  34  pages  and  contained  a 


(Minn.)  Tribune;  200,000  to  500,-  sales  advertising  revenue,  heavy  balance  of  advertising. 

000  circulation,  Newark  (N.  J.)  among  the  top  100  advertisers  in  Newsprint,  it  declares,  invoiced  in  -jihc  HeraW-American  swung 


News,  San  Francisco  (Calif.)  ^^^wspapers  there  were  four  brok  May  at  36,640  francs  a  ton,  today  heavily  to  sports  in  promoting  its 
Chronicle,  Kansas  City  (Mo.)  ^^''^HiMrs,  that  only  itine  specific  costs  60,642  ^ancs  a  ton,  an  in-  first  10-cent  Saturday  paper.  Ban- 


Star  and’ Boston  (Mass.)  Globe;  categories  of  advertising  were  crease  of  66%  in  less  than  six  ner  line  on  earlier  editions  said: 

_ _ _  '  '  ’  ‘fKA  Ua  _ a1._  _ f  a!.....—  aL...  _  _  _ _  _ _ 


100,000  to  200,000  circulation’,  larger  than  the  ^k  category.  He  months,  and  20  times  the  1939  “Cage  Fix  Covers  U.  S.!”  The  ac 


Christian  Science  Monitor,  Bos-  conceded  that  the  figures  included  price. 


ton;  Houston  (Tex.)  Post,’  Rich-  especially  book 

f\r„  \  _ _ 'i.  club  ads. 


companying  front-page  featured  a 


mond  (Va.)  Times  Dispatch,  and 
Dallas  (Tex.)  News;  under  100,- 


Le  Monde  prints  a  breakdown  copyright  H-A  roundup  by  Leo 
per  copy  which  shows:  newsprint,  pischer,  sports  editor,  giving  the 


“In  the  light  of  these  facts,  no  3.66;  salaries,  3.28;  supplies  and  views  of  300  coaches  on  the  col 


000  circulation,  Bridgeport  editor  should  ever  be  forced  to  general  expenses,  3;  and  loss  on  |  g  basketball  scandal. 


(Conn.)  Post,  Winston-Salem  (N.  take  book  page  advertising  revenue  unsolds,  2.85  francs,  or  a  total  of 
C.)  Journal -Sentinel;  Pasadena  into  consideration  in  determining  12.79  francs  per  copy. 

(Calif.)  Star-News  and  the  Char-  how  often  or  how  widely  he  ■ 

lone  (N.  C.)  News.  should  cover  book  news,”  Mr.  102  HI  UmionXl 


102  in  Uniiorm 


Also  featured  was  “Inside  Story 
of  Joe  Louis’  $4  Million,”  first  of 
series  by  Wendell  Smith,  H-A 
Negro  sports  writer.  Also  new 


Book  page  editors  from  many  Hardy  concluded.  “Reader  inter-  Departure  of  25  employes  for  was  the  syndicated  column  of 

aU..4v..^i_  .^..A  ai _ _  cKrviilr)  Ka  cr\lA  ArtneiHAro-  _  _  _ i  r _ j _ ? _ ’T'\7  A  n. 


new^apers  throughout  the  coun-  ^.*t  should  be  the  sole  considera-  service  in  the  armed  forces  during  John  Cameron  Swayze,  TV  “An- 


try  attended  the  luncheon  and  tion.  The  advertising  is  there.”  jfig  month  brought  the  total  swer  Man. 


after  the  presentation  engaged  in  In  the  open  forum  discussion  “in  military  service”  from  the 


a  discussion  of  book  advertising  that  followed.  Max  Herzberg.  New  York  News  to  102. 


The  H-A  black-and-white  sec¬ 
tion  contained  22  pages. 
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Chicago  National  Tea 
Tops  in  Food  Linage 


Actual  expenditures  for  space  H  vQyti  gpyf* 
suit  in  80%  of  National  Tea’s  llOwlo 


^  advertising  dollar  going  into  news-  If  — ^  J 

T  papers,  he  explained.  ATe  11608811100 

in  r  OOQ  LlinQQG  Mr  McNamara,  and  Val  Bau-  ^  Nl^WQnrint 

V  man,  Chicago  sales  and  advertising  llCVVopillll 

By  George  A.  Brandenburg  managers,  seek  a  change  of  pace  Chicago  —  A  survey  on  the 

in  newspaper  ads  from  week  to  ngvvsprint  situation  by  the  Chicago 
Eighty  cents  of  were  seasonable  and  should  have  ^  chapter  of  the  American  Associa- 


Are  Reassured 
On  Newsprint 

Chicago  —  A  survey  on  the 


every  dollar  spent  for  advertising  been  sold." 


by  National  Tea  Co.,  operating  a 
food-store  chain  in  eight  Mid¬ 
western  states,  goes  into  newspa- 


Use  16-Page  Sections 
Today,  National  food  stores 


space  for  week-end  buying,  but  Newspaper  Representatives 

also  uses  ads  early  in  the  week  on  be  re- 

special  promotions.  assuring  to  national  advertisers 

Mr.  McNamara  praised  newspa-  j^dr  agencies  now  planning 


nationally  pers  for  their  attractive  food  ^cv/sp^peT  advertising  campaigns. 


In  the  last  six  years.  National  ^^vertised  brands.  In  Chicago  pages. 

Tea’s  sales  have  more  than  Pf‘  National 

tripled;  net  profits  have  multi-  ^  promo- 

nii<>i  fivp  tinUc-  or.,1  on  national  brands  in  the 


plied  five  times;  and  newspaper  u  7^  .  ■  "  '  . 

advertising  has  continued  to  in- 

crease  until  today  the  company  This  type 

is  the  largest  food  store  ad^ver-  promotion  is  part  of  the 

tiser  in  Chicago.  Last  year,  Na-  year-  round  selling  program  Na¬ 
tional  Tea  placed  968,176  lines  of  a  limited  line  of 

newspaper  advertising  in  Chicago 

Newspapers  Arc  Best 


Seattle  Time8 
Forced  to  Limit 
Space  for  Ad8 


The  survey  was  conducted  by 
the  Chicago  chapter’s  New  Busi¬ 
ness  Committee  to  determine  how 
many  of  the  chapter’s  newspapers 
were  currently  imposing  space  re¬ 
strictions  either  in  size  maximums 
or  mandatory  leeway  in  dating, 
and  how  many  anticipated  such 


newspapers. 

Credits  Newspaper  Ads  *T)f  course,  we  still  feel  that  limit  advertising  to  80%  of  the  papers,  or  97.8%  of  the  Chicago 

National  Tea’s  record  expend!-  are  the  best  medium  space  used  during  the  same  month  chapter’s  total  list  of  1.054  dailies, 

tures  in  Chicago  dailies  last  year  over-all  food  advertising,”  of  the  previous  year.  This  cutback  Only  two  were  restricting  space — 

represented  318,664  lines  more  McNamara.  in  advertising  space  was  made  ef-  one  with  a  maximum  space  size  of 

than  any  other’  chain  used  and  National  Tea  also  recognizes  fective  March  1.  The  Times  also  1,000  lines  and  the  other  declin- 
was  five  times  the  amount  of  customer  must  be  given  a  bet-  urged  advertisers  to  submit  copy  ing  to  accept  cooperative  adver- 
space  used  the  year  before  the  ‘c'’  s^o^e  in  which  to  shop.  Since  on  a  leeway  basis.  tising  in  the  electrical  appliance 

present  management  took  over  March,  1945,  National  Tea  has  Harry  Cahill,  general  manager  classification.  Six  were  accepting 
in  March  1945  remodeled  or  relocated  over  515  of  the  Times,  said  the  newspaper’s  all  schedules  in  the  sizes  desired, 

Harley’  V.  McNamara  presi-  of  its  food  stores.  Six  years  ago  newsprint  supplier  previously  had  but  required  a  three  or  five-day 
dent  of  National  Tea,  ’  credits  National  Tea  had  874  stores.  The  reduced  its  allotment  and.  a  few  leeway  privilege, 
expanded  advertising  in  newspa-  chain  now  operates  655,  includ-  days  ago  had  made  a  further  sub-  The  Chicago  chapter,  at  the 

pers  as  a  major  factor  in  the  con-  ‘"8  ‘he  stores  of  the  Gamble-  stantial  reduction  that  made  im-  suggestion  of  its  president.  Jack 
tinned  growth  of  the  chain’s  sales  Skogmo,  Standard  Grocery  and  niediate  action  by  the  paper  man-  Rhode,  made  the  survey  after  it 
The  company  Ts  dW^^  L-  A.  Jackson  chain  since  ac-  ^  u-.,  • ,  u  -r-  •  competitive 

branches— Chicago,  Indianapolis,  quired.  Mr.  Cahill  said  the  Times  is  media  apparently  were  causing 

Milwaukee  and  Minneapolis— all  Mr.  McNamara  believes  the  attempting  to  augment  its  news-  apprehension  among  national  ad- 

newspaper  users  food  store  of  tomorrow  will  be  print  supply  with  paper  bought  on  vertisers  over  newsprint  avail- 

Six  years  ago  John  Cuneo  ^9%  self-service,  including  meat,  the  spot  market  and  hopes  to  be  ability  to  the  point  that  one  ma- 
head  of  the  Cuneo  Press  Chi-  bakery,  produce,  as  well  as  gro-  able  to  reduce  the  percentage  of  jor  advertiser  was  reported  to  be 
cago  who  had  become  a  ’heavv  eery  items.  He  also  believes  in  advertising  space  cuts.  thinking  of  switching  from  news- 

i».eior  h  5a?ioS -fla,  brSt  «P''  .  Wl«"  «'>,=  Times  raceiv^  iB  papem  to  radio  and  televiston. 

Mr.  McNamara  into*  the  chain.  Some  idea  of  the  upward  trend  initial  cut  in  newspnnt,  it  began  (E&P,  Feb.  24,  p9). 

Mr  McNamara  had  previously  of  National  Tea  sales  can  be  buying  on  the  spot  market  and.  Every  major  city  and  all  news- 

been  with  Kroger  Grocery  and  gleaned  from  the  following  fig-  at  the  same  time,  trimmed  its  papers  in  those  cities  were  repre- 
BakiriD  Cn  ures:  news  and  feature  space.  This,  sented  in  the  tabulation,  according 


Seatti  e— r/ie  Seattle  Times  has  action  before  the  end  of  June. 


announced  curtailment  of  its 
newsprint  supply  has  forced  it  to 


Eight  Cases  Cited 
The  study  embraced  1,031  news- 


been  with  Kroger  Grocery  and  gleaned  from  the  following  fig- 

Baking  Co.  ures: 

Boost  National  Brands  „  _  , 

.  .  ,.  .  .  Year  '  Sales 

A  great  believer  in  nationally  ad-  1944  j  99  4-75 

vertised  brands,  Mr.  McNamara  1945 .  1 06868  995 

was  amazed  to  find  that  National  194^ .  1 57  64 1*672 

Tea  had  taken  advertised  brands  1947 .  2 17*9 15*297 

of  merchandise  and  re-labeled  |94g  .  .  .  270*176*795 

them  with  their  own  private  la-  iqjq . 

bels,  which,  of  course,  meant  a  iq^o .  iisSig’047 

lot  of  extra  handling  cost. 

“They  sold  them  at  a  lower  Mr.  McNamara  cited  National 


however,  was  not  adequate  to  to  Fiske  Lochridge,  chairman  of 
make  up  for  the  latest  cut  in  the  New  Business  Committee. 


newsprint,  general  manager  Cahill 
said. 


Many  Suggest  Leeway 
Requests  for  advertiser  con- 


They  sold  them  at  a  lower  Mr.  McNamara  cited  National  Nnnwoon  O  _ The  Norwood 

f^^’icago  newspaper  linage  ^  weekly  has  suspended 

cured  had  they  so  d  them  as  na-  growth: 

tionally  adyertised  brands,”  he  *  publication  due  to  reduction  in 


Retail  adyertisers  were  notified  sideration  of  leeway  in  seryice 
of  the  space  cut  in  a  letter  from  ^ere  many  in  the  belief  that  cur- 
Russell  W.  Young,  advertising  newsprint  supplies  would  be 

manager.  adequate  and  could  be  used  more 

■  efficiently  to  accommodate  an 

W©ekly  Suspends  even  greater  linage  volume,  if  ad- 

Norwood.  O.-The  Norwood 

News,  a  weekly,  has  suspended  f  .Thursday  and  Fri- 

!n  ^^y  grocery  issues,  stated  Mr. 


said.  “Of  course,  this  didn’t  help 
their  position  with  the  national 
advertisers. 

“Can  you  imagine  a  company 
of  the  size  of  National  Tea  not 
having  a  sales  manager?  They  did 
have  an  advertising  manager.  He 
made  up  the  ads.  Three  or  four 
days  or  maybe  a  week  before  the 
ad  was  made  up,  he  would  talk  to 


Year  Linage 

1944  .  185,467 

1945  .  296,150 

1946  .  413,587 

1947  .  448,677 

1948  .  588,681 

1949  .  659,431 

1950  .  968,176 

Last  year,  the  National  Tea  an- 


publication  due  to  reduction  in  ’  . 

allotment  of  newsprint,  according  «E?cepting  the  eight  isolated 

°  Vi  H  hp  hrnva"tn'^rpsnme  instances,  newsprint  in  inventory 
ager,  who  said  he  hoped  to  resume  ,  j  • 

L  .L  1  •  •  and  on  order  is  reputed  to  be 

Mea"t.»h?le  cimin“  prini:  10 

XXeitir”"  iSr;  "eteiTo!  'mS  ‘.7- 

otner  weexiy.  ^  ume,”  he  reported.  “The  major- 

_  ,  I  .1  ity  of  respondents  were  confident 

VjOGS  to  iQDlOia  rationing  on  a  significant  scale 

The  Jamestown  (N.  Y.)  Sun,  could  be  avoided,  providing  no 


all  the  buyers  and  ask  them  what  nual  advertising  budget  was  ap-  which  began  publication  April  28,  governmental  controls  are  inflicted 
they  had  to  advertise  that  week,  proximately  $2,750,000  for  all  1949,  appear^  March  6  in  a  new  on  the  industry.^  None  is  im- 
Well,  you  know  the  answer.  All  four  branches,  of  which  67.5%  tabloid  format.  The  first  edition  minent,  nor  anticipated  in  our 
the  cats  and  dogs  that  the  buyer  goes  for  newspapers,  7.5%  for  ra-  in  the  new  style  was  24  pages,  present  state  of  war  economy. 

Was  stuck  with  he  gave  to  the  ad-  dio  and  TV;  11%  for  circulars.  Managing  Editor  Philip  H.  Gor-  “Nomwl  market  patterns  arc 
vertising  manager  to  advertise —  and  14%  for  advertising  depart-  don  said  that  the  new  format  will  still  available  for  general  adver- 
not  the  items  that  the  customer  mental  salaries  and  “all  other”  ex-  be  carried  through  all  daily  and  tiser  promotions  in  the  nation  s 
wanted,  at  the  time  she  wanted  pense,  including  direct  mail  and  Sunday  editions,  with  no  change  number  one  medium^  despite  the 
them,  or  at  the  season  when  they  other  forms  of  advertising.  in  advertising  rates.  dim-view  predictions.” 
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Farm  ‘Peonage’  Expose 
Captures  Broun  Award 

Winner  of  the  1950  Hey  wood  workers  in  Michigan  fields,  credit 
Broun  Award,  given  by  the  Amer-  had  been  cut  off  and  many  faced 
ican  Newspaper  Guild  for  the  starvation, 
most  outstanding  Wrongs  Are  Righted 

newspaper  job  of  When  representatives  of  the 

the  year  “in  the  sugar  processors  and  the  beet 

spirit  of  Broun,  growers  learned  that  Mr.  Jackson 

is  Leonard  Jack-  ■  fll  digging  up  the  story,  they  an- 

son,  reporter  for  nounced  they  were  “going  to  look 

the  Bay  C//y  ^  workers’  contract”  and 

(Mich.)  Times.  make  needed  corrections.  By  the 

The  work  jime  the  last  article  had  appeared 

which  won  the  in  gay  City  Times,  and  before 

$500^  award  was  {jjg  Puerto  Rican  labor  examiner 

a  series  of  stones  could  make  his  report,  Michigan 

on  the  exploita-  Field  Crops,  Inc.,  which  had  hired 

tion  of  the  mi-  Jackson  the  workers,  announced  it  had  de¬ 
grant  Puerto  cided  to  rectify  the  wrongs  which 

Rican  farm  work-  the  reporter’s  stories  had  por- 

ers  imported  to  save  a  $14,000,000  trayed. 

Michigan  sugar  beet  crop.  His  As  a  result  of  Mr.  Jackson’s 
stories  spotlighted  deplorable  con-  articles,  weekly  pay  checks  were 
ditions  akin  to  peonage  among  established,  along  with  better 
these  migrants,  and  had  the  effect  group  housing,  food  prepared  by 
of  rectifying  the  situation.  The  cooks  brought  from  Puerto  Rico, 
judges  were  unanimous  in  their  along  with  a  system  of  new  con- 
decision.  tracts  and  better  pay. 

Announcement  of  the  winner  Mr.  Jackson,  30,  is  married  and 

was  made  in  San  Francisco,  where  is  a  Navy  veteran.  He  won  his 
the  awards  were  judged,  by  Wade  wings  as  a  pilot.  He  has  been  on 
R.  Franklin  of  the  Chicago  Sun-  the  staff  of  the  Bay  City  Times 
Times,  chairman  of  the  Guild’s  since  1946.  He  covers  the  county 
Broun  Award  committee.  Judges  building,  and  often  is  used  for  spe- 
were  Dr.  Chilton  R.  Bush,  director  cial  assignments, 
of  the  Institute  for  Journalistic  The  judges  declared  an  entry 
Studies  of  Stanford  University;  which  ran  a  close  second  was  “the 
Joseph  Henry  Jackson,  book  edi-  series  of  articles,  editorials  and 
tor  of  the  San  Francisco  Chroni-  cartoons  of  the  St.  Louis  Post-Dis- 
cle,  and  Dick  Pearce,  San  Fran-  patch  relating  to  the  case  of  Mrs. 
cisco  Examiner  writer.  Ellen  Knauff.  This  German  war 

‘Unemotional’  Writing  bride  was  ordered  excluded  by  the 

Mr.  Jackson  was  assigned  to  the  Attorney-General,  on  recom- 

story  by  the  Bay  City  Times  after  mentation  of  immigration  service 
the  Michigan  sugar  beet  crop  re-  officers,  without  a  hearing.” 
portedly  had  been  saved  by  5,300  Post-Dispatch  Commended 
Puerto  Ricans,  brought  in  by  The  statement  of  the  three 
emergency  airlift  during  an  acute  judges  added:  “The  judges  feel 
labor  shortage.  The  workers  had  the  Post-Dispatch  is  to  be  corn- 
been  led  to  expect  to  make  $10  mended  for  its  analysis  in  editori- 
to  $15  a  day  in  the  fields.  In  als  of  the  principles  of  constitu- 
Puerto  Rico  an  estimated  26,000  tional  law  (written  by  Irving  Dil- 
persons  were  depending  on  the  hard),  for  the  persistence  of  its 
wages  of  workers  in  the  Michigan  Washington  and  New  York  re- 
.  beet  fields  to  keep  families  alive,  porters  (Edward  A.  Harris  and 
The  Puerto  Rican  workers  saved  Alvin  R.  Goldstein)  in  following 
the  crop,  and  until  Mr.  Jackson’s  through  on  their  contacts  with  cer- 
stories  revealed  the  actual  condi-  tain  Congressmen,  officials  and  at- 
tions,  everyone  thought  a  happy  torneys,  and  for  the  power  of  the 
solution  had  been  achieved  for  all.  cartoons  drawn  by  Daniel  R.  Fitz- 
The  three  judges  found  that  the  patrick.  When  the  case  has  termi- 
reporter’s  stories  were  fair,  unemo-  nated,  the  Post-Dispatch  will  con- 
tional,  factual  and  well  written,  tain  a  detailed  narrative  of  what 
Facts  exposed  by  his  stories  shook  may  eventually  be  a  classic  case 
officials  of  Michigan  and  Puerto  of  civil  liberties  in  this  country.” 
Rico  into  action,  and  brought  The  judges  also  commended  the 
prompt  relief.  series  of  articles  by  Mrs.  Joy 

Mr.  Jackwn  discovered,  and  Reese  Coleman,  of  the  Jackson- 
pointed  out  in  his  stories,  that  af-  ville  (Fla.)  Journal,  which  ex- 
ter  weeks  of  toil,  the  migrants  posed  alleged  kickbacks  in  the 
were  collecting  checks  for  $40  or  school  building  program,  and  led 
$50  instead  of  the  hundreds  of  to  the  indictment  of  two  school 
dollars  they  had  been  promised,  officials  and  five  other  persons. 
While  working,  the  Puerto  Ricans  Two  other  entries  also  drew 
had  been  given  only  subsistence  high  praise  of  the  judges.  These 
allowances  of  $5  weekly.  In  were  Ed  Reid’s  exposure  in  the 
Puerto  Rico,  where  families  were  Brooklyn  Eagle  of  police  protec- 
depending  on  checks  from  the  tion  of  rackets  and  gambling,  and 


Purple  Hearts  Reporter  Spots 

L  .4merican  war  correspon-  T** _ _ 

were  awarded  Purple  -WOte#  EiXpOSOS 

ts  this  week  by  Lt.-Gen.  TllHcfe'c  THelt 
hew  B.  Ridzwav  for  JUtlyeb  111611 


Six  .4merican  war  correspon¬ 
dents  were  awarded  Purple 
Hearts  this  week  by  Lt.-Gen. 

Matthew  B.  Ridgway  for 
wounds  received  in  action.  Merced,  Calif.  —  The  alertness 

They  were  Jack  James,  John  Ball,  Merced  Sun-Star  city 
II  /  D  ii’-ii-  n  m  ’  hall  reporter,  is  being  credited 

bringing  to  justice  a  former 
and  Philip  Potter,  Baltimore  (.jty  judge  who  embezzled  nearly 

(Md.)  Sun;  Frank  W.  Emery,  $3,500  in  fine  and  peace  bond 

International  News  Service;  monies. 

Fred  B.  Waters,  International  July,  Mr.  Ball,  making  a 

News  Photos,  and  Eugene  routine  check  through  the  d^kets 

.  „  ,  .  of  City  Judge  Lewis  W.  Clark,  no- 

Jones.  National  Broadcasting  jiced  an  added  notation  had  been 

Co.  made  on  the  bottom  of  a  page  cov- 

On  a  visit  to  Korea  this  ering  the  disposition  of  the  cases 
week.  General  MacArthur  gave  three  prostitutes, 
fatherly  adiice  to  correspon-  Ball  remembered  covering 

j  .  ..  ...  ,  Ihe  case  and  seeing  the  attorney 

dents:  Take  better  care  of  women  pay  the  fines.  But 

yourselves  in  covering  the  war.  according  to  the  notation,  the  fines 

.  .  .  Already  the  casualty  list  had  been  suspended.  The  reporter 

is  much  heavier  than  in  aiiv  checked  with  the  attorney  and 

campaign  of  modem  historv.  I 

j  .. *  received  the  money  back  and  knew 

■*’  _  nothing  of  any  suspension. 

Ray  Brennan’s  articles  in  the  Chi-  ^lark  was  next  contacted 

c  -r-  u-uuj*u  f  and  when  he  failed  to  take  advan- 
Sun-Ttmes  which  had  the  ef-  ,  r  ^ 

'd“  Sf  °t,anLSr  Ite  sSn^tar 

S"  '"a  printed  story  in  detail.  The 


sheriff  of  Cook  county. 

Broun  Award  competition  is  not 


judge  then  returned  the  monies  to 
the  attorney  for  the  three  women. 


limited  to  Guild  members;  it  is  when  a  city  council  committee 

™  conducted  an  investigation  of  the 

woman  in  the  Guilds  jurisdiction.  was  “irregular 

but  not  illegal.” 

Trophy  Memorializes  But  at  the  same  time  city  police 

Raleigh  Sports  Editor  an'ldeirSnvnS?^' 

Raleigh,  N.  C.  The  Southern  gj^y  court  books. 


Conference  Sports  Writers  Asso¬ 
ciation  has  named  its  athletic  tro¬ 
phy  in  honor  of  the  late  Anthony 


The  result  was  the  indictment 
of  Clark  on  19  counts.  The  trial 
lasted  more  than  two  weeks.  The 


J.  McKevlin,  who  was  sports  ed-  defense  frequently  lashed  out  at 
itor  of  the  News  and  Observer  Sun-Star  and  Reporter  Ball 


for  14  years  and  managing  editor  accusation  that  the  news- 

for  several  years  prior  to  his  p^pgr^  police,  and  city  attorneys 
de^h  in  1946.  l^j^d  conspired  against  Clark. 

The  McKevlin  Memorial  Award  week  the  jury  convicted 

is  to  be  given  annually  to  the  Clark  on  16  of  the  counts, 
athlete  selected  as  the  most  out-  ■ 

standing  in  the  conference  on  the 

basis  of  scholarship,  leadership  PhoeillX  Newsmen 
and  athletic  ability.  First  winner  Win  6  AriZOna  AwarOS 


Phoenix  Newsmen 


is  Whitt  Cobb  of  Davidson  Col¬ 
lege. 


Phoenix,  Ariz. — Phoenix  news¬ 
papermen  won  six  out  of  eight 


Chauncey  Durden,  sports  editor  awards  for  news  stories  and  pic- 
of  the  Richmond  (Va.)  Times-  tures  of  1950  at  the  annual  meet- 
Dispatch,  was  elected  president  of  ing  of  the  Arizona  Press  Club, 
the  association.  He  succeeds  Mer-  Kenneth  Arline,  Phoenix  Ga- 
rell  Whittlesey  of  the  Washington  zette,  won  'a  $100  “best  news 
(D.  C.)  Star.  Smith  Barrier,  story”  prize  for  his  coverage  of  a 
sports  editor  of  the  Greensboro  local  bank  robbery.  Orren  Beaty, 
(N.  C.)  Daily  News,  was  re-elec-  reporter  for  the  Arizona  Republic, 
ted  to  the  post  of  executive  secre-  won  the  $100  prize  for  the  best 
tary-treasurer.  news  story  pertaining  to  tax  pro^ 

■  lems.  He  is  an  officer  in  the  Air 

Nevrepaper  GI  r, 

Jl.lll@a  m  Korea  public  aviation  editor;  George 

Buffalo — ^Pfc.  Arthur  J.  Rose  Steiner,  Phoenix  bureau  of  the 
of  the  Buffalo  Evening  News  busi-  Associated  Press,  first  prize  in  the 
ness  office  died  in  combat  in  Ko-  photo  competition;  Ebby  Hawer- 
rea  Feb.  6.  He  enlisted  in  the  lander.  Gazette,  second,  and  For- 
Army  July  29,  1949,  and  landed  rest  L.  Stroup,  Republic,  third; 
in  Korea  Aug.  11,  1950,  as  an  Robert  Moore,  y4r/zo/ia  Dai/v  S/ar, 
engineer  with  the  24th  Division,  second  in  the  “best  news”  cate- 
He  was  the  first  News  employe  gory,  and  Chuck  Mabery,  Yuma 
to  be  killed  in  the  present  con-  Daily  Sun,  best  story  pertaining  to 
flict.  agricultural  problems. 
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CARTOONISTS  TAKE  TIME  OUT  TO  COMMENT  ON  STATE  AND  LOCAL  ISSUES 


N.  Y-  Mirror 
Assists  GIs 
On  Furlough 

One  of  35  New  York  area 
soldiers  stranded  on  furlough  in 
Los  Angeles  for  lack  of  transpor¬ 
tation  home  gambled  $3.25  on  the 
New  York  Daily  Mirror — and 
won. 

Pfc.  Fred  Recchia  of  Brooklyn, 
who  had  been  camping  out  at  the 
L.  A.  airport  with  his  buddies  as 
two  days  of  a  precious  furlough 
ticked  by,  invested  in  a  call  to' the 
Mirror.  “We’re  desperate,”  he 
told  Assistant  City  F.ditor  Michael 
Adler.  “This  is  probably  our  last 
furlough.  .  .  .  We  have  to  be  back 
in  camp  on  the  15th.” 

That  was  at  10  a.m.  March  4. 
And  by  1  p.m.  that  day,  the  city 
staff  was  able  to  return  a  favor¬ 
able  report  to  Pfc.  Recchia.  Next 
morning  by  7  a.m.  a  plane  carry¬ 
ing  some  of  the  GI’s  had  reached 
New  York — and  the  rest  had  ar¬ 
rived  by  the  following  day.  In  fact, 
the  Mirror’s  assist  resulted  in 
speedier  enplaning  of  about  200 
Gl’s  trying  to  get  transportation 
to  their  homes  in  the  East. 

A  call  by  the  Mirror  to  Public 
Relations  Officer  Gordon  Gilmore 
of  TWA  set  the  wheels  in  motion. 
There  were  calls  then  between  east 
and  west  coast  offices  of  TWA 
ai^  also  to  American  and  United 
Airlines.  The  airlines  cooperated 
willingly.  One  expedient  was  to 
tuck  GIs  in  lounges  ordinarily  re¬ 
served  for  convenience  facilities 
of  passengers. 

The  servicemen  paid  for  their 
own  tickets;  but  the  Mirror  had 
gotten  such  a  reputation  as  a  Good 
Samaritan  after  its  first  story,  that 


dozens  of  calls  from  readers 
poured  in.  One  women  wanted  the 
Mirror  to  get  her  GI  husband  a 
free  ride  home  from  Salt  Lake 
City. 

A  romantic  angle  in  the  Mirror’s 
promotion  stories  was  a  furlough 
wedding  of  one  of  the  GIs  to  his 
high  school  sweetheart.  At  the 
suggestion  of  a  Mirror  reporter, 
steps  were  taken  to  waive  the 
three-day  waiting  period  and  the 
lawyer  who  drew  up  the  applica¬ 
tion  for  the  waiver  refused  a  fee. 
A  jeweler  and  a  restaurant  owner, 
after  reading  the  Mirror  stories, 
gave  the  couple  a  wedding  ring 
and  a  dinner  on  the  house,  respec¬ 
tively. 

■ 

'Private  Party'  Auto 
Copy  Is  Screened 

Los  Angeles  —  All  “private- 
party”  auto  sales  classified  copy  is 
now  being  screened  by  the  Los 
Angeles  Examiner,  it  is  announced 
by  Charles  W.  Horn,  clavsihed 
manager. 

The  action  was  taken  “to  help 
prevent  any  development  of  a 
'black  market’  in  automobiles,  and 
to  protect  dealers  from  undercover 
transactions  privately  consumat- 
ed.”  Mr.  Horn  stated. 

Five  regulations  were  placed  on 
auto-sale  copy  of  the  private- 
party  category.  Three  of  these 
covered  requirements  for  proof  of 
ownership.  A  fourth  continued 
the  Examiner  regulation,  in  effect 
for  years,  of  continuing  to  reject 
ads  offering  used  cars  which  ema¬ 
nate  from  service  stations  or 
garages.  The  fifth  provided  for 
investigation  of  any  complaint  by 
any  reader  who,  on  answering  this 
type  of  classified,  reports  false  or 
misleading  practices. 


lAPA  to  Hove 
Its  Headquarters 
In  New  York 

Establishment  of  a  permanent 
New  York  office  with  full-time  di¬ 
rector  and  staff  was  approved  by 
directors  of  the  Inter-American 
Press  Association  who  met  in  Mex¬ 
ico  City,  Feb.  26  to  March  2. 

Although  only  15  members  of 
the  45-man  Board  of  Directors  at¬ 
tended  the  meeting,  written  con¬ 
sent  to  the  setting  up  of  a  perma¬ 
nent  office  was  received  from  a 
number  sufficient  to  constitute  a 
majority.  Editor  &  Publisher  was 
informed.  All  other  decisions  of 
the  Board  meeting  will,  however, 
be  submitted  to  all  the  directors 
for  final  approval. 

$60,000  Budget 

The  directors  adopted  an  an¬ 
nual  budget  of  $60,000  for  the 
Association,  including  $20,000  to 
be  spent  until  the  next  convention, 
in  October  at  Montevideo,  Uru¬ 
guay.  Contribution  of  $11,000 
were  subscribed  at  the  meeting, 
including  $2,500  pledged  by  the 
publishers  of  Mexico  City  news¬ 
papers.  $1,500  from  Havana  pub¬ 
lishers.  $1,000  pledged  by  James 
Stahlman  on  behalf  of  the  Nash¬ 
ville  (Tenn.)  Banner,  and  $500 
each  pledged  by  Farris  Flint  for 
Famous  Features  Syndicate  and 
Floyd  J.  Miller  for  the  Royal  Oak 
(Mich.)  Tribune. 

Dr.  Miguel  Lanz-Duret  was 
named  chairman  of  the  Associa¬ 
tion's  Tribunal  on  Freedom  of  the 
Press.  Demetrio  Canelas  of  Los 
Tiempos,  Cochabamba.  Bolivia, 
submitted  a  report  for  the  Com¬ 
mittee  on  Freedom  of  the  Prevs. 


The  forced  suspensions  of  the  Ar¬ 
gentinian  newspapers  La  Prensa 
and  El  Intransigente  de  Salta  were 
referred  to  the  Tribunal,  and  a 
message  of  support  was  cabled  to 
Dr.  Alberta  Gainza-Paz,  publisher 
of  La  Prensa. 

Joshua  B.  Powers  tendered  his 
resignation  from  the  presidency 
of  the  Executive  Committee  of  the 
Association,  but  agreed  to  remain 
in  office  until  October  at  the  re¬ 
quest  of  the  directors.  Jules  Du¬ 
bois,  Latin-American  correspon¬ 
dent  of  the  Chicago  Tribune,  re¬ 
signed  from  the  position  of  secre¬ 
tary-general,  and  was  replaced  by 
Julio  Garzon.  editor  of  La  Prensa 
(New  York). 

■ 

2,400  Pen  Sketches 
In  Special  Section 

St.  Joseph,  Mo. — ^The  St.  Jo¬ 
seph  News-Press  put  out  a  unique 
“get  acquainted”  edition  March  4 
which  contained  2,400  pen 
sketches  of  St.  Joseph  residents. 

“Crawl  out  of  that  shell  and 
meet  the  people  you  see  every 
day — the  man  who  rides  the  same 
bus,  the  woman  who  shops  at  the 
same  grocery  store,”  said  the 
paper’s  article  explaining  the  idea. 

The  edition  included  stories 
about  180  clubs  and  organizations 
in  the  city.  Each  story  was  ac¬ 
companied  with  a  photo-sketch  of 
its  president. 

In  addition,  employes  of  adver¬ 
tisers  were  represented  in  the 
business  ads. 

The  paper  said:  “Here  you  will 
find  the  picture  of  that  man  who 
talked  to  you  a  coiq>le  of  weeks 
ago  but  whose  name  slipped  your 
mind.  Or  the  president  of  that 
friendly  club  you  have  been  won¬ 
dering  about  and  longing  to  join.” 


UNCOOPERATIVE  PATIENT 

Werner,  Indiatiapolis  (Ind.)  5<ar 


SUGGESTED  DIET 

Meadows,  yancower  (B.  C.)  6'vn 


JUST  DON'T  LIKE  OUTLANDERS 

.■\lley,  Memphis  (Tenn.)  Commercial  Appeal 
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THE  ADVERTISING  SURVEY 


Friendly  Bank  Ad  Copy 
Brings  in  New  Customers 

By  Robert  B.  McIntyre 

Total  financial  advertising  enced  staff.  For  example,  banks 
linage  (stocks  and  bonds,  banks  can  obtain  for  use  in  their  local 
and  trust  companies,  and  miscel-  newspapers  an  advertising  program 
laneous  notices)  last  year  hit  28,-  featuring  the  exact  services  of- 
274,136 — up  2,929,391  lines  over  fered  by  the  bank.  Material  is 
1949,  and  a  gain  of  8,849,682  available  on  commercial  banking, 
over  1940.  Banks  have  consist-  savings,  and  trust  subjects,  as  well 
ently  been  the  heaviest  users  of  as  fecial  copy  appropriate  for  use 
this  total  linage  and  last  year  was  by  banks  located  in  agricultural 
no  exception.  areas,  and  informative  messages 

These  figures,  compiled  by  Me-  designed  for  educational  cam- 
dia  Records,  Inc.,  in  its  52-city  re-  paigns. 


port,  makes  it  obvious  that  finan¬ 
cial  advertising  in  general,  and 
bank  advertising  in  particular,  is 


Newspaper  Mats 
Newspaper  ads  are  supplied  in 
ready-to-use  mat  form.  “If  de- 


‘Whit  /  Hmk  •f»,  nmM 
t  k$m*  nptit  km  m  kmk  /»  fk 
tttt  aHmg,  mV  jwr?* 


■nuaa  mtm  UMt  wn  t  umki  um  mw 


FHU  OP  NOUS 

th*  wty  they  an  renmned.  TlMca 
holes  live  yoa  3-way  prolactioa— (1)  No 
ooa  can  cash  the  dieck  again.  (2)  Ihe  can- 
oeOad  chart  ia  evidence  that  you  paid  tha 
bin.  Coina  in  and  start  a  charting  account 
at  our  hank  and  a^)oy  all  tha  aaleguaida. 


Fathers  of  American  banking  would  shudder. 


worth  cultivation  on  the  part  of  -  Mr  '  Hemins  officer  who  answers  to  the  board,  proper  use  of  it.  As  the  materials 

newspapers.  “banks  can  ha'll  their  Iwal  oaoefs  How  big  should  the  budget  be?  with  which  to  build  a  good  ad. 

Bank  advertising,  for  years  no-  .  include  sn^al  What  percentage  of  what?  Actu-  ABA  suggests:  eye-catching  illus- 

torvous  for  Its  stodgy,  conservative  j  P  .  ^  ally,  says  ABA,  no  acceptable  trations  and  layout;  arresting 

and  dull  character,  has  taken  on  mention  ABA  illustra^  slide-rule  method  of  fixing  a  bank  headlines;  convincing  copy;  and 


a  new  look  in  recent  years-one  budget  has  yet  been  developed,  easy^-read  typography, 

that  IS  paying  handsome  divi-  ad  copy  prepared  by  a  handful  of  banks  surveyed  A  Basic  Formul 

‘he  bank  or  its^  '^adverUsing  hy  the  association  say  Jhey  use  ^s  a  basic  formula  fo 
agency.” 


for  a  wider  variety  of  banking 
services. 

Copy  Sparkles 


junction  with  ad  copy  prepared  by  ^  handful  of  banks  surveyed  A  Basic  Formula 

the  bank  or  its  advertising  hy  the  association  say  they  use  ^5  ^  basic  formula  for  effective 
agency.”  ^  percentage  meth<^.  The  most  newspaper  advertising,  the  associa- 

Some  8,000  institutions  are  reg-  '^sed  and,  in  the  opinion  of  ABA,  offers  this  one:  1)  get  at- 

ularly  using  these  ABA  ad  serv-  ‘he  most  sensible  method,  is  to  tention;  2)  offer  a  benefit;  3) 


Where  the  emphasis  was  once  ices  which  are  produced  on  a  co-  h^*®  ‘he  appropriation  on  the  prove  your  case;  4)  create  de- 


on  ponderously  selling  the  dignity  op  basis,  costs  l^ing  borne  by  rev- 
of  the  institution  rather  than  its  enue  supplied  to  member  banks 


job  to  be  done. 

“First,  says  Mr.  Heming,  “set 


sire;  and  5)  get  action. 

To  check  on  how  well  member 


services,  today’s  bank  promotion,  and  trust  companies.  “Under  this  your  objectives,  then  work  out  banks  apply  these  basic  advertis- 
by  all  past  standards,  fairly  spar-  set  up,”  Mr.  Heming  points  out,  your  planned  program  to  achieve  ing  concepts  and  to  what  uses 


kies  with  friendliness,  informal-  “members  obtain  their  material  at  the  objectives.  Figure  the  total  they  put  the  association-prepared 
ity  and  human  interest.  Less  in  low  cost.”  cost  and  get  an  appropriation  as  material,  ABA  conducts  an  an- 

evidence  are  the  deadly-monoto-  S^U  Newspapers  close  to  it  as  possible.  This  pro-  nual  survey.  Here  are  the  facts 

nous  all-type  ads  filled  with  tech-  wkup  ara  nrpnarpc  a  nf  cedure  might  not  seem  as  scien-  about  commercial  bank  advertis- 
,r  'po,« "  a„d  a  P-i«  mathe-  plan,  tor.95 1.  a,  reposed 


cost  and  get  an  appropriation  as  material,  ABA  conducts  an  an- 
close  to  it  as  possible.  This  pro-  nual  survey.  Here  are  the  facts 


nous  all-type  ads  filled  with  tech-  whiip  ara  nrpnarpc  a  nf  cedure  might  not  seem  as  scien-  about  commercial  bank  advertis- 
nical  banking  jargon.  Instead,  ..  and  ^  precise  mathe-  ing  plans  for  1951,  as  reported 

the  trend  is  toward  informative,  ..  „rr»nUtinnai  mntpHai  matical  percentage  of  deposits,  in-  by  3,096  member  banks: 
down-to-earth  copy  featuring  light  ,  narticular  emrvhasis  on  the  capital,  but  it  is  based  Budgetwise,  293  banks  with  de¬ 
but  pointed  illustrations-  vqIup  oHupriUmo  on  years  of  practical  experience  posits  under  $1,000,000  plan  to 

Cipdit  for  d,e  transformation  i"  »  sreat  maSy  bank,."  Sond  $485  on  adyertising;  1,534 


cannot  be  given  to  any  single  per 
son  or  organization,  for,  like  Top 


and  on  getting  banks  to  use  more 
space  in  the  dailies.  To  do  this 
it  creates  a  wide  selection  of  ads 


Simple  Explanation 
In  explaining  newspaper  adver- 


with  deposits  less  than  $5,000,000 
pegged  their  budgets  at  $1,025; 


sy,  the  trend  has  just  grown  as  V  X"  "a  thp  and  575  banks  with  deposits  under 

ISl  tlo^  rcdlL  t?e  su^^^^^^  $10,000,000  will  lay  out  $2,710 

sates  tool  and  began  applying  it  while  modem  in  appearaiKe,  are  simplest  terms;  describes  it  this  “"Moving  '  into  the  bracket  of 

to  the  banking  b^iness.  .“"Signified  way:  Your  newspaper  ^tually 

But  the  work  of  the  advertis-  7^“*®  y*^^  $25,000,000,  ^  ABA  survey 

ing  department  of  the  American  ?  found  404  institutions  planning 


Bankers  Association  serves  to 
point  up  what  is  being  done  in 
general  by  ad  agencies,  syndi¬ 
cated  mat  services  and  other  bank 


tions  not  yet  entirely  won  over  to  deliver  this  piece  of  paper  to  on  t  0^$^ 

to  the  new  concept  in  bank  pro-  a  certain  number  of  people.  Up  , _ .  _ 

^int,  you  have  ‘’ought  a  $75,000,000  will  invest 

S15.945  in  advertising.  Biggest 


advertising  specialty  firms  to  mod-  sellmg  news^pers  as  a  primary  *’y 

emize  bank  promotion  through  a  medium  is  elementary.  In  one  of  articles,  comics,  ana  oiner  aaver  $75,000,000  in  de- 


more  relaxed  approach  to  tloser  a  series  of  booklets  on  bank  pub-  tisements— all  competing  for  at 

.  .  -  --  i?_  _ _  _ _ 1  1 _  ai_  _  t^nftrkn 


relations  with  the  public. 

Local  Advertising  Aid  Relations  Council  of  t^  Then  the  ABA  wmpar«  white 

_  .  t  u  AT.A  -  ABA,  it  IS  first  recommended  space  to  a  vacant  lot;  observes 

Chief  puipose  of  the  ABA  is  to  responsibility  for  a  bank’s  that  it  will  not  be  a  profitable  in- 

pro^te  the  general  welfare  of  advertising  be  centralized  in  one  vestment  unless  the  bank  makes 

banks  through  some  34  separate  - 

departments,  each  responsible  for  table  i 

a  specific  field  of  the  industry.  Percentage  of  banks  using  various  media.*  Percentage  of  the  t< 

The  job  of  supplying  15,000  mem-  „ 

ber  banks  with  information,  SUg-  printed  matter .  81  so  si  Radio . 

gestions  and  actual  advertising  Periodicals .  so  os  78  Wr«:t  Mail . 

material  falls  to  ABA’s  ad  depart-  7*7  Vo  V2  wn^liltte^: : : : 

ment  headed  by  associate  man-  Direct  mail .  77  74  69  Outdoor . 

aAA|-  T-riwin  H^mino  Radio. . . 60  54  58  Carcards.  ...... 

ager,  kJ.  tawin  ticming.  Outdoor .  so  41  46  Displays . 

According  to  Mr.  Heming,  Car  cards .  51  34  36  Directories . 

me^r  banks  have  access  to  a  ; ;;;;;;;;;;;;  fs  to  to  ; ; 

variety  of  advertising  services  pre-  ^  ^  MisceiUneou, . 

pared  oy  a  trained  and  expen-  are  representative  of  total  membership.  ’rtess  than  1%. 


lie  relations,  published  by  the  tention. 


Then  the  ABA  compares  white 


Percentage  of  banks  using  various  media.* 


posits,  with  107  reporting  they’ll 
spend  $67,520. 

$43,000,000  Total 
“Based  on  this  survey,”  says 
(Continued  on  page  16) 


Newspaper  .  . 
Printed  matter 
Periodicals.  .  . 
Directories.  .  . 

Displays . 

Direct  mail .  . . 

Radio . 

Outdoor . 

Car  cards . 

Co-op . 

Miscellaneous . 


*3,500  banks  out  of  15,000  reporting.  ABA  says  results 
are  representative  of  total  membership. 


TABLE  II 

Percentage  of  the  total  ad  etependiture  used  for  various  media* 
1946  1947  1948 

Newspaper .  37%  31%  36% 

Radio .  14  13  11 

Direct  Mail .  8  9  11 

Periodicals .  8  10  9 

Printed  matter .  8  8  8 

Outdoor .  5  6  6 

Carcards .  ., .  4  5  4 

Displays .  3  2  2 

Directories .  2  2  2 

Co-op .  1  **  ** 

Motion  Pictures .  **  **  ** 

Miscellaneous .  7  10  6 

**less  than  1%. 
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Believe  It  or  Not..., 

YOU'RE  SEEING 
DOUBLE! 


m 

1 

Yes ....  2  Rich  Buying  Markets .... 
YOURS  at  One  Low  Cost  in  the 
Cleveland  Plain  Dealer 

To  effectively  reach  the  tremendous  buying  power  of  this  compact  Cleveland  market, 
national  advertisers  need  the  Plain  Dealer.  For  the  P.D.  and  only  the  P.D. 

covers  Greater  Cleveland  and  the  26*  adjacent  counties — the  two  big  buying  markets 
illustrated  above.  Retail  sales  in  this  market  total  some  $2,405,631,000.  Here  are  two  major  retail 
markets,  served  thoroughly  by  the  Cleveland  Plain  Dealer,  and  at  one  low  cost. 

Yes,  in  one  newspaper  and  at  one  low  cost,  you  can  support  your  dealers  by  reaching 
your  prospects  in  these  two  big  and  important  markets. 

(Cleveland)  26  Adjacent 

Cuyahoga  Cy.  County  Aretfi 

Total  Retail  Sales _ $1,389,093,000  $1,016,538,000 

Food  Sales _  344.023,000  258,111,000 

Gen.  Merchandise  Sales _  256,335,000  90,493,000 

Drug  Sales _  39,922,000  20,972,000 

Furn.,  Hsld.,  Radio  Sales _  70,099,000  44,938,000 

^  ^  ^  Eff.  Buying  Income _  2,372,846,000  1,602,861,000 

The  Plain  Dealer's  Market  Survey  -.Jj 

^  *  Akron,  Canton,  Youngstown  not  included 

Department  can  assist  you  in  checking  your  Figures— Sales  management  Survey,  May,  1950 

merchandising  coverage  with  current  market 

data  for  Cleveland.  Write  for  information.  CLEVELAND 

PLAIN  DEALER 

Cleveland's  Home  Newspaper 

Creamer  &  Woodward,  Inc.,  New  York.  Chicago,  Detroit,  San  Francisco,  Loa  Angeles 

A.  S.  Grant,  Atlanta 
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Friendly  Bank  Ads 

continued  from  page  14 


Mr.  Heming,  “we  estimate  total 
advertising  expenditures  for  all 
commercial  banks  in  the  U.  S. 
this  year  will  total  around  $43.- 
000,000.”  He  added  that  because 
of  the  national  average  of  news¬ 
paper  space  used  annually  by 
banks,  72-line  ads  will  be  the 
maximum  size  used  “because  this 
seems  to  be  the  largest  size  ^ace 
that  banks  are  willing  to  buy.” 

Based  on  past  performance, 
newspapers  are  going  to  get  the 
biggest  chunk  of  the  banks’  ad¬ 
vertising  dollar  percentagewise. 
Current  figures  are  unavailable 
on  this  score,  but  in  1946,  1947, 
and  1948,  ABA  surveyed  its  mem¬ 
bers  on  what  percentage  of  them 
were  using  various  media  and  on 
what  percentage  of  the  total  ad 
expenditure  went  into  the  various 
m^ia. 

Out  of  a  total  3,500  question¬ 
naires  returned  each  year  the  as¬ 
sociation  found  for  all  three  years 
that  100%  of  the  banks  used 
newspaper  advertising.  Printed 
matter  and  periodicals  were  sec¬ 
ond  and  third  runners-up,  respec¬ 
tively  (see  table  /).” 

Newspapers  were  also  head  and 
shoulders  above  other  media  on 
the  percentage  of  the  total  ad 
expenditures  going  into  various 
m^ia.  In  1946,  for  example. 


37%  of  the  bank’s  ad  dollar  went 
into  dailies  compared  with  14% 
and  8%  going  into  radio  and 
direct  mail.  In  1947  the  figures 
were  31%,  13%  and  9%;  in  1948 
they  read  36%,  11%,  11%  (see 
table  11). 

Figures  Still  Hold 

“We  haven’t  surveyed  these 
subjects  since  1948,”  admitted  Mr. 
Heming.  “but  experience  shows 
that  the  figures  and  positions  of 
the  media  in  these  two  tables 
change  very  little  year  to  year  so 
that  even  today  they  still  hold 
good  and  can  be  taken  as  repre¬ 
sentative  of  the  ad  plans  of  our 
total  membership.” 

Case  Studies 

Both  ABA  and  the  Bureau  of 
Advertising,  ANPA  (retail  di¬ 
vision),  files  are  thick  with  suc¬ 
cess  stories  on  bank  newspaper 
advertising.  Most  recent  are  re¬ 
ported  in  the  March  issue  of 
Banking,  journal  of  the  ABA. 

Take  for  example  the  case  of 
the  Northwestern  National  Bank 
of  Minneapolis,  which  has  85% 
of  its  media  budget  invested  in 
newspaper  advertising.  This  bank 
launched  a  campaign  with  a  five¬ 
fold  purpose — to  cover  the  en¬ 
tire  metropolitan  area  and  sub¬ 
urbs,  to  explain  the  bank  with 
pictures,  to  identify  each  of  the 
10  banks  in  the  group,  to  intro¬ 
duce  employes  and  their  custom¬ 
ers,  and  to  dominate  all  financial 


newspaper  advertising  in  the  city. 

To  accomplish  its  purpose,  the 
bank  used  full  pages;  supplement¬ 
ed  by  spot  radio  announcements, 
exhibits  of  various  kinds,  flower 
shows,  and  miscellaneous  promo¬ 
tion.  This  campaign  is  now  en¬ 
tering  its  third  continuous  year, 
with  the  Northwestern  well  satis¬ 
fied  as  to  the  results  it  has  ac¬ 
complished,  not  only  locally  but 
in  many  distant  cities. 

New  Accounts  ‘Quadrupled’ 

In  contrast  to  Northwestern’s 
success  with  newspapers  at  the 
metropolitan  level  is  the  case  of 
the  Columbia  Heights  State  Bank, 
Columbia  Heights,  Minn.  This 
bank  illustrates  what  a  small  bank 
in  a  small  community  can  do 
with  a  limited  ad  budget.  Using 
homespun  copy  in  two-column  by 
six-inch  ads,  the  bank  ran  a 
weekly  series  under  the  headline, 
“I’m  proud  of  America  because 
.  .  .”  Results,  reports  the  bank’s 
ad  manager  vicepresident  Herb 
Woodward,  were  terrific. » “We  got 
more  people  reading  our  ads  and 
talking  about  the  bank  than  ever 
before  in  our  history.  And  as  a 
result,  the  number  of  our  new 
accounts  opened  monthly  doubled, 
trebled  and  even  quadrupled.” 

Last  week,  the  magazine  Bank¬ 
ing  released  the  results  of  its 
“forum  in  print;”  cited  10  banks 
in  both  the  U.  S.  and  Canada  for 
excellence  of  their  ad  campaigns. 
“Entries  in  the  forum,”  the  mag¬ 


azine  noted,  “showed  that  today's 
bank  advertising  is  putting  more 
and  more  emphasis  on  activities 
which,  at  first  glance,  seem  far 
removed  from  their  own  busi¬ 
nesses.  Ranging  from  such  in¬ 
terests  as  local  business  and  busi¬ 
ness  men  to  a  strikingly  effective 
reminder  of  the  differences  be¬ 
tween  the  communistic  and  demo¬ 
cratic  ways  of  life,  these  public 
messages  can  hardly  help  but  ac¬ 
complish  advertising’s  major  pur¬ 
pose — making  friends.” 

A  Human  Activity 

Among  other  things.  Banking 
sees  an  unmistakable  trend  toward 
friendliness,  informality  and  hu¬ 
man  interest  in  bank  advertis¬ 
ing  that  “seems  to  be  putting  the 
emphasis  less  on  an  immediate 
dollars  -  and  -  cents  return  to  the 
bank  than  on  goodwill  toward 
present  and  potential  customers." 

Commenting  that  this  practical 
altruism  finds  expression  in  ad 
c<^y  that  pictures  and  plugs  local 
business  and  local  business  men. 
the  magazine  says  it  takes  into 
account  the  “never-to-be-forgotten 
fact  that  people  are  deeply  in-  ' 
terested  in  other  people — an  ap¬ 
proach  that  shows  banking  itself 
as  a  very  human  activity.” 

The  ABA  journal  concludes; 
“On  the  whole,  the  forum  demon¬ 
strated  banks’  belief  that  it  pays 
to  advertise  —  widely  and  di¬ 
versely.” 


YOUR  GAY  ENTREE  TO  EUROPE 


Going  to  England  or  the  Continent?  For  a  voyage  j 
sparkling  as  French  champagne,  travel  aboard 
France- Afloat!  | 

Regardless  of  which  French  Line  accommoda¬ 
tions  you  choose,  you  will  know  the  joys  of  exquisite 
French  cuisine  prepared  in  the  grand  manner  .  .  . 
scintillating  entertainment  .  .  .  staterooms  of 
charming  d6cor. 

Three  passenger  ships  of  unsurpassed  luxury 
now  grace  French  Line’s  Atlantic  fleet:  the  recently 
commissioned  Liberty,  the  luxurious  He  de  France 
and  the  elegant  De  Grasse.  Plan  your  voyage  now, 
and  for  a  gay  holiday  en  route  travel  on  France- 
Afloat  1  Consult  your  travel  agent. 

French  Line  sailings  from  New  York  to  Plymouth 
and  Le  Havre:  Liberty,  April  25,  May  12,  29, 
June  16,  July  3,  Aug.  3,  22.  He  de  France,  March 
30,  April  18,  May  5,  23,  June  9,  28,  July  18,  Aug. 
11,  29.  De  Grasse,  April  4,  28,  May  22,  June  16, 
July  10,  Aug.  4,  30.  Minimum  one-way  fares  to 
May  1 :  Liberty,  First  Class,  $330;  Cabin,  $210; 
Tourist,  $165.  He  de  France,  First  Class,  $325; 
Cabin,  $210;  Tourist,  $165.  De  Grasse,  First  Class, 
$220;  Cabin,  $176.  French  Line,  610  Fifth  Avenue, 
New  York  20,  N.  Y. 
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Watch  carefully  when  you  sell  America’s  3rd  Market. 
Entirely  different  In  market  patterns.  Cities  and  Suburbs 
overlap !  The  Inquirer  covers  both ! 


This  picture  proves  what 
The  Inquirer’s  been  saying 
all  along.  Official  city  lines 
are  meaningless  in  America’s 
Third  Market. 

Philadelphia  Inquirer  circu¬ 
lation  reaches  out  beyond 
the  "city”  .  .  .  out  into  the 
growing,  prospering  sub¬ 
urbs  and  surrounding  towns: 
the  vital  half  of  the  FOUR 
BILLION  DOLLAR  Phila¬ 
delphia  market. 

1950  Census  figures  prove 
The  Inquirer’s  long-held 


contention.  Half  the  people 
—half  the  sales— in  Phila¬ 
delphia  are  outside  the  city 
area.  Today  it’s  53%  of  the 
entire  market  population. 
And  growing!  Up  22.7%  as 
compared  with  the  city’s 
6.5%  increase  in  the  last 
decade. 

Schedule  The  Inquirer.  Cut 
through  the  maze  of  com¬ 
plicated  statistics.  Get  full 
coverage  in  important  sub¬ 
urban  areas  —  plus  —  intense 
coverage  within  city  limits. 


L  Philadelphia  Preterm  The  imqalrer 


Cxclutiv  Ady*rHung  Rapntuntafivs:  ROBERT  R.  BECK,  Empire  State  Bldg.,  N.Y.C.,  Longacre  5-5232;  EDWARD  J.  LYNCH,  20  N.  Wocker 
Drive,  Chicago,  Andover  3-6270;  GEORGE  S.  DIX,  Penobscot  Bldg.,  Detroit,  Woodward  5-7260.  West  Coast  Roprosontalivos;  FITZPATRICK 
A  CHAMBERLIN,  155  Montgomery  St.,  Son  Francisco,  Garfield  1-7946  *  1127  Wilshire  Boulevard,  Los  Angeles,  Michigan  0578. 
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Taft,  Douglas 
To  Debate  at 
ASNE  Meeting 

A  debate  on  American  foreign 


^  /  Red  China 
^nort  ^aked  Controls  Press 

ON  THE  POLICE  BEAT:  RuSSiO 

Denver  (Colo.)  Rocky  Moun-  China,  closelv  coovinc  F 


policy  between  Senator  Robert  A.  ® u  li destroyed  all  ves 

Taft  of  Ohio  and  Senator  Paul  H.  a  McC<»k  depu-  Hggs  of  press  freedom,  it  was  re-  Iktenin^  to  ‘Voio*.  .i 

Douglas  of  Illinois  will  highlight  ‘V  f vealed  by  Milton  Shieh,  publisher-  ^mer  ca’  nrolfams 

the  annual  dinner  of  the  Amer-  v  ^  «  u  t  -k  ..tk  ^  . 

ican  Society  of  Newspaper  Edi-  Herald  Tribune:  Daily  News,  Taipeh,  Formosa,  in  The  communication  agencio 

tors  April  21  in  the  Hotel  Statler  “Among  the  articles  donated  for  an  article  in  the  Winter  1951  is-  are  used  to  mislead  the  people  of 
Washington.  *  (church)  auction  will  be  a  of  Journalism  Quarterly. 

The  debate  and  subsequent  The  Communists  cut  the  larg 

questions  from  the  floor  will  con-  l^ussian  broadtail  jac  ,  .  dailies  to  one-tenth  their  forme 

elude  the  Society’s  three-day  con-  /xiviw  mi,,-  number,  limited  them  to  fou 

vention  program.  President  Tru-  ,  cdi‘  ''  pages  devoted  principally  to  Com 


r^Vlinrr  '"g  closely  the  Soviet  pattern  oi 

press  control,”  wrote  Mr.  Shieh 
••  a  1  “Journalists  approved  by  the  part) 

/OxlllOlS  It  a6SS  are  waging  psychological  warfare 
■  |  «  ■  against  the  Western  countrie 

ilJiCO  JttUSSia  These  controlled  newspapers  led 

Red  China,  closely  copying  Rus-  nwvement  to  boyc^t  Amer- 
I’s  lead,  has  destroyed  all  ves-  appealed  to  Red 

es  of  nre«  freedom,  it  re-  authorities  to  take  appropriate 


the  (church)  auction  will  be  a 
ranch  mink  cape  stolen,  a  black 
Russian  broadtail  jacket,”  etc. 


sue  of  Journalism  Quarterly.  China  and  to  prepare  them  to  i 
The  Communists  cut  the' large 

dailies  to  one-teirth  their  former  friends  and  the  United  Nation, 
number,  limited  them  to  four  • 

pages  devoted  principally  to  Com-  Mr.  Shieh  pointed  out  that  on 


o  /XT  V  \  u  ij  r  . .  number,  limited  them  to  four 

Jq.‘  ^  t '  pages  devoted  principally  to  Com- 

>■  The  FBI  was  called  on  to  ®  --  -  ^  ’ 


man  has  been  announced  as  the  .  '  ^  ^  n  munist  directives  and  reports,  and  of  the  first  acts  of  the  Commii 

speaker  at  the  convention’s  open-  investigate  me  tnett  oi  1 4  canons  y^der  strict  censor-  nists  in  consolidating  their  domf 

ing-day  luncheon  on  April  19.  °f  wmen  nad  di^p-  confis-  nation  over  a  population  of  450, 


ing-day  luncheon  on  April  19. 

Press  Conference 
The  convention  schedule  in¬ 
cludes  an  off-the-record  press  con¬ 
ference  with  Defense  E)^artment 
officials  for  ASNE  members  only. 
Among  those  present  will  be  Sec¬ 
retary  George  C.  Marshall,  As¬ 


peared  from  an  interstate  truck. 

■ 

Boston  (Mass.)  Traveler:  “I 


K  ship  after  they  had  been  confis-  nation  over  a  population  of  450, 

cated  and  their  names  had  been  000,000  was  to  take  over  ever 

u  changed.  newspaper,  large  and  small,  anf 

Hundreds  of  journalists  were  ar-  all  other  media  of  communb 

tion.  Since  it  would  not  hai; 
been  easy  to  reconvert  400  pr- 


was  ^ptur^early  today  near  a  executed 

safe  by  a  sledge  hammer.  .  nftarlv  all  for<>ion  corre- 


ic  oy  a  sicugc  uaiiiiiici.  nearly  all  foreign  corre-  been  easy  to  reconvert  400  pi 

11  /V  I  t  T  I  spondents  were  expelled  by  Mao  vately-owned  dailies,  they  wei 

Marysville  {Cahf^  1  Tse  -  Tung’s  regime.  Advertising  confiscated  and  most  of  them  we; 


From  48  to  8 


urujiy  vjcorgc  c-.  marsnail,  /\s-  “Onlv  niohr  rliih  local  ivemiv.  /-ivi/vi - - - - —  • — . 

sistant  Secretary  Anna  Rosenberg,  ^^^r  th?y  cSdd  finf^ere  neon-  announce-  liquidated. 

General  Omar  N.  Bradley,  chair-  f.-/u_:rva  American  governmeirt  notices  and  From  48  to  8 

man  of  the  Joint  CWefs  of  Staff,  playing  bebop  to  gun-chew-  The  48  newspapers  of  Shangh 

and  others.  This  ccmference  has  •  ijMerKnes  ”  Office  delivery.  Sometimes  labor  gpt  to  eight,  each  with 

been  arranged  by  Clayton  Frit-  *  ^  controversies  were  used  to  compel  ^ew  name,  by  the  National  Bt 

chey,  chief  of  information  for  the  Atlanta  fGa  I  Journal-  “He  has  ^  newspaper  to  shut  down  “volun-  ^eau  of  Press  Control,  which  in 
Defense  Department,  an  ASNE  .  ^  exonerat^  of  a  charge  that  case  of  the  pgrvises  the  press  for  the  Mir 

member  and  former  editor  of  the  murdered  his  wife  by  striking  Evening  Post  &  Mer-  Propaganda. 

New  Orleans  (La.)  Item.  htrTn  fife  fuc7  wJh  a  bag  of  ral  American  newspaper  ^he  New  China  News  Agenc 


been  arranged  by  CUyton  Frit-  bKerbugs.  _ 

eb^.,  chielrf  infonnarion  fy  fte  ha, 

been  exonerated  of  a  charge  that 


Guest  speakers  at  the  conven-  »  ’ 

tion  will  include  Marguerite  Hig-  ^ 
gins  of  the  New  York  Herald  p„a^..i, 

Tribune,  and  Keyes  Beach  of  the 
Chicago  Daily  News,  who  will  re-  i„„A  ^ 
port  on  the  Korean  War,  and 
Joseph  Liebling  of  the  New 
YorkePs  “Wayward  Press  Depart-  ^  Lou's 
ment,”  who  will  present  a  critical  ««  * 

exantmation  of  the  prant. 


in  that  city. 

Soviet  Press  Pattern 


The  New  China  News  a\geiK 
like  Tass  News  Agency,  is  a  pa' 
of  the  Communist  espionage  s) 


St.  Petersburg  (Fla.)  Indepen¬ 
dent:  “Police  are  attempting  to 
locate  Joe  Doakes  for  an  impor- 


“The  Chinese  Reds  are  follow-  tern,  Mr.  Shieh  asserted. 


St.  Louis  (Mo.)  Star -Times: 
“Sowboys  and  police  joined  in  a 
buffalo  hunt  on  the  streets  of 


Reports  on  freedom  of  informa-  » 

tion  will  be  submitted  to  the  con- 
vention  by  James  S.  Pope,  Louis-  * 

ville  (Ky.)  Courier-Journal,  chair-  NcWSPCiper  Wins 
man  of  the  ASNE  committee  on  T»Ar.*l/x 

freedom  of  information;  Dr.  Har-  L^ompaign  lor  irestle 
old  Cross;  Carroll  Binder,  Minne-  Asbury  Park,  N.  J.— A  four- 
apolis  (Minn.)  Tribune,  U.  S.  year  editorial  campaign  by  the 
representative  on  the  United  Na-  'Asbury  Park  Press  was  concluded 
tions  Committee  to  draft  a  con-  successfully  here  Feb.  26  when 


vention  on  freedom  of  informa¬ 
tion;  and  Jack  Lockhard,  Scripps- 


railroads  serving  this  area  prom¬ 
ised  to  replace  a  single  -  track 


Howard  Newspapers,  chairman  of  trestle  at  nearby  Matawan  with  a 
a  special  ASNE  committee  au-  more  substantial  structure, 
thorized  to  hold  informal  discus-  The  newspaper  had  campaigned 
sions  with  the  National  Security  Jpr  replacement  of  the  bridge 
Resources  Board  on  government  since  it  was  built  in  December, 


.  .  .  and  double  appeal,  too. 
in  these  unique  columns  by 

DR.  ROY  L.  SMITH 

Here’s  a  name  your  readers  know 
— with  inspiring  daily  messages 
and  weekly  Sunday  School  lessons 
used  by  9  out  of  10  Protestants 


plans  for  press  censorship  in  the 
event  of  a  third  World  War. 


1946,  after  the  original  trestle  was 
destroyed  by  fire  (E&P,  Feb.  24, 


The  following  panel  discussions  page_  42.)  Heading  off  an^  official 


have  been  schedtiled: 


hearing,  railroad  officials  an- 


Problems  of  circulation  man-  nounced  a  decision  in  favor  of  the 


agers  and  editorial  executives; 
Richard  W.  Clarke,  New  York 
News,  chairman. 

Government  public  relations  of¬ 
ficers  and  their  functions;  W.  R. 
Walton,  South  Bend  (Ind.)  Trib¬ 
une,  chairman. 

Columns  and  columnists; 
George  W.  Healy,  Jr.,  New  Or- 


improvement  demanded  by  the 
newspaper  and  commuter  spokes- 


Gets  Eagles'  Award 

Milwaukee  —  Charles  House, 
education  director  of  the  Milwau¬ 
kee  Sentinel,  was  given  the  “Good 


leans  (La.)  Times-Picayune,  chair-  Neighbor”  award  of  the  Milwau- 
man.  kee  Eagles’  Luncheon  Club  of  the 

What  are  newspaper  editors  do-  Air  for  his  work  as  a  columnist 


ing  to  meet  the  challenge  of  radio 
and  television? — L.  L.  Winship, 
Boston  (Mass.)  Globe,  chairman. 


and  for  his  handling  of  the  Hearst 
History  award  and  oratorical  con¬ 
test. 


Sidewalk  Sermons  Bible  Lesson  Column 

FIVE  DAYS  A  WEEK  ONE  DAY  A  WEEK 

Timely  250-word  articles  based  on  Based  on  the  International  Uni- 
authentic  and  unusual  stories  re-  form  Sunday  School  Lessons  pre¬ 
ported  in  the  news  .  .  .  slanted  pared  for  79  years  by  International 

to  emphasize  the  religious  in-  Council  of  Religious  Educotion,  no« 
flections  and  spiritual  motivations  Division  of  Christian  Education, 
of  everyday  life.  Sidewalk  Ser-  National  Council  of  the  Churches 

mons  do  not  preach;  they  apply  of  Christ  in  the  U.S.A.  and  used 

a  plain  philosophy  that  encourages  by  more  than  80  U.S.  and  Canodio* 
the  reader  to  gain  a  better  un-  Protestant  denominations.  Yow 

derstanding  of  his  fellow  man.  readers  will  welcome  Dr.  Smith's 

You'll  find  them  entertaining  and  clear  and  acceptable  interpreto- 
stimulating!  tion.  Schedule  it  now!! 

Write  or  wire  today  for  sample  releases  and  rates. 

National  Council  Religious  Features 
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No  Matter  How  You  Look  at  it... 


No.  1  in  the  Nation's  Capital 


The  Washington  Star 

Evening  and  Sunday  Morning  Editions 


Rei>re»enled  nalioniiUH  bit;  O’Mara  and  Ormabce,  Inc.,  420 
Lexinifton  Avc.,  NYC  17 :  The  John  E.  Lut*  Co.,  Tribune 
Tower,  Chicago  11.  Member:  Bureau  of  Advertising, 
ANPA  Metropolitan  Group,  Audit  Bureau  of  Circulation. 


the  evening  STAR  BROADCASTING  COMPANY  OWNS  AND  OPERATES  STATIONS  WMAU.  WMAL-FM  AND  WMAL-TV 


NATIONAL  AD-MEN  BUY  MORE.  In  Washingfton,  D.  C.  The  retail  ad-men  buy  more.  The  Star  carries  more  retail 
Star  carries  more  national  display  lineage  than  any  display  advertising  than  any  other  Washington  paper — 
other  Washington  paper  ....  logically.  more  ivhere-to-binj-it  lineage. 
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Thayer’s  ‘Talk  Songs’ 
Boost  Hoover  Report 

.By  James  L  Ceilings 


The  guy  can  speak  Japanese, 
Russian,  ^sanish  and  French.  He 
is  a  broad-A  graduate  of  Harvard. 
He’s  written  a 


children’s  book. 
And  he  is  a 
copywriter  with 
an  advertising 
agency. 

Yet  young 
John  Thayer  al¬ 
most  any  o  I  d 
time,  and  with 
tnit  slight  encour¬ 
agement,  is  apt 
to  sit  down  with 


his  gee-tar  and  Thayer 
Butg  a  hillbilly  tune.  Right  now 
the  editorial  copywriter  for  J. 
Walter  Thompson  Co.  is  the  Burl 
Ives  of  the  Hoover  Commission 
Report. 

He’s  using  his  talent  to  present 
the  Report  to  the  public  through 
the  folk-song  technique.  So  far 
he’s  composed  two  “taking”  songs 
end  one  that  is  written  to  the 
tune  of  “Wabash  Caimonball.” 
He  plans  five  more.  TTie  first 
three  have  been  recorded  and 
soon  will  be  played  on  radio  sta¬ 
tions  across  the  nation. 


Lawsy  me,  Jawn,  reckon  yuh 
O’rter  give  us-un$  a  samplin’.  Set 
right  down  under  yon  pine, 
wassle  your  toes  in  the  dirt  and 
git  hot  bodacious,  heah  boy. 

“All  right,”  he  said,  “I’ll  sing 
you  one,”  and  he  did,  pretending 
he  had  a  guitar. 


The  Cannonball  Job 


As  for  John’s  voice — well,  he 
has  a  thin  face  that  looks  as 


though  k  had  been  pinched  in  a 
tax  form,  his  junior-size  hair  is 
too  short  to  get  familiar  with  a 
comb,  he  was  captain  and  stroke 
of  the  Harvard  Crew,  he  occa¬ 
sionally  relaxes  by  piloting  a  pri¬ 
vate  plane,  and  he  learned  Rus¬ 
sian  because  he  once  met  a  White 


"On  opening  the  letters,  this 
farmer  was  amazed 
To  find  his  single  question  an¬ 
swered  in  five  different  ways. 
And  when  he’d  read  them  care¬ 
fully,  it  left  him  sad  per¬ 
plexed. 

For  their  answers  all  conflicted, 
each  one  with  the  next. 

“That’s  just  one  sad  example 
of  confusion  that  exists 
In  the  Agriculture  Department, 
but  here’s  a  lucky  twi.st. 

The  Hoover  Report  recommen¬ 
dations  have  devised 
A  plan  so  this  department  can 
be  quickly  modernized. 

“If  you  would  like  to  help  us 
and  see  this  plan  go  through. 
Prick  up  your  ears  and  listen 
while  /  tell  you  what  to  do. 

To  get  our  new,  free  booklet. 

send  a  postcard  off  today 
To  Hoover  Report,  Box  659. 
Philadelphia,  Pa.’’  , 

Singing  Cook  at  Beach  Club 
John  E.  Thayer,  III,  27,  out 
of  Lancaster.  Mass.,  was  a  lieu¬ 
tenant  (j.g.)  in  the  last  one.  A 
fellow  officer  aboard  John’s  troop 
transport  remarked  one  day  that 
there  was  nothing  finer  than  .sitting 
under  a  tree  in  the  hills  and  play¬ 
ing  a  guiter. 

Was  he  a  Southerner? 

“No,”  John  replied,  “he  was 
just  a  crazy  Californian.  Anyway, 
when  we  got  to  San  Francisco  I 
bought  a  guitar  in  a  hockshop 
and  the  two  of  us  traveled  around 
the  world  playing  together.” 

John  was  discharged  from  the 
Navy  in  May,  1946.  His  first  job 
was  as  a  singing  cook  at  a  Cape 
Cod  beach  club.  Next  came  Bat¬ 
ten,  Barton,  Durstine  &  Osborn, 
where  he  was  introduced  to  the 


Russian  duchess  on  a  skiing  trip 
in  Canada  who  snowed  him  under 
with  her  loveliness. 

He  decided  the  quickest  way  to 
her  heart  was  to  pick  up  the  lan¬ 
guage.  The  romance  melted  later 
when  he  wanted  to  become  a  for¬ 
eign  correspondent. 

When  John  was  through  render¬ 
ing  his  rendition,  he  turned  over 
a  copy  of  the  Cannonball  job. 
'This  is  the  unexpurgated  version: 


art  of  copywriting.  He  was  there 
two  years,  then  last  September 
joined  JWT. 

Several  months  ago  the  Adver¬ 
tising  Council,  Inc.,  went  to  work 
promoting  the  efforts  of  the  bi¬ 
partisan  Citizens  Committee  for 
the  Hoover  Report,  which  is  put¬ 
ting  out  John’s  records,  and  John 
was  assigned  part  of  the  job  of 
writing  a  series  of  newspaper  and 
magazine  ads  on  the  Report. 


“There  was  a  smart  young  farm¬ 
er  who  wrote  an  inquiry 
On  a  fertilizing  problem  to 
Washington,  D.  C. 

About  a  month  from  that  day, 
he  heard  the  postman  call, 
'Ive  got  for  you  five  letters  from 
our  country’s  capital.’ 


He’s  Fond  of  the  Report 
Weeks  later,  when  he  was 
through,  he  got  to  thinking  that 
maybe  k  wouldn’t  be  a  bad  idea 
to  sell  the  public  on  the  Report 
via  bis  guitar. 

“I  am  doing  it  because  I  am 
fond  of  the  Report.”  he  explained. 


“And  k  lends  itself  admirably  to 
the  kind  of  song  I  do.  There  is 
too  much  waste  and  inefficiency 
for  which  all  Americans  are  pay¬ 
ing. 

“My  wife  and  1  are  always  writ¬ 
ing  our  Congressman.  We  believe 
in  the  UN  and  hope  someday  to 
make  a  real  contribution  to  peace. 
We  would  like  to  find  a  mass 
media  that  all  would  understand. 

“People,  you  know,  basically 
believe  in  peace,  but  always  on 
their  own  ternrs.  They  just  don’t 
understand  the  other  fellow’s 
terms.” 

If  John’s  strummings  on  the 
Hoover  recommendations  get  too 
heavy,  he  can  always  sing  you  an 
old  English  ballad  or  a  hillbilly 
offering.  He  knows  about  80  of 
'em.  He  can  even  go  classical. 

■ 

Gershman  Heads 
Chicago  Press  Vets 

Chicago — Isaac  Gershman,  gen¬ 
eral  manager  of  the  Cky  News 
Bureau  of  Chicago,  has  b^n  elec¬ 
ted  president  of  the  Chicago  Press 
Veterans  Association. 

Directors  named  Mr.  Gershman 
to  succeed  Charles  Collins  of  the 
Chicago  Tribune. 

Everett  C.  Norlander,  managing 
editor  of  the  Chicago  Daily  News, 
was  named  to  succeed  Mr.  Gersh- 
man  as  vicepresident  of  the  old- 
timers  group,  whose  membership 
consists  of  men  who  worked  on 
a  Chicago  newspaper  or  press 
association  20  years  ago. 


‘Struck'  Paper 
Issues  100-Page 
Oil  Edition 

El  Dorado,  Ark.  —  The  16tli 
Annual  Oil  arid  Industrial  edition 
of  the  El  Dorado  Daily  News 
came  off  the  press  Sunday,  Feb 
25,  wkh  100  pages  and  10,161 
inches  of  advertising. 

The  linage  represented  approx¬ 
imately  9,500  inches  of  local  oil 
and  industrial  copy.  It  was  prt- 
pared  in  the  local  office  under  the 
direction  of  C.  H.  Siddens,  adver¬ 
tising  manager. 

Stories  by  Cordell 

Robert  T.  Hays,  managing  edi¬ 
tor,  was  responsible  for  editorijl 
planning  and  make-up.  Most  of 
the  stories  about  the  oil  industry 
were  written  by  Miss  Frances  Cor 
dell,  News-Times  society  editor 
During  January  and  February  oi 
the  last  several  years  Miss  Cordell 
has  been  relieved  of  her  duties  ot 
the  society  desk  for  this  work. 

The  edkion  was  the  first  major 
urtdertaking  of  the  mechanical 
staff,  head^  by  J.  O.  Wasson  anb 
recruked  siiKe  July  when  uniot 
printers  went  on  strike  agains 
the  paper.  It  was  produced  be 
hind  the  union  picket  line. 

The  News  is  one  of  a  group  oi 
Arkansas  ttewspapers  owned  an: 
published  by  C.  E.  Palmer  ff 
Texarkana. 


How  fast  do  you  get  to  the  top  of  Delaware  County’s 
“stacked-up”  retail  market?  Go  the  slowpoke,  expensive 
way  with  the  nearby  Philadelphia  newspapers  ...  or  TAKE 
THE  EASY  WAY  with  the  direct,  streamlined,  low  cost 
Chester  Times.  Unquestionably,  you’ll  get  there  “fastest 
for  the  least”  with  the  greater  pulling  power  of  Delaware 
County’s  only  hometown  daily  .  .  . 


Chester  Times 

CHESTER,  PENNSYLVANIA 

National  Raprasantativai:  Story,  Rrooks  &  Finlay 
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Holds  hairline  regis¬ 
ter  on  cellophane 

At  Milprint,Inc.,in  Milwaukee, 
which  prints  multicolor  wrap¬ 
pers  on  a  continuous  roll  for 
use  by  food  packers,  G-E  color- 
register  control  has  permitted 
a  substantial  increase  in  press 
speeds.  Close  register  is  held 
on  this  rotogravure  press  even 
on  such  difficult  materials  as 
cellophane,  pliofilm,  and  cellu¬ 
lose  acetate.  As  a  result,  this 
company  calculates  the  savings 
in  rejects  will  more  than  pay 
for  the  G-F  equipment  within  a 


GENERAL 


ELECTRIC 


Less  ^ 

Maintenance 

Explosion-proof  design  of  all 
press-mounted  equipment  such 
as  these  unit  control  stations 
at  Milprint,  sturdy  construc¬ 
tion  of  all  components,  and 
circuits  designed  for  industrial 
use  reduce  and  simplify  main¬ 
tenance.  All-electronic  system 
minimizes  number  of  parts 
which  can  come  out  of  adjust¬ 
ment. 


Less  Waste 

Waste  is  reduced  and  printing 
quality  improved  through  ac¬ 
curate  register  because  this  all- 
electronic  control  provides  a 
rate  of  correction  that  is  pro¬ 
portional  to  the  amount  of  mis- 
register  and  is  sensitive  in¬ 
stantaneously  to  any  error  .  .  . 
no  time  is  lost  in  magnetic 
relays  picking  up  and  solenoids 
operating. 


Investigate  Today!  For  full  information  and  details  on  this 
outstanding  equipment,  contact  the  printing  specialist  in  your 
nearest  G-E  apparatus  sales  office  or  write  now  for  bulletin 
GEA-5079  "G-E  Register  Control  for  Multicolor  Printing.”  Appar¬ 
atus  Department,  Section  653-2,  General  Electric  Company,  Sche¬ 
nectady  5,  N.  Y. 


t^ 


Milprintf  Inc.,  says: 


COLOR  REGISTER 
CONTROL 


WILL  PAY  FOR  ITSELF  IN  ONE  YEAR 


editor  &  PU  B  LIS  H  E  R  lor  March  10,  1951 
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R.R.'s  Meeting 
Problems  With 
P-R.  Advertising 


By  Harold  M.  Sims 
Director  oi  Public  Relations 
Assn,  oi  Western  Railways 


Railroad  management  today  is 
genuinely  concerned  about  being 
understood,  and  about  having  its 
problems  understood.  It  believes 
sincerely  that  there  is  no  essential 
conflict  between  its  own  interests 
and  those  of  the  public  welfare. 
It  wants  friends  and  needs  friends. 

Just  about  all  practical  means 
and  media  are  being  employed 
to  further  these  ends — not  as  ex¬ 
tensively,  possibly,  as  some  of 
us  might  wish,  but  still  in  a  credit¬ 
able  measure,  by  individual  rail¬ 
roads,  the  Association  of  Ameri¬ 
can  Railroads,  and  the  regional 
associations. 


Bowl  Game  Nets 
$27,440  for  Charity 

Los  Angeles — Charities  spon¬ 
sored  by  the  five  metropolitan 
newspapers  here  netted  $27,440 
from  the  first  annual  Pro  Bowl 
game  last  month,  the  Los  Angeles 
Newspaper  Publishers  Association 
announced. 

The  final  audit  from  the  game 
showed  a  net  gate  after  taxes  of 
$140,111  with  program  and  radio 
rights  bringing  in  an  additional 
$  1 1 ,000.  Attendance  was  reported 
as  53,870. 


5«227  Bowlers 

Akron,  O. — ^The  Beacon  Jour- 
nal’s  annual  bowling  classic,  con¬ 
ducted  by  Lynn  “Pindy”  Wagner, 
drew  5,227  entries,  an  increase  of 
726  over  1950. 


JWT's  1950  Billings 
Tops  at  $130,000,000 

Advertising  Age  reports  that  45 
agencies,  with  1950  billings  of 
more  than  $10,000,000  each, 
billed  a  total  of  $2,334,500,000 
last  year — up  $107,500,000  over 
the  1949  reported  total  of  $1,227,- 
000,000. 

J.  Walter  Thompson  Co.  topped 
the  list  with  1950  billings  esti¬ 
mated  at  $130,000,000.  Others  of 
the  Big  10,  in  order  of  billings: 
Young  &  Rubicam.  $92,000,000; 
Batten,  Barton.  Durstine  &  Os¬ 
born,  $87,000,0(M);  N.  W.  Ayer  & 
Son,  $79,000,000;  McCann-Erick- 
son,  $67,000,000;  Foote,  Cone  & 
Belding,  $61,000,000;  Ruthrauff 
&  Ryan,  $45,000,000;  Benton  & 
Bowles.  $44,000,000;  Grant  Ad¬ 
vertising.  $40,000,000,  and  Ken¬ 
yon  &  Eckhardt.  $38,000,000. 

It  is  an  annual  compilation. 


Zirin  Named  Head 
Of  'Gloves'  Group 

Chicago  —  Alex  Zirin,  Cleve¬ 
land  (O.)  Plain  Dealer,  was  elec¬ 
ted  president  of  the  Golden  Glove 
Association,  succeeding  Roscoe 
Bennett,  Grand  Rapids  (Mich.) 
Press.  The  association  represents 
250  newspapers  and  radio  sta¬ 
tions  in  the  Golden  Gloves  boxing 
tournament. 

Other  officers  are:  Floyd  OWs, 
Omaha  (Neb.)  World-Herald,  and 
Ben  Garlikov,  Dayton  (O.)  News, 
vicepresidents;  and  Charles  Ne¬ 
vada,  Milwaukee  (Wis.)  Journal, 
secretary-treasurer. 

The  International  Golden 
Gloves  matches  will  take  place 
here  March  29.  A  team  of  Euro¬ 
pean  champions  will  face  the  Chi¬ 
cago  boxers  under  the  auspices  of 
Chicago  Tribune  Charities,  Inc.  in 
the  Chicago  Stadium. 


Regiomil  Efforts 

The  most  conspicuous  and  dra¬ 
matic  of  these  efforts  has  been 
the  “problem”  advertising  in  the 
daily  and  weekly  press  by  the 
regional  associations  (eastern, 
southeastern  and  western  rail¬ 
roads). 

This  particular  advertising  has 
been  motivated  by  emergencies 
and  the  daily  and  weekly  press 
have  afforded  the  quickest  and 
most  effective  means  of  getting 
the  railroads’  story  before  the 
public.  To  blanket  the  entire 
country  with  such  advertising  in¬ 
volves,  of  course,  a  substantial 
expenditure,  but  the  problems 
with  which  it  has  dealt  have  in¬ 
volve  so  much  that  the  cost  is 
nominal  by  comparison. 

My  ovm  experience  with  “prob¬ 
lem”  advertising  indicates  that 
toere  is  needless  timidity  about 
»t.  Used  moderately  and  with 
common  sense,  the  awful  reper¬ 
cussions  that  are  so  frequently 
predicted,  just  don't  happen.  I 
have  found  that  most  people  are 
rcawnably  tolerant  of  views  with 
which  they  may  be  in  violent  dis¬ 
agreement.  if  they  feel  that  such 
views  are  honest  and  sincere. 

In  Good  Temper 

This  type  of  advertising  does 
^^Ppcar  to  me  as  presenting 
any  ct^y  problems  that  are  un¬ 
usual  to  the  general  run  of  insti¬ 
tutional  advertising.  A  difference 
might  be  the  importance  of  dis¬ 
covering  and  accentuating  the 
readers’  selfish  interest  in  the 
problem  under  discussion.  Sub¬ 
ject  matter  should  be  presented 
vigorously  but  in  good  temper 
and  good  taste.  It  must  ring  true 
with  respect  to  fairness  and  sin¬ 
cerity. 

Clarity  and  brevity  are  prob¬ 
ably  the  most  demanding  qualifi¬ 
cations  to  meet.  The  over-all  ef¬ 
fect  should  not  be  such  as  to 
suggest  that  everything  is  going 
to  pot.  A  touch  of  optimism  is  in 
order. 


covers  a  statewide  market  of  2V2  million  people” 


What  a  view!  Everywhere  you  look  .  .  .  border  to  border  in 
the  blessed  state  of  Iowa,  you  see  the  Des  Moines  Sunday 
Register. 

Coverage  is  like  that.  Actually  it  covers  this  state  better 
than  most  papers  cover  a  city.  It  reaches  75%  of  all  buying 
families.  Coverage  in  86  out  of  the  99  counties  is  50%  to 
100%— at  least  25%  in  the  few  others. 

These  Iowa  families  represent  an  urban  market  with  re¬ 
tail  sales  above  Boston,  San  Francisco  or  Cleveland,  plus 
the  nation’s  top  farm  market.  Total  spending,  a  grand  5 
billion  per  year. 

It’s  easy  to  see  why  the  Des  Moines  Sunday  Register  ranks 
6th  among  all  Sunday  newspapers  in  general  advertising 
linage.  Milline  rate — a  modest  $1.77. 


ABC  Circulation  September  30,  1950: 
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who’s  on  first? 


St.  Louis  baseball  fans  are  watching  the  hot 
competition  at  both  the  Cardinals’  and  Browns’ 
training  camps  for  the  regular  first-base  job 
(and  a  few  others! ). 

They’re  watching  it  in  the  Globe-Democrat — 
where  they  get  the  earliest  complete,  best 
coverage  of  each  day’s  sports  news.  It’s  one  of 
the  reasons  for  the  Globe’s  whopping 
circulation*. . .  the  largest  any  St.  Louis  daily 
has  ever  had  in  history! 

* _ and  the  lowest  milline  rate! 


.V 


>v 
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S.  F.  Press  Club 
Merges  with 
Union  League 

San  Francisco  —  Voted  over- 


were  hastened  by  laws  barring 
slot  machines,  even  from  private 
clubs  in  California,  which  hit  the 
treasuries  of  both  clubs — and  most 
others  of  this  city. 


500  Attend  Dinner 
Of  Sove-Soil  Program 


Dionne  Book  Is  Due. 
Serial  Rights  Offered 

Memphis  —  Save  -  enrich  Our  Lillian  Barker,  Atlanta  newspa 
Soil  competition  wound  up  one  of  per  woman  who  covered  the  story 
“This  consolidation  provides  its  biggest  years  wkh  the  Press-  of  the  Dionne  quintuplets  almost 
what  is  undoubtedly  the  second  Scimitar  playing  host  to  tq>proxi-  from  their  birth,  has  written  a 
greatest  press  club  in  the  country,”  mately  500  farmer  -  conservation-  story  on  them  entitled  “The  Di- 
whelmingly  by  the  memberships  of  said  W.  H.  B.  Fowler,  chairman  of  is**,  lumbermen,  bankers  and  con-  onne  Legend:  Quintuplets  in 
the  two  organizations,  consolida-  the  club’s  advisory  committee  of  servation  techniciarts  of  the  Mid-  Captivity,”  It  is  published  by 
tion  of  the  Press  Club  of  San  past  presidents.  “We  have  ap-  South  at  the  fourth  annual  SOS  Doubleday,  and  released  March 
Francisco  and  the  Union  League  proximately  3,000  members  in  va-  dinner  March  2.  15.  Newspaper  serial  rights  are 

Club  into  the  Press  and  Union  rious  classifications.  Half  of  these  A  total  of  $4,100  in  savings  being  offer^  in  the  United  States 
League  Club  of  San  Francisco  has  are  active  press  or  press-affiliated  bonds  wjis  awarded  to  winners  in  and  already  have  been  sold 
just  been  effected.  in  the  non-resident  press  classifi-  the  principal  divisions  of  forestry,  England  and  Australia. 

Final  votes  were  cast  March  3,  cation,  in  which  are  representa-  tenants,  owner  -  operator  and  Publication  of  the  story  already 
and  filing  of  incorporation  papers  tives  from  all  parts  of  California  father-and-son.  has  begun  in  England  and  the 

for  the  new  3,000-member  organ-  _ and  even  of  the  world.”  For  the  first  time  this  year,  story  has  drawn  fire  from  the  Fort 

ization  followed.  Richard  L.  Auditors  have  examined  the  the  Lumbermen’s  Club  of  Mem-  William  (Ont.)  Daily  Times-Jour- 

Chase,  president  of  the  Press  Club,  books  of  both  clubs  and  found  phis  has  joined  in  as  a  participant  nal,  which  criticized  it  for  failing 

that  a  nominal  dues  increase  will  in  a  new  forestry  division.  Spon-  to  give  Dr,  Allen  Roy  Dafoe  suf 
enable  the  new  organization  to  sored  by  the  Press  -  Scimitar,  ficient  credit  for  saving  the  life  of 
live  within  its  income  without  con-  Friends  of  the  Land  and  Mem-  Mrs.  Dionne,  while  at  the  saine 

sideration  of  revenues  to  be  ex-  phis  Chamber  of  Commerce,  the  time  admitting  the  truth  of  state 

The  Press  Club  will  move  soon  pected  from  special  events.  competition  encourages  farmers  of  ments  in  the  book  that  Dr.  Dafoe 

from  its  historic  quarters  at  449  Plans  for  a  parade  of  members  the  midsouth  to  use  their  land  ac-  did  not  get  to  the  Dionne  house 
Powell  Street  to  the  six-story  Un-  from  the  Press  Club’s  present  cording  to  its  capabilities  and  to  until  after  three  of  the  children 

Kwi  League  Club  Building  at  555  quarters  to  the  new  domicile  on  increase  its  fertility.  State  bankers  had  been  born,  and  that  he  did  not 

Post  Street.  The  Press  Club  has  March  10  call  for  a  band,  an  associations  and  various  agricul-  pay  much  attention  to  them,  say- 

been  at  the  same  location  since  honor  guard  for  Tombstone,  the  tiiral  services  cooperate.  ing  they  all  would  die,  probably 

*^13.  Club’s  famed  black  cat,  and  a 

Voting  will  be  vested  in  the  special  marching  group  to  convey 
Press  Club’s  active  membership  the  coals  of  the  continuous  hearth 


is  scheduled  to  become  president 
of  the  merged  organization.  Mr. 
Chase  is  with  San  Francisco  News. 
The  Press  Club  voted  654  to  19. 


of  750,  and  the  Union  League 
Club’s  resident  membership  of 
450.  Press  Club’s  eight  represent¬ 
atives  on  the  board  of  15  directors 
are:  Mr.  Chase,  Ray  Leavitt,  San 
Francisco  Chronicle;  Harvey 


fire  to  the  new  site. 

APME  Red  Book  Out; 
Convention  Reports 

“The  APME  Red  Book  1950” 


Wing,  News;  Eric  Cullenward,  containing  the  official  report  of 
public  relations;  George  K.  the  convention  proceedings  in  At- 
Thompson,  San  Francisco  Call-  lanta  Nov.  15-18  of  the  Associat- 
Bulletin;  John  T.  Callahan,  Call-  ed  Press  Managing  Editors  Asso- 
Bulletin;  Emmett  Fitzpatrick,  ciation  has  just  been  issued  by  the 
Southern  Pacific  Bulletin,  and  Ed-  AP. 

ward  Montgomery,  San  Francisco  Edited  by  Charles  Honce,  AP 
Examiner.  Mr.  Leavitt  was  chair-  assistant  general  manager,  the  Red 
man  of  the  committee  which  ne-  Book  contains  260  pages  of  re- 

gotiated  for  new  club  quarters  for  ports  and  discussions  of  the  Con- 

nearly  three  years.  tinuing  Study  Committee  of 

6-Sfory  Clubhouse  APME. 

Club  facilities  appraised  at  ,  f 

$701,000  comprise  T  six -story  convention  reports  by  AP 


Combined  Total,  Local  and  National 

2,646,784  Lines 

in  the 

BUFFALO  EVENING  NEWS 


bureau  chiefs  Noland  Norgaard 
(Miami),  Frank  P.  Gorrie  (Kan¬ 
sas  City),  Frank  H.  Fuller  (Rich¬ 
mond).  E.  D.  Ball  (Nashville), 
and  Wilbur  Crawford  (Louisville); 
photographs  by  Ralph  E.  Johnson 
and  Horace  Cort  of  the  Atlanta 
AP;  Cartoons  by  Edmund  H. 
Gunder,  Joe  Cunningham.  Tom 
Paprocki.  Milt  Morris  and  Jay  Al¬ 
len  of  AP  Newsfeatures. 


Parkoy  Margarine 


building  with  92  bedrooms,  dining 
room  seating  more  than  350,  bar 
and  game  room  of  equal  size,  salt 
water  pool,  library,  ladies  bar, 
gymnasium,  steam  rooms,  and  sun 
deck. 

The  Union  League  Club,  with 
a  membership  which  includes  for¬ 
mer  President  Herbert  Hoover  and 
Gov.  Earl  C.  Warren,  was  estab¬ 
lished  in  1889.  The  Press  Club 
was  organized  in  1888,  was  burned 
out  of  its  quarters  in  1894  and 
again  in  the  1906  quake  and  fire,  ^  . 

and  has  'been  in  its  present  loca-  In  Big  Ad  Dnve 
tion  38  years.  Chicago — ^Kraft  Foods  Compa- 

Faced  with  financial  troubles  in  ny’s  spring  promotion  for  Parkay 
the  depression  years,  the  famous  margarine  will  be  backed  by  heavy 
Friday  Night  Gang  Dinners  were  magazine  and  newspaper  advertis- 
organized  under  the  inspiration  of  ing,  featuring  an  $83,500  consum- 
Bill  Leiser,  spoils  editor,  San  er  contest  series. 

Francisco  ^ronicle.  Bas^  on  Ads  in  color  will  appear  in  na- 
early  gatlwrings  in  which  the  Club  tional  magazines  during  March 
hosted  Lillian  Russell,  President  and  April.  The  same  full  page 
Taft,  James  Whitcomb  Riley  and  color  treatment  is  scheduled  in 
other  n^ahles  of  their  day,  the  American  Weekly,  This  Week  and 
Gang  Dinners  have  attained  inter-  Parade,  Sunday  newspaper  supple- 
national  recognition  and  provided  ments,  and  in  other  Sunday  nows- 
off-record  forums  for  the  world’s  paper  comic  and  gravure  sections, 
leaders.  N^ham,  Louis  &  Brorby,  Inc., 

The  consolidation  proceedings  Chicago,  fa  the  agency. 


li^-i 


Grocery  Chain  Stores 

744,754  Lines 

Independent  Food  Stores 

509,515  Lines 

Department  Store  Food  Unage 

141,980  Lines 

National  Grocery  Advertisers 

1 ,250,535  Lines 

Food  business  in  Buffalo  is  qoodl  These  advertisers 
know  this  is  a  great  food  market  and  they  know  that 
The  Buffalo  Evening  News  produces  excellent  results 
for  them 

Your  Adrertisinfi  in  The  Will  Reach  This 

Big  Food  Market  of  Over  1,402.923  People! 

(.Aciste  L.iniiKn  Fruits  Media  Keoords,  Inc..  N.  ¥.) 


Buffalo  Evening  News 


EDWARD  H.  BUTLER 

Editer  end  fuMsher 


KEllY-SMITH  CO. 

Hetieuel  Representatives 


WESTERN  NEW  YORK’S  GREAT  NEWSPAPER 
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Don’t  ask  us . . .  don’t  ask  our  Reps— Moloney,  Regan  &  Schmitt 

^skTh0  ^Advertisers 

/ 


“In  what  San  Francisco  daily  did  you  "1950  linage  totals  show  that  you  found 

place  the  largest  amount  of  your  1950  one  San  Francisco  daily  more  productive 

linage,  Mr.  Total  Display?"  than  the  others.  What  newspaper  was  it, 

General  Display?" 


"What  San  Francisco  daily  did  you  use 
most  in  1950,  General  Groceries?" 


“And  you,  Mr.  Automotive  Display?  In 
1950  what  San  Francisco  daily  carried 
the  greatest  amount  of  your  linage?" 


VERDICT:  i.  1950  The  Call>Bulletin  agoin  topped  oil 
ether  Son  Francisco  dailies  in  Total  Display,  General  Display. 
AntonMtive  Disploy,  General  Groceries  .  .  .  and  other  impor* 
font  classifications  of  General  Display  Linoge.  There  are  four 
good  newspapers  in  San  Francisco,  but  the  testimony  of  the 
odvertisers  themselves  shows  that .  .  . 


TlieC^II'Sulletiti  can  do  the  Job  for  You 
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Only  STEEL  can  do  so  many  jobs 


HIGHEST  TV  ANTENNA.  1250  feet  above  the  sidewalks  of  New 
York,  a  new  222-foot  television  tower  was  recently  constructed 
atop  the  102-8tory  Empire  State  Building.  For  this  highest 
structural  steel  ever  erected  by  man.  all  steel  parts  had  to  be 
specially  designed  so  they  could  be  taken  up  through  the  build¬ 
ing — and  carried  by  hand  the  last  few  stories.  The  tough  steel, 
the  precise  fabrication  of  it,  and  the  nerveless  men  who  erected 
it,  were  all  supplied  by  United  States  Steel. 


TANK  BUSTER.  Mobilizing  her  strength  for  the 
defense  of  freedom  shows  how  true  it  is  that 
America  has  a  backbone  of  steel.  Huge  quan¬ 
tities  of  steel  must  go  into  the  building  of 
weapons  like  this  “tank  buster.”  But  because 
U.S.  Steel  is  large,  has  constantly  increased 
its  steel-making  capacity,  it  can  supply  steel 
for  the  needs  of  mobilization,  as  well  as 
for  essential  every  day  uses.  ^ 


RUNWAYS  HAVE  IT  ROUGH.  The  touch  of  a  modem  airliner  on 
an  airport  runway  is  measured  in  many  tons.  But  when  the 
runway  is  made  of  concrete  reinforced  with  steel,  these  tons  of 
impact  are  spread  over  a  broad  area,  and  runways  last  longer. 
U.S.  Steel  supplies  both  the  cement  (Universal  Atlas  Cement)  and 
the  steel  reinforcement  (U’S'S  American  Welded  Wire  Fabric). 


AMERICAN  BRIDGE  COMPANY  •  AMERICAN  STEEL  &  WIRE  COMPANY  and  CYCLONE  FENCE  DIVISION  •  COLUMBIA  STEEL  COMPANY  •  CONSOLIDATED  WESTERN 
TENNESSEE  COAL.  IRON  &  RAILROAD  COMPANY  •  UNION  SUPPLY  COMPANY  •  UNITED  STATES  STEEL  COMPANY  •  •  UNITED  STATES  STEEL  EXPORT  COMPANY 
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so  well 


REFLECTING  SURFACE.  You  never  can  tell 
these  days  where  you’ll  run  into  Stainless 
Steel.  In  the  ultramodern  Wm.  Alexander 
house  in  Encino,  California,  it’s  used  as  a 
reflecting  surface  beside  the  fireplace  .  .  . 
and  as  a  handsome  inset  in  the  coffee  table 
top.  Mobilization  will  call  for  lots  of  Stain¬ 
less  Steel.  And  United  States  Steel  will 
contribute  plenty  of  U'S*S  Stainless  to 
help  build  America’s  security. 


TIGHT  AS  A  DRUM  and  made  to  take  a  beating.  For  in  these  strong,  tough, 
leak-proof  steel  drums,  made  by  U.S.  Steel,  everything  from  soft  drink 
syrup  to  aviation  gasoline  is  safely  shipped  and  stored  ...  all  over  the 
world.  Only  steel  can  do  so  many  jobs  so  well. 

listan  to . . .  Tho  Thootro  Guild  on  tho  Air,  presented  every  Sunday  evening  by  United  States  Steel. 
National  Broadcasting  Company,  coast-to-coast  network.  Consult  your  newspaper  for  time  and  station. 


. . .  and  this  label  is  your  guide  to  quality  steel 

UNITED  STATES  STEEL 

to  ^ui/J  a  ^eltefy/Imerica 


FACTS  YOU  SHOULD  KNOW 
ABOUT  STEEL 

In  the  past  50  years,  the  population  of  Amer¬ 
ica  has  doubled.  But  the  American  steel  iis- 
dustry  has  increased  its  production  sevenfold. 


STEEL  CORPORATION  •  GERRARO  STEEL  STRAPPING  COMPANY  •  GUNNISON  HOMES.  INC.  •  NATIONAL  TUBE  COMPANY  •  OIL  WELL  SUPPLY  COMPANY 
UNITED  STATES  STEEL  PRODUCTS  COMPANY  •  UNITED  STATES  STEEL  SUPPLY  COMPANY  •  UNIVERSAL  ATLAS  CEMENT  COMPANY  •  VIRGINIA  BRIDGE  COMPANY 
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‘Round  OL  elr  d^eato 

Mild  Claudia  Cassidy 
Despises  Mediocrity 

By  George  A.  Brandenburg 


Chicago — Claudia  Cassidy,  Chi¬ 
cago  Tribune  music  and  drama 
critic,  is  a  mild,  but  meticulous 
person  wbo  hates 
mediocrity. 

She’s  anything 
but  vitriolic,  or 
sulphuric,  as  de¬ 
scribed  by  Rob- 
ert  Emmett 
Keane,  a  mem¬ 
ber  of  the  Chi- 
cago  cast  of 
“South  Pacific,” 
who  recently 
claimed  Chicago’s 
dearth  of  plays  Cassidy 
and  musicals  is  due  “entirely  to 
one  vitriolic  woman”  who  “pours 
a  sulphuric  acid  over  every  new 
show  which  is  brought  to  Chi¬ 
cago.” 

Gives  Undivided  Attention 
Her  concept  of  a  critic’s  job 
runs  counter  to  that  of  Maxwell 
Anderson’s  version  that  a  critic  “is 
judge,  jury  and  firing  squad.” 

“Remember  that  good  critics  are 
also  the  world’s  best  audience, 
with  the  privilege  of  communicat¬ 
ing  what  they  discover,”  said  Miss 
Cassidy.  “I  try  to  take  to  each 
new  experience  the  fresh,  undi¬ 
vided  attention  it  has  a  right  to 
expect  if  it  has  any  claim  to  atten¬ 
tion  at  all.” 

That,  in  a  nutshell  is  Miss 
Cassidy’s  working  credo.  That’s 
why  she  finds  her  job  most  diffi¬ 
cult,  at  times,  for  the  theatrical 
diet  offered  Chicago  playgoers  is 
often  lacking  in  vitamins.  'She 
knows  it,  and  she  says  so. 

Telb  ‘What  Happened’ 

“A  play  or  concert  that  excites 
your  imagination  writes  itself,” 
she  explained.  “It’s  the  in-between 
ones  that  are  difficult  to  review. 
The  really  bad  ones  take  care  of 
themselves.” 


deadly  rut  of  routine.”  She  search¬ 
es  to  find  the  “exact  word”  that 
conveys  her  impression. 

“A  play  of  great  quality  puts 
words  in  your  mouth  you  didn’t 
know  you  had,”  she  stated.  “A 
truly  great  play  inspires  a  writer 
to  a  writing  pitch,  but  you  must 
still  be  a  reporter  on  an  emotional 
or  spiritual  plane.” 

Claudia  Cassidy  is  known 
among  her  Chicago  colleagues  as 
“a  triple-threat  gal”  who  can 
write  equally  well  about  plays, 
music  and  the  ballet. 

Remembers  Showboat  Days 
Miss  Cassidy  first  acquired  an 
appreciation  for  the  theater  from 
performances  she  witnessed  on 
Ohio  River  showboats  while  she 
was  a  child  in  Shawneetown,  III. 
She  later  studied  drama  as  well  as 
journalism  at  the  University  of  Il¬ 
linois.  She  also  studied  music 
privately. 

Started  as  Secretary 
After  her  graduation.  Miss  Cas¬ 
sidy  went  to  work  for  the  Chicago 
Journal  of  Commerce — as  a  sec¬ 
retary.  Her  boss  was  the  late 
Glen  Griswold,  then  managing 
editor  of  the  J.  of  C.  Mr.  Gris¬ 
wold  knew  of  Miss  Cassidy’s  edi¬ 
torial  yearnings,  so  on  occasion 
he  let  her  try  her  hand  at  an  edi¬ 
torial.  She  wrote  one  editorial  on 
the  “coal  crisis,”  she  recalls.  An¬ 
other  time,  he  sent  her  to  Florida 
to  report  on  a  bond  issue. 

Then,  one  night,  she  was  asked 
to  fill  in  for  Paul  Martin,  music 
and  drama  critic,  who  was  ill. 
“This  happened  to  me  when  I  had 
barely  hung  my  hat  in  the  newspa¬ 
per  office  and  by  the  happy  acci¬ 
dent  of  'being  handy,”  she  said. 
“Then  to  my  lasting  surprise,  I 
was  given  the  job.” 

That  was  in  the  late  ’20’s,  “when 
it  was  possible  for  you  to  stay  in 


class  orchestra,  a  decent  opera 
company,  and  some  sort  of  a  resi¬ 
dent  theater  group  that  can  pre¬ 
sent  good  plays  and  musicals. 

Miss  Cassidy  has  been  happily 
married  for  20  years  to  William 
Crawford,  Chicago  business  man. 
Their  friends  say  “Claudia  is  a 
good  cook.”  Her  fellow  firstnight- 
ers  of  the  press  say  “Claudia  is  a 
good  critic.” 

Do-Good  Reporter 
On  'Outstanding'  List 

Los  Angeles  —  Sara  BoynolT. 
Daily  News  reporter,  has  been 
named  one  of  the  10  outstanding 
women  of  the  year  in  Los  Angeles 
by  Hadassah,  Jewish  women’s  or¬ 
ganization. 

On  the  E>aily  News  since  1939 
as  the  paper’s  “do-good  reporter,” 
she  has  written  extensively  on 
such  controversial  topics  as  sexual 
psycopaths,  alcoholism,  juvenile 
delinquency,  and  race  relations. 

In  1948  she  was  nominated  by 
her  paper  for  the  Broun  and  Pu¬ 
litzer  prizes  for  a  long  series  of 
stories  she  turned  up  exposing 
shoddy  construction  and  sharp  fi¬ 
nancial  practices  of  builders  of  Gl 
homes.  Several  hundred  thousand 
dollars  in  damages  was  subse¬ 
quently  collected  by  GI’s  whose 
defrauding  she  uncovered. 

Kefauver  Report 
Confirms  Articles 

Miami — The  Miami  Daily  News 
said  the  interim  report  of  the  Ke¬ 


fauver  Crime  Investigating  Com¬ 
mittee  confirmed  “everything”  that 
former  Capt.  William  J.  Drury 
charged  in  a  series  of  articles  on 
the  underworld  a  year  ago. 

The  Daily  News  brought  Cap¬ 
tain  Drury  from  Chicago  last 
March  to  write  a  series  of  articles 
about  national  gangsters  and  rack¬ 
eteers.  He  worked  with  Daily 
News  Reporter  Don  Petit. 

Captain  Drury,  a  former  Chi¬ 
cago  police  officer  who  was  fired 
after  he  arrested  Jake  Guzik, 
identified  by  the  Kefauver  com¬ 
mittee  as  a  main  member  of  the 
Chicago  gang,  was  slain  on  the 
eve  of  his  ^eduled  appearance 
before  the  Kefauver  committee. 

The  Daily  News  series  has  been 
nominated  for  a  1951  Pulitzer 
Prize  in  public  service. 

Stories  Inspire  Move 
To  Ban  Dog  Tracks 

Raleigh,  N.  C. — ^Five  stories  by 
Reporter  Jim  Chaney  of  the  News 
and  Observer  have  sparked  a 
movement  in  the  North  Carolina 
General  Assembly  to  outlaw  dog- 
racing  tracks. 

After  the  stories  revealed  the 
connections  between  the  two 
tracks  and  big4ime  gambling  on  a 
national  scale,  two  bills  which 
would  make  the  tracks  illegal  were 
introduced.  Also  North  Carolini 
ans  who  had  purchased  stock  in 
the  tracks  announced  they  were 
disposing  of  their  stock. 

(Continued  on  page  30) 


Miss  Cassidy,  who  has  been  re-  Chicago  and  not  miss  anything,” 


viewing  plays  and  concerts  for 
more  than  20  years,  says  she  tries 
to  tell  her  refers  to  the  best  of 
her  ability  ‘Svhat  happened."  Sie 
is  a  reporter  first,  and  critic  sec¬ 
ond. 

She  told  of  receiving  a  letter 
from  a  bed-ridden  reader  who  said 
she  had  been  “attending”  all  of 
the  shows  and  concerts  in  Chicago, 
concluding:  “Where  do  we  go 
next.  Miss  Cassidy?” 

“If  people  say  that  they  have 
been  there,  I  am  pleased,”  de¬ 
clared  Miss  Cassidy. 

Avoids  Theatrical  Jargon 

In  her  reviews,  written  on  dead¬ 
line,  and  in  her  daily  and  Sunday 
columns,  she  seeks  to  “stay  out  of 
the  quagmire  of  jargon  and  the 


she  commented,  comparing  Chi¬ 
cago’s  theatrical  menu  then  with 
today’s  scanty  bill  of  fare. 

Became  an  Authority 

During  the  next  12  years  she 
became  the  drama  and  music  au¬ 
thority  of  the  Journal  of  Com¬ 
merce.  In  late  1941.  she  went  to 
the  new  Chicago  Sun  to  organize 
the  theater  and  music  department 
and  to  serve  as  critic.  She  left  less 
than  a  year  later  to  become  music 
and  drama  critic  for  the  Tribune. 

Miss  Cassidy  told  E&P  that  in 
view  of  the  comparatively  slim 
drama  diet  for  Chicagoans,  “it  is 
amazing  how  generous  the  Trib¬ 
une  is  with  its  space.”  So  much 
of  her  mail,  she  said,  indicates 
that  Chicago  people  want  a  first- 


See  How  Your  Product 
Compares  With  Competitors 


Get  this  New  1950  Consumer 
Survey  of  the  Rockford  Market. 
The  fifth  annual  study  of  "HOW 
ROCKFORD  CONSUMERS 
BUY”  is  a  survey  of  buying 
habits,  brand  preference, 
ownership,  and  dealer  dis¬ 
tribution  in  the  following 
classifications  .  . .  Food 
Products,  Soaps  and  Clean¬ 
sers,  Soft  Drinks,  Dog 
Foods,  Toiletries,  and 
Home  Equipment.  Send 
for  your  free  copy  today! 
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They’ve  played  their  merry  pranks . . .  before  audiences 
of  millions!  Their  names  are  household  words  in  every 
household  that  enjoys  a  laugh. 

But  though  they’ve  made  their  funny  faces  on  stage  and 
screen,  in  newspapers  and  magazines,  did  you  recognize 
Weber  and  Fields  (top  left)?  Olsen  and  Johnson  (top 
right)?  Gallagher  and  Shean  (bottom  left)?  Or  did  you 
only  know  the  junior  jesters  at  the  bottom  right? 

They’re  the  Katzen  jammer  Kids  I  And  where  have  you 
seen  them  cut  their  capers?  Only  in  the  comics! 

But  you  are  not  alone.  Every  Sunday  morning,  some 
18  million  adults  (and  their  youngsters)  settle  down  to 
follow  the  Kids’  latest  adventure  in  PUCK,  the  only 
national  comic  weekly. 

They’re  Sunday  callers  that  are  welcomed  warmly, 
eagerly,  week  after  week.  And  so  are  Blondie  and  Dag- 
wood,  Popeye,  Little  Iodine,  Donald  Duck  (and  now 
Hopalong  Cassidy!)  and  all  the  other  beloved  PUCK 
characters.  It  wouldn’t  be  Sunday  without  them! 

It’s  hard  to  measure  the  warmth  of  a  welcome  in  cold 
statistics.  But  look  at  these  proven  facts:  4  out  of  5  adults 
read  comics.  Advertising  in  PUCK  gets  more  readers  per 
dollar.  Identical  copy  gets  3  to  5  times  more  thorough 
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readers  in  PUCK  than  in  top  weekly  magazines.  (Starch) 

Outstandingly  successful  firms  like  General  Foods  Cor¬ 
poration,  General  Electric  Company,  Ford  Motor  Company 
and  others  have,  for  years,  been  consistent  users  of  space 
in  PUCK,  The  (^mic  Weekly. 


•  •  •  Ameuing  Report  on  Dealer  Tie-ins  •  •  • 

Giant  FULL  PAGES  in  Puck  are  more  dramatic  and 
enable  advertisers  to  secure  more  tie-ins,  more  dis¬ 
plays,  and  make  more  sales  than  any  other  medium. 
The  W.  A.  Sheaffer  Pen  Company  has  advertised  in 
Puck  since  194J.  Sheaffer  dealers  paid  for  lll,kiS  lines 
of  newspaper  tie-in  space  and  put  in  thousands  of  lein- 
dow  displays  as  a  result  of  a  single  BIO  fun  page 
"Back  to  School"  advertisement  in  Puck  in  1950. 


THE  CONIC  WEEKIY 


The  Only  NATIONAL  Comic  Wookly  —  A  Hoant  Pubftcotion 
63  Vosoy  St.,  N.  Y.,  Hoartt  Bldg.,  Chicago,  106  Hoard  Bldg.,  San  frandtea 
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Adman  Makes 
His  Backyard 
Fossils  Pay  Off 

By  Mildred  Hart  Shaw 

Grand  Junction,  Colo. — 
There’s  probably  no  newspaper 
man  who  hasn't  dreamed  of  “get¬ 
ting  away  from  it  all”  sooner  or 
later.  A1  Ijook,  for  20  years  ad¬ 
vertising  manager  for  the  Daily 
Sentinel  here,  did  it  up  right.  He 
got  a  thousand  million  years  away 
— right  in  his  own  back  yard. 

So,  fulfilling  another  newspaper 
man’s  dream,  he  wrote  a  book 
about  it,  and  the  University  of 
Denver  Press  has  just  published 
“In  My  Back  Yard.” 

It  is  not  “the  great  American 
novel”  but  it  is  a  novelty  among 
books — a  layman’s  version  of  what 
is  generally  considered  scientific 
material,  and  written  with  the  flair 
of  an  ad  copy  writer,  and  the  wit 
and  humor  of  an  accomplished 
after-dinner  speaker. 

Something  like  19  years  ago, 
Mir.  Lx>ok  was  hiking  with  his 
eight-year-old  son  and  they  picked 
up  some  curious  looking  rocks.  A1 
Junior  asked  questions  Papa 
couldn’t  answer.  Papa  got  curious 
and  began  to  investigate.  He’s  been 
doing  it  ever  since  and  has  been 
richly  rewarded. 

Better  Than  Canyon 
Within  a  very  small  area  in  Al’s 
back  yard,  almost  every  geological 
formation  known  to  science  is 
found,  and  the  area  is  unique  in 
the  respect.  (True,  the  Grand  Can¬ 
yon  claims  the  same  honor.  All 
the  same,  there’s  one  formation 
missing  in  the  Grand  Canyon  that 
can  be  found  in  Al’s  “back  yard”). 
He  has  become  something  of  an 
amateur  authority  on  the  subject 
of  dinosaurs  and  the  like,  and  of 
ancient  Indian  civilizations,  and  he 
has  discovered  several  important 
finds  in  both  fields. 

One  of  these  finds,  as  he  re¬ 
counts  with  humor  in  his  book, 
was  a  pre-historic  animal  scien¬ 
tists  hadn’t  even  suspected  existed, 
and  after  the  Chicago  Museum  of 
Natural  History  got  through  its  in¬ 
vestigations  they  tagged  it  “Sprac- 
tolambda  looki”  [correct]  in  honor 
of  Al.  Before  it  was  classified  it 
was  known  affectionately  by  the 
scientists  as  “Hey,  Looki,  Looki,” 
or  so  says  Bryan  Patterson,  cura¬ 
tor  of  mammalian  paleontology. 

Frank  Martinek,  author  of  the 
comic  strip  “Don  Winslow”  for 
Bell  Syndicate,  used  Al  as  a  “dino¬ 
saur  expert”  in  his  strip  during 
the  winter  and  spring  of  1949,  and 
again  last  winter. 

■ 

5,000  at  Hoedown 

Three  high  school  gymnasiums 
were  turned  over  to  the  Arizona 
Republic  this  year  for  its  fourth 
annual  Square  Dance  Festival  and 
Fiddlers’  Jamboree  —  and  more 
than  5,000  dancers  and  spectators 
took  part  in  the  gala  hoedown. 


'Round  Their  Beats 

continued  from  page  28 

'Donalds'  Awarded 
To  Portland  Staffers 

Portland,  Ore. — At  the  annual 
party  for  newsroom  staffers  of  the 
Journal,  it  has  been  customary  to 
award  “Oscars.” 

The  awards  will  be  known  from 
now  on  as  “Donalds”  honoring 
Donald  J.  Sterling,  managing  edi¬ 
tor,  who  has  been  with  the  Jour¬ 
nal  since  1909. 

Prize  winners  honored  at  this 
year’s  party  included  Ed  Reid  for 
his  coverage  of  the  Wayne  Long 
shooting.  Long  got  out  of  prison 
one  day,  tried  to  hold  up  a  su¬ 
burban  branch  of  the  First  Na¬ 
tional  bank  the  next  day  and  got 
embroiled  in  a  murder  charge  on 
the  third  day. 

Other  winners  were  Jack  Rob¬ 
erts  for  a  feature  on  a  blind  and 
deaf  boy;  Baxter  Hubbard  for  his 
“Wow!  8  EJegrees”  headline;  Har¬ 
old  Hamstreet  for  a  head  on  a 
Christmas  story  about  Korean  sol¬ 
diers — “Shells  Bells,”  and  Photog¬ 
rapher  Les  Ordeman  for  his  pic¬ 
ture  of  the  audience  at  a  rent 
ceiling  hearing. 

Rich  Feature  Plucked 
From  Old  Newspaper 

Yakima,  Wash. — Readers  of  the 
Yakima  Daily  Republic  have  been 
served  six  weekly  historical  fea¬ 
tures  by  Ted  Van  Arsdo],  general 
assignment  man,  who  got  the  idea 
for  them  while  covering  the  near¬ 
by  community  of  Union  Gaip,  old¬ 
est  town  in  the  Yakima  valley. 

On  his  days  off  and  on  his  own 
initiative,  Mr.  Van  Arsdol  delved 
through  files  of  old  newspapers  in 
libraries.  He  also  got  an  assist 
from  Click  Relander,  city  editor 
of  the  Republic  and  amateur  his¬ 
torian. 

In  the  series,  six  months  in 
preparation,  Mr.  Van  Arsdol  told 
the  story  of  early  settlers’  fear  of 
Indian  attack  in  1870,  the  coming 
of  the  Northern  Pacific  Railway 
company  and  life  along  “main 
street”  in  the  early  1880’s.  The 
features  cover  a  period  between 
1870  and  1885. 

“These  stories,  drawn  as  they 
are  from  papers  of  another  day, 
dramatize  the  place  of  newspapers 
in  history,”  said  Bob  H.  Hansen, 
managing  editor  of  the  Republic. 

Now  Mr.  Van  Arsdol  is  off  on 
another  series,  to  be  built  around 
the  cattle  empire  of  early  Yakima 
valley  days.  His  research  for  the 
first  series  has  uncovered  many 
new  leads  and  he  estimates  that 
as  a  result  of  interviews  with  sur¬ 
vivors  of  that  period  about  half 
the  material  in  the  next  series  will 
never  have  been  published  before. 

Civic  Award 

JACKSONvn.LE,  Fla. — A  series  of 
articles  dealing  with  alleged  “kick- 
backs”  in  connection  with  Duval 
County’s  $14,500,000  school  con¬ 
struction  program  has  won  for 


their  writer,  Joy  Reese  Coleman, 
of  the  Jacksonville  Journal,  a  spe¬ 
cial  award  from  the  Jacksonville 
Junior  Chamber  of  Commerce. 
(E&P,  March  3,  page  17.) 

Lost  and  Found  Dept. 

Los  Angeles — ^John  Rose,  Los 
Angeles  Examiner  night  police  re¬ 
porter,  is  a  hero  in  the  eyes  of 
a  Los  Angeles  mother.  Checking 
out  a  missing  person  report  on  a 
10-year-old  girl  he  found  her  in 
the  home  of  a  school  chum  not 
known  by  the  family. 

OutI 

Oklahoma  City — Allan  Crom- 
ley,  Oklahoma  City  Times  report¬ 
er,  recently  donned  the  uniform  of 
a  Russian  general  and  tried  to 
gain  admittance  to  one  of  the 
city’s  water  filtration  plants.  He 
got  in  all  right,  but  wasn’t  there 
for  long.  A  guard  tossed  him  out 
on  his  ear. 

Tank  Rider 

Robert  Vermillion,  who  three 
times  has  made  parachute  jumps 
with  troops  while  covering  wars 
for  the  United  Press,  assigned  him¬ 
self  to  another  kind  of  hazardous 
reporting  mission  recently.  He 
went  on  a  patrol  in  a  U.  S.  tank 
trying  to  ford  the  Han  River  near 
Seoul,  Korea. 

The  effort  failed,  he  reported: 
“The  tank  plunged  into  the  water, 
but  almost  immediately  the  driver 
had  to  shift  into  reverse.  The  wa¬ 
ter  came  up  over  the  treads  and 
threatened  to  flood  the  tank’s  in¬ 
terior. 

“As  we  pulled  back,  the  Com¬ 
munists  lobbed  mortars  into  us,” 
he  continued.  The  tank  he  rode 
in  was  one  of  eight  composing  the 
patrol.  “One  mortar  exploded  on 
an  oil  can  at  the  rear  of  another 
tank,  but  damage  was  slight.” 
Soon  thereafter  the  patrol  was  or¬ 
dered  back  to  the  American  lines. 

No  RSVP 

Ottawa — In  his  column,  “Cross 
Town,”  Austin  F.  Cross  of  the 
Ottawa  Citizen  reprimands  those 
who  invite  him  as  a  guest  at  func¬ 
tions  only  to  get  a  write-up  in  the 
newspaper. 


“More  than  half  the  people  who 
have  sent  me  free  tickets  in  the 
past  quarter  century  .  .  .  expect 
me  to  produce  a  write  up,”  he 
stated.  He  pointed  out  that  a  shoe 
store  owner  is  not  expected  to 
bring  along  free  shoes,  a  depart¬ 
ment  store  owner  a  French  model 
gown,  or  the  owner  of  a  men’s 
clothing  store  a  nylon  shirt  to  give 
away.  “But  the  journalist  is  ex¬ 
pected  to  give  away  his  free  eve¬ 
ning,  and  also  his  services.” 

■ 

Robinson  Urges 
Economy  Crusade 

Charlotte,  N,  C. — ^Thomas  L 
Robinson,  publisher  of  the  Char¬ 
lotte  News,  pleaded  for  a  “real 
crusade  to  operate  the  federa’ 
government  far  more  efficientl) 
and  economically”  in  a  speech  b^ 
fore  the  Midwestern  North  Caro- 
lina  Press  Association  here  Feb. 
17. 

He  urged  the  group  to  study 
the  suggestions  of  Sen.  Harry  F, 
Byrd  (D.-Va.)  on  reduction  of 
non-defense  federal  spending  and 
“put  the  full  weight  of  your  edi¬ 
torial  influence  behind  an  effective 
drive  to  cut  these  items  for  non¬ 
defense  expenditures  to  the  bone.' 

“Until  we  as  newspaper  men 
and  women  can  do  a  better  job  in 
making  the  functions  and  the  eco¬ 
nomies  of  government  live  in  the 
minds  and  hearts  of  our  readers,” 
he  warned,  “we  can’t  expect  much 
of  an  improvement.” 

■ 

115  Portland  Journal 
Tourists  in  Hawaii 

Lihue,  Kauai — Comprising  the 
largest  privately  sponsored  tour- 
by-air  ever  to  visit  the  Hawaiian 
Islands,  115  Portland  Oregon 
Journal  tour  members  arrived  here 
under  the  personal  direction  of 
Vernon  Churchill,  assistant  to  the 
Journal  publisher. 

Pearl  Harbor  was  included  in 
the  tour  because  Philip  S.  Jackson, 
Journal  publisher,  was  with  Ad¬ 
miral  Arthur  W.  Radford  on  the 
U.  S.  S.  Missouri  when  Japan  sur¬ 
rendered. 

Fred  H.  McNeil  of  the  Journal 
editorial  staff  accompanied  the 
tour  party. 
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FLORIDA  IS  ONE  OF  AMERICA'S  BIG,  IMPORTANT, 
FASTEST-GROWING,  YEAR  AROUND 


No  use  jumping  all  over  the  lot,  looking 
for  real  market  coverage.  In  the  territory 
covered  by  Florida’s  three  big  morning 
newspapers  you  get  80.47%  of  Florida’s 
total  retail  sales,  80%  of  the  general 
merchandise  sales,  81.13%  of  food  sales, 
80%  of  drug  sales,  and  81.1%  of 
furniture  sales — even  80%  of  the  effective 
buying  income ! 


Jacksonville  •  National  Representative  .  Reynolds- Fitzgerald,  Inc. 


National  Representative  .  Sawyer- Ferguson- Walker  Company 


National  Representative  .  Story,  Brooks  &  Finley,  Inc.,  A.  S.  Grant,  Atlanta 
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BOOKS  IN  REVIEW 


*HucksterJob  *in  PR  Field 
Offers  Sparkling  Satire 

By  Prof.  Roscoe  EUord 

Graduate  School  of  Journalism.  Columbia  UniTorsity,  New  York 


THE  BUILD-UP  BOYS.  By  Jeremy  , 
Kirk.  New  York:  Charles  Scrib-  . 
ner’f  Sons.  242  pp.  $3.  * 

Clint  Lorimer  was  a  public  ! 
relations  Builder-Up’er  who  built  ' 
a  Frankenstein — with  Presidential  | 
aspirations  —  out  of  a  milkman.  ' 
CUnt  believed  Lincoln’s  warning  ' 
that  you  couldn’t  fool  all  the  peo¬ 
ple  all  the  time.  But  he  was  ' 
pretty  sure  that  if  you  knew  the  * 
build-up  racket  you  could  fool  98  ’ 
per  cent  of  them  99  per  cent  of  * 
the  time.  < 

Clint  found  Harvey  Holt  Ames,  ^ 
the  hereditary  head  of  a  fast-  ' 
souring  milk  comf>any,  asleep  in 
his  office.  Found  him  snoring  in 
the  uniform  of  a  driver  of  his  own 
company.  Ames  hadn’t  known  ' 
the  score  as  president,  but  secretly 
he  kept  a  certain  self-respect  by 
being  a  good  route  man. 

That’s  where  Clint  the  Builder- 
Up’er  took  over.  He  wrote  speech¬ 
es  for  Ames  and  devised  not  ac¬ 
curate  but  credible  and  appealing 
ballyhoo  for  his  con^any.  Soon 
he  had  Ames  the  head  of  a  70- 
million  -  dollar  milk  corporation 
and  a  tc^-brass  political  appointee 
with  an  eye  on  the  White  House. 

Moreover  Clint  had  Ames  be¬ 
lieving  terrifkally  in  Ames.  Lori- 
mer  devised  a  dramatic  act  for 
beating  a  Congressional  profit 
hearing — ^with  Ames  as  the  hero 
wffio  appeared  to  do  the  beating. 
Clint  even  whispered  punch  lines 
into  Ames’  ear  and  landed  his 
client’s  victory  in  newsreels  and 
front  pages.  Inevitably  he  came 
to  hear  his  own  ghostlines  spoken 
back  to  him  by  Ames  who  had 
forgotten  where  they  came  from, 
and  he  listened  to  Ames  tell  him 
how  smart  it  would  be  for  Lori¬ 
mer  to  string  along  with  Ames. 

*  *  * 

This  sparkling,  readable  satire 
is  of  course  The  Hucksters  of 
Public  Relations.  That  is,  the 
part  of  PR  that  is  a  racket.  'This 
novel,  in  essence  uncomfortably 
credible,  caricatures  the  part 
build-up  and  merchandising  and 
public  glamor  that  has  for  basic 
^rategy:  “Cut  a  throat  before 
its  owner  cuts  yours”  and  “Fool 
the  public  but  good  before  com¬ 
petitors  beat  you  to  it.” 

*  «  * 

With  typical  irony,  the  book 
starts  with  Clint’s  boss  firing  him 
because  he  was  too  good.  Frankly 
his  boss  tells  him:  “You’re  so 
good  you  could  easily  steal  my 
best  accounts  and  set  up  an 
agency  of  your  own.  So  I  fire  you 
and  gossip  you  away  from  every 
other  agency.” 

Like  the  rest  of  the  book,  his 
firing  is  suave  and  completely 


ruthles-s.  It  recalls  Lord  Boling- 
brc^e’s  18th-century  warning  to 
lawmakers:  “The  great  mistake 
is  to  look  i^>on  men  as  virtuous, 
or  to  think  they  can  be  made  so 
by  law.  The  great  art  is  to  render 
vices  serviceable  to  virtue.” 

And  Jeremy  Kirk  (a  pseudo¬ 
nym)  has  warned  well  with  his 
effectively  exaggerated  story  of 
how  promotion  not  always  but 
too  often  carves  glamorous  statu¬ 
ary  on  feet  of  pretty  common 
clay.  Not  all  of  them  collapse 
soon  enough. 

*  *  * 

Sex  inevitably  rears  its  lovely 
and  unprincipled  head.  Kirk  gives 
his  two  boudoir  episodes  a  bitterly 
satirical  as  well  as  condimenting 
role.  Introductorily  he  has  Clint 
Lorimer  explain  about  sex  to  his 
bright  but  sexy  woman-boss: 

“When  a  man’s  doing  business 
with  a  woman  he  doesn’t  want  her 
sex  thrown  at  him.  But  he  resents 
her  throwing  it  out  the  window. 
He  wants  the  sex  there  but  he 
wants  it  somewhat  under  cover  so 
he  doesn’t  have  to  think  about  it 
until  he’s  ready.  If  you  play  it 
that  way,  being  a  woman  helps. 
You  can  do  a  faster  job  of  con¬ 
vincing  a  client  he’s  a  genius.” 

Later  Clint  executes  two  bed¬ 
room  commissions  on  direct  or¬ 
ders  from  this  same  woman-boss. 
First,  to  bind  him  more  inextri¬ 
cably  to  her  agency  than  his  $15,- 
000  a  year  might  do,  she  orders  an 
affair  with  herself.  Next,  to  kill 
a  devastating  article  a  beautiful 
reporter  has  dug  up  on  Clint,  his 
b<^,  and  their  chief  client,  she 
orders  lovemaking  and  seduc¬ 
tion  for  the  girl.  Success,  his  boss 
eiqilains  sweetly,  will  up  his  sal¬ 
ary  to  30  grand.  Failure  would 
get  him  fired. 

Well,  natch. 

The  trouble  is,  he  bates  himself 
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and  falls  in  love  with  the  girl. 
Which  is  partly  fiction  and  partly 
the  top  irony  in  this  satire  on  the 
build-up  business. 

a  a  a 

. .  The  plot-and-satire’s  the  thing 
in  this  arraignment  of  PR  at  its 
brilliant  worst.  Characters  are  ir- 
resistable  types:  neither  fully  cred¬ 
ible  nor  clearly  individual.  But 

the  book  is  a  highly  readable 

documentary  on  what  can  and 

sometimes  does  happen  when  bril¬ 
liance  lacks  integrity  in  false- 

facing  public  figures. 

As  Peter  Finley  Dunne  wrote 
in  the  Chicago  Tribune:  “What 
you  are  is  a  matter  between  you 
and  your  God.  What  counts,  in 
this  world,  as  we  have  it,  is  what 
people  think  you  are.” 

Times  Specialist  Writes 
On  Educational  Publicity 

EDUC.ATIONAL  PUBLICITY.  Bj 
Benjamin  Pine,  Edneation  Editor, 
the  New  York  Times.  New  York: 
Harper  &  Brothers.  561  pp.  $6. 

Benjamin  Fine  tells  educators 
In  a  pretty  definitive  volume  how 
to  recognize  school  news  and  how 
to  get  valid  happenings,  even  edi¬ 
torials  “into  the  paper”  according 
to  ethics  and  traditions  of  the 
newspaper  business. 

The  book  is  richly  specific  and 
authentic.  He  cites  an  instance  of 
Sarah  Lawrence  College.  Mr.  Fine 
has  sent  a  questionnaire  around 
the  country  about  communism 
among  teachers.  President  Harold 
Taylor’s  reply  was  particularly 


newsworthy.  But  the  Times  could 
use  only  a  brief  exerpt  in  a  sum¬ 
marizing  piece.  Mr.  Fine  there¬ 
fore  wrote  the  public  relations 
head  of  Sarah  Lawrence  to  pro¬ 
pose  that  the  president’s  state¬ 
ment  be  sent  complete  to  the 
“editor  of  Letters  to  the  Editor." 
The  statement  was  published  a 
column  long  and  brought  prob¬ 
ably  more  conunent  than  any 
other  publicity  from  the  college 
in  a  long  time.  Mr.  Fine  also 
explains  how  facts  for  editorials 
can  be  tactfully  supplied. 

Mr.  Fine  explains  not  build-up 
but  adroit  and  professional  pres- 
emation. 

■ 

San  Leandro  Daily 
And  Weekly  Merge 

San  Leandro — Merger  of  the 
five-day  News  Observer  and  the 
weekly  Reporter  here  with  owner¬ 
ship  vested  in  a  new  corporation, 
the  San  Leandro  News  Observer, 
Inc.,  was  announced  this  week. 
O.  G.  Johannesen,  Rejiorter  pub¬ 
lisher,  and  Abe  Kofmann,  News- 
Observer  publisher,  said  the  deal 
will  resuh  in  continuation  of  the 
daily,  elimination  of  the  weekly, 
and  merger  of  two  shopping  news 
publications.  The  News  Observer 
became  a  daily  Nov.  1,  a  few 
months  after  its  purchase  by  the 
former  publisher  of  the  Alameda 
(Calif.)  Times-Star. 

O.  G.  Johannesen,  Jr.,  will  be 
advertising  manager  of  the  merged 
papers. 


WHAT  *THEY’RE  SAYING  ABOUT 
THE  CLASSIFIED  ADS 
In  Editor  &  Publisher 


“Doing  business  in  for¬ 
eign  countries  as  well  as 

u.  s. 


‘Good  replies. 


‘Quite  satisfactory. 


“Couldn’t  have  been  much 
better. 


‘Excellent 


‘Best  of  any  medium  I 


“My  ads  (produce  high- 
class  clientele.” 


Increase  your  scope  of  contacts  through 
these  valuable  messengers. 


Editor  &  Publisher  -  Classified  Dept. 

Times  Tower,  New  Yorlc  18,  N.  Y.  BRyant  9-5052 

'IVe’ll  gladly  furnish  the  source  of  these  comments  at  your  retfuest. 
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ABILENE  (Tex.) 
REPORTER- NEWS 


NEW  YORK  (N.Y.I  WORLD 
WIDE  PRESS  SYNDICATE,  INC. 


TEMPLE  (Tex.)  TELEGRAM 
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SAN  MATEO  (Cal.)  TIMES 
and  NEWS  LEADER 


THOMASVIllE  (N.C.I  CHARITY 
and  CHILDREN 


Add  your  name  to  the  list ...  if  you  need  big  press  features  without  big  press  cost. 
The  Goss  Universal  is  designed  to  provide  full  facilities  for  quality  production 
in  black  and  colors.  It's  the  press  with  a  built-in  future— rigAc  from  the 
beginning  and  right  to  the  end. 

This  compact,  semi-cylindrical  rotary  will  produce  36,000-40,000 
papers  per  hour,  using  any  combination  of  units  up  to  48  pages' 
straight;  64  pages  collect— with  color.  Unit  design  permits  four  or 
eight-page  additions  to  press  capacity.  Full  color  flexibility  is 
attained  through  the  addition  one  or 
two  color  cylinders  per  single  or 

double  reversibility  of  printing  couples. 

The  whole  story  is  told  and  pictured  in  a 
new  bulletin.  Send  for  it! 


THi  GOSS  PRINTING  PRESS  COMPANY 

1535  S.  Paulina  St.,  Chicago  8,  Ill. 
Daplex  Dirition:  Battle  Creek,  Mich. 

Com  Printing  PreM  Co.  Ltd.,  Preaton,  England 
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C7/  Schaefer  Elected  Herald  Tribune  Depicts 

^ eeKXy  EiClllOr  S  ZJnen...  By  Classified  Group  The  Electrical  Acre 

StOr©  PtOVICIgS  50  years  ago — photographers  of  Electrical  Living  is 

n  r.  of  the  New  York  Herald  devel-  .w  Vhl  the  subject  of  a  22-page  section 

Revenue  Source  and  printed  pictures  ^the  Advertising  Association  the  New  York  Herald  Trib- 

Grand  Ledge.  Mich.-Here’s  of  the  Ohio  Select  List.  ^  V 

how  one  weekly  newspaper  editor  Other  officers  elected  at  their  March  4. 

and  publisher  is  making  more  °  hio^if  riith  nv#*r  a  recent  Want  Ad  Clinic  here  in-  Articles  by  the  HTs  Home  In- 


Herald  Tribune  Depicts 
The  Electrical  Acre 


The  Age  of  Electrical  Living  is 


He  has  put  in  a  showecase  and  tnpod. 
filled  it  with  a  complete  line  of 
banquet  and  party  supplies  for 
sale.  '  „ 


...1-  J  ^  J  ^  <»  ICVCIll  TTaill.  111- 

f’-tLf ^  ^  ^  ^  eluded  the  following  classified  ad- 


From  The  Fourth  Estate, 


Other  officers  elected  at  their  March  4. 
recent  Want  Ad  Clinic  here  in-  Articles  by  the  HTs  Home  In¬ 
cluded  the  following  classified  ad-  stitute  staff  covered,  editorially, 
men:  Herbert  Guild,  Elyria  (O.)  the  electrical  industry  from  the 
Chronicle-Telegram,  vicepresident;  consumer  angle — from  the  source 


Years  Ago  —  A  Federal  Trout,  Middletown  Journal,  of  household  appliance  energy  to 


Power  Commission  report  indica-  secretary-treasurer. 


Ar*;af  /->v _ 1-  o  If  1  rower  »^omnussioii  icyuii  iiiui«.a- 


the  latest  in  home  appliances. 


^  F  onrEmTOR&PuBL.sHER. 

The  venture  is  a  decided  success 

**:,  f 10  Years  Ago  -  Columbia 
ffi“rea^.”  ®  Broadcasting  System  demonstrated 

flolfr  **  ^From  &jiTOR  &  Publisher. 

floor  space  continues  to  be  a  prob¬ 
lem,  Mr.  Mulvay  said  he  would  ^  _ 

add  to  his  line  some  office  equip-  ^  J 
meat  such  as  desks,  typewriters  / /oci/*«* 

and  chairs.  Some  day  he  hopes  he 

may  be  able  to  do  this.  '  This  Week  —  The  Supreme 

He  pointed  out  that  his  line  Court  of  the  United  States  de¬ 
does  not  conflict  with  that  carried  cided  to  review  arguments  as  to 
by  any  of  his  advertisers,  since  the  whether  the  CBS  color  television 
paper  offers  to  personalize  all  system  should  be  adopted  corn- 
items  sold  by  putting  on  initials  mercially. 
or  names.  But  even  if  it  did,  he  " 

feels  that  the  display  itself  would 

be  beneficial  to  his  advertisers  in-  Cook  Book  Offered 
asmuch  as  it  would  help  keep  this  TVi.-«iirrH  Fnnrl  ClVirinQ 
type  of  merchandise  before  the  ^  ^  „ 

public  Ottawa  —  To  build  goodwill 

Sale  of  the  merchandise  pro-  with  food  stores,  the  Orta wn  C/ri- 
vides  another  fill-in,  or  source  of  introduced  a  cook  book  pro¬ 
profit  for  Mr.  Mulvay,  in  addition  super-markets 

to  job  printing,  to  the  main  busi-  independent  grocers  are 

ness  of  getting  out  the  paper,  cooperating.  ,  . 

Either  he  or. members  of  his  staff  ,  First  introduc^  in  the  United 
wait  on  the  trade,  between  writ- 

ing  news  items  and  taking  adver-  m  October,  1949,  The  Enfyclo- 
tisements  Pedia  of  Cooking’  consists  of  24 

He  is  well  aware  that  his  idea  complete  cook  l^ks. 

has  many  avenues  for  expansion,  ■  Munter  of  the 

depending  chiefly  on  floor  space  CitiKn  business  office,  as  weU  as 
available.  For  example,  a  news-  !° 
paper  with  plenty  of  room  might 
display  its  advertisers’  products  for 
an  additional  sum.  ■ 

It  was  while  racking  his  brains  „  .i.  '  ni*  •  t» 

for  ways  to  chalk  up  more  profit  SOUtn©rn  Illinois  FreSS 
in  connection  with  his  newspaper  DirGCtOiy  Publishod 
in  1945,  that  the  idea  that  news-  Carbondale,  Ill. — A  descriptive 
behind^  the  times  directory  of  daily  and  weekly 
sticking  to  just  one  line  suddenly  newspapers  published  in  southern 


struck  him,  he  recalled. 

■ 

Detroit  News  Gets 
Ready  for  A-Attack 

Detroit — The  Detroit  News  is 


Illinois  has  been  compiled  by 
Donald  R.  Grubb  of  the  Depart¬ 
ment  of  Journalism  of  Souffiern 
Illinois  University,  and  is  being 
distributed  by  the  school. 

The  130-page  directory  lists 


training  its  employes  to  meet  the  publication  days  and  deadlines,  ad' 
possibility  of  A-bomb  attacks.  vertising  and  subscription  rates,  ex- 
A  10-man  committee,  represent-  ccutives  and  staff,  news  services, 
ing  the  newspaper  and  its  asso-  dimensions  and  plant  equipment 
dated  television  and  radio  sta-  newspapers, 

tions,  has  laid  plans  for  opera-  • 

tions  in  such  an  emergency.  u  j  j  xr  j 

The  program  calls  for  security  Boddy«  Hearst  Cited 
of  vital  equipment  against  sabo-  Los  Angeles  —  Manchester 
tage,  fire  and  theft.  A  special  Boddy,  publisher  of  the  Daily 


bomb-proof  vault  for  records 
being  built 


News,  and  David  W.  Hearst,  pub¬ 
lisher  of  the  Evening  Herald  and 


A  new^rint  warehouse  in  a  Express,  were  honored  last  week 
sub-basement  will  be  used  as  a  by  Delta  Phi  Epsilon  for  “leader- 
bomb  shelter  for  employes  ot  the  ship  in  the  field  of  foreign  ser- 


The  President 

and  the  Press 

People  used  to  compliment  the  parents  of  a  new  baby  with  the  remark 
that  some  day  he  might  be  President. 

The  Localnews  daily  still  regards  Mr.  &  Mrs.  Average  Citizen’s 
newest  offspring  as  if  he  were  a  sure  bet  for  the  Presidency  .  .  .  gives 
him  a  good  press  all  his  life. 

Frequently  it  announces  his  birth  in  a  separate  news  story,  with  its 
own  headline.  And  keeps  him  in  the  news  thereafter  .  .  .  report¬ 
ing  his  progress  in  church,  school  and  junior  groups  ...  his  social, 
fraternal,  business  and  political  activities  ...  his  marriage  and  family 
life. 

The  Localnews  daily  is  Everyman’s  .  .  .  and  woman’s  .  .  .  biographer. 

It  is  the  only  medium  in  America  in  which  the  average  people  who 
keep  the  Nation’s  cash  registers  ringing  are  always  “big  shots’’  .  .  . 
presidents.  No  wonder  people  prefer  local  news  most  of  all  ,  .  .  and 
thereby  make  it  the  basic  advertising  medium. 

“LOCALNEWS  DAILIES— 6<ujc  advertuing  medium** 

The  Julius  Mathews 

Special  Agency,  fnc. 
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A  UNIT  OF  THE  BELL  SYSTEM  SINCE  1882 


examp/e 


1ITTLE  SWITCHBOARD  LAMPS  like  this 
must  be  able  to  signal  your  Bell 
telephone  operator  again  and  again  for 
years,  without  fail!  Western  Electric 
makes  them  that  way — by  the  millions. 
And  in  our  factory  "burning  board” 
test  illustrated  above  every  one  has  to 
prove  itself  fit  to  serve  you  dependably. 

That’s  a  "shining  example”  of  the  care 
that  Western  Electric  takes  in  making 
telephones,  switching  equipment  and 
cable  as  well  as  hundreds  of  little  things 
you  never  see.  Making  sure  of  the  quality 


of  equipment  that  goes  into  Bell  tele* 
phone  service  is  one  way  we  help  to 
make  your  service  so  dependable.  For 
good  service  starts  with  good  equipment. 

•  Western  Eleetrie  has  been  the  manufactur¬ 
ing  unit  of  the  Bell  System  for  69  years. 
This  means  we  work  most  closely  with  Bell 
Laboratories  people  who  design  the  equip¬ 
ment  and  Bell  telephone  people  who  operate 
it.  Together  we  strive  to  give  our  country 
the  best  telephone  service  on  earth— at  the 
lowest  possible  cost. 


i 
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THE  CLASSIFIED  CLINIC 

Students  Are  Trained 
In  Value  of  Classified 

By  Herbert  W.  Tushinghoin 
CAM,  CcRnden  (N.  J.)  Courier-Post 


Perhaps  very  few  have  heard 
of  the  Daily  Athenaeum,  but  be¬ 
hind  this  name  unfolds  an  inter¬ 
esting  story  of  scholastic  general 
newspaper  training  with  en^hasis 
on  Classified. 

This  is  a  daily  tabloid  owned 
and  operated  by  the  West  Vir¬ 
ginia  University  School  of  Jour¬ 
nalism  for  laboratory  purposes. 
N.  C.  Van  Guilder,  Assistant  Pro¬ 
fessor  of  Advertising,  is  the  fac¬ 
ulty  business  supervisor  of  the 
publication. 

The  paper  is  entirely  self-sup¬ 
porting  with  no  subsidies  from 
the  university.  All  work  is  done 
by  the  students  to  gain  plenty  of 
practical  experience  in  every  phase 
of  newspaper  publication.  Upon 
graduation  the  students  are  fully 
qualiSed  for  immediate  employ¬ 
ment. 

While  instructing  new  adver¬ 
tising  men  on  the  Marinette 
(Wis.)  Eagle-Star,  Mr.  Van  Guil¬ 
der,  realiz^  the  need  for  trained 
advertising  teachers.  He  “sold” 
the  school  on  the  need  for  prac¬ 
tical  training  methods  and  this 
led  to  the  present  success  of  the 
“new^aper  laboratory.” 

I  Two-Semester  Course 
The  two  -  semester  course  is 
called  “Applied  Newspaper  Man¬ 
agement.”  When  circulation  is 
discussed,  all  students  sell  sub¬ 
scriptions.  Classified  campaigns 
are  written  and  sold  to  advertisers 
after  classroom  study  of  copy. 
One  student  receives  the  one  or 
two  semester  iqrpointment  as 
Classified  Manager. 

“Word  has  spread  concerning 
our  training  program  to  such  an 
extent  that  our  students  are  placed 
in  responsible  positions  long  be¬ 
fore  they  graduate,”  reported  Mr. 
Van  Glider.  “Half  of  our  June 
dass  have  johs  waiting  for  them. 
Usually  they  have  a  choice  of 
positions.  Mainly  because  of  the 
pay,  most  of  them  select  display 
advertising. 

‘To  assist  with  teaching  Classi¬ 
fied,  we  have  found  k  best  to 
select  a  CAM  as  lecturer  and  have 
him  repeat  annually.  His  talks 
then  have  coherence  without  over¬ 
lapping.  For  the  past  three  years, 
John  W.  Duff,  CAM,  Uniontown 
(Ra.)  Newspapers,  Iik.,  has  lec¬ 
tured.  Each  Fall  our  state  press 
association  meets  in  Morgantown 
and  our  students  attend  these  ses¬ 
sions  for  valuable  information. 

“We  also  have  speakers  on  all 
other  phases  of  journalism  and 
advertising.  For  Classified,  we 
have  two  different  classes,  one  for 
die  dailies,  one  for  weeklies. 

“Advertising  is” a  live,  changing 
field  that  cannot  be  taught  en¬ 


tirely  from  textbodts.  I  have  a 
file  of  articles  on  Classified  from 
Editor  &  Publisher  and  releases 
from  ANCAM  developed  for  over 
10  years.  I  also  draw  from  my 
13  years  of  newspaper  advertising 
experience. 

“Our  students  all  must  write  a 
series  of  Classified  ads.  They  go 
out  aiKl  really  sell  for  the  Daily 
Athenaeum  with  the  sales  per¬ 
centage  very  high.  They  receive 
a  10%  commission  on  all  adver¬ 
tising  sold. 

“In  1949  we  made  a  7.S% 
Classified  linage  gain  in  spite  of 
increased  rates.  In  19.^0  a  44% 
gain  over  ’49.  So  far  1951  indi¬ 
cates  a  higher  volume  stjll. 

“Since  we  only  started  Classi¬ 
fied  in  ’48,  we  have- a  long  way 
to  go.  We  sell  more  display  than 
any  newspaper  our  size.  We  now 
have  to  refuse  such  advertising 
because  our  printers  cannot  handle 
k. 

“Our  classes  are  purposely  kept 
small  for  greater  individual  con¬ 
centrated  training.  Our  students 
receive  the  same  training  as  they 
would  on  a  regular  newspaper. 
We  emphasize  building  sales  ex¬ 
perience.  We  do  not  believe  in  an 
empty  -  handed  sales  approach. 
They  must  know  the  facts  about 
our  market.  They  must  have  two 
ads  to  diow  each  prospect  to  offer 
the  choice  of  ads.  not  the  choice 
of  whether  or  not  to  advertise. 

Novelty  Promotion 

“When  we  study  newspaper  pro¬ 
motion.  each  member  must  devel¬ 
op  at  least  one  idea  to  promote 
Classified.  Our  favorite  promotion 
is  testimonials.  We  also  use  dis¬ 
play  in  the  newspaper  and  bulle¬ 
tin  board  posters. 

“We  are  planning  a  novelty  pro¬ 
motion.  Our  campus  is  crossword- 
puzzle  crazy.  The  ‘roof  comes 
down’  if  we  omit  our  puzzle.  So. 
we  are  working  up  a  puzzle  to 
spell  out  a  promotional  plug  for 
Classified.  Prizes  will  be  offered 
to  the  first  one  to  submit  the 
correct  answer. 

“Classified  is  of  growing  im¬ 
portance  as  we  again  face  short¬ 
ages  of  newsprint  and  trained 
printers.  It  brings  a  higher  rate 
than  display.  It  has  high  reader 
interest  and  performs  a  public  ser¬ 
vice. 

“If  our  paper  is  tight  because 
of  di^lay  advertising  volume  we 
have  complaints.  Never  do  we 
hear  a  word  if  Classified  creates 
a  tight  paper.  Classified  seems 
more  like  news  to  the  readers. 
That  is  why  we  are  going  to  con¬ 
tinue  to  build  Classified.” 

No  doubt  there  are  many  other 
school  pubhcations,  but  here  on 


the  Daily  Athenaeum  Classified 
is  a  paramount  consideration.  In 
the  few  years  it  has  been  a  part 
of  their  newspaper,  the  students 
and  the  faculty  have  learned  to 
appreciate  the  true  value  of  Classi¬ 
fied. 

They  are  taught  to  plan,  write, 
present,  sell,  and  actually  set  the 
ads  in  type.  Classified  has  become 
an  important  part  of  the  course 
as  a  basis  for  all  advertising  train¬ 
ing,  as  an  income  for  the  paper 
and  the  students,  as  a  top  feature 
for  their  daily  publication. 

Add  to  this  their  study  of  re¬ 
porting,  editing  and  circulation 
and  it  is  no  wonder  that  the  stu¬ 
dents  have  positions  waiting  their 
graduation  day. 

Here  is  an  excellent  example 
of  why  ANCAM  is  makiirg  every 
effort  to  encourage  all  schools  of 
journalism  to  include  Classified 
as  a  definite  part  of  their  course. 
CAMs  are  lecturing,  deans  are 
advised,  and  now  a  new  text¬ 
book  is  in  preparation. 

Advertising  executives,  includ¬ 
ing  CAMs,  should  accept  indi¬ 
vidual  responsibility  of  approach¬ 
ing  the  sclKwls  in  their  area  and 
demonstrate  how  successful  this 
venture  will  prove  to  be.  Not 
only  will  you  be  contributing  to 
the  school,  but  for  the  selfish 
interest  of  our  industry.  A  flow 
of  well-trained  personnel  for  our 
advertising  departments,  including 
Classified,  should  be  encouraged. 

■ 

Wyoming  Woos  Tourist 
With  "Wanted'  Theme 

Chicago,  111.  —  nie  State  of 
Wyoming  recently  broke  its  1951 
tourist  ad  campaign  in  local  papers 
with  140-line  copy  tied  in  with 
Chicago’s  sports  arid  travel  show. 

The  ads  reportedly  introduced  a 
new  format  into  travel  advertising 
by  reproducing  “wanted”  posters 
which  were  characteristic  of  the 
West  in  the  ’90’s.  The  theme. 
“Wanted!  .  .  .  another  wonderful 
Wyoming  vacation,  just  like  last 
year’s!”  will  be  continued  in  St. 
Louis,  Detrok  and  Dallas  dailies 
where  Wyoming  will  exhibit  at 
travel  shows.  Follow  up  ads  in  a 
schedule  of  18  newspapers  will 
use  a  buckskin  theme  in  140  lines 
of  space. 


Men's  Fashion 
Section  to  Run 
In  12  Dailies 

A  program  to  provide  newspa¬ 
pers  wkh  men’s  f^ion  and  mer¬ 
chandise  information  three  times 
a  year  was  launched  March  5 
by  Men’s  Wear  Magazine  with 
-the  publication  of  the  first  men’s 
fashion  section  in  the  St.  Louis 
(Mo.)  Globe-Democrat. 

Sp^al  men’s  fashion  and  mer 
chandise  sections  prepared  from 
the  editorial  pages  of  Men’s  Wear 
spring  aiKl  summer  “Guide  Issue,” 
which  will  feature  men’s  clothing, 
furnishings,  sportswear  and  acces¬ 
sories,  will  reach  millions  of  daily 
newspaper  readers  during  the  next 
two  months.  The  size  of  the  fash¬ 
ion  supplements  will  range  from 
10  to  20  pages. 

Twelve  newspapers,  with  a  com 
bined  circulation  of  more  than 
2,500,000  and  representing  all 
sections  of  the  country,  will  carry 
the  initial  spring-summer  section. 
In  addition  to  the  St.  Louis  Globe- 
Democrat,  it  is  scheduled  to  run 
in  the  Chicago  Tribune,  Denver 
Rocky  Mounatin  News,  Washing¬ 
ton  Post,  Dallas  Times  Herald, 
Wisconsin  State  Journal,  Evans¬ 
ville  (IikI.)  Courier-Press,  Cincin 
nati  Enquirer,  Knoxville  News- 
Sentinel,  Boston  Globe,  Houston 
Pr^fs,  and  San  Erancisco  News. 

All  material,  including  art  work 
for  the  cover,  photographs  and 
stories  are  supplied  by  Men’s 
Wear.  Editorial  stories  range 
from  50-word  fillers  to  approxi 
mately  1,500  word-feature  articles. 

The  syndication  program  is  un¬ 
der  the  direction  of  William  D. 
Williams,  general  manager  of 
Men’s  Wear  naagazrne.  Writing 
and  final  editorial  preparation  of 
the  material  is  being  done  by  a 
staff  beaded  by  Hamilton  Hertz, 
promotion  manager  of  the  rrtaga- 
zine. 

■ 

Schuyler  Opens  Oihce 

Philip  Schuyler,  associated  with 
Baldvrin  and  Mormey  for  10  y^, 
has  established  a  public  relations 
and  publidty  office  uitdcr  bis  own 
name  at  14  Bast  28th  Street,  NYC. 


Newspaper  Presses 
For  Sale 

Four  complete  7  unit  Hoe  Presses  with  22^” 
cut-ofF.  2  presses  with  single  folders,  1  with  2 
folders,  1  with  4  folders,  all  equipped  with  C-H 
conveyors.  60  H.P.  DC  drives  and  C-H  controls, 
28,000  papers  per  hour  up  to  56  pages.  Semi¬ 
automatic  pasters.  Available  immediately. 

For  further  details  write  or  wire  The  Sunpapers, 
Calvert  and  Centre  Streets,  Baltimore  3,  Md. 
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We  are  in  a  state  of  Emergency. 

We  must  build  our  military  strength — and, 

at  the  same  time,  we  must  keep  our  economy  strong 

lor  the  long  pull.  Inflation  bleeds  both! 


How  to  pay  for  tanks 


and  sHll  hold  the  Uno  on 


No  American  begrudges  one  dollar 
necessary  for  defense,  but  nobody  wants 
to  spend  a'  single  cent  unnecessarily. 

Congress  has  the  responsibility  of  re¬ 
ducing  non-defense  spending  as  much  as 
possible.  What  is  left  will  still  be  a  big 
enough  burden  for  all  of  us. 

There  are  two  ways  to  pay  for  defense 
while  holding  the  line  against  Inflation. 

Tho  first  way,  which  President  Truman 
has  endorsed,  is  to  go  on  a  “pay-as-you- 
go”  basis.  Under  this  plan  the  Govern¬ 
ment  takes  more  from  everybody  in  taxes 
to  balance  its  income  with  its  spending. 
Every  individual  then  has  less  to  spend. 
This  stops  some  of  the  demand  for  scarce 
civilian  goods  and  this  in  turn  helps  make 
what  is  available  go  around. 

To  make  “pay-as-you-go”  work,  and  to 
keep  the  Federal  debt  from  going  higher, 
all  individuals  and  businesses  will  face 
higher  Federal  income  taxes  as  well  as 
other  taxes  which  both  add  to  the  Gov¬ 
ernment’s  income  and  discourage  individ¬ 
ual  spending.  This  calls  for  tough  decisions 
and  sacrifices. 


Tha  second  and  less  desirable  way  is 
for  the  Government  to  pay  for  part  of  its 
spending  by  borrowing.  The  least  infla¬ 
tionary  way  to  borrow  is  from  the  people, 
by  selling  bonds  to  individuals  or  to  in¬ 
vesting  institutions.  By  this  method  peo¬ 
ple  save,  instead  of  spending  for  scarce 
goods,  and  this  helps  reduce  the  demand 
for  these  goods.  Borrowing,  however, 
means  increased  taxes  now  as  well  as 
later  to  pay  this  debt. 

5  more  things  that  must 
be  done  to  check  Inflation — 
even  with  price  controls 

1.  Increase  production  To  meet  de¬ 
fense  needs  and  provide  civilian  ne¬ 
cessities. 

S.  Maintain  credit  curbs:  To  reduce 
the  competition  for  civilian  goods. 

3.  Increase  personal  savings:  To  pro¬ 
vide  investment  money  for  greater  pro¬ 
duction  and  cut  demand  for  goods. 

4.  Buy  only  for  real  needs:  Over¬ 
buying  only  increases  shortages,  and 
adds  to  the  inflationary  pressures. 


5.  Cut  non-military  expenditures; 

To  provide  money  for  vital  mflitary 
needs  and  to  hold  down  tax  increases 
and  borrowing. 

These  things  won’t  be  easy  for  any  of  us 
to  do.  We  must  also  forego  increased 
wages  and  profits  unless  they  result  from 
increased  production.  But  everybody  will 
agree  it’s  worth  sacrificing  to  prevent  the 
Sixth  Column  Enemy — INFLATION — 
from  bleeding  our  economy. 

■k  it  it  it 

This  message  is  brought  to  you  by  the 
life  insurance  companies  and  their  agents 
who  believe  that  keeping  America  strong 
is  the  job  of  each  and  every  one  of  us. 

You  can  help  check  Inflation  by  doing 
your  part  and  by  letting  your  representa¬ 
tives  in  Government  know  that  you  sup¬ 
port  every  action  they  take  to  stop  In¬ 
flation — the  Sixth  Column  Epemy. 

Institute  of  Life  Insnrance 

488  Madison  Avenue,  New  York  22,  N.  Yt 

*  *  *  * 


editor 
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JOURNAUSM  EDUCATION 

U.C.  Moves  Into  Field 
Of  Graduate  Training 

By  Dwight  Bentel 


First  deanship  for  Dr.  Spencer 
came  in  1919  when  he  was  ap¬ 
pointed  to  head  the  school  of 
journalism  at  the  University  of 
Washington,  a  post  he  held  until 
1926  when  he  became  president. 
He  retired  from  the  University  of 
Washington  in  1934  to  organize 
the  school  at  Syracuse. 


Utah  Editors  Pledge 

The  University  of  California  at  The  Newspaper  and  Its  Audi-  Help  to  J-Teachers 
Berkley  wll  present  a  graduate  ence,  a  seminar  in  the  develop-  Latest  example  of  the  close 
program  in  journalism  next  Fall,  ment  and  performance  of  the  working  relationship  between 

A  double-barrelled  curriculum  newspaper  press.  journalism  education  and  the 

aimed  at  production  of  better-  Mass  Communications  and  the  newspaper  press  comes  from  Utah, 
tramed  and  qualified  practitioners  Opinion-Forming  Process,  a  semi-  where  the  state  press  association 
^ile  at  the  same  time  contribut-  nar  involving  examination  of  the  at  a  recent  meeting  pledged  close 
ing  significant  research  effort  to  place  of  the  press,  radio  and  films  cooperation  with  journalism  teach- 
the  publishing  industry  has  been  in  shaping  the  public  mind.  ers  and  departments  in  that  state, 

announced  by  Dr.  Robert  W.  Dest  The  Law  of  Communications.  The  editors  pledged  to  provide 
niond,  chairman  of  the  journalism  a  seminar  inquiring  into  contem-  speakers,  equipment,  and  any 
department.  porary  legal  controls  affecting  the  other  possible  assistance  requested 

A  battery  of  specialized  courses  press,  radio,  and  films  with  spe-  by  the  teachers, 
leading  to  the  Master  of  Journal-  dal  attention  to  press  freedom.  The  action  followed  a  report 
ism  degree  will  be  available  both  contempt  of  court,  and  the  law  by  J.  Neff  Smart,  chairman  of 
to  journalism  graduates  and  those  of  libel  and  privilege.  the  association’s  oon»mittee  on 

with  no  previous  college  journal-  Economic  Organization  of  the  education  for  journalism, 
ism  instruction.  Two  plans  will  Press,  a  seminar  analyzing  the  , 

be  offered^  to  provide  for  this  business  practices  and  financial 

difference  in  undergraduate  train-  structure  of  the  newspaper  press  M@y@r  Both  Tokos 

in  relationship  to  its  community. 

1.  For  those  students  who  have  Sieminar  in  Public  Communica-  rOOQ  D©rvice 

had  considerable  journalism  train-  tions,  a  study  of  comparative  Pasadena,  Calif.  —  Consolida- 
ing  and  wish  to  work  in  spedal  newspaper  praotaces.  t>f  Western  Admats’  Lotta 

areas  or  do  research.  Spd:ial  Research  Projects  and  Value  Food  Advertising  Service 

2.  For  those  students  without  Fiejld  Study  in  Communications  with  Meyer  Both  Co.  became  ef- 

much  journalism  training,  or  who  (individual  investigation  of  se-  fective  March  1,  it  was  announced 
have  no  research  interests.  leoted  topics).  hy  Ed  Com,  president  of  Western 

First  plan  will  require  submis-  Admats. 

sion  of  a  thesis  and  compietion  of  Spencer  of  Syracuse  .  Western  Admats  will  continue 

a  minimum  of  eight  units  of  grad-  Announces  Retirement  other  se^ices,  including  Pony 

uate  work  in  journalism;  the  sec-  nr  M  Lvle  Soencer  nioneer  Rodeo  Service  ami  Drugs 


by  Ed  Com,  president  of  Western 
Admats. 

Western  Admats  will  continue 
its  other  services,  including  Pony 
Express  Rodeo  Service  and  Dmgs 


Hazlett  Column 
Wins  Vet  Award 

Cincinnati  —  First  award  of 
$250  in  the  third  annual  newspa¬ 
per  columnist  contest  conducted 
by  the  Disabled  American  Vet¬ 
erans  was  won  by  J.  M.  Hazlett 
of  the  Pauls  Valley  (Okla.)  Demo¬ 
crat  for  the  second  consecutive 
year. 

Second  place  went  to  Jack  Alt- 
shul,  Newsday  (Long  Island), 
who  will  receive  $150,  and  third 
award  was  won  by  Walter  Bragg. 
Macon  (Ga.)  News.  He  receives 
$100. 

Stored  Newsprint 
Is  Held  Tax-Free 

Madison,  Wis. — Madison  News¬ 
papers,  Inc.,  publisher  of  the  IFiJ- 
consin  State  Journal  and  Madison 
Capital  Times,  has  been  granted 
a  reduction  of  $16,430  on  a  total 
1950  personal  property  assessment 
of  $163,680  by  the  City  Board  of 
Review. 

The  newspapers  claimed  a  $20,- 
040  reduction  on  newsprint  im¬ 
ported  from  Canada,  maintaining 
that  under  federal  law  this  was 
uDtaxahle.  The  Board  allowed  a 
deduction  only  on  newsprint  rolb 
held  in  storage  “in  the  original 
package.”  asserting  that  paper  de¬ 
livered  to  the  press  rooms  .and 
ready  for  use  was  taxable. 


uaic  worx  in  journalism;  me  sec-  nr  M  I  vie  Soencer  nioneer 

ond,  a  oomprehenave  final  ex-  in  the  field  of  piSessiona^  jour-  aSu^’m'!^ 

mimm^  of  12  nalism  education  and  dean  of  the  ^SHn^wT  He  will  serve  as  a  I 


graduate  units  in  journalism.  Syracuse  Ilniverchv  whool  of  **''  I 

Traimng  will  be  dirked  at  j<imalism  since  its  establishment 
preparation  for  responsible  jobs  jn  1934,  will  retire  from  his  post  '  _ 

m  prcss^  and  mmo;  in  mass  ram-  after  the  spring  semester. 

munioations  actiyiti^  with  private  Throughout  his  deanship  Dr.  iTielrtrir'rtl  TraertieA 
and  public  institmions  ai^  gov-  Spencer  has  insisted  on  training  Historical  Treatise 

^ent;  in  appli^on  of  scien-  for  a  profession  of  journalism, 

tific  amlysis  to  ^itonal.  business  ^ther  than  mere  preparation  of  Dowdell  staff  writer  for  he  Lan- 

or  audience  problems  of  the  vari-  newspaper  reporters.  He  devel-  ■'ecently  wm- 

^  communications  media;  in  in-  ^ped  professional  sequences  at  »  historical  paper  on  John 

dependent  research,  and  teaching.  Syracuse  in  newspaper  practice,  W.  Forney,  Lancaster  journalist 

5-Year  Program  Desirable  magazine  practice,  graphic  arts,  who  was  one  of  the  mort  out- 

U.C.’s  step  into  graduate  jour-  radio,  advertising  and  publishing, 

naJism  instruction  reflects  a  trend  and  two  years  ago  added  a  di-  during  the  Ovil  War.  The  treatise 

in  journalism  education  which  is  vision  of  religious  journalism.  was  presented  before  theLancas- 

in  part  a  consequence  of  time  Dean  Spencer  gained  interna-  Historical  Society  at 

limitations  at  the  undergraduate  tional  recognition  in  1937  when  March  meeting, 

level,  in  part  recognition  of  the  he  was  invited  to  plan  the  cur- 
increasingly  professional  demands  riculum  for  a  department  of  jour- 

on  newspaper  practitioners.  nalism  at  the  American  university 

Says  Dr.  Desmond,  “A  five-year  in  Ciairo,  Egypt.  He  spent  six 

program  in  journalism  has  pretty  months  in  the  Middle  East  at  that 

much  come  to  be  desirable  for  time  and  returned  to  Cairo  in 
anyone  heading  toward  a  journal-  1945  on  request  of  the  university 
istic  career.  There’s  too  much  to  to  reorganize  courses  for  the  jour- 
be  done  in  an  undergraduate  pro-  nalism  division.  At  that  time  it 
gram,  and  we  can’t  command  the  had  reached  the  highest  enroll- 
student’s  time  effectively  in  doing  ment  of  any  department  of  the 
it  “We  need  the  extra  year.”  university. 

Following  ate  the  graduate  Dr.  Spencer  began  his  journal- 
courses  to  be  offered:  ism  career  in  1913  as  a  reporter 

Research  Methods  in  Journal-  on  the  Milwaukee  (Wis.)  Journal, 
ism  (sociological  and  qualitative  and  served  in  various  capacities 

studies  a_nd  historical  investigation,  on  the  paper  until  1917,  when  he  itijtt-i  OTT\r 

At  leasi  one  semester  of  this  was  named  chief  editorial  writer.  *  ^1  i  IM 
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course  will  be  required. 


While  in  that  post  his  paper  was 


The  Newspaper  and  Public  Af-  awarded  the  Pulitzer  Prize  for 
fairs,  theory  and  practice  of  re-  “most  disinterested  and  meritor- 


porting,  with  field  work). 


ious  public  service.” 


HORNING  EVENING  SUNOAY 


CLINE-WESTINGHOUSE 

ELECTRICAL  EQUIPMENT 
Unlf  Pratt  Drivat .-. .  Raalt . . .  Auto- 
moWt  Tantlent ...  Spaad  Pottart  pro¬ 
vide  tafety  and  reliability  with 
economy.  Large  or  tmall . . .  letter- 
preis  or  offset  . .  .  you  can  rely  on 
Cline-Wettinghouse  Equipment.  ' 

CLINE  ELECTRIC  MF6.  CO. 
Chicago  •  Now  York  •  Son  troncitco 
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NEWS  AND  VIEWS  OF  COAL 


A  MONTHLY  REPORT  TO  EDITORS 


TAILOR-MADE  COAL  MAKES  STEEL  FASTER. 

Special  coking  coal,  supplied  by  a  modem  coal  preparation  plant,  is  increasing  the  daily 
production  of  the  Inland  Steel  Company.  This  carefully  prepared  coal  has  an  ash  content 
'  50^  lower  than  average,  and  the  coke  produced  develops  heat  much  quicker  in  the  blast 

furnace.  This  saves  production  time  in  converting  iron  into  steel,  and,  in  the  time  saved 
each  day.  Inland  Steel  is  able  to  produce  200  more  tons— without  having  to  add  new 
steel-making  facilities. 


I9SO,  COAL  MINING’S  SAFEST  YEAR! 

The  Bureau  of  Mines  has  announced  that  1950  was  the  safest  year  in  coal  mining  history^ 
and  the  Kttsburgh  Press  has  honored  this  achievement  with  a  four-page  picture  story. 
This  new  record  is  the  result  of  one  of  the  most  active  and  efiFective  safety  programs  in 
American  industry,  embracing  intensive  emphasis  on  safety  needs,  constant  education 
in  safety  procedures,  and  expenditures  of  tens  of  millions  of  dollars  annually  for  equip¬ 
ment  designed  to  make  coal  mining  a  safer  job.  1948  was  a  record  year  for  coal  mine 
safety.  1949  exceeded  the  1948  record,  and  the  1949  non-fatality  record  has  been 
bettered  by  12  per  cent  in  1950. 

BICOMMISSIONED  VICTORY  SHIPS  TO  “CARRY  COALS  TO  NEWCASTLE.” 

The  Maritime  Administration  is  taking  victory  ships  out  of  moth  balls  in  order  to  carry 
coal  and  grain  to  England  and  the  other  Atlantic  Pact  nations.  According  to  the  EGA, 
Western  Europe’s  coal  production,  especially  Britain’s,  has  failed  to  meet  the  increased 
pace  of  industrial  activity.  Britain  is  now  burning  500,000  more  tons  of  coal  a  day  than 
her  nationalized  mines  can  produce,  and  only  America  can  make  up  the  coal  deficiency 
in  Britain  and  Western  Europe. 

MASS-PRODUCTION  MINING  KEEPS  COAL  COSTS  DOWN. 

Like  most  other  American  industries,  the  economics  of  coal  is  geared  to  the  mass-produc¬ 
tion  principle.  Highly  efficient  mining  techniques,  making  full  use  of  modem  machinery, 
not  only  greatly  increase  man-hour  productivity,  but  also  help  keep  the  cost  of  coal  down. 
Coal  experts  estimate  that  without  the  advantage  of  mechanized  production,  coal  would 
cost  the  consumer  almost  a  third  more  than  its  present  price. 


BITUMINOUS  COAL  INSTITUTE 

A  Department  of  National  Coal  Association 
320  Southern  Building,  Washington,  D.  C. 


If  you  have  any  questions  about  coal  or  the  coal 
industry,  your  inquiry  to  us  will  receive  prompt  reply. 
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Navy  Restriction  . 

On  Names  Ended 

Winston-Salem,  N.  C.  —  The 
Navy  has  lifted  a  censorship  on 
giving  out  the  names  and  fibres 
on  ks  enlistees — except  tm  a  na¬ 
tional  level. 

The  lifting  of  the  censorship, 
in  force  for  the  past  few  months, 
awarded  to  nine  winners  from  was  revealed  to  Editot  &  PUB- 
various  geographic  sections.  Work  lisher  Correspondent  Bill  East  by 
published  during  the  year  begin-  the  Navy  Recruiting  Station  here, 
ning  July  1,  1950  and  ending  xhe  Twin  City  Sentinel,  after- 
June  30,  1951,  will  be  judged,  noon  newspaper,  formerly  had 
Entries  may  be  submitted  up  to  mn  a  moi^ly  roundup  on  the 

names  and  numbers  of  men  en¬ 
listed  in  the  armed  forces.  Ehiring 
the  months  that  the  navy  cen»r- 
ship  was  in  effect,  the  Sicntinel 
had  to  omk  the  Navy  from  its 
totals.  The  Army,  Air  Force  and 
Marines  continued  to  give  out  the 
information,  however. 


Savings  and  Lx>an  .Association  Propeller  Club  Posts 

ci.  rx  S  n  i  $1»200,  Plaques.  Trips 

The  Sherman  (Tex.)  Daily 

Democrat  reported  that  a  local  in-  The  Propeller  Club  of  the 
surance  agent  has  doubled  his  vol-  United  States  has  opened  its  fifth 
ume  in  three  years  by  means  of  a  nationwide  Newspaper  Contest  on 
weekly  two-column-by-three-inch  the  American  Merchant  Marine, 
ad.  He  told  the  newspaper  that  Cash  prizes  totaling  $1,200,  com- 
“regular  weekly  newspaper  ads  are  memorative  plaques  and  all-ex¬ 
doing  such  a  good  job  that  today  pense  trips  to  New  York  will  be 
1  depend  almost  entirely  on  them  '  ^  ‘  * 

to  bring  in  all  the  new  business  1 
need.” 

A  successful  group  campaign  by 
local  service  stations  was  reported 
by  the  Beloit  (Wise.)  Daily  News. 

The  ads,  jointly  sponsored  by  the  Aug.  1. 

Socony-Vacuum  Oil  Co.  and  six  Entries  in  the  competition  may 
Mobilservice  stations,  have  brought  deal  whh  any  pha^  of  Anwrican 
excellent  results  to  the  stations,  commercial  maritime  activity — 
and  have  resulted  in  a  9,000-line  ocean,  coastwise.  Great  Lakes  and 
increase  in  Mobilservice  advertis-  Inland  Waterway  shipping,  river 
ing  within  one  year  for  the  Daily  and  harbor  activities,  shipbuilding. 
News.  repair  and  allied  subjects. 


Ten  neighborhood  drug  stores 
in  Denver,  Colorado  have  in¬ 
creased  sales  by  75%  since  intro¬ 
ducing  a  group  newspaper  adver¬ 
tising  plan  two  years  ago.  Theirs 
is  one  of  several  “newspaper  result 
stories”  released  recently  by  the 
Retail  Division  of  the  Bureau  of 
Advertising. 

The  10  small  Denver  drug 
stores,  which  faced  stiff  competi¬ 
tion  from  larger  and  well-adver¬ 
tised  concerns,  decided  in  1949 
to  adopt  a  planned  large-space 
newspaper  advertising  program. 
Under  the  name  of  Savemore  Su¬ 
per  Drug  Stores  they  began  to  run 
weekly  ads  of  at  least  six  columns 
by  21  inches  on  the  same  day  that 
local  chains  advertised. 

The  ads  featured  bold  head¬ 
lines  and  artwork,  a  cartoon  char¬ 
acter  named  “Sandy  Savemore,” 
coupons  and  prominent  listings  of 
store  names  and  addresses.  Mer¬ 
chandising  and  store  displays  were 
tied  in  with  the  newspaper  cam¬ 
paign. 

Sales  for  the  10  drug  stores  have 
risen  from  $2  million  to  $3Vi  mil¬ 
lion  since  the  program  was  inau¬ 
gurated  two  years  ago.  The  Bu¬ 
reau  of  Advertising  bulletin  quotes 
the  Denver  Post  as  reporting:  “We 


the  Denver  Post  as  reporting: 
have  applications  from  other  stores 
who  would  like  to  join  and  who 
will  eventually  be  made  members 
as  the  organization  expands.  And 
newspapers  have  another  consist-' 
ent  large-scale  advertiser.” 

University  Campaign 
A  successful  campaign  for  the 
University  of  Washington’s  eve¬ 
ning  classes  was  reported  to  the 
Bureau  by  the  Seattle  (Wash.) 
Times.  At  a  time  when  evening 
course  enrollments  were  dropping 


throughout  the  country,  the  Uni¬ 
versity  of  Washington  was  able 
to  increase  its  registration  by  200 
students  as  result  of  a  five-day  i 
ad  schedule. 

On  five  consecutive  days  during  i 
the  registration  period,  the  Uni-  i 
versity  ran  three  one-column-by- ; 
six-inch  newspaper  ads,  featuring 
photographs  of  instructors  and  de-  i 
scription  of  courses.  The  ads  ap- 1 
peared  in  ordinary  ROP  positions  | 
on  days  of  both  light  and  heavy  i 
advertising.  i 

‘Phenomenal  Growth’  Due  to  Ads  j 

The  Bureau’s  Business  Building  I 
Bulletin  No.  72  described  an  ef- 1 
fective  campaign  by  a  Savings  and  i 
Loan  Association,  as  reported  by  j 
the  Peoria  (Ill.)  Journal-Star.  A  | 
consistent  series  of  weekly  two- 
column-by-six-inch  ads,  together  i 
with  an  occasional  larger  spread,  I 
have  resulted  in  an  increase  of 
33%  in  the  Association’s  assets 


Photo  by  Otto  Rothschild 


HERALD 

EXPRESS 


HOLLYWOOD  BOWL!  Nestled  like  a  gleaming 
jewel  in  the  rolling  hills  of  Hollywood,  Cali¬ 
fornia,  this  beautiful  amphitheatre  ranks  among 
the  world’s  finest.  Here  audiences  of  thousands 

gather  regularly  to  enjoy  musical,  dramatical 
and  religious  pagentry  under  the  stars.  Al¬ 
though  attendance  approaches  the  quarter-mil¬ 
lion  mark  each  year,  this  total  is  considerably 

less  than  the  average  one  day  city  and  trading 
zone  circulation  of  the  Los  Angeles  Evening 

Herald  and  Express  .  .  .  the  largest  evening 
circulation  in  the  largest  city  in  Western  America. 

Wise  advertisers  use  it  regularly  and  reap  rich 
rewards. 
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world  is  the  journalist’s  beat 


hut  World 

is  his  newspaper 


News  of  the  World  might  be  office  gossip.  News  of  the 
world  is  the  World’s  dish.  And  just  which  you  mean, 
depends  on  where. you  put  the  capital  “W’s”  and  the 
lower-case  “w’s.” 


It’s  the  same  with  Coke.  When  used  as  the  friendly 
abbreviation  for  Coca-Cola,  Coke — like  any  proper 
noun,  such  as  the  name  of  your  newspaper — requires  a 
capital  initial.  With  a  small  “c,”  the  word  refers  to 
something  entirely  different. 


We  keep  reminding  you  about  this  for  reasons  of  clarity 
and  correct  usage.  There’s  another  reason,  too.  Coke — 
with  a  capital  “C” — is  our  registered  trade-mark;  and 


good  practice  prompts  the  owner  of  a  trade-mark  to 
protect  it  diligently. 


Ask  for  it  either  way 
. . .  both  trade-marks 
mean  the  same  thing. 


THE  COCA-COLA  COMPANY 
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3  of  4  Korea  Censors 
Have  Been  Reporters 


By  William  J.  Waugh 

Associated  Press  War  Correspondent 


Korea — It  was  midday  on  Dec. 

23  when  Maj.  Melvin  B.  Voor- 
hees’  telephone  at  Eighth  Army 
Headquarters  rang  and  Col.  Rob¬ 
ert  Thompson  ordered  from  Seoul: 
“Start  censorship  at  once.” 
“Complete?”  Major  Voorhees 
asked  the  public  relations  officer. 
“Yes.” 

“Permanent?” 

“Yes.” 

Thus  ended  the  first  attempt  at 
an  uncensored  war.  Since  that 
time-  all  press  copy — ^both  Army 
and  that  written  by  civilian 
war  correspondents  —  has  passed 
through  the  hands  of  four  men: 

The  Bine  Pencil  Corps 
Major  Voorhees,  48  -  year  -  old 
ex-newsman  of  Seattle;  Capt. 
James  H.  Tate,  30,  of  Rome,  Ga., 
who  ran  a  weekly  newspaper; 
Capt.  Robert  D.  Connolly,  34,  of 
Phillipsburg,  N.  J.,  who  found 
newspapering  boring  after  the 
Army,  and  Lieut.  Harold  N. 
Cheatham,  29,  of  Birmingham, 
Ala.,  who  never  got  to  use  his 
journalism  degree  because  the 
Army  got  first  call  in  1943. 

“We  have  found  the  corre- 
^ndents  very  cooperative,  and 
where  debates  have  developed 
I’ve  always  thought  it  was  caused 
by  the  pressure  put  on  corre¬ 
spondents  by  the  editors  back 
home,”  Major  Voorhees  said. 

The  order  to  improve  full  cen¬ 
sorship  caught  him  without  any 
organizational  plan  so.  Major 
Voorhees  explained,  “we  dug  up 
an  old  World  War  II  handbook 
to  guide  us.” 

None  of  the  four  had  any  pre¬ 
vious  experience  with  blue  pen¬ 
cils. 

Before  censorship.  Major  Voor¬ 
hees  recalled,  “there  was  a  se¬ 
curity  break  on  every  major 
movement,  but  since  censorship 
there  has  been  NO  major  security 
break  by  newsmen  and  none  at¬ 
tempted.” 

Every  Move  Uncertain 
Censorship  has  paid  off  mili¬ 
tarily,  he  believes,  because  “the 
enemy  has  displayed  a  great  deal 
more  uncertainty”  about  Allied 
movements  than  before  censorship 
started. 

The  father  of  a  Marine  wound¬ 
ed  at  Guam  in  World  War  II, 
Major  Voorhees  believes  this  is 
a  good  slogan  in  favor  of  censor¬ 
ship:  “Better  news  tomorrow  of 
a  living  son,  than  news  today  of 
a  dead  son.” 

Three  of  the  four  censors  were 
combat  officers  in  World  War  II. 

Soft-spoken  Captain  Tate  says 
that  when  he’s  censoring  “I  think 
of  my  wife  and  try  to  decide  if 
this  is  what  she  should  know  as 
an  average  American  citizen.” 


Capt.  Connolly  declares  his  pri¬ 
mary  concern  is  “to  protect  the 
guy  at  the  front.” 

The  responsibility,  Lt.  Cheat¬ 
ham  observed,  “gives  me  a  slight 
uneasy  feeling  when  I  realize  that 
the  U.  S.  must  be  kept  informed 
and  the  boys  up  front  protected." 

Newsmen  for  18  Years 
Major  Voorhees  was  a  news¬ 
paperman  for  18  years,  in  Seattle, 
Tacoma,  Portland,  Wenatchee, 
Wash.,  and  Vancouver,  B.  C.  He 
was  editor  of  the  Tacoma  Times 
when  he  quit  in  1943  to  enter  the 
Army  as  a  captain  in  military 
government.  He  has  been  in  the 
Army  since. 

Captain  Tate  entered  the  Army 
in  1942  and  was  wounded  in  the 
European  Theater.  While  out  of 
the  army  from  February,  1946, 
until  June,  1947,  he  ran  a  weekly 
newspaper  in  Rome  “until  my 
money  ran  out.”  He  returned  to 
the  Army  and  arrived  in  Japan  in 
June,  1950. 

Captain  Connolly  entered  the 
Army  as  a  private  in  1941,  won 
a  commission  the  next  year,  and 
served  two  years  in  Italy  as  a 
signal  company  commander.  Out 
of  the  army  between  October, 
1945,  and  February,  1948,  he 
worked  on  the  Easton  (Pa.)  Ex¬ 
press  as  a  reporter.  Prior  to  the 
war  he  worked  for  a  year  on  the 
Easton  Free  Press.  He  came  to 
Japan  in  1948. 

Lieutenant  Cheatham  entered 
the  Army  in  1943  after  graduat¬ 
ing  from  college  with  a  degree  in 
journalism.  He  served  20  months 
in  Germany.  Out  of  the  Army 
between  mid- 1946  and  1948,  he 
returned  to  the  service  and  went 
to  Japan  in  1949. 


Packard  Settles 
Suit  for  $11,000 

Settlement  of  his  libel  suit 
against  Time  magazine  was  an¬ 
nounced  this  week  by  Reynolds 
Packard  before  he  flew  to  Rome  to 
resume  his  duties  as  correspondent 
for  the  New  York  News 

Mr.  Packard  filed  suit  for  $150,- 
000  damages  in  June,  1947,  be¬ 
cause  of  a  story  in  Time  describ¬ 
ing  his  severance  from  the  United 
Press.  The  case  was  settled  out  of 
court  last  week,  Mr.  Packard  said, 
with  payment  of  $11,000  by  Time. 

AP  Issues  New 
Writing  Manual 
By  Dr.  Flesch 


Creighton  Buys 
Hope  (B.  C.)  Standard 

J.  B.  Creighton,  formerly  man¬ 
aging  editor  of  the  Cowichan 
Leader  at  Duncan,  B.  C.,  has  pur¬ 
chased  the  Hope  (B.  C.)  Standard 
from  Ed.  M.  Shirton,  who  is  re¬ 
tiring. 

Mr.  Creighton  was  27V4  years 
with  the  Cowichan  Leader,  of 
which  17  Vi  years  were  spent  as 
managing  editor.  Marvin  Wilson, 
who  was  with  the  printing  plant 
of  the  Cowichan  Leader,  will  go 
to  Hope  with  Mr.  Creighton. 


A  new  “AP  Writing  Handbook” 
has  been  published  by  the  Asso¬ 
ciated  Press  for  distribution  to 
staff  members,  schools  of  journal¬ 
ism  and  member  newspapers  and 
radio  stations.  The  manual,  pre¬ 
pared  by  Dr.  Rudolf  Flesch,  is 
a  summation  of  the  readability 
campaign  which  AP  conducted  in 
1948-1950  with  Dr.  Flesch  as  con¬ 
sultant. 

The  16-page  booklet  is  based 
on  Dr.  Flesch’s  readability  for¬ 
mula.  which  stresses  “short  sen¬ 
tences  (an  average  of  not  more 
than  19  words  each),  short  words 
(an  average  of  not  more  than  150 
syllables  per  hundred  words),  and 
liberal  use  of  words  and  sen¬ 
tences  that  have  human  interest.” 
Newswriters  are  warned,  how¬ 
ever,  that  accuracy  and  variety 
must  take  precedence  over  strict 
adherence  ot  the  readability  for¬ 
mula. 

“If  you  are  dealing  with  a  story 
that’s  naturally  interesting,  write 
it  straight,  in  short  sentenc.es  and 
simple  words,  and  readability  will 
more  or  less  take  care  of  it¬ 
self,”  Dr.  Flesch  advises.  “But 
if  you  have  a  story  with  little  or 
no  human  interest,  you’ll  have  to 
go  out  of  your  way  to  simplify  all 
the  sentences  and  words  and  focus 
sharply  on  whatever  human  in¬ 
terest  you  can  dig  up,” 

The  handbook  includes  a  de¬ 
scription  of  various  types  of  news 
leads,  as  illustrated  in  stories 
moved  over  the  AP  wire.  Special 
attention  is  also  paid  to  the  han¬ 
dling  of  source  attribution  and 
the  writing  of  shorts  and  cap¬ 
tions.  A  four-page  section  is  de¬ 
voted  to  “What  Not  to  Do.” 

Copies  of  the  “AP  Writing 
Handbook”  may  be  obtained  by 
writing  to  Victor  Hackler,  general 
executive,  at  the  AP  office  in  New 
York. 


St.  Louis  S-T 
Series  to  Blast 
Stock  Racket 

St.  Louis — ^The  Star-Times  will 
break  Monday,  March  12  with  a 
series  of  articles  smashing  at  the 
mushrooming  business  in  fraud¬ 
ulent  Canadian  mining  stocks. 

The  series  is  being  extensively 
promoted  and  termed  by  the  Star- 
Times  the  “most  thorough  investi¬ 
gation  ever  made  by  a  newspaper 
into  the  racket  in  phony  Cana¬ 
dian  stock  issues.” 

Aiding  in  the  promotion  is  the 
Better  Business  Bureau.  Harry  W. 
Riehl,  manager  of  the  Bureau, 
said  the  series  was  “one  of  the 
greatest  efforts  in  the  public  serv¬ 
ice”  in  many  years. 

The  Star-Times  spent  months  in 
its  investigation.  The  chief  of  its 
Washington  bureau,  Harry  D. 
Wohl,  spent  weeks  conferring 
with  Securities  &  Exchange  Com¬ 
mission  experts  and  in  going 
through  the  records. 

This  material  was  checked  in 
St.  Louis  by  the  Star-Times’  in¬ 
vestigative  reporter,  Richard  S. 
Lewis,  working  in  collaboration 
with  the  BBB  experts. 

Finally,  Mr.  Lewis  and  Wil¬ 
liam  Rosenbaum  of  the  Bureau 
went  to  Toronto,  where  they  saw 
the  workings  of  the  “boiler  room” 
racket  at  first  hand.  Mr.  Lewis 
interviewed  several  of  the  biggest 
promoters,  several  of  them  fugi¬ 
tives  from  U.  S.  indictments. 

The  series,  titled  “Suckers  in 
Swindle-Land,”  is  scheduled  to 
run  14  days.  Norman  E.  Isaacs, 
managing  editor,  said  it  is  one  of 
“the  most  thorough,  painstaking 
investigative  jobs  in  my  memory.’ 


Carpet  Ad  Prizes 

A  nationwide  newspaper  ad  con¬ 
test  is  being  launched  by  the  Car¬ 
pet  Institute  (Empire  State  Build¬ 
ing,  N.Y.C.)  to  reward  the  most 
resultful  original  retail  ads  show¬ 
ing  best  coordination  with  Carpet 
Fashion  Opening,  April  2-12. 


100  Outdoor  Writers 

Columbus,  O. — Carl  DeBloom, 
outdoor  editor  of  the  Columbus 
Dispatch,  recently  elected  presi¬ 
dent  of  the  Outdoor  Writers  of 
Ohio,  reports  membership  in  the 
association  exceeds  100. 


Pacific  Plane  Crash 
Claims  Editor's  Life 

William  Henry  Graham,  39, 
aviation  editor  of  the  New  York 
Journal  of  Commerce,  died  March 
3  from  injuries  received  when  a 
Navy  carrier  plane  crashed  into 
the  Pacific  Ocean  near  Korea. 

Mr.  Graham  was  the  14th 
United  Nations  correspondent  to 
lose  his  life  in  the  Korean  War 
and  the  seventh  to  die  as  a  result 
of  plane  accidents  in  connection 
with  covering  the  war. 

Vice  -  Admiral  C.  Turner  Joy, 
comniMder  of  American  Naval 
Forces  in  the  Far  East,  stated 
that  Mr.  Graham  died  aboard  the 
destroyer  Stickell,  which  picked 
him  up  after  a  carrier-based  plane 
in  which  he  was  a  passenger  had 
a  take-off  accident  and  crashed 
into  the  sea. 

Mr.  Graham  joined  the  Journal 
of  Commerce  last  December  and 
left  for  the  Pacific  four  weeks  ago 
to  write  a  series  of  articles  on  the 
Pacific  air  lift.  He  was  a  former 
associate  editor  of  the  Aeronauti¬ 
cal  Review  and  during  World  War 
II  was  in  the  Air  Force.  He  was 
a  major  in  the  Air  Force  Reserve. 
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the  ones  marked  "fragile." 

That’s  why  we  maintain  a  staff  of 
"container  engineers”  to  work  with 
you  in  developing  just  the  right  methods 
of  packaging  and  car  loading. 


Yes,  youngster,  a  nice  package  but 
if  you’re  going  to  represent  Union 
Pacific  you’ll  have  to  learn  more  than 
that.  Your  job  will  be  to  assist  ship¬ 
pers  in  properly  packaging  commodi¬ 
ties  for  rail  shipment  so  they’ll  arrive 
in  the  best  possible  condition. 

Our  shipper  friends  know  what  fancy 
curves  in  the  way  of  unusual  shipments 
can  be  thrown  at  us.  Lots  of  run-of- 
the-mill  products  need  special  pack¬ 
aging  and  handling,  too — especially 


So,  Mister  Shipper,  here’s  just  one 
more  U.  P.  service  that’s  yours  for  the 
asking.  After  all,  we’re  as  interested 
as  you  are  in  eliminating  loss  and 
damage.  Have  you  a  packaging  head¬ 
ache?  Ask  us  to  prescribe  a  cure. 
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CIRCULATION 


Stvick  Tells  How  Sales 
Staffers  Should  Be  Sold 


title,  theme,  !>logan  or  a  combina¬ 
tion  of  these;  the  reason  why; 
who  participates;  the  scoring  plan; 
awar^;  selling  tools  and  induce¬ 
ments  (personalized  whenever  pos¬ 
sible);  plan  of  operation  teasers 
and  announcements;  and  a  well- 
planned  meeting. 


By  George  A.  Brandenburg 


Sales  promotion  is  one  phase 
at  circulation  management  that 
is  essential  to  the  success  of  every 
circulation  manager. 

E.  W.  Swick,  St.  Louis  (Mo.) 
Star-Times,  recently  disused 
“Ways  and  Means  to  Introduce  a 
(Contest  or  a  New  Campaign  to  a 
Sales  Organization,”  in  presenting 
the  highlights  of  a  survey  made 
fm  the  Sales  Managers*  Bureau  of 
St.  Louis.  Mr.  Swick  offered  some 
case  history  material  in  his  talk 
to  Midwest  circulators. 

CStes  Case  Histories 

His  report  contained  165  dif¬ 
ferent  id^  on  subjects  ranging 
from  sales  meetings  and  demon¬ 
strations  to  public  relations  adver¬ 
tising.  It  included  “Best  of  In¬ 
dustry”  programs,  such  as  that  put 
on  by  the  Ford  Motor  Co.,  for 
their  Mercury  dealers  and  the 
Norge  program. 

The  material  included  two  news¬ 
paper  case  histories.  One  was  that 
of  the  Minneapolis  (Minn.)  Star 
and  Tribune,  lowing  how  those 
papers  get  drama  and  in^iact  into 
their  twdoe-a-year  sales  meetings. 
The  Star  and  Tribune  programs 
are  noted  for  their  ability  to  in¬ 
still  into  their  supervisory  force 
the  sales  strategy  for  the  next  six 
months. 

One  angle  sometimes  over- 
kxMced  by  circulation  managers  is 
th^  the  week  following  the 
Minneapolis  meeting.  Star  and 
Tribune  sales  supervisors  receive 
a  bulletin  reviewing  the  entire 
two-day  affair.  The  bulletin  sum¬ 
marizes  the  principal  speeches  and 
sales  points.  It  is  g^  follow- 
through. 

A  Sunday  Innovation 


carriers,  to  route  salesmen  and 
dealers;  and  fourth,  to  the  public 
in  news  stories  and  advertising. 

Offered  Incentive  Plan 
“They  created  selling  tools  for 
their  carriers.  They  created  in¬ 
centives  for  their  carriers  and  they 
created  incentives  for  their  men. 
All  letters  were  written  on  the 
confidential  basis,  ‘You  are  the 
First  to  Know.’ 

“Beacuse  newspaper  promotion 
usually  operates  on  a  limited  bud¬ 
get,  it  is  always  necessary  to  make 
up  lack  of  money  wkh  personnel 
ingenuity.  For  example,  while 
their  bu^et  didn’t  allow  for  metal 
signs,  they  were  able  to  buy  up 
surplus  metal  Venetian  blind  slats 
to  which  they  attached  Topflight 
tape.  The  resulting  effect  was  like 
a  sntall  metal  sign. 

“Their  carriers  and  dealers  were 
paid  a  special  commission  to  show 
the  magazine  to  five  prospects  on 
their  routes,  who  were  not  sub¬ 
scribers  to  the  paper.  They  re¬ 
ceived  an  additional  cash  prize 
for  each  order  lasting  for  five 
weeks  or  longer.  This  part  of  the 
plan,  of  course,  was  designed  to 
have  the  magazine  shown  to  a 
lot  of  prospects,  and  they  were 
successful  in  showing  it  to  a  total 
of  10,000  prospects  the  first  week. 

“Their  actual  circulation  in¬ 
crease  the  first  Sunday  amounted 
to  11,000  copies  which  gave  them 
a  new  one  Sunday  peak  of  563,- 
609  copies.” 

Tells  Own  Experience 
Mr.  Swick  told  how  the  Star- 
Times  solved  a  wartime  problem 
of  acquainting  older  men  with 
that  paper’s  sales  policy.  The  men 
had  replaced  those  who  had  gone 


New  Carrier  Manual 

A  BUSINESS  training  manual  for 
Davenport  (la.)  Times  carriers 
has  bwn  developed  by  Ed  Mill, 
circulation  manager.  The  manual 
is  an  inexpensive  mimeographed 
booklet,  printed  on  vari-colored 
sheets,  making  an  attractive  ap¬ 
pearance. 


the  interest  of  boys  and  their  fr¬ 
onts.  One  boy  eadi  month  receives 
a  plaque  for  obtaining  the  most 
points  on  the  Press-Telegram  pro¬ 
gram  which  includes  service  to 
cutomers,  sales,  saving,  increase 
in  customers  and  paying  bills  on 
time.  The  advancements.  Cadet, 
Junior,  Senior,  Master  and  Dia¬ 
mond  Master,  are  succeedingly 
difficult  and  rewards  are  greater 
for  each  set  up. 


T 


Taxi  Delivery 

J.  M.  Loughlin,  London  (Ont.) 
Free  Press  circulation  manager, 
who  recently  took  time  out  from 
his  busy  duties  to  get  himself  some 
circulation  “know  -  how”  at  the 
State  University  of  Iowa  school  of 
journalism,  has  some  distribution 
problems  that  require  constant 
enteiprise. 

Located  half-way  between  De¬ 
troit,  Mich.,  and  Niagara  Falls,  N. 
Y.,  his  newspaper  is  in  a  highly 
competitive  situation.  Fast  trans¬ 
portation  isn’t  too  readily  avail¬ 
able. 

Copies  of  the  Free  Press  go 
daily  on  bakery  trucks,  dairy 
routes,  bus  lines  and  the  paper’s 
own  delivery  trucks.  But  the  most 
unusual  unit  in  the  paper’s  dis¬ 
tribution  set-up  is  an  80-mile  de¬ 
livery  run  by  taxi  each  day. 


Kirk  in  San  Angelo 

San  Angelo,  Tex.  —  Business 
Manager  Bill  Woody  has  an¬ 
nounced  the  appointment  of  Tru¬ 
man  Kirk,  26,  as 
circulation  mana¬ 
ger  of  the  San 
Angelo  Standard- 
Times  and  Even¬ 
ing  Standard. 

Mr.  Kirk,  for¬ 
mer  circulation 
manager  of  the 
Big  Spring 
(Tex.)  Herald, 
succeeds  John  A. 

Casey,  who  left 
the  two  newspa¬ 
pers  after  17  years  in  the  adver¬ 
tising  and  circulation  departments. 
Mr.  Casey  said  he  plans  to  enter 
private  business. 

Mr.  Kirk  is  a  World  War  11 
Navy  veteran  and  a  1949  grad¬ 
uate  of  Hardin-Simmons  Univer¬ 
sity.  He  is  a  member  of  the  Texas 
Circulation  Managers’  Association. 


Kirk 


Carriers  Participate 

Carriers  of  the  Toronto  (Ont.) 
Star  have  had  the  opportunity  to 
participate  in  the  Sitar’s  $25,000 
“Know  Ontario”  contest.  The  con¬ 
test  will  run  until  March  17.  It 
is  a  picture  puzzle  contest  in 
which  carriers  can  win  by  actually 
taking  part,  or  if  any  of  their 
subscribe  are  among  the  first  64 
prize  winning  entrants,  they  will 
share.  Cash  bonuses  are  being 
paid  for  new  orders  during  the 
contest  period. 


(AP) 


Means 

RELIABILITY 


Around  the  globe, 
Associated  Press  reporters 
are  guided  by  one  precept: 


Report  FACTS  — 
TRUTHFULLY...  IMPARTIAUY; 


The  other  newspaper  case  his¬ 
tory  in  Mr.  Swick’s  report  was 
that  of  the  Cowles  paper  in 
Des  Moines,  la.  The  case  in  point 
was  how  the  Sunday  Register  & 
Tribune  introduced  its  tabloid- 
size  photogravure  section  last  year, 
having  previously  had  a  standard 
size  picture  section. 

‘TThe  problem  was  created  be¬ 
cause  it  had  for  years  been  their 
practice  to  carry  the  picture  sec¬ 
tion  on  the  outside,”  explained  Mr. 
Swick.  “Under  the  new  arrange¬ 
ment,  their  news  section  was 
placed  on  the  outside,  making  the 
total  package  less  colorful. 

‘The  problem  was  solved  by 
overlook^  the  disadvantage  and 
thinking  in  terms  of  the  advan¬ 
tages  obtained.  To  do  this,  they 
first  made  a  series  of  announce¬ 
ments,  one  to  employes  in  their 
company  publication;  another  to 
all  members  of  their  circulation 
staff  at  a  one-day  meeting;  and 
third,  to  all  the  parents  of  thek 
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into  service.  They  had  no  previ¬ 
ous  experience  in  the  newspaper 
business,  Mr.  Swick  pointed  out. 

“We  solved  the  problem  by 
holding  a  meeting  where  we  se¬ 
cured  questions  and  then  answers 
from  members  of  the  audience,” 
he  said.  “The  questions  and  an¬ 
swers  had  been  planted,  and  while 
we  used  a  device  containing  num¬ 
bers  such  as  used  in  bingo  games 
and  made  drawings,  actually  we 
knew  who  was  going  to  be  asked 
the  question  ai^  we  know  that 
the  person  answering  the  question 
would  answer  it  exactly  the  way 
we  wanted  it.” 

The  Star  -  Times  developed  a 
booklet  called,  “The  Answer  to 
the  $64  Questions  of  Circulation 
Management.”  The  men  them¬ 
selves  had  the  feeling  they  played 
an  important  part  in  creating  the 
bookl^  Mr.  Swick  explained. 

He  emphasized  that  successful 
campaigns  and  contests  always  in¬ 
clude  the  following  factors:  good 


Advancement  Program 

The  Advancement  Program  for 
Long  Beach  (Calif.)  Press-Tele¬ 
gram  carriers  continues  to  hold 

Aluminum 
MOTOR  ROUTE 

UBES 

NBA  can  still  give  quick 
delivery  on  aluminum  route 
tubes.  Get  prices;  also  on 
carrier  bags,  aprons,  tags, 
collection  books,  display  racks, 
binders,  promotion  ad-mats. 
Circulator's  Idea  Service. 

N.B.A. 

Newspaper  Beys  of  America,  lac. 

91 2  E.  21  st  St.,  ladiaaapalis  2,  lad. 


THE  ASSOCIATED  PRESS 
Byline  of  Dependability 


Australia 

•  The  only  ]oumel  giving  the 
news  of  advertisers,  advertis* 
iiig  agents,  publishing,  fil¬ 
ing  and  eemmereial  radio  hi 
Australia  and  Naw  Zealand. 

If  you  are  planning  sales 
campaigns  or  am  interested 
in  these  territories  read 

NEWSPAPER  NEWS 

IB  Hooilitea  Street 
Sydoey,  AastroHa 

reblltbed  MeetWy,  One  Year  SebaeHpMee 
$I.S 
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Whats  bad  about  profits  now 


1*  During  thu  pa«t  20  yuart,  a  great  many 
uncomplimentary  things  have  been  said 
about  profits.  In  fact,  profits  have  been 
so  thoroughly  lambasted  by  left-wing 
propaganda  that  a  great  many  honest 
Americans  were  beginning  to  wonder  if 
maybe  there  wasn 't  something  evil  about 
them  after  all. 


2*  Today  tha  aqswar  i>  plain.  The  oil 

industry,  as  one  example,  has  had  some 
profitable  years  since  1946.  Now,  in  1961, 
America  is  faced  once  again  with  the 
prospect  of  all-out  war.  In  war,  as  in 
peace,  petroleum  is  the  lifeblood  of  a 
nation.  (During  World  War  II,  60%  of  the 
tonnage  required  to  supply  our  armed 
forces  consisted  of  petroleum  products.) 


4*  A*  a  rotult,  the  industry  today  is 
producing  36%  more  crude  each  day  than 
it  was  in  1940.  (Union  Oil  produces  71% 
more.)  The  industry  has  42%  more 
refining  capacity.  (Union  Oil  has  64% 
more.)  And  finally,  in  spite  of  all  the  oil 
we  used  up  during  World  War  II,  the  in¬ 
dustry  has  30%  more  underground  crude 
oil  reserves  today.  (Union  Oil’s  reserves 
are  49%  greater.) 


5*  So,  next  tima  anyone  starts  ranting 
to  you  about  profits  remind  him  of  this: 
Only  40%  of  the  average  oil  company’s 
net  profits  go  out  to  the  stockholders  in 
dividends.  The  bigger  share  goes  into  re¬ 
placing  and  expanding  facilities.  Without 
this  expansion  in  the  oil  industry— and 
other  industries  as  well— America’s  pro¬ 
ductive  capacity  could  never  have  grown 
big  enough  for  the  tasks  that  lie  ahead. 


3*  Today  tho  U.  $.  oil  induttry  has  from 
1/3  to  1/2  more  capacity  than  it  had  in 
1940.  Profits,  and  profits  alone,  have  made 
this  possible.  First,  88%  of  that  increased 
capacity  has  been  paid  for  out  of  profits. 
Second,  what  new  capital  has  come  in  to 
make  up  the  other  12%  was  attracted  by 
the  earning  record  of  the  industry. 


VMIOM  OlE  COMPAMY 


INCORPORATiD  IN  CALIFORNIA.  OCTORIR  17,  1R90 

This  series,  sponsored  by  the  people  of  Union  Oil  Company,  is  dedicated  to  a 
discussion  of  how  and  why  American  business  Junctions.  We  hope  you’ll 
feel  free  to  send  in  any  suggestions  or  criticisms  you  have  to  offer.  Write:  The 
President,  Union  Oil  Company,  Union  Oil  Building,  Los  Angeles  17,  Calif. 

MaBMfartNrers  of  Rojal  Tritoa,  tho  aasaziag  parplo  oil. 
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PROMOTION 


Magazines  *  Promotion 
Hitched  to  the  Sideshow 


By  T.  S.  Irvin 

It  may  be  just  a  matter  of  se¬ 
mantics,  which  is  a  popular  think 
pastime  these  days,  but  it  appears 
to  us,  from  just  a  casual  snooping 
into  recent  magazine  promotion, 
that  our  friends  on  that  side  of 
the  street  are  playing  fast  and 
loose  with  the  word  “results.” 

“Results,”  as  we  like  to  think 
the  word  is  used  in  media  promo¬ 
tion,  refers  primarily  to  hard 
money  in  the  till.  That  is,  an  ad¬ 
vertiser  spends  so  much  in  such 
a  medium,  and  the  “result”  is  so 
many  sales,  so  many  dollars. 

How  They're  Thinking 

But  “results”  as  some  of  the 
magazine  brethren  seem  to  be 
using  the  word,  or  abusing  it,  is 
now  made  to  cover  the  number  of 
window  displays  a  magazine  pro¬ 
motion  supposedly  inspires  in  re¬ 
tail  stores,  and  the  number  of 
lines  of  retailer  advertising  in  lo¬ 
cal  newspapers  it  supposedly  pro¬ 
cures. 

The  thinking  appears  to  be 
along  this  line — you,  the  manu¬ 
facturer  of  an  advertised  product, 
advertise  it  in  a  big  and  splashy 
and  expensive  way  in  Our  Maga¬ 
zine.  Your  “result”  will  be  so  and 
so  and  many  tie-in  window,  coun¬ 
ter,  and  other  store  displays;  and 
so  and  so  many  lines  of  retailer- 
paid  local  newspaper  advertising. 

Discount  the  fact  that  the  manu¬ 
facturer  pays  for  the  display  ma¬ 
terial,  and  that,  in  addition  to  his 
magazine  advertising,  he  probably 
has  a  couple  of  dozen  detail  men 
and^  women  running  around  the 
oountry  arranging  for  these  dis¬ 
plays. 

Discount  the  fact,  also,  that  the 
manufacturer  may  be  footing  part 
of  the  local  newspaper  advertising 
bill  through  a  cooperative  arrange¬ 
ment. 

Our  Magazine,  in  its  promotion, 
would  have  him  think  that  any 
sales  that  might  result  from  this 
tremendous  promotional  effort  is 
due  entirely  to  his  advertising  in 
its  pages. 

Only  Currency — Sales 

This  thinking,  of  course,  is  as 
queer  as  any  nuthouse  Napoleon. 
“Results”  from  advertising,  if  ad¬ 
vertising  is  going  to  remain  a  pay¬ 
ing  member  of  the  economic 
family,  must  be  measured  in  one 
currency  only,  sales.  Everything 
else  that  it  produces — dealer  en¬ 
thusiasm  and  cooperation,  extra 
newspaper  advertising,  etc.  —  is 
merely  a  plus.  There  are  other 
means  and  other  media  for  ob¬ 
taining  those,  and  magazine  or 
any  other  kind  of  advertising  is 
no  substitute  for  them. 

This  kind  of  magazine  promo¬ 
tion  is  strictly  from  hunger.  It’s 


selling  the  sideshow  instead  of 
the  main  tent.  The  best  way  to 
counter  it  is  to  get  and  publish 
just  as  many  dollars  and  cents  re¬ 
sult  —  real  result  —  stories  as  you 
can. 

For  the  Kiddies 

The  best  newspaper  answer  we 
have  seen  to  the  now  famous  TV 
ad  that  confused  sunshine  and 
television  is  a  full-page  ad  which 
Promotion  Manager  Cyrus  B. 
Dingman  cooked  up  for  the  Troy 
(N.  Y.)  Record  Newspapers. 

“Do  not  deny  your  children 
their  newspaper  education!”  this 
page  is  headlined.  “If  you  are  a 
wise  parent,”  copy  suggests,  ‘you 
will  take  time  to  answer  all  those 
questions  that  stem  from  their 
newspaper  reading.  Answer  their 
queries  in  the  tranquility  of  your 
living  room  when  their  curiosity 
is  at  its  height.” 

Drawings  scattered  over  the 
page  show  both  children  and  par¬ 
ents  busily  reading  the  newspaper. 
Copy  notes  also  that  the  news¬ 
paper  is  required  reading  for 
school  children  just  like  their 
textbooks,  suggests  that  parents 
help  their  children  with  newspa¬ 
per  reading  as  part  of  their  edu¬ 
cation. 

Even  if  it  means  going  to 
reference  books,  copy  says,  it’s 
worth  the  bother  for  the  good  re¬ 
sult  it  obtains. 

This  kind  of  promotion,  urging 
people  to  get  deeper  into  their 
newspapers  in  order  to  get  the 
most  out  of  them,  is  all  to  the 
good.  There  ought  to  be  a  lot 
more  of  it. 

In  the  Trade 

Noteworthy  for  its  unusual  and 
unadorned  simplicity  is  a  current 
trade  paper  ad  run  by  the  Louis¬ 
ville  (Ky.)  Courier-Journal  and 
Times.  “We  publish  two  good 
newspapers.”  copy  reads.  “They 
are  read  by  everybody  in  and 
around  Louisville.  We  sell  ad¬ 
vertising  space  at  reasonable  rates. 
It  produces  sales.” 

Maybe  in  newspaper  promotion, 
as  in  everything  else,  progress  is 
measured  in  cycles,  and  the  time 
has  come  for  the  cycle  to  bend 
back  to  copy  the  way  it  was  be¬ 
fore  our  time,  simple,  direct, 
forceful,  productive.  This  Louis¬ 
ville  copy  has  the  sound  of  that. 
It  should  produce,  too. 

The  Detroit  (Mich.)  Times  is 
making  good  use  of  simple,  dec¬ 
larative  copy  in  its  trade  paper 
ads  these  days,  too.  A  current 
series  of  all-type  ads.  stark  in  their 
layout,  employs  just  one  or  two 
sentences  getting  across  the  idea 


that  in  Detroit  an  advertiser  needs 
two  papers,  one  of  them  being  the 
Times.  These  may  not  be  beau¬ 
tiful  ads,  but  we  bet  they  produce. 

And  always  good  for  a  chuckle 
are  the  Booth  Michigan  News¬ 
papers  trade  paper  ads  using  good 
animal  pictures  as  illustrations. 
Current  one  of  a  sad  bloodhound 
saying  “Looks  like  the  sales  de¬ 
partment  let  us  down!”  is  one  of 
the  best  of  the  series. 

Dress  Hangers 

The  Washington  (D.  C.)  Post 
is  all  upset  over  what  to  do  with 
616  dress  hangers,  and  has  put 
together  a  clever  and  effective 
little  folder  about  “The  case  of 
the  616  dress  hangers.” 

It  all  came  about  when  the  Post 
served  as  local  sponsor  for  a  na¬ 
tional  sewing  contest.  The  re¬ 
sponse  was  great — second  highest 
in  the  country.  The  participating 
ladies  all  got  their  dresses  back, 
of  course.  But  the  Post  was  stuck 
with  the  hangers.  Not  really  stuck, 
of  course — ^because  they’ve  hung  a 
fine  response  story  on  them. 

In  the  Bag 

As  part  of  its  current  “Women 
respond  to  service”  theme,  which 
it  is  using  in  its  trade  paper  ad¬ 
vertising,  too,  the  Chicago  Herald- 
American  has  issued  a  simple 
folder  reporting  on  reader  re¬ 
sponse  to  service  features  during 
1950.  Response  is  reported  by 
feature  by  month,  totals  449,440 
for  the  year.  “Reader  response,” 
the  folder  reminds,  “means  cus¬ 
tomer  response.” 

“What  Parnell  ate  in  New 
York”  is  the  intriguing  caption 
the  Milwaukee  Sentinel  puts  on 
a  booklet  reprinting  the  pieces 
Food  Editor  Dorothy  Parnell 
wrote  from  New  York  while  at¬ 
tending  the  National  Conference 
of  Food  Editors. 

“Maybe  you  like  figures.”  the 
Los  Angeles  Examiner  says  in  a 
little  mailing  piece  adorned  with 
some  really  likable  figures.  It 
opens  up,  of  course,  into  a  spread 
which  gives  Media  Records  fig¬ 
ures  for  1950,  showing  how  well 
the  Examiner  did  in  various  classi¬ 
fications.  “Results,”  it  sums  up, 
“speak  louder  than  words.” 

To  promote  its  Spring  Fashion 
Pictorial,  the  Montreal  (Can.) 
Herald  has  mailed  out  an  an¬ 
nouncement  printed  on  what  Ad 
Manager  Joseph  Fox  tells  us  is 
“Angelskin,”  a  soft  and  silky 
material  faintly  perfumed.  It’s  a 
good  gag,  and  ought  to  get  at¬ 
tention. 

■ 

5  Garden  Pages 

Memphis — First  in  a  series  of 
five  Spring  Garden  Pages  in  the 
Press  -  Scimitar  broke  on  March 
8.  Locally  edited  by  Mary  Smith, 
Mid-South  gardening  authority, 
pages  are  timed  to  appear  on  al¬ 
ternating  Thursdays  torough  May 
3.  Since  its  instigation  in  1936, 
the  series  has  enjoyed  wide  accep¬ 
tance  among  local  advertisers. 
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Local  News  Display 

The  Charles  City  (la.)  Prest 
and  Evening  Intelligencer  an¬ 
swered  the  usual  complaints  about 
not  having  enough  local  news  by 
arranging  a  window  display  with 
local  news  cut  out  of  the  10  pages 
of  the  issue  of  Jan.  24.  The  holes 
represented  42  items  of  local  news, 
opinion  and  comment  which  were 
locally  written  about  local  per¬ 
sons.  On  that  average  news  day 
the  paper  carried  200  column 
inches  of  local  news. 

Reporters  Are  Ad-Takers 

The  Kennett  Square  (Pa.)  News 
&  Adevtiser  uses  some  of  its 
country  correspondents  to  do  dou¬ 
ble  duty  as  local  advertising  rep¬ 
resentatives. 

Form  Boy  of  Month 

The  Paris  (Tex.)  News  selects  a 
“Farm  Boy  of  the  Month”  and 
honors  him  with  pictures  and  a 
front  page  story  by  Ed  Bryson, 
farm  editor. 


94  on  Free  Weekend 

Ottawa — The  89  boys  and  5 
girls  who  won  the  Ottawa  Journal 
circulation  competition  spent  a 
free  weekend  in  Montreal  as  the 
guests  of  the  newspaper. 
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Why  your  community 
need  not  stockpile 
paper  cups  and  containers 
for  civilian  defense- 
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This  is  an  urgent  appeal  to  all  editors  for  help 
in  forestalling  the  hoarding  of  paper  cups  and 
paper  containers  for  civilian  defense  needs- 

Todoy  paper  cups  and  contoiners  ore  considered 
essential  to  the  war  effort  in  many  fields. 

They  are  extensively  used  by  the  ARMY  and 
NAVY.  Also,  for  HOSPITAL,  MEDICAL  and 
DENTAL  services— and  for  vital,  time-and-la- 
bor-saving  "on  the  job”  feeding  in  MANU¬ 
FACTURING  PLANTS  engaged  on  defense 
orders.  Hoarding  would  therefore  seriously  in¬ 
terfere  with  the  normal  flow  of  paper  cups  and 
paper  containers  to  these  essential  users. 

Paper  cups  and  containers  are  vital  too,  for  mass 
feeding  in  the  event  of  enemy  attack. 

Communities  throughout  the  country  have  been 
concerning  themselves  recently  with  civilian  de¬ 
fense  requirements— wisely  taking  steps  for  pos¬ 
sible  emergency  measures  in  the  event  of  enemy 
attack.  When  water  mains  are  damaged,  sani¬ 
tation  facilities  are  disrupted,  and  there  is  no 
water  for  dishwashing— Civil  Defense  Units 
would  require  a  large  supply  of  paper  cups  and 
containers  for  mass  feeding  and  medication. 


A  nation-wide  stockpile  has  been  established  in 
15  strategic  areas— to  take  care  of  local  needs. 

Recognizing  the  need  that  would  suddenly 
arise  for  quantities  of  paper  cups  and  containers 
in  the  event  of  an  emergency.  The  Paper  Cup 
and  Container  Institute  is  now  stockpiling 
23,000,000  paper  cups  and  containers  at  stra¬ 
tegic  centers.  The  stockpiles  are  being  set  up 
in  cooperation  with  local  Civil  Defense  and  Red 
Cross  Units,  who  will  be  able  to  draw  upon 
these  supplies  to  satisfy  the  immediate  need  if, 
as  and  when  an  emergency  arises.  CD  officials 
will  also  be  advised  as  to  location  of  manufac¬ 
turers’  warehouses  in  case  additional  supplies 
are  needed. 

You,  as  the  pritKipal  source  of  informatiori  in  your 
community,  should  know  these  focts. 

In  the  opinion  of  interested  public  officials,  this 
unique  method  of  stockpiling,  devised  by  The 
Paper  Cup  and  Container  Institute,  will  work 
to  the  advantage  of  local  Civil  Defense  Units. 
At  the  same  time,  it  will  eliminate  the  need  for 
wasteful  little  stockpiles  of  paper  cups  and  con¬ 
tainers. 


The  Paper  Cup  and  Container  Institute,  lnc« 

1790  Broadway  •  New  York  19,  N.  Y. 
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NATIONAL 
.  STEEL  . 


National  Steel  is  a  complete,  self-contained  steel 
producer.  Its  production  starts  in  National 
Steel  properties  beneath  the  earth’s  surface.  It 
ends  with  finished  steel  and  specialized  products 
that  National  Steel  furnishes  to  the  industries 
of  America. 

Within  its  structure,  National  Steel  possesses 
every  resource  and  every  facility  required  for 
the  transformation  of  ore  into  steel. 

National  Steel  mines  and  quarries  yield  its  raw 
materials.  National  Steel  boats,  barges  and  trucks 
transport  its  products.  National  Steel  men  and 


furnaces,  mills  and  machines,  melt . . .  roll . .  .  finish 
.  .  .  distribute  its  steel. 

.^nd  National  Steel  continues  to  expand,  continues 
to  implement  its  steel-making  power.  The  com¬ 
pletion  of  a  new  blast  furnace,  open  hearth  furnaces 
and  other  major  facilities  will  increase  its  annual 
capacity  from  4,750,000  to  6,000,000  tons  of  ingots 
by  1952.  In  addition.  National  recently  purchased 
a  site  for  a  completely  new  mill  on  the  East  Coast. ^ 

This  is  National  Steel  .  .  .  completely  integrated, 
completely  independent  .  .  .  one  of  America’s 
largest  and  fastest  growing  producers  of  steel. 


N  ATI 


ONAL  STEEL  ^  CORPORATION 

GRANT  BUILDING  PITTSBURGH,  PA. 


SERVING  AMERICA 


SERVING  AMERICAN  INDUSTRY 
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GREAT  LAKES  STEEL  CORP. 

Detroit,  Michigan.  The  only  integrated 
steel  mill  in  the  Detroit  area.  Produces  a 
wide  range  of  carbon  steel  products  .  .  . 
is  a  major  supplier  of  all  types  of  steel  for 
the  automotive  industry. 


«*WEIRTON  STEEL  COMPANY 

Mills  at  Weirton.  West  Virginia,  and 
Steubenville,  Onio.  World’s  largest 
independent  manufacturer  of  tin  plate. 
Producerofawide  rangeofotherimportant 
steel  products. 


^^STRAN-STEEL  DIVISION 

Unit  of  Great  Lakes  Steel  Corporation. 
Plants  at  Ecorse,  Michigan,  and  Terre 
Haute,  Indiana.  Exclusive  manufacturer 
of  world-famed  Quonset  buildings  and 
Stran-Steel  nailable  framing. 


HANNA  IRON  ORE  COMPANY 

Cleveland,  Ohio.  Produces  ore  from 
extensive  holdings  in  Great  Lakes  r^on. 
National  Steel  is  also  participating  in  the 
development  of  new  Labrador-Quebec 
iron  ore  fields. 


THE  HANNA  FURNACE  CORP; 

Buffalo,  New  York.  Blast  furnace  division. 
A  leading  producer  of  various  grades  of 
merchant  pig  iron  for  foundry  use. 


NATIONAL  MINES  CORPORATION 

Coal  mines  and  properties  in  Pennsylvania, 
West  Virginia  and  Kentucky.  Supplies  high 
grade  metallurgical  coal  for  the  tremendous 
needs  of  National  Steel. 


NATIONAL  STEEL  PRODUCTS  CO. 

Located  in  Houston,  Texas.  Recently 
erected  warehouse  covers  208,425  sc^uare 
feet.  Provides  modern  facilities  for  distri¬ 
bution  of  National  Steel  products  through¬ 
out  Southwest. 
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END  OF  LA  PRENSA? 

IT  LOOKS  like  the  end  of  La  Prensa. 

We  have  had  dictatorships  in  this  hemi¬ 
sphere  before  and  some  of  them  have  sup¬ 
pressed  newspapers  and  jailed  newspapermen 
but  never  has  there  been  one  who  persisted, 

^  Peron  is,  in  suppressing  such  a  famous  and 
important  beacon  for  freedom. 

After  many  years  of  harassing  La  Prensa 
with  every  means  at  his  command  short  of 
outright  suppression,  Peron  has  finally  hit 
upon  the  supreme  subterfuge — a  phoney  labor 
dispute — to  close  down  the  paper.  And  in 
so  doing  Peron  as  never  before  has  revealed 
his  stripes  are  the  same  as  Hitler,  Mussolini, 
Stalin  and  Franco. 

The  first  two  developed  the  classic  pattern 
of  suppressing  a  free  press  standing  in  the  way 
of  absolute  control.  The  third  had  shown 
them  the  advantages — albeit  the  necessity — of 
a  subservient  press  to  the  survival  of  a  dic¬ 
tatorship.  The  fourth  is  a  carbon  copy. 

And  now  Peron  adds  his  name  to  the  in¬ 
famous  list  of  those  who  have  suppressed 
press  freedom  as  the  forerunner  of  restricting 
individual  freedoms.  With  La  Prensa  closed 
up  it  will  be  a  comparatively  easy  matter  for 
Peron  to  gain  control  and  eventually  silence 
other  opposition. 

With  a  police  padlock  on  the  La  Prensa 
plant,  the  publisher  under  charges  of  “violat¬ 
ing  state  security”  (which  means  being  criti¬ 
cal  of  the  government),  the  police  ignoring 
appeals  of  La  Prensa  workers  for  protection 
against  armed  thugs,  and  Peron  himself  ig¬ 
noring  their  petitions  for  help,  it  begins  to  be 
apparent  that  this  is  the  end  of  La  Prensa. 
The  dictator  has  manipulated  the  situation 
now  to  where  he  can  sit  tight  and  do  nothing 
and  still  make  straight-faced  claims  of  com¬ 
plete  lack  of  responsibility. 

Publisher  Alberto  Gainza  Paz  certainly  has 
the  moral  support  of  every  independent  jour¬ 
nalist  in  this  hemisphere  and  probably  in  the 
world.  He  has  their  admiration  also  for  the 
fortitude  he  has  shown. 

But  it  is  a  pity  that  free  journalists  every¬ 
where  can  lend  nothing  more  than  moral  sup¬ 
port  and  admiration. 

The  kind  of  support  that  is  needed  and  the 
only  kind  that  has  a  chance  of  being  effective 
is  the  type  of  diplomatic  pressure  that  sov¬ 
ereign  nations  can  exert  on  their  neighbors, 
customers  and  creditors.  There  is  no  evidence 
that  such  pressure  is  being  applied. 

Certainly,  our  own  U.  S.  government  has 
shown  very  little  moral  indignation  over  this 
breach  of  freedom  on  our  doorstep  let  alone 
made  any  strong  statements  or  taken  any  con¬ 
crete  action.  It  may  be  that  the  pressure  of 
free  newspapermen  on  our  own  government 
may  produce  such  reaction. 

NEWSMAN'S  LAMENT 

IT  HAS  taken  a  Canadian  columnist,  Austin 
F.  Cross  of  the  Ottawa  Citizen,  to  write 
what  most  newspapermen  are  afraid  to  write 
even  though  they  feel  it  deeply:  a  reprimand 
to  those  who  invite  them  as  a  guest  only  to 
get  a  write-up  of  the  function  in  the  paper. 

A  shoe  salesman  is  not  expected  to  bring 
a  free  pair  of  shoes,  nor  a  department  stQre 
executive  a  free  evening  gown,  etc.,  Mr. 
Cross  writes,  “but  the  journalist  is  expected 
to  give  away  his  free  evening,  and  also  his 
services.”  Well  said,  and  amen! 
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Where  no  counsel  is,  the  people  fall:  hut 
in  the  multitude  of  counsellors  there  is  safety. 
— Proverbs,  XI;  14. 


NEWSPAPERBOYS 


THE  INTERNATIONAL  Circulation  Man¬ 
agers  Association  is  urging  the  formation 
of  committees  in  every  state  to  combat  any 
attempt  at  newspaperboy  restrictive  legisla¬ 
tion.  We  second  the  motion. 

But  we  think  circulation  managers  should 
be  alerted  also  to  the  necessity  of  promoting 
their  newspaperboys  to  the  local  community 
and  of  demonstrating  the  advantages  of  such 
work. 

A  year  ago  E  &  P  urged  every  newspaper 
to  dig  into  the  scholastic  standings  of  their 
carrier  boys  to  answer  charges  in  New  York 
that  boys  who  deliver  newspapers  are  below 
average  in  their  school  work  and  attendance 
records.  Many  newspapers  did  this  and  dis¬ 
covered  just  what  we  thought  they  would — 
their  own  newspaperboys  were  above  average 
in  school  work,  attendance  and  effort.  This 
is  valuable  information  for  a  state  committee 
to  have  when  restrictive  legislation  is  pro¬ 
posed.  But  it  is  even  more  valuable  for  use 
on  the  “home  front.” 

Outside  of  the  one  story  the  newspapers 
carried  when  they  announced  the  results  of 
their  carrier  boy  studies,  there  was  no  other 
local  publicity  in  most  of  these  papers.  This 
is  the  type  of  study  that  ought  to  be  plugged 
in  promotion  copy.  There  ought  to  be  many 
more  of  these  newspaperboy  studies. 

If  the  reading  public  is  convinced,  and  kept 
convinced,  that  carrier  activities  are  not  harm¬ 
ful  to  boys  and  might  even  be  beneficial — if 
they  can  be  shown  that  it  is  not  “child  labor” 
— the  ICMA  and  newspaper  executives 
wouldn’t  have  to  worry  about  “state  commit¬ 
tees”  and  restrictive  legislation  either  on  the 
state  or  national  level.  That’s  why  we  say  a 
lot  more  work  is  needed  on  the  “home  front.” 

There  is  some  good  promotion  work  being 
done.  For  example,  the  Canton  Repository, 
in  a  full  page  on  the  41st  anniversary  of  the 
founding  of  the  Boy  Scouts  of  America, 
printed  the  names  of  92  of  its  carrier  boys 
who  are  Boy  Scouts  and  the  pictures  of  five 
of  them  who  are  Eagle  Scouts. 

But  there  is  plenty  of  missionary  work  for 
ICMA  to  do.  Another  Ohio  newspaper  re¬ 
cently  used  the  word  “newsie”  over  a  story 
about  a  newspaperboy  who  was  a  local  hero. 
We’ve  seeen  it  in  other  papers  also.  What¬ 
ever  good  the  story  might  have  done  promo- 
tionally  for  that  paper  in  our  opinion  was 
destroyed  by  the  use  of  the  misleading  word. 
Actually  there  are  no  more  “newsies”  except 
in  rare  places.  The  circulators  conducted  a 
successful  campaign  against  its  usage  several 
years  ago  but  it  looks  like  they  will  have  to 
revive  it. 


Re:  A  FREE  PRESS 

THE  ATTORNEY  General  of  the  United 

States,  J.  Howard  McGrath,  delivered 
himself  of  a  resounding  endorsement  of  press 
freedom  in  a  speech  this  week  in  Boston. 
As  a  matter  of  fact,  it  has  been  a  long  time 
— many  years — since  we  have  heard  any 
U.  S.  government  official  pay  such  tribute  to 
our  free  press. 

At  a  time  when  the  lights  of  press  freedois 
arc  gradually  being  extinguished  in  many 
parts  of  the  world,  it  is  encouraging  to  have 
our  own  attorney  general  state  there  “will  be 
no  federal  delimitation  of  freedom  of  the 
press  in  this  cold  war.” 

Mr.  McGrath  said  that  “the  over-all  record 
of  the  American  newspaper  profession  in  our 
time  is  unsurpassed,”  and  then  said: 

“Under  this  Administration  there  will  bt 
no  implied,  no  disguised,  no  direct  and  no 
indirect  censorship  of  the  American  news¬ 
paper.  There  will  be  no  such  censorship 
even  if  the  tiny  group  of  malcontents  who 
traduce  your  government  from  day  to  day 
were  to  increase  and  intensify  their  output 
twenty  fold.” 

Having  said  the  free  press  is  in  no  danger 
from  government,  Mr.  McGrath  said  there  is 
“a  more  serious  danger  creeping  up  on  our 
press  .  .  .  the  trend  towards  concentrated 
ownership  and  control  of  newspaper  prop¬ 
erties  is  one  that  provides  real  ground  for 
concern.”  It  will  be  remembered  that  Mr. 
McGrath  has  been  involved  in  two  anti¬ 
trust  suits  against  newspapers.  However, 
after  reciting  the  figures  of  declining  news¬ 
papers  through,  the  years,  he  continued: 

“It  is  my  hope  that  here  too — a  democ¬ 
racy  having  such  remarkable  self-correcting 
qualities — journalism  will  find  its  own  solu¬ 
tion.  .  .  .  Whatever  the  answer,  I  know 
you’ll  find  it  as  you  found  the  answer  to 
war  censorship  and  to  other  problems  that 
have  plagued  the  newspaper  world.  It  is 
particularly  refreshing  to  feel,  as  I  do,  that 
you  will  find  these  solutions  without  re¬ 
course  to  government.  The  government’s  in¬ 
terest  being  narrowed  to  determination  to 
see  to  it  only  that  there  is  no  violation  of 
the  law  in  this  tendency  toward  concentra¬ 
tion.” 

We  hope  that  Mr.  McGrath  is  aware  that 
the  Department  of  Justice,  in  its  zeal  to 
prosecute  alleged  violations  of  the  anti-trust 
laws,  may  ultimately  and  unintentionally 
“delimit”  press  freedom  through  judicial  ac¬ 
tion  and  interpretation  while  our  government 
may  not  intend  to  do  so. 


NEW  YORK  VICTORY 

IT  LOOKED  for  awhile  as  if  newspapers 
in  New  York  were  to  be  included  under 
the  seizure  provisions  of  the  state  civil  de¬ 
fense  bill  as  originally  written.  There  was 
little  inclination  in  Albany  to  write  a  specific 
exemption  for  newspapers  although  framers 
of  the  legislation  said  they  were  not  in¬ 
cluded. 

Persevering  newspapermen  of  New  York 
State  refused  to  accept  the  explanation  and 
insisted  on  an  exempting  clause.  They  got 
it  this  week. 

New  York  is  now  added  to  Tennessee 
and  Alabama,  if  the  bill  passes  in  this  form. 
This  should  be  enough  of  a  precedent  for 
the  other  states  to  follow. 
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UNITED  FEATURES  | 

220  East  42nd  St., New  York, 17 


Scott,  >Ao  has  Stan  Davis,  formerly  with  the 
employe-relations  Ontario  (Calif.)  Daily  Report,  is 
now  on  the  display  staff  of  the 
Glendale  (Calif.)  News-Press,  re¬ 
placing  Bill  Pfaff,  who  was 
called  back  into  the  Air  Force. 

Earl  Schmeider,  advertising 
artist  of  the  St.  Louis  (Mo.)  Post- 
Dispatch,  has  resigned  to  study 
and  teach  commercial  art  at  Had¬ 
ley  Vocational  School  in  St.  Louis. 

Marion  Cady,  business  man- 
““T  of  the  Bend  (Ore.)  Pilot  un¬ 
til  it  was  discontinued  last  year, 
has  been  appointed  secretary- 
manager  of  the  Bend  Chamber  of 
Commerce. 


PERSONAL 

MENTION 


Quick-witted 

and 

Provocative 


William  W.  Waymack,  former 
editor  of  the  Des  Moines  (la.) 

Register  and  Tribune,  has  been  ^ 
appointed  1951  .  , 

chairman  of  the  '  ' 

National  Citizens  |  j 

Committee  for  i  1 

United  Nations  \W.W  •  f  1 
Day,  succeeding  j 

Mrs.  Eleanor  [w  i  ' 

Roosevelt,  who  ] 

directed  last  ^ 

year’s  observ- 
ance  on  Oct.  24. 

M  R .  Waymack  ' 

won  a  Pulitzer  ' 

Prize  in  1937  for  Waymack 
distinguished  editorial  writing. 

Capus  M.  Waynick,  former  ed¬ 
itor  of  the  High  Point  (N.  C.) 

Enterprise  and  now  U.  S.  Am¬ 
bassador  to  Nicaragua,  has  been 
appointed  by  President  Truman 
as  his  personal  representative  at 
the  inauguration  of  Lt.-Col. 

Jacobo  Arbenz  Guzman  as  Pres¬ 
ident  of  Guatemala  on  March  15. 

Ben  Hur  Lampman,  associate 
editor  of  the  Portland  Oregonian, 
has  been  commissioned  Oregon’s 
poet  laureate.  Sponsored  by  the 
Press  Club  of  Oregon,  the  title 
was  made  official  by  the  current 
legislative  session  with  Gov. 

Douglas  McKay  presenting  an 
engraved  scroll  to  Mr.  Lampman. 

Charles  E.  Broughton,  presi¬ 
dent  and  editor  of  the  Sheboygan 
(Wis.)  Press,  was  presented  wkh 
a  “distinguished  service  scroll”  on 
his  retirement  as  a  member  and 
chairman  of  the  board  of  directors 
of  the  Federal  Hom^  Loan  Bank 
of  Chicago  since  1936. 

William  Shea,  vicepresident 
and  general  manager  of  the  San 
Diego  (Calif.)  Union -Tribune 
Publishing  Co.,  and  associated 
with  the  Copley  organization  for 
20  years,  has  assum^  new  duties 
as  associate  publisher  and  member 
of  the  company  board  of  directors. 

William  L.  Ingersoll,  editor 
of  the  Indiana  (Pa.)  Evening  Ga¬ 
zette,  recently  given  a  Freedom 
Foundation  Award  for  an  edi¬ 
torial  contribution  to  the  Pennsyl¬ 
vania  Grange  News,  has  accepted 
appointment  as  executive  vicepres¬ 
ident  of  the  Chamber  of  Com¬ 
merce  in  his  city. 

John  Redmond,  editor-publish¬ 
er  of  the  Burlington  (Kan.)  Re¬ 
publican,  and  Mrs.  Redmond  are 
patients  at  Research  Hospital, 

Kansas  City. 

M.  Carl  Andrews,  editor  of 
the  Roanoke  (Va.)  World-News, 
is  in  Memorial  and  Crippled  Chil¬ 
dren’s  Hospital,  where  he  under¬ 
went  an  operation  March  1. 

Robert  W.  Sawyer,  publisher 
of  the  Bend  (Ore.)  Bulletin,  was 
named  “Bend’s  No.  1  Senior  Cit¬ 
izen  of  1950.” 

Harold  E.  Cassill,  general 
manager  of  the  Spokane  (Wash.) 

Spokesman-Review,  has  been  elect¬ 
ed  to  the  board  of  trustees  of  the 
Spokane  Fair  Association. 
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Milton  Fox-Martin  has  been 
appointed  financial  advertising  ager 
manager  of  the  New  York  Herald 
Tribune,  it  was  announced  by  Al¬ 
fred  Stanford,  advertising  di¬ 
rector.  The  financial  advertising 
department  will  continue  to  oper¬ 
ate  under  the  general  supervision 
of  William  R.  Butler,  national 
advertising  manager.  Mr.  Fox- 
Martin  was  previously  Canadian 
advertising  manager  of  the  news¬ 
paper  and  will  retain  this  respon¬ 
sibility  along  with  his  new  du¬ 
ties. 

Bill  Winn,  for  the  last  three 
years  circulation  manager  for  the 
Portland  (Ore.)  Journal  in  On¬ 
tario,  Baker  and  Pendleton,  Ore., 
has  been  promoted  to  district 
manager. 

Paul  Flippin,  advertising  man¬ 
ager  of  the  A  It  us  (Okla.)  Times- 
Democrat,  has  been  elected  head 
of  the  Jackson  County  Child  Wel¬ 
fare  Advisory  Board. 

Gordon  Purviance  has  been 
named  assistant  country  circula¬ 
tion  manager  for  the  Portland  ed  duties  as  associate  CE  and 
(Ore.)  Journal.  He  started  as  a  church  editor.  Mr.  Rasco  joined 
carrier-salesman  35  years  ago  and  the  Globe-News  staff  in  1936.  He 
has  worked  as  solicitor,  agent,  dis-  commanded  a  sub-chaser  in  the 
trict  manager  and  supervisor.  (Continued  on  next  page) 
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David  Rasco,  who  served  eight 
months  in  Korea  as  war  corre¬ 
spondent,  has  been  promoted  from 
head  of  the  re¬ 
gional  depart- 
ment  to  city  edi- 
tor  of  the  Ama-  f  S 

rillo  (Tex.) 
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FRED  OTHMAN 

reports  the  news 
from  Washington 
in  a  breezy,  thought- 
provoking  manner 
that  has  icon  him 
millions  of  readers. 


by  Effa  Brown 

Every  woman  is  alert  to  new 
ideas  to  make  her  home  more 
attractive  —  wants  practical 
decorating  advice  keyed  to  her 
budget  in  these  days  of  in¬ 
creasing  prices. 

That’s  why  your  homemaker- 
readers  will  eagerly  await  each 
day’s  illustrated  “Do”  and 
“Don’t”  suggestion  in  “Designs 
For  Living,”  by  noted  home- 
stylist  EfTa  Brown,  nationally- 
known  interior  decoration 
teacher,  author  and  consultant. 

You’ll  earn  big  reader- 
interest  on  a  small  space  in¬ 
vestment  in  her  helpful, 
6-times- weekly  panel.  Wire  for 
terms  and  one  or  two  column 
proofs  today! 


IF  you  like  frequent  changes 
in  your  surroundings 
DON'T  buy  day  bed  covers 
in  designs  you  will  tire  of 
quickly 


Delightfully  different 
Easy  to  read 
Stimulating 


WIRE  FOR  SAMPLES 

and  rate  today 


was 

:cific 

mers 


CHICAGO  SUN-TIMES 


DO  get  a  reversible  day  bed 
coverlet,  allowing  inter¬ 
changeable  pattern  and  color 
combinations 


211  W,  Wockar  Drive,  Chicago  6 
Horry  8.  Baker,  General  Manager. 
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South  Paciik  during  World  War 
II. 

John  M.  Couric,  United  Press 
bureau  manager  at  Tallahassee. 
Florida,  has  been  transferred  to 
the  U.P.  office  in  Washington.  He 
is  a  former  staff  writer  on  the 
Atlanta  (Ga.)  Constitution. 

Samuel  H.  Caufman,  Jr.,  tele¬ 
graph  editor  for  the  last  12  years, 
has  been  appointed  managing  tdi- 
tor  of  the  Wilmington  (Del.) 
Morning  News,  succeeding  John 
J.  Brady,  who  died  Feb.  20.  Mr. 
Caufman  has  been  connected  with 
the  Wilmington  papers.  Every 
Evening  and  Evening  Journal, 
now  combined,  in  addition  to  the 
News,  for  20  years. 

Walter  Parietti,  formerly  a 
reporter  for  the  Yakima  (Wash.) 
Daily  Republic  and  Morning  Her- 
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aid,  has  become  a  sports  writer 
for  the  Portland  (Ore.)  Journal, 
replacing  Art  Chenoweth.  trans¬ 
ferred  to  the  city  staff. 

Ed  Oole,  news  editor  of  the 
New  Orleans  (La.)  States,  has 
resigned  to  become  dhief  of  the 
Time,  Inc.,  bureau  in  Denver, 
Colo.,  April  1.  He  will  be  suc¬ 
ceeded  as  a  Time  and  Life  stringer 
in  New  Orleans  by  John  Wilds, 
former  Associated  Press  bureau 
chief  in  New  Orleans  and  now  a 
reporter  for  the  States. 

Mary  F.  Heyman,  former  to- 
ciety  editor  of  the  Glendale  (Cal¬ 
if.)  Star,  police  reporter  for  the 
Los  Angeles  Daily  News  and  rity 
editor  of  the  Reseda  (Calif.) 
News,  has  been  made  editor  of 
the  San  Fernando  (Calif.)  Sun, 
succeeding  Jeanne  Boyle,  re¬ 
signed. 

John  Tippen,  former  news  edi¬ 
tor  of  the  Birmingham  (Ala.) 
Age-Herald  for  12  years  and  with 
the  Hollywood  (Fla.)  Herald  for 
the  last  two  years,  has  joined  the 
copydesk  of  the  Montgomery 
Alabama  Journal.  Arnold  Snow, 
former  cRy  editor  of  the  Dunn 
(N.  C.)  Daily  Record,  has  be- 


THE  FOURTH  ESTATE  . . . 


By  Trent 


‘*JohD  William  Smith,  you  deliberately  put  that  *Man 
Shoots  Wife’  story  on  my  woman’s  page!” 


With  which  hat  been  merged:  The  Joumaiitt.  come  Federal  Building  reporter. 


emblithed  March  24,  i%4;  Newmaperdom, 
M^h  1802;  Fourth  Etute,  March  1,  1804; 
^tor  ft  Publither,  December  7,  1001;  Adver- 
tiwng,  February  1, 1025.  Titlet  Patented  and 
Ragittercd.  Content!  copyrighted  1051. 

Tag  Ennoa  a  Punutnaa  Co.,  Inc. 

Jaiiaa  Weiobt  Baowa 

_ Prisidm _ 

Gtntral  PuUitsticn  OJUtj: 

Seventeenth  Floor,  Timet  Tov/er 
42nd  St.  and  Broadway,  New  York  18,  N.  Y. 
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walkir,  Managtni  Editor:  Dwight  Biimu 
^Bcottew  Jams  Cotxiwot,  Rat 

awia,  Eawia  Knoll,  Robbbt  B.  Me 
jAiia**fa  ^McMAsxaa,  Features; 


George  E.  Rodgerson,  reporter 
for  the  Madison  Wisconsin  State 
Journal,  has  been  appointed  mana¬ 
ger  of  the  1951  Junior  Fair. 

Ross  Cummings,  Holdenville 
(Okla.)  Daily  News,  and  Mrs. 
Cummings  have  announced  the 
birth  of  a  daughter.  Mrs  Cum¬ 
mings,  until  recently  woman’s 
page  editor  of  the  W  ew  o  ka 
(Okla.)  Times,  is  the  daughter  of 
Tom  R.  Phillips,  publisher  of 
both  the  Times  and  Daily  News. 
Ed  Reid,  reporter  for  the 

.  _ .  _ _  Brooklyn  (N.  Y.)  Eagle,  was 

X— — — . _  named  “Brooklyn’s  outstanding 

Sdpfrt^inT' man  of  1951  by  the  Brook- 
¥*'^**i*t  Rsuarck  Manattr;  RoaaaT  p’.  lyn  Junior  Qiamber  of  Commerce. 


Jot,  Director  of  Circulation;  Gaoaoa  H. 
SraATa,  Cwcnlation  Manattr;  EvatTa  Z. 
CoLOjAT,  C^stfied  Manattr;  BaaaADarra 
Boaaiat,  Jdve^tnt  Production  Manattr. 
Wuf^ttoni, D.  C., Bureau.  lAuat  J.  Buixaa, 
nw  Nahtmal  Press  Bldg.,  TeUphenes, 
MBiropolttan  0823-08244)825. _ 

Chwago  Bufteu.  HO  London  Guarantee  W 


John  B.  Goodman,  formerly  on 
the  editorial  staff  of  the  Denver 
(Colo.)  Post,  has  been  named  a 
New  York-New  Jersey  district 
representative  for  the  Oil  Indus¬ 
try  Information  Committee  of  the 


/H +’i  American  Petroleum  Institute. 

Mgo  /,  III.  Tel.  STatc  2-4886-99:  Gaoaoa  A.  t-  .t'  ,  c 

BaAaDaaauao,  Editor;  HaaaT  K  BtAca,  FrED  TaYLOR,  member  of 
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1046  Commercial  Trust 
Market  Su.,  Pkiladtlfkia  3 
Tel.  RIttenhoote  6-4582g  Joskpb  W. 
PHAGOHrm. _ 

Coast  Editor,  CAwraaLL  Wartoa,  Mills 
^ttn  F'entisco  4,  Tel.  Garfield  1-7850. 
PeoA*  Coast  Jdoertisint  Repreientatioe; 
^acaa  A.  Scott,  Suiu  2,  PeiUkeust,  MilU 


the 

University  of  Oregon  public  rela¬ 
tions  staff,  has  joined  the  staff  of 
the  Astoria  (Ore.)  Astorian-Bud- 
get.  He  replaces  John  Valleau, 
who  has  returned  to  the  U  of  O 
to  complete  his  master’s  degree. 
William  D.  Cook,  former  re- 


porter  for  the  5/.  Louis  (Mo.)  '«.(Kan.)  Beacon 
Dunkirk  8-4101. _  '  '  Globe  -  Democrat,  is  public  rela-  editorial  staff  of  the  El  Paso 


John  R.  Hahn,  formerly  with 
the  Associated  Press  in  St.  Louis, 
is  now  on  the  reportorial  staff  of 
the  St.  Louis  (Mo.)  Globe-Demo¬ 
crat. 

Hugh  Morris,  city  ball  reporter 
for  the  Montgomery  Alabama 
Journal,  resigned  to  take  the  post 
of  INS  chief  in  Birmingham,  Ala., 
succeeding  Tom  Foley,  trans¬ 
ferred  to  the  Washington  (D.  C.) 
bureau. 

Ed  Burrow,  Montgomery  Ala¬ 
bama  Journal  police  reporter,  has 
resigned  to  join  the  Asa  Allen 
advertising  agency. 

Himie  Keshevoy,  formerly 
managing  editor  of  the  Vancouver 
(B.  C.)  Sun,  has  been  appointed 
executive  editor  of  the  Vancouver 
Daily  Province.  Harold  L. 
Straight,  who  has  been  publisher 
of  the  Edmonton  (Alberta)  Bulle¬ 
tin,  which  has  ceased  publication, 
will  return  as  managing  editor  of 
the  Sun  April  1. 

Wynn  G.  Moseley,  who  is 
graduating  frtrni  the  University  of 
Kentucky  in  June,  will  join  the 
editorial  staff  of  the  Chattanooga 
(Tenn.)  News-Free  Press. 

Jerome  Marks,  formerly  with 
the  Davenport  (la.)  Democrat 
and  more  recently  with  the  Wichi- 
has  joined  the 


London  England  OtKce;  Allan  DaLATONt, 
Manager,  3e  Hyde  Park  Mansions,  Mary- 

lebone  Road.  London.  N.  IV.  1. _ 

Peris,  Fron  -j,  _  Editor,  G.  LAHoaiAAiL  48, 
^raue  de  Farit,  Vincennet  (Seine).  Copiat 
<A  Eorroa  a  PinutHaa  are  available  at  tbe 
American  I  aformation  Serrice.  20.  me  Duphot. 
Pant  Per)  France. 


tions  director  for  the  OPS  office. 

Mrs.  Marjorie  Jean  Davis  has 
joined  the  staff  of  the  women’s 
department  of  the  Topeka  (Kan.) 
Daily  Capital.  Mrs.  Davis,  who 
was  on  the  society  staff  of  the 


(Tex.)  Herald-Post. 

F.  Harold  Grimes  has  retired 
as  a  member  of  the  staff  of  the 
Meriden  (Conn.)  Daily  Journal, 
on  which  he  had  serveil  as  asso¬ 
ciate  editor  since  1946,  after  pre 


Suaacaip/ioH  RATat:  By  mail  payable  in  ad-  Topeka  State  Journal  a  few  years  viously  having  served  on  the  edi- 
vanca;  United  Sutei  and  Itlind  Pottettiont,  ago,  will  write  a  daily  column.  torial  staff  of  the  Meriden  Record. 
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Audrea  Yarton  joins  the  edi¬ 
torial  staff  of  the  Portland  (Ore.) 
Journal  in  March  after  two  and 
a  half  years  as  secretary  to  the 
publicity  department  of  the  Port¬ 
land  Chamber  of  Commerce.  She 
replaces  Kay  Fralick,  who  has 
been  secretary  to  the  editor  of 
the  editorial  page. 


Gene  Sherman,  1ms  Angeles 
Times  reporter,  veteran  of  trips 
to  many  places  around  the  world, 
is  flying  to  Manila,  Hongkong, 
Taipeh  and  Tokyo.  He  will  be 
overseas  approximately  six  weeks 
on  a  special  news  assignment. 

Robert  E.  Smith,  St.  iMuis 
(Mo.)  Globe  -  Democrat  reporter. 


has  been  an>ointed  secretary  to 
Mayor  Joseph  Darst.  Mr.  Smith 
was  formerly  with  the  Associated 
Press  in  Kansas  City  and  Topeka. 

Don  Ashbaugh,  Boulder  Cky 
man  for  the  Las  Vegas  (Nev.) 
Review-Journal  and  former  Los 
Angeles  Times  reporter,  has  been 
appointed  assistant  secretary  of 
the  Colorado  River  Commission. 

Fred  J.  Post,  sports  editor  of 
the  Middletown  (Conn.)  Press, 
has  been  elected  president  of  the 
newly  organized  Connecticut  As¬ 
sociation  of  Approved  Baseball 
Umpires. 

Frederick  (Fritz)  Kessinger 
has  resigned  from  the  Portland, 
Ore.,  bureau  of  the  United  Press 
to  become  assistant  to  Senator 
Ernest  W.  McFarland,  (D.- 
Ariz.)  Senate  ntajority  leader. 
Prior  to  going  to  Portland  he  was 
with  the  Phoenix  and  Tucson  bu¬ 
reaus  of  the  United  Press. 

Boardman  G.  Getsinger,  who 
left  the  Waterbury  (Conn.)  Amer¬ 
ican  as  cky  editor  in  1942  to  en¬ 
ter  the  Army  as  a  captain,  has 
joined  the  staff  of  the  New  Haven 
(Conn.)  Register. 

Earl  Griswold,  recent  Univer¬ 
sity  of  Southern  California  jour¬ 
nalism  graduate,  has  been  named 
news  editor  of  the  Lakewood 
(Calif.)  News-Times  and  the  East 
Long  Beach  (Calif.)  News-Times. 

Paul  Van  Duren  has  joined 
the  editorial  staff  of  the  Passaic 
(N.  J.)  Herald-News.  A  Rutgers 
University  journalism  school  grad¬ 
uate,  Mr.  Van  Duren  was  previ¬ 
ously  with  the  Columbia  (Mo.) 
Missourian  and  the  Clifton  (N.  J.) 
Leader. 

Bill  Madden  of  Dayton,  O.,  a 
graduate  of  The  Citadel,  Charles¬ 
ton,  S.  C.,  has  joined  the  news 
staff  of  the  New  Orleans  (La.) 
States  as  a  reporter. 

Daniel  C.  O’Flaherty,  for¬ 
merly  of  the  Bronx  Home  News, 
(Continued  on  page  54) 


EDITOR  &  PUBLIS  H  E  R  lor  March  10,  1951 


52 


How  to  get  some  of  the  $2,317,814 
this  auto  maker  spends  in  newspapers 


One  of  the  oldest  motor-car  makers  in  America 
— and  a  long-time  believer  in  newspaper  ad¬ 
vertising — invested  well  over  two  million 
dollars  in  1949  to  advertise  his  car  through 
newspapers.  This  company’s  advertising  ex¬ 
ecutives  and  agency  'counsel  realize  the  value 
of  newspapers  as  a  potent  selling  tool.  But 
they  do  need  constant  information  on  all  news¬ 
papers.  A  steady,  strong  campaign  in  Editor 


&  Publisher,  their  No.  1  medium  for  newsoaper 
facts,  clarifies  a  great  deal  of  their  media  think¬ 
ing.  Think  it  over. 

Big  Peopfw  ...  Big  Nwwspopwr  AdvrflsTs 
. . .  Big  Baslnwss  for  Yoa 

Almost  all  important  newspaper  buyers  read 
E^dttor  &  PUBUSHn 
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mond  (Va.)  News  Leader  news  and  Argentina.  Appeal,  have  been  recalled  to 

Pompano  Beach,  Fla. — A  moth-  editorial  staffs,  has  been  Dorothy  Greener,  formerly  service  with  the  155th  Fighter 

er  and  daughter  who  started  a  named  assistant  regional  public  in-  editorial  staff,  Hartford  Squadron,  Tennessee  Guard, 

four  page  weekly  from  their  formation  officer  for  the  Office  of  (Conn.)  Times,  is  in  the  cast  of  Frank  Rossiter,  city  editor, 

apartment  here  last  September  Price  Stabilization,  Richmond.  ^  Broadway  show,  “Razzle  Savannah  (Ga.)  Morning  News, 

have  moved  into  the  old  city  hall  Richard  Premore,  former  Dazzle.”  who  holds  rank  of  Lieutenant- 

and  are  publishing  the  Town  copyboy  of  the  St.  Louis  (Mo.)  Jacqueline  Burns  has  been  Commander  in  the  Navy  Reserve, 
News,  a  six  to  10-page  tabloid.  Post  -  Dispatch,  has  been  trans-  employed  as  a  society  reporter  for  has  been  on  training  duty  at  the 
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been  covering  sports,  has  been 
named  to  soccer’s  Hall  of  Fame 


e-»  by  the  Philadelphia  Old-Timers 
continued  from  page  52  Soccer  Association.  Mr.  Me¬ 


in  Military  Service 
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News,  a  six  to  10-page  tabloid.  Post  -  Dispatch,  has  been  trans-  employe 


It  can’t  be  done”  people  told  paper’s  financial  tj,e  Yakima  (Wash.)  Morning  New  York  Naval  Shipyard,  Brook 
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Mrs.  Ann  Klein,  who  had  never 
sold  anything  other  than  real 


Bob  Clark,  1949  graduate  of 


Herald. 

Earl  Layne,  Jr.,  a  reporter  for 


Crozet  Duplantier,  photo  ed- 


reporter.  Three  other  papen 
failed  here  in  20  years.” 
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papers  have  .  vvitn  me  oenerai  service  /\amin-  sra/ej,  reponea  lor  acuve  uuij 

;  ”  r^lacing  Wallis  Hoch,  who  re-  istration,  Washington,  D.  C.  with  the  Marine  Corps  March  1. 

signed  to  accept  a  position  on  Mary  Goddard  has  resigned  Wallace  K.  Daetwyler,  for- 
igrap  ^  ^  jhg  Barber  County  Index,  Medi-  from  the  news  staff  of  the  Law-  mer  co-publisher  and  editor  of 


But  the  two  women  decided  it  cine  Lodge,  Kan. 


ton  (Okla.)  Constitution  and  the  Mansion  (Wis.)  Star,  and  re- 


oould  \x  done.  They  surveyed  the  George  Lord,  formerly  on  the  to  attend  Oklahoma  A&M  called  to  service  last  January,  is 


city  of  8,500  last  summer  and  news  staff  of  the  Philadelphia 

_ I  _ i: _ /•¥>_  \  _ ■  - _ I _ _ _  toncgc. 


now  post  public  information  of- 


combed  the  city  and  surrounding  (Pa.)  Bulletin  and  a  combat  cor-  H.  Irvine  has  been  em-  ficer  of  the  Camp  McCoy,  Wis.. 

oommumties  for  advertisers  and  respondent  during  World  War  II  pjoyed  as  a  news  staffer  for  the  Army  Base. 

subscribers.  with  the  Marine  Corns,  has  been  mu.,  i  K.i„rn!na  Meu,r  lu.i  i  Hunter.  Jr.. 


At  first  they  had  school  boys  appointed  director  of  special 
deliver  the  papers,  but  when  the  events  for  the  Bulletin’s  radio  sta- 
bean  picking  season  arrived  and  WCAU. 

the  tourists  began  to  come,  the  William  A.  Monacelli,  Buf- 


with  the  Marine  Corps,  has  been  (Okla.)  Morning  News.  Maj.  Dwight  L.  Hunter,  Jr., 

appointed  director  of  special  Earl  Kelly  of  the  Concord  city  hall  reporter  for  the  San 
events  for  the  Bulletin’s  radio  sta-  ^  Tribune  has  taken  over  Angelo  (Tex.)  Standard  -Times, 

tion,  WCAU.  a  Charlotte  (N.  C.)  News  sports  has  been  called  to  temporary  Air 

William  A.  Monacelli,  Buf~  vacant  by  Ronald  Green,  Force  duty  at  Goodfellow  Air 


boys,  one  by  one,  began  to  leave  Evening  News  cor-  been  called  to  duty  in  Force  Base,  San  Angelo.  Orders 

for  profitable  jobs.  despondent  in  Albion,  N.  Y.,  has  armed  forces.  assigning  him  to  an  indefinite 

With  the  cooperation  of  the  elected  mayor  of  that  village.  ^  q  (Tex.)  Reynolds,  col-  period  of  active  duty  within  30 

post  office,  they  managed  to  ob-  Payette,  former  U.P.  umnist  and  special  writer  of  the  days  are  expected.  Included  in 

tain  the  box  numbers  of  everyone  ‘"^"^ser  for  northern  South  j^adne  (Wis.)  Daily  Journal-  the  same  recall  order  vvas  Lt. 
on  the  list  for  rural  delivery  Times,  has  been  elected  president  William  N.  Noble,  former  Stand- 

Now,  each  Thursday  afternoon'  California  for  a  month  while  Goodwill,  Inc.,  social  ser-  ard-Times  city  hall  reporter  and 

when  the  paper  is  ready  for  deliv-  ^  ^signment.  ^jgg  organization.  now  news  editor  of  the  San  An- 

ery,  the  two  women  address  by  \  Arthur  E.  Jenkins,  reporter,  tonio  (Tex.)  Express. 

hand  the  names  of  their  1  200  (Tex.)  Daily  ffartford  (Conn.)  Courant,  has  Lt.  Col.  John  M.  Virden,  for- 

paid  subscribers.  Then  they  make  ®  months,  ^^ggj^  added  to  the  State  Capitol  mer  editor  of  the  Seminole  (Okla.) 

the  rounds  of  the  drugstores  ho-  resigned  to  become  business  during  the  current  legislative  Producer,  has  been  assigned  to  the 

tels  and  other  agents!  who’  sell  Pampa  Oiler  Base-  session.  James  F.  Looby,  editor  staff  of  Gen.  Dwight  D.  Eisen- 

enough  papers  each  week  to  bring  ^  of  the  Parade  of  Youth  section  in  hower  in  Europe, 

the  total  circulation  to  2,000.  Courant’s  Sunday  Magazine,  Mark  Feinberg,  formerly  on 

PrnrfiirpH  hv  mTcot  Worked  for  the  Portage  (Wis.)  writing  a  weekly  Book  Re-  the  editorial  staffs  of  the  Spring- 

rroauccd  fty  onset  Register-Democrat.  ^ig^  the  book  review  field  (Mass.)  Daily  News  and  the 

The  paper  is  produced  by  the  John  Fowler  Jeft  the  Los  An-  paggj  Gerald  Demeusey,  re-  Hartford  (Conn.)  Courant,  is  now 

offset  meth^  with  Mrs.  Klein  set-  geles  bureau  of  Associated  Press  p^^ter,  has  been  shifted  to  city  on  active  duty  with  the  U.  S.  Air 


worked  for  the  Portage  (Wis.) 
Register-Democrat. 


the  Courant’s  Sunday  Magazine,  Mark  Feinberg,  formerly  on 
is  now  writing  a  weekly  Book  Re-  the  editorial  staffs  of  the  Spring- 
view  column  for  the  book  review  field  (Mass.)  Daily  News  and  the 


John  Fowler  Jeft  the  Los  An-  pgggj^  Gerald  Demeusey,  re-  Hartford  (Conn.)  Courant,  is  now 


ting  all  the  type  for  ads  and  to  join  the  Los  Angeles  Examiner, 
heads.  I>aughter  Doris,  who  was  Lionel  Van  Deerlin,  last  city 


hall.  Force  in  Hartford. 

Ann  Trout,  1950  graduate  of  Edward  L.  Yeager,  formerly 


graduated  from  the  Northwestern  editor  of  the  defunct  San  Diego  Oklahoma  A&M  college,  has  been  the  circulation  department  of 
M^ill  School  of  Journalism  with  (Calif.)  Daily  Journal,  and  more  appointed  women’s  page  editor  of  the  Bridgeport  (Conn.)  Post,  now 
a  Masters  in  1943,  gathers  the  recently  editor  of  Point,  a  weekly  ^j^g  yy^^eoka  (Okla.)  Times.  stationed  at  Stuttgart,  Germany, 

news  and  sets  the  editorial  and  newsmagazine  in  San  Diego,  has  formerly  a  reporter  with  the  U.  S.  Army,  has  been 

ad  copy  on  a  Varityper  machine,  b^n  named  public  information  (Ore.)  Bulletin  and  promoted  to  corporal. 

She  also  takes  all  the  pictures.  officer  of  the  Office  of  Price  Sta-  Oregon  Citv  Enter-  Peter  English,  former  reporter 

Dons  has  worked  for  the  Chi-  bilization  for  San  Diego  and  Im-  prise-Courier,  has  joined  the  news  for  the  Danbury  (Conn.)  News^ 

cago  Journal  of  Commerce,  Ft.  perial  Counties.  of  jhg  Portland  (Ore.)  Jour-  jimes.  is  now  stationed  at  Fort 

Lauderdale  (Fla.)  News,  Chicago  Joe  Leslie  has  left  the  news 

City  Ne\^  Bureau,  United  Press  staff  of  the  Ra/eig/i  (N.  C.)  7'ime.v  Danilson  has  joined  the  Walter  Bkby,  Minneapolis 

and  Ford  (Motor  Co.)  Times.  to  return  to  the  staff  of  the  High  ,  ..  Yakima  (Wash.)  /vii„n  I  xtnr  snorts  staffer,  was 


uons  nas  worked  tor  the  Clii-  bilization  tor  ban  uiego  ana  im-  prise-Courier,  has  joined  the  news  for  the  Danbury  (Conn.)  News- 
cago  Journal  of  Commerce,  Ft.  perial  Counties.  ^taff  ^f  fog  Portland  (Ore.)  Jour-  jimes.  is  now  stationed  at  Fort 

Lauderdale  (Fla.)  News,  Chicago  Joe  Leslie  has  left  the  news 

City  Ne\^  Bureau,  United  Press  staff  of  the  Ra/eig/i  (N.  C.)  7'ime.v  Danilson  has  joined  the  Walter  Bkby,  Minneapolis 

and  Ford  (Motor  Co.)  Times.  to  return  to  the  staff  of  the  High  fog  Yakima  (Wash.)  (Minn.)  Star  sports  staffer,  was 

Point  (N.  C.)  Enterprise.  Daily  Republican  as  a  general  palled  to  active  duty  by  the  Ma- 

WArlrli'nrr  R/allo  n  ^  w  assignment  man.  Previously  he  fine  air  corps  March  1. 

Weading  Bells  Berkeley  (Calif.)  Gazette,  has  a  Pasco  weekly.  Selmer  Shalitzky,  circulation 

-  — —  —  Mgned  to  do  a  sj^rts  coluiiin  for  william  J.  Lee,  sports  editor,  town  manager  for  the  Portland 

Jess  C.  Denious,  Jr.,  member  For/mg/ir,  Jhe  Newsrnagazine  of  ff^rtford  (Conn.)  Courant,  was  (Qre.)  Journal  in  Kelso,  Wash., 
of  the  editorial  staff  of  the  Dodge  California.  He  also  does  weekly  g^g^  ^^f  honor  at  a  testimonial  has  been  recalled  to  active  military 
City  (Kan  )  Globe,  of  which  his  rolumns  for  the  Los  Angeles  ^^arking  his  25  years  of  duty. 

father  IS  editor  and  publisher,  and  Pon^^  and  Palo  Alto  (Calif.)  j^^vice  with  the  morning  daily.  Col.  Robert  Baughey,  Los  An- 

Miss  Jean  Alexander  of  Kansas  Times,  and  is  a  Chicago  Tribune  Flagler  has  resigned  Examiner  staffer,  has  been 

City,  March  4.  correspondent.  He  went  to  the  f^^^  fog  (N,  C.)  En-  Ordered  to  active  duty  with  the 

Seymour  Ramsey,  member  of  Gazette  in  1944  from  the  Decatur  to  go  with  Furniture  ^jj.  porce 

the  El  Reno  (Okla.)  Tribune  news  {IWJ  Herald-Review.  5otti/i,  a  trade  publication.  Robert' W.  Burke,  assistant  to 

staff,  and  Miss  Sylvia  Lee,  Jan.  Chuck  Grell,  graduate  of  the  ,  the  state  editor  of  the  Providence 

”bLBNK  WBSOH,  chief  ,hc  aSric^  Ed  Writer  Elect  SrA™ 

and  Times,  and  Miss  Helen  Dent  McSkimming,  St.  Louis  was  elected  president  of  the  Edu-  instructor  of  the  Army  8  . 

O’Dell,  at  Nowata,  Okla.,  Jan.  (Mo.)  Post-Dispatch  soccer  writer  cation  Writers  Association  at  the  reserve  corps  center  at  Shamok  . 
28.  '  for  15  of  the  35  years  he  has  annual  meeting  here  this  week.  Pa. 
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[las  been 
with  the 


Oklahoma  City  Daily  Oklahoman  Bulletin. 

and  Times,  and  Miss  Helen  Dent  McSkimming,  St.  Louis 
O’Dell,  at  Nowata,  Okla.,  Jan.  (Mo.)  Post-Dispatch  soccer  writer 
28.  ‘  for  15  of  the  35  years  he  has 
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THE  INDEPENOeNCE  GOES  TO  SEA 

New  American  Export  Liner  and  Sister  Ship,  the  Constitution 
Lead  in  Speed,  Safety  and  Comfort 


an  hour.  And  they  are  designed  so  that 
if  the  need  arises  they  can  rapidly  be 
converted  to  carry  5,000  troops  each. 

The  Independence  and  Constitution  are 
products  of  Bethlehem’s  yard  at  Quincy, 
Mass.,  birthplace  of  a  long  line  of 
notable  ships.  The  craftsmanship  and 
technical  skill  of  our  Shipbuilding 
Division  found  full  expression  in  the 
construction  of  these  two  great  liners. 
We  wish  them  many  successful  voyages 
and  long  and  prosperous  careers! 


Two  great  new  American  ships,  the 
Independence  and  the  Constitution  of 
the  American  Export  Lines,  are  being 
completed  early  this  year  by  Bethlehem. 
Following  the  Independence’ s  maiden 
voyage,  an  extended  Mediterranean 
cruise,  both  vessels  are  scheduled  to 
enter  regular  service  between  New 
York  and  France  and  Italy. 

These  are  the  first  transatlantic  liners 
built  with  shipwide  air-conditioning, 
with  individual  temperature  controls 
in  the  staterooms  for  the  1,000  pas¬ 
sengers,  as  well  as  in  the  officers'  and 
crews’  quarters.  Fireproof  or  fire-resist¬ 
ing  materials  are  used  throughout, 
and  the  ships  are  built  to  the  world’s 
highest  safety  standards. 

They  are  the  fastest  American  com- 
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OVER  58,000  HORSEPOWER  AT  HIS  FINGER  TIPS 

Control  panel  in  Independence  engine  room. 
These  ships  hove  a  separate  set  of  controls  for 
each  of  their  two  independent  power  plants. 


mercial  vessels  ever  built— the  Inde¬ 
pendence  on  her  trials  reached  a  speed 
of  over  26  knots,  or  more  than  30  miles 


RADIO  AND  TELEVISION 

TV  Ad  Presentation^ 
As  Madden  Gives  It 


By  Jerry  Walker 

Just  a  few  years  ago,  one  of 
the  star  salesmen  for  new^aper 
advertising  was  Edward  D.  Mad¬ 
den,  when  he  was  presenting  the 
linage  bid  of  the  American  News¬ 
paper  Advertising  Network.  To¬ 
day  he  is  a  No.  1  pitchman  for 
Television  with  the  title  of  vice- 
president  in  charge  of  television 
operations  and  sales.  National 
Broadcasting  Co. 

Newspapermen  will  find  Mr. 
Madden’s  arguments  for  TV  ad¬ 
vertising  not  only  interesting  but 
challenging.  It  should  be  noted 
at  the  outset  that  Mr.  Madden 
steers  clear  of  the  TV  claims  with 
which  he  took  issue  sharply  two 
years  ago;  namely  the  comparison 
of  a  top-rating  one-hour  TV  show 
with  a  median  full-page  ad  in 
new^per  readership. 

Some  E&P  readers  may  recall 
the  exchange  between  Mr.  Mad¬ 
den  and  Victor  Ratner,  wiio  was 
then  with  Columbia  Broadcasting 
System  but  who  has  since  become 
advertising  tfirector  of  Macy’s, 
New  York,  (and,  incidentally,  a 
newspaper  booster). 

Asking  Mr.  Ratner  to  be  con¬ 
sistent  in  comparisons,  back  in 
1948-49,  Mr.  Madden  urged  that 
he  compare  a  top  (51%)  Hooper- 
ated  TV  show  with  a  top-rea^r- 
ship  (75%)  page  ad;  or  a  full- 
hour  show  with  a  full-page  ad  in 
the  same  product  classification;  or 
an  individual  station  program 
with  an  individual  newspaper  in 
the  same  city. 

Latest  Presentation 
Now  we  come  to  Mr.  Madden’s 
dieme  in  selling  advertisers  on 
use  of  TV,  sticking  closely  to  di¬ 
rect  quotes  from  one  of  his  latest 
presentations  with  slides: 

‘Television  is  now  in  63  mar¬ 
kets  which  contain  the  107  sta¬ 
tions  now  operating  in  this  coun¬ 
try.  Television  coverage  embraces 
every  city  over  half  a  million 
population  ...  40  out  of  the  42 
markets  over  250,000.  Television’s 
63  markets  contain  62%  of  all 
U.  S.  families  and  ring  up  67% 
of  all  retail  sales. 

“In  the  top  markets,  television 
saturation  has  reached  a  point 
where  53%  of  families  in  New 
York  have  television  receivers; 
50%  in  Chicago;  51%  in  Los 
Angeles;  55%  in  Philadelphia  and 
58%  in  Boston. 

“Television’s  penetration  is  al¬ 
ready  deep  enough  to  stand  com¬ 
parison  with  local  media.  In  New 
York,  television  delivers  more 
circulation  than  any  new^aper, 
with  the  exception  of  the  Daily 
News,  which  we  will  pass  this 
year.  The  same  is  true  in  Chicago, 
where  only  the  Tribune  delivers 


more  circulation.  And  we  will 
pass  that,  too.  And  in  Los  An¬ 
geles  and  Boston — ^there  are  no 
reservations,  whatsoever;  television 
delivers  more  circulation  than  any 
daily  newspaper.  In  Philadelphia, 
we  are  also  ahead  of  the  local 
newspaper. 

“Here’s  the  score  for  Washing¬ 
ton:  There  were  about  234,000 
TV  sets  in  this  area  as  of  Feb¬ 
ruary  1st  which  makes  television 
a  pretty  impressive  local  medium. 
We’re  ahead  of  three  local  papers 
and  breathing  hard  on  the  neck  af 
the  Times  Herald  with  its  280,000 
circulation. 

“And.  of  course,  with  no  new 
markets  currently  being  opened 
to  television,  the  sets  which  are 
now  sold  automatically  intensify 
television  penetration  in  the  63 
markets  it  serves. 

{It  will  be  noted  that  Mr. 
Madden  talks  total  sets  in  a  mar¬ 
ket  as  against  circulation  of  any 
one  newspaper.  Some  of  these 
markets,  of  course,  have  several 
stations  dividing  the  potential  au¬ 
dience,  just  as  several  newspapers 
cut  up  total  circulation  which  he 
doesn’t  mention.) 

Watching  5^  Honrs  a  Day 
“According  to  A.  C.  Nielsen, 
television  families  used  their  sets 
in  November  1950  an  average  of 
5  Vi  hours  a  day.  The  television 
screen  demands  and  gets  the  full 
attention  of  the  viewer.  You 
can’t  watch  television  and  at  the 
same  time  read  a  book,  or  a 
magazine  or  a  newspaper.  And 
since  television  viewing  extends 
over  such  a  prolonged  period,  it 
must  seriously  cut  into  the  time 
available  for  printed  media. 

“Well,  what  happens  when  you 
have  a  lot  of  people  ...  in  im¬ 
portant  markets  .  .  .  watching 
television  ...  for  a  long  time? 

“The  Hofstra  Study  showed 
that  for  15  different  brands,  tele¬ 
vision  produced  an  average  of 
$19.27  in  additiorutl  sales  to  new, 
television  created  customers  for 
every  dollar  invested  in  the  .me¬ 
dium.  Television  works  with  an 
irresistible  force  and  a  beautiful, 
uncompromising  directness.  Not 
only  does  it  increase  sales  of  tele¬ 
vision  -  advertised  brands  in  tele¬ 
vision  homes — it  cuts  down  the 
sales  of  non-television-advertised 
brands  in  those  very  same  homes. 

$14,000  for  15  Minutes 
“The  advertiser  is  concerned  not 
only  with  results  but  also  with 
costs — as  they  are  today  and  what 
they  may  be  five  years  from  now. 
Here  is  the  way  it  looks  to  us: 
The  average  cost  to  NBC  adver¬ 
tisers  for  a  15-minute  segment  of 


“You’ll  notice  that  I  have  not 
suggested  that  TV  money  be  taken 
out  of  the  radio  till.  A  few 
months  ago,  that  was  a  very 
popular  concept  in  some  quarters. 
The  reasoning  went  something 
like  this:  Both  are  ‘in  the  home’ 
media.  So,  as  one  grows,  the 
other  shrinks.  Therefore  TV 
money  must  be  appropriated  at 
the  expense  of  radio.  It’s  an  argu¬ 
ment  that  certainly  should  be 
thoroughly  explored. 

“Figures  based  on  average  NBC 
program  ratings  .  .  .  readers  per 
copy  .  .  .  average  noting  of  ad¬ 
vertisements  show  that  in  Boston 
the  lowest  cost  is  radio,  next  TV 
and  in  ascending  order  Life,  This 
Week  and  the  local  paper.  Obvi¬ 
ously  the  TV  costs  per  M  will 
decline  —  widening  the  gap  be¬ 
tween  TV  and  the  printed  media, 
and  radio  costs  will  rise.  If  that’s 
the  situation  in  a  large  metrc^li- 
tan  TV  market  like  Boston — the 
value  of  radio  as  the  medium 
which  provides  full  coverage  in 
markets  where  there  is  no  tele¬ 
vision  becomes  very  clear.  It 
strikes  me  that  rather  than  take 
radio  money  to  go  into  TV,  ad¬ 
vertisers  would  be  better  advised 
to  use  them  both — in  companion 
selling. ' 

“I  am  conviiKed  that  today  and 
for  some  time /to  come  in  the  fu¬ 
ture,  there  is  no  other  way  for 
the  advertiser  to  achieve,  over  a 
period  of  time,  the  maximum  of 
100%  family  coverage  exc^t  by 
the  companion  use  of  radio  and 
TV.  And  at  the  lowest  cost.  Let’s 
look  at  Boston  again,  and  see 
what  the  costs  would  be  if  radio 
and  TV  were  combined,  and  com¬ 
pare  them  with  the  print  media. 
Again  we  find  that  radio  and  tele¬ 
vision,  this  time  in  combination, 
deliver  the  largest  audiences — at 
the  lowest  cost  per  M. 

“And  the  best  part  of  this  com¬ 
bination  is  that  you  don’t  lose  a 
single  family  when  you’re  adjust¬ 
ing  your  media  picture.  Any  ra¬ 
dio  listener  lost  when  the  family 
buys  a  television  set — ^is  auto¬ 
matically  picked  up  by  television.” 
■ 

Papers'  Survey  Shows 
Racdng  Gains  with  TV 

Triangle  Publications,  Inc.,  pub¬ 
lishers  of  the  Morning  Telegraph 
and  Daily  Racing  Form,  has  com¬ 
pleted  the  latest  of  its  annual  sur¬ 
veys  of  attendance  at  major  sports 
in  the  United  States  for  1950. 

This  year’s  survey  indicates  race 
track  administrators  have  solved 
the  television  problem  and  at  the 
same  time  increased  their  atten¬ 
dance.  Most  every  major  track 
during  1950  permitted  televising 
of  programs,  but  never  more  than 
two  of  the  eight  races — ^usually  the 
feature  eveirt  and  the  race  pre¬ 
ceding  it.  This  policy  was  just 
enough  to  attract  many  new  fans 
to  the  sport  of  kings,  it  is  believed 
for  24,121,222  people  paid  their 
way  into  the  tracks  last  year,  com¬ 
pared  to  23,811,890  in  1949— an 
increase  of  309,333. 
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afternoon  time  on  NBC  today  is 
$5,000.  This  includes  time,  talent 
and  production  charges.  In  1955 
we  estimate  it  will  cost  $14,000 
per  week  for  this  15-minute  pro¬ 
gram  once  a  week  in  the  58  larg¬ 
est  markets  in  the  country. 

“The  average  cost  to  NBC  ad¬ 
vertisers  for  an  evening  half-hour 
on  NBC -TV  today  is  $19,000. 
This  includes  time,  talent  and  pro¬ 
duction  charges.  In  1955  we  esti¬ 
mate  it  will  cost  $50,000  per  week 
to  advertise  by  TV  in  the  58 
largest  markets  in  the  country. 
This  assumes  the  27,000,000  TV 
homes  in  the  U.  S.  And  at  that 
time,  the  cost  per  M  for  reaching 
these  viewers  will  be  even  less 
than  it  is  today. 

“That’s  a  lot  of  money.  But 
advertisers  do  occasionally  spend 
$50,000  or  more  in  one  week,  in 
one  medium.  Life  magazine,  for  a 
crack  at  5,000,0i00  homes  ...  for 
printing  a  message  you  can  read 
in  a  matter  of  seconds — and  no¬ 
body  calls  the  cops!  I’ll  grant  you 
that  they  don’t  take  this  space, 
or  use  this  color  treatment,  every 
week.  The  point  is  simply  that 
a  high  price-tag  doesn’t  auto¬ 
matically  call  for  the  smelling 
salts.  I’ll  grant  that  this  is  only 
an  occasional  use,  whereas  we 
know  that  sound  advertising  prac¬ 
tice  calls  for  frequency  and  con¬ 
tinuity  which  in  network  broad¬ 
casting  means  39,  44  or  52  con¬ 
secutive  weeks. 

77  in  $2,000,000  Class 
“How  many  advertisers  can 
afford  39  weeks  of  television  at 
a  cost  of  $2,000,000?  There  were 
exactly  77  advertisers  whose  me¬ 
dia  expenditure  in  the  year  1949 
for  network  radio,  TV,  magazines, 
newspapers  and  Sunday  supple¬ 
ments  equalled  or  exceeded  $2,- 
000,000. 

“We  believe  that  new  television 
money  will  come  from  several 
sources.  In  the  first  place,  we  an¬ 
ticipate  more  advertisers  with 
$2,000,000  budgets.  Second,  we 
can  count  on  long-term  historical 
trends  which,  we  have  calculated, 
will  show  an  increase  of  585  mil¬ 
lions  of  dollars  for  national  adver¬ 
tising  in  major  media  by  1955. 
Inasmuch  as  television  is  a  result¬ 
ful  medium,  a  goodly  share  of 
that  increase  will  come  to  us. 
And  finally,  since  television  in¬ 
creases  sales,  and  sales — in  terms 
of  units  or  cases — determine  ap¬ 
propriations,  television  will  help 
create  its  own  increased  appropri¬ 
ations. 

“At  the  same  time,  we  have 
not  been  unmindful  of  the  small 
and  moderate  budget  advertiser. 

‘The  moderate  budget  adver¬ 
tiser  who  bought  a  15-minute 
segment  of  Saturday  Night  Revue 
for  13  weeks  for  $91,000  demon¬ 
strated  his  product  in  52  markets 
having  8,000,000  TV  homes  for 
$2.76  per  M  women  viewers  or 
Va  of  Ic  per  product  demonstra¬ 
tion.  (This  compares  with  the 
lowest  women’s  magazine  cost  of 
$7.17  per  M  women  noters  of  a 
black  and  white  page). 


56 
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Music's  immortals  play  again,  sing  again,  in  RCA  Victor's  "Treasury  of  Immortal  Performances 

o/-Afiis/ek  /mmorfa/s 


Now  artists  whose  names  are  musical 
legend  live  again  for  the  modern  lis¬ 
tener.  You  can  hear  them,  at  their  finest, 
in  RCA  \’ictor’s  “Treasurv'  of  Immortal 
Pt‘rformances.” 

In  recreating  these  performances  on  both 
33  and  45  rpm,  acoustical  engineers  drew 
on  a  vault  of  master  records  guarded  for 
posterity  by  RCA  Victor.  But  new  electronic 
techniques,  developed  through  RCA  re¬ 
search,  give  the  new  records  a  quality  far 
surpiissing  that  of  the  originals. 


Because  RCA  Victor  could  draw  on  so  vast  a 
storehouse  of  the  past,  there  is  something  in 
the  “Treasury  of  Immortal  Performances”  for 
listeners  of  every  age  and  taste.  Caruso  sings 
light  and  serious  music — as  do  Schumann- 
Heink,  Mary  Carden,  and  others  .  .  .  Pade¬ 
rewski  is  here  .  .  .  and,  if  your  taste  is  for 
popular  music,  such  greats  as  Berigan,  Arm¬ 
strong,  Waller,  in  rare  early  records. 


See  the  latest  uotulers  of  radio,  television,  and  elec¬ 
tronics  at  RCA  Exhibition  Hall,  36  West  49th  St.,  S.  Y. 
Admission  is  free.  Radio  Corporation  of  America,  RCA 
Building,  Radio  City,  S,  Y.  20,  S,  Y. 


The  magic  of  RCA  Victor’s  “45”  sys¬ 
tem— as  an  independent  unit,  or 
combined  with  radio  or  television 
receivers— has  already  led  55  record- 
makers  to  adopt  it. 


tVor/c/  /..ccfc/er  ?n  —  T^'rsf-  in  le/ek^/s/on’ 


editor 


PUBLISHER  for  March  10,  1951 


PHOTOGRAPHY 

Q.  What *s  Needed  Most? 
A.  Little  of  Everything 

By  James  L  Collings 

Our  corner  played  Inquiring  get.  Cameramen  have  come  a 
Reporter  this  week  and  asked  six  long  way  from  the  days  in  which 
fellows  around  town  this  question:  they  worked  the  camera  only  to 
What  do  you  think  is  the  one  record  news  events,  rather  than  to 
thing  most  needed  in  press  pho-  report  them  as  they  now  do.  _  I 


In  Picture  Trap 

Wilson,  N.  C. — A  picture  in 
the  Goldsboro  News-Argus  has 
caused  the  indictment  of  three 

hunters  for  over-bagging  their  ,  . 

limit  of  wild  geese.  The  photo  Hartford  Courant  and  mem- 

last  December  showed  them  qJ  their  families  were  guests 

proudly  displaying  four  geese  of  the  paper  in  a  three-hour  “Open 
which  they  boasted  had  been  House”  Sunday,  March  4.  The 
bagged  in  one  day.  The  law  *  tour  marked  the  start  of  a 

says  a  hunter  may  take  only  three-week  “Open  House”  pro- 
....  gram  at  the  newspapers  new  plant 

two  birds  a  day.  jj,  downtown  Hartford. 

■  The  inspection  on  Sunday  was 

the  refinements  of  the  Speed  simplified  by  a  red  ribbon,  which 
Graphic?  Of  course,  the  photog-  the  guests  followed  from  the  blue- 
raphers  themselves  have  gotten  and-gold  lobby  through  all  of  the 
into  a  pattern  of  using  large  equip-  departments,  including  the  third- 
ment  and  are  reluctant  to  change,  tloor  offices  of  Publisher  John  R. 
Many  of  them  don’t  want  to  take  Reitemeyer. 
the  trouble  to  learn  to  use  new  After  the  tour,  the  1,500  guests 
cameras  and  equipment.  I’ve  al-  "'^re  serv^  a  buffet  luncheon, 
ways  maintained  the  press  pho-  which  consisted  primarily  of  some 
tographer  hasn’t  kept  pace  with  540  pounds  of  turkey,  800  pounds 
the  advancement  of  equipment.  assorted  meats,  200  loaves  of 
Not  that  it’s  entirely  his  fault.  The  bread,  30  gallons  of  relishes,  1,400 
manufacturers  don’t  have  good  slices  of  ice-cream-and-cake  rolls, 

contacts  with  him.  They  don’t  50  cases  of  soft  drinks,  1,200  cups 

show  him  new  equipment  and  how  ^  coffee,  600  bottles  of  milk,  and 
it  can  be  used  or  adapted  to  his  1®®  pounds  of  cookies, 
present  working  material.”  Between  now  and  March  25, 

Reldy:  Electronic  Hash 

,  ;  „  through  the  new  building.  The  of- 

\r'  photog-  opening  will  close  with  the 

Daily  Mirror,  publication  of  a  special  section 

We  could  use  a  real  jwrtable  showing  in  detail  the  paper’s  new 
camera-mounted  electronic  flash  to  pv^nt.  After  t«e  special  issue,  the 
^minate  use  of  the  flashbulb,  building  will  be  open  to  the  pub- 

This  unit  should  not  be  much  larg-  =  r  r 

er  in  size  than  the  current  flash-  , 

bulb  syschronizers.  Several  ap¬ 
proaches  to  this  problem  have  «  u  -.i  f  Ui  tj 
been  made,  but  the  end  result  has  iignt  AGportS 

been  a  bulky  device  which  would  Criticized  by  GrOUp 
handicap  rather  than  help  the  The  Mayor’s  Committee  on 
pr«s  photographer.  It’s  now  de-  Unity  in  New  York  this  week 
yeloped  into  an  engineering  prob-  submitted  a  report  criticizing  the 
lem  of  trying  to  squeeze  a  lot  of  Board  of  Education  for  a  poor 


'Ribbon  Tour 
For  Courant's 
New  Building 


tography  today? 

Here  are  the  answers: 

Alexanderson:  Cooperation 


think  no  one  will  quarrel  with 
me  when  I  say  the  general  output 
of  pictures  today  is  far  superior  in 


Gforof  Alexanderson  staffer  story-telling  qualities  than  those  of 

Nils  YofknZT  10-20 

u  K4.tt4.r  the  men  are  learning  to  ‘write’ 
Whats  needed  itk^  their  stories  with  shots.  The  Na- 

^peration  on  the  part  o  the  ji^-  Photographers  Asso- 

dicial  system^i^,  county  state  f  P 

and  federal.  At  the  present  time, 
photographers  can’t  adequately 

cover  trials  and  hearings  in  court-  tiews  p  o  ograp  y. 

rooms.  Instead,  we  must  work  in  am  acutely  conscious  of  my  o^ 

the  halls  and  the  streets.  This, 

naturally,  makes  coverage  ex-  o"®  ?  'I 

tremely  difficult  and  satisfactory 

picture  coverage  impossible.  You  ourselves. 


have  undignified — and  that’s  the 
only  word  for  it — chases  after 


Leviness:  Profit  Sharing 
Osmund  (Ozzie)  Leviness, 


witnesses.  This  situation  is  our  staffer.  New  York  Daily  News, 
biggest  stumbling  block.  I  believe  and  president  of  the  Press  Photog- 
every  courtroom  should  have  fa-  raphers  Association  of  New  York, 
cilities  for  the  cameramen;  a  room,  “j  think  the  greatest  need  right 
perhaps,  from  which  we  could  op-  nQ.vv  is  for  an  arrangement  where- 
erate.  It  could  be  glass-enclosed  by  the  picture  syndicates  give  the 
so  the  decorum  of  the  court  would  photographers  a  cut  of  the  profits 
not  be  upset.  The  quarters  could  the  sales  of  their  pictures.  I 
easily  be  provided,  especially  in  ^now  of  one  guy  who  had  4,000 
new  buildings.  It  should  be  ob-  prints  of  his  picture  sold  at  $2  a 
vious  we  don’t  need  flash  today,  print.  He  didn’t  even  get  a  thank- 
as  witness  the  UN  where  pictures  you,  let  alone  a  cut  of  the  profits, 
are  made  without  it.”  I  wouldn’t  know  what  a  fair  per- 

Blumenfeld:  Better  Ideas  centage  of  the  cut  should  be,  but 

Harold  Blumenfeld,  editor,  I’d  think  at  least  50%.  You  know 

Acme  New^ictures.  yourself  that  9  out  of  10  assign- 


School  Fight  Reports 


“I’d  say  better  ideas  for  pictures  ments  you  go  on  the^  picture  you 
by  the  photographers.  Too  often  make  for  the  paper  is  your  own 
they  go  out  and  it’s  bing!  bang!  idea,  so  it  seems  only  right  you 
bing!  then  they’re  through.  There  should  get  some  financial  benefit 
doesn’t  seem  to  be  enough  thought  from  it.  With  the  adoption  of  this 
put  into  the  assignment  both  be-  share-the-profits  system.  I’m  con- 
fore  and  while  they  are  on  it.  In  vinced  the  editors  would  get  a 
the  parlance,  they  don’t  case  the  I>etter  break  because  the  photog- 
story.  Oh,  sure,  they  cover  it,  but  raphers  would  try  harder.  They 
seldom  do  they  pry  into  the  cor-  would  have  an  incentive  to  try  for 
ners.  There’s  a  tendency  to  con-  better  pictures.” 
sider  pictures  merely  as  illustra-  Mellon  Smaller  Camera 
tions,  which  is  old  hat.  Pictures  Samiiet.  Mellor.  staffer.  New 


yourself  that  9  out  of  10  assign-  power  to  operate  the  flash  tube  in  public  information  policy  and  the 


a  very  small  space.” 

■ 

Home  Accounting 
System  Is  Ofiered 

Portland,  Ore.  —  Three  Jour- 


city's  newspapers  for  poor  report 
ing  in  connection  with  a  fight 
among  white  and  Negro  pupils  at 
a  Brooklyn  school. 

The  committee  urged  that  the 
“press  make  certain  to  avoid 


sider  pictures  merely  as  illustra-  Mellon  Smaller  Camera  financially 

tions,  which  is  old  hat.  Picture  Samuel  Mellor,  staffer.  New  Distributii 
should  tell  the  story,  not  just  il-  York  Post,  and  Inquiring  Photog-  through  M; 
lustrate  it,  and  the  camera  should  rapher  for  that  paper.  the  home  < 

“What  we  need  most  is  a  small  the  Journal.' 
thU  T  tk'  L  camera.  I  believe  the  advancement  BWT  is  t 

made  in  the  2V'4  x  2t/4  camera  members  c 
makes  it  unnecessary  to  carry  Bailey,  p 
around  a  big  job  with  all  its  bulky  George  Wi, 


nal  employes  have  started  the  stereotypes  about  race  relations 
BWT  Home  Accounting  Service  distort  conflicts  in 

as  a  sideline.  They  have  devel-  persons  of  different  races 

oped  a  system  for  the  average  9^  proportion  to  their  real 
wage-earner  to  use  to  make  ends  meaning.”  It  accu%d  Board  of 


ficlals  of  denying  information  to 


eteers.  It  would  help  if  they  didn' 
concentrate  so  much  on  lightin 


I  I  j  j  -  -  and  heavy  equipment.  I’ve  been 

“llf. harping  ol  tSi/a  long  tinK.  I’d 


gressiveness  and  imagination. 
Costa:  Imagination 


propose  that  newspapers  like  the 
Nets'  York  Daily  News,  the  New 


Distribution  has  been  arranged 

through  Mary  Cullen’s  Cottage.  William  Jansen,  supennten 

the  home  service  department  of  of  schools,  replied  that  it  was 
the  Journal.  Il’®  custom  of  the  board’s  public 

BWT  is  the  trade  name  for  the  information  bureau  to  assist^  the 
members  of  the  firm  —  Roger  press  “even  in  unpleasant  situa 
Bailey,  promotion  department;  I'ons. 

George  Wigle,  head  of  the  job  " 

department,  and  Bob  Torson,  «  i.  . 

head  of  the  accounting.  Big  Edition  Planned 


Joe  Costa,  photo  supervisor,  York  Daily  Mirror  and  the  New  7»000  ReguestS 


King  Features. 


York  Journal  American,  with  their 


Big  Edition  Planned 

Pocatello.  Ida.  —  The  largest 
newspaper  edition  ever  published 
here  is  planned  Sunday,  April  29. 


“My  answer  would  be  the  use  large  photo  staffs,  test  out  men 
of  Imagination  by  photographers  with  small  cameras  to  prove  they 
and  editors;  photographers  in  mak-  can  be  used  just  as  efficiently, 
ing  better  story-telling  pictures  and  What  would  be  wrong  with  a  mod- 
editors  in  developing  their  imagi-  ified  Speed  Graphic  that  weighed 
nation  so  they  could  make  more  about  one-quarter  its  present 
original  use  of  the  pictures  they  weight,  or  a  small  camera  with  all 


San  Francisco — During  his  sec-  by  the  Idaho  State  Journal.  R. 
ond  press  flight  to  Europe,  Stan-  Kenneth  Evans,  advertising  direc- 
ton  Delaplane,  San  Francisco  tor  for  the  edition,  reports  nearly 
Chronicle  columnist,  hinted  in  his  100  advertising  space  reservations 
“Postcards”  column  that  he  might  already  made  for  this  number 
arrange  to  have  European  travel  which  will  chronicle  the  progress 
literature  sent  to  readers.  There  of  Southeast  Idaho  during  the 
were  7,000  requests.  past  half-century. 
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Kodak  Super  Panchro-Press  Film,  Ty| 


The  picture  a  good  photographer  “sees” ...  is  the  picture  he  gets  with 
Kodak  Super  Panchro-Press  Film,  Type  B. 

This  high-speed  film  gets — and  holds — highlight  and  shadow  in  their  true 
values,  giving  you  negatives  with  balanced  exposures,  negatives  that  easily 
produce  rich  prints. 

And  Type  B  Pan  gives  excellent  results  with  any  kind  of  lighting:  photo¬ 
flash  or  Kodatron  Speedlamp,  tungsten  or  fluorescent. 

In  ever-increasing  demand,  Kodak  Super  Panchro-Press  Film,  Type  B,  is 
sometimes  scarce.  But  when  your  Kodak  dealer  delivers  it  to  you,  you  know  you 
have  the  same  able,  dependable  product. 


EASTMAN  KODAK  COMPANY,  Rochester  4,  N.  Y. 


SYNDICATES 


Sunday  ^Gasoline  Alley* 
Taken  Over  by  Perry 


By  lane  McMoster 


Sixty  -  eight  -  year  -  old  Frank 
King,  who  has  kept  “Gasoline  Al¬ 
ley”  one  of  the  top  comic  strips  for 
29  years,  will 
take  it  a  bit  eas¬ 
ier  after  April  29. 

Beginning  on  that 
date.  Bill  Perry 
of  St.  Cloud, 

Fla.,  Mr.  King's 
assistant  for  25 
years,  takes  over 
the  Sunday  page. 

Mr.  Perry  will 
sign  the  Sunday 
page  and  will 
work  under  a 
separate  contract  with  the  Chicago 
Tribune-New  York  News  Syndi¬ 
cate.  Mr.  King  will  continue  the 
daily  strip. 

“We  will  work  separately  but 
close  enough  together  to  keep  the 
stories  compatible,”  Mr.  King 
wired  from  Kissimmee,  Fla. 

Mr.  Perry,  who  once  worked  in 
the  mailing  room  of  the  CT-NYN 
syndicate,  had  a  Sunday  page, 
“Ned  Handy”  in  the  Chicago  Tri¬ 
bune  for  several  years.  He  dis¬ 
continued  it  six  months 


King 


ago. 


Hauser 


Gayelord  Hauser 
Writes  KFS  Column 

Gayelord  Hauser,  who  has 
probably  done  as  much  as  any¬ 
body  alive  to  make  yogurt  a  house¬ 
hold  word,  is  due 
to  make  it  more 
so.  He’ll  cry  “yo¬ 
gurt”  (and  “wheat 
germ,”  “powdered 
skim  milk,” 

“powdered  brew¬ 
er’s  yeast”  and 
“blackstrap  mo¬ 
lasses”)  regularly 
in  newspapers  be¬ 
ginning  Mar.  26. 

His  King  Fea¬ 
tures  column, 
five  days  a  week  will  start  off  in 
a  conventional  fashion  for  a  food 
column  —  there  will  be  a  thirty- 
day  diet.  But  it  is  not  a  re¬ 
ducing  diet.  “I  call  it  my  day 
by  day  vitality  diet,”  says  Mr. 
Hauser,  an  alarmingly  healthy- 
looking  man  who  talks  in  vitamin- 
charged  cadences.  “The  whole 
world  is  sort  of  screwy  on  diets — 
we  have  gone  reducing  crazy.  I’ll 
start  off  with  a  good,  well-bal¬ 
anced  diet  which  people  should  fol¬ 
low  all  through  their  life.” 

The  column  will  also  give  new 
recipes,  diet  hints  and  what  Mr. 
Hauser  believes  is  something  dif¬ 
ferent  for  a  food  column:  a  dic¬ 
tionary  of  foods,  so  people  can 
come  to  more  realistic  grips  with 
their  meals. 

“I  am  the  craziest,  busiest  man,” 


the  German-bom  Mr.  Hauser  con¬ 
fided  disarmingly  with  a  slight  ac¬ 
cent.  “I  touched  off  a  spark  in  the 
whole  world,”  he  said,  referring  to 
“Look  Younger,  Live  Longer,” 
Farrar  Straus  book  flirting  for  top 
place  on  the  non-fiction  list  a  solid 
year  after  its  publication.  The 
book,  no  book  club  choice,  has 
sold  300,000  copies,  has  been  put 
into  seven  languages  and  braille. 
(The  Duchess  of  Windsor  wrote 
the  preface  for  the  French  edi¬ 
tion.)  Avoided  by  book  critics  and 
turned  down  by  the  major  syndi¬ 
cates  for  serialization,  it  was, 
nevertheless,  syndicated  by  the 
publisher.  Besides  finding  17  large 
American  newspaper  takers  (in¬ 
cluding  Hearst’s  New  York  Jour- 
nal-American  and  Chicago  Herald- 
American),  it  has  run  as  a  serial 
in  London  and  in  Malaya  and 
Pakistan,  where  they  may  or  may 
not  have  yogurt. 

Mr.  Hauser’s  column  “will  con¬ 
tinue  the  teaching  that  I  started  in 
my  book.”  But  as  a  teacher,  Mr. 
Hauser  is  annoyed  that  people 
think  his  advice  is  to  eat  only  his 
“wonder  foods.” 

“I  recommend  these  to  fortify 
the  diet  and  say  that  people  who 
eat  them  will  feel  better  in  three 
days,”  he  said.  “Americans  under¬ 
eat  on  protein,  overeat  on  starches 
and  sugars.” 

Selective  Endorsements 

Mr.  Hauser,  who  has  gladdened 
the  hearts  or  the  health-food  stores 
and  the  yogurt,  etc.,  makers  (the 
yeast  people  came  to  him  and  said 
“we  spent  $1  million  dollars  and 
couldn’t  do  what  you  did,”  he 
recounts),  recommends  individual 
brands  of  the  “wonder  foods.”  He 
says  he  has  to — after  all  if  wheat 
germ  is  raw,  it  goes  rancid.  If  it’s 
overtoasted,  that’s  not  good  either. 
What  he  recommends,  naturally,  is 
neither  rancid  nor  overtoasted. 
Plantation  is  his  brand  of  black¬ 
strap  molasses.  (Blackstrap,  inci¬ 
dentally,  had  been  used  mainly  for 
feeding  cattle  until  Mr.  Hauser 
came  along.  Powdered  skim  milk 
was  used  for  making  false  teeth.) 

Mr.  Hauser  is  selective  in  his  en¬ 
dorsements,  he  claims.  He  picks 
his  own  radio  and  TV  sponsors, 
he  says,  as  the  sponsored  prod¬ 
ucts  mustn’t  have  any  artificial 
sugars  in  them.  (Mr.  H.  is  for 
natural  sweetenings.)  He  won’t  go 
in  for  cigarette  endorsing,  either. 
But  there  will  soon  be  a  Gayelord 
Hauser  bread  from  coast  to  coast. 

Mr.  Hauser  roundly  scotched  a 
nasty  rumor  that  he  had  at  one 
time  been  a  vegetarian.  “That 
must  have  been  screwy  Hollywood 
publicity,”  he  commented.  (He 
found  willing  listeners  in  Holly¬ 


wood,  where  some  of  the  leading 
stars  consulted  him  on  diet  and 
gossip  columnists  linked  him  ro¬ 
mantically  with  Greta  Garbo.) 

He  looks  forward  to  the  time 
when  you  will  be  able  to  get  a 
“milk  lassie”  (made  of  skim  milk, 
tablespoon  of  powdered  yeast  and 
a  flavoring  of  blackstrap  molasses) 
at  the  drug  store. 

The  contract  has  just  been 
signed,  he  says,  for  a  diet  strip  in 
the  Kemsley  newspapers  of  Eng¬ 
land. 


Tillie  and  Flash 
Rated  Highest 
In  Unpopularity 


News  and  Notes 

Maj.  Alexander  P.  de  Sever¬ 
sky,  who  wrote  “Victory  Through 
Air  Power,”  began  a  weekly  arti¬ 
cle  on  national  defense  for  Kino 
Features  March  4. 

Cartoonist  Alex  (“Rip  Kirby”) 
Raymond  was  reelwted  president 
of  the  National  Cartoonist  Society 
at  the  Feb.  28  meeting. 

“The  First  Holy  Week,”  three- 
column  panel  drawn  by  Staff  Ar- 
itist  Sylvia  Robbin,  is  offered  in  six 
installments  by  AP  Newsfeatures 
for  release  March  19.  The  text  is 
a  condensation  from  St.  Matthew. 

For  the  first  time  since  the  war 
and  the  founding  of  Tito’s  govern¬ 
ment,  an  American  comic  strip  has 
reappeared  in  Yugoslavia.  “Don¬ 
ald  Duck”  is  now  running  in  the 
Sunday  Information,  new  weekly 
in  Belgrade. 

Joseph  Alsop  of  New  York 
Herald  Tribune  Syndicate  is 
touring  Europe  and  filing  copy 
while  Steward  Alsop  writes  the 
home  front  pieces  for  their  col¬ 
umn,  “Matter  of  Fact.” 

Douglas  Larsen  of  NEA  Serv¬ 
ice’s  Washington  bureau  is  touring 
the  U.  S.  with  Stanley  Tretick, 
NEA- Acme  staff  correspondent 
home  from  Korea,  for  a  report  on 
the  nation’s  defense  build-up. 


Roanoke,  Va. — The  Times  and 
World-News  this  week  published 
the  results  of  its  “unpopularity 
poll”  in  a  checkup  of  comic  strips 
and  panels.  (E&P,  March  3, 
page  12). 

At  the  opposite  poles  from  Blon- 
die  and  Gasoline  Alley,  which  won 
the  “most  popular”  titles  in  more 
than  2,000  reader  ballots,  came 
Tillie  the  Toiler  and  Flash  Gordon. 

Tillie,  who  ran  36th  in  popu¬ 
larity  ranking,  got  almost  the  same 
number  of  votes  from  men  and 
women,  but  boys  disliked  her  more 
than  girls. 

The  newspapers’  pollsters  said 
the  order  of  the  unpopularity 
“amazed”  them  because  some  of 
the  “most  popular”  funnies  drew 
many  negative  votes.  The  order  of 
unpopularity  was  given  as  follows: 

Tillie  the  Toiler,  Flash  Gordon, 
Room  and  Board,  The  Gumps, 
Ozark  Ike,  Toots  and  Ca^r,  Just 
Kids,  Steve  Canyon,  Elmer,  Polly 
and  Her  Pals,  Dotty  Dripple,  Rusty 
Riley,  Barney  Google,  Terry  and 
Pirates,  Orphan  Annie,  ’Ll!  Abner, 
Katzenjammer  Kids,  P<^ye,  Tim 
Tyler  (tie).  Grandma  (tie).  Moon 
Mullins,  Mary  Worth,  Rip  Kirby, 
Bringing  Up  Father,  Buz  Sawyer, 
Smilin’  Jack,  Smitty,  Uncle  Remus 
(tie),  Henry  (tie),  Steve  Roper, 
Mickey  Finn,  Joe  Palooka,  Mickey 
Mouse,  Dick  Tracey  (tie),  Donald 
Duck  (tie).  Gasoline  Alley,  Blon- 
die. 


Fashion  Section 

Houston — March  3  editioas  of 
the  Houston  Post  carried  a  16- 
page  section  on  spring  fashions 
edited  by  Virginia  Drane. 


Broadway  Boswell 


knows  Times  Square  is  more  than  a  subway  stop... 
sees  behind  the  glitter  and  glamour,  finds  the 
human  and  humorous,  informative  item  and  pertinent  paragraph., 
about  actors  and  angels,  hit  headliners  and  small  bit  players, 
real  McCoys  and  phonies... serves  up  next  week’s  news  now  in 


Bream  Street  Beat 


by  Robert  Sylvester . . .  with  a  background  as 
feature  writer,  the  re-write  desk,  and  theatrical 
reporter  on  three  New  York  papers . . .  came  to 
The  News  in  1935  as  chronicler,  critic,  and 
columnist ...  is  author  of  three  books  and  a 
movie . . .  sees  more  in  show  people  than  they 
show  to  themselves!  New  weekly  column, 
packs  a  page  in  300  lines ...  is  a  popular  and 
promotable  feature.  For  proofs  and  prices, 
phone,  wire,  or  write  to  Mollie  Slott,  Manager... 


Chicago  Tribune-IVew  York  News 
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Buddie  Credits  Reps 
With  Sound  Selling 


orry  uinic 


By  George  A.  Brandenburg 


Chicago — Constructive  selling  is 
“the  rule” — not  the  exception — 
among  newspaper  representatives, 
according  to 
Charles  D.  Bud¬ 
die,  western 
manager  of  J.  P. 

McKinney  & 

Son. 

Charlie  Buddie 
said  competitive 
selling  in  the 
harmful  sense  is 
very  much  the 
exception.  He 
takes  issue  with 
those  on  the  buy-  Buddie 
ers'  side  who  contend  too  many 
representatives  spend  too  much 
time  selling  against  the  news¬ 
papers  they  regard  as  competition 
and  too  little  time  selling  for  the 
papers  they  r^resent. 

Cites  CoDtioual  Prograss 
He  credits  the  representative 
structure  with  the  continual  prog¬ 
ress  that  has  been  made  in  elimi¬ 
nating  so-called  destructive  sell¬ 
ing.  He  cited  the  new  business 
committees  of  various  chapters  of 
the  American  Association  of 
Newspaper  Representatives.  On 
such  committees,  he  said,  there 
are  often  representatives  of  com¬ 
peting  papers,  yet  the  ^mmit- 
tee  works  as  a  team  and  is  “for” 
all  new^apers. 

“Just  be  honest  and  give  prompt 
service,”  was  the  admonition  given 
by  the  late  J.  P.  McKinney  when 
Mr.  Buddie  joined  the  organiza¬ 
tion  23  years  ago.  “The  same 
principles  hold  true  today  under 
Ray  McKinney,”  said  Mr.  Buddie. 

“We  don’t  believe  in  a  lot  of 
high-pressure  selling  methods,  but 
confine  our  efforts  to  selling  our 
markets  on  the  basis  of  factual 
material.”  he  asserted.  “We  do 
try  to  give  good  service  and  seek 
to  encourage  our  papers  to  give 
advertisers  the  kind  of  coopera¬ 
tion  they  want  from  the  stand¬ 
point  of  position  requests,  quality 
of  reproduction  and  other  such 
matters.  In  other  words,  we  don’t 
consider  our  job  done  when  we 
get  the  order.” 

Need  for  Uniformity 
Cooperation  has  its  place,  he 
pointed  out,  but  it  should  be  con¬ 
fined  primarily  to  services  the  ad¬ 
vertiser  cannot  render  himself, 
such  as  product  distribution  and 
tie-in  ads.  Much  of  the  merchan¬ 
dising  requested  of  newsp^>ers,  he 
added,  can  be  done  by  the  adver¬ 
tiser’s  own  sales  staff. 

Newspapers,  in  turn,  can  give 
better  service  to  general  adver¬ 
tisers  if  they  will  pay  more  at¬ 
tention  to  uniformity  as  to  page 


size,  column  widths,  billing  stand¬ 
ards  and  other  “oddities”  that  oc¬ 
cur  when  advertisers  are  using  a 
big  list  of  newspapers,  Mr.  Buddie 
stated. 

“Advertisers  would  benefit  great¬ 
ly  if  they  would  learn  to  use 
newspapers  adequately,”  declared 
Mr.  Buddie,  who  hastened  to  add 
that  he  was  making  such  a  state¬ 
ment  for  the  good  of  the  adver¬ 
tiser  and  not  from  a  purely  selfish 
standpoint.  “Too  many  advertis¬ 
ers  still  expect  too  much  from  one 
or  two  insertions.  It’s  just  good 
common  sense  to  use  adequate 
space  once  an  advertiser  starts  to 
use  newspapers.” 

Continuity  Essential 

“Many  advertisers  are  doing  a 
better  selling  job  through  consis¬ 
tent  use  of  small  space,  than  are 
those  who  use  newspapers  on  a 
hit-and-run  basis,”  he  declared. 

He  suggested  that  representa¬ 
tives  gftve  more  attention  to  the 
editorial  background  their  news¬ 
papers  have  to  offer.  Papers  with 
strong  food  pages  and  attractive 
women’s  pages  that  include  such 
features  as  beauty  hints  help  cre¬ 
ate  a  desire  to  buy  and  should 
be  called  to  the  attention  of  ad¬ 
vertisers,  he  explained. 

He  mentioned  one  newspaper 
represented  by  the  McKinney  or¬ 
ganization  that  has  an  editorial 
story  to  tell.  This  paper,  he  said, 
has  received  national  recognition 
•  in  four  editorial  categories  with¬ 
in  the  past  few  years.  The  food 
editor,  real  estate  editor,  travel 
editor  and  sports  editor  each  won 
natkmal  awards  for  outstanding 
service  in  their  respective  fields. 
“This  is  the  sort  of  recognition 
that  shows  editorial  quality  that 
advertisers  are  interested  in.”  he 
asserted. 

Circulation  Background 

Mr.  Buddie  is  also  an  advocate 
of  home  delivered  circulation  as 
the  backbone  of  solid  readership 
that  gives  advertisers  a  re^>onsive 
medium.  Mr.  Buddie,  incidentally, 
is  a  former  circulation  manager, 
having  started  newspaper  work  in 
his  home  town  of  Utica,  N.  Y., 
with  the  old  Saturday  Globe  and 
Morning  Telegram. 

He  started  as  a  branch  man¬ 
ager  and  became  circulation  man¬ 
ager  of  the  Globe  and  Telegram. 
He  joined  the  Gannett  Newspapers 
in  1922,  becoming  a  member  of 
the  Utica  Observer-Dispatch  ad¬ 
vertising  staff.  He  went  with  the 
McKinney  organization  in  1928 
and  became  western  manager  in 
Chio^o,  in  1941 — long  enough 
ago,  he  says,  to  make  him  a  con¬ 
firmed  midwestemer. 


Dr.  George  W.  Crane  — 

Should  Marsha  sue  for  divorce?  That’s  what  a  female  “advice” 
columnist  flippantly  urged  her  to  do.  Which  shows  that  Mar¬ 
riage  Counselling  via  the  newspaper  must  be  done  by  EXPERTS, 
well  trained  in  all  aspects  of  marital  psychology. 


Case  Y-254:  Marsha  F.,  aged 
29,  is  a  worried  wife. 

“A  month  ago,”  she  began,  “I 
wrote  to  a  woman  columnist  about 
my  problem  but  she  told  me  if  I 
had  any  brains,  I  wouldn’t  delay 
another  minute  in  filing  suit  for  a 
divorce. 


?r:  I  / 


“But,  Dr.  Crane,  that’s  no  solu¬ 
tion!  Our  two  children  love  their 
daddy.  He  admits  he  adores  them. 
Occasionally,  he  will  confess  that 
he  still  loves  me,  too. 

“But  most  of  the  time  he  is 
hypercritical.  He  is  so  caustic  he 
makes  me  cry.  And  now  he  has 
extended  his  insulting  remarks  to 
my  parents. 

“Yet  he  gives  me  his  pay  check 
regularly  and  never  looks  at  an¬ 
other  girl.  So  how  can  I  rebuild 
a  happy  home  for  all  of  us?” 


For  she  has  acted  casual,  if  not 
actually  indifferent,  on  many  oc¬ 
casions  when  he  expected  her  to 
respond  with  ardor. 

Marsha  is  like  the  normal  wife, 
however,  for  women  are  not  as 
passionate  as  men.  God  Almighty 
made  them  to  be  content  with 
2,500  calories  of  food  per  day 
though  their  husbands  may  de¬ 
mand  3,500. 

In  like  manner,  God  made 
them  less  ardent  than  men.  But 
Marsha’s  husband  misconstrues 
her  passive  behavior.  He  thinks 
she  doesn’t  love  him.  He  may 
imagine  she  carries  the  torch  for  a 
former  suitor. 

This  thought  hurts  his  pride. 
In  his  resulting  bitterness,  he  tries 
to  cut  her  down  to  size  bv  caustic 
criticism.  Actually,  they  love  each 
other,  but  need  some  scientific 
marital  advice. 

“BE  AN  ACTRESS  in  your 
boudoir,”  I  warned  her.  “Feign 
ardor  in  order  to  mollifv  vour 
husband’s  ego.  And  study  these 
Marriage  Bulletins  that  I  offer 
all  newspaper  readers.” 

Marsha  followed  my  sugges¬ 
tions.  Within  10  days,  her  hus¬ 
band’s  fault  finding  had  almost 
entirely  vanished.  Their  mar¬ 
riage  was  restored  to  happiness 
and  their  two  youngsters  now  have 
a  devoted  set  of  parents. 


MARSHA’S  PROBLEM  is  sim-  Newspapers  can  thus  become 
pie.  She  has  deflated  her  hus-  the  foremost  protectors  of  happy 
band’s  sex  vanity,  even  though  homes  by  the  expert  marital  coun- 
imintentionally.  sel  which  they  offer. 


Dr.  Crane— Top  Marriage  Adviser 

Dr.  Crane  is  the  AUTHORITY  (with  Ph.D.  and  M.D.)  on  Marriage 
Problems  for  the  Chicago  DAILY  NEWS,  Cincinnati  POST,  Pitts¬ 
burgh  POST-GAZETTE,  Portland  OREGONIAN,  Miami  HERALD, 
St.  Louis  POST  DISPATCH,  Houston  POST,  Indianapolis  STAR. 
New  Orleans  STATES,  Minneapolis  STAR,  etc. 

Dr.  Crane’s  column  rates  tops  on  reader  polls  because  he  diversifies 
his  6  cases  per  week  as  follows: 

2  Love  &  Marriage  cases,  like  Marsha’s. 

1  Practical  case  on  Child  Rearing. 

1  Case  on  Personality  Improvement. 

1  Psychosomatic  Problem  (Mental  Ailments). 

1  Business,  Advertising  or  Personnel  case. 

HOPKINS  SYNDICATE,  INC 

i>20  N.  Michigan  Chicago  11 
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. . .  the  king  of  neius  type  faces 


Your  readers  will  give  Intertype  Regal  a  royal  welcome 
when  you  use  this  distinctive,  highly  legible  type  face  to 
transmit  today’s  news.  According  to  optometrists,  Regal 
lessens  eyestrain.  Type  experts  say  Regal  won’t  blur  or 
fill  up  because  of  its  wide-open  design.  Newspaper  execu¬ 
tives  know  that  Regal  has  an  easy-to-read,  roomy  ap¬ 
pearance  line  after  line,  column  on  column. 


Check  Regal  yourself 

Ask  your  nearest  Intertype  repre¬ 
sentative  for  a  comprehensive  new 
showing  of  Intertype  Regal.  This 
booklet  contains  specimens  from  5 
to  14  point.  It  gives  Regal  with  Bold 
in  many  sizes  and  combinations.  It 
lists  Regal  teletype  faces.  It  includes 
special  classified  and  editorial  pages. 
Be  sure  to  send  for  your  copy  today. 

7  PT.  ttBGAL  7 


Regal  earns  a  bow  in  the  composing  room,  too.  It  prints 
clearly  even  under  the  most  exacting  conditions.  Its 
sturdy  hairlines  won’t  break  under  pressure.  Its  gen¬ 
erous  counters  and  curves  do  away  with  ink  traps. 

Millions  agree  with  the  experts  for  Regal  heads  the  list 
of  news  faces  used  by  America’s  leading  newspapers, 
according  to  the  A.N.P.A.  Mechanical  Bulletin  No.  404. 


Intertype 

FMl  AtAFfi  14  »AIMT 


Brooklyn  2,  N.Y. 
Chicago  5,  Ill. 

San  Francisco  11,  Cal, 
Los  Angeles  15,  Cal. 
New  Orleans  10,  La. 
Boston  10,  Mass. 
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New  Curtis  Analyst 
Speeds  Color  Work 

A  new  device  to  speed  produc¬ 
tion  of  four-color  process  engrav¬ 
ing  through  the  elimination  of 
such  factors  as  the  black  key 
plate,  repeated  color  correction 
and  color  proofing  has  been  de¬ 
signed  and  built  for  the  Milwau¬ 
kee  (Wis.)  Journal  by  Curtis 
Laboratories,  Inc.  of  Los  Angeles. 

Called  the  Curtis  Color  An¬ 
alyst,  this  machine  is  in  effect  a 
one-shot  color  camera  in  reverse. 
In  other  words,  it  creates  a  color 
image  out  of  black  and  white 
photo  prints  of  a  color  separation. 
Through  its  use,  the  same  fidel¬ 
ity  to  color  and  tone  normally  as¬ 
sociated  with  four-color  process 
is  achieved  through  the  use  and 
reproduction  of  the  three  primary 
colors  of  red,  yellow  and  blue. 

Process  Explained 
No  complex  mathematical  cal¬ 
culations  are  necessary  in  using 
this  device.  The  color  analysis  is 
done  by  visual  observation  of  the 
color  result. 

Briefly,  here’s  the  way  it  works: 

A  subject  is  photographed  in  full 
color  using  a  one-shot  camera  to 
separate  the  colors  into  three  neg¬ 
atives,  red,  yellow  and  blue.  En¬ 
larged  bromide  prints  are  made 
of  each  negative  so  that  there’s  a 
bl^k  and  white  print  of  each, 
with  no  color  image  at  all. 

These  three  prints  are  placed  in 
the  Color  Analyst  which  reunites 
the  color  values  which  the  pho¬ 
tographer’s  camera  separated. 
This  seeming  magic  is  accom¬ 
plished  by  just  reversing  the 
process  of  the  one-shot  camera — 
that  is,  where  the  one-shot  camera 
separates  the  color  values  of  the 
subject  into  its  primaries,  the  An¬ 
alyst  takes  the  colors  so  sepa¬ 
rated  and  reassembles  them  into 
a  full-color  image.  Like  the  one- 
shot  camera  it’s  done  with  mirrors 
and  filters. 

Speeds  Engraver’s  Work 
So  what  the  viewer  sees  looking 
through  the  slot  is  the  original 
picture  in  full  color.  If  the  Color 
Analyst  shows  that  the  color  bal¬ 
ance  is  incoiTect,  the  photogra¬ 
pher  can  make  the  necessary  ad¬ 
justment  in  his  prints.  Or  the  ar¬ 
tist  can  make  local  corrections  by 
retouching  if  these  are  necessary. 

When  the  operator’s  judgment 
tells  him  the  result  is  satisfactory, 
the  three  black  and  white  prints 
go  to  the  engraver  who  makes 
his  prints  without  the  need  for 
any  color  separation.  He  can  re¬ 
produce  each  black  and  white 
print  as  a  straight  halftone. 

Having  proofed  his  plates  in 
black  and  white,  the  engraver  can 
completely  do  without  color  proof¬ 
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Cutaway  diagram  of  the  Color  Analyst  showing  mirror,  filter  and  light  arrangement.  Two  viewers  can 
look  at  reassembled  color  pictures  simultaneously. 


ing,  as  he  puts  his  black  and 
whites  back  in  the  Color  An¬ 
alyst  to  check  results.  Again 
there  is  an  opportunity  for  cor¬ 
rection  if  the  analyst  should  show 
that  color  balance  is  off. 

Through  the  whole  sequence 
production  time  has  been  cut,  and 
the  whole  task  has  been  simpli¬ 
fied.  Color  proofing,  as  a  matter 
of  fact,  is  unnecessary  in  many 
cases. 

The  device  is  versatile,  being 
able  to  handle  three-color  sepa¬ 
ration  prints  made  by  any  method 
from  any  subject.  It  saves  time 
in  the  engraving  process,  in  stereo¬ 
typing  and  in  the  pressroom. 

Its  Use  Described 

Joseph  E.  McMullen,  the  Jour¬ 
nal’s  assistant  production  man¬ 
ager,  described  how  the  Analyst 
is  used  in  a  report  to  the  SNPA 
Mechanical  Conference  at  Dallas 
in  January.  He  showed  a  three- 
color  separation  job  that  took 
only  24  ^urs,  from  photo  depart¬ 
ment  to  finished  engraving.  He 
emphasized  that  zinc  is  u^  be¬ 
cause  it  etches  nx>re  rapidly  than 
copper  and  is  considerably  cheap¬ 
er. 

“Separation  negatives,’’  he  re¬ 
lated.  “can  be  made  from  color 
transparencies,  dye  prints,  colored 
art,  full-color  proofs  of  the  fine 
screen  plates  and  directly  from  the 
subject  as  k  is  photographed.  We 
use  the  Curtis  one-shot  camera  to 
obtain  separation  negatives  from 
all  but  the  color  transparency. 

“The  camera  takes  three-color 
separation  negatives  at  one  shot. 
Two  pellicle  mirrors  set  at  angles 


inside  the  box.  reflect  part  of  the 
light  transmitted  by  the  lens  to 
two  side  film  holders  and  trans¬ 
mit  the  remainder  to  the  rear  film 
holder,  with  all  images  in  register. 
The  film  holders  are  also  regis¬ 
tered  and  balanced  in  sets  and  are 
fitted  with  standard  A.B.C.  blue, 
green,  red  glass  filters. 

Fast  Film 

“We  use  Kodak  Super  XX  pan 
film  for  our  normal  operation  and 
Kodak  Sports  type  film  where 
maximum  speed  is  essential.  The 
speed  of  this  film  plus  the  fact 
that  it  can  be  developed  in  from 
10  to  20  minutes  makes  three- 
separation  negatives  available  in 
a  matter  of  minutes  rather  than 
hours  or  days. 

“To  produce  one-shot  paper 
separation  prints  with  the  neces¬ 
sary  color  balance,  corkrols  must 
be  established.  For  example,  each 
batch  of  film,  masking  material, 
and  paper  that  is  to  be  used  for 
color  is  tested  to  determine  its 
time  and  exposure  characteristics. 
The  findings  are  recorded  and 
referred  to  when  this  material  is 
used.  After  testing,  the  material 
is  kept  under  refrigeration  until 
used. 

“To  insure  uniform  results,  the 
one-shot  separation  negatives  are 
tray-developed  with  careful  con¬ 
trol  of  time  and  temperature  and 
are  fixed,  washed  and  dried  to¬ 
gether. 

“After  drying,  the  negatives  are 
checked  on  a  densitometer  to  de¬ 
termine  if  they  are  correctly  bal¬ 
anced.  The  d^sitometer  reading 
also  determines  the  exposure  time 


for  the  masks  used  to  color  cor¬ 
rect  the  negatives. 

Correcting  Compensation 

“Each  mask  is  attached  to  its 
respective  negative  in  register, 
placed  in  the  enlarger  and  the 
paper  print  exposures  are  made. 
At  this  time  an  importaik  color 
correcting  compensation  is  made. 

“By  experimentation,  we  had 
determined  that  we  could  consis¬ 
tently  print  a  neutral  gray  scale 
with  a  100%  value  blue  plate,  an 
80%  value  red  plate  and  a  70% 
value  yellow  plate.  This  plate 
balance  would  print  clean  tw 
hues,  good  blacks,  and  in  high 
highlight  areas  would  print  good 
whites  with  all  colors  printing. 
The  black  and  whke  prints  are 
made  with  these  values.  These 
prints  are  developed,  shortstopped, 
fixed  and  washed  at  the  same 
time.  A  waterproof  resisto  paper 
is  used  for  the  prints,  therefore, 
size  is  held  quite  accurately.  When 
dry,  the  paper  prints  are  placed 
in  the  Analyst  for  a  final  check 
before  release  to  the  art  depart¬ 
ment.” 

(hemco  Expands 
Office  in  Chicago 

Chemco  Photoproducts  Co.  has 
assigned  David  Banks,  Jr.,  2^ 
year  career  man  in  the  graphic 
arts  industry,  to  the  Midwest 
branch  at  442  N.  Wells  St.,  Chi¬ 
cago.  In  addition  to  serving  as  a 
sales  office  and  warehouse,  the 
new  location  provides  for  display 
of  plate-making  equipment. 
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EQUIPMENT  REVIEW 


Pressroom  Speaks  Up:  About  Color, 
Newsprint,  Cuts  and  Stereos 


By  PAUL  TANNER 

Prastroom  Suparfateadaaf, 
Houston  lTox.1  Post 

• 

Part  of  talk  given  at  the 
SNPA  Mechanical  Conference 
at  Dallas  in  January. 

• 

I  WANT  to  talk  about  the  prob¬ 
lems  of  the  pressroom.  When  I 
say  problems  of  the  pressroom,  1 
am  .thinking  of  the  problems  of 
ev^  department.  Because  the 
finished  product  of  a  newspaper 
is  produced  in  the  pressroom, 
therefore  it  becomes  the  problem 
of  all  the  departments. 

Press  work  itself  is  primarily 
that  of  adjusting  ink  and  impres¬ 
sion  to  a  sheet  of  new^rint, 
passing  between  the  blanket  cyl- 
tinder  and  the  plate  cylinder.  It 
js  perhaps  the  simplest  operation 
.of  a  newspaper  to  visualize,  if 
•we  do  not  observe  the  problems. 

About  Color  Registration 

Let  me  say  a  few  words  about 
color  and  color  registration  at 
this  point.  Color  that  is  not  in 
register  is  worse  than  no  color  at 
all.  I  said  at  the  mechanical 
conference  at  Fort  Worth  that 
until  the  publisher  was  ready  to 
buy  the  equipment  that  was  nec¬ 
essary  to  run  color  in  register, 
it  was  our  duty  to  discourage 
.color.  At  this  point,  another 
delegate  observed  logically:  “I 
don’t  know  how  you  can  dis- 
.  courage  it.  The  customer  wants  it. 
It’s  here.”  I  stUl  insist  that  we 
had  better  give  color  to  the  ad¬ 
vertiser  in  correct  register. 

It  is  not  the  color  that  suffers, 
it  is  the  newspaper  that  suffers. 
Advertising  revenue  will  simply 
be  diverted  to  those  newspapers 
that  do  render  color  subjects  in 
satisfactory  register. 

Now  we  come  to  the  question 
.of  a  “no  man’s  land”  in  register¬ 
ing  technique  that  lies  between 
our  autoshaver  and  our  press.  We 
have  to  take  sets  of  stereotype 
plates,  machined  for  one  color 
printing  and  register  them  on  the 
press  by  difficult  time-consuming 
“trial  and  error”  methods.  Some¬ 
times  we  get  surprisingly  good 
results,  often  not  so  good. 

It  is  not  economical  to  use  a 
big  unit  press  manned  by  a  crew 
.  of  7,  8,  9,  10  or  12  skilled  press¬ 
men  to  do  the  work  of  one  man 
in  the  stereotype  room.  What  is 
needed  is  a  simple  system  of  reg¬ 
istering  sets  of  color  plates  in  the 
stereotype  room,  before  they  reach 
the  pressroom. 

Magazine  Quality?  No! 

We  also  see  and  hear  much  that 
is  far  from  being  practical.  There 
are  those  who  are  thinking  of 
magazine  color  printing  in  the 


daily  newspaper  at  newspaper 
spe^  on  black  newspaper  presses 
and  without  much  change  in  the 
daily  newspaper  setup  so  far  as 
equipment  and  supplies  are  con¬ 
cerned. 

So  far  as  1  can  see,  1  don’t 
believe  magazine  quality  of  color 
printing  is  possible  in  the  daily 
newspaper  at  the  top  speeds  at 
which  daily  papers  are  produced 
in  black  and  white.  Alro,  I  do 
not  believe  that  magazine  quality 
in  the  daily  paper  is  possible  with 
the  paper,  ink,  plates  and  soft 
packing  used  in  the  daily  paper 
today. 

With  the  possible  exception  of 
the  press  itself,  the  pressroom  has 
very  little  control  over  the  mate¬ 
rials  entering  into  its  work.  Paper, 
ink,  blankets,  rollers,  lubrication, 
color  and  all  the  materials  from 
the  engravings  to  the  stereotype 
plates  are  variables  which  the 
pressroom  accepts  upon  recom¬ 
mendation. 

It  is  obviously  the  responsibil¬ 
ity  of  the  various  departments  and 
manufacturers  supplying  the  press¬ 
room  to  coordinate  their  efforts 
in  improving  their  products. 

Newsprint  and  Pictures 

As  far  as  newsprint  is  con¬ 
cerned,  the  pressroom  would  like 
to  have  a  sheet  having  ample 
strength,  good  surface  smooth¬ 
ness,  contrast  brightness,  ample 
ink  absorption  capacity,  equi¬ 
librium  nmisture  aiul  freedom 
from  mechanical  imperfections. 
The  strength  of  the  paper  is  nec¬ 
essary,  to  satisfy  the  requirements 
of  the  modern  high  sp^  press. 
It  is  also  necessary  on  some  of 
the  older  presses  and  e^>ecially 
so  on  flatb^  installations. 

The  photographer  can  help  the 
pressroom  by  making  his  prints 
on  pure  white  gk^sy  finished 
paper.  On  duller  paper,  tonal 
values  are  lost  which  cannot  be 
regained  elsewhere.  Pure  white 
prints  will  help  to  counteract  the 
gray  characteristics  of  untoned 
news  ink  and  newsprint  stock. 
The  most  important  detail  for  the 
photographer  is  the  provision  of 
contrast  in  every  composition. 
The  break  between  shades  should 
be  shaip  and  definite  for  the  best 
results  from  the  pressroom.  Where 
light  cannot  be  controlled,  con¬ 
trast  should  be  provided  with 
light  or  dark  objects.  Backgrounds 
may  be  outlined  or  entirely  elimi¬ 
nated  where  sufficient  contrast  is 
not  obtained.  When  the  press¬ 
room  receives  a  dark  subject 
against  a  dark  background,  the 
subject  is  ultimately  lost  against 
the  dark  background  b^use 
further  loss  of  detail  is  encount¬ 
ered  due  to  the  qualHy  of  news 
ink  <md  newsprint. 

There  are  many  ways  the  en¬ 


graver  can  help  the  product  of 
the  pressroom.  The  great  need 
is  good  materials.  Under-etched 
cuts  or  under-etched  plates  ntake 
it  practically  impossible  for  the 
stereotyper  to  make  good  mats. 
If  the  bottom  of  the  bite  on  the 
zinc  plate  is  not  clean,  it  will  be 
transferred  to  the  mat  and  thence 
to  the  plate  and  cause  “smearing” 
on  the  press.  Deep  etched  plates 
are  necessary  especially  in  the 
range  of  halftones  approaching  the 
solid.  The  necessity  for  thk  is 
mighty  important  when  you  visu¬ 
alize  the  amount  of  depth  lost  in 
newspaper  printing. 

To  give  the  real  snappy  appear¬ 
ance  to  the  printed  sheet,  it  is 
in^rative  that  new  type  never 
be  mixed  or  allowed  to  inter¬ 
mingle  with  old,  worn  type.  Old 
type  will  cause  spotty  and  uneven 
contrast  with  the  new  type  and 
will  distract  from  the  orderly  ap¬ 
pearance  of  the  rest  of  the  sheet. 
The  compositor  must  watch  his 
fonts  and  replace  those  worn  be¬ 
low  type-high.  Metal  tempera¬ 
ture  and  formula  are  important 
in  type  setting  machines  and  the 
level  in  the  pot  must  also  be 
watch^.  Heavy  type  matter  should 
be  burnished  to  obtain  maximum 
solid  in  printing.  Tliis  is  too  often 
overlooked  and  gives  to  the  print¬ 
ed  paper  the  appearance  of  “pick¬ 
ing,”  too  often  maintained  to  be 
a  p«q>er  defect. 

The  stereotype  room  can  help 
the  pressroom  if  they  watch  their 
moulding  combination  and  replace 
it  before  it  has  lost  its  life.  It  is 
a  must  for  the  pressroom  that  the 
stereotype  room  give  the  press¬ 
room  as  much  depth  as  possible  in 
their  plates.  If  the  plates  do  not 
have  the  pix^r  de^,  they  will 
not  take  i^  properly  and  the  cuts 
will  look  washed  out  and  the 
paper  will  not  print  clean.  It 
will  have  a  smudgy  look. 


To  Practice  Law 

Arthur  C.  Raven,  night  side 
printer  at  the  Portland  (Ore.) 
Journal  since  1915,  retired  on  Jan. 
1  to  devote  full  time  to  the  prac¬ 
tice  of  law.  He  has  been  a  mem¬ 
ber  of  the  International  Typo¬ 
graphical  Union  for  50  years. 


Ralph  Moffett,  left,  Dallas  Times 
Herald,  new  ^airman,  and  Fred 
R.  Rice,  Little  Rock  (.Ark.)  Demo¬ 
crat,  vice-chairman,  of  SNPA  Me¬ 
chanical  Conference  (Southwest). 

S43  Dailies  Have 
Engraving  Shops 

An  analysis  of  the  1950  Editor 
&  Publisher  Mechanical  Tabula¬ 
tion  reveals  the  rapid  increase  in 
the  number  of  newspaper  engrav¬ 
ing  departments. 

As  in  former  years  the  largest 
increase  is  on  small  newspapen 
with  circulations  up  to  25,000. 
This  number  has  increased  in  two 
years,  from  306  to  426  depart¬ 
ments. 

On  newspapers  between  25,000 
and  100,0()0  circulation  the  in¬ 
crease  has  been  22  departments. 

On  newspapers  over  100,000  cir¬ 
culation  the  increase  has  been  7 
departments. 

Of  the  total  680  departments 
131  departments  are  photo-elec¬ 
tric.  There  was  no  such  designa¬ 
tion  in  former  reports. 

The  detailed  figures  follow:— 

Less  than  10,000 . 232 

Between  10,()00  & 

25,000  . 194 

Between  25,000  & 

50,000  .  91 

Between  50,000  & 

100,000  .  55 

Over  100,000  . 100 


Home  for  2-Year-Old 

The  two-year-old  weekly  War¬ 
rington  (Fla.)  Sun  announced  in  a 
40-page  birthday  edition  recently 
that  it  plans  to  erect  a  new  plant. 


DESIGNERS  OF 
NEWSPAPER  PLANTS 

New  Plant  —  Modernization  —  Production  Layouts 

A  few  of  our  achievements  over  our  35  years  — 

Th*  Mllwauka*  Journal,  Mllwaukao,  Wit.  St.  Louis  Star-TImos,  St.  Louts,  Mo. 
Tha  Daily  Oklahoman,  Oklahoma  City,  Okla. 

Now  being  completed: 

Vancouvar  Sun,  Vaneouvar,  Britlih  Columbia  Tha  Stata  Journal,  Lantinq,  Mich. 
Tha  Dally  Tribuna,  Royal  Oak,  MIckiqaa 

Our  brochure  oh  request. 

MORTON  L.  PEREIRA  &  ASSOCIATES 

Archhecta  *  Engineers 

100  W.  Monroe  Chicago  3.  Ill. 
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♦  Halifax  Chrouijpl 
and  !ftail~Si9r 


Orderk  totaling  over  fifty  Hoe  Color- 
ConvertiKle  Newspaper  Printing  Press 
Units  have  recently  been  received  from 
these  eight  prominent  Canadian  dailies 
-*  evidence  of  how  widely  recognized 
throughout  Canada  is  the  high  standard 
of  Hoe  press  performance.  \ 


♦  Hamilton  Spectator 


♦  Montreal  Gazette 


♦  Montreal  Star 


♦  Ottawa  Journal 


♦  Sydney  Pogt-Reeoi 


Hoe's  leadership  in  the  newspaper  press  field  has 
been  attained  not  merely  by  building  equipment 
to  meet  current  needs,  but  because  of  a  farsighted 
anticipation  of  future  publishing  requirements. 


Thus  the  Color-Convertible  is  built  to  handle 
increasing  demands  for  RO.P.  color  as  rapidly  as 
they  may  arise  throughout  the  coming  years,  and  this 
is  one  of  the  many  reasons  why  forward-looking 
publishers  choose  Hoe. 


910  East  138th  Street  New  York  S4,  N.  Y. 

BRANCHES:  BOSTON  •  CHICAGO  •  SAN  FRANCISCO  *  BIRMINGHAM 
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EQUIPMENT  REVIEW 

Special  Section 
Run  on  Rag  Paper 

The  Berkshire  Evening  Eagle 
at  Pittsfield,  Mass.,  turned  back 
the  dock  this  month  when  it 
published  an  anniversary  supple¬ 
ment  wholly  on  rag  paper. 

Crane  &  Co.,  still  actively  man¬ 
aged  by  members  of  the  founding 
family,  sent  more  than  10,000 
copies  of  the  150th  anniversary 
tabloid-like  edition  to  custom¬ 
ers,  manufacturers  and  friends 
throughout  the  country. 

Not  since  the  early  days  of 
journalism  has  a  newspaper  in 
western  New  England  b^n  print¬ 
ed  on  rag  content  paper.  The 
Western  Star  of  Stockbridge, 
Mass.,  direct  ancestor  of  the 
Eagle,  started  buying  Crane  rag 
paper  shortly  after  the  firm  was 
founded  in  1801. 

Printing  the  special  edition  on 
rag  content  paper  seemed  to  be 
a  unique  way  to  celebrate  the  an¬ 
niversary  and  the  Crane  directors 
had  their  chemists  explore  the 
idea.  The  chemists  scrutinized 
the  newsprint  usually  used  by  the 
Eagle  and  set  about  matching  its 
consistency  in  rags.  Three  batches 
of  paper  were  made  and  two  “trial 
runs,”  were  conducted  before  it 
was  decided  “to  go  to  press.” 

In  Historic  Area 

There  was  little  current  infor¬ 
mation  on  the  subject.  The  New 
York  Times  now  prints  on  rags 
but  it  does  so  only  in  special 
editions  for  permanent  storage  in 
libraries,  it  was  discovered. 

In  1841  the  paper  for  the  first 
issues  of  the  New  York  Tribune 
was  supplied  to  Horace  Greeley 
by  a  paper  mill  at  Lee,  near  Pitts¬ 
field.  To  the  town  of  Lee  also 
went  the  distinction  of  being  the 
first  in  the  nation  to  manufacture 
paper  from  wood  pulp.  The  proc¬ 
ess  was  first  suggested  by  Rene  de 
Reaumur,  French  scientist,  after 
watching  wasps  making  a  nest. 

Observing  the  resemblance  of 
the  nest  to  paper,  he  watched  as 
the  insect  tore  a  strip  of  wood 


ISsactliir  ezeeatiTM  and  pro¬ 
duction  experts  find  that  efB- 
deney  ewinn  upward  at  lock¬ 
up  time.  Ditto  MTod  time  and 
cost. 

A  perfect  mat.  a  perfect  plate 
are  no  ruaranteee  if  the 
chase  is  faulty. 

Consult:— 


nmERicnn  steel 

LHRSE  (0.  31  31  FORTY  tIGHTH  AVENUE 
LONG  ISLAND  CITY  1  NEW  YORK 
for  sj/f  by  alf  iFi  ii/i  ii 


off  an  old  fence,  chewed  it,  and 
then  spread  it.  What  a  wasp  can 
do,  so  can  man,  he  pointed  out 
in  a  treatise. 

That  was  in  1719,  but  it  wasn’t 
until  1844  that  a  German,  Frede¬ 
rick  Keller,  invented  a  wood¬ 
grinding  machine.  A  number  of 
European  mills  were  using  the 
invention  by  1863,  yet  little  in¬ 
terest  in  this  “shoddy”  method  of 
paper-making  was  shown  in  this 
country. 

Elizur  Smith  of  the  Smith  Pa^r 
Co.  in  Lee  was  the  first  to  give 
the  promoters  of  the  new  machine 
encouragement,  and  so  it  was  de¬ 
cided  by  these  gentlemen,  Al¬ 
brecht  and  Alberto  Pacenstecher, 
to  build  the  first  wood  pulp  mill 
at  Curtisville. 

Tree  to  Press  in  a  Day 

Deliveries  were  made  at  night 
to  keep  the  secret  as  long  as  pos¬ 
sible.  During  the  early  period  a 
tree  was  cut  in  Lee  and  returned 
the  same  afternoon  as  paper  for 
the  Berkshire  Eagle. 

The  Crane  supplement  was  the 
first  to  be  run  off  on  the  Eagle’s 
newest  acquisition — a  333-ton  Hoe 
press  that  took  nearly  a  year  to 
install.  The  addition  of  the  press 
was  part  of  an  improvement  proj¬ 
ect  in  which  the  circulation,  mail¬ 
ing,  news  and  editorial  depart¬ 
ments  were  moved  to  new  quar¬ 
ters. 

The  press  was  acquired  from 
the  Atlanta  (Ga.)  Journal  and 
was  reconditioned. 

The  50-year-old  three-unit  press 
at  the  Eagle  was  sold  to  a  pub¬ 
lisher  in  Etover,  N.  H.,  and  an¬ 
other  three-unit  newer  press  was 
sold  to  a  paper  in  Peterboro,  Ont. 

LeRoy  Powell,  who  started  with 
the  Eagle  in  1899,  continues  to 
be  in  charge  of  the  new  pressroom 
which  is  on  two  levels.  He  and 
his  staff  of  six  pressmen  turn  out 
an  average  of  26,000  Eagles  six 
days  a  week. 

The  papers  go  from  the  new 
press  into  a  conveyor  which  takes 
them  across  an  alley  by  overhead 
bridge  into  the  new  mailing  room 
in  the  adjacent  building.  Semi- 
autonaatic  machines  for  wire-tying 
bundles  have  been  installed  there, 
along  with  delivery  tables  and 
conveyor  belts. 


Elrod 

produces  economically 
leads,  slugs,  rule,  base 
of  the  highest  quality. 

• 

LUDLOW  TYPOGRAPH  CO. 

2032  Clybourn  Avo  Chicago  14 


Make  sure  your  printing  gives  good  impressions 
by  making  sure  it  gets  them  . . .  from  the  metal 
that  puts  the  ink  on  the  paper. 

Blatchford  Metal  is  made  to  produce  good  im¬ 
pressions  ...  on  the  finest  of  "coateds”  or  the 
coarsest  of  "news.”  It  melts  smoothly,  flows 
freely,  "gets”  every  bit  of  detail  in  the  mat  or 
matrix.  Type,  slugs  and  plates  of  Blatchford 
are  true  to  the  mold. 

There’s  a  Blatchford  Metal  available  for  every 
composing  and  casting  machine,  and  for  electro¬ 
type  backing.  Every  pound  of  Blatchford  is 
clean,  correctly  proportioned, uniformly  alloyed 
. . .  qualities  you’d  expect  in  a  product  of  the 
leader  in  lead  and  lead  alloys. 

Remember,  metal  is  the  "middleman”  in  your 
letterpress  printing  process.  Be  sure  of  its  fine 
performance.  Buy  Blatchford. 

Cut  dross  losses,  get  cleaner  re-melts 
Use  Blatchford  Type  Metal  Flux 

NATIONAL  LEAD  COMPANY — Atlanta, Baltimore, Chicago, 
Cincinnati,  Cleveland,  Dallas,  Philadelphia,  Pittsburgh, 
St.  Louis;  New  York:  E.  W.  Blatchford  Co.;  New  England; 
National  Lead  Co.  of  Mass.,  Boston;  Pacific  Coast:  Morris 
P.  Kirk  &  Son,  Inc.,  Los  Angeles. 


Blatchford 

is  the  NATIONAL  name 
for  dependable  metal . . . 
and  the  original  name 
for  '^Honeycomb’*  base. 
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A.S  you  well  know,  the  production  of  a  clean  cut, 
well  printed  newspaper  starts  in  your  composing 

room  . . .  First  the  form  in  the  chase  and  then  the 

/ 

all  important  matrix  from  which  the  plate  is  cast. 


.  .  .  are  specially  designed  to  eliminate  all  imperfections 
and  produce  sharp,  full  depth  Rolled  Mats  free  from 
mechanical  huckling.  Scott  Ideal  Matrix  Machines  are 
reasonably  priced  and  carried  in  stock  for  immediate 
delivery.  Write  for  literature. 


WALTER  SCOTT  &  CO.  INC. 


Buy  with  Confidence . . .  Buy  SCOTT 
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EQUIPMENT  REVIEW 

Ontario  Paper 
Improves  Plant 

With  finishing  touches  being 
put  on  an  additional  25,000  square 
feet  of  floor  space,  members  of 
the  staff  of  the  London  (Ont.) 
Free  Press  are  settling  in  new 
quarters  and  new  machinery  is 
rolling  into  action  in  the  mechan¬ 
ical  department. 

The  Free  Press  building  has 
been  in  the  state  of  renovation  or 
expansion  for  most  of  10  years. 
Recent  expansion,  addition  of  a 
three-story  and  basement  section 
to  the  meohanioal  building,  and 
purchase  of  a  former  bank  build¬ 
ing  next  door  for  advertising  and 
editorial  quarters,  completes  the 
present  phase. 

Removal  of  files  into  the  bank 
building,  the  interior  of  which 
was  entirely  rebuilt,  provided 
much  needed  additional  space  in 
the  newsroom,  ^ace  vacated  by 
editorial  writers,  cartoonist  and 
administrative  staff  will  be  ab¬ 
sorbed  by  the  photographic, 
women’s  and  sports  departments. 

Display  in  Bank 

Display  advertising  is  taking 
over  the  first  floor  of  the  newly- 
rebuilt  building.  Space  given  up 
by  this  department  on  the  first 
floor-  of  the  original  building  will 


keep  fresh  air  flowing  into  the 
shop. 

Trucking  has  been  cut  down  by 
moving  the  Directomat  from  the 
stereotype  room  to  the  composing 
room. 

New  Equipment  Added 

As  a  result  of  the  additional 
space  new  equipment  has  been 
added  throughout  the  mechanical 
department. 

The  average  size  of  the  paper 
has  increased  from  22  pages  to 
40  pages  in  the  last  five  years  and 
staff  has  increased  from  250  to 
430  in  the  same  period. 

Frederick  C.  Brown,  who 
formed  half  of  a  father-and-son 
combination  with  more  than  a 
century  of  service  with  the  Free 
Press,  died  Feb.  14  in  London. 
He  was  in  his  58th  year.  He  had 
been  foreman  and  later  superin¬ 
tendent  of  the  pressroom  at  the 
Free  Press  for  35  years.  His 
father,  Charles  Brown,  began 
work  at  the  Free  Press  in  1879 
and  was  succeeded  by  his  son  as 
superintendent  in  1937. 

$500,000  Project 
For  Alberta  Daily 

An  expansion  program  involv¬ 
ing  the  construction  of  a  two- 
story  building  with  a  full  base¬ 
ment  and  the  installation  of  con¬ 
siderable  new  equipment  has  been 
undertaken  by  the  Lethbridge 
(Aka.)  Herald. 


Miami  Heraid  Adds 
Much  EquipmenI 

The  Miami  (Fla.)  Herald  is 
nearing  the  completion  of  a  me¬ 
chanical  expansion  program  that 
has  increas^  its  press  capacity 
by  25%,  almost  doubled  stereo¬ 
type  facilities  and  added  to  mail¬ 
ing  and  composing  rooms. 

Installation  has  been  completed 
of  four  new  Hoe  high-speed  units 
with  a  folder  and  two  color  cylin¬ 
ders.  This  gives  the  Herald  20 
units  in  a  line,  eight  Goss  units 
installed  last  year  and  12  Hoe 
units.  The  Go^  units  have  four- 
color  cylinders  and  the  12  Hoe 
units  have  six-color  cylinders. 

During  the  press  installation 
several  inovations  were  made  by 
Herald  pressroom  and  electrical 
crews.  Lights,  instead  of  bells, 
are  used  in  the  Herald  installa¬ 
tion  to  signal  at  the  folder  the 
completion  of  a  paste  on  the  new 
electrioal-controll^  pasters. 

The  fiat  metal  guide  on  the 
new  Hoe  folder  was  discarded  in 
favor  of  bar  guides  when  the 
plate-type  guide  was  causing 
trouble. 

New  controls  were  added  on 
the  electrical  panel  to  release  mo¬ 
tor  brakes  on  reels  to  prevent 
web  breakage  on  starts  following 
emergency  stops  just  as  a  paste 
is  about  to  be  made. 


In  the  stereo  department  an 
eight-ton  Wood  electrically-heated 
metal  pot,  a  Wood  junior  casting 
box,  &ahi  curve  router  and  Stahi 
Premier  rotary  shaver  have  been 
added. 

In  the  mailing  room  four  Craw¬ 
ford  heavy-duty  single  ct^y  wrap¬ 
ping  machines  have  been  installed. 
The  machines  were  re-designed  to 
fit  the  needs  of  the  large  daily 
issues  of  the  Herald. 

A  fifth  Signode  wire-tying  ma¬ 
chine  and  extra  Curtis  develop¬ 
ment  pusher  have  been  added  to 
the  mailing  room.  This  makes  five 
of  these  combinations. 

Two  Linotype  Blue  Streak 
Comets  have  been  placed  in  oper¬ 
ation  in  the  composing  room  and 
four  more  are  on  order. 

The  Comets  are  hooked  to  tele¬ 
typesetter  keyboards. 

Booklet  Answers 
Questions  on  Metal 

Imperial  Type  Metal  Co.  has 
issued  a  bookl^  on  ‘Type  Metals 
— ^Their  Characteristics  and  Their 
Performance,”  which  is  the  latest 
revision  of  a  pami^et  first  pub¬ 
lished  in  1912. 

The  current  issue  contains  a 
Question  and  Answer  section  cov¬ 
ering  the  care  of  metal  for  each 
newspaper  process.  A  copy  may 
be  obtained  without  charge  by 
writing  to  Imperial,  Philadelphia 
34,  New  York  7  or  Chicago  50. 


LINK  PAPER  COMPANY 

2  20  BROADWAY,  NEW  YORK  7,  NEW  YORK 
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be  used  by  circulation  and  classi¬ 
fied. 

Mechanical  building  additions 
made  room  for  another  Goss 
press  unit  in  the  basement,  mak¬ 
ing  k  possible  to  print  a  96-page 
paper  in  one  run. 

The  composing  room  acquired 
close  to  aiMther  1,700  square  feet 
of  floor  space  and  got  a  complete 
face-lifting. 

New  floors,  hard  maple  herring¬ 
bone,  and  acoustic  ceilings  have 
been  installed  throughout.  This 
combination  does  much  to  cut 
down  noise. 

Eyestrain  has  been  cut  down 
through  a  combination  of  two- 
tone  green  interior  decoration  and 
slim  line  lighting.  ^;>ecial  ventil¬ 
ation  ducts  have  been  installed  to 


The  new  plant  will  represent  a 
capital  investnoent  of  more  than 
$500,000  and  will  be  equipped 
with  two  16-page  presses  operat¬ 
ing  alongside  each  other. 

Senator  W.  A.  Buchanan  pur¬ 
chased  the  Herald  as  a  newly- 
founded  weekly  in  1905  and  con¬ 
verted  k  into  a  daily  in  1907.  It 
now  is  equipped  with  a  24-page 
press,  necessitating  many  inserts 
by  hand.  The  Herald’s  present 
building,  located  in  the  h^rt  of 
the  dowikown  business  section, 
was  started  in  1909  and  has  been 
enlarged  several  times. 

The  new  plant  and  office  build¬ 
ing  will  be  on  the  edge  of  the 
main  business  section.  The  build¬ 
ing  will  be  of  reinforced  concrete, 
tile  and  brick  construction. 


HABD-TO-GCT  ITEMS  AT  SMATCO 


It  can’t 
happen  |^ere 


the  Indu5fri|'5  first  choice 


Spartan  Perforator 
tapes  just  never  break. 
The  uniformity  of  the 
tape  guarantees 
smooth  performance. 
Will  take  “backing 
up”  too.  Seven  colors 
in  stock. 


CHASES  Electric  welded  steel,  precision  parallel  ground, 
tolerances  within  .001".  Built  to  your  specifications. 


FORM  TABLES  Semi-steel  tops,  machined  to  a 
smooth,  flat  surface.  Easy-rolling.  Ruggedly  built. 


E 


Fairchild's  name  for  its  machine  that  automatically  produces  Scan-a>gravings  (plastic 
halftone  engravings)  for  use  in  direct  printing  or  for  matting  to  make  stereotypes. 


Get  first  quality  reproduction  at  lowest  possible  unit  cost.  The 
Fairchild  Scan-a-graver  of  today  is  a  seasoned  “veteran"  with  a 
demonstrated  ability  to  turn  out  quality  reproductions  under  the 
day-after-day  pressure  of  rigorous  newspaper  production  sched¬ 
ules.  Nearly  500  installations  are  now  serving  newspapers  through¬ 
out  the  country.  New  lows  in  engraving  costs  have  been  reported 
by  many.  Are  today’s  high  mechanical  costs  a  problem  for  you? 


Make  a  3-column  Scan-a-graving  in  less  than  20  minutes.  A 
finished  cut,  ready  for  mounting  or  matting  in  less  than  20  min¬ 
utes!  It’s  being  done  every  day  with  the  Fairchild  Scan-a-graver. 
All  you  do  is  mount  photo  and  plastic  sheet  on  cylinders,  make 
two  settings,  then  flick  a  lever  and  let  the  Scan-a-graver  go  to 
work.  A  3-column  Scan-a-graving  is  ready  for  direct  printing  or 
matting  in  less  than  20  minutes.  A  1-column  cut  takes  6  minutes! 


Sell  mere  advertising,  make  job  shop  pay  off.  If  pictures  boost 
editorial  readership,  they’ll  do  the  same  for  advertising  reader- 
ship.  'The  low-cost  cut  service  now  possible  with  Fairchild’s 
Scan-a-graving  process  is  one  of  your  most  effective  means  of 
selling  advertising  space.  That  same  low-cost  service  can  change 
your  job  shop  from  a  weak  sideline  to  a  healthy  money  maker. 


Boost  reader  interest  with  picture-packed  editions.  Readers 
like  picture-packed  newspapers!  Publishers  prove  this  over  and 
over  again  every  day.  'IMay,  broad  picture  coverage  is  within 
reach  of  every  newspaper  with  an  extra  2  x  5V^  feet  of  floor  space. 
The  Fairchild  Scan-a-graver  makes  it  practical  to  publish  as 
many  pictures  as  you  want  almost  as  fast  as  they  can  be  taken. 


A  HELPFUL  SUGGESTION  ABOUT  MATERIAL  SHORTAGES 


For  more  details  on  the  Fairchild  Scan-a-graver,  write  today  to 
Fairchild  Camera  and  Instrument  Corporation,  88-06  Van  Wyck 
Boulevard,  Jamaica  1,  N.  Y.  Dept.  100-19  Al. 


Current  restrictions  and  shortages  of  critical  materials 
are  threatening  to  curtail  your  use  of  pictures.  Here’s  a 
suggestion:  investigate  the  Fairchild  Scan-a-graver  as 
soon  as  you  can.  The  inexpensive  plastic  material  used 
to  make  Scan-a-gravings  is  not  on  the  "critical”  list. 
We’re  in  a  good  position  to  supply  all  you  can  use. 


editor  &  PUBLIS  H  E  R  ior  March  10,  1951 


In ! p c-U ! !  n 

t  ti  !  K  t  LU 

j  SCAN-A-GRAVER 

(Ky.)  Evening  Post.  He  con¬ 
tinued  with  that  newspaper  as 
machinist  until  he  moved  to  Flor¬ 
ida  to  become  mechanical  su¬ 
perintendent  of  the  Palm  Beach 
Times.  Several  years  later  he  re¬ 
turned  north,  worked  on  the  In-  _  , 

dianapolis  News,  and  then  became  modernizing 
chief  machinist  on  the  Toledo  complete 
Blade,  a  post  he  held  10  years.  (Wis.)  Da/Zj 
In  1945,  he  joined  Mergen-  was  underta 
thaler  as  a  production  engineer,  a  flow-of-wc 
covering  Iowa  and  part  of  Ne-  The  news 
braska.  cated  on  tl 


EQUIPMENT  REVIEW 

Linotype  Opens 
Cleveland  Agency 


Sheboygan  Plant 
Remodeling  Done 


A  new  Linotype  agency,  head¬ 
ed  by  Charles  J.  (Barney)  Born- 
traeger,  was  opened  officially  in 
Cleveland  on  March  1. 

This  is  the  third  new  agency  es¬ 
tablished  by  the  Mergenthaler 
Linotype  Co.  within  the  last  12 
months.  The  Dallas  Agency,  with 
Karl  E.  Ponaith  as  manager,  was 
opened  in  June,  1950,  and  an 
agency  in  Atlanta  was  established 
under  the  direction  of  Manager 
Joe  F.  Schuman  in  October. 

The  Cleveland  Agency,  in  a 
one-story  building  at  2536  St. 

Clair  Avenue,  has  an  extensive 
slock  of  replacement  parts  and  cupancy  was  made  last  December, 
matrices  and  will  handle  the  needs  News,  founded  in  1899, 

of  Linotype  customers  in  Ohio,  been  operat^  by  the  present 
and  parts  of  Michigan,  Indiana,  fjiniily  ownership  and  manage- 
Kentucky,  West  Virginia,  Pennsyl-  nient  since  Jan.  1,  1926.  John 
vania,  Maryland,  and  New  York.  Emmet  Richards  is  publisher  of 

In  addition  to  Manager  Born-  ‘he  paper,  which  represents  a  com- 
traeger,  personnel  at  the  Cleve-  bination  of  three  weeklies  and 
land  Agency  includes  William  J.  ‘"'o  dailies. 

Butler,  in  charge  of  sales  services, 
and  Norman  A.  White,  who  heads  U!# 

the  parts  department.  HlS  InirQ  UldlllOnQ 

Mr.  Borntraeger,  who  has  had  James  Robertson  has  been 
practical  experience  in  several  awarded  his  third  diamond  for  15 
branches  of  the  graphic  arts,  years  service  in  the  composing 
served  his  apprenticeship  in  the  room  of  the  Glendale  (Calif.) 
composing  room  of  the  Louisville  News-Press. 


Ludlow  Typograph  Co.  an¬ 
nounces  the  appointment  of 
Thomas  E.  DePoy  as  manager 
of  its  New  York  district  office, 
following  the  retirement  of  Wil¬ 
liam  F.  Mulcahy.  Mr.  DePoy  is 
of  the  third  generation  of  printers 
in  his  family,  having  begun  his  ca¬ 
reer  in  his  father’s  weekly  news¬ 
paper  and  job  plant  in  Indiana. 
He  has  been  associated  with  a 
number  of  midwest  dailies  and 
has  maivaged  comntercial  printing 
plants. 


Heavy  newsprint  rolls  take  and  often  give  a  beating  on  their  way  from 
truck  to  storage  or  press  room.  Cumbersome . . ,  unwieldy— they  can  be 
dangerous  to  handle  and  easily  damaged. 

A  Gifford-Wood  lowering  and  raising  machine  substitutes  elearic 
power  for  muscle  power,  money-saving  efficiency  for  wasteful  inutility. 
Whether  your  unloading  platform  is  above  or  below  storage  or  press 
room,  this  machine  will  handle  heavy  rolls  with  a  minimum  of  effort. 
It  operates  as  simply  as  this— the  roll  is  fed  to  the  conveyor,  loading 
fingers  gently  but  firmly  cradle  the  roll  as  it  is  rapidly  raised  or  lowered. 
At  the  end  of  its  run,  the  roll  is  automatically  discharged  to  platform, 
storage  room  or  waiting  conveyance.  This  is  the  efficient  way,  the  safe 
way  to  reduce  newsprint  damage  and  employee  hazards.  It  is  the  simple 
but  sure  method  to  speed  up  handling  in  your  plant. 

ALSO  AVAILABLE  PNEUMATICALLY-OPERATED 
FOR  LOWERING  ROLLS 

This  is  only  one  of  the  G-W  engineered  methods  designed  to  increase 
efficiency  while  lowering  cost  of  materials  handling.  G-W  also  has 
systems  available  for  mechanically  moving  stereos,  magazines,  mail 
sacks,  bundles,  etc.,  to  any  part  of  your  plant.  A  Gifford-Wood  engineer 
will  be  happy  to  survey  your  plant  and  suggest  a  cost-saving  plan  to 
meet  your  special  requirements.  Write  today— without  obligation. 


Figure  I— Loading  Position 


Figure  II— DiKhorge  Position 
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PRINTING  EQUIPMENT 
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stripping  equipment 
sensitizing  equipment 
TOOLS  AND  SUPPLIES 
CARBON  TISSUE 
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BEFORE  YOU  BUY  ^  ENGRAVING  EQUIPMENT . . . 

Whether  you  are  planning  to  replace  old  equipment,  add  to  existing  facilities,  or  install  a  complete 
engraving  department  in  your  plant,  it  will  pay  you  to  use  this  test  as  a  quick  check. 

LOOK  FOR... 

APPIMAHCI: 

Design  should  be  simple,  neat,  functional.  Exterior  materials  and  finish  ought  to  be  attractive,  durable^ 
easy  to  Jteep  looking  good. 

SPACE  REQUIRED: 

You  need  all  the  free  floor  space  you  can  get.  Don't  let  cumbersome,  space  wasting  equipment  rob  your 
plant  of  "elbow  room”. 

CONSTRUaiON: 

You  don't  buy  equipment  every  day.  When  you  do,  make  sure  it  will  last !  Check  for  corrosion  resistance, 
insulation,  type  and  gauge  of  meuls  and  wiring  inside  as  well  as  outside.  Get  all  the  specifications  on 
piping,  beating  elements,  drainage.  Compare  with  what  you  get  in  other  makes. 

CONVENIENCE: 

Study  the  type  and  placement  of  controls,  instruments  and  accessories.  Check  for  automatic  or  semi* 
automatic  features  available  with  installation  and  later.  Ease  of  operation  means  less  fatigue  to  oper¬ 
ators,  lest  time  for  preparation,  more  time  for  production. 

PRODUCTION  VERSATIUTY: 

You  may  be  busy  now.  You  may  be  tudce  as  busy  soon!  Will  this  equipment  handle  rush  periods  in 
stride?  W'hat  it  its  maximum  capacity.* 

PRODUa  QUAinV: 

Be  sure  the  equipment  is  inherently  capable  of  producing  high  quality  work  without  time  consuming 
fussing  by  the  operator.  Trial  and  error  methods  mean  waste  of  material  and  potential  bottlenecks. 

ECONOMY: 

Initial  cost  is  often  the  smallest  cost!  Look  tor  features  that  save  power,  lower  maintenance,  lessen 
waste  and  minimize  stoppages  and  tinkering. 

SAPEH: 

Safety  to  men  and  materials  pays  big  dividends  in  peace  of  mind  and  in  net  production.  Be  certain 
every  precaution  to  prevent  injuries  and  waste  is  "built-in”  the  equipment  you  buy! 

FROM  CAMERAS,  nLM,CHEMICALS  AND  SAFELIGHTS...TO  DRYING 
OVENS,  BURNER  OVENS,  ETCHING  MACHINES  AND  OTHER  PROCESS¬ 
ING  EQUIPMENT,  CHEMCO  IS  READY  TO  PROVIDE  YOUR  ENGRAVING 
DEPARTMENT  WITH  THE  FINEST  EQUIPMENT  OBTAINABLE... 

ANYWHERE! 


You  are  invited  to  use  the  competent  advisory  services  of  the  Chemco 
branch  nearest  you,  or  that  of  the  Chemco  plant  and  offices  in  Glen  Cove. 
These  services  are  maintained  especially  to  help  the  plant  owner  plan  for, 
and  realize,  maximums  in  every  engraving  operation.  Please  feel  free 
to  discuss  your  problem  with  Chemco  .  .  .  there  is  no  obligation. 


PHOTOPRODUCTS  COMPANY,  INC. 

FACTORY  AND  GENERAL  OFFICES  GLEN  COVE,  N  Y 

BRANCHES  New  York,  Chicago,  Detroit,  New  Orleons,  Boston,  Atlanta,  Dallas 
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■  1  1  Registering  Color  Plates 

...  a  Routine  Operation 

with  the  WOOD  Color  Plate  Pre-Registering  Machine 

Registering  color  plates  on  the  press  by  the  trial-and-error  method 
is  at  best  a  “guessing  game”. 


WOOD  COLOR 
PLATE  PRE¬ 
REGISTERING 
MACHINE  Deliv¬ 
ers  color  plates 
ready  for  lockup  by 
eliminating  the 
plate-casting  vari¬ 
ables  to  which 
every  color  plate  is 
subject. 


Take  the  “guesswork”  out  of  color  plate  registration.  Suggest  a 
Color  Plate  Pre-Registering  Machine  for  your  Stereotype  Room. 


WRITE  FOR  FULL  INFORMATION 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PUINFIELD,  NEW  JERSEY  •  SALES  OFFICE:  301  FIFTH  AVENUE,  NEW  YORK  17 
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EQUIPMENT  REVIEW 

Photo-Composing 
Machine  in  Use 

A  low  cost  photo-composing 
machine,  called  Muhi-Use  Head¬ 
liner,  has  been  developed  by 
Multi-Ad  Services,  Inc.,  Peoria,  ■ 
111.,  for  newspaper  use. 

The  machine  is  designed  for 
composing  headline  or  display 
type  by  the  i^otographic  process. 
Besides  spe^ng  up  production 
on  all  copy  for  offset  reproduction, 
it  occupies  a  space  of  18  inches 
by  18  inches  and  weighs  but  21 
pounds. 

Walter  F.  Bartel,  president  of 
Multi-Ad  Services,  told  E&P  that 
new^pers  are  using  the  machine 
for  preparation  of  headline  copy 
in  their  promotional  material.  It 
can  also  be  used  advantageously 
where  finished  art  in  the  newspa¬ 
per  is  to  be  engraved,  he  ex¬ 
plained. 

The  Multi-Use  Headliner  has 
already  been  purchased  by  the 
New  York  News,  Lancaster  (Pa.) 
Newspapers,  Allentown  (Pa.) 
Call-Chronicle,  and  LaC  rosse 
(Wis.)  Tribune-Leader. 

“Headlines  that  are  prepared 
photographically  are  much  sharper 
than  any  press  proofs  that  may 
be  made  from  regular  type  com¬ 
position,”  said  Mr.  Bartel.  “The 
result  is  that  there  is  much  less 
touch-up  time  required  for  prepa¬ 
ration  of  copy  that  is  to  ^  en¬ 
graved.  Metropolitan  newspapers 
that  do  complete  art  work  and 
engraving  for  advertisers  will  be 
interested  in  this  feature.” 

Fairchild  Dailies  Gel 
New  6-Unil  Scott  Press 

The  plant  of  Fairchild  Publica¬ 
tions  will  be  increased  this  sum¬ 
mer  with  the  addition  of  a  six- 
unit  Scott  newspaper  press.  This 
additional  press  capacity  was  made 
necessary  by  the  growth  of  the 
firm’s  three  daily  business  papers. 
Women’s  Wear  Daily,  Daily  News 
Record  and  Retailing  Daily,  as 
well  as  Footwear  News,  a  weekly, 
all  printed  in  the  tabloid  format. 

This  new  press  will  make  it 
possible  to  turn  out  a  192-page 
tabloid-sized  paper. 

When  the  12-story  addition  to 
the  Fairchild  plant  was  built  in 
1946,  foundations  for  a  new  press 
were  laid  down.  Only  minor  alter¬ 
ations  will  now  be  necessary  to 
provide  for  the  new  installation. 

New  Head  Style 

The  Dallas  (Tex.)  Times  Her¬ 
ald  has  introduced  new  head-type 
faces  for  alt  measures  over  one- 
column.  Vogue  is  being  used  for 
24,  30  and  36  pt.  heads  and 
Tempo  is  used  for  48,  60  and  72 
pt.  lines.  Erbar  continues  to  be 
the  choice  for  one-column  heads. 


Modernistic  plant  for  the  Odessa  (Tex.)  American  is  under  construction  as  part  of  a  $200,000  expan¬ 
sion  program.  The  one-story  concrete  and  brick  building  will  be  120  feet  wide  and  120  feet  long. 
Co-publishers  V.  L.  DeBolt  and  R.  C.  Holies  have  bought  a  64-page  Goss  press. 


Expansion  Program 
For  Thomson  Group 

Thirteen  dailies  of  the  Thomson 
Dailies  group  throughout  Canada 
are  undergoing  various  stages  of 
expansion  and  improvements.  Al¬ 
ready  $800,000  has  been  spent  on 
the  program,  and  another  $600,- 
000  is  to  be  spent  to  complete 
the  work. 

Biggest  single  jobs  to  be  under¬ 
taken  in  1951  are  new  plants, 
presses  and  mechanical  equipment 
for  the  recently  acquired  Port  Ar¬ 
thur  (Ont.)  News  Chronicle  and 
the  Moose  Jaw  (Sask.)  Times 
Herald. 

President  Roy  Thomson  at  his 
headquarters  at  Toronto  has  an¬ 
nounced  the  following  work  com¬ 
pleted  or  underway:  A  larger 
press  has  been  installed  and  build¬ 
ing  modernized  at  the  Chatham 
(Ont.)  News;  a  new  building,  new 
engraving  department  and  other 
new  equipment  has  been  com¬ 
pleted  at  the  Prince  Albert  (Sask.) 
Herald,  increasing  the  press  ca¬ 
pacity;  a  new  building  has  been 
built  for  the  Galt  (Ont.)  Reporter, 
press  capacity  has  been  added, 
new  mechanical  equipment  in¬ 
stalled,  and  a  new  branch  build¬ 
ing  erected  at  Preston,  Ont, 

The  Orillia  (Ont.)  Packet  A 
Times,  bought  last  summer,  is  to 
be  turned  into  a  daily  next  year, 
its  building  is  to  be  enlarged  and 
a  new  press  soon  to  be  installed. 

At  the  Woodstock  (Ont.)  Sen¬ 
tinel-Review  the  building  has  been 
modernized,  an  addition  made  to 
the  press,  and  the  Ingersoll  branch 
improved.  A  new  engraving  plant 
is  to  be  installed  soon  at  the  Que¬ 
bec  (Que.)  Chronicle  Telegraph, 
where  additions  to  equipment  in 
all  departments  has  been  com¬ 
pleted.  An  addition  is  to  be  built 
to  the  Kirkland  Lake  (Ont.) 
Northern  Daily  News  plant,  with 
new  rotary  press  and  new  me¬ 
chanical  equipment.  At  the  first 
paper  in  the  chain,  the  Timmins 
(Ont.)  Press,  more  motor  trucks 
have  been  bought,  and  press  ca¬ 
pacity  is  to  be  increased. 

The  Welland  -  Port  Colborne 
(Ont.)  Tribune  has  had  a  one 
floor  added  to  the  plant,  new  24- 
page  press  installed,  new  linecast¬ 
ing;  stereotype  and  engraving 
equipment  added,  and  a  new  build¬ 
ing  erected  for  the  Port  Colborne 


branch.  At  the  Sarnia  (Ont.)  Ca¬ 
nadian  Observer  the  press  capacity 
has  been  doubled  to  32  pages,  the 
building  has  been  expanded  and 
modernized.  A  new  building  is 
now  going  up  for  the  Guelph 
(Ont.)  Mercury,  a  new  press  is 
to  be  installed,  and  new  equipment 
has  been  added  throughout  the 
plant. 

McCoy  Group  Buys 
S.  (.  Printing  PianI 

The  Altman  Printing  Co.,  one 
of  the  oldest  and  largest  printing 
establishments  in  South  Carolina, 
has  been  purchased  by  a  group 
headed  by  J.  D.  McCoy,  Jr.,  pro¬ 
duction  manager  of  the  Anderson 
(S.  C.)  Independent  and  Daily 
Mail.  The  transaction  involves  the 
modem  building  occupied  by  the 
company  which  prints  the  South 
Carolina  Farmer  and  a  score  of 
other  publications.  Included  in  the 
equipment  is  a  40-page  rotary 
press  capable  of  producing  daily 
newsp:q)ers. 

Mr.  McCoy,  who  joined  the 
Anderson  newspapers  13  years 
ago,  said  he  will  continue  with 
them  in  his  present  capacity. 

Mesabi  Daily  News 
Plant  Modernized 

The  Virginia  (Minn.)  Mesabi 
Daily  News  is  completing  a  re¬ 
modelling  program  which  includes 
modernization  of  the  business, 
editorial  and  advertising  offices, 
expansion  of  the  composing  room 
and  enlargement  of  the  stereotype 
and  pressroom  facilities. 

Considerable  new  equipment 
was  added  throughout  the  plant, 
including  a  Fairchild  scan-a-grav- 
er,  dark  room.  Intertype  Model 
G4-4,  Ludlow,  Elrod,  Hammond 
flat  router,  and  new  steel  ad  banks 
and  news  banks.  New  office  equip¬ 
ment  was  installed  in  the  editorial 
and  business  offices. 

Machines  Installed 

Recent  installations  in  the  plant 
of  the  Spokane  (Wash.)  Spokes¬ 
man-Review  include  a  rebuilt  50- 
inch  Seybold  cutter  and  a 
Monomelt  power  shear  in  the 
stereotyping  department.  Soon  to 
be  installed  in  the  engraving  de¬ 
partment  is  a  Do-All  Pica  Master 
(band  saw. 


Benefits  of  Web 
Controt  Device  Toid 

The  Cooksey  System  of  web 
control,  designed  to  overcome 
“wrap-ups”  which  occur  on  high¬ 
speed  rotary  presses,  has  been  ex¬ 
tended  from  the  magazine  to  the 
newspaper  field. 

Within  the  past  year,  some  20 
newspapers,  including  large  and 
medium  size,  have  installed  the 
Cooksey  equipment.  These  papers 
include  the  New  York  News. 

The  Cooksey  System,  manufac¬ 
tured  by  the  Oollmar  Corp.,  Chi¬ 
cago,  consists  of  three  basic  units 
which  assure  control  of  the  web  at 
the  time  of  a  web  break.  These 
units  are  (1)  a  detector;  (2)  a 
severing  and  clamping  device; 
(3)  electric  trolleys  which  press 
against  the  web  as  it  passes  over 
roller  at  the  time  of  the  break. 

According  to  the  Cfollmar  Cforp,, 
the  protection  afforded  by  the 
Cooksey  System  will: 

( 1 )  Eliminate  all  excess  “down¬ 
time”  due  to  web  breaks; 

(2)  Elimiiuite  all  damage  to 
material  and  equipment  due  to 
wrap-ups  caused  by  web  breaks. 

(3)  Improve  quality  of  printing 
by  use  of  less  soft  packing  due  to 
removal  of  need  for  soft  packing 
protection  in  case  of  “wrap-ups.” 

(4)  Save  in  paper  due  to  in¬ 
stantaneous  detection  and  conse¬ 
quent  fxster  stopping  of  press  at 
time  of  web  breaks.  (At  normal 
speeds  of  one  second  saved  in  de¬ 
tection  saves  15  ft.  of  paper.) 

Times  Roman  Guide 

•A  reference  booklet  on  the  ver¬ 
satile  contemporary  body  type. 
Times  Roman,  has  been  pubM^ed 
by  Mergenthaler  Linotype  Co. 

Originally  designed  for  the 
T I  m  es  oi  London  by  Stanley 
Morison,  Times  Roman  was  intro¬ 
duced  to  this  country  about  five 
years  ago.  The  16-page  reference 
booklet  contains  a  complete  show¬ 
ing  of  all  weights  and  sizes  and 
illustrates  nwny  ways  in  wffikrh 
this  type  face  may  be  used. 

Passes  the  Bar 

Henry  F.  Cooney,  a  Hartford 
(Conn.)  Times  compositor,  has 
passed  the  Conneetkuk  state  bar 
examination. 
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BQUIPMENT  REVIEW 


Apprentices  and  Foremen  Receive 
Attention  in  Personnei  Reiations 


Dayton  Foremen 
Have  Autonomy 

Management  of  the  Dayton 
(O.)  Daily  News  makes  a  point 


a  real  opportunity  to  encourage 
further  cooperation.  We  provide 
the  apprentice  with  a  certificate 
suitably  framed  and  signed  by  the 
president  of  our  company  and  the 
president  of  the  union. 

The  foreman  is  the  key  man  to 

all  labor  relations.  It’s  a  tough  ,  .  . 

W>h  and  often  we  know  the  fore*  distinguishing  between  men  snd 
By  ROBERT  SPAHN  wide  latitude  in  the  selection  of  wonders  whether  it  is  worth  machines  in  its  personnel  and  pro- 

AdmlnMrattv  Assistant  Okla-  journeymen,  but  management  ^  duction  program,  according  to 

feomo  City  Oklahoman  and  Times  does  have  the  privilege  of  select-  trouble  and  insecurity  among  fore-  -^o^n  A.  Foy,  assistant  general 

ing  the  apprentice  and  in  unorgan-  jjjg  manager.  .... 

Personnel  departments  are  not  ized  departments  all  employes.  jj,  ^  f^n  flejgg  Mr.  Foy  outlined  the  newspa- 

common  and  are  not  readily  ac-  Here  we  have  the  key  to  worker  management  Oftentime.  P*'"’®  foremen  training  program, 

ccipted  in  the  newspaper  industry,  morale  and  stability  of  the  future.  foreman  learns  of  some  new  relating  sound  personnel  activi- 

Unfortunately,  a  large  portion  of  If  we  start  out  with  young  men  policy  from  members  of  with  better  production  depart- 

newspaper  management  regards  a  who  have  the  potential  of  be-  j^^p.  mentally.  Speaking  before  the 

personnel  department  as  a  luxury,  coming  good  craftsmen  and  team  ngyn^p  on  the  floor  The  com-  Great  Lakes  Newspaper  Mechani- 

Typically,  personnel  has  been  workers,  our  eventual  worker  munications  between’  the  higher  cal  Conference,  he  suggested  that 

viewed  as  a  welfare  program  for^  will  be  what  we  set  out  to  echelon  of  management  and  the  newspapers  take  steps  toward  a 
j^ich  stre^es  welfare  services.  It  make  it.  foreman  is  terrible  in  most  cases,  training  program  that  would  in- 

has  not  been  demonstrated  to  We  feel,  in  the  Oklahoma  Pub-  So  much  so  that  in  some  indus-  elude  a  helper  assigned  to  a  jour- 
members  of  manapment  that  per-  fishing  Co.,  that  selection  and  tries  the  foremen  have  had  to  or-  neyman  in  various  departments, 

sonnel  administration  has  long  ago  placement  are  important  enough  ganize  a  union  of  their  own  to  Telling  of  the  Dayton  News 
outgrown  the  welfare  approach  to  have  a  personnel  department  gain  some  recognition.  One  of  program,  he  said: 
and  the  personnel  depaitoent  can  spend  time  interviewing  many  can-  the  big  functions  of  a  foreman  “The  training  of  foremen  is  on 
ring  the  cash  re^ster  by  helping  didates,  weed  them  out,  test  them,  is  to  interpret  management  poli-  such  an  informal  basis  that  it 
*  plant  and  consult  with  the  foreman  or  de-  cies  and  problems  to  the  workers,  might  be  better  defined  as  a  de- 
ultimately  bring  partment  h^ds,  work  with  the  How  can  he  interpret  those  poli-  velopment  program.  When  a  new 
a  greater  emciency  and  co-  apprenticeship  committee  of  the  des  and  problems  if  he  is  not  foreman  takes  over,  several  people 

unions  and  finally  select  a  candi-  even  told  what  they  are  and  is  in  the  organization  will  make  an 


operation. 

Newspaper  business  was  one  of 
the  first  industries  to  be  organ¬ 
ized.  Actually  there  were  efforts 
of  collective  control  antedating 
union  organization.  This  was  all 


date. 

After  the  apprentice  or  new 
employe  is  on  the  job,  the  real 
job  begins.  The  average  indus- 


not  taken  into  confidence  by  top  effort  to  stay  close  to  him. 
management?  and  his  department  is  carefully 

On  \fanagement  Team  watched.  This  is  done  in  the  spirit 

The  foreman  or  department  of  helping  the  new  rn^  ^  much 


union  organization.  This  was  all  trial  worker  today  knows  less  roreman  or  uepanmem  nossible  but  his  decisions  are 

over  100  years  ago.  Today  the  about  the  company  he  works  for  men,  discipline  inade  for  him. 

business  is  one  of  the  most  highly  than  the  visitor  taken  on  a  guided  them,  li^en  to  their  gnpes,  and  K-omnina 

union  organized  and  regimented  tour.  Most  employes  do  not  know  praise  their  efforts.  To  be  sure  i,j* 

—  :_j. .T_-.  ,  .  .  ^  ^  work  given  such  advice  as  he  needs,  but 


of  any  industry  in  the  United  how  much  paper  you  use,  they  do  he  must  recognize  good  ^  j  » 

-  from  bad,  but  he  must  keep  his  he  must  run  his  own  department. 

human  organization  operating  The  most  difficult  hurdle  he  meets 


States. 

Deals  with  Human  Equation 

The  inference  should  not  be 
drawn  that  a  personnel  depart¬ 
ment  is  a  union-busting  imple 


not  know  the  circulation,  where 
it  goes,  what  the  all-time  highs 
were,  where  the  type  metal  comes 
from,  the  history  of  the  com¬ 
pany,  the  members  of  the  board, 
ment,  but  it  is  the  only  depart-  even  the  names  of  the  different 
ment  whose  business  is  to  deal  department  heads.  The  apprentice 

with  the  human  equation.  "'ill  l^U  officers  of  his  the  management  team,  they  should 

In  most  newspaper  plants  a  union,  both  local  and  interna-  be  formed  into  a  committee  to 

boy  or  girl  is  hired  by  the  fore-  t'onal,  its  history,  its  size  in  mem-  be  tied  in  closely  with  top  man- 

man  or  department  h4d,  put  to  bership.  and  the  benefits  he  gets  agement  and  discuss  not  only 

work  and  permitted  to  shift  for  i"!-  Why?  Management,  in  prod^tion  problems,  as  most  me- 

himself  to  learn  the  trade  or  office  nriost  cases,  has  never  told  any-  chanical  men  do,  but  human  prob-  nity  with  proper  respect  for  his 

routine.  Little  attention  is  given  body  who  was  on  the  board  of  di-  lems  as  well.  Since  foremen  are  authority  and  responsibility  are 

to  the  new  employe’s  or  appren-  rectors,  their  interests,  the  com-  the  interpreters  of  management  to  stressed  and  carefully  guarded 


smoothly  and  efficiently,  and  how  is  his  first  major  decision.  The 
can  he  do  that  without  under-  procrastination  exhibited  is  under¬ 
standing  people  and  without  know-  standable  beoaure  of  the  fear  of 
ing  the  policies  of  the  company?  error,  but  he  is  encouraged  to 
Since  foremen  are  members  of  his  own  answer  —  right  or 

wrong.  If  a  mistake  is  made  there 
is  no  recrimination  but  rather  he 
is  aided  further. 

Personal  Dignity  Stressed 
Maintenance  of  personal  dig- 


tice’s  aptitudes  or  personality  dif-  psny  benefits  or  its  history. 


ferences.  How  many  newspaper 
executives  take  the  time  to  meet 
the  new  apprentice?  How  much 
of  an  opportunity  is  extended  to 
the  new  apprentice  or  employe  to 
visit  other  departments  and  be 
told  just  what  each  department 


For  a  Full  Program 

To  summarize,  we  suggest  the 
following  points: 

1.  Develop  educational  and 
training  program  for  your  new  men'to  foremen  is' high, 
employes. 

.  .u  c  •  u  j  j  2.  Select  apprentices  or  new  '  ‘®'’  Supervisor 

finished  prod-  employes  with  care,  consult  with  In  a  newspaper  plant  we  have 
V  5Qnie  local  personnel  man  if  you  many  men  that  should  be  re¬ 
nows  nothing  of  the  new  appren-  j^gve  one  in  your  conqiany.  garded  as  supervisors  and  be  given 

employe  in  whom  he  is  LooJ^  aptitude  testing  pro-  training  in  supervision  and  let  in 

abou  to  make  at  least  a  $3,000  g^ams.  on  the  planLg  of  production 

investment.  2  apprentice  program,  changes  and  problems.  For  ex- 

Kcy  to  Worker  Morale  formalize  it  and  make  it  mean  ample,  in  the  composing  room. 

In  the  case  of  an  apprentice,  something  to  the  boys.  Have  t 

the  opposite  is  true;  the  union  meeting  once  a  month  for  them, 
takes  over  his  training.  They  4.  Conduct  periodic  examina 
supply  him  with  excellent  corre-  tions  on  their  progress  but  do  it 


the  worker,  he  cannot  possibly  do  The  right  man  has  little  to  be 
a  good  job  when  he  has  too  many  concerned  with  at  this  time  other 
men  to  supervise.  Studies  in  in-  than  the  usual  tests  and  road 
dustrial  relations  indicate  that  blocks  which  are  often  thrown  his 
more  strikes  and  unrest  occur  in  way.  It  is  desirable  to  avoid  a 
those  plants  where  the  ratio  of  probationary  status  for  foremen 

because  of  the  unnecessary  mental 


the  copy  cutter,  the  head  make¬ 
up  man,  the  ad  foreman,  the 
head  machinist  are  all  the  fore¬ 
man’s  assistants  and  should  be 


^londence  courses  in  printing  or  in  a  place  that  will  carry  some  given  a  greater  part  in  the  man- 


hazard.  If  he  does  not  make  good 
it  is  an  error  in  judgment  on  our 
part — not  his. 

“The  foreman  is  given  complete 
autonomy  of  operation  entirely 
distinct  from  contractural  agree¬ 
ments  on  hiring.  He  does  not  set 
policy,  but  in  all  instances  is  very 
much  a  part  of  any  policy  dis¬ 
cussion  and  at  such  times  there 
may  be  accord  or  disagreement 
but  friction  does  not  result  from 
eventual  decisions  if  facts  are 


pressroom  skills.  They  tell  him  dignity  and  impress  the  appren-  agement  function.  They  can  help  explored  and  rea^n 


about  management  problems  in  tice.  inteipret  management.  Elevate 

their  own  way.  If  he  learns  all  5.  If  you  have  a  house  organ,  them  in  their  attitude  toward  their 
of  the  branches  of  the  trade  it  is  devote  plenty  of  space  to  the  new  job.  They  are  not  just  men  where 
not  because  the  foreman  insisted  employes  and  apprenticeship  train-  we  can  place  the  blame  if  some- 
that  he  get  into  all  of  the  branches  ing  program.  thing  goes  wrong;  make  them  a 

but  because  the  union  insisted.  When  the  apprentice  has  com-  positive  factor  in  the  management  opportunity  to  keep  up  with  de- 

Management  does  not  have  a  pleted  his  apprenticeship  there  is  of  the  plant.  velopments  in  processing.” 
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than  personalities  is  the  vehicle 
for  understanding. 

“He  is  encouraged  to  try  any 
new  method  or  pr^uct  and  a  sin¬ 
cere  effort  is  made  to  afford  an 
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1950  LINAGE  COMPILED  FOR  355  NEWSPAPERS  IN  110  CITIES 

Compiled  by  Medio  Records,  Inc. 

Showing  Retail,  General,  Automotive,  Financial,  Classified  and  Total  Advertising 


In  this  annual  report  Editor  &  Publisher  presents  linage  records 
of  leading  American  and  Canadian  daily  newspapers  for  the  year 
1950.  Linage  as  measured  by  Media  Records,  Inc.,  is  shown  on  this 
and  succeeding  pages  to  page  78.  Linage  of  other  newspapers,  as 
reported  by  their  publishers  begins  on  page  78. 

MEDIA  RECORDS  SUMMARY— YEAR  1950 

In  one  hundred  and  ten  cities,  three  hundred  and  fifty-five 
newspapers,  published  in  over  80,000  editions,  10,000,000  display 
advertisements  nm  by  over  one  hundred  thousand  advertisers. 
The  following  pages  report  in  sununary  and  in  detail  the  record 
of  3,872,998,969  agate  lines  of  newspaper  advertising  as  measured 
by  Media  Records,  Inc.,  year — 1950. 


Retail  .  2,218,091,950 

General  .  606.513.377 

Automotive  .  193.978.323 

Financial  .  51.496.501 


Total  Display .  3,070,0804.51 

Classified .  781,271,150 

Legal  .  21,642,668 


Total  Advertising  .  3,872,998,969 


CAMDEN, 

N.  J. 

Auto- 

Finan- 

Total 

Retail 

General 

motive 

dal 

ClaasI- 

Advsr- 

Newspaper 

Display 

Display 

Display 

Display 

fled 

Using 

Courier-Post . 

...(e) 

7,207,876 

l,5n,739 

996,966 

116,379 

2.727,783 

12,831,862 

CHICAGO.  ILL. 

Tribune  . 

.  .(m) 

14,870,121 

5,171,689 

920,425 

441,415 

6,436,795 

27,555,061 

1  ribune . 

..(S) 

8,438,656 

3,350,739 

440,337 

214.448 

3.218,992 

15,623,990 

iDaily  News . . 

...(e) 

11,458.865 

4,156,830 

896,374 

252,630 

1,963,318 

18,776,294 

Henld^ArnTrit-an  . . 

...(e) 

6,301,673 

2,493,142 

633,173 

186..192 

1.434,537 

11,057,538 

*Herald-.Ameriran  . 

..(S) 

2,655,160 

1.463,6£0 

336,160 

21,620 

451,420 

4,928,212 

Sun-1  imea . 

..(d) 

7,927,450 

1,769,406 

556,630 

144,352 

1,759,847 

12,162,490 

pSuD-limes 

..(S) 

2,533,856 

643,620 

86,514 

7,337 

436,243 

3,707,892 

CINCINNATI.  OHIO 

Enquirer . 

.  .(m) 

5,663,533 

2,069,322 

591,332 

147,042 

4,464,402 

13,005,645 

t- Enquirer . 

..(S) 

7,722,191 

2,939,875 

404,953 

65,300 

2,505,384 

13,638,226 

Post . 

...(e) 

8,674,727 

2,804,743 

766,134 

123,905 

3,981,151 

16,396,900 

Times-Star . 

...fe) 

9,394,328 

3,570,178 

933,753 

146,126 

3,522,313 

17,664,014 

CLEVELAND,  OHIO 

Plain-Dealer . 

.  (m) 

6,938.799 

2,330,472 

857,086 

335.789 

6,448,420 

16,960,170 

4*Plain-Dtaler . 

..(S) 

8.456,404 

3,280,735 

635,081 

75,934 

2,739,317 

15,187,669 

News . 

...(e) 

6.076.349 

1,785,905 

698,357 

254,658 

1,171,537 

10,017,676 

Press . 

.  .  .(e) 

14.268,570 

3,670,583 

1,295,698 

214,903 

5,155,010 

24,628,988 

COLUMBUS,  OHIO 


AKRON,  OHIO 


Auto- 

Finan- 

Total 

Retail 

General 

motive 

dal 

ClaasI- 

Advsr- 

Newspaper 

Ditplay 

Display 

Display 

Display 

fled 

Using 

Beacon  Journal . 

.(e) 

13.917.396 

2,684,940 

1,063,669 

186,582 

6,466,970 

24,461,498 

pBeacon  Jourral . 

.(S) 

4,121,096 

1,089,970 

203.195 

45,568 

1,888,909 

7,349,438 

ALBANY. 

N.  Y. 

Knickerbocker-News. 

.(e) 

8,972,751 

1,882,379 

650.039 

218,492 

2,088,871 

14,116,823 

Tunes-Union . 

(m) 

4,621,199 

1,162,976 

418,284 

198,878 

2,196,371 

9,063,851 

•Tunes-l'rion . 

.(S) 

3,007.918 

1,456,451 

264,379 

84,170 

615,109 

5,429,107 

ALBUQUERQUE.  N.  M. 

Journal . 

(m) 

6,602,902 

1,561.409 

635,636 

124,894 

1,819,304 

10,791,267 

Journal . 

.(S) 

1,665,043 

317,010 

136,002 

47,975 

460,561 

2,627,986 

Tribune . 

.(e) 

6,590,195 

1,368,175 

617,582 

123.455 

1,815,227 

10,600,422 

ATLANTA.  GA. 

Constitution . 

.(m) 

6J78,498 

2,275,905 

764.459 

298,999 

2.708,885 

12,853,626 

•Constitution  . 

(S) 

1.388.087 

526,232 

76,38i 

33.498 

302,755 

2,328.113 

Journal . 

.(e) 

12,969,154 

2,816,522 

936,739 

394.995 

2,983,521 

20,028,673 

-I-Joumal  & 

Constitution . 

(8) 

4,966,836 

2,118,882 

316,809 

149,551 

1..323,8S1 

8,877,651 

BALTIMORE.  MD. 

•Ameriran . 

.(S) 

4,049,398 

1,418,881 

282,650 

11,419 

599,029 

6,362,847 

News-Poet . 

,.(e) 

12,036,104 

1,918,984 

726,088 

266,260 

1,437,871 

16,469,681 

Sun . 

.(m) 

3,694,748 

3,314,105 

795,162 

356,877 

4.995,731 

13.278.543 

Sun . . 

..(e) 

14,388,421 

3,307,743 

1,110,185 

234.483 

4,942,664 

24,058,020 

JSun  . 

.(S) 

7,984.419 

1,723,500 

187,917 

42,380 

2,295,496 

12.234,100 

BAYONNE,  N.  J. 

Tunes . 

.(e) 

3,130.884 

791,600 

446,894 

98,183 

865,340 

5.379,927 

BINGHAMTON,  N.  V. 

Preee . . 

..(e) 

8,591,154 

1,448,906 

708,938 

86.281 

2,226,881 

13,204,320 

Prtm . 

.(8) 

1,577,522 

150,781 

94,225 

33,742 

391,195 

2,247,773 

Sun . 

.(m) 

2,226,480 

548,248 

201,522 

66,221 

1,205,411 

4,348,245 

BIRMINGHAM.  ALA. 

Age-Herald  . 

(m) 

1,542,327 

1.091,162 

237,330 

117,724 

755,772 

3,789,311 

News . 

..(e) 

12,436,647 

2.916,406 

1.028,714 

333,873 

2,471,893 

19,221.826 

INews . 

..(8) 

6,279,062 

1,525,499 

322,055 

85,155 

1,343,523 

9,556,017 

Pbet . 

..(e) 

1,170,557 

447,689 

179.072 

49,213 

410,254 

2369.m2 

Phel-Hetald . 

.(m) 

4,249.187 

1,843,390 

621,354 

219,381 

1.709302 

8,712,808 

BOSTON.  MASS. 

AiDeriran  . 

..(e) 

6,355,488 

1,641,891 

338,228 

49,962 

389,249 

8,792,867 

Record . 

.(m) 

6,610,183 

1,638,637 

338,046 

50,175 

484,347 

9,307,851 

•.Advertiser . 

,.(8) 

2,161,576 

1,262,796 

207,758 

4,333 

419,394 

4,057,584 

Globe . 

..(e) 

9,386,798 

2,511,277 

665,219 

143,927 

2,214,476 

14,970,031 

Glebe . 

.(m) 

5.983,342 

2,294,106 

620,507 

142302 

2,492,206 

11,582,951 

Globe . 

..(8) 

6,016,106 

1,419,631 

287,577 

15,216 

2,548,159 

10,288,933 

Herald . 

.(m) 

8,491,047 

3,460,251 

753,152 

340,988 

2,459,136 

15347,127 

{Herald . . 

..(8) 

7,540,112 

1,710,118 

232,641 

29,578 

2,336,824 

11.850.962 

Traveler . 

..(e) 

14,481,565 

3,702,434 

851,579 

338,568 

2,200,510 

21,607,649 

Poit . 

.(m) 

6,188,376 

1.652.751 

653,874 

119,567 

1.304,194 

10,050.343 

pPost . 

..(8) 

2,996,967 

832,258 

150,019 

17.917 

791,763 

4,789,531 

BUFFALO.  N.  Y. 

Coorier-Eipresa . 

.(m) 

5,604,888 

1.269.712 

526,800 

176,668 

1,441,357 

9,102,122 

^Courier-Exprem _ 

,.(8) 

5,687,975 

2.059,063 

422,700 

65,412 

872347 

9.107.811 

News . 

..(e) 

15454,884 

3,196,473 

1.557.679 

231397 

3,972,622 

34367,476 

editor  &  PUBLIS  H  E  R  for  March  10.  1951 


Dispatch  . 

..(e) 

9.507,877 

3,324,630 

946,702 

204,049 

4,316,995 

18,343,574 

Dispatch . 

..(S) 

5,682,420 

1,588,084 

331,529 

156,155 

2,300,247 

10,059,373 

Citisen . 

..(e) 

4,848,666 

757,477 

441,934 

58,517 

1,656,368 

7,808,018 

Citisen . 

..(S) 

2,599,032 

198,772 

94..S59 

95,045 

707,586 

3,695,354 

Ohio  State  Journal 

(m) 

3,407,385 

562,809 

303,161 

324,555 

1,633,274 

6,322,430 

Star . 

.  .(w) 

712,028 

111,551  34.647, 

DALLAS.  TEXAS 

14,368 

772 

873,366 

News . 

.  (m) 

13,236,472 

2,444,131 

1,042,294 

186,444 

5,233,618 

22,185,968 

{News . 

..(3) 

3,974,059 

1,613,364 

408,680 

101,998 

2,001,558 

8,107,556 

Times-Hersid . 

(e) 

17,123,588 

3,113,478 

1.452.887 

155,637 

4,143,402 

26,162.090 

Times-Hcrald . 

(S) 

5,273,773 

833,698  437,413 

DAYTON.  OHIO 

104,309 

1,482,528 

8,163,798 

Juurnal-Herald  _ 

.  .(m) 

5,945,218 

2,852,745 

986,594 

223,621 

5,119,139 

15,232,940 

News . 

...(e) 

13,355,075 

2,868,140 

996,245 

221,536 

5,105,303 

22,620,129 

News . 

..rs) 

4,607,007 

993,954  221,687 

DENVER,  COL 

39,630 

1,137,511 

7,000,361 

Rocky  Mountain  News(m) 

6,651,576 

998,590 

653,347 

185,531 

2,342,776 

10,859,808 

pRockyMountainNewfi^S) 

1,395,955 

539,250 

133,419 

34,159* 

710,258 

2,803,935 

Poet . 

...(e) 

10,917,706 

2,656,948 

1,070,201 

285,124  ' 

4,674,785 

19,623,793 

Post . 

.  .(S) 

2,257,233 

934,814  226,003 

DES  MOINES.  IOWA 

32,177 

2,443,951 

5,896,118 

Register . 

.  (m) 

2,778,772 

2,023,623 

719,097 

71,738 

2,336,681 

7.985.408 

Tribune . 

...(e) 

5,356.472 

2,085,255  843,048 

85,441 

2,322,434 

10,736,776 

{Register . 

..(3) 

2,612,855 

2,345,079  293,023 

DETROIT.  MICH. 

21,989 

1,302,734 

6,576,760 

Free  Press  . 

.  (m) 

7,998,806 

2,048,702 

1,270,666 

223,941 

2,672,476 

14,249,111 

pFrec  Press  . 

..(Si 

2,484,264 

1,125,297 

179,992 

82,107 

944,294 

4.820.251 

News. . 

...(e) 

15,584,862 

3,914,397 

1,464,361 

197,253 

5,445,425 

26,612.988 

{News . 

...(S) 

4,048,817 

1,936,627 

378,539 

73,079 

3,911,464 

10,349,399 

Times . 

. . .(e) 

8,689,212 

2.403,477 

1,153,166 

123,099 

2,433,608 

14,815,287 

•Times . 

,..(S) 

2,854,251 

1,455,350  267,219 

DULUTH.  MINN. 

43,966 

874.853 

5.496,369 

Herald . 

...(e) 

5^840,579 

1.447,142 

501,734 

92,132 

1,692.718 

9,685,266 

Newa-Tribume 

(ml 

2,481,980 

1,431,904 

467,742 

35,179 

1,725,289 

6,256,103 

News-Tribuiie 

..(SI 

3,975,735 

429.963  180.304 

EL  PASO,  TEXAS 

28,769 

531,653 

5,146,662 

Times . 

. .  (m) 

6,138,963 

1,916,139 

775,137 

83,391 

2,301,435 

11,277,380 

pTimes . 

..(3) 

3,132,342 

894,745 

294,249 

25,195 

558,728 

4,911,377 

Herald-Piist . 

...(e) 

6,699..30I 

2,120,516  911,992 

ERIE.  PA. 

107,076 

2,300,074 

12,157,736 

Dispatch-Herald  . 

...(e) 

5,541,579 

814,775 

341,045 

128,774 

1,892.138 

8,798,889 

pDwpatrh-Herald  . 

...(S) 

2,686,056 

749.906 

198,010 

49,768 

818,262 

4,502,002 

Times . 

.  .(e) 

8.619,340 

1.902,646 

643,342 

156,809 

2,374,018 

13,729,413 

Times . 

..(3) 

1,595,706 

87,199 

49,183 

37.053 

857,516 

2,626,657 

f  lachides  This  Wwk  LinsfR- 
p  Includes  Psnde  LinnfS. 

1 1ncludes  Americnn  Weekly  Lins«e. 

*  Includes  .Americsn  Weekly  snd  Comic  Weekly  Linsfe. 

+  Includes  Ameriesn  Weekly  sod  This  Week  Linsce. 

Boston  Eyening  Globe  sold  only  in  combinstion  with  either  Morning  Globe  or  Sunday  Globe. 
Everipg  Traveler  sold  ocly  in  combination  aith  either  Morning  Herald  or  Sunday  Herald.  Evening 
.American  sold  only  in  combination  with  either  Morning  Reosrd  or  Sunday  .Advertiser.  Morning  Post 
sold  in  optional  combination  with  Sunday  Post. 

75 


Ctattl- 


T«l«l 


EVANSVILLE,  IND. 


Auto- 

Finan- 

Total 

Retail 

General 

mMivs 

dal 

Ctasal- 

Adver- 

Nsweparer 

Oitpity 

Di  splay 

Display 

Display 

fled 

Uthig 

Courier . 

..(m) 

9.2M.463 

1479,611 

784,375 

231,076 

1.892.310 

13.649.616 

..(e) 

9,252.336 

1,632,010 

784,264 

231,321 

1,887,966 

13,860,834 

Courier  A  Press. . . . 

..(8) 

3,880,851 

498,186 

219,596 

91,730 

695,876 

5.386,872 

FORT  WAYNE,  INO. 

Joumal-Oasette... . 

.  .(m) 

3,822,882 

1,672,295 

564,183 

117,493 

3,132,136 

9,449,040 

pJoumal-Gaiette . . . 

..(S) 

4,098,625 

876451 

260,286 

79,115 

725,770 

6,040,462 

News-Sentinel . 

,.,fe) 

10,386,072 

2,325,646 

799,535 

197  2.59 

3,259,548 

17,118,997 

FORT  WORTH.  TEXAS 

Star-Telegram . 

.  .(m) 

2,750,355 

2,661,095 

523,327 

156,923 

2,257,713 

8,381,583 

Star-Telegram . 

...(e) 

10,451,929 

2,707,103 

783,033 

160,368 

2,254,200 

16,395,983 

Star-1  elegiam . 

..(8) 

4,162,333 

848,398 

260,218 

35,507 

1,014,111 

6,313,734 

Press . 

...(e) 

6,356,019 

1,154,683 

487,388 

149,667 

1,076,838 

9,266,235 

FRESNO,  CAL. 

Bee . 

...(e) 

7,389,966 

2,314,676 

920,195 

100,129 

3,618,208 

14,548,550 

Bee .  . 

..(8) 

2,760.620 

593,761 

359,622 

19..558 

1,088,129 

4,825,850 

GARY, 

IND. 

Post-Tribune . 

...(e) 

12,165,528 

1,458,145 

735,388 

138,561 

2,481,895 

17,078,361 

GLENS  FALLS,  N.  Y. 

Post-Star  (See  footnote),. 

4,507,949 

669,692 

411,740 

147359 

1,235,800 

7,051,162 

HARRISBURG,  PA. 

Patriot  (See  footnote) .... 

8,687,534 

1,835,601 

797,121 

105,912 

2,516,230 

14,071,793 

pPatriot-News. 

..(8) 

1,450,540 

477,185 

67,353 

446 

380,813 

2,377,072 

HARTFORD.  CONN. 

Courant  . 

■  .(m) 

3,824,473 

1,274,102 

453,374 

184,784 

1.306,740 

7.193.964 

pCkHirant . 

..(8) 

4,170,360 

1,314,530 

572,431 

237,556 

754,772 

7,058,806 

Times  . 

..(e) 

12,547,949 

2,632,525 

1,200,157 

491,345 

3,115.009 

20.179.348 

HEMPSTEAD  TOWN,  LONG  ISLAND,  N.  Y. 

Review  A  Star . 

...(e) 

4,199,813 

337,286 

322,756 

396,635 

1,813,807 

7,398,748 

Newsday — Suffolk.  . 

..(e) 

4.847,812 

976,481 

446,524 

88,915 

4,757,090 

11,130,067 

Newsday— Na.ssau . 

..(e) 

9,790,596 

1,017,142 

678,260 

337,882 

4,757,651 

16,747,014 

HOBOKEN,  N.  J. 

Jersey  Olwerver _ 

...(e) 

3,661,792 

1,253,484 

468,983 

191,709 

i..585,182 

7,389,067 

HOUSTON.  TEXAS 

Chronicle . 

...(e) 

14,826,484 

3,349,266 

1,034,381 

117,131 

6,483,961 

25,895,754 

Chronicle . 

..(8) 

6,164,688 

1,230,897 

262,127 

23,514 

2,357,888 

10,049,694 

Post . 

.  .(m) 

9,669,568 

2,001,258 

778,179 

142,414 

4,745,616 

17,407,924 

pPoet . 

.(S) 

4,876,488 

845,206 

190,427 

22,498 

1,353,966 

7,299,644 

Press . 

...(e) 

6,847,822 

1,162,181 

489,082 

10.5.818 

1,675,530 

10,341,581 

INDIANAPOLIS.  INC. 

News . 

...(e) 

10,251,150 

2,891,580 

1,041,368 

177,327 

5,200,993 

19,591,056 

Star . 

.  .(m) 

10,772,661 

2,903,545 

909,265 

165,739 

5,087,979 

19,866,541 

JStar . 

(8) 

5.744,586 

1,937,573 

321,263 

18,529 

1,700,597 

9,722,569 

Tunes . 

...(e) 

8,074,572 

1,392,581 

710,859 

143,904 

3,791,421 

14,165,256 

pTimes . 

fS). 

2,714,799 

648,039 

176,613 

17,102 

1,587,967 

5,144,746 

JACKSONVILLE.  FLA. 

'I'lmes-l'nion . 

.(m) 

7,519,534 

2,757,922 

938,175 

309,882 

2,791,047 

14,392,450 

pTimes-Union 

..(8) 

3,198,245 

1,040,186 

235,974 

27,848 

998,973 

5,503,333 

Journal . 

...(e) 

6,555,831 

1,115,009 

871,407 

241,174 

2,118,472 

10,963,735 

JERSEY  CITY,  N.  J. 

Jerse\-  Journal . 

...(e) 

4,336,540 

1,577,585 

621,785 

181,089 

1,835.946 

8,771,741 

JOHNSTOWN,  PA. 

Tribune  iSee  footnote). . . 

8,566,910 

1,594,650 

727,263 

140,972 

2,063,605 

13,184,586 

KANSAS  CITY,  MO. 

Star . 

...(e) 

9,627,025 

2,144,846 

1,108,398 

143,674 

3,054,250 

16,078,193 

Star . . 

...(8) 

6,006,173 

1,447,862 

523,640 

275,240 

1,794,880 

10,047,795 

Times . 

.  .(m) 

9,121,496 

2,139,055 

748,110 

143,602 

3,016,630 

15,168,893 

Kansas  City  Star-Times  became  a  member  of  Media  Records  September  1» 

1950.  Figures  supplied  by  publisher. 

KNOXVIUE,  TENN. 

Journal . 

.  .(m) 

3.954,981 

906,981 

405,369 

134,849 

1,247,896 

6,701,863 

Journal . 

...(8) 

2,133,697 

232,083 

92,464 

44,297 

454,898 

2,961,207 

News-Sentinel . 

...(e) 

5,361,205 

1,902,622 

493,083 

147,665 

1,390,229 

9,318,927 

News-Sentinel . 

...(8) 

2,034,305 

520,547 

201,991 

20,047 

484,402 

3,266,329 

LONG  BEACH,  CALIF. 

Independent . 

.  .(m) 

4,599,187 

434,530 

365,858 

125,715 

3,435,381 

9,259,858 

Independent . 

...(8) 

1,328,211 

59,732 

152,590 

20,024 

1,092,384 

2,665,713 

Press-Telegram _ 

...(e) 

6,664,064 

1.597,389 

589,687 

132,007 

3,046,216 

12,035,673 

pPrtss-Telcgram. . . 

...(8) 

2.454,584 

667,028 

395,934 

15,947 

1,002,409 

4,536,069 

LOS  ANGELES,  CALIF. 

Examiner . 

.  .(m) 

8,034,062 

2,701.294 

663,721 

221,778 

6,262,173 

17,892,174 

*Examiner . 

...(8) 

5,820,576 

1,608,014 

522324 

14,676 

2,552,816 

10.519,088 

Times . 

■  .(m) 

14,471,038 

3,446,576 

752,198 

377,193 

8,119,822 

27,173,416 

ilimss . 

...(8) 

6,640,990 

2,025,102 

473,799 

43,169 

3,474,688 

12.658.376 

Herald  A  Express. . 

...(e) 

9,749,232 

3,233,3»3 

868,179 

167329 

1,148,459 

15,170,086 

News . 

...(d) 

8450.528 

1,650,245 

611,494 

122,760 

1,281.897 

11,945,453 

Mirror . 

...(e) 

4.M2,978 

1,177,531 

371343 

87,718 

2,521,093 

9,112,994 

LOUISVILLE.  KY. 

Courier-Journal. .. . 

...(m) 

9462.965 

2,774,212 

872,761 

318,836 

3,297,785 

16,566,888 

Courier-Journal. . . . 

...(8) 

6433,883 

1,362.720 

346304 

149370 

953,480 

8,152,021 

Times  . 

...(e) 

10,456.160 

2,790,386 

923,386 

306,137 

3,258,699 

17,780.623 

MEMPHIS,  TCNN. 


Newspaper 

RslaU 

Oitpity 

Qpnsral 

Oltplsy 

Auto- 

IMKIvt 

Display 

Finan- 

dal 

Oitpity 

Clattl- 

lltd 

Taltl 

Advar- 

lltint 

Commercial  Appeal  . 

(m) 

12,394,603 

3,037357 

ljno,525 

184,148 

8,850451 

20,011406 

(Commercial  .Appeal . 

.(S) 

4,787,885 

1351,045 

304,057 

19,931 

1.6n462 

8451.768 

Press-Scimitar . 

..(e) 

5,797,754 

2,162,039 

1,025,440 

153,566 

3,240,491 

12.393.776 

MERIDEN.  CONN. 

Record-Journal 

(See  footnote) . 

3,963,918 

726,911 

583,343 

202,773 

816490 

6,342.485 

MIAMI,  FLA. 

Herald . 

.(m) 

12,731,040 

3,491,609 

1,616,269 

297,009 

8,216487 

26,418,401 

1  Herald . 

.(8) 

4,610,196 

1,490,884 

567,525 

103,372 

3,056,303 

9,831417 

News . 

(e) 

7,282,719 

1,692,185 

811,956 

205,963 

3,100,941 

13,149,011 

i  News  . 

(S) 

2,324,360 

1,126,777 

274,353 

80,746 

617,611 

4,426,023 

MILWAUKEE.  WISC. 

Sentinel . 

(m) 

4,853,034 

1,239379 

621,612 

132,230 

2,461448 

9,318,504 

^Sentinel . 

.(8) 

2.081,332 

1349,297 

293,249 

27,718 

1,079,660 

4.834,074 

Journal . 

..fe) 

19,807,897 

3,339,234 

1,318,869 

212,130 

6,613,403 

31401446 

(Journal . 

.(S) 

6,972,394 

2,222,230 

349,527 

36,334 

3,865,762 

13,448,613 

MINNEAPOLIS.  MINN. 

Tribune  . 

(m) 

4,769,711 

3,690,432 

869,159 

151,856 

5,335,764 

13,820,598 

Star . 

..fe) 

12,744,570 

2,721,815 

988,123 

165,048 

5,338,627 

21,951,961 

(Trilune . 

.(Si 

4,651.205 

2,020,115 

275,519 

53,366 

2,673,259 

9,673,613 

MODESTO,  CALIF. 

Bet* . 

Jp) 

4.988,575 

1,054,865 

653,625 

80,426 

2,248,296 

9,306,367 

MONTREAL.  CANADA 

.Star . 

..(e) 

12,779,633 

3,987,365 

690,669 

389,685 

5,253,186 

23,273,965 

Standard . 

fS) 

533,894 

1,317,224 

61,677 

19,914 

3472 

1,936,051 

Gaxette . 

(m) 

4,511,694 

2,676,847 

555,047 

399,440 

842,261 

8,970,946 

La  Pressc . 

..(e) 

14,293,583 

4,431,320 

769,514 

253,269 

4,948,669 

24,799,487 

La  Patrie . 

..(el 

1,102,567 

1,244,457 

142,963 

63,138 

41,050 

2.671,245 

(S') 

852,478 

1,973,989 

1,644,736 

485,243 

138,588 

267,532 

41,262 

69,570 

36,957 

230,163 

2,718,025 

3,157,551 

Herald . 

.  fe) 

MUNCIE,  IND. 

Press . 

.  .fe) 

5,517,631 

1,154,054 

692,001 

149,321 

1,643,976 

9,203,018 

Star . 

(m) 

5,304,942 

1,151,301 

645,461 

131,526 

1,640,122 

8,917,800 

Star . 

(S) 

1,577,339 

503,068 

121,624 

119,987 

608,822 

2,830,852 

NASHVILLE 

,  TENN. 

Banner . 

.  .fe) 

9,033,075 

2,000,082 

834.020 

273,679 

3,002,889 

15,171,252 

Tennessean . 

.(m) 

9,031,722 

2,001,811 

832,944 

272,949 

3,018,577 

15,206,219 

Tenneflfican . 

..fS) 

4,724,028 

964,348 

295,693 

76,886 

1,073,040 

7.136,696 

NEWARK 

,  N.  J. 

Star-I,edger . 

.fd) 

5,508,016 

732,211 

370,554 

87,812 

1,885,423 

8,680.559 

pStar-Ledger . 

.(8) 

2,731,962 

654,550 

200,477 

56,393 

1,184,355 

4,830,354 

News . 

..(e) 

12,786,937 

3,340,317 

940,230 

285,172 

6,081,871 

23,660,100 

News . 

.  .(S) 

3,323,698 

466,128 

118,727 

95,850 

1,422,434 

5,443.771 

NEW  HAVEN.  CONN. 

Journal-Courier 

.  (m) 

2,985,548 

419,347 

525,023 

309,928 

134,744 

4,632,521 

Register  . 

fe) 

10,037,975 

2,641,060 

1,031,976 

337,932 

2,131,890 

16,243,695 

Register . 

fS) 

2,633,470 

462,843 

422,023 

180,680 

717,039 

4,426,531 

NEW  ORLEANS.  U. 

Timos-Picayune 
(Times-Picayune  A 

fm) 

15,439,553 

2.964,420 

706,434 

235,441 

4,357,713 

23,829,078 

States  . 

.  (S) 

6,446,733 

1,590,460 

246,134 

82,907 

2,052,591 

10,424,031 

Item . 

(e) 

8,216,821 

1,853,943 

758,840 

247,293 

2,166,518 

13,759,160 

tlltem . 

..fS) 

1,336,277 

698,969 

128,830 

21,625 

638,038 

2,853,295 

States . 

fe) 

4,241,361 

2,550,795 

743,602 

232,245 

4,549,238 

12,477,.520 

NEW  YORK.  N.  Y. 

Times . 

.im) 

8,624,482 

4,072,067 

770,005 

959,766 

4466,064 

19,443.044 

Times . 

..(S) 

10,542,280 

4,954,790 

246,254 

203,337 

4,183,913 

20,131,327 

Herald-Tribune . 

.fm) 

5.282,252 

3,152,552 

612,088 

586,699 

1,514,936 

11,178,341 

(Herald-Tribune _ 

..(S) 

6,380,302 

3,163.092 

2.T1.004 

63,127 

1,253,502 

11,093,117 

JNews . 

.(m) 

18,653,495 

3,428,217 

5.'>4,9n 

396,434 

37,928 

23,082.949 

#New8 . 

..(8) 

10,641,821 

1,737,995 

112,702 

14.976 

9,720 

12,517.383 

+  Includes  American  Weekly  and  This  Week  LiraKC. 

*  Tnclodes  American  Weekly  and  (V>mic  Weekly  Linage, 
p  Includes  Parade  Linage. 

{ Includes  This  Week  Linage. 

Note:  Glens  Falls  Post-Star  (Morning)  and  Times  (Evening)  sold  in  combination  only.  Liuagt  of 
one  edition  Post-Star  (Morning)  only  is  given. 

Note:  Harrisburg  Evening  News  carries  the  same  amount  of  advertising  as  the  Morning  Patriot. 
Note:  Johnstown  TVibune  Evening  sold  in  combinati.vn  «ith  the  Democrat  Morning.  Linage  of 
one  edition  (Tribune  Evening)  only  is  shown. 

Note:  Record  Morning  and  Journal  Evening  snld  in  itimbination  only.  Linage  ol  one  edition 
'Keoord  Morning)  only  is  given. 

t  Item  Sunday  first  pubbcation  March  5,  KUO. 


Tt>tat 

Split-Run  .LdvertUng  Retail  (•em.ral  Autcnnotive  Financial  Advertising 

«Naws— M .  4.S23..‘»3  HH,4S3  378  S.828  4,61 7.4W 

#News-S .  2,841,277  55,744  2fl0  1,000  2,898,281 
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Uattt* 


Total 


Total 


NEW  YORK,  N.iV.-CantlmNri 


Auto-  Final)- 


RetaN 

Ogwiral 

motlva 

dal 

ClassI- 

Advsr- 

Nowspapor 

DIeplagf 

Olsplair 

Display 

Display 

Bed 

tislnf 

Mirror . 

.(m) 

6.725,0M 

1,367,300 

179,822 

247,675 

838,390 

8,612,360 

Mirror . 

..(8) 

2,816,806 

656,574 

46,445 

3,055 

104,028 

3.626.459 

Journal-Ameriean . . . 

..(s) 

7,097,506 

2,634,749 

432,239 

290.940 

2,503,026 

12,896,388 

*Journal-.American . . , 

..(8) 

2.282380 

1.676384 

267,077 

7,038 

1,028,324 

5,161,203 

Post . 

..(e) 

8.546,958 

1,522,730 

167,937 

149,701 

1,241,719 

11,674,912 

Post . . 

..(8) 

866388 

95,570 

20,637 

1,165 

541,428 

1,527,940 

Sun . 

..(e) 

53,854 

38,678 

15,964 

14,131 

534 

123,161 

WorM-Telegram  &  Sun.(e) 

8,577,532 

2,836.522 

581,060 

419,455 

462,273 

12,885,505 

Eagle  . 

..(e) 

3.509317 

1,160,571 

481,057 

174,752 

3,115.188 

8.746,293 

Eagle  . . 

..(8) 

1,514,840 

299,605 

90,160 

18,783 

938 J57 

2.865,114 

NIAGARA  FAUS.  N.  Y. 

fiaiette  . 

..(e) 

6,107.643 

945,670 

672,719 

107,771 

1,709,232 

12.910,599 

OAKLAND.  CALIF. 

**Po8l-Enquirer _ 

..(e) 

2,581,020 

783,850 

446,504 

70,278 

939,550 

4.939,225 

•*t  Post-Enquirer. . . , 

..(8) 

632,877 

42,108 

17,232 

2,691 

228,173 

922,194 

Tribune . 

..(e) 

10,360,562 

3,245,523 

859,225 

223,572 

4,675,393 

19,600,558 

pTribune . 

..(8) 

3,876,255 

988,714 

347,958 

15,452 

1,592,650 

6,837,560 

OKLAHOMA  CITY.  OKLA. 

Okiahuma . 

.(m) 

6,109,041 

1,985,808 

698,308 

81,604 

2,197,072 

11.078,486 

Oklahoman . . 

..(8) 

3,273,459 

889,205 

252,258 

46,527 

892,948 

5,357,166 

Times . 

..(e) 

6,503,027 

2,100,743 

735,031 

115,912 

2,179.158 

11,640,524 

OMAHA, 

NEB. 

World-Herald 

(See  footnote) . 

7,550,286 

2,360,439 

752,220 

100,231 

2,671,939 

13,503,104 

World-Herald . 

..'(® 

4,212,257 

1,277,334 

299,555 

38,834 

1,557,704 

7,386,913 

PASADENA,  CALIF. 

Stsr  News . 

..(e) 

5:512.067 

1,030,279 

581,344 

239,564 

2,331,833 

9,786,450 

Star  News . . 

..(8) 

2,438,198 

123,115 

162,692 

73,262 

921,475 

3,719,347 

Pasadena  IndepeDdent(m) 

4,649,848 

392,087 

386,470 

154,934 

3,894,731 

9,897,429 

Pasadena  Independent.(S) 

1,489,503 

67,906 

156,181 

67,557 

1,497,226 

3.308.225 

PAWTUCKET,  R.  1. 

Times . 

..(e) 

8,669,896 

1,331,702 

1,172,782 

334,810 

1,104,554 

12.667,732 

PEDRIA.  ILL. 

Journal  (See  footnote) . . . 

7,723,904 

2,241,513 

695,281 

217,529 

3,771,394 

14,690,986 

pJournal-Star . 

..(8) 

3,965,011 

897,354 

235,206 

43,433 

758,909 

5,930,932 

PHILADELPHIA,  PA. 

Bulletin . 

..(e) 

15,305,435 

3,909,456 

1,025,289 

388,464 

3,908,583 

24,793,768 

—Bulletin . 

..(8) 

2,410,183 

1,939,708 

194,143 

8,378 

1,029,067 

5,582,369 

Inquirer . 

.<ai) 

11,877,101 

3,530,468 

782,119 

531,163 

5,003,976 

22,013,328 

Inquirer . 

..(8) 

7,803,186 

2,370,628 

307,027 

24,330 

3,500,722 

14,006,603 

News  . 

..(e) 

3.595,104 

1,067,341 

262,756 

87,511 

84,056 

5,601,867 

PITTSBURGH,  PA. 

Post-Craiette . 

.(m) 

4,654,761 

1,891,608 

605,492 

129,766 

1,593,111 

9.148,307 

Press . 

..(e) 

8)674.893 

3,112,050 

550,845 

99,373 

3,248,623 

16,180,212 

JPress . . 

..(8) 

3,478,951 

1,688,874 

251,214 

9,392 

2,013,847 

7,442,354 

Sun-Telegraph . 

..(e) 

6,702,703 

1,849,704 

396,451 

76,681 

1,380,014 

10.675,100 

•Sun-Telegraph . 

..(8) 

3,501,566 

1,213,852 

244,676 

8,136 

1,149,951 

6,118,244 

PORTLAND.  ORE. 

Oregonian . 

(id) 

6,789,035 

2,417,213 

604,828 

158,735 

4,470,286 

14,466,112 

’’Oregonian . 

..(8) 

2,900,267 

1,293,504 

386,444 

24,898 

1.862,955 

6,470,544 

Journal . 

..(e) 

8,707,519 

2,570,576 

641,057 

113,087 

2,640,828 

14,688,521 

^Journal  . 

..(8) 

1,973,957 

1,144,572 

230,812 

27,365 

1,047,760 

4.433,481 

POUGHKEEPSIE.  N.  Y. 

New  Yorker . 

..(e) 

5,460,842 

1,050,671 

541,019 

198,723 

1,068,851 

8,450,010 

New  Yorker . 

..(8) 

1,560,496 

197,893 

129,114 

102,133 

361,368 

2.352,676 

PROVIDENCE.  R.  1. 

Bulletin  . 

..(e) 

13,017,782 

2,896,842 

968,978 

401,187 

3,113,798 

20,459,300 

Journal . 

.(m) 

2,547,907 

867,887 

586,257 

290,350 

3,222,421 

7,773,118 

SJournal . 

..(8) 

3,416,113 

1,730,763 

529,681 

189,051 

763,245 

6,630.151 

QUINCY, 

MASS. 

Patnot  l^edger . 

..(e) 

5,219,190 

503,802 

543,143 

222,233 

1,297,763 

7,881,626 

READING.  PA. 

Eagle  (See  footnote) . 

8,163,896 

1,904,538 

787,520 

114,613 

1.909.3$0 

13,010,166 

Eagle  . 

..(8) 

2,220,871 

257,941 

81,412 

867 

296,593 

2,857,763 

RICHMOND,  VA. 

News-Leader . 

..(e) 

9,760,132 

3,017,200 

947,129 

391,010 

3,547,331 

17.698,111 

Times-Uispatch . 

.(m) 

5,938,131 

2,909,220 

804,928 

256,091 

3,620,857 

13.644.950 

Times-Uispatch .... 

..(8) 

5,535,598 

1,029,320 

275,705 

181,772 

888,511 

7,920.457 

ROANOKE.  VA. 

Times . 

.(m) 

5,202,703 

1..'i02.391 

523,048 

149,827 

1,044,612 

8,471,369 

Times . 

..(8) 

2,665,625 

332,238 

185,696 

75,926 

402,469 

3.673,481 

World-News . 

..(e) 

5,416,685 

1,600,530 

527,934 

149,958 

1,050,735 

8,706,564 

ROCHESTER.  N.  Y. 

Democrat  A  Chronicle  (m) 

8.886,864 

2,265,631 

1,149,852 

183,830 

3,779,435 

16,564,940 

iDemocrat  A  Chroiucle(S) 

4,028,415 

1,444,368 

583,454 

178,205 

1,858,239 

8,095,428 

TtiDca>ViuoQ . 

..(e) 

13,963,928 

2,431,489 

1,413,387 

310,128 

233,219 

1.8.385,490 

ROCKFORD.  ILL. 

Hegister-Rspablic . . . 

..(e) 

6,525,972 

1,773,734 

796,219 

104,795 

2.918,209 

15.250,104 

••Star . 

.(m) 

5,700,729 

1,517,176 

560,905 

53,672 

2,298,374 

10.189,293 

Star . 

..(8) 

4,014,186 

306,689 

235,803 

52,873 

628,118 

5.238,485 
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SACRAMENTO,  CAUF. 


Newspaper 

hsiall 

Display 

Oeneral 

DIaplav 

Aato- 

moUva 

Display 

Fbian- 

dal 

DIsplagr 

Ciaaai- 

IM 

Total 

Advsr- 

tlsini 

Bee . 

..(e) 

10.347465 

3.111485 

1.013,506 

107,406 

6479471 

10485469 

Union . 

(m) 

3.754,700 

548,073 

281,176 

69,900 

1428.944 

6,287400 

Union . 

..(8) 

1,626,991 

63,848 

176,727 

1,606 

623,988 

2.426.4M 

ST.  LOUIS.  MO. 

lilobi-DeiiKKTat. . . . 

(m) 

5.469.866 

1,938,883 

713,593 

218466 

1438.773 

10.228419 

fUlobe^Uemocrat . . . 

(8) 

4,045,917 

1,693,184 

254,672 

25,773 

878478 

6,901,668 

Post-Dispatch . 

..(e) 

10,615,916 

3427.145 

1,009,131 

199,091 

4.640.632 

19,839,414 

pPoet-Disptach . 

..(8) 

6,129,457 

1,956,953 

406497 

37,969 

3,004,666 

11,638,439 

Star-Times . 

(e) 

7,920,826 

2,098,553 

615,585 

136.977 

1,262,128 

12,077,786 

ST.  PAUL,  MINN.' 

Piooeer  I’rwjn  . 

(m) 

5,178,275 

2,607,132 

744,704 

128.621 

3,263,766 

11,942,913 

piV)nfer  Press . 

..(8) 

5,993,525 

1,644,116 

294,343 

69,783 

1,137,162 

9,029,100 

Dispatch  . 

..(e) 

9,147,358 

2,620,721 

852,087 

137,668 

3.264487 

16,034.366 

SALT  LAKE  CITY,  UTAH 

Tribune . 

.(m) 

7,863,606 

2,024,470 

656,745 

154403 

3,081,835 

13,826.432 

pTriUine . 

..(8) 

2,868,636 

1,255,797 

233,678 

20443 

1,000,173 

6485,691 

Deseret  News . 

..(e) 

5,021.681 

1,766,117 

671,717 

177,646 

1,796,116 

9,514,186 

Deseret  News . 

..(8) 

1,829,070 

576,796 

111,617 

31,871 

488,636 

3,056,080 

Telegram . 

..(e) 

6,958.723 

2,034,688 

667,867 

147,574 

3,060,138 

12,869,766 

SAN  ANTONIO,  TEXAS 

Express . 

(m) 

5,375,513 

1,267.597 

453,352 

364,814 

4,972,663 

14477.039 

Express . 

..(8) 

5.009,780 

740,816 

158,215 

45,618 

1,461,660 

7,420,628 

News . 

..(e) 

8,794475 

2,237,031 

749,795 

106,163 

4,956.019 

18.603,377 

Light . 

..(e) 

8.157405 

1,755,207 

659,106 

232,733 

3.284.930 

14,122,292 

•Light . 

..(S) 

4,002,811 

1,169,512 

234.131 

45,142 

867,859 

6412.667 

SAN  DIEGO,  CAL 

Union . 

(m) 

5,400,137 

2,665,105 

562,898 

151,699 

3,965,599 

13,027,973 

pUnion . 

..(8) 

3,692,115 

996,949 

418,229 

39,287 

882,926 

6,048,078 

Tribune . 

..(e) 

9,090,133 

2,839,992 

892,364 

184,586 

3,955,716 

16.972,860 

/Journal . 

..(e) 

1,905,257 

356,479 

189,918 

49,971 

626.284 

3.159.139 

SAN  FRANCISCO,  CALIF. 

Chronicle . 

.(m) 

5,708,724 

2,040,948 

526,617 

231.843 

1,852,766 

10,893,102 

SChronicle . 

..(8) 

3,168,281 

1,563,012 

350,122 

9,944 

930,375 

6,052.060 

Eraminer . 

.(m) 

6,848,860 

2,166,938 

535,689 

165.880 

6,198,748 

14,924.944 

•Examiner . 

..(8) 

3,875,026 

1,617,683 

397,088 

4,993 

2,138,003 

8.033.279 

Call-Bulletin . 

..(e) 

6,630,032 

2,649,919 

732,521 

131,174 

30,056 

10,176,924 

News . 

.  .(e) 

5,818.351 

2,231,291 

660,695 

133,205 

1,372,292 

10,228.302 

SCHENECTADY,  N.  Y. 

Gasette . 

.(m) 

7,482,354 

1,127,384 

724,288 

238,969 

3.031.780 

12.719480 

Union-Star . 

..(e) 

7,092,007 

1,457,969 

627,098 

225,921 

1,794400 

11409,637 

SCRANTON,  PA. 

Tribune . 

.(m) 

5,245,145 

698.401 

336,973 

65,536 

667,754 

7,087,363 

pScrantonian . 

..(S) 

2,726,252 

743,773 

169,680 

45.916 

179,943 

3,882,603 

Times . 

..(e) 

8,988,076 

2,088.145 

665,305 

82,007 

882,899 

12,822,771 

SEATTLE.  WASH. 

Poet-Intelligencer.  .  . 

(m) 

5,077,163 

1,736,792 

523,118 

170,763 

4,004,191 

11,545,677 

•Post-Intelligencer. . 

..(S) 

2,671,463 

1.438.525 

377439 

24,032 

1.036,181 

5,548,808 

Times . 

..(e) 

9416.635 

3,278,606 

681,644 

190,395 

4,820,802 

18,306,868 

Times . 

..(S) 

3,279,456 

856.421 

332,523 

18,774 

1.498.879 

5,986,053 

SIOUX  CITY.  IOWA 

Tribune-Journal 

(See  footnote) . 

6,381,887 

l,242.7n 

562,969 

52,552 

1,536,920 

9.847.880 

fS) 

2,159,318 

367,438  202,463 

SOUTH  BEND,  IND. 

55.151 

666.011 

3.340.598 

Tribune . 

..(e) 

9,4S9,900 

1,522,684 

851,441 

151,538 

2,732,439 

14,892,630 

Tribulu*  . 

..(8) 

3,917,526 

371,165 

239,498 

.54,243 

554492 

5,136,824 

SPOKANE.  WASH. 

Spokesman-Review . . 

.(m) 

3,444,527 

1,807,977 

575,404 

49,073 

2,366.950 

8,267,861 

{Spokesman-Re  view-. 

..(8) 

3,509,434 

1,282,559 

294,002 

111,954 

1440.461 

6,541,673 

Chronicle . 

..(e) 

6,587,075 

1,959.709 

718,849 

132,624 

2,311.810 

11,822,856 

STOCKTON, 

.  CALIF. 

Record . 

..(e) 

9,347,090 

1,774,568 

968,345 

187,963 

2,727,104 

15.168,067 

i  Inriudca  This  Week  Linage. 


t  Includes  .American  Weekly  Linage. 

*  Inriudee  .\menran  Weekly  and  Comic  Weekly  Linage. 

p  Includes  Parade  Linage. 

t  Oakland  Poet-Enquirer  first  publication  Feb.  5,  1850. 

**  Oakland  Post-Enquirer  ceased  putlieation  Sept.  1,  1950. 

S  Includes  This  Week  Linage. 

**  Published  daily  except  Monday. 

-f  Includes  American  Weekly  and  This  Week  Linage. 

Note:  Omaha  World-Herald  Morning  and  Evening  sold  in  combination  only.  Linage  of  one 
edition  (Evening)  only  is  given. 

Note:  Journal  Evening  and  Star  Morning  sold  in  combination.  Linage  of  one  edition.  Journal 
Evening,  only  is  given. 

Note:  Reading  Eagle  Evening  and  Times  Morning  sold  in  combination.  Linage  of  one  edition 
(Eagle  Evening)  only  is  given. 

Note:  Sioux  CHy  Journal-Tribune  sold  in  combination.  Linage  of  one  edition  (Evening)  only 
is  given. 
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Post-Standard . (m)  3,480,998  2,676,065 

PostStandard . (S)  2,120,309  435,448 


Globe  &  Mail . (m) 

Telegram . (e) 

i  Star . (e) 

Star . (w) 

♦♦Evening  Times . (e) 

Times  Advertiser . (S) 

Trentonian . (m) 

Record  (See  footnote) _ 

Tribune . (e) 

World . (m) 

World . (S) 

Hudson  Dispatch ....  (m) 


SYRACUSE.  N.  Y. 

WATERBURY,  CONN. 

Total 

Auto- 

Finan- 

Total 

General 

motive 

Hal 

Class!- 

Adver- 

ReUil 

General 

motive 

Hal 

Classi- 

Adver- 

Display 

Display 

Display 

fled 

tising 

Newspaper 

Display 

Display 

Display 

Display 

tising 

2,687,125 

850,679 

189,162 

3,323,877 

20,203,545 

Republican . 

.(m) 

5,874,634 

1,683,854 

483,508 

89,747 

1,368,614 

9.630.434 

1,695,872 

218,791 

42,213 

1,159,561 

7,147,156 

Republican . 

..(S) 

2,589,071 

223,946 

177,190 

196,526 

371,085 

3,566.988 

2,676,065 

652,158 

117,955 

2,324,694 

10,291,317 

American . 

..(e) 

8,170,168 

1,862,326 

643,139 

263,796 

1,452,836 

12,454,847 

435,448 

70,976 

57,053 

657,358 

3,844,911 

TACOMA.  WASH. 

WESTCHESTER  COUNTY  MACY  GROUP,  N.  Y, 

2.578,036 

779,357 

132,356 

2,840,823 

14,125,519 

Mamaroueck  Times . 

..(e) 

2,142,172 

1,217,342 

461,289 

127,002 

599,818 

4,579,732 

509,705 

427,349 

29,699 

1,073,953 

4,258,506 

Mt.  Vernon  .^rgus. . 

..(e) 

5,529,602 

1,347,956 

707,338 

187,388 

1,150,973 

8,977,635 

New  Rochelle  Standard- 

TOLEDO.  OHIO 

Star . 

..(e) 

6,023,975 

1,373,911 

669,079 

356,249 

1,138,552 

9,618,619 

2,962,512 

1,094,354 

181,434 

3,676,946 

13,614,902 

Ossining  Citisen- 

2,850,674 

1,148,895 

148,842 

3,709,734 

20,119,798 

Register . 

..(e) 

2,247,097 

1,267,373 

521,284 

144,687 

639,292 

4,860,441 

1,369,141. 

252,080 

126,147 

1,353,237 

9,083,396 

Peekskill  Star . 

..(e) 

2,604,229 

1,101,873 

556,794 

101,553 

553,612 

4,953,582 

RONTO,  ONT..  CANADA 

Port  Chester  Item . . 

..(e) 

4,471,386 

1,309,373 

626,847 

246,235 

1,154,218 

7366.977 

2,944,258 

846,960 

500,094 

4,017,898 

12,795,424 

Tarrytown  News _ 

..(e) 

2,437,205 

1,315,816 

472,422 

160,292 

600,822 

5,016,235 

3,346,214 

874,2.54 

269,599 

6,518,226 

20,052,076 

Yonkers  Herald 

4,206,228 

953,627 

257,061 

8,672,087 

25,811,797 

Statesman . 

..(e) 

4,516,881 

1,442,124 

545,041 

254,169 

1,400,787 

8.232.466 

1,290,314 

79,849 

6,530 

1,402,897 

White  Plains  Reporter 

TRENTON,  N.  J. 

Dispatch . 

..(e) 

6,786,154 

1,403,867 

916,961 

242,839 

1,510.462 

10,953,486 

1,816,004 

643,090 

150,216 

1,708,989 

13.922,458 

1,563,229  118,749  170,183 

3,304,758  347,443  232,626 

TROY,  N.  V. 

7,718,808  1,528,812  661,211 

TULSA,  OKLA. 

10,308,880  1,859,539  885,194 

8,392,766  1,861,993  823,478 

4,575,182  716,439  264,336 

UNION  CITY,  N.  J. 
4,721,811  1,053,762  447,430 

UTICA,  N.  Y. 


Ohaerver-Disptach . . 

...(e) 

6,186,955 

1,450,848 

726,795 

Observer-Dispatch . . 

..(S) 

2,106,852 

264,574 

157,466 

Press . 

.  .(m) 

8,237,952 

361,615 

517,016 

WASHINGTON,  D.  C. 

Timee-Herald . 

..(d) 

11,365,554 

2,301,618 

930,204 

♦Times-Herald . 

..(S) 

3,048,971 

1,321.520 

232,745 

News . 

...(e) 

8,143,140 

805,647 

529,413 

Post . 

..(m) 

9,967,048 

2,389,536 

680,043 

pPost . 

...(S) 

4,384,429 

943,460 

196,636 

Star . 

...(e) 

18,989,176 

2,694,715 

1,082,360 

IStar . 

...(S) 

5,636,637 

1,862,381 

373,401 

67,991  438,357 

96,692  1,604,853 

210,136  2,039,848 

181,517  3,091,881 

184,654  3,115,504 

84,144  1,145,118 

188,180  1,710,366 

166,724  1,790,171 

26,723  329,577 

179,395  1,810,805 

229,568  2,879,326 

75,351  852,757 

96,870  1,661,793 

319,691  3,228,032 

85,299  988,452 

361,577  5,396,802 

136,950  2,160,949 


16,332,249 

14,387,382 

6,785,960 


10,373,493 

2,885,601 

11,199,682 

17,740,042 

5,531,532 

11,293,530 

16,644,717 

6,599.289 

28,683,906 

10,170,927 


WICHITA.  KAN. 

Beacon . (e)  7,618,677  1,985,998  887,749 

Beacon . (3)  3,027.235  809,511  262,446 

Eagie . (m)  4,693,472  1,022,961  519,769 

Eagle . (e)  3,612,132  1,032,581  483,408 

Eagle . (S)  2,195,822  699,107  127,933 

WORCESTER,  MASS. 

Telegram . (S)  3^853  603.301  319,341 

Telegram . (m)  6,282,212  2,008,028  670,576 

GaietteAPost . (e)  7,548,922  2,147,006  827,874 


66,972  2,356,685  12,810,626 

62,625  1,161,607  5,329,850 

54,006  4,183,716  10,474,663 

106,599  4,184,671  9,716,985 

71,106  1,449,985  4,545,039 


80,266  909,981  5,187,089 

164,667  2,226,145  11,482,242 

192,649  2,418,299  13,173,876 


YOUNGSTOWN,  OHIO 

Vindicator  &Telegram.(e)  9,549,869  2,316,499  811,545  78,022  2,121,189  14,938,262 

pVindicator  A 

Telegram . (8)  4,491,725  1,005,211  405,300  83,278  1,011,261  6,997,036 

p  Includes  Parade  Linage. 

♦  Includes  American  Weekly  and  Comic  Weekly  Linage. 

♦♦Published  only  five  days  each  week. 

{ Includes  This  Week  Linage. 

Note:  Troy  Record  Morning  and  Times-Record  Evening,  sold  in  combination  only.  Linage  of 
one  edition  (Morning)  only  is  given. 


1950  ADVERTISING  LINAGE  REPORTED  BY  1,508  NEWSPAPERS 

Total,  National,  Local,  Classified  and  Legal  Volume  in 
1,094  Cities  of  United  States,  Alaska,  Hawaii  and  Canada 


ALABAMA 

ARIZONA 

Pub- 

Total 

Display 

Classi- 

Pub- 

Total 

Display 

Classi- 

City 

Paper 

llshed 

Linage 

National 

Local 

fled 

Legal 

City 

Paper 

lished  Linage 

National 

Local 

fed 

Legal 

Decatur . 

...DaUy . 

..(e) 

4,202,212 

552,258 

3,173,940 

413,770 

62,244 

Bisbee . 

..  Review . 

.  (m) 

1,517,115 

311,699 

916,132 

289,284 

Dothan . 

...Bapie . 

.(eS) 

5,735,170 

676,368 

3,950,212 

1,069,572 

39,018 

(Legal  included  in  clsssfied) 

Florence . 

. . .  Times . 

..(e) 

4,489,044 

753,942 

3,112,970 

586,740 

35,392 

Flagstaff . 

. .  .Sun . 

...(e) 

2,059,543 

698,520 

1,712,960 

497,421 

150,642 

(8) 

1,207,864 

22,470 

1,034,054 

151,340 

Phoenix . 

. .  .Republic . 

..(m) 

14,704,102 

2,136,246 

9.344,874 

3,205,566 

17,416 

Total . 

.(eS) 

5,696,908 

776,412 

4,147,024 

738,080 

35,392 

Gautte . 

...(e) 

14,693,924 

2,130,996 

9,352,490 

3,205,692 

4,746 

Gadsden . 

.  ..Timet . 

.(eS) 

6,608,020 

812,230 

4,896,360 

805,406 

94,024 

Republic . 

...(S) 

4,393,200 

870,968e 

2,467,248 

1,052,044 

2,940 

Huntsville . 

.  ..Times . 

.(eS) 

5,759,054 

830,032 

4,541,124 

337,862 

50,036 

Total . 

(meS) 

33,791,226 

5,138,210 

21,164,612 

7,463,302 

25,102 

Montgomery  . . 

.  Advertiser . 

.(m) 

9,010,862 

1,934,912 

5,371,324 

1,682,884 

21,742 

(♦Includes  THIS  WEEK  MAGAZINE  since  October  8. 1950. 

Jmnal . 

..(e) 

9,024,764 

1,936,480 

5371,212 

1,695,124 

31,948 

Tucson . 

. .  .Star  and  Citisen..  .(m) 

9,604,114 

1,241,159 

6,171,056 

1,976,632 

215,267 

Advertiser . 

..(S) 

3,973,228 

384,090 

3,017,630 

570,626 

882 

(e) 

11,175,773 

1,421,385 

7,702,436 

1,976,632 

75,320 

Total . 

meS) 

22,008,854 

4.255,482 

13,760,166 

3,938,634 

54,572 

(8) 

3,183,379 

238,717 

2,412,235 

511,931 

20,496 

Opelika . 

. .  .Sevct . 

..(e) 

2,721,124 

507,780 

1,970,248 

157,108 

85,988 

Total . 

(meS) 

23,963,266 

2.901,261 

16,285,727 

4,465,195 

311,083 

Selma . 

. . .  Timei-Journal. . 

..(e) 

4,010,916 

622,790 

2,587,942 

735,112 

65,072 

Yuma . 

. .  .Sun  <4  Sentinel. 

...(e) 

3,363,801 

516,542 

2,606,858 

240,400 

Sheffield . 

.  ..Tri-Citiei  DaUy. 

..(e) 

4,234,524 

753,942 

3,043,936 

415,072 

(8) 

1,125,628 

22,232 

1,014,6:16 

110334 

Total . 

..(eS) 

5,360,152 

776,174 

4,058,572 

525,406 

ARKANSAS 

(Legal  in- 

luded  in  clasafied) 

Batesville . 

. .  .Guard . 

...(e) 

1,331,361 

362,979 

821,512 

145,620 

1,250 

Troy . 

. . .  Mettenger  (t  Herald  (e) 

2,623,740 

443,100 

2,137,730 

30,716 

12,194 

Blytheville . . . . 

. .  .Courier-.Vrwi. . . 

...(e) 

3,707,298 

729,462 

729,120 

Tuscaloosa . 

. .  .Nevi . 

...(e) 

4,812,738 

700,448 

3,462,732 

578,760 

70,812 

(Legal  included  in  classified) 

(8) 

2,132,942 

119,532 

1,874,670 

138,726 

C'amden . 

...Newt . 

...(e) 

3,875,900 

558,957 

3,166,5.34 

142,807 

7,602 

Total . 

..(eS) 

0.945,680 

819,980 

5,337,402 

717,486 

70,812 

DeQueen . 

...CUieen . 

...(e) 

958,846 

311,372 

619,474 

23,520 

4,480 

El  Dorado . 

_ News . . 

...(m) 

3,487,548 

769,294 

2,165,534 

520,604 

32,116 

• 

Timet . 

...(e) 

3,508,799 

871,031 

2,124,724 

513,044 

ALASKA 

Ne«s . 

...(8) 

1,402,394 

96,908 

1.194.494 

102,942 

8,050 

Anchorage . 

. .  .h’ewt . 

...(e) 

1,972,712 

124,807 

65,640 

Total . 

.(meS) 

8,398,741 

1,737,233 

5.484,752 

1,136,590 

40.166 

Fairbanks . 

. .  .Neat-Miner _ 

.. .(e) 

3,146,598 

2,506,308 

295330 

344,960 

Fayetteville..., 

....Narthwal  Arkai 

MB 

(I/pgal  included  in  classified) 

Times . 

...(e) 

4,5a3,562 

676,704 

3,138,632 

655,366 

32.830 

Ketchikan . 

_ Chronicle . 

.  .(e) 

1,967,044 

769,440 

1,073,782 

86,800 

37,022 

Hope . 

_ Star . 

...(e) 

1,520,4.56 

315,266 

1,117,858 

48,356 

38,976 

i  78 
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CALIFORNIA— Continued 


Pub- 

Total 

Display 

ClassI- 

City 

Paper 

lished 

1  Linage 

National 

Local 

fied 

Legal 

Hot  Springs . 

.Sentinel-Record.. . 

(m) 

5,564,468 

889,476 

332,146 

1,262,254 

60,592 

.Vets  Era . 

.(c) 

5,564,888 

974,519 

3,292,212 

1,254,463 

43,694 

(8) 

1,625,470 

119,812 

1,261,778 

237,608 

6,272 

Total . (nteS) 

12,754,826 

1,983,807 

7,906,136 

2,754,325 

110,.558 

MatenoUa . 

.  Banner-Seat . 

.(c) 

2,206,204 

417,200 

1,606,556 

143,850 

38,598 

Malvern . 

.Record . 

.(e) 

1,800,382 

315,324 

1,312,248 

164,726 

8,084 

Rne  Bluff . 

.Commercial . 

(eS) 

6,482,924 

Rogers . 

.Seat . 

.(e) 

3,123,372 

307,216 

2,682,596 

131,040 

2,520 

Springdale . 

.Seat . 

.(e) 

1,894,158 

349,916 

138.952 

185,290 

(Legal  included  in  classified) 

Texarkana . 

.Gasette . 

.(m) 

6,592,236 

1,176,896 

4,340,042 

1,065,680 

9,618 

S'eat . 

.(e) 

6,431,502 

1,169,980 

4,17538 

1,054,376 

31,948 

(8) 

2,656,164 

192,486 

2,226,546 

235,228 

1,904 

Total . (meS) 

15,679,902 

2,539,362 

10,741,836 

2,355,234 

43,470 

CALIFORNIA 

Alameda . 

.  TimefStar . 

..(e) 

3,540,474 

619,220 

2,170,042 

632,828 

118,384 

Alhambra . 

.Pott-Adtoeale . 

..(e) 

6,978,622 

648,914 

4,736,536 

1.517.810 

75,362 

(c) 

3,607,940 

513.296 

fiSiiTon 

(Legal  included  in  clasdfied) 

Antioch . 

.Leioer . . 

..(e) 

2,227,232 

202,774 

1,700,372 

253,218 

70,868 

Bakersfield . 

.Califomian . 

..(e) 

12,666,869 

1,916,460 

8,437,212 

2,069,275 

243,922 

Berkeley . 

.Gatttte . . 

..(e) 

8,044,766 

878.513 

4,382,132 

2,656,696 

127,425 

Brswley . 

.Seat . . 

..(e) 

2,496,620 

407,260 

1,491,238 

481,432 

116,690 

Burlingame . 

.Adtatce . 

..(e) 

5,574,282 

532,308 

4,172,994 

707,868 

161,112 

Chico . 

.  Enterprise-Record. 

..(e) 

5,317,242 

862,155 

3,022,068 

1,250,081 

182,938 

Coming . 

.Obterrer . 

..(e) 

886,620 

735,000 

95,620 

56,000 

(Local  included  in  national) 

Corona . 

.Independent . 

..(e) 

1,890,510 

257,050 

1,474,480 

103,610 

55,370 

Culver  City . 

.Star-Seat  A  Festce 

Vanguard . 

..(e) 

4,079,138 

368,214 

2,92632 

686,812 

97,720 

El  Centro . 

.Imperial  Valley  Press 

and  Post . (meS) 

4,337,130 

633,682 

2,686,390 

892,682 

124,376 

Escondido . 

.  Times-Adtoeate . . 

..(e) 

2,668,274 

382,662 

1,941,233 

285,733 

58,646 

Eureka . 

.HulfdHddt  Standard  & 

TimeB . 

(me) 

6,912,052 

974,750 

4,427,976 

1,317,624 

191,702 

Fullerton . 

.iVetrs  rri6une. .. . 

..(e) 

3,125,696 

483,308 

2,237,172 

315,070 

90,146 

Gilroy . 

.  Ditpatek . 

..(e) 

2,216,200 

280,000 

1,596,000 

291,200 

49,000 

Glendale . 

.Seat-Preu . 

..(e) 

7,762,608 

950,880 

4,582,732 

2,125,886 

103,110 

Grass  Valley . 

.Union . 

..(e) 

2,350,628 

386,974 

1,481,900 

323,148 

158.606 

Hanford . 

.Journal  A  Pentinel(me) 

4,070,742 

549,192 

2,751,644 

558.930 

220,976 

Hollister . 

.Free  Lance . 

..(e) 

2,326,058 

396,074 

1,363,894 

448,546 

117,544 

Hollywood . 

.Ciiiten-Siat . 

..(e) 

9,065,206 

1.048,858 

6,098,065 

1,732,657 

185,626 

Inglewood . 

.Seat . 

..(e) 

5,373,420 

497,938 

3,382,778 

1,287,198 

205,506 

Lodi . 

.News-Sentiod. . . 

.(m) 

4,819,649 

607,369 

2,877.269 

1,184,235 

150,776 

Madera . 

.Seat-Tntune _ 

.(e) 

3,100, 160 

520,702 

1,941,548 

403,648 

234,262 

Martines. . 

.Contra  Cotta  Gazette  (e) 

3,093,510 

479,088 

1,826,370 

524.587 

262,472 

Marysville . 

.  A  ppeal-Demoerat . 

..(e) 

5,958,624 

923,790 

3,700,914 

1,182,902 

151,018 

Merced . 

.Sun-Star . 

..(e) 

5,142,760 

850,262 

3,126,004 

947,492 

219,002 

Monrovia . 

.Sewe-Poit . 

..(e) 

3,755,696 

382,998 

231,838 

915,110 

85,750 

Monterey . 

.  Peniruida  Herald . 

..(e) 

7,988,092 

807.156 

5,177,228 

1,855,896 

147,812 

Mountain  View. . 

.  Remitter . 

..(e) 

1,453,502 

235,140 

1,103,802 

69,200 

45,360 

Napa . 

.Register . 

..(e) 

5,917,156 

588,378 

3,492,496 

1,682,030 

154,252 

North  Hollywood. 

..Valley  Times _ 

..(e) 

8,110,727 

939J283 

4,375,826 

2,580,900 

214,718 

Ontaho-l'pland . . 

.Report . 

..(e) 

6,580,168 

511.168 

4,907,812 

1,009,456 

151,732 

Orange . 

.Stas . 

..(e) 

2,183,069 

239,617 

1,371,230 

398,006 

174,216 

OroviUe . 

.  Mercury-Register . 

..(e) 

3,473,666 

515,088 

2.958.578 

493,192 

185,378 

Oxnard . 

.Press-Courier _ 

..(e) 

3,8*5,378 

503,356 

2,526,328 

711,032 

74,662 

Phlo  Alto . 

.Times . 

..(e) 

7,685,846 

811,524 

4,978.988 

1,758,792 

136,542 

Petaluma . 

.  .irgus-Courier _ 

..(e) 

4,466,266 

513,002 

3,275,517 

516,376 

161,371 

Pomona . 

.  Progress-Bulletin . 

..(e) 

9,933,812 

654,766 

7,167,034 

1,952.454 

159,558 

Rod  Bluff . 

Neat . 

..(e) 

2,415,252 

402,514 

1.596,686 

276.276 

139,776 

Redding . 

.  Rtcord-SeareUight 

..(e) 

5,269,516 

882,742 

3,145,534 

1,093,470 

147,770 

Redlands . 

.  Fads . 

..(e) 

3,21338 

409,402 

2,252,866 

323,764 

127,036 

Redondo  Bench . . 

.Breeze . 

..(e) 

4,815,314 

372,190 

3,258,066 

1,124,858 

60,200 

Redwood  City . . . 

.  Tribune . 

..(e) 

6,175,624 

551,376 

4,199,566 

1,103,424 

321,258 

Richmond . 

.  Independent . 

..(e) 

8,983,226 

1.182,683 

5,189,305 

2,322,320 

288,918 

Riverside . 

.Enterprise . 

(m) 

9,770,880 

1.187,340 

6,220,900 

2,197,160 

165,200 

Press . 

..(e) 

9,498,694 

1,179,192 

6,141,674 

1,860,600 

3I9J128 

Total . 

fme) 

19,269,.574 

2J166.532 

12,362,574 

4,057,760 

484,428 

Salinas . 

.  Cali  fomiam . 

..(e) 

8.971,956 

1,044,470 

6,148.450 

1,493,786 

285,250 

San  Bernardino . . 

Sun . 

(m) 

12,719.546 

1A91,142 

836.746 

2,803,122 

18,536 

Telegram . 

..(e) 

13,165,656 

1,591,142 

7,979,734 

2,802,982 

791,798 

Sun-Telegram. . . 

..(8) 

3,131,730 

2l0J}b2 

2,243,850 

677,012 

476 

Total . (nteS) 

29,016,932 

332.676 

18,530,3.30 

6.283,116 

810,810 

3»n  Joee . 

.  Mercury . 

.(m) 

11,173,176 

2,596,090 

5,460,266 

3,036,026 

80,794 

Xtwt . . 

..(e) 

12,462,646 

2,550,688 

6,793,598 

3,025.806 

92,554 

(8) 

5,186,916 

374..500 

3,978,190 

881,006 

3,220 

Total . (meS) 

28,822,738 

5,521,278 

16,183,054 

6,942,838 

176,568 

Snn  Luis  Obispo., 

. .  Tdagrnm-Tribune. 

..(e) 

4,912,082 

807,135 

3jn2,463 

847,707 

224.777 

Son  Mateo . 

.Timet  A  Daily  Seat 

Leader . 

..(e) 

8,040,676 

797,174 

5.621,836 

1,363,908 

257,768 

San  Pedro  . . 

.  Neai-Pilol . 

..(e) 

4,930,674 

529,914 

3,289.412 

1.046.682 

64,666 

San  Rafael . 

.  Independent-Joumalft) 

6,307,840 

702,716 

3,907,981 

1,361,367 

335,776 
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Class!- 
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fied 
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Santa  Barbara . . . 

.Nev$-Pre$» . . 

...(e) 

8,195,075 

1,210,405 

4,475338 

2,221305 

288,127 

(3) 

2,579,682 

118,594 

1.891.862 

513,079 

56,147 

Total . 

..(eS) 

10,774,757 

1,328,999 

6,367,200 

2.734384 

344,274 

Santa  Ous . 

.  Sentinel-Seas  . . 

-(e) 

5,195,694 

508,788 

3,160,542 

1.329,510 

196,854 

IS) 

1,520,890 

111,986 

993,356 

361,998 

53,550 

Total . 

..(eS) 

6,716,584 

620,774 

4.153,898 

1,691,508 

250,404 

Santa  Maria _ 

.  Timet . 

...(e) 

3,462,312 

536,900 

2,401,490 

455350 

68372 

Santa  Monita.... 

.Outlook . 

. .  (e) 

8,491,378 

1,005,284 

5,698,378 

1.657358 

130,158 

Santa  Pbula . 

.Chronicle . 

...(e) 

1,858,852 

339,084 

1.066328 

262.855 

42,899 

Santa  Rosa . 

■  Press  Democrat. 

..(m) 

7,783,034 

929,068 

4,368.980 

2370362 

214,424 

Press . 

...(e) 

7,586,.544 

929,068 

4,293,786 

2,264348 

99,442 

(8) 

2,493,386 

133,350 

1,794324 

525324 

40,488 

Total . 

,me8j 

17,862,964 

1,991,486 

10,457,090 

5,060,034 

354354 

South  Gate . 

.Press-Tnbune... 

...(e) 

6,546,527 

316,000 

5,040,000 

968,767 

131,760 

Taft . 

.Midway  Driller. 

.(m) 

3,111,445 

852,460 

1,581,205 

522,840 

154,940 

Tulare . 

.Adtanee-Retmer 

. .  .(e) 

3,412,206 

572,208 

2,253.468 

500,668 

85,862 

Turlock . 

.Journal . 

.  (e) 

3,284,176 

479,066 

2,034,956 

688378 

72376 

Vallejo . 

.Times-Herald... 

.(mS) 

10,772,902 

986,552 

7.062310 

2,500,736 

223,104 

Seas-Ckronide. 

...(e) 

8,057,826 

986A52 

7,062310 

8,764 

Total . 

(meS) 

18,830,728 

1,973,104 

14,125,020 

2,509.500 

223,104 

Ventura . 

.Star-Free  Press. . 

. .  -  (e) 

7,951,158 

872,872 

5,820,886 

1,159,522 

92,778 

Visalia . 

.Timet-DeUa _ 

...(e) 

5,228,552 

681,758 

3384320 

956300 

106,274 

Watsonville . 

.  Register-Pajaronian.le) 

4,997,692 

696,486 

3318.616 

842368 

140,322 

Whittier . 

.Neat . 

. .  .(e) 

6,763,876 

536,116 

4,464,376 

1,607342 

156,142 

Willows . 

.Journal  and  Glenn 

Transcript _ 

.  ..(e; 

1,505,798 

315,154 

919,716 

162,442 

108,486 

Wilmington . 

.Press-Journal.,. 

...(e) 

2,849,996 

282.253 

2,082,147 

387360 

98336 

Woodland . 

.Demoerat . 

...(e) 

3,922,450 

553,770 

2.635318 

580.356 

153306 

Yreka . 

.Siskiyou  News. . 

..(m) 

1,601,743 

362.740 

1,065,162 

96,308 

77,533 

COLORADO 

Alamosa . 

.  Courier . . 

...(e) 

2,359,252 

450,338 

1,440,271 

237,265 

41,608 

Boulder . 

.  Camera . 

...(e) 

5,264,994 

586.852 

4,268,894 

326,886 

82362 

Canon  City . 

.Reeord . 

...(e) 

3,239,880 

1,079,960 

1,619,940 

539,980 

(Legal  included  in  classified) 

Colorado  Springs 

.  Free  Press . 

..(m) 

3,644,830 

94,136 

2,468,620 

1,023,778 

58,296 

(e) 

3,644,830 

94,136 

2,468,620 

1,023,778 

58,296 

(8) 

1,133,188 

21,294 

736,456 

365.414 

10,024 

Total . 

(meS) 

8,422,848 

209,566 

5,633.696 

2,412,970 

126,616 

Fort  Collins . 

.Coloradoan _ 

.  .(eS) 

5,831,509 

627,522 

4,281,550 

839,944 

82,593 

Fort  Morgan . 

.  TiiMs . 

...(e) 

2,116,658 

403,773 

1,494,836 

180.137 

37,912 

Grand  Junction . . 

..Sentinel . 

...(e) 

4,631,648 

680,862 

3,134,586 

659,890 

156,310 

(8) 

1,430,128 

128,324 

1,047,970 

248,752 

5.082 

Total . 

..(eS) 

6,061,776 

809,186 

4.182,556 

908.642 

161,392 

(Readers  are  included  in  legal) 

Greeley . 

.  rribuRf . 

...(e) 

6,462,127 

692,377 

4,681,929 

1,037,834 

49,987 

Longmont . 

.Timet-CaU . 

...(e) 

2,458,039 

367,475 

1,786,694 

282,030 

21.840 

Loveland . 

.Republic-Herald. 

...(e) 

3,006,794 

368,724 

2,329.806 

291,256 

17,008 

Pueblo . 

.Chieftain . 

..(m) 

6,906,689 

1A11.104 

4,078,600 

1,192,129 

124,856 

Star-Journal _ 

...(e) 

6.805,165 

1A11.104 

4,074,442 

1,192,902 

26,717 

Star-Journal  A 

Chieftain _ 

...(8) 

2,042,996 

263.396 

1,369,092 

407,791 

2,717 

Total . 

(meS) 

15,754,850 

3.285.604 

9,522,134 

2,792,822 

154,290 

(Total  local  linage  includes  107,794 

lines  of  readers) 

Sterling . 

..tdsocale . 

...(e) 

3,948,896 

573,300 

2,671,102 

646,212 

58382 

Trinidad  . 

.light . 

..(m) 

1,990,688 

287,336 

1,511,188 

84.448 

108,716 

Walsenhurg . 

.  World  Independent..  Ift) 

970,201 

184,801 

667,646 

61306 

56,448 

Huerfano  County 

New« . 

..(m) 

.546,000 

50,000 

450,000 

30,000 

16,000 

CONNECTICUT 

Ansonia . 

.tSenftNci . 

...(e) 

4.252,710 

530,779 

3,147,004 

498,253 

86.674 

Bridgeport . 

.  Post-Tdegram . . 

...(e) 

15.338,836 

2.703336 

10,255,858 

2.242.546 

137,096 

(8) 

2.461,569 

230,537 

1,736,117 

492,147 

2,768 

Total . 

..(eS) 

17,800,405 

2.93.3373 

11,991,975 

2,734,693 

139.864 

( Morning  same  aa  evening;  sold  only  in  combmation) 

Herald . 

...(8) 

3,154,074 

263.452 

2,729.524 

161,098 

Bristol . 

Press . 

...(e) 

5,460,112 

645,890 

4,329.220 

434,742 

.50,260 

Danbury . 

.Xeiss-Times  ... 

...(e) 

7,205,464 

819,068 

5,159,154 

1,227.242 

(Legal  included  in  classified) 

Greenwich  _ _ 

.  Time. . 

...(e) 

4,327,939 

690,434 

3,162,712 

378,049 

96,754 

Middletown . 

Prett . 

...(e) 

7,226,737 

740383 

5,693,674 

704,949 

87,731 

New  Bntain . 

Herald . 

...(e) 

9.822,627 

1,297,202 

7342.538 

1,110,783 

72.104 

New  London . 

.Day . 

...(e) 

7,827,512 

1,285,862 

5314.257 

927,066 

100,327 

Norwalk . 

Hour . 

...(e) 

6.920,998 

757,344 

4.837.994 

1,215384 

110376 

Stamford . 

.  ..tdiwrote . 

...(e) 

9,506,980 

1,268,120 

6,526396 

1.629,404 

83.160 

Torrington . . 

.Register . 

...(e) 

6,151,978 

629,580 

5,034,498 

456,120 

31,780 

Winsted . 

.  Citiien . 

...(e) 

3,182.494 

DELAWARE 

Wilmington 

News  and  Journal 

Esery  Eteninr 

(e) 

15,366,929 

2363,311 

9,931,675 

2.871,943 

(I-egal  included  in  classified.  Morning 

and  evening  sold  in 

combination. 

Linage  of 

evening  edition  only  i 

Is  given.) 

Wilmington . . 

..Star..  .  . 

(8) 

1,621.863 

1,500,032 

77,683 

44.148 

(Local  included  in  national) 
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Umqo 

6ed 

Lepal 

Bradenton . 

.72  mild . 

...(e) 

4,8U,6S2 

336,238 

3,808,406 

567,032 

101,976 

(Clearwater . 

.Sun . 

...(e) 

6,134,296 

484,932 

4.n2.908 

704.794 

81,662 

Daytona  Beach. . 

.Journal . . 

...(m) 

4,546,650 

709,233 

2,579,510 

1,356,482 

4?4 

Seat . 

...(e) 

5,272,764 

706,464 

3,153,798 

1,252,377 

160,125 

News-Journal . . 

...(S) 

1,507,746 

11U18 

1,132,170 

354,067 

192 

Total . 

.(meS) 

11,446,160 

1,527,015 

6.865,478 

2,862,926 

160,741 

Ft.  Lauderdale. . . 

Sevi . 

...(e) 

10,181,011 

758,785 

7,179,024 

2,065,157 

177,145 

DeLand . 

.Sun  Seat . 

...(e) 

2,144,898 

235,144 

1,204.784 

537,348 

167,622 

(8) 

676,374 

63,070 

450,604 

161,420 

280 

Total . 

..(eS) 

2,820.272 

298,214 

1,655,388 

698,768 

167.002 

Fort  Myeri . 

.News  Press _ 

...(m) 

5,347,328 

498,988 

3,730.566 

1,032,724 

85J)50 

Fort  Pierce . 

.  Seat-Tribunt  . 

...(e) 

3,281,580 

410,610 

2.289,139 

519,380 

62,442 

(S) 

1,328,909 

96,225 

1,008,508 

133,637 

539 

Total . 

.  (eS) 

4,610,489 

506,844 

3,387,647 

653,017 

62,981 

(jaineaville . 

Sun . 

...(eS) 

4,804,120 

632,234 

3.025,983 

1,062,788 

83,105 

Lakdand . 

.Ledger . 

....(e) 

3,736,418 

560,616 

2,472,610 

626,500 

76,692 

(8) 

1,907,808 

137,914 

1,461,992 

301,714 

6,188 

Total . 

...(eS) 

6,644,226 

698,530 

3,934,602 

928,214 

82,880 

Miami  Beach. . .. 

.  Florida  Sun... 

...(eS) 

3,523,923 

802,670 

2,475,520 

188,450 

57,283 

Ocala . 

.Star-Banner... 

..(mS) 

4,146.870 

527,946 

2,953,230 

565,050 

101,584 

Orlando . 

.Sentinel . 

...(m) 

7,390,614 

1,314.957 

4,360,755 

1,714,902.. 

Star . 

....(e) 

7,516.064 

1,314,957 

4,360,755 

1,714,902 

126,350 

Sentinel-Star. . 

....(8) 

2,411,472 

242.480 

1,654,156 

514,360 

476 

Total . 

(meS) 

17,319,050 

2,872,394 

10,375.666 

3.944,164 

126,826 

Palatka . 

.Seiri . 

....(e) 

1,806,700 

1,389,094 

287,700 

100,520 

29,386 

Palm  Beach . 

.  News . 

.  .  (dS) 

654.584 

(Seaeonal:  December  11,  1949  thru  April  16.  1950) 

Panama  City. . . . 

.  Seat-Herald. . . 

. (e) 

2,919,728 

521,570 

1,747,004 

536,312 

114,842 

(8) 

1,248,912 

86.072 

941,612 

220,654 

574 

Total . 

...(eS) 

4.168.640 

607.642 

2,688,616 

756,966 

115,416 

Pensacola . 

.  .Sewt-Journal. . 

.(me8) 

12,446,742 

2,576,756 

6,389,684 

3,370.360 

109,942 

9t.  Augustine . . . 

.  .Record . 

....(e) 

2.465,848 

252,546 

1,566,656 

513,500 

133,056 

(8) 

960,848 

60,942 

782,670 

116,578 

658 

Total . 

...(eS) 

3,426.696 

313,488 

2,349,326 

630,168 

133,714 

St.  Petersburg . . 

.  .limes. . 

. . . .  (m) 

17,197,341 

1,415,400 

9,605,701 

4,529,595 

231,245 

(8) 

6,523,328 

409,570 

4,638,179 

1,064,784 

1,225 

Total . 

..  .(ni8) 

23,720,669 

1,824.070 

14,243,880 

5,594,379 

232,470 

St.  Petersburg. . 

.  . Independent . . 

. (e) 

7,822.045 

668,556 

5,177,039 

1,848,952 

127,498 

Sanford . 

.  Herald . 

. (e) 

1,934,695 

296,261 

1,423,324 

151,550 

63,560 

Sarasota . 

.  Herald-Tribune. .  .(eS) 

5,865,128 

451,180 

4,191,544 

1,079.596 

142,808 

Tallahassee . 

.  .Democrat . 

. (e) 

4.451,459 

617,573 

3,058,370 

665,588 

109,928 

(8) 

1,876,081 

96,373 

1,607,130 

152.278 

20,300 

Total . 

....(eS) 

6,327,540 

713,946 

4,665,500 

817,866 

130,228 

Tampa . 

Tribune . 

....(m) 

13,033,230 

2,368,254 

7,119,490 

3,395,056 

150,430 

(8) 

5,422,746 

612,738 

3,867,948 

939,638 

2,422 

Total . 

...(mS) 

18,455,976 

2.980.992 

10,987,438 

4,334,694 

152,852 

West  Palm  Beach  .  Post -Times . . . 

. . . .  (m) 

7,228,522 

949,130 

4,815,258 

1,316,280 

147,854 

(e) 

7,128,198 

948,052 

4,817.876 

1,309,910 

52,360 

(S) 

2,718,891 

223,671 

2,111,774 

380,086 

3,360 

Total . 

. .  (meS) 

17,075,611 

2,120,853 

11,744,908 

3,006,276 

203,574 

GEORGIA 


Albany . 

Herald . 

..(e) 

4,418,722 

883,190 

2,717,218 

740,278 

78,036 

(S) 

1,501,248 

152,726 

1,205,414 

141,722 

1,386 

Total . 

.(eS) 

5,919,970 

1,035,916 

3,922,632 

882,000 

79,422 

Ameiicus . 

. Timet  Recorder. . 

..(e> 

2,505,736 

328,244 

2,101,750 

70,154 

5,588 

Athens . 

. . . .  Banner^Herald. . , 

...(e) 

2,737,206 

518,840 

1,686,468 

531,898 

(S)  1,069,180  113,848  788,312  167,020 

Total . (eS)  3,806,386  632,688  2,474,780  698,918 

(Legal  included  in  class&ed) 


Augusta . 

.  Chronicle . 

..(m) 

7,106,358 

1,346,660 

4,361,210 

1,211,490 

186,998 

Herald . 

...(e) 

7,181,454 

1,346,772 

4,529,042 

1,213,786 

91,854 

(S) 

2,673,076 

310,688 

2,003,288 

335,580 

23,520 

Total . 

(meS) 

16,960,888 

3,004,120 

10,893,540 

2,760,856 

302,372 

Brunswick _ 

_ Seat . 

...(e) 

3,241,483 

575,093 

2,218,561 

197,722 

250,107 

Columbus .... 

. .  Ledger-Enquirer 

■.  .(m) 

7,988,778 

1,312,668 

5,330,542 

1,345,498 

70 

(e) 

8,211,840 

1,298,612 

5,361,440 

1,366,666 

185,122 

(S) 

2,961,434 

213,724 

2,303,462 

430,850 

13,398 

Total . 

(meS) 

19,162,052 

2,825,004 

12,995,444 

3,143,014 

198,590 

Dublin . 

.  . .  Courier-Herald  A 

Ditpaleh  A  Press .  (e) 

2,281,216 

293,712 

1,854,916 

89,321 

43,267 

GiunesnUe . . . 

. . .  Timet . 

....(e) 

1,969,184 

366,632 

1,225,980 

307,958 

68,614 

(S) 

770,028 

99,008 

577,346 

87,164 

6,510 

Total . 

...(eS) 

2,739,212 

465,640 

1,803,326 

395,122 

75,124 

Macon . 

_ Telegraph . 

...(m) 

7,518,238 

1,368,780 

5,022,234 

1,127,224 

Seat . 

....(e) 

7,623,056 

U68,780 

5,022,234 

1,127,224 

104,818 

Tdegrapk  A  Seat.. IS) 

2,330,062 

255,738 

1,768,872 

303,968 

1,484 

Total . 

.(meS) 

17,471,356 

2,993,298 

11,813,340 

2,558,416 

106,302 

Marietta . 

. . .  .Journal . 

....(e) 

2,176,633 

305,428 

1,537,767 

316,918 

16,520 

(8) 

618,593 

18,868 

516,005 

83,720 

Total . 

...(eS) 

2,795,226 

324,296 

2,053,772 

400,638 

16,520 

Rome . . 

. (e) 

4,966,455 

637,992 

8,816,690 

417,056 

94,717 

(8) 

1,946,091 

124,607 

1,620,668 

200,816 

Total . 

...(eS) 

6,912,546 

762,599 

5,437,358 

617,872 

94,717 

SO 


Pub- 

Diepley 

Claesi- 

City 

Paper 

Hshed 

Urwga 

IMomI 

leOWl 

fled 

Lapel 

Savannah . 

News . 

.  .(m) 

6425,898  : 

1,568,868 

4327,422 

1329.608 

i 

Press . 

..(e) 

8,719,508  : 

1,096.156 

6,987,128 

1,036,224 

News . 

..(8) 

4,028,276 

484.456 

3351,818 

492,002 

Total . 1 

[meS)  19,673,682  : 

3.749.480  13,06638  : 

2,857,834 

(Legal  included  in  local) 

Thomas^nlle . 

.  Timet-Enlerprite 

..(e) 

2,312,520 

533,064 

1,396,514 

207,242  175,700 

Valdosta 

.  Timet . 

..(e) 

3,857,071 

635,093 

2,718,853 

412,223 

90,902 

Waycross  . 

Journal^Herald .  . 

..(e) 

3,156,792 

593,651 

2346.841 

216,300 

HAWAII 

Hilo . 

.  Tribure-Herald. . 

,..(e) 

2,823,422 

661,122 

1,870,960 

126,381  1 

164,950 

Honolulu . 

Advertiser . 

.  .(m) 

6,125,497 

862,708 

4,086,782 

890,932  285.075 

(8) 

2,030,924 

163,737 

1,520,260 

340,235 

6,692 

Total . 

.(m8) 

8,156,421 

1,026,445 

5,607,042 

1,231,167  291,767 

..(e)  : 

10,669,410 

1,740,645 

6,831,111 

1,840,358 

86,430 

(Total  includes  161,857  lines  Gov't  advertising) 

IDAHO 

Blackfoot . 

.BuU^in . 

...(e) 

1,848456 

388,234 

1,186,612 

‘200,844 

72,666 

Boise . 

.Statesman . 

.  (m) 

7,507,780 

1.07838 

5,147,114 

1,207,178 

75,180 

(e) 

7,507,780 

1,078,308 

5,147,114 

1,207,178 

75.180 

(8) 

2,024,120 

337,358 

1,381,590 

293.874 

11,298 

Total . 

(meS) 

17,039,680 

2,493,974 

11,675,818 

2,708,230 

161,658 

Caldwell . 

.Seat-Tribune... 

...(e) 

3,498,432 

397320 

2,444,708 

576,856 

79,548 

Coeur  D'Alene. . . 

..Prett . 

...(e) 

3,492,566 

592,074 

2321340 

490,434 

88,718 

Idaho  Falls . 

. .  Pott-Rejiiler _ 

...(e) 

6,653,416 

738,682 

4,740,680 

1,094,660 

79,494 

Lewiston . 

. .  Tribune . 

.  .(m) 

5,146,789 

860,213 

3,743,978 

407,274 

135324 

(8) 

1,516,760 

86,870 

1336,566 

77,084 

16,240 

Total . 

(mS) 

6,663,549 

947,083 

5,080,544 

484,358 

151,564 

Moscow . 

.  .Idahonian . 

...(e) 

3,237,654 

449,176 

2.097.578 

620,186 

70,714 

Nampa . 

.  .Free  Prett . 

,...(e) 

3,505,352 

572,376 

2,749,086 

97.888 

86,002 

Pocatello . 

. .  Idaho  State  Joumal.{e) 

4,688,936 

921,620 

2,870,476 

763.280 

133,560 

(8) 

1,610,266 

133,476 

1,224,090 

243,614 

9,086 

Total . 

..(tS) 

6,299,202 

1,055,096 

4,094,566 

1,006,894 

142,646 

Twin  Falls  . 

.  .Timet^Newt  . . 

....(e) 

6,6II,.559 

1,04.5,198 

4.553,.346 

910,954 

03,061 

ILLINOIS 

.Alton . 

. .  Tdeiraph . 

....(e) 

10,170,104 

820,232 

7,564,130 

1,728,146 

57,596 

Belleville . 

.  ..idvoeate . 

....(e) 

4,255,664 

485324 

3.015362 

650.888 

104390 

Seat-Democrat . 

....(e) 

4,282,831 

421,880 

3,053,764 

762,433 

44,754 

Bclvidere . 

.  Republican _ 

....(e) 

2,792,146 

303,212 

2,098,880 

281,844 

9U10 

Benton . 

.  .Seat . 

....(e) 

2,257,444 

287,910 

1,735,118 

172,802 

61,614 

Bloomington  . . 

. .  Pantograph _ 

....(e) 

7,138,796 

1,113,455 

4,875.108 

1.079372 

70,865 

(8) 

1.651,608 

112,052 

1311.604 

225358 

2,590 

Total . 

...(eS) 

8,790,404 

1,225,507 

6,186.712 

1,304,730 

73,455 

Cairo . 

..Citiien . 

....(e) 

3,241,966 

617,036 

2,267,286 

280,994 

76,650 

Canton . 

.  .Ledger . 

....(e) 

4,104,716 

557,480 

2,890,720 

593,194 

63322 

Carbondale-Herrin- 

Murphysboro. 

.  .Southern  lUinoitai  „(e) 

5,651,814 

560.182 

4,142,026 

868,434 

81,172 

Centralia . 

. . .  Sentinel . 

....(e) 

4,597,686 

759,712 

3,210,746 

610,414 

16,814 

Champaign- 

Vrbana . 

. . .  Conner . 

...(eS) 

6,571,012 

567.690 

5,130,678 

831,642 

51,002 

Seat-Gaeette. . . 

. (e) 

12,134,993 

1,193.265 

8,916,180 

1.932.084 

93,464 

Charleston . 

. .  .Courier . 

. (e) 

4,518,662 

241,209 

4,001.095 

178,899 

37,459 

(Readers  included  in  local) 

Chicago . 

. .  Calumet . 

. (e) 

1,976,414 

92,580 

1,258,866 

613,000 

11,068 

Danville . 

. .  .Commercial  Seat.,  .(e) 

8,193,402 

1,039,332 

6,041,406 

1,032,458 

80.206 

(8) 

3,068,982 

171,416 

2,683.646 

213,710 

210 

Total . 

...(eS) 

11,262,384 

1,210,748 

8,725,052 

12.461.668 

80.416 

Decatur . 

.  Herald  &  Review .  (me) 

9,031,792 

1,383.830 

5,813,556 

1.785,868 

48,538 

(S) 

3,784,536 

222,362 

3,114,258 

447,832 

84 

Total  . 

. .  (meS) 

12,816,328 

1,606,192 

8,927,814 

2,233,700 

48,622 

(Morning  and  evening  sold  only  in  combination.) 

De  Kalb . 

. .  .Chronicle . 

. (e) 

4,794,650 

497,148 

3,338,898 

949,116 

9.988 

Di.ron . 

. . .  Telegraph .... 

. (e) 

4,453,781 

555,971 

3,295,012 

529,382 

73,416 

Du  (Juoin . 

...Call . 

. (e) 

2,203,360 

208,450 

1,888,656 

78,030 

28,224 

East  St.  Louis. 

. .  .Journal . 

. (e) 

5,586,033 

842,283 

3,189.397 

1,473,283 

81,070 

(8) 

2,217,192 

124,488 

1,313,698 

775,298 

3,708 

Total . 

....(eS) 

7,803,225 

966,771 

4,503,095 

2.248.581 

84,778 

Edwardsville... 

_ InteUigencer .  . 

. (e) 

2,731,296 

247,736 

2,142,830 

271,016 

69.714 

Effingham . 

. .  .Seat . 

. (e) 

2,608,886 

514,934 

1,861,426 

193,738 

38,738 

(Ixical  display  includes 

144,578  lines  of  display  classiBed) 

Freeport . 

. . .  Journal  Standard. . .  (e) 

6,130,320 

748,608 

4310,348 

983,276 

88,088 

Galesburg . 

...Regitter-MaU. 

. (e) 

9,008,566 

993,230 

6,960.800 

1,015,924 

38,612 

Harrisburg. . . . 

...Regiuer . 

. (e) 

3,221,365 

451,959 

2,598,596 

133,180 

37,630 

Hoopeston . 

_ Chronicle-Herald . . .  (e) 

2,229,976 

240,674 

1,753,066 

219,716 

16,520 

Kewanee . 

. .  .Star-Courier.. 

. (e) 

351,943 

46,260 

265,143 

36336 

3,704 

U  Salle . 

_ Neat-Triburu 

. (e) 

6.291,114 

781356 

4,752384 

705,432 

42.042 

Lawrenceville. . 

_ Record . 

. (e) 

2,000,240 

382,400 

1,537,600 

80,240 

(Legal  included  in  claseified) 

lincoln . . 

_ Courier . 

. (e) 

3,662,036 

522,928 

2,841,524 

250,768 

46,816 

LitchSeld . . 

_ Seat-Herald. 

. (e) 

2,294,810 

359,704 

1390300 

311,244 

33,562 

(Raaden  included  in  local) 
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I3l 

' 

Pub- 

Total 

Display 

Class!- 

Pub- 

Total 

Class!- 

Cl*y 

Paper 

lished 

Linage 

NaHonal 

Local 

fied 

Legal 

City 

Paner 

lished 

Linage 

National 

Local 

tied 

Legal 

Macomb . 

.Joun,al . 

..fe) 

4,155,004 

474422 

3,368,596 

260,932 

51.254 

Auks . 

.  Tribune . 

.(e) 

3,662,163 

542,677 

2,557,128 

487,700 

74,658 

Mattoon . 

.  JournalJiaititf . . 

..(e) 

5,484,430 

737,506 

4,222,330 

.384,160 

140,434 

Atlantic . 

.\e\es-Telrgraph 

(e) 

3,050,099 

443,423 

2,254,016 

285,072 

67,588 

Moline . 

.  Dispatch . 

..(e) 

11,807,320 

1,791,566 

8,504,006 

1,422,036 

89,712 

Boone . 

.  Seics-Republican . 

(e) 

3,450,697 

495,509 

2,628,805 

169,064 

157,319 

Monmouth . 

.Rnieic  AiUu . 

...(e) 

3,047,002 

390,670 

2,390,654 

205,772 

.59,906 

Burlington . 

Hawk-Eye  Gaiette 

-(e) 

7,395,654 

1,192,380 

5,202,988 

904,400 

95,886 

Morris . 

Heraid . 

,..(e) 

2,403466 

394466 

1,804,678 

52,514 

115,808 

•  'arroll . 

.  Times  Herald  . . 

..(e) 

3,703,898 

501,875 

2,766,805 

375,991 

59,227 

Mt.  Carmel . 

.  Repuldican-Regisler .  (e) 

2,432,878 

348,765 

2,084,113 

Cedar  Falls . 

.Record . 

.(e) 

2,179,924 

467,530 

1,287,752 

338,324 

86,318 

Mt.  Vernon . 

Regisltr-Sevs _ 

..(e) 

5,139,890 

698,194 

4,071,648 

286,062 

83,986 

Cedar  Rapids 

.Gaiette  . 

.(e) 

10,429348 

1.344,938 

7,193,298 

1,799,840 

91,272 

Wney . 

MaU  . 

..(el 

2,411,514 

448,004 

1,96.3,510 

220,010 

25,630 

(S) 

3,225,810 

188,678 

2.610,510 

423,486 

3,136 

Ottawa . 

.  RepuUican-Titi-es . .  (el 

6,499.46t> 

701,750 

4,803,820 

894.972 

98,924 

Total . 

.(eS) 

13,655,158 

1,533,616 

9,803,808 

2,223326 

94.40k 

Paris . 

.  Beacoji-Scvcs _ 

..(e) 

3,443,132 

468.636 

2,759,190 

184,072 

31,234 

Ontervillc  . 

lowegian  .t  Citisen.(e) 

2,980,152 

361,004 

2,207,716 

352318 

59,114 

;  Pekin . 

.  Times . 

..fei 

.5,681,578 

642,446 

4,117,624 

809,354 

112,154 

Charles  City . 

.  .Press . 

.(e) 

3,029,305 

474,079 

2,184,134 

324,502 

45,990 

I 

;  Pontiac . 

.Leader . 

..'e) 

2,442,062 

398,650 

1,894,494 

115,066 

33,852 

Llinton . 

Herald . 

..(e) 

6,669,212 

761,228 

4,907,561 

885,681 

114,742 

,075  f 

Quincy . 

Herald-Whig. 

..(el 

8.768,452 

l,116,ir>4 

6,001,646 

1,582,714 

67,928 

('nuncil  Bluff?*  . . 

.  .Nonpareil . 

(eS) 

7,129,346 

943,222 

4.846,128 

1,229,200 

110,796 

,692  i 

;  Robinsun . 

..Vftrs . 

2,842,1.54 

367,164 

2,048,424 

385,686 

40,880 

Oeston . 

News  .Idtertiser. 

..(e) 

3,255,642 

341.834 

2.436,894 

402,969 

73,94.5 

,767  ; 

Rock  Island . 

..Irjus . 

,.fei 

11,109,742 

1,786,386 

7,727,146 

1,498,294 

97,916 

Davenport 

Democrat  tf  Leader  (eS^ 

13,1.57,844 

2,283,344 

8,991,360 

1,883,140 

.4S« 

,  Shelby  ville . 

.  L'nton . 

.  .(Pl 

2,127,160 

385,840 

1.547,560 

136,360 

57,400 

(Legal  included  in  local) 

Springfield . 

.instate  Journal 

(m) 

12,073,572 

1,822,716 

8,307,936 

1,817,956 

124,964 

Times . 

..(e) 

13,710312 

2,236,052 

9,360,414 

2,113,846 

fU.  State  Register 

..(e) 

8,938,692 

1.820,448 

5,267,808 

1,742,286 

108,150 

(Legal  included  in  local) 

[ 

Journal-Register 

..(8) 

3,587,808 

412,818 

2,734,718 

439,544 

728 

Dubuque 

Ttiegram  Herald. 

..(e) 

6,663,692 

1,237,054 

4,580,772 

729,456 

116,410 

1 

Total . 

meSi 

24,600,072 

4,055,982 

16,310,462 

3,999.786 

233,842 

(8) 

2,067,646 

134,512 

1,459,458 

469,392 

4,284 

.666 

(  Sterling . 

.tiasette . 

..(e> 

5,897,696 

585,536 

4,602,731 

651,182 

58,247 

Total  . 

.(eS) 

8,731338 

1,371,566 

6,040,230 

1,198,848 

120,694 

,180 

1  Streator . 

.  Times-Press _ 

..(e) 

5,1,52,700 

706,692 

3,814,812 

545,230 

86,366 

Fstherville . 

News . 

..(e) 

2,038,274 

345,772 

1,447,460 

220,416 

24,626 

1,180 

1  Watseka . 

.  Iro'juois  County 

Fairfield . 

. .  Ledger, . . 

..(e) 

2,777,283 

307,476 

2.134,268 

278,250 

57,239 

,298 

1 

Times . 

.  .fe) 

2,562,490 

317,562 

1,924,720 

306,208 

14,000 

Fort  Dodge . 

. .  Messenger  Jc 

,658 

Waukegan . 

.Veies-Sun . 

..(e) 

10,487,008 

1,007,216 

7,341,222 

1,975,792 

162,778 

Chronicle  ... 

..(e) 

8,363,360 

781,353 

6,641,624 

862,992 

77,:»91 

,548 

West  Frankfort. . 

..Imertcon _ 

..(el 

3,047,629 

448,897 

2,331,752 

228.837 

38,143 

Iowa  City . 

Iowan . 

.  (m) 

1,370,421 

140,402 

1,077,433 

151,683 

903 

1,718 

Wheaton . 

Journal . 

..(el 

1,938,356 

232,932 

1,394.484 

221,886 

89.a54 

Press-Citizen _ 

..(e) 

6,117,275 

744,527 

4,417,434 

879326 

75,988 

.494 

Keokuk . 

.  Gate  City . 

..(e) 

4,597,671 

634,830 

3,441,999 

473356 

47386 

,324 

lUniAMA 

Marshalltown _ 

, .  Times-Republican 

..(e) 

6,869,702 

774,242 

5,012.812 

979,636 

103,01? 

,240 

Mason  City.  . . 

.  -Gtobe-Jjasette . 

..(e) 

9,283,638 

1,162,126 

6,844,502 

1377.010 

,564 

Aoderiion  . 

.  Herald . 

.(ml 

4,918,477 

1,033,962 

3,188,355 

600,774 

95jt86 

(Legal  included  under  classified) 

1,714 

1 

Bulletin . 

...(e) 

10,165,895 

1.186,848 

7,759,320 

1,121,072 

98,655 

Mount  Pleasant . 

.  Hows  .... 

..(e) 

2,7:14,658 

325,542 

2,174,634 

162,042 

72,44<i 

1,002 

! 

(8) 

2,215,481 

63,867 

1,828,774 

321,881 

959 

(Legal  included  in  classified) 

1,560 

Total . 

(meS) 

17,299,853 

2,284,677 

12,776,449 

2,043,727 

195.000 

Muscatine . 

.  .Journal . 

..(e) 

5,248,474 

896,896 

3.676,120 

610,694 

64,764 

1,086 

Bedford . 

.  Times- Mail _ 

...(e) 

4,863,082 

■511,266 

3,836,938 

438,816 

76,062 

Nevada . 

.  Journal . 

..(e) 

2,795,288 

364,126 

2,132,102 

215,782 

83.258 

1,646 

Bicknell . 

.  Sevs . 

...(e) 

1,074,482 

16,577 

936.180 

18,610 

3,115 

Newton . 

.  .Newfi . 

(m) 

3,901,296 

386,820 

2,990.680 

456,890 

66,906 

,061 

1  BloomSeld . . 

World . 

...(e) 

2,108,400 

140,000 

1,540,000 

218,400 

210,000 

Delwein . 

.  .Register . 

..(e) 

3339,742 

416,374 

2,486,456 

367,892 

69,020 

1  Bloomington . . 

Herald-T^.ephme.  ..(e) 

2,885,918 

351,309 

2,019,209 

466,907 

47,145 

Cskaloosa . 

.  .Herald . 

.  .(«) 

4,278,633 

469,429 

3.460,261 

272,117 

76,826 

(First  issue  Ji  ly  1,  1950) 

Ottumwa . 

. .  Courier . 

..(e) 

7,930,398 

896,000 

5,852,896 

1,097,166 

84336 

Brasil . 

.  T lines . 

...(e) 

2,128,54.3 

291,519 

1,837,024 

Perry . 

.  .Chie.f . 

..(e) 

2,660,274 

370.927 

1,919,148 

316393 

53,606 

*  Columbia  City  . 

.Comtrereial-Mail  A 

Shenandoah .... 

.  Seitinil . 

..(e) 

2,907,366 

341,432 

2,205,588 

281,442 

78,904 

Post . 

..(e) 

2,151,632 

:)33468 

1,463,462 

248,444 

106,3.58 

Spencer . 

. .  Reporter . 

..(e) 

3319,087 

642,575 

2.104,436 

529,096 

42,980 

Columbus . 

.  Republican . 

..(e) 

4,085.000 

585,000 

3,500,000 

250,000 

W  ashington . . . 

.  Journal . 

..(e) 

2,982,196 

317,072 

2,229,962 

402,752 

32,410 

(Legal  included  in  classified) 

Waterloo . 

.  .Courier . 

.  .(e) 

12,447.792 

1,354,486 

8,373,820 

2,590,364 

128,492 

l,A14 

*  Conneraville . 

.  AVirt'^/aminer . 

..(e) 

3,575,164 

418,558 

2,698,724 

410,214 

47,768 

Webster  City .  . 

F  reeman-Joumal 

..fe) 

3,126,592 

443.464 

2.262,624 

355,964 

64,.A40 

Decatur . 

.Democrat . 

..(e) 

2473.376 

313,612 

1,730,344 

263,536 

65,884 

^590 

Elkhart . 

.  Truth . 

..(e) 

8,280,422 

982,908 

6,046,418 

1,162,462 

88,634 

KANSAS 

1,455 

Elwood . 

.Call-Leader  .  .*. . 

..(e) 

2,923,102 

349,538 

2,146,788 

400,638 

26,138 

.Abilene . 

.  HeHedor-Ckronidi 

-(e) 

2,816,590 

308,518 

2,189,082 

250,194 

68,796 

i,650 

Fnnkfort . 

Times . 

(nuS) 

3,776,082 

415,279 

3,070,158 

234,549 

56,096 

Arkansas  City. . 

. .  Trawler . 

..(e) 

4,511,738 

409,976 

3,854,382 

186,942 

60.438 

1,322 

Franklin . 

.aS/ar  . 

..(e) 

2,761,255 

261,681 

2,245,544 

21U93 

42,617 

.Atchison . 

.  Glob* . 

.(e.S) 

4.195,892 

714,392 

3.061,647 

345.821 

74,032 

Greencaatle . 

.Banner . 

..(e) 

2456,928 

304,808 

1,708,862 

292,558 

.50,700 

Augusta . 

Gaiette  . 

..(e) 

1,156,460 

201,600 

840,000 

87,360 

27,500 

1,172 

GreenSeld . 

.Reporter . 

..(e) 

2,545,900 

627,170 

1,881,515 

24,682 

12,533 

Burlington  . 

. .  Republican . 

..(e) 

2.135,822 

218,214 

1,793,820 

71,834 

51,954 

1,814 

GrefOiburg 

.Sees . 

..(e) 

4.213.678 

269,122 

3,463,236 

428.960 

52,.360 

fancy . 

.  Chronicls . 

..fe) 

873,600 

218,000 

583,600 

72,000 

Hartford  City. . . 

Seus-Times. 

..(e) 

2,233,756 

301,448 

1,680,504 

214,914 

36,890 

(Legal  included  in 

classified). 

1,002 

Huntington  . 

.  Herald  Press _ 

..(e) 

4.548.932 

518,707 

3,252,200 

703,286 

74,739 

1  'hanute . 

.  .  Tribune.  . 

..(e) 

:i.915,408 

454,636 

3,065,496 

347,788 

47,488 

1,464 

Kendallrille . 

.Sews-Stm . 

..(e) 

2,020458 

392,812 

1J)64.687 

240,067 

22,792 

Cherryvale  . 

RfpiMican . 

..(e) 

1,749,134 

45,192 

1,558,438 

60,734 

84,770 

7,459 

Ki^mo . 

.Ttibure . 

..(e) 

7496.144 

911,484 

5,466,020 

929,614 

89,026 

(Classified  includes  9,200  readers) 

lafayette. . 

.  JournalACourier 

..(ai 

11,8.30,644 

966,532 

9,011,940 

1,767,150 

85,022 

(lay  Center. . . . 

. .  Dispatch . 

..(e) 

1,924,580 

1,968 

la  Porte . 

.Herald- Argus. . . 

..(e) 

5494,866 

699,276 

3,841,320 

475,580 

88,690 

Coffeyville  . . 

Journal . 

..(e) 

4,636,562 

652,134 

3,4.39,590 

511,308 

33330 

),206 

lehanon . 

Reporter . 

..(e) 

3,112,438 

404,716 

2,278,472 

376,033 

63,217 

Columbus . 

. .  .ldraco(e . 

..(e) 

1,630,622 

203,168 

1,270,738 

97,748 

58,968 

210  1 

locansport . . 

Press . 

.(mi 

3,461,122 

647,654 

1.812,930 

933,520 

67,018 

Concordia . 

..Blade-Empire  . 

..(e) 

2,722,489 

506.303 

2,008,433 

152,156 

55,587 

9.416 

1 

Pharos-Tribune. 

..(e) 

6.767448 

674,758 

4,815.090 

1,201,522 

75,978 

Dodge  City . 

..Globe . 

..(e) 

4,505,116 

580,874 

3,252,592 

3321.108 

54,530 

8,538 

1 

Press . 

..(8) 

939,316 

27,608 

695,408 

286,300 

F)I  Dorado . 

. .  Times . 

..(e) 

3,771.531 

740,090 

2,.802,065 

87,633 

141,743 

84 

1 

Total . 

meS) 

11,167,786 

1.350,020 

7,323.428 

2,351,342 

142,996 

Emporia . 

.  Gasette . 

..(e) 

3,851,890 

530,019 

3,067,897 

200,956 

53,018 

8,622 

Marion . 

.  Leader-Tribune. 

.(m) 

6,186,764 

778,078 

4,352,670 

l,011Ji23 

44,793 

Fort  Scott . 

.  .Trihune-MonUor 

..(e) 

3,289,958 

360,491 

2,539,184 

331,621 

58,662 

Chronieie . 

..(e) 

6,202,788 

779,506 

4,356,359 

993,552 

73,371 

Oreat  Bend  . . . . 

,  .Trihane . 

..(e) 

4,287,781 

772,342 

3,257,226 

166364 

91,949 

9.988 

(8) 

2,312,796 

103,656 

1,930,299 

278,841 

Hutchinson . 

.  News-Herald _ 

fmSj 

8,585,500 

1.340,346 

5,800,732 

1351.826 

92396 

3,416 

Tutftl . 

meS) 

14,702,348 

1,661,240 

10,6.39,328 

2,283,616 

118,164 

Independence  . . 

. .  Reporter . 

..(e) 

3,488,268 

686,476 

2,607,815 

155,820 

38,157 

8,224 

1  -Mt.  \emon . 

. .  Democrat . 

..(e) 

2,899,000 

268,000 

2,405,000 

201,000 

25,000 

lola . 

Retislrr . 

..(e) 

2,715,256 

321,032 

1.876,861 

426,832 

90331 

1,070 

[  Albany  . .. . 

. .  Tribune . 

..(e) 

5,6.32,102 

381,192 

4,359,124 

823,410 

68,376 

Junction  City.. . 

. .  Union . 

.  .fe) 

4,471,650 

451,270 

3,696,652 

283374 

40,154 

5,708 

I  Newcastle . 

. .  Courier-Times . . 

..(e) 

5,033,672 

565,894 

3,621.254 

774,116 

72,408 

Kansas  City. . . . 

.  .Kansan . 

fe) 

4343.003 

827,659 

2,818,19.3 

600,152 

92,547 

4,778 

[  hymouth . 

.  PUot-Xeus . 

..(e) 

3422,794 

294.280 

2JS03.956 

469,532 

55,026 

(8) 

2,142,504 

116333 

1,516,438 

483350 

6,398 

9,714 

1  Aichmond 

.  P<Uladium-Item . 

meS) 

7,654,836 

903,210 

4.708,354 

1,981,714 

61,818 

Total . 

.(eS) 

6,485,507 

943,992 

4,334,631 

1,083,502 

98,945 

8,738 

1  Seymour. 

. .  Tribune . 

..(e) 

3,774,910 

442,876 

3,172,190 

138,248 

2U96 

I jiwrence . 

.  .Journal -World. . . 

..(e) 

5,474,238 

630,182 

4.130.714 

650,048 

63,294 

led) 

SWbyville .... 

...Veus . 

..(e) 

4,489,870 

436,856 

3,803,716 

180,005 

69,293 

Leavenworth ... . 

. .  Times . 

.(eS) 

5,011,072 

856,925 

3,738,384 

275394 

140,369 

8,088 

ikiUTan . 

. .  Timex .  .  . 

..(e) 

1,741,638 

192,847 

1.3.34,189 

162,928 

51,674 

Liberal . 

.  .Southwest  Times.. 

..(e) 

3,349,777 

439,908 

2,649,878 

224,266 

35,725 

8312 

Lyons . 

.  ..Veu’S . 

..(e) 

1.303,429 

297,811 

1,005,618 

7,630 

lerre  Haute. . 

.  .Star . 

.(m) 

8495,800 

1,417,948 

5,203,926 

1,696,142 

77,748 

MePherson . 

.  Republican . 

.(e) 

3,015,744 

453,530 

2,385,166 

122316 

54,732 

6,520 

Tribune  . . . . 

■  .(e) 

9,618,420 

l.:U6.152 

6,462,036 

1,691,928 

108,.304 

Manhattan . 

. .  .Wercury-Chroniete.feS) 

3,893344 

424,620 

2,959,390 

440,034 

69300 

3,704 

(S) 

5.8»7.542 

386,3.30 

4,675,440 

835,772 

Newton . 

.  Kansat  -Republican .  (e) 

3.088,179 

420365 

2.508,422 

115380 

4.3,512 

2,042 

Total 

(me.S1 

23,911,762 

3,160,430 

16,341,402 

4,223,842 

186,052 

Norton . 

, .  Tdegram . 

..(e) 

2,069,017 

341,309 

1,553,912 

110309 

63,487 

fbunday  fiffures  include 

Ottawa . 

. .  Herald . 

.(o) 

3,692,668 

409,584 

2,809,968 

392,938 

80,178 

liptoo. . 

.  .Tribune . 

...(e) 

2,515,884 

2,287,446 

25,354 

144,466 

58,618 

6,816 

Valparaiso . 

. .  Vidette-Messenaer .  .  (e) 

3,722,487 

496,916 

2,527,854 

624.820 

72,897 

Parsons . 

..Sun . 

..(e) 

4,272,968 

616,448 

3,104,500 

488334 

63,686 

Pittsburg . 

.  .Sun . 

. -(m) 

5,213,432 

724,766 

3,870,118 

576,114 

42,434 

. .  Sun  CViinmerrial 

....(m) 

5,534,084 

844,500 

3,585,900 

1,018,200 

85,484 

HeaeUigkt . 

..(e) 

5,213,754 

723,730 

3,865,540 

573,930 

50,554 

Washington. . . . 

.  .Herald . 

...(e) 

2,654,750 

278,978 

2,036,174 

281,232 

58,.366 

Total . 

.fme) 

10,427,186 

1,448,496 

7,735,658 

1,150,044 

92,988 

951 
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Pub- 

Total 

Display 

Classi- 

City 

Paper 

lished 

1  Linage 

NatMnal 

Local 

fled 

Legal 

Pratt . 

.  .Tribune . 

...(e) 

1,717,262 

263,712 

2,102,864 

320,600 

30,086 

(This  report  covers  January  to  August  inc.) 

Ruasell . 

.  .Nmi . 

...(e) 

2,420J)83 

489,410 

1,667,827 

73,432 

189,014 

8t.  John . 

..CapiUU . 

...(e) 

583,897 

109,269 

442,089 

16,000 

16,539 

Salina . 

..Jau-nal . 

...(e) 

5,503,176 

820,624 

4,221,350 

382,172 

79,030 

(8) 

1,502,900 

118,468 

1,279,264 

105,098 

70 

Total . 

..(eS) 

7,006,076 

939,092 

5,500,614 

487,270 

79,100 

Topeka . 

.  .Capital . 

..(m) 

11,177,180 

1,727,306 

7,028,021 

2,268,056 

128,163 

State  Jovmttl. .. 

...(e) 

7,807,086 

1330,133 

4,568,697 

1,807,106 

83,601 

Capital . 

...(3) 

3,529,094 

468,370 

2,491,818 

559303 

2,758 

Total . 

(meS) 

22,513,960 

3,525,809 

14,088.536 

4.634.665 

214,522 

Winfield . 

.  .Courier . 

...(e) 

3,692,878 

411,306 

2,839,494 

353,024 

89.054 

KENTUCKY 

Ashland . 

../ndependent _ 

..(eS) 

7,351,669 

653,184 

5.686,191 

919,408 

92,886 

Bowling  Green.. 

.  .Park  City  Krvi. 

...(e) 

4,500,608 

623,574 

3349,990 

480,900 

46,144 

(8) 

1,969,912 

82302 

1,747,284 

134,148 

5,978 

Total . 

..(eS) 

6,470,520 

706,076 

5,097,274 

615,048 

52,122 

Govington . 

. .  Kentucky  Poet . . 

...(e) 

5,298,440 

145,096 

3,830,036 

1,233,806 

89,502 

Danville . 

..Adeoeate  Mettenger .{e) 

2,582,636 

332318 

1,819,468 

407,862 

22,988 

Kentucky  Advocate(S) 

446,894 

27,916 

330,736 

86.030 

2,212 

Total . 

..(e8) 

3,029,530 

360,234 

2.150,204 

493,892 

25300 

Frankfort . 

.  .State  Journal. . . 

...(m) 

3,764,596 

508,508 

3,078,698 

153.664 

23,726 

Glaigow . 

. .Journal . 

...(e) 

1,162,737 

101,674 

992,146 

66,521 

2396 

(8) 

243,500 

4,410 

225,860 

13,200 

30 

Total . 

..(eS) 

1,406,237 

106,084 

1,218,006 

79,721 

2,426 

Harlan . 

.  .Eenterpriee . 

...(e) 

2,263,584 

390,804 

1,680,714 

178,066 

14,000 

Henderson . 

..Gleaner  dk 

Journal . . 

,(meS) 

2,679,464 

483,795 

2,003,669 

192,000 

(Legal  included  in  classified) 

Hopkinsville. . . . 

. .  Kentucky  iVeu  Era. .  (e) 

4,240,790 

481,040 

3,468,740 

291,010 

(Legal  included  in  classified) 

Lexington . 

. .  Herald . 

..(m) 

8,146,712 

1,555,932 

5,286,932 

1,298,556 

5392 

LeaiUr . (e)  8,228,899  1,560,622  5,285,973  1,312,626  69,678 

Hetald-Lndn . (S)  3,645,404  294,469  2,900,527  450,408  . 


Totikl . (meS)  20,021,015  3,411,023  13,473,432  3,061,590  74,970 

MadisonviDe . Ueuengtr . (e).  2,601,120  493,706  1,981,218  126,196  . 

(Le9l  included  in  clsasSedl 


Mayfield . 

...Meuenaer . 

....(e) 

6,166,700 

5.58,600 

5,272,000 

336,100 

Maysville . 

...Independent... 

. . .  (m) 

2.998,163 

242.807 

2,721,615 

33,741 

Middlesboro. . . 

...Kewi . 

....(e) 

2,600,565 

404,249 

1,866,697 

280300 

49,119 

Owensboro _ 

. . .  Mestenger  A 

tnimrer . 

..(me) 

5,973,151 

860,377 

4,893.481 

152,974 

66,319 

(S) 

1,964,522 

140,805 

1,760,507 

54,026 

9,184 

Total . 

.(me?) 

7,937,673 

1,001,182 

6,653,988 

207,000 

75,503 

i'aducah . 

. .  .Sur.-Democrat  . 

. (e) 

5,986,a36 

1,059,786 

3,899,420 

1,026.830 

(S) 

2,230368 

149,408 

1,775,648 

305312 

Total . 

...(eS) 

8,216,404 

1,209,194 

5,675,068 

1332,142 

(Legal  included  in  claaofied) 

Richmond . RttiHer . (e)  3,201,099  237,836  2,792,041  171,222 


LOUISIANA 


Alexandria . 

...Tsim  Talk . 

...(e) 

9,446,882 

1,215,284 

7,217,658 

851,890 

162,050 

Baton  Rouge. . 

. .  .State-Times 

Advocate . . . . 

.(mS) 

14,515393 

1,737388 

11,062,475 

1,575,854 

139,776 

(e) 

15,112,731 

1,701,931 

10,698,958 

1,575,854  1,135,988 

Total . 

(meS) 

29,628,124 

3,439,219 

21,761,433 

3,151,708  1,275,764 

Bogalusa . 

_ ATewj . 

...(e) 

2,153,564 

276,740 

1,721,536 

100,513 

54,775 

Crowley . 

_ Signal . 

...(e) 

3,855,190 

432,908 

3,097,066 

345,548 

65,968 

Jennings . . 

....Jf eui . 

...(e) 

1,559,395 

332,878 

1,011,351 

145,600 

69,566 

Lafayette . 

_ Adeertieer . 

...(e) 

5,712,420 

873320 

3,769,682 

1,026,298 

43,050 

(S) 

1,445,864 

69,090 

1,112,580 

262,710 

1,498 

Total . 

..(eS) 

7,158,284 

942,410 

4,882,262 

1,289,008 

44,548 

Lake  Charles. . 

_ American  Preu. 

...(eS) 

7,992,488 

1,247,050 

5,657,022 

1,088,416 

(Legal  included  in  classified) 

Southwest  Citixcn.(m) 

4,754,470 

382342 

3,553,834 

871,514 

27,580 

Monroe . 

....World . 

..(m) 

5,857,290 

1,150,252 

3,385,063 

1,320,518 

1,457 

bfews-Star . . 

...(e) 

5,965,289 

1,159,666 

3,378,585 

1324,895 

102,143 

Worid . 

...(8) 

2,174,253 

173,476 

1,616,126 

384,259 

392 

Total . 

(meS) 

13,996,832 

2,483,394 

8,379,974 

3,029,672 

103,992 

Opelousas _ 

....World . 

...(e) 

3,441,760 

527,576 

2363316 

277,298 

23,742 

Ruston . 

..Leader . 

...(e) 

3,130,722 

846,342 

1,911,798 

208,698 

163,884 

MAINE 

Augusta . 

....Journal . 

..(m) 

4,438,024 

807,702 

3,194,912 

436310 

(Legal  included  under  classified) 

Bangor . 

_ Commercial.... 

....(e) 

2391,184 

195,888 

1,486,996 

608,300 

(8) 

1,232,952 

16,870 

987388 

228,494 

Total . 

...(eS) 

3,524.136 

212,758 

2,474,584 

836,794 

(Legal  included  in  local) 

Biddeford. . . . 

....Journal . 

....(e) 

3,048,864 

539,756 

2,211,944 

247,394 

49,770 

82 

Pub- 

Total 

Display 

CUsat- 

1 

City 

Paper 

lishad 

1  Linage 

National 

Local 

(lad 

Legal 

C*1 

Lewiston . 

.Sun . 

.(m) 

6,425,664 

977,004 

4,845,106 

603354 

Dowag 

Journal . 

..(e) 

6,239,534 

974,680 

4.670,554 

594,300 

Total . 

(me) 

12,665,198 

1,951,684 

9,515,660 

1,197,854 

Escana 

(Legal  included  in  local) 

ffint  . 

Waterville . 

.Sentinel . 

.(m) 

5,204,794 

641,410 

4,096,134 

467,250 

. 

(Legal  included  in  local) 

Grand 

MARYLAND 

Annapolis . 

.Capital . 

..(e) 

3,406,713 

512,794 

2,555,373 

232,513 

113.682 

Greenii 

fflkrii 

Cambridge . 

.Banrer . 

..(e) 

3,127,586 

426,258 

2,267,846 

298,732 

134,862 

Cumberland . 

.Timei-Neuii . 

..(e) 

7,866,766 

889,474 

5,923,092 

1,054,200 

(S) 

2,382,160 

89.800 

2,099.734 

192.626 

Total . 

.(eS) 

10,248,926 

979,274 

8,022.826 

1,246,826 

(Legal  adv.  included  in  local  display) 

Frederick . 

.Post . . 

..(m) 

5,255,628 

747,236 

3,904,446 

5n.640 

26304 

JVsBt . 

..(e) 

5,251,078 

747,236 

3,856,258 

592392 

54,992 

Total . 

(me) 

10,506,706 

1,494,472 

7,760.704 

1,170.232 

81398 

Hagerstown . 

.Herald . . 

..(m) 

7,718,97b 

1,113,700 

5,663,420 

941,850 

.Van . 

..(e) 

7,684,152 

1,108,786 

5,692,722 

882.644 

Total . 

.(me) 

15,403,123 

2,222,486 

11365,142 

1,824,494 

(Legal  included  in  classified) 

Salisbury . 

, .  Timet . 

..(e) 

8,510,194 

921,466 

6,211,520 

1,238,006 

139,202 

, 

Udini 

MASSACHUSETTS 

Msais 

Msrqii 

Athol . 

.JVrws . 

..(e) 

2321307 

346,276 

1,645,700 

299,175 

30,154 

Karsh 

Beverly . 

..Timet . 

..(e) 

3,161,016 

296,516 

2,618,720 

196,156 

49,624 

Hnoi 

Boston . 

..Ckrittian  Science 

Midlaj 

Monitor . 

..(e) 

8,094,448 

1,561,815 

6,040,183 

440,686 

Konn 

(Legal  included  in  classified) 

MLC 

Brockton . 

.  Enltrprite-T  imes 

..(e) 

8,802,822 

1,018,948 

6,676,236 

1.008392 

99,244 

MLP 

Fall  Riva . 

.Herald  Neut . 

..(e) 

11,934,025 

3.216.760 

7,482,379 

1,139,114 

95,772 

Hciki 

Fitchburg . 

.Sentinel . 

..(e) 

7,872,864 

911,904 

5,898,664 

95^716 

55389 

NDei 

Framingham . 

.News . . 

(m) 

5,054,028 

635,474 

3,914,400 

406,980 

97,174 

Owns 

Grtrdner . 

.News . . 

..(•) 

4.255,414 

454,967 

3336.277 

464,170 

Prtosl 

(Legal  included  with  local) 

Postia 

Gloucester . 

.Timet . 

..(e) 

3,636.066 

619.612 

2,469,829 

500,764 

45,841 

MI 

Greenfield . 

.Secorder-Gatette. , 

..(e) 

6.679330 

750,512 

5,427.828 

421,176 

79,814 

Holyoke . 

. .  Tra-tcript-Ttlejram(e) 

8,784,891 

1,146,709 

6.814,230 

751338 

72,114 

Hyannis . 

,  .Cape  Cod  Standard 

Royd 

Timet . 

..(e) 

3,690,820 

462,378 

2.580.956 

598,034 

48,552 

8l  Jo 

Marlboro . 

..Enterprwi  dt  Hudton 

Stgina 

Sun . 

..(e) 

2.984392 

843,472 

1,729,768 

411,152 

(Legal  included  in  classified.  All  adv. 

•otd  io  combination)  ( 

New  Bedford _ 

.Standard-Timet. . 

..(e) 

10,291,414 

1,943,844 

7,010,948 

1,173,172 

163,450 

F  Smltl 

(8) 

2,688,278 

*641,254 

1,782,914 

252,658 

11.452 

r  South 

Total . 

.(eS) 

12,979,692 

2,585,098 

8.793,862 

1,425,830 

174,902 

f  ^hugi 

(*Includea  PARADE  linage) 

1  Thrre 

Newbcryport...., 

..News . 

..(e) 

3.002349 

383,523 

2380.406 

238,420 

s  Tpdis 

(Legal  included  in  local) 

1 

North  Adams.... 

.  .Transcript . 

,..(e) 

5,769,022 

560,812 

4,596,690 

611,520 

[ 

(Legal  included  in  local) 

North 

Attleboro . 

.Chroiide . 

...(e) 

4,386,000 

894,020 

2,957,183 

508,002 

26,795 

Pittsfield . 

.  .Berkthire Eagle. . 

..(e) 

10,864,644 

1340,808 

7,916,958 

1,533,434 

73,444 

1  Austii 

Salem . 

..Neat . . 

...(e) 

2,082,482 

695,950 

1,043,728 

342,804 

1  Bemid 

(Legal  included  in  local  display) 

f  braiiM 

Springfield . 

.  .Cnion-News. .. . 

(me) 

11340.668 

3,078,236 

6,912,248 

2,154302 

1  IVook 

Republican . 

...(8) 

3,227,294 

681,828 

2,197,776 

844364 

1  fsinn 

Total . 

(meS) 

15,067.962 

3.760.064 

9,110,024 

2.999.066 

■=  Fsrihi 

(Legal  included  in  local.  Daily  adv.  sold  only  in  combination) 

Fergiu 

Taunton . 

.  .Gatette . 

...(e) 

5,666,693 

1,160,919 

3,924,020 

581,754 

.  f 

-  Hibbii 

(Legal  included  in  local) 

lotm 

Wakefield . 

..Item . 

...(e) 

3,234,770 

214,074 

2,180327 

803,194 

37,275 

>  little 

Waltham . 

..News-Tribune... 

...(e) 

4.796,869 

350,231 

3,983,841 

370349 

91,448 

Muk 

Woburn . 

.  .Times . 

...(e) 

361337 

36393 

324,944 

Kew  1 

(Classified  and  legal  included  in  local) 

jOwatc 

RsdV 

MICHIGAN 

Rocbc 
St  Cl 

Adrian . 

..Telegram . 

...(e) 

6,215,790 

538,762 

4,599,280 

904,008 

83.450 

South 

Albion . 

..Recorder . 

...(e) 

2,300,298 

343,182 

1,696,128 

220,682 

40304 

Alpena . 

.  .News . 

...(e) 

3,841,460 

467,908 

2,674,910 

551,264 

147,378 

Ann  Arbor . 

.  .News . 

...(e) 

10,941,490 

1,009,288 

7,687,582 

2,137,548 

107.072 

Battle  Credc. .. . 

. .  Bnquiru  A  News. . .  (e) 

10,595360 

1,364,703 

7,412,800 

1,785,920 

32,837 

Horu 

(8) 

2.966335 

160,496 

2,380,053 

425,677 

Total . 

..(eS) 

13,561,786 

1.525,199 

9,702,353 

2.211397 

32,637 

Bay  City . 

..Timet . 

...(e) 

11,166.974 

1,262,436 

8341.032 

1,549,108 

14308 

)  Bilon 

(8) 

2,782,794 

131,404 

2345,882 

305,144 

344 

Colun 

Total . 

..(eS) 

13,949,768 

1393.840 

10,686,914 

1.854342 

14.472 

Benton  Harbor.. 

.  .Netci-PoUadiuir 

...(e) 

7,386,876 

978,614 

5310.940 

1,106,462 

90,800 

^  Green 

Big  Rapids . 

..Pioneer . 

...(e) 

2,182,110 

294,854 

1,643,894 

193,410 

49,952 

Cadillac . 

..News . 

...(e) 

3.624309 

422,449 

2,898,616 

181,944 

121,500 

Green 

Cheboygan . 

.Tribune . 

....(e) 

2,041,452 

235,690 

1,685362 

78,442 

41,968 
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MICHieAN— CoRtlmad 


Pub- 

Total 

Display 

Class!- 

City 

Papnr 

liahnd 

Linage 

National 

Local 

fied 

Lagal 

[towtfiar . 

ATstsa . 

..(e) 

2.190,S88 

306,138 

1.476.356 

323,932 

84,462 

(Readers  included  rnder  lefEsI) 

Enniha . 

Praia . 

..(e) 

4,318.536 

541,590 

3,458.336 

277,410 

39300 

m . 

Jourral . 

..(e) 

20.(H3.660 

2,122,708 

13,833,358 

4,083,898 

3,696 

(8) 

4,774,182 

202,314 

3,751,454 

820,414 

Total . 

.(eS) 

24,817,842 

2.325,022 

17,584,812 

4.904312 

3,696 

Giud  Haven.... 

Tribune . 

..(e) 

4,360,048 

379,274 

3,421,894 

450,779 

108,101 

Gnnd  Rapids — 

.Herald . 

(mS) 

13,113,226 

1.645312 

8,987356 

2,225,076 

254,983 

Praai . 

..(e) 

21,776,482 

2.795,478 

14,003.094 

4,9n.910 

Ofeenville . 

.A'ataa . 

..(e) 

3,125,.584 

321,608 

2,434,712 

328,132 

41,132 

SlUa’e . 

.Neri . 

..(e) 

3,8«3J84 

378,136 

2,610,493 

784,238 

89397 

Hoochton . 

.Mining  GattUe.. 

...(e) 

3,762,080 

391,860 

2,925,160 

290,052 

155,008 

Inn  Mountain. .. 

.AFaira . 

..(e) 

3,954,300 

499,632 

2.989,252 

430,108 

35,308 

bnwood . 

.Gldbt . 

..(e) 

4,013,380 

567364 

3,032,575 

339,455 

73,986 

Iid«)n . 

.Palritl . 

..(e) 

11,875.644 

1374306 

8,034,502 

2362.948 

103,688 

8) 

3,078,354 

220.262 

2370392 

482,706 

4,794 

Total . 

.(  S) 

14,953,998 

1,594,768 

10,405,094 

2,845,654 

108,482 

bhmasno . 

.OosRfa . 

13,792,282 

1.715336 

8,697,892 

3379.054 

(8) 

3.314.654 

183,806 

2.407.454 

723394 

Total . 

.(efl) 

17,106,936 

1,899,142 

11.105346 

4,102,448 

(Legsl  included  in  local) 

Uanna  . 

.Stat$  Journal . .. 

...(e) 

16,097,074 

1,871,681 

11,253,942 

2,963,667 

7,784 

(8) 

4,976,622 

279335 

3,912,811 

784,448 

28 

Total . 

..(e8) 

21,073,696 

2,151,016 

15,166,753 

3,748,115 

7.812 

Udnfton  . 

.A'etea . 

...(e) 

3,299,632 

418,614 

2,441.614 

378,098 

61,306 

Manistee . 

.Strt  Adtoeale. . 

...(e) 

2,725,772 

419300 

1.996.470 

232,778 

77,224 

Marquette . 

.  Mining  Journal 

...(e) 

4,963,785 

601,706 

3,798,033 

438.564 

125,482 

Maiihall . 

.Ckronitie . 

...(e) 

2,507,820 

322,784 

1,700,650 

403,788 

80,598 

Menominee . 

.  Herald-Loader . . 

...(e) 

3,664,038 

364,420 

2,905,364 

345,170 

49,084 

JGdland . 

.ATetca . 

...(e) 

4,740,778 

619,976 

3,231,956 

719,432 

169,414 

Monroe . 

.Nevt . 

...(e) 

7,312,438 

657,902 

5,688,956 

849,618 

115,962 

Mt.  Clemens.... 

.  Monitor-Leader . 

...(e) 

6,020,770 

549,584 

4,507,048 

732,424 

231,714 

Ml  Fleasant _ 

.  Tiiraa-,Vawa _ 

...(e) 

2,645,454 

411,876 

1,927,811 

249,732 

56,035 

Moakemn . 

.Chronide . 

...(e) 

14,155,764 

1.513.372 

9.578,184 

2,974,188 

90.020 

Nilei . 

.Star . 

...(e) 

3,699,710 

508,200 

2,412,144 

711,522 

67,844 

Osoam . 

.  Argya-Preu _ 

...(e) 

5,834,900 

687,988 

4,512.872 

573,840 

60.‘>00 

Tetoakey . 

.ATawa . 

...(e) 

2,590,113 

411371 

1,406,181 

632,419 

139,942 

Pontiar . 

.Praia . 

...(e) 

17,979,147 

1312,441 

13,619.144 

2,785,098 

62,464 

Port  Huron . 

.  Timet  Herald. . 

...(e) 

8.970,388 

1.103,900 

6,473.978 

1,231328 

161,182 

(8) 

1,848,994 

93,632 

1326.728 

228,634 

Total . 

..(e8) 

10,819,382 

1,197,532 

8.000,706 

1,459,962 

161,182 

Royal  Oak . 

.  Tribuna . 

...(e) 

8.160,306 

582318 

5,664,498 

1.79939? 

114,198 

9l  Joseph . 

.Htrald-Prett... 

...(e) 

7,387.076 

978.614 

5,210,094 

1,106,462 

90,860 

Sasinaw . 

.Nero . 

...(e) 

15,180,914 

1,786,386 

10,538.612 

2,735,432 

120,484 

(8) 

3,479,728 

157,598 

2,823,898 

497,882 

350 

Total . 

..(eS) 

18.660,642 

1,943,984 

13.362,510 

3,233,314 

120.834 

Sault  Ste.  Marie. 

.Newt . 

...(e) 

3,775,548 

438,707 

2,832,179 

453,646 

51,016 

South  Harm  . . 

.  Tribune . 

.«.(e) 

2,569,070 

556,710 

1,742,888 

400,358 

52,786 

%inti8 . 

.Journal . 

...(e) 

3,877,510 

441,402 

2,671,788 

716,478 

47,782 

Three  Rivers. . . . 

. .  Comir  erciu/ _ 

...(e) 

2,557,422 

317,282 

1,891,988 

258,244 

89,908 

Tpnlanti . 

.Presi . 

...(e) 

4,271,512 

509306 

3,055,024 

641,844 

65,338 

MINNESOTA 

Albert  l*a  _ 

..Tribune . 

...(el 

4.020,898 

613,396 

2,823,567 

484,969 

98,966 

(8) 

1,170,638 

16,968 

1,065,213 

88.457 

Total . 

..(eS) 

5,191,536 

630,364 

3,888,780 

573,426 

98.966 

•Aiiatin . 

..Herald . 

...(e) 

5,660,746 

537,628 

4,243,596 

757,820 

121,702 

Bemidji  . 

.  Pioneer . 

...(e) 

3,224,116 

439320 

2,374,078 

328,706 

83,012 

Bninerd . 

..Ditpalek . 

...(e) 

3,584,184 

522,102 

2,435,076 

543,284 

92,722 

CrocJuton  . 

. .  Times . 

...(e) 

1,927,576 

418,600 

1,209,964 

184,688 

114,324 

Fairmont . 

.  .Sentinel . 

...(e) 

3,431,176 

339,458 

2,573,648 

387,128 

130,942 

Faribault _ 

.  .Newt . 

...(e) 

3,684,114 

504,140 

2,600,220 

475,034 

104,720 

Ferris  Falls _ 

.  .Journal . 

...(e) 

3,842,412 

908376 

2,389.674 

407,176 

147,406 

ffibbinc  . 

..Tribune . 

...(e) 

3.842.104 

610,428 

2,745,106 

360,234 

126,336 

1  InikTiiatioDal  FalUioumof . 

...(e) 

1.960328 

25,402 

t,7?8.678 

132,566 

73.682 

little  FalU  .... 

..Trmteripl . 

...(e) 

2,025,678 

352.250 

1,409,890 

183390 

81,148 

Mankato . 

..FreePrtti . 

...(e) 

6,483,020 

761,474 

4,141,480 

902,524 

75,150 

New  Ulm . 

.  .Journal . 

...(e) 

3,220.504 

433356 

2,285,710 

465,976 

35.463 

Ovatonom  . 

..Psople'i  Preaa. 

.  .(m) 

2,888,326 

505,124 

1,966.504 

276,223 

140,475 

R«d  Winn 

. .  Republican  Eagle. . .  (e) 

3.119,760 

490,042 

3329,808 

610,890 

76,440 

Rocbeeter . 

.  .Pod-BuUotin. . 

...(e) 

8.123,948 

882.238 

5,888,792 

1,191316 

161,602 

St-Cloud  . 

. .  Timet . 

...(e) 

6,037,836 

845362 

4,524,184 

533,484 

134.806 

Sonth  St.  Paul. 

. .  Reporter . 

...(e) 

2,422,033 

205,226 

1,925,224 

177,735 

113,848 

Firqinia _ 

..Meoabi  Newt. . 

...(e) 

3,613.723 

492,651 

2,514.372 

424,994 

181,706 

Wuiinar 

.  .Tribune . 

...(e) 

3320.170 

456,568 

2370.930 

256,998 

135.674 

Winona. 

. .  Republican-Herald  ..(e) 

5,995,206 

737,774 

4,094,916 

1,056,972 

109,424 

Worthington . . . 

..Globe . 

....(e) 

4,090,450 

367,164 

3,296,160 

336,812 

90314 

MISSISSIPPI 

Biloxi-Ciulfport 

..Herald . 

....(e) 

6,642,370 

774338 

4.939350 

764.890 

163394 

Cohunbufi  , 

.  .Commureial 

DitpalA _ 

...(eS) 

4.89Q316 

433354 

4,196,792 

260,170 

Greenville  .. 

..DeUa-Der.oerat 

Timet . 

....(e) 

6.155,613 

741305 

3,959,648 

379302 

74,868 

Grwnwood .... 

..Commonroaltk. 

....(e) 

2,035.854 

1340.214 

510,640 

140,100 

45,400 

laurel _ 

..Looder-Coa... 

....(e) 

6389.556 

637,980 

5,131,168 

413378 

107,030 

1  edit  OR  6.  PUBLISHER  lor  March 

IG,  1951 

MISSISSIPPI— eoatiiMd 


Pub- 

Total 

Display 

Classi- 

City 

Paper 

lished 

Linage 

National 

Local 

tied 

Lagal 

Meridian . 

.Star. . 

..(e) 

4,250.666 

712362 

2,778,636 

665,630 

94,038 

(3) 

2,108,470 

211,064 

1,573,656 

323,750 

Total . 

.(eS) 

6,359,136 

923,426 

4,352,292 

989.380 

94,038 

Tupelo . 

•Journal . 

.(m) 

4,219,431 

666,266 

3,357,574 

152,796 

42,795 

West  Point . 

.  Times  Leader _ 

..(e) 

2,679,138 

415,017 

2,037,112 

227,009 

(Legal  included  in  classified) 

MISSOURI 

BoonviUe . 

.Advertiser  Newt. 

..(e) 

2,?24,477 

350,579^ 

1,573,698 

274,610 

25,590 

Brookfield . 

.Newt . 

..(e) 

1,493324 

265,091 

1,034319 

193,914 

(Legal  included  in  classified) 

Cameron . 

.Neri-Obterter. . . 

..(e) 

1,411,200 

564,180 

705,100 

131,120 

10,800 

Cape  Girardeau . . 

.Souihue$l 

Mittourian . . . 

..(e) 

5,009,606 

650,496 

3.292,884 

1,016,134 

50,092 

Carthage . 

.Prett . 

..(e) 

3,644,298 

388,990 

2,706,396 

471,870 

77,042 

Chillicothe . 

.  Conttilulion- 

Tribune . 

..(e) 

3,092376 

462,956 

2,271,010 

358,400 

Clinton . 

.Democrat . 

..(e) 

647,554 

126,000 

490,000 

28.000 

3,554 

(Records  from  .Apr.  1,  1950,  only) 

Columbia . 

.Mittourian . 

..(e) 

2,676.954 

381,080 

1.931,720 

357,196 

6,958 

Tribune . 

..(e) 

5.389.300 

665,518 

3,852,086 

775,838 

95,858 

Eacelmor  Springs . 

.Standard . 

..(e) 

1,497,588 

227,466 

1.049300 

208,586 

12.236 

(8) 

472,512 

69,468 

348,500 

53,480 

1,064 

Total . 

.(eS) 

1,970,100 

296,934 

1,397,800 

262,066 

13,300 

Fulton . 

.  Sun-Oaoette . 

..(e) 

1.874.341. 

354,494 

1.233323 

243,894 

42,630 

Hannibal . 

.Courier-Post _ 

..(e) 

4,215,428 

609,112 

3,216,864 

371,196 

18,256 

Independence _ 

.  EzamtTter . 

..(e) 

4.208.246 

355330 

3,057,012 

699,552 

96,153 

Jefferson  City. . . . 

.Capital-News  . . 

(m) 

3,586,073 

820.569 

2,044,854 

645,764 

74,886 

Tribune . 

..(e) 

3.586.073 

820369 

2,044,854 

645.764 

74,886 

(8) 

1304.170 

93,184 

958,496 

248,584 

3,906 

Total . 

(meS) 

8.476316 

1,734,322 

5,048,204 

1340.112 

153,678 

(Daily  in  combination  only. 

.  Sunday  figures  also  combination) 

Joplin . . 

..Globe . 

..(m) 

5,463,276 

1,210,370 

3,410.778 

829,164 

12,964 

Newt-Herald.,.. 

...(e) 

5356,610 

1,405,852 

2.727.830 

1,219,302 

3,626 

Globe . 

...(8) 

3,012,156 

256,606 

2.303.252 

449,974 

232* 

ToUl . 

(moS) 

13,832,043 

2,872,828 

8.441.860 

2,498,440 

18,914 

Kirksville . 

, .  Erprttt  it  Newt. 

...(e) 

2,721,768 

374320 

2,164,064 

133,126 

50,358 

(8) 

1,005,186 

88,522 

882.448 

33,852 

364 

Total . 

..(eS) 

3,726,954 

462,742 

3,046312 

166.978 

50,722 

Msron . . 

. .  Chroniele-Herald 

...(e) 

2,581,852 

374,248 

1,939,168 

199,500 

68,936 

Marshall . 

..Demderai-Nert. 

...(e) 

2,928,567 

341,009 

2,325.920 

195,710 

65,928 

Maryville . 

.  .Forum . 

...(e) 

3,220,336 

403,046 

2388,882 

399,910 

28,518 

Mexico . 

..Ledger . 

...(e) 

3.415310 

468,972 

2.672,754 

235,144 

38,640 

Moberly . 

. .  Moniior-Indei . . 

...(e) 

3,752346 

565390 

2.657.158 

486.738 

43,260 

Nevada . 

..Man . 

...(e) 

2,665.992 

373,450 

1,941,646 

286.538 

58,772 

Ponisr  Bluff _ 

.  .American  Republic,  (el 

5,117,751 

711,994 

3,415.588 

880.477 

109.692 

Rolls . 

.  .Newe . 

...(e) 

1,120,000 

700,000 

300,000 

100,000 

20,000 

St.  Joseph . 

.  .Gasette . 

...(m) 

6,036,254 

1,462.041 

3,210,263 

1302.245 

58,716 

Newt-Prett . 

...(e) 

8.572.039 

1,464,666 

5,706.022 

1370.768 

24,521 

(8) 

3,258,017 

423,563 

2,472,281 

339,136 

1,617 

Total . 

(meS) 

17,866,310 

3,350,270 

11,388,566 

3,012.149 

84.854 

Sedalia . 

..Capital . 

...(m) 

4,527,397 

689.290 

3316.768 

467,201 

54,138 

Democrat . 

...(e) 

4,527397 

689,290 

3316.768 

467,201 

54,138 

(8) 

1,791,797 

142,016 

1,497,426 

135,534 

16,821 

Total . 

(meS) 

10,846.591 

1,520,596 

8,130,962 

1,069.936 

125,097 

Sikeston . 

..Standard . 

...(e) 

3,564,416 

541,856 

2.849,882 

159,768 

14,910 

Springfield . 

.  .Leader  A  Prem. 

...(m) 

8,894.501 

1,494,031 

6,136.851 

1357.718 

5,901 

Newt . 

...(e) 

8,925,105 

1.485.456 

6,134.681 

1,257,718 

47,250 

(8) 

3,641,400 

371336 

2,660.133 

604.835 

5,096 

Total . 

.(meS) 

21,461,006 

3350.823 

14,931,665 

3.120371 

58347 

Trenton . 

. .  Republiean-T tmes . .  (e) 

2,284,156 

321,832 

1.699,796 

207,494 

55,034 

Warrensburg. . . 

.  .Star-Journal _ 

...(e) 

2311.075 

546,553 

1,768.907 

150,962 

44,653 

MONTANA 

...(d) 

9.105,978 

1,547,154 

6329,498 

1,229326 

(8) 

3,009,077 

461,211 

2,139,656 

408.210 

ToUl . 

..(d3) 

12,115,055 

2,008,365 

7,469,154 

1,637,536 

(Legal  included  in  claamfied) 

Boseman . 

..Chronicle . 

. . .  (m) 

2,019,892 

516,936 

1,278,732 

164,290 

59,934 

(3) 

706,944 

45,780 

608.342 

50,848 

1,974 

ToUl . 

..(mS) 

2,726,836 

562,716 

1,887,074 

215,138 

61,908 

Butte . 

. .  Montana  Staodard(m) 

6,254300 

1,481,410 

3.819370 

908348 

45,472 

Pest . 

....(e) 

5369.880 

1392356 

3.003,784 

853318 

19,932 

Montana  Standard .  (S) 

1,837310 

235,732 

1305,416 

284322 

1340 

Total . 

.(meS) 

13351,590 

3,109,498 

8,128,470 

2,046,688 

68.934 

Great  Falls . 

..Tribune . 

. .  ■  («n) 

7,475,433 

1,286,684 

4,930.345 

1,154,944 

103,460 

Loader . 

,...(e) 

3.541398 

1362314 

1,859,998 

262,654 

56,532 

(8) 

2,773.246 

327.663 

2,130,429 

309,960 

5,194 

Total . 

.(meS) 

13.790.077 

2.976361 

8,920,772 

1,727358 

165.186 

Hamilton . 

.  .RataUi  RepuUiean  (e) 

887.614 

219,614 

594,440 

59300 

14.084 

Helena _  _ 

. .  Indepondonl-ReeoedieS) 

4.272,863 

823,136 

2,738396 

557330 

154301 

Lewistovn . 

..Nero . 

....(c) 

1.883,043 

387,073 

1336380 

9,061 

68,922 

(8) 

671,720 

72,913 

569,926 

22.456 

6,413 

Total . . 

...(eS) 

2354,762 

459.984 

1,906,506 

31,507 

75334 

Livingston . 

. .  Rnferpriee . 

....te) 

2.491,741 

390,061 

1,931.146 

126,112 

44,423 

Miles  City . 

.  .Star . 

...(eS) 

2,572.094 

594358 

1,499,050 

427,406 

51380 

83 
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MONTANA— Continued 


NEW  YORK 


Pub- 

Total 

Display 

Classi- 

City 

Paper 

lished 

Linage 

National 

Local 

fied 

Legal 

Missoula 

Mittoulian- 

Sentinel . 

..(me) 

4,423,156 

935,004 

2,547,944 

886,504 

53,704 

(8) 

1,514,184 

180,152 

1,170,078 

163,954 

Total . 

,(meS) 

5,937,340 

1,115,156 

3,718,022 

1,0.50,458 

.53,704 

NEBRASKA 

Alliance . 

.  Timet-Herald. . . 

...(e) 

2,812,593 

330,428 

2,169,986 

251,832 

60,347 

Beatrice . 

. .  Sun . 

....(e) 

3,284,002 

451,234 

2,606,898 

174,720 

51.170 

Columbus . . 

.  Telegram . 

...(e) 

3,944,857 

3,000,025 

486,479 

295,855 

162,498 

Falls  City . 

.Journal . 

...(e) 

2,108,148 

437.486 

1,544,648 

79,870 

45,144 

(Classified  includes  12,852  readers) 

Fremont . 

.Guide-Tribune. . 

...(e) 

6,120,310 

643,412 

4,551,428 

841,848 

83,622 

Grand  Island . .  . 

. Independent _ 

...(e) 

6,598,200 

861,560 

5,025,020 

596,190 

115,430 

Hastings . 

Trihune . 

...(e) 

6,153,252 

755,496 

4,340,546 

9-25,512 

103,922 

(Total  includes  27,776  readers) 

Holdrege . 

.  Citizen . 

...(e) 

2,447,480 

353,080 

1,938,216 

76,580 

79,604 

Kearney . . 

.Hub . 

,...(e) 

4,093,754 

561,316 

3,181,402 

280,546 

70,490 

Lincoln  . 

Journal . 

. . .  (ml 

11,168,794 

1,446,158 

7,421,184 

2,232,524 

68,880 

Star . 

...(e) 

11,735,668 

2,061,724 

7,406,198 

2,232,468 

35,224 

McCook . 

Gazette . 

...(e) 

2,500,330 

142,002 

2,358,328 

391,440 

16,800 

Nebraska  City . . , 

.Nevs^Prese . 

..(eS) 

2,248,064 

4.50,884 

1,561,168 

188,160 

47,852 

Norfolk . 

..Veue . 

...(e) 

4,624,466 

747,208 

3,011,036 

823,298 

42,924 

North  Platte. . . . 

.  Tdepraph-Bulletin . .  (e) 

4,576,474 

701,106 

3,097,080 

702,632 

75,656 

8cottsblufr . 

.  .Star-Herald . . . 

. . .  (m) 

5,593,686 

817,432 

4,208,918 

534,212 

33,124 

York . 

. . Xevn^Timee . ... 

,...fe) 

2,435,948 

318,010 

1.845,200 

176,498 

96,250 

NEVADA  - 

Elko . 

.  .Free  Preu . 

...(e) 

1,873,729 

438,955 

1,237,032 

170,016 

27,726 

Las  Vegas . 

Review-JoumiU . 

...(e) 

7,341,306 

868,224 

4.329,094 

1,646,624 

329,952 

Reno . . . 

.  .Nevada  State- 

Journal . 

...(m) 

5,677,826 

1,326,710 

2,535,554 

1,599,458 

216,104 

Gazette . 

....(e) 

8,194,550 

1,317,820 

5,130,188 

1,578,444 

168,098 

Total . 

..(me) 

13,872,376 

2,644,530 

7,665,742 

3,177,902 

384,202 

NEW  HAMPSHIRE 

i^laremont . 

.Eagle . 

....(e) 

4,078,900 

604,996 

2,955,596 

492,688 

{T.,egal  included  in  total) 

Concord . 

. .  Montior^New  Hamp- 

ekire  Patriot . , 

....(e) 

5,681,718 

844,690 

4,402,258 

347,242 

87,528 

Keene . 

.  .Sentinel . . 

....(e) 

4,277,560 

700,154 

3,307,150 

270,256 

(Legal  included  in  classified) 

Laconia . 

.  .Citizen . 

....(e) 

4.975,295 

566,716 

4,060,350 

312,669 

35,580 

Manchester . 

.  .Union  Leader. . 

. . .  (m) 

7,524.188 

1,675,128 

4,587,114 

1,261,946 

(e) 

8,080,072 

1,675,128 

5,142,998 

1,261,946 

(8) 

1,288,896 

78,176 

1,012,326 

198,394 

Total  . 

.  (meS) 

16,893,156 

3,428,432 

10,742,438 

2,722,286 

(Legal  included  in  local) 

Nashua . 

.  .Telegraph . 

....(e) 

6,623,876 

825,524 

5,146,536 

.553,091 

68,732 

Portsmouth . 

.  BtraU  . 

....(e) 

3,415,354 

678,536 

2,471,994 

218,568 

46,256 

fClasPified  includes  62,566  lines  of  display.  Txn'hI  includes 

1K.032  rcadprs) 

NEW  JERSEY 

Asbury  Park. . . . 

. .  Preu  .  .  . 

...(eS) 

9,879,542 

1,195,750 

7,493,500 

1,090,363 

99,929 

Atlantic  City. . . 

Press-f/'nion  . . 

(me) 

8,498,428 

1,389,871 

5,682,326 

1,344,215 

82,016 

(8) 

1,987,070 

119,611 

1,463,953 

402,882 

624 

Total . 

.(meS) 

10,485,498 

1,509,482 

7,146,279 

1,747,097 

82,640 

''Morning  and  evening  sold  only 

in  combination) 

tindgetoQ . 

.  .New. . 

....(e) 

5,261,690 

617,078 

4,093,992 

471,114 

79,.506 

Hackensack . 

. .  Bergen  Evening 

Record . 

....fe) 

11,629,436 

1,736,056 

7,709,100 

2,184,280 

(Legal  included  in  classified) 

Lakewood . 

. .  Times . 

....(e) 

5,785,196 

4,678,100 

748,496 

267,320 

91,280 

Long  Branch.... 

..Record . 

....(e) 

4,347,266 

.599,018 

2,977,786 

665,280 

105,182 

Millville . 

. .  Republieati _ 

....(e) 

3,412,580 

423,010 

2,627,394 

321,832 

40,344 

Morristown . 

.  Record . 

....(e) 

6,075,398 

693,154 

4,756,234 

.505,526 

120,484 

New  Brunswick. 

.  .Home  Xewn  & 

Times . 

...(eS) 

11,123,954 

1,562,253 

7,354,125 

1,994,902 

166,971 

Passaic-CUfton . . 

.  .Herai4’Ne\e/t  . . 

....(e) 

12,119,492 

2,217,451 

8,147,939 

1,670,655 

83,447 

Perth  .Amboy . . . 

...Veue . 

....(e) 

9,540,033 

1,209,059 

6,989,287 

1,221,549 

120,138 

Plainfield . 

Courier-Xev*. . 

....(e) 

11,205,824 

1,323,084 

8,167,306 

1,610,014 

105,420 

Mneland . 

. .  Timee  Journal 

....(e) 

5,990,517 

623,1.50 

4,252,948 

1,073,989 

40,430 

NEW  MEXICO 

Carlsbad . 

. .  Current- Argus . 

...(eS) 

5,835,.394 

486,416 

4,736,478 

.553,350 

■59,150 

Farmington . 

..Times . 

....(e) 

1,254,548 

208,825 

910, .547 

68,222 

66,954 

Gallup . 

. .Independent . . . 

....(e) 

2,938,180 

Hobbs . 

.  .NewiSun . 

....(e) 

5,189,324 

582,666 

3,861,508 

605,738 

139,412 

Las  Vegas . 

.  Optic . 

....(e) 

1,957,167 

337,773 

1,272,082 

225,442 

121,870 

Portales . 

...Vere . 

....(e) 

1,872,962 

207,648 

1,294,678 

335,090 

35,646 

(8) 

912,072 

65,590 

766,010 

80,472 

Total 

...(eS) 

2,785,034 

273,238 

2,060,688 

415,562 

35,546 

Raton . 

. .  Aon^e . 

....(e) 

2,786,133 

368,857 

2,208,452 

138,658 

70,168 

Santa  Fe . 

. .  .Vein  Mezieari  . 

....(e) 

6,048,560 

813,246 

4,187,1.34 

922.852 

125328 

Tucumcari . 

.  .Neus . 

...fe) 

2,090,977 

373,009 

1,420,167 

-2.54,058 

43,743 
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City 

Pub- 

Totel 

Diaplay 

Classi- 

Paper 

lished 

Linage 

National 

Local 

fled 

Legd 

c 

Amsterdam . 

.Recorder . 

.(e) 

5,970,248 

897,639 

4,399,581 

610,798 

62,2M 

Kstiii 

Auburn . 

Citiun-Adrertiser. 

..(e) 

5,357,408 

701,946 

4,250,638 

301,714 

103,110 

Batavia . 

.Xeirs . 

..(e) 

5,787,432 

711,704 

4,414,914 

598,486 

62,3n 

Canandaigua . 

.  .Xfeseenaer . 

.(e) 

2,816,002 

378,434 

2,108,820 

283,766 

44.9» 

OatskiU . 

..VaU . 

.(e) 

2,576,453 

365,669 

1,918,642 

238,038 

54,104 

Lenoi 

Cohoes . 

..American . 

..(e) 

911,060 

•227,475 

493,584 

66,683 

1234b 

Lcsin 

Coming . 

.Leader . 

.(e) 

5,543,349 

704,228 

4,359,789 

447,818 

31414 

Hew 

Cortland . 

.Staidard . 

..(e) 

4,797,569 

630,836 

3,731,041 

370,833 

64.810 

Raleii 

Dunkirk . 

.  06«errer . 

..(e) 

5,769,990 

505,059 

4,892,188 

332,283 

40,400 

Elmira . 

■Advi-rtiser . 

.(m) 

4,182,640 

1,526,770 

1,236,214 

1,343,790 

75,8N 

Btar -Gazette . 

..(e) 

9,731,162 

1,531,222 

6,827,996 

1,323,560 

48,384 

Telegram . 

.(S) 

2,005,528 

198,072 

1,559,768 

247,688 

Ki«m 

Total . (meSi 

15,919,330 

3,256,064 

9,623,978 

2,915,038 

124,250 

Endicott 

.  Daily  Bulletit. . . . 

..(e) 

4,665,013 

448,486 

3,485,565 

703,840 

27,121 

CJeneva . 

.  Timee . 

..(e) 

4,211,217 

588,073 

3,252,760 

356,685 

13.0H 

Glovers^ille . 

Herald . 

.(m) 

5,079,214 

761,642 

3,566,206 

680,526 

70,841 

K«k) 

Leader-ReputjHean 

..(e) 

5,485,116 

761,152 

3,976,518 

678,020 

69,421 

8alish 

Herkimer . 

.  Telegram . 

..(e) 

3,262,715 

383,307 

2,635,731 

138.439 

105430 

Hudson . 

Star . 

.(m) 

3,334,814 

517,496 

2,339,932 

359,618 

117,700 

Register . 

..(e) 

3,401,718 

548,814 

2,320,696 

411,696 

12041! 

Total . . . 

(me) 

6,736,532 

1,066,310 

4,660,628 

771,314 

2384* 

Ithaca  . 

Journal . 

..(e) 

5,893,734 

680,358 

4,516,834 

640,955 

55481 

States 

Kingston  . 

.  Freeman . 

..(e) 

6,423,480 

1,019,438 

4,680,158 

594,986 

128,8»» 

Little  Falls . 

.  Timee . 

..(el 

2,801,512 

367,724 

2,236,374 

88,270 

109,144 

Vuhi 

Lockport . 

.  Vnion~Sun  and 
Journal . 

..(e) 

6,318,214 

668,4.30 

4,576,110 

767,144 

:tot>43li 

Wilmi 

I>ong  Island  ('ity 

»S’/or-yourna/ . 

..(e) 

10,944,578 

1,334,575 

6.317,996 

3,190,183 

101,824 

Malone . 

,  Tfiegram . 

..(e) 

2,722,608 

427,5.32 

2,030,448 

222,306 

42422 

Wilsot 

Medina . 

Journal^Heguier. 

..(e) 

1,452,416 

262,188 

1,137,731 

31,570 

20,9r 

Middletown . 

.  Times  Herald _ 

..(e) 

5,974,229 

638,964 

4,712,156 

580,073 

43,030 

Winst 

Newburgh . 

.Sews . 

..(e) 

7,055,704 

965,072 

5,280,787 

751, 40K 

.58,4K 

New  York  . 

.  Tclegrapti . 

.(m) 

439,925 

116,861 

•262,269 

60,790 

..(e) 

2,501,425 

3,586,341 

574,143 

466,297 

1,797,670 

96,726 

32,881 

Nyack . 

..VftM . 

..(e) 

2,370,996 

620,434 

128,010 

Ogdenshurg . 

.Journal . 

..(e) 

2,586,260 

447,384 

1.941,604 

134,264 

64,000 

Advance-News . . 

.(8) 

267,932 

15,498 

153,482 

17,808 

81,140 

Bums 

Total . 

(eS) 

2,855,192 

462,882 

2,095,086 

152,072 

145,153 

Dickin 

fllean . 

Ttmet  Herald. . . . 

..(e) 

6,903,022 

900,144 

5,213,222 

738,724 

50,953 

Fatyn 

Oneida . 

.  Dispatch . 

..(e) 

2,847,160 

459,546 

2,075,948 

286,296 

25471 

Oneonta . 

.  Star . 

(m) 

5,346,391 

565,061 

.3,747,471 

996,765 

37,090 

Oswego . 

.  PaUadium-Tiniee. 

..(e) 

4,842,187 

5.55,0-23 

3,704,624 

442,806 

139,734 

1 

Plattsburgli . 

Press-Republican 

.(m) 

3,290,836 

611,286 

2,290,722 

306,710 

82,110 

Onuu] 

Port  Jervis ...  . 

.  Union  Gazette  . . 

..fe) 

3,069,442 

374,656 

2,309,712 

385,074 

1 1.,cgal  included  in  classified) 

RidgcwiKid . 

l^ong  Idand 

.idvoeate . 

..(e) 

1,343,-200 

•205,000 

1,001,000 

127,500 

M,7W 

>  Mandi 

Rome . 

Sentind . 

..(e) 

5,962,098 

777,919 

4,464,167 

617,807 

1172400 

i  8liBot 

Salamanca 

.  Rcpubliran-Pri  ss . 

..(e) 

3,622,304 

337,246 

2,960,272 

277,830 

40,900 

i  Valley 

Readers  included  in  legal) 

:  Wiffist 

fp) 

10-2,000 

Tonawanda  and 

No.  Tonawanda  aVewB . 

..(e) 

5,441,082 

451,523 

4,515,045 

412,102 

62,412 

WelLsville  _ _ _ 

Reporter  . 

..(e) 

2.491,122 

425.40:t 

.’2,190 

1  Athene 

NORTH  CAROLINA 

1  BeOffo 
f  Bpnpvi 

.\ho«kif . 

.  Roauoke-Chotrati 

!  Bowlin 

Sevrs . 

.feS) 

1,428,002 

372,792 

869,850 

I85,36<i 

i  Bupypu 

!l.egal  included  in  classified) 

1  <^ambr 

.\sheville . 

( 'itizen  and  Times  fm) 

8,290.447 

1,071,151 

6,448,526 

770,770 

1  f’inton 

(e) 

8,275,402 

1,069,462 

6.448.540 

757,400 

fS) 

3,294,199 

3.37,217 

2,499,378 

457,604 

Total  . 

meS) 

19,860,048 

2,477,830 

15.396,444 

1,985,774 

fLegal  included  in  local) 

•'hiDied 

BurlingUiii . 

.  T  imez-Nevs 

.(e) 

7.031,636 

654,885 

5,625,672 

728,952 

22.ir 

fHiielni 

Concord . 

.  Triune . 

..fe) 

3,550,652 

354,683 

2,812,103 

349,440 

34.421 

fS) 

1,570,051 

88,865 

1.289,414 

191,478 

294 

Total . 

.(eS) 

5,120,703 

443,548 

4.101,517 

540,918 

34,721 

Durham . 

Herald . 

.fm) 

7,497.798 

1,177,442 

5,.363.190 

957,166 

.S*un . . . 

..(e) 

7,570,752 

1,177,666 

5,390,5.32 

1,002,554 

•'irdev 

Herald . 

..fS) 

2,913,946 

236,278 

2,222,682 

454,986 

•)iahoe 

Total . (meS) 

17,982,496 

2,591,386 

12,976.404 

2,414,706 

Definnr 

i  ls!gal  included  in  local) 

Wawa 

Elizabeth  City  . 

.  .Wranre . 

.fe) 

2,887,465 

694,722 

1,963,304 

173,544 

.05.895 

Dover 

Fayetteville  . 

Obserrer  _ 

.  .fe) 

8,277,144 

1,103,040 

6,666,275 

461,237 

46,59! 

East  Li 

Gastonia . 

Gazette  . 

..fe) 

6,371,260 

658,37k 

5,221,244 

441,014 

50,620 

(e) 

fm) 

3,998,876 

8,339,205 

572,726 

1,472,436 

3.087,896 

5,072,872 

286.580 

1,793,897 

51,070 

Greensboro 

News . . 

Fustori 

Record . 

fe) 

11,665,892 

1,606,486 

8,274,112 

1,785,294 

freiDon 

News . 

..(8) 

4,115,055 

423,430 

3,327,058 

364,567 

Fialion 

Total  . 

meS) 

24,120,1.52 

3,502,352 

16,674,042 

3,943,758 

(Legal  included  in  '■laasified) 

Dallipu 

Greenville  . 

Hefieeior  . 

-(e) 

3,649,324 

685,216 

2,677,640 

226,8k4 

594»‘ 

Greenfif 

Henderson . 

.Dispatch . 

■ .  (e) 

3,052,280 

452,788 

2,344,496 

218,70s 

:t648o 

(Jreenv 

Hendersonville  . 

.  Time»-Nfv» ... 

..(e) 

3,754,953 

483,609 

2,980.758 

253.59K 

:46.98i 

Hamilu 

Hickory . 

.  Record . 

.  .fe) 

4,275,950 

647,878 

3,167,822 

344,000 

26,180 

bonton 

High  Point . 

.  Enter  prUe . 

.  (cS) 

8,056,622 

907,886 

5,711,832 

1,376,774 

60.131 

Kenton 

Kinston . 

Free  Press . 

.  fc) 

3,875,082 

5:17,894 

3,111,9.34 

163,940 

6I4»* 
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Pub- 

Total 

Display 

Class!- 

Lain 

City 

Paper 

lished 

Linage 

National 

Local 

find 

62^ 

Kftrmspolis . 

.  /ndeprndeni .... 

...(e) 

4,123,900 

273,130 

3.418,212 

432,558 

103,116 

(8) 

2,079,991 

71,803 

1,745,674 

262,514 

62,326 

Total . . 

..(eS) 

6,203,891 

344.933 

5,163.886 

695,072 

44,9» 

(Legal  included  in  classiKed) 

54,104 

Lenoir . 

..Vena  Topic _ 

...(e) 

2,122,442 

337,414 

1.585,388 

125,006 

1233U 

LennKton . 

.  Diopatek . 

...(e) 

2,655,744 

331,044 

2,163,994 

87.640 

31,514 

Sew  Bern . 

.8un~Jourju^...,. . 

...(e) 

3,181,528 

685342 

2,332,050 

98,350 

64,851 

RaleiKh . 

.  News  and  Observer(m) 

8,487,892 

1,535310 

5,813,486 

1,051,834 

4I),4« 

(3) 

3,763,410 

356,748 

2,984.198 

413,112 

75,816 

Total . 

(mS) 

12,251,302 

1,892,058 

8,797,684 

1,464,946 

48,384 

Tinten . 

..(e) 

5,376.140 

505,764 

4,093,110 

664,678 

Koftnok«>  Kapids. 

HeraJd . 

..(e) 

17,000,000 

4,000,000 

13,000,000 

124,250 

(S) 

4,000.000 

100,000 

3,500.000 

27,131 

Total. . ...... 

feS) 

21,000,000 

4.100.000 

16,500,000 

13,6H 

ILegal  included  in  classiBed) 

70,846 

Korky  Mount _ 

.  Tdejram  . 

.(e) 

6,946,184 

709,464 

5,588,842 

582,974 

60,420 

Salisbury . 

Pott . 

..(e) 

5,267,094 

621,544 

3,868,046 

708,624 

I054» 

|S) 

2,487,156 

193,844 

1,970,486 

322,770 

117,766 

Total . 

.(eS) 

7,754,250 

815388 

5,838,532 

1,031,394 

120,512 

Siflhy . 

Star . 

..(e) 

3,954,106 

461,706 

3,005,850 

486,5.50 

238,280 

( Loral  included  in  claari6rd1 

55,58; 

Statesville . 

.Z)ai7y  . 

..(e) 

2,549,484 

128,80> 

Record . 

..(e) 

2,804,032 

360,136 

2,312,002 

102,508 

100,144 

Washington . 

.iVeire . 

..(e) 

2,081,422 

482,090 

1,465,562 

111,566 

WiiminRton . 

.Star . 

(m) 

4,979,227 

1,172,543 

2,926,140 

714,140 

:<(KL560 

Ne^n . 

..(e) 

4,650,170 

1,171,926 

2,865,940 

607,726 

101,824 

Star-Xews . 

..(8) 

1,898,454 

126,460 

1,435,252 

314,384 

42,322 

Total . 

meS) 

11,527.851 

2,470,929 

7,227,3.32 

1,636,250 

20,or 

Wibon . 

.Times . 

..(e) 

3,736,848 

792,484 

2,598,144 

287,402 

43,0M 

Vinstnn-Salem . . . 

.Journal . 

.(in) 

9,131,976 

1,543,710 

5,945,884 

1,527,834 

58,4r 

SenHn^ . 

..(e) 

9,277,912 

1,467,914 

6,489,056 

1,301,678 

60,796 

Juuma|..''entinel 

..(8) 

3,785320 

451,878 

2,806,468 

517,566 

32,886 

Total  . 

fmeSA 

22.195,208 

3,463,502 

15,241,408 

3,347.078 

128,614 

64,000 

NORTH  DAKOTA 

81,144 

Bwnarrk . 

.  TrihuHf  ..... 

...(e) 

4,113,745 

812,861 

2,884,804 

296,184 

145,151 

Dickinson . 

.  Press . . 

..(mi 

2.219,588 

417,242 

1,584,562 

151,816 

50,012 

Fargo . 

.  Korum  . 

..(m) 

5,897,662 

1,221,973 

3,581.303 

1,087,614 

25,376 

(e) 

6,797,850 

1,260,211 

3,875,933 

1,515,897 

37,094 

(81 

2,981,818 

283,444 

2,229,912 

46.8,223 

130,734 

f 

Total  . 

(roe!?; 

15,677,330 

2,765,628 

9,687,148 

3,071,734 

82,110 

liTviil  Forks  . . . . 

.Herald  . 

. . .  (m) 

5.256,230 

799,232 

3,507,826 

866,250 

(e) 

5,368,818 

816,312 

3,498,110 

1,054,396 

(8) 

820,836 

76,960 

176,960 

566,790 

Total . 

.  (meS) 

11.445,884 

1,692,504 

7,182,896 

2,487,436 

8,7W 

Mandan . 

, .  Pioneer . 

...(e) 

2,653,883 

807,671 

1,638,.532 

160,355 

Iir2,2(l6 

Minot . 

,  .Afeies . 

...(e) 

5,521,968 

900.326 

3,783.948 

792,460 

46,066 

ViBeyCity . 

, .  Time»-Retord. . . 

•..fe) 

2,769,092 

377.9.56 

1,913,.583 

405,293 

WiBiston . 

, .  Herald  .  ... 

...(e) 

2,296,854 

445.452 

1,583,610 

242,256 

102,004 

OHIO 

62,412 

Ashland . 

.Tin  en-fJniftU  .. 

..(ei 

5,472,277 

559,117 

4,108,720 

735,238 

AIOI 

Athens . 

.Mesnentjer. . 

.(eS) 

7,743,421 

682,722 

5,069,260 

1.943.866 

Bdlrfontaine . 

.Examiner . 

..(e) 

4,765,844 

573,628 

3,688,832 

440,902 

BeOerue 

.  Gaielie . 

..(e) 

2,293,275 

330,183 

1,794,.594 

149,681 

Bowling  (Jreen. . . 

.  SentineUTrihuhe 

..(e) 

3,739,176 

388,122 

2,765,6.30 

499,072 

Hurvnis 

.  Tdeiraph-Forum 

..(e) 

3,386,913 

478,772 

2,219,280 

638,069 

''afflhridge . 

.Jeffertonian .... 

..(e) 

5,395,551 

498,327 

3,732,575 

1,093,504 

f^'anton . 

.Repoftiorp  . 

..(e) 

17,555,986 

2,611.560 

11,504,920 

3,255,252 

(8) 

6,054,454 

637,938 

4,423,076 

993,258 

Total . 

.eSI 

23,610,440 

3,249,498 

15,927,996 

4,248,510 

I'elina . 

.Standard  ... 

...(e) 

2,717,767 

332,571 

1,818,856 

537,508 

i 

*'bUtirothe. . . . 

..Gaiette . 

.  (e) 

6,746,827 

684,131 

4,4.53,617 

1,514,814 

22.12; 

Oinrinnati  . 

.Enquirer 

im) 

13,005,645 

2.069322 

5,663,533 

4,404,644 

34,426 

(8) 

13,638,226 

2,939,875 

7,722,191 

2,501,168 

Total . 

.imS) 

26,643,871 

5,009,197 

13,385,724 

6,905,812 

34,726 

Tiwes-a^^ar 

..(e) 

3,565,065 

185.124 

3,379,941 

(Classififd  and  tefcal  included  in  locals 

I'ildeville  .. 

Herald  . 

..(e) 

3,837,246 

441,924 

2.892.084 

433,566 

Ikiekocton  . 

, .  Tribune . 

.(eS) 

5,622394 

632,282 

3,729,342 

1,205,960 

Be6ance. . 

,  .Creacent-.VewR. . 

..(e) 

3,719,394 

518,252 

2,906.470 

256,480 

Waware  . . . 

,  .Gatette . 

..(e) 

3,070,536 

390,180 

2,279,774 

353,598 

55,806 

Dover  .. 

Reporter  .... 

..(e) 

5,263,643 

603,533 

3,730,076 

877,044 

46.502 

East  Liverpool 

Reriev . 

..(e) 

9,544,766 

835,436 

6,936,076 

l,68l,.330 

50,624 

Findlav  . 

.  Republican- 

51, 

Courier . 

(m) 

7,262,260 

655.800 

5,342,596 

1,157,464 

Fustoria  . 

.  .Retieic  Timer. . . 

..(e) 

4,600,629 

458,233 

3,753,423 

356,571 

^reohont 

.ffem:Me*renger. 

..(e) 

6,964,134 

627,620 

5,990,446 

278,628 

^oalinn 

Inquirer 

..fe) 

3,368,706 

398,524 

2,608,102 

360,080 

(I,rgat  included  in  classified) 

^^ipolis  . . 

.  Triune  ...... 

.  .(e) 

2,786,140 

2,240,322 

351,8.34 

155,596 

So^f* 

CreenBeld  . 

.  Timer  . . . 

..(e) 

1,705,496 

214,586 

1,315,692 

61,050 

36,28> 

Greenville . . . 

.  ddsoeofe . 

•  fe) 

4,083,716 

460,572 

3,102,162 

437.010 

i  36,086 

Hamilton 

.JoumalSevn  . . 

...(e) 

10,667,502 

1.206.814 

8,206,142 

1,090,788 

1  26,166 

Ifoaton 

.  Tribune  . 

...(e) 

4,636,156 

511,882 

3,380,258 

701,722 

1  Kenton  . . 

(  61,264 

1 

RepubHean  . . 

...(e) 

2,9613.32 

372,386 

2.380,406 

154,826 

0,  1951 

IeDIT  0  R 
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Pub- 

Total 

Display 

Classi- 

Legal 
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Paper 

lished 

Linage 

Natioral 

Local 

fled 

Legal 

Lancaster . 

Kagle-Gautte .  . . 

..(e) 

7,434,616 

695,674 

5,570,152 

1,055,068 

113,722 

Lima . 

!fem . 

..(e) 

10,87538 

1,222,326 

7,946,722 

1,616,552 

89,768 

(S) 

4,206,944 

181,818 

3,254,244 

764,246 

6,636 

Total . . 

.(eS) 

15,082,312 

1,404,144 

11,200,966 

2,380,798 

96,404 

74,634 

Logan . 

..VcifS . 

..(e) 

3,221,272 

379,936 

2,404,867 

397,698 

38.771 

73,066 

Ixrrain . 

.Journal . 

..(e) 

8,444,926 

736,428 

5,980,954 

1,613318 

114,226 

65,786 

News . 

..(S) 

591,180 

88,806 

455,882 

15,288 

31,204 

87,262 

Mansfield . 

..Veiri-JournoZ  .. 

..(e) 

9,346,540 

1,045,100 

6,354,334 

1,870,330 

$3,063 

9,352 

(8) 

2,806,202 

133,840 

2,105,706 

559,020 

350 

96,614 

Total . 

.feS) 

12,152,742 

1,178,940 

8.460,040 

2,429,350 

83,412 

112,672 

Marietta . 

.  Timer . 

..(e) 

5,882,464 

591,766 

4,422,726 

761,832 

106.120 

Marion . 

.Slur . 

..(e1 

11,416,888 

924,392 

8,273,776 

2,118,578 

100,142 

Martins  Ferry  ... 

.  Timet-Ltadrr  . . 

..(e) 

6,736,520 

704,284 

5,011.454 

951,426 

69356 

Marysville . 

.  Tribune . 

..(e) 

2,130,033 

.307,108 

1,569,084 

223,356 

30,485 

MechanicsburiC. . . 

.  Tdegram . 

..(e) 

769,784 

266,666 

459,200 

30,338 

13,580 

64,904 

Middletown . 

.Journtd . 

..(e) 

8,555,484 

854,672 

5,979,596 

1,635,304 

65,912 

68,880 

.Vevs  Journal .  . . 

..(S) 

3,047,646 

189,6.30 

2,249,688 

608,328 

56 

Total . 

.(eS) 

11,603,130 

1,044,302 

8,229,284 

2,263,632 

65,912 

68,936 

Mount  Vernon  . 

..Vew, . 

..(e) 

4,861,892 

666,680 

3,510,234 

618,674 

66,304 

Newark . 

.Adtoeate . 

..(e) 

8,423,798 

820, 162 

5,908,042 

1,319,098 

76,496 

Xew  Philadelphia.,  rimes . 

..(e) 

5,138,322 

633,164 

3,550,274 

867,202 

76,062 

Nilee . 

.  Tima . 

..(e) 

4,049,542 

315,231 

3,191,727 

461,359 

81,025 

29,386 

Norwalk . 

.  Redertor~I/eratd 

..(e) 

3,058,110 

609,700 

2,299,514 

148, K96 

. 

22,204 

(Legal  included  in  loral) 

166,404 

Piqua . 

.Call . 

..(e) 

4,552,576 

514,220 

3,567,228 

421,918 

49.210 

4.578 

Portsmouth . 

.  Times . 

..(e) 

11,531,800 

1,022,700 

8.6l?,716 

1,824..354 

72,030 

22,358 

Ravenna . 

Record  and  Courier^ 

193,340 

Tribune . 

..(e) 

5.099,019 

574,305 

3,502.674 

930,264 

91,776 

58,817 

Salem . 

..Vers . 

...(e) 

6,032,194 

668,416 

4,170,768 

1,134,980 

58,030 

114,548 

(Readers  included  in  classiCed) 

19,264 

Sandusky . 

.  Reqider.Slar-\e«  $. .  (e) 

7,919,051 

864,343 

5,862,736 

1,235.077 

56,794 

9,408 

Sidney . 

..Veirs . 

...(e) 

5,633,241 

421,101 

4,887,255 

273,863 

51,022 

143,220 

Springfield . 

.  \ewi  and  Sun . . 

.  .(m) 

9,853,970 

1,478,736 

6.323.786 

1,827,420 

66,500 

(e) 

9,913,260 

1,478,428 

6,343,848 

1,828,092 

109,634 

(3) 

2,553,320 

415338 

1,642,550 

425.330 

2,758 

119,896 

Total . 

('meS) 

22,320,550 

3,372,502 

14,310,184 

4,081,042 

178,892 

65,968 

Steubenville .... 

.  Hernld~Star . 

...(e) 

13,975,290 

1322,804 

10,679,928 

1,833,230 

139328 

6,772 

(Readers  included  with  classified) 

145,809 

Tiffin . 

.  .\dnrti>er-Trihutte..{e) 

5.162,648 

602,829 

3,927,652 

577,541 

54,626 

239 

Troy . 

.VeiM . 

...(e) 

3,422,885 

469,079 

2,693,926 

217,680 

52300 

152,820 

Urbana . 

Ciliten . 

...(0) 

2,925,552 

447,300 

2,020,746 

407,792 

49,714 

82,922 

Van  Wert . 

.  Timer^BuHetir . . 

...(e) 

4,200,294 

528,108 

3,345372 

275,016 

51,898 

Warren . 

.  Tribuno-Ckronidt .  .  (e) 

14,423,976 

1,198,498 

11,068,960 

2,028,922 

127,566 

126 

Washington  C.  H 

Record-Herald . . 

...(e) 

4,946.824 

494,166 

3,865,449 

546,665 

40,544 

83,048 

Wilmington . 

.yeico^ournal  . . 

...(e) 

4,915,288 

463,512 

3,990,980 

397,742 

63,054 

45,907 

Wooster . 

Record . 

...(e) 

5,883,400 

564,704 

4,340,420 

978,276 

45,234 

(Legal  included  in  classified) 

78.260 

Xenia . 

GmelU  . 

...(e) 

4,979,268 

553,098 

3,818,878 

537,830 

49.462 

21,«SK 

Zanesville . 

Times  Recorder 

(m) 

7,896,952 

1,086,428 

4,987,528 

1,754.970 

68,026 

Signal . 

...(e) 

7,896.952 

1,086,428 

4,987,528 

1,754.970 

68,026 

Times-Signal . . . 

...(S) 

2.004,716 

152,040 

U82.276 

470,400 

69,202 

Total . 

(meS) 

17,798,620 

2,324,896 

11.^57332 

3.980.340 

136,052 

47,573 

62,482 

18,817 

OKLAHOMA 

86,352 

.\da . 

.  .VsifR . .  . 

...(e) 

3,153,579 

519.841 

2,362,122 

242,224 

29,392 

71,145 

(3) 

1,505,6$! 

125,879 

1,313,760 

63,382 

2,660 

184,254 

Total . 

..(eS) 

4,659,260 

645.720 

3,675,882 

305.606 

32,052 

182 

Alva . 

.  Retieie-Courier  . 

..(eS) 

2,323,936 

293,040 

1.821,960 

179,088 

29,848 

184,435 

.Anadarko . 

.Sewn . 

..(eS) 

2,732,670 

297346 

2,204,748 

183,456 

47,120 

28,832 

Ardmore . 

..\rdmoreite . 

..(eS) 

5,779,956 

631,414 

4,796,442 

290,542 

61,558 

94.265 

Bartlesville 

Evaminer . 

..(m) 

3,157,940 

477,033 

2,147,320 

460,031 

73,586 

70,014 

Enlerprite 

.  .(e) 

3,384,838 

525.004 

2,319,237 

513,371 

27,226 

52i 

(3) 

1,689.474 

176.-295 

1,354,875 

152,225 

6,079 

70,537 

Total 

'.meS) 

8,232,252 

1,178,302 

5.821.432 

1,125,627 

106,891 

(All 

sold  forced  combination  except  legal) 

Blackwell  . 

Journal^Tribune. 

.(eS) 

4,229,792 

371,784 

3,588,984 

186,676 

82,348 

69,692 

( *bickasha . 

.  Eipreu . 

...(e) 

5,436,555 

549,116 

4,160,983 

689,587 

36,869 

54,810 

(lushing . 

.Ciliun . 

..(eS) 

2.902,284 

326,900 

2,282.686 

254,520 

38.178 

38,192 

Dun(*an . 

.  Banner . 

...(e) 

3,107,658 

383,005 

2,322.123 

356.778 

45,753 

(3) 

1,021,916 

95,844 

836,864 

88,522 

686 

52,990 

(eS) 

4,129,574 

478,849 

3,158,987 

445,300 

46,438 

91,924 

Durant . 

.  Democrat . . 

..(e8) 

3,015,900 

450,258 

2,399,642 

166,000 

106,400 

(Legal  included  in  classified) 

32,402 

El  RelK.  . 

Tribune  . . 

...(e) 

194,594 

20.102 

149,619 

21.278 

3,565 

67,440 

(3) 

57,551 

5,211 

47.373 

4.955 

12 

Total . 

.feS) 

252,145 

25313 

196,992 

26,233 

3,607 

Enid .  . 

News . 

.  .(m) 

6,408,417 

700,309 

4,299,029 

1,186.297 

222,782 

38,388 

Eagle . 

..(e) 

6.408.417 

700309 

4,299,029 

1,186.297 

222,782 

14,168 

News . 

...(8) 

2,789.550 

72,360 

2,270,982 

403.844 

42,364 

83,972 

Total  . 

15,606,384 

1,472,978 

10,869,040 

2.n8,438 

487.928 

163,758 

Krederii-k . 

.Leader . 

...(e) 

2.908.188 

280,000 

2.450,000 

91,728 

86,460 

Guthrie . 

.  lisader . 

.(mS) 

2,728,810 

364,196 

1,904,154 

416,570 

43,890 

5;{,9I4 

Holden  ville . 

.Vews . 

..(eS) 

2,191,955 

294,339 

1,867,697 

119,987 

109,931 

85 


OKLAHOMA— Contimed 


PENNSYLVANIA— CentiRMd 


Pub- 

Total 

Display 

Classl- 

City 

Paper 

lished 

Linage 

National 

Local 

tied 

Legal 

Lawton . 

Press . 

.(m) 

1,827,756 

646,674 

993,258 

185,388 

2,436 

ComtiivHon . 

..(e) 

5,134,094 

651,490 

4,213,636 

182,658 

86,310 

Const. -Press . 

..(S) 

1,354,430 

78,176 

1,219,484 

49,490 

7,280 

Total . (meS) 

8,316,280 

1,376,340 

6,426,378 

417,536 

96,026 

McAlester . 

.News  CapUai _ 

..(e) 

4,158,910 

619,514 

3,176,908 

362,488 

(Legal  included  in  classified) 

Miami . 

.Nexit-Rtcord . 

..(e) 

3,493,266 

379,218 

2,727,564 

349,930 

36,554 

(S) 

1,466,668 

102,256 

1,180,536 

181,986 

1,890 

Total . 

.(eS) 

4,959,934 

481,474 

3,908,100 

531,916 

38,444 

Norman . 

.Trnmcrijd . 

.(eS) 

5,264,560 

377.832 

4,387,922 

400,022 

98,784 

Nowata . 

.Star . 

..(e) 

2,016,000 

171,440 

1,668,200 

126,000 

50,400 

Okemah . . . 

.Lendtr . 

..(e) 

1,,542,110 

281  ,.526 

1,052,364 

138,880 

69,340 

Pauls  V’alley . 

.Den  oerai . 

..(e) 

2,5.50,128 

323,652 

1,832,278 

373,730 

20,258 

Pawhuska . 

.Journal-Capital.. 

.(eS) 

2,162,993 

264..5.51 

1,7.50,835 

139,601 

Ponca  City . 

.Newt . 

..(e) 

4,375,322 

527,268 

2,999,514 

788,424 

60,116 

(S) 

1,563,968 

75,343 

1,210,902 

269,724 

7,994 

(eS) 

5,939,290 

602,616 

4,210,416 

1,0.58,148 

68,110 

Sapulpa . 

.Herald . 

..(e) 

2,447,039 

293.692 

2,018,744 

100,702 

33,901 

(S) 

604,646 

55,706 

526,302 

20,958 

1,680 

Total . 

.(eS) 

3,051,685 

349,398 

2,545,046 

121,660 

35,581 

Sayre . 

.  HeadHnht~Joumal 

..fe) 

3,317,450 

221,458 

1,908,858 

1,134,402 

52,732 

Shawnee . 

.News-Star . 

.(m) 

4,213,790 

613,298 

2,766,568 

794,920 

39,004 

(S) 

1,678,110 

58,114 

1,425,872 

190,904 

3,220 

Total . 

(mS) 

5,891,900 

671,412 

4,192,440 

985,824 

42,224 

Stillwater . 

.  Xewi~Pres$ . 

..(e) 

3,295,984 

412,516 

2,078,132 

781,018 

24,318 

(S) 

1,505,238 

64,974 

1,236,256 

202,902 

1,106 

Total . 

.(eS) 

4,801,222 

477,490 

3,314,388 

983,920 

25.4‘’4 

Vinita . 

.Joumai . 

..(e) 

2,586,080 

180,000 

2,126,000 

262,080 

(Legal  included  in  classified) 

OREGON 

Albany . 

.  Democrat-Herald 

..(e) 

4,696,664 

703,934 

3,305,512 

630,798 

56,420 

Ashland . 

.Tiding! . 

..(e) 

2,320,486 

362,278 

1,475,614 

343,644 

84,168 

(54,782  lines  readers  included  in  total) 

Astoria . 

.  Aslorian-Budgei . 

..(e) 

3,883,471 

836,405 

3,067,961 

409,649 

79,230 

Baker . 

.  DemocraUHerald 

..(e) 

2,200,968 

533,876 

1,267,518 

317,296 

82,278 

Bend . 

.  Bulletin . 

..(e) 

3,700,284 

771,813 

2,451,631 

394,758 

82,082 

Coos  Bay . 

Timet . 

..(e) 

351,780 

56,764 

226,618 

59,105 

9,141 

Corvallis . 

.Gazette-Timet. . . 

..(e) 

4,491,844 

624,498 

2,928,996 

832,916 

105,434 

Grants  Pass . 

.  Courier . 

..(e) 

3,847.984 

603,442 

2,288,566 

835,548 

120,428 

Klamath  Falls. . . 

.Herald  and  Newt 

..(e) 

6,527,878 

1,195,740 

4,097,268 

1,117,578 

117,292 

La  Grande . 

.Olterrer . 

.-(e) 

2,632,985 

531,541 

1,532,941 

520,091 

48,412 

Medford . 

.MaU  Tribune... 

.(eS) 

7,580.258 

1,186,304 

5,341,679 

945,175 

107,100 

(Readers  included  in  classified) 

Oreiton  City . 

.Enterprise-Courier(m) 

3,006,553 

600,762 

1,988,984 

219,648 

197,159 

Pendleton . 

.  Eaet  Oregonian . . , 

..(e) 

4,374,288 

870,973 

2,820.150 

596,141 

87,024 

Roseburg . 

.Newt  Review . 

..(e) 

5,688,116 

811,209 

3,972,045 

798,238 

106,624 

Salem . 

.  Capital  Joumai . . 

..(e) 

7,244.269 

1,347,603 

4,846,555 

999,842 

50,269 

Statesman . 

(mS) 

7,125,130 

814,776 

4,872,570 

1,380,105 

57,679 

The  Dalles . 

.Chronicle . 

.(eS) 

300,496 

50,778 

201,978 

44,534 

3,206 

PENNSYLVANIA 

Allentown . 

..CaU . 

..(n>) 

14,454,708 

1,915,564 

10,529,288 

1,833,230 

176,666 

Chronicle . 

...(e) 

17,169,334 

2,106,706 

13,188,420 

1,820,392 

53,816 

Call . 

..(S) 

3,433,164 

191,786 

2,896,124 

344,540 

714 

Total . 

(meS) 

35,057,206 

4,214,056 

26,613,832 

3,998,162 

231,196 

Altoonna. . 

.  .Mirror . 

...(e) 

12,244,869 

1,530,634 

8,981,693 

1,732,542 

(Legal  included  in  classified) 

Tribune . 

. . .  (m) 

4,739,504 

350,266 

3353,038 

536,200 

(Legal  included  under  classified) 

Ambridge  . 

.  Citizen . 

...(e) 

4,052,880 

429,536 

2,949,954 

626,652 

46,738 

beaver-Kochester 

and  Aliquippa.. 

.Beaver  Valley  Timet 

.iliquipna  edition 

..(e) 

6,658,540 

662,004 

4,495,498 

1,335,852 

165,186 

Beaver-Roehetier  ed  .(e) 

7,687,036 

662,004 

5,523,994 

1,335,852 

165,186 

(.All  National,  classified  and  legal  ate  sold  in 

combination  only.) 

Beaver  Falls _ 

.  .SeiPt-Tribune. . . 

...(e) 

9,413,824 

681,226 

8,095,934 

542,262 

94,402 

bethlehem . 

.  .Globe-Timet . . .. 

...(e) 

11,176,830 

1,282,176 

8.602.482 

1,199,436 

92,736 

Bloomsburg . 

. .  Press . 

..(m) 

5.200.273 

391.768 

(Local  includes  classified  and  legal) 

Bradford . 

.  .Era . 

..(m) 

5,806,468 

548,527 

4,561,215 

641,803 

54,923 

Brownsville . 

. .  Telegraph . 

...(e) 

3,686,690 

414,848 

2,973,614 

248,556 

49,672 

Butler . 

.  .Eagle . 

.(e) 

10,390,318 

856.136 

7,754,180 

1,683,031 

96,971 

Carlisle . 

.  Sentinel  . 

...(e) 

5,306,294 

Charleroi . 

.  ..Mail . 

...(e) 

2,833,050 

373,330 

2,459,720 

432,726 

(Legal  included  in  classified) 

Chester . 

.  Timet . 

...(e) 

11,445,154 

927,444 

8,395,114 

2,004,170 

118,426 

Clearfield . 

. .  Proqrett . 

...(e) 

5,348.326 

445.088 

4.506,306 

297,108 

99,824 

Coatesville . 

.  .Record . 

...fe) 

5,524,526 

599,745 

4,470,214 

454.566 

(Legal  included  under  classified) 

Columbia . 

..Newt . 

..(e) 

1,995,776 

182,602 

1,776,922 

36,252 

(Legal  included  in  classified) 

Connellsville. . . . 

.  .Conner . 

(e) 

5,003,779 

511,053 

4.012,764 

436,898 

43,064 

Corry . 

.  .Journal.  .  . 

■  .  (e) 

3,797,984 

355,782 

3,103,044 

283,444 

.35,714 

Pub- 

Total 

Display 

Clatsi- 

City 

Paper  lithed 

Linage 

National 

Local 

fled 

Laid 

Danville . 

.News . 

..(m) 

2,497,882 

444,532 

1,956,434 

96,816 

(Legal  included  in  classified) 

Doylestown . 

Intelligeneer .... 

..(e) 

2,576,938 

523,691 

1,755,663 

211,008 

36,W 

EUwoodCity . 

.Ledger . 

..(e) 

3,645,824 

465,080 

2,821,952 

312,802 

45,M 

(Classified  includes  47,880  lines  of  display] 

Franklin . 

.Newt-Herald _ 

..(e) 

3,931,130 

452,837 

3,346,126 

94,941 

37fl 

Gettysburg . 

.  Timet . 

..(e) 

4,861,956 

501,312 

3,006,276 

305,242 

4».a 

Greenville . 

.Record^Arffut. .. 

..(e) 

9,817,253 

345.539 

3,910,816 

531,552 

29jg 

Greensburg . 

.  Review . 

.(m) 

9,236,962 

737,464 

7,574,392 

839.846 

85JH 

Tribune . 

..(e) 

18,211,650 

734,888 

7,549,976 

842,408 

84J3 

Total . 

(me) 

6,448,612 

1,472,352 

15,124,368 

1,682,254 

169,01 

Hanover . 

.Sun . 

..(e) 

3,559,490 

431,648 

5,475,372 

602,112 

503Si 

Homestead . 

.}fettenger . 

..(e) 

4,373,732 

262,739 

2,863,956 

217,476 

29561 

Huntingdon . 

.Newt . 

..(e) 

6,992,008 

454,734 

4,298,328 

168,033 

7646 

Indiana . 

.Gazette . 

..(e) 

3,539,771 

578,529 

5,542.057 

368,200 

50,9S 

Jeannette . 

.News^THepatek. . 

..(0) 

3,958,231 

367,539 

3,134.002 

434,700 

21,90 

Kane . 

.Republican . 

..(e) 

2,731,564 

311,450 

2,330.068 

71,960 

17,18 

Kittanning . 

.  Simn.tor'p  Leaderm 

Tirret . 

...(e) 

5,093,370 

626,850 

3,919,531 

370,930 

122,08 

Ijancaster . 

Int«'llieencer-.Toumal 

and  New  Era. 

.(me) 

12,501,961 

2,077,000 

7,866,765 

2,462.887 

9&L8 

(S) 

2,704,187 

131,202 

1,406,846 

434,018 

6 

Total . 

(meS) 

15,206,148 

2,208,202 

9,273,611 

2,896,905 

98,12 

(Momine  an«l  evening  sold  only  in  combination  except  far  1 

legal,  divided  as  16,579  a.  m.  and  81,547  p.  m 

.) 

lansdale . 

.North  Pern  Reporter(e) 

4,344,749 

391,166 

3,365,043 

546,359 

42,161 

Lewistown . 

.  Sentinel . 

.  .(m) 

8,194,620 

612,444 

7,114,884 

467,292 

(T/ceal  included  in  classified) 

I-ock  Haven . 

.Erprett . 

..(c) 

4,248,240 

554,191 

3,529,362 

112,797 

51.9« 

McKeesport . 

.  Newt . 

..(e) 

13,398,378 

977,795 

10,866,865 

1,453,195 

1005S 

Mahanoy  City . . . 

.  Record^A  meriran 

..(e) 

3,358,225 

440,711 

2,76.3,817 

120,202 

24.0! 

Milton . 

.Standard . 

..(e) 

2,418,249 

274,013 

1,907.856 

210,664 

25,2! 

Monessen . 

Independent.  . .. 

..(e) 

4,003,163 

3.56,097 

3,351,394 

261,135 

SLSr 

Mount  Carmel  . 

Item . 

..(e) 

3,195.944 

398.691 

2,663,108 

92,664 

41,461 

Nanticoke . 

Prett . 

..(e) 

381,602 

121,493 

196.844 

41,290 

21,15 

New  Castle . 

.  Newt . 

..(e) 

12,039,902 

879.526 

9,958,910 

1,118,530 

8t«( 

New  Kensington. 

.  Dimatrh . 

..(e) 

10,525,343 

640,273 

9,062,242 

760,017 

6241! 

Norristown . 

.  Timet-Hernld  . . 

..(e) 

8,834,049 

1,111,188 

6,404,860 

1,227,913 

904* 

Oil  City . 

.  Oil  City  Derrick 

and  Blizzard. 

.(me) 

6,749.144 

644,901 

5,279,379 

784,559 

404(6 

(All  advertiang  runs  in  both  morning  and  evening  editioB  1 

Phoenixville .... 

.Retiuhlican . 

...(e) 

3,389,534 

549,094 

2,407,734 

412,706 

(I.egsl  included  in  classified) 

Pottstown . 

.Meroiry . 

.  (m) 

8,827.910 

754,670 

6,715,338 

1,289,778 

C8.UI 

Pottaville . 

.Jourtiol . 

...(e) 

6,954,710 

397,782 

6,315,834 

241,094 

(Legal  included  in  classified) 

Repufdican . 

...(e) 

6,526,352 

756,574 

5,212,018 

507,318 

5(i.4e 

(Clasnfied  iorludea  189,826  Lines  of  display.  Add  to  Mi  I 

14,994  readers) 

Punxsutawney . . 

.Spirit . 

...(e) 

3,641,113 

377,729 

2,883,825 

342.171 

37444 

Renovo . 

.  Record . 

...(e) 

944,149 

153,559 

758,716 

6,038 

204* 

8t.  Marys . 

.Prett . 

...(e) 

1,740,803 

306,143 

1,324,087 

83,141 

2748 

Shamokin . 

.Newe^Ditpaich. . 

...(e) 

5327,238 

643,034 

4,146,940 

488,278 

484« 

Sharon . 

Herald . 

...(e) 

10345.314 

984,634 

7,195,034 

2,090,382 

75441 

Shenandoah .... 

Herald . 

...(•) 

4.735308 

503,034 

4.007,248 

195,650 

29,1« 

Somerset . 

.  American . 

..(m) 

3,416,899 

437,210 

2,576,576 

341,083 

6241 

Sunbury . 

.  Item . 

...(e) 

6,393317 

721,671 

5,294,856 

332,320 

4443 

State  College- 

Bellefonte . 

.Centre-Timet. . 

...(e) 

4,139,632 

480,121 

3,437,177 

222,334 

(Legal  included  in  classified) 

Stroudsburg. . . . 

.  Record . 

..(m) 

4,904,256 

588,238 

3,590,902 

663,62$ 

6I.4« 

lamaoua . 

.  Courier . 

...(e) 

4,589,108 

406,350 

3,906,426 

276,332 

. 

(Legal  included  under  local) 

Tarentum . 

.  Valley  Seim. . .. 

...(e) 

8,868.653 

384,863 

7,368,070 

960,298 

hW.C- 

Towanda . 

.  Re\uew . 

..(m) 

2393.986 

315,126 

1,680,770 

398,090 

(Legal  included  in  classified) 

Tyrone . 

Herald . 

...(e) 

2,410,185 

289,391 

1,974,349 

127,384 

Uniontown . 

.  Herald  and 

Standard . 

.(me) 

7,325,612 

802,130 

5,323,794 

1,107,204 

oiiu 

V'andergrift . 

...Veirt . 

...(e) 

2,690,072 

460,866 

2,056,628 

15545$ 

i:45 

Warren . 

.Timet-ilirror. . 

...(e) 

5,418,345 

658,539 

4,393,906 

258,698 

lOT,?!: 

Waynesboro .... 

.  Record-Herald . 

...(e) 

4,144,560 

405,937 

3,391,976 

298,312 

4V^ 

Waynesburg .... 

. .  Democrat 

Messenger  . . 

...(m) 

1,804,691 

316,288 

1,346,954 

85,029 

■Vi.iS 

West  Chester. . . 

.  .Local  Newt  . . . 

...(e) 

5.246,086 

842,061 

2,953,066 

1,450,959 

(Legal  included  in  classified) 

Williamsport . . . . 

.  Gazette-Bulletin . .  (m) 

6,662,362 

1,025,696 

4,598,104 

1,038,562 

iSun . 

....(e) 

8,664,852 

1,019,354 

6,606,936 

1,038,562 

Grit . 

...(S) 

1,986,285 

157,563 

1,761,228 

67,494 

(Legal  included  in  classified) 

Total . 

(meS) 

15,327,214 

2,045,050 

11,205,040 

2,077,124 

(Legal  included  in  classified) 

York . 

. .  Ditpaleh . 

....(e) 

22,254,848 

1,398,630 

12,029,673 

1,291,935 

ITO,!* 

Gazette  and  Daily .  (m) 

6,196,484 

366,702 

4,634,182 

1,195.530 

(Load  included  in  cluaified) 
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New] 


West 


Vest 

Wood 


Chari 


Florer 

Green 


Orani! 
Rock  1 
Sparta 


Sumte 

Doion 


Aberdt 


Dead* 

and 


Huron 

Mitche 

Rapid 


Siou  I 


Watert 

Taaktc 


Btiitol 

ChatU 


CWrela 

ColumI 

Hyenbi 

Eliiabe 


dackaoD 

Johnaoi 

Knapi 

Maryvi 

Morrist 

Murfre< 

OakRi, 


8helby> 
Union  C 


Alice 

Abilene 


EDI 


TEXAS— CoRtiRiad 


RHODE  ISLAND 


‘-•Iri 


8t,W 

4S,M 

I 

3741 
49.11 
294« 
854H 
$443 
169,0! 
5041 
294« 
7046 
50, 9S 
21,» 
17,m 

122,01 

« 

■Trept  lot 

m.) 

42,181 


51,9( 

1004S 

24.01 

25,31 

344r 

41,481 

21,97) 

8241 

62411 

904ii 

4046 

i;  editiaa 


68.11 


1  50.46 

1(1  to  lam 


3746 

20411 

2748 

4846 

7541 

29,16 

6246 

4444 


ig  IM, 

M) 

^  M. 


City  Paper 

Newport . ffeu$ . . 


Pub¬ 

lished 


.(t) 


Total 

Linage 

7,329.628 


Display 

National  Local 


Classi¬ 

fied 


Legal 


Westerly . Sun. 


.(e)  4.195,712 


West  Warwick _ Pauiuxet  VaUey 

Timet . 

Woonsocket . CoB . 


657,439  6,273,546  398,643 

(Legal  included  in  local) 

412,727  3,495,513  287,472 

(Legal  included  in  local) 


2,721,922 

7,750,670 


256,755  2,368,996 

1,283,989  6,122,941 


SOUTH  CAROLINA 

. News  and  Courier,  (m)  7,131,792  1,743,651  4,131,611 

. (e)  10.408.926  2,097,360  6.924,590 

News  and  Courier  .  (S)  3,967,373  496,259  2,986,173 

Total . (meS)  2I,.50S,09t  4,337,270  14,042,374 

. ^e’fs. . (mS)  5,629,820  705,236  4,5'>6,594 

Greenville . New . (mS)  13,070,.534  1,916,351  8,991,464 

(3)  3,631,100  . 

Pit'lmor.t . (e)  12,828,268  1,826,401  8,926,532 

Total . (meS)  25,898,802  3,742,752  17,917,996 


61,682 

343,740 


1,191,937 

1,308.740 

468.534 


34,489 


64,593 

78,236 

16,407 


2,969,211  159,236 

367,990  . 


2,075,336 

4,238,054 


. Times  &  Democrat(m)  3,580,556 

8“'''  Hill . Herald . (el  4,444,608 

®l’"l*”*>urg . Herald  and  Journal(m)  6,163,795 

(e)  6,097.823 

(3)  2,108,764 

Total . (me.3)  14,370,382 

. Item . (e)  4,027,058 


(74,494  lines  of  legal  included  in  display) 


Union. 


Tiwif* . (e)  1,747.043 


442,400  2,702,910 

496.384  3,544,198 

627,802  4,920,766  548,205 

627,802  4,920,766  546,205 

191,772  1,675,758  241,234 

1,447,376  11,517.290  1,333,644 

560,000  3,008,131  458,927 

(1.,egal  included  in  classified) 
197,206  1,540,000  2,837 

(.\n  figures  are  approximate) 


250,516  184,730 

3.50,014  54.012 


69,022 

3,050 


7,000 


SOUTH  DAKOTA 


Aberdeen . A merica n-\ews ...  .(e) 

(3) 

Total . (eS) 

Deadwood 

®stl  Lead . Pioreer  Timet  and 

Lead  Call . (e) 


3,980,312 

2,114,6.30 

6,094,942 


668,850 

213,458 

882,308 


2,488,178 

1,629.586 

4,117,764 


682,206  141,078 

271,586  . 

953,792  141,078 


Biton . Huroitile  <t 


2,509,778  373,394  1,875,858  178,682  81,844 

(Published  in  combination.  All  advertising  appears  in 
both  papers) 


651,028  101,283 
1,011,486  64,876 


Plaintman. . . 

.(eS) 

4,089.085 

582,029 

2,754,745 

ICtcbell . 

. .  .Repullic . 

..(e) 

4,344,151 

608,790 

2,658,999 

KspidCity.... 

...Journal . 

..(e) 

4,782,540 

921,648 

2,935,128 

(3) 

1,537,998 

90,202 

1,260,252 

Total . 

.(eS) 

6,320,538 

1.011,850 

4,195480 

Ssux  Falls. . . . 

. .  .Arjut-Leader . .. 

..(e) 

6,959,693 

1,365,475 

3,677,576 

(8) 

2,536,598 

254432 

1.913.212 

Total . 

.(eS) 

9,496,291 

1,619,807 

5,590,788 

Watertown _ 

. .  .PuUie  Opinion.. 

..(e) 

4,903,454 

650,173 

3,645,726 

Ysskton .... 

. . .  Preti  and  DoAoion..  (e) 

3,021,592 

504,238 

1,942,864 

TENNESSEE 

Bnrtol  (aee  Virgiiiia) 

tnttaoooKft. . . 

...Times . 

.  (m) 

9,646,974 

1,588,781 

6,508,039 

Nem-Pree  Preti. 

...(e) 

13,914,934 

1,640,706 

10.764,384 

Times . 

...(8) 

4,234,003 

583,842 

3.276421 

Total . 

(meS) 

27,795,911 

3,813429 

20,548,644 

CIsTclaod.. 

(Legal  included  in  claa 

.  ..Banner . 

...(e) 

2,600,108 

409,556 

1,882,510 

Cohunbia  . 

.  ..Herald . 

...(e) 

2,964,041 

450,646 

2,153,175 

Oyeriburg _ 

. . .  State  Gatette. . . . 

...(e) 

2,820,020 

532424 

2,002,126 

. .  .Star . 

...(e) 

2,151,176 

270489 

1,626438 

(8) 

1,149,456 

53,711 

971,915 

Total . 

..(eS) 

3400,632 

324,100 

2,598,253 

810,054  115,710 


187,516 


28 


997,570  115,738 
1,721,412  195,230 

369,054  . 

2,090,466  195,230 


515,830 

483,322 


1,550,154 

1.509,844 

373,940 

3,433,938 

ified) 

285,936 

267,393 

249,256 

175,441 

74,480 


91,725 

91,168 


107, 

4vD)| 


^“^n . Sun . (eS) 

^““nCity . PreaM 

'hronicle .  (meS) 

Kngiport . Times-News _ (meS) 

. Timet . (e) 

. Sun .  (m) 

Murfreesboro . Sewi  Journal  . (e) 

'^'‘Bidge . OakRidger . (e)  2, 


7,640,906 
7,614,607 
6,357J72 
3,363,850 
1,345,546 
3,351,964 
(e)  2.618,280 


City  Paper 

Amarillo . News . 


Pub¬ 

lished 

. . . .  (m) 


Total 

Linage 


Athena . Retieui. 


IS)  5,101,054 
leS)  24,723,286 
.(e)  1,490,776 


Display 

Claasi- 

National 

Local 

fisd 

1,828,190 

6,224,114 

2.227,610 

1,828,218 

6,286,476 

2,227,624 

552,076 

3,833.803 

715,176 

4,208,484 

15444.392 

5,170.410 

266,742 

1,180,774 

43,260 

Le»l 


Austin . American . (m)  11,086,838 

Statetman . (e)  10,961,594 

•American- 

Statesman . (3)  4,460,358 


(Legal  included  in  classified) 

1497.848 

7,374,584 

2,114,406 

1,598,800 

7,278406 

2,084,488 

382,5^ 

3,374.406 

703,402 

3.579.198 

18,027,296 

4,902,296 

Baytown . Sun. 


(Legal  included  in  classified) 

.(e)  5,437,600  511,854  4,635,078  290.668 

(Local  includes  3,780  lines  legal) 


Big  Spring. 


Brownsville 


.Enterprise . 

, . .  ,(m) 

10,663,008 

1,783,196 

6,999,239 

1,87.3,297 

7,276 

Journal . 

...’.(e) 

10,653,105 

1,776,011 

6,990,697 

1.873.305 

12,092 

(S) 

2,764,755 

338,882 

2,040, .593 

384,148 

1,132 

Total . 

. .  (meS) 

24,079,868 

3,898,089 

16.030,529 

4,130,750 

20400 

.Herald . 

....(e) 

3,995,208 

•  593.488 

2,591,078 

799,862 

10,780 

(S) 

2,232,090 

147,238 

1,852,984 

231,602 

266 

Total . 

...(eS) 

6,227,298 

740,726 

4,444.062 

1,031,464 

11,046 

.  ye>cemf/ernlfi. . . 

...(eS) 

7,315,533 

444,145 

6,070,865 

783,734 

16,789 

.  Banner-Pre^e . . 

. (e) 

1,690,444 

346,038 

1,251,628 

81,004 

11,774 

.Herald . 

...fe) 

3,866,277 

1,104,029 

2,241,4.32 

480,248 

40,568 

(S) 

1,927,959 

247,293 

1,447,456 

233,080 

130 

Total . 

...(eS) 

5,794,236 

1,351,322 

3,688,888 

713,328 

40,698 

BuUtfin . 

. . .  (eS) 

4,26.3,672 

560.280 

2,896.992 

806,400 

Cliildress .  Index . (e) 

fS) 

Total . (eS) 

Commerce . Commerce  Journal  (eS) 


(Legal  included  in  classified) 

2,266,637  310,234  1,693,345  195,687 

981,991  77,412  848,173  48.921 

3,248,628  387,646  2,541.518  244,608 

697,724  236,452  435,386  25.886 


67,371 

7,485 

74,856 


(T.«gal  included  in  classified.  .All  figures  are  for  8  months  only) 


22.106 
92,827 
36.414 
78,490 
49,868 
249,921  128,358 

(Legal  includes  political) 

891,518  5,822,580  869,050  57,758 

823,711  6,092,254  681,016  17,500 

646,422  5.048,918  637,364  24,668 

262,248  2,835,308  232,484  33,810 

107,562  1,051,638  180,600  5,746 

298,452  2,897,524  146,384  9,604 


1,839,782  8,109,080  2,728,572 

1,834,434  8,026,844  2,713,074 

383,866  2,878,204  690.900 

4.058.082  19,014.128  6,132,546 

249,382  1,983,100  334,040 

543,424  1,084,034  350,560 

(Legal  included  in  classified) 
3,711,834  548,730  2,656,150  534,926 

1,728.958  143.500  1.365,490  216,566 

5,440,792  692,230  4,021,640  751,492 

5,434,142  567,294  4,093,880  753,424 

2,314,543  324,608  1,713,455  236,982 

3,719,194  524,103  2,642,481  515,219 

6,292,076  1,439,130  3,820,726  1,010,226 

4,320,000  313,215  3,644,285  348,750 

1,250,000  104,405  1,014,982  128,763 

5,570,000  417,620  4,659,267  477,513 

(Legal  included  in  classified) 

..(e)  1,886,130  360,472  1,379,322  126,336 

(Legal  included  in  classified) 

..(e)  3,233,013  492,663  2,308,600  431,760 

(3)  1,978,437  113,161  1.746,556  118.720 

.(eS)  5,211,4.50  605,814  4,055,156  550,480 

(Legal  included  under  classified) 

(eS)  2,565,674  402,962  2,162,717  252,000 

(Legal  included  in  classified) 

..(e)  3,009,874  563422  2,118,508  327444 

(S)  1,162,966  77,252  1,009,736  75,978 

(eS)  4,172,840  641,074  1128444  403,522 

(Legal  included  in  classified) 

Lubbock . .Avalanche . (m)  13,896,246  1,132,390  9.189434  3433.810 

Journal . (e)  13,111460  1,128,442  9.046438 

5457,790  350,896  4.459,490 


Corpus  CTiristi _ Caller . (m)  12,698,.504 

Timet . (e)  12,643,274 

Caller-Times . (S)  3,954,440 

Total . (meS)  29,296,218 

Dalhart . Texan . fe)  2,640,988 

Del  Rio . Neve-Herald . (eS)  1,978,018 


Denison . Herald . (e) 

(8) 

Total . (eS) 

Denton . Record-Chroniele .  .  (eS) 

Edinburg . Review . (m) 

Greenville . Herald . (meS) 

Harlingen . Valley  Star . (m) 

Henderson . Nevt . (e) 

(S) 

Total . (eS) 


21,070 

68422 

1,470 

91,462 

74,466 


8.400 

2,002 

11402 

19,544 

39,498 

37,391 

21,994 

13,750 

1450 

15,600 


Hillsboro . Mirror. 


Kilgore . .Vnrs  Herald. 


Total 


Lamesa . Reporter . 


Laredo . Timet. 


Total 


Lufkin . iVrtrs . 

Marshall . Netn-Mettenfer 


Avalanche-Journal .  (S) 

Total . (meS)  32470,496  2,611,728  22,695,162 

634,940  2.432414 

546.490  2,665,124 


.(eS) 
..(e) 
IS) 

Total . (eS) 

lle.AlIeB.::: . VaUey  Monitor . (e) 

(S) 


3.190.014 

3.985410 

2,301464 

6,287,274 

4432464 

2.258.676 


121,282 

667,772 

1,126(902 

257434 


1.927484 

4493.008 

2409,438 

1466,666 


2404,972 

733406 

7,171,990 

115,468 

760,060 

250.166 

1.010426 

8n.422 

431,102 


. Timc,.Ca*f«f . (e)  2,121,973 

''"“"City .  Mritenoer . (e)  2,026446 


Alice 


.(eS) 


)35  l.’0.5i 
BO  . 

10,  195! 


Abilene 


Reporter-News. 


(m) 

(e) 

(8) 

(meS) 


TEXAS 

2,674,420 

7,579,054 

7,541,884 

3,694,250 

18.815,188 


Total  .. 

editor  &  PUBLIS  H  E  R  :or  March  10,  1951 


318428 

1.941452 

358,400 

_ _ _ 

Total . 

...(e«) 

6.491440 

1484.236 

3.779.104 

1408424 

(Legal  included  in  classified) 

Mexia . 

...Neat . 

....(e) 

1,903484 

306,785 

1.479,999 

117,600 

295,568 

1,651,510 

155,589 

19406 

(S) 

454,860 

45,431 

380,029 

29,400 

303,016 

1,589,532 

1 10,796 

23,002 

Total . 

...(eS) 

2,358,244 

351,216 

1.860,028 

147,000 

(Le«al  iocluded  under  chaiDed) 

Midland . 

. . .  Reporter-TdigramieiS) 

7.899432 

828,492 

5410,942 

1,715,280 

Mioenl  Wells 

Index . . 

. .  (eS) 

1,945,784 

416.766 

1,476,216 

52.802 

593406 

1,710,548 

370466 

(Legal  included  in  classified) 

(Legal  included  in  classified) 

Odessa . 

.  ..Imsrican . 

....(e) 

8,595.118 

1,009(484 

6413.118 

1430,054 

1,024,184 

4,486,734 

2,055,620 

12,516 

Palestine . 

..Herald-Prett... 

....(e) 

2.604,560 

465470 

1,819,286 

319.704 

1,019,116 

4,451,132 

2,057,398 

14.238 

(8) 

904486 

141,932 

693,840 

68,614 

160,426 

2,962,078 

568,246 

3,500 

Total . 

...(««) 

3408446 

607,502 

2413.126 

388418 

2,203,726 

11,899,944 

4,681,264 

30,254 

(liSgal  included  in  claaisfied> 

60,712 

36.706 

14,196 

91,616 

7,084 

13,636 

2,632 

16468 

18,802 

574 

19476 


44.618 


87 


TEXAS— Continued 


VIRGINIA— Continued 


Pub- 

Total 

Display 

Classi- 

City 

Paper 

lished 

Linage 

National  Local 

tied 

Legal 

Ilainview . 

. .  .Herald.  .  . 

. (e) 

4,028,970 

355,585  3,489,929 

183,456 

(S) 

1,271,920 

62,750  1,163,306 

45,864 

Total 

....(eS) 

5,300,890 

418,335  4,653,235 

229,320 

(Legal  included  in  classified) 

Port  Arthur . . . 

. . .  Neve . 

....(eS) 

10,869,530 

1,387,582  7,980,770 

1,510,178 

(T.«gal  included  in  classfied) 

San  Angelo . . . . 

. . .  Standard  and 

Timw . 

. ,  (m) 

8,645,434 

1,071,140  5,646,522 

1,921,388 

6,384 

(c) 

8,527,400 

1,047,186  5,486,628 

1,943,312 

50,274 

(8) 

4,040,284 

174,772  3,272,696 

591,164 

1,652 

Total . 

. .  (meS) 

21,213,118 

2,293,098  14,405,846 

4,455,864 

58,310 

Sherman . 

, . Democrat . 

. (e) 

4,088,000 

614,880  2,818,214 

654,906 

(8) 

1,628,746 

188,958  1,259,916 

179,872 

Total . 

....(eS) 

5,716,746 

803,838  4,078,130 

834,778 

(Legal  included  in  local) 

Sweetwater _ 

, . . .  Reporter 

. (e) 

3,407,804 

382,438  2,983,915 

41,451 

(8) 

821,148 

64,806  745,979 

10,363 

Total  . 

.,..(eS) 

4,228,952 

447,244  3,739,894 

51,814 

(Legal  included  in  classified) 

Temple . 

_ Telegram  _ 

. (m) 

4,764,102 

636,986  3,272,864 

854,252 

fS) 

1,696,450 

134,806  1,385,706 

175,938 

Total . 

. . .  (mS) 

6,460,552 

771,792  4,658,570 

1,030,190 

'Legal  included  in  clasafied) 

Texarkana  (see  Arkansa-s) 

Tyler . 

_ Courier-Times  and 

Telegraph. . 

- (m) 

8,923,698 

1,048,810  6,911,128 

936,656 

27,104 

(e) 

8,923,698 

1,048,810  6,911,128 

936,656 

27,104 

Total  . . . . 

,..(meS) 

17,847,396 

2,097,620  13,822,256 

1,873,312 

54,208 

(Sunday  linage  included  in  above  figures.  All  adv.  run  in 


both  papers) 

Vernon . 

. .  .Record . 

• .  (eS) 

363,334 

34,028  318,326  10,980 

(Legal  included  in  classified) 

V'ictoris . . 

. . .  Advocate . 

...(e) 

4,501,322 

678,678  3,318,294  504,350 

(Legal  included  in  classified) 

Waco . 

...News-Tribune. . 

.  .(m) 

8,070,104 

1,145,704  5,116,902  1,807,498 

Times-Herald... 

....(e) 

8,079,652 

1,146,754  5,123,510  1,809,388 

Tribune-Herald. 

...(S) 

3,422,804 

314,258  2,717,148  391,398 

Total . 

.  (meS) 

19,572,560 

2,606,716  12,957,560  4,008,284 

(Legal  included  in  clasafied) 

Wichita  Falls. . 

..  .Record  News. . 

...(m) 

7,488,726 

1,011,696  5,058,998  1,418,032 

Tima . 

,...(e) 

7,410,760 

989,856  4,990,734  1,430,170 

Times . 

...(S) 

4,093,754 

258,538  3,279,570  555,646 

Total . 

.(meS) 

18,993,240 

2,260,090  13,329,302  3,403,848 

(liCgal  included  in  classified) 

City 

Pub- 

Paper  11  abed 

Total 

Linage 

Display 

National  Local 

Classi¬ 

fied 

Legal 

Danxille . 

Register . (m) 

5.358,962 

1,169,532 

3,561,082 

604,464 

23,884 

Bee . (e) 

7,997,808 

1,311,660 

5,907,174 

759,276 

19,881 

Register . (S) 

2,736,090 

170,282 

2,398,956 

163,870 

2,89 

Total . (meS) 

16,092,860 

2,651,474 

11,867,212 

1,527,810 

46,564 

Fredericksburg  . 

.  Free  Lance-Star _ (e) 

5,926,483 

776,908 

4,822,674 

285,050 

41,881 

Hopewell . 

.  .A'ctrs . (e) 

2,085,496 

338,114 

1,586,270 

132,496 

28,814 

Lynchburg . 

.  .News  and  Daily 

Advance . (mS) 

9,704,646 

1,205,386 

7,764,708 

734,552 

(e) 

9,362,444 

1,175,244 

7,575,470 

611,730 

Total . (meS) 

19,067,090 

2,380,630 

15,340,178 

1,346,282 

Martinsville .  . . . 

.  Hulletin . (e) 

4,427,108 

(Legal  included  in  local) 

615,790  3,325,700  468,370 

17,248 

(S) 

1,346,366 

76,860 

1,154,930 

110,880 

3,884 

Total . (eS) 

5,773,474 

692,650 

4,480,630 

579,250 

20,944 

New|)ort  News 

Press . (m) 

5,112,618 

1,278,746 

2,325,946 

1,400,056 

107,818 

Timn-Herald . (e) 

8,789,830 

1,277,276 

6,128,136 

1,364,440 

19,978 

Press . (3) 

2,954,574 

121,282 

2,499,980 

319,284 

14,018 

Total . (meS) 

16,857,022 

2,677,304 

10,954,062 

3,083,780 

141,878 

Norfolk . 

.  .Virginian-Pilot _ (m) 

16,914,380 

2,763,124 

11,699,786 

2,322,320 

129,158 

Ledger-Diejiatch _ (e) 

13,607,314 

3,275,062 

7,925,582 

2,300,802 

105,888 

Virginian-Pilot _ (S) 

7,067,620 

638,722 

5,919,928 

474,614 

34,358 

Total . (meS) 

37,589,314 

6,676,908 

25,545,296 

5,097,736 

269J74 

Petersburg . 

. .  Projrea-lndeJ! . (e) 

6,731,592 

949,298 

4,921,504 

860,790 

(S) 

2,295,748 

162,512 

1,971,340 

161,896 

Total . (m^) 

9,027,340 

1,111,810 

6,892,844 

1,022,686 

Portsnututh . 

.  Star . Jfi) 

9,727,373 

(Legal  included  in  local) 

1,066,418  7,803,352  857,603 

(S) 

3,162,288 

113,160 

2,882,295 

166,833 

Total . (eS) 

12,889,661 

1,179,578 

10,685,647 

1,024,436 

Pulaski . 

.  .SouihiteM  Tima _ (e) 

2,352,966 

(Legal  included  in  national) 
339,290  1,926,092  87,584 

(S) 

1,107,876 

122,626 

956,578 

28,672 

Total . (eS) 

3,460,842 

461,916 

2,882,670 

116,256 

Staunton . 

.  .Seire-Leader _ (meS) 

4,628,456 

1  Legal  included  in  classified) 
601,225  3,688,571  257,712 

80,948 

Strasburg . 

.  .Northern  Virginia 

Daily . (m) 

2,643,074 

337,624 

2,071,580 

230,482 

3488 

Suffolk . 

. .  Xew$~Herald . (eS) 

3,101,028 

666,607 

2,047,892 

350,374 

36,155 

Waynesboro _ 

. .  Newt-Yirginian _ fe) 

3,353,916 

356,351 

2,817,355 

159,268 

20,941 

Winchester . 

.  .Star . fe) 

4,668,972 

725,648 

3,781,344 

161,980 

(Legal  included  in  clasaified) 


WASHINGTON 


( 

Binh 

Lo*» 

Mart 

Morj 


Weirl 

Wdcl 

Whee 


rillii 


Antig 

Appl< 

Beavi 

Bdoii 

Cbiw 
Eiu  ( 

Fort  j 
(jieei 
Juea 
Kena 

UCi 


Midii 


UTAH 

lx>gan . 

.  .Herald-Journal . . 

...(e) 

291,933 

52,667 

194,735 

40,992 

3,539 

Ogden . 

. .  Standard- 

Examiner .... 

..(eS) 

10,103,968 

1,658,624 

6,486,116 

1,864,296 

94,932 

Salt  Ijike  City. . 

.  .Deeeret  Neve. . . 

..(e) 

9,514,186 

2,515,380 

5,021,681 

1,795,115 

182,010 

(8) 

3,056,080 

719,184 

1,829,070 

488,536 

19,290 

Total . 

..(eS) 

12,570,266 

3,234,564 

6,850,751 

2,283,651 

201,300 

VERMONT 

Barre . 

. .  Tima . 

...(e) 

3,717,505 

618,768 

2,850,798 

247,939 

(Legal  included  in  classified) 

Bennington . 

,,  Banner . . . 

...(e) 

3,676,134 

551,922 

2,825,284 

298,928 

(Legal  included  in  local) 

Reformer . 

...(e) 

4,636,800 

577,598 

3,784,830 

274,372 

(Legal  included  in  classified) 

Burlington . 

.  .Free  Press . 

..(m) 

7,304,586 

1,692,495 

4,704,935 

889,260 

17,896 

(Local  includes  10,555  readers) 

Newt . 

...(e) 

2,452,155 

370,676 

1,798,398 

283,081 

(S) 

710,685 

17,992 

632,688 

60,005 

Total . 

..(eS) 

3,162,840 

388,668 

2,431,086 

343,086 

(Legal  included  in  classified) 

Montpelier . 

. .  Argut . 

...(e) 

1,779,862 

398,811 

1,238,503 

119,042 

23,506 

Newport . 

..Ezprea . 

...(e) 

2,460,894 

435,708 

1,820,547 

191,988 

12,651 

Rutland . 

..Herald . 

..(m) 

6,507,661 

1,084,259 

4,675,737 

747,665 

(Legal  included  in  classified) 

St.  Johnsbury . . . 

. .  Caledonian-Record . .  (e) 

2,800,070 

518,392 

2,105,418 

127,666 

48,594 

VIRGINIA 

Alexandria . 

..Gatette . 

...(e) 

4,139,016 

257,740 

3,008,964 

741,244 

131,068 

Bristol . 

.  .Herald Courier. . 

..(tn) 

4,642,162 

799,596 

3,336,984 

505,582 

Virginitt-Tenneaeanit) 

4,564,574 

799,596 

3,336,984 

427,994 

Herald  Courier. 

...(S) 

2,110,626 

86,380 

1,766,044 

258,202 

Total . 

.  (meS) 

11,317,362 

1,685,572 

8,440,012 

1,191,778 

(Legal  included  in  classified) 

('harlottesville. . 

, . .  Progreu . 

...(e) 

6,231,366 

791,498 

5,037,704 

373,366 

28,798 

f  V>\ington . 

. , .  Vir(rinian . 

...(e) 

3,318,724 

517,212 

2,669,212 

132,300 

(liCgal  included  in  classified) 


-Aberdeen . 

World . 

...(e) 

5,982,319 

908,047 

4,209,681 

864,591 

(Legal  included  in  local) 

t  Mani 

Bellingham . 

Herald . 

...(e) 

5,862,486 

933,282 

3,726,226 

1,024,352 

178,M 

Mirii 

(3) 

1,679,678 

129,948 

1,266,818 

261, '254 

2I.W 

.  ManI 

Total . 

..(eS) 

7,542,164 

1,063,2.30 

4,993,044 

1.28.5,606 

200.281 

1  Mecri 

Bremerton . 

5un . 

...(e) 

6,986,322 

963,466 

4,580,765 

1,345,134 

^vt 

=  Odiko 

Centralia . 

Chronide . 

...(e) 

4,195,562 

812,280 

2,751,406 

582,302 

4W7I 

Bacin 

EUensburg . 

Record . 

...(e) 

2,992,211 

567,208 

1,694,455 

672,462 

58.M 

Everett . 

HeraU . 

...(e) 

9,779,406 

1.085.896 

6,881,434 

1,651,804 

160jn 

Hoquiam . 

Washingtonian. 

..(m) 

2,354,203 

366,296 

1,616,587 

331,613 

39,W 

Longview . 

Neici. . . . 

...(e) 

7,455,194 

990,811 

5,112,719 

1,281,272 

70,»t 

'  Shine 

Olvmpia . 

Olympian . 

...(e) 

5,449,906 

881,608 

3,187,226 

1,297,520 

83,511 

(3) 

1,.556,338 

127,302 

1,142,806 

279,608 

6,iS 

Total . 

..(eS) 

7,006,244 

1,008,910 

4,330,032 

1,577,128 

90,in 

.  Shebo 

Pasco,  Kennewick, 

'  Slevei 

Richland . 

Tri-Citg  Herald. 

...(e) 

4,037,194 

861,182 

2,523,430 

604,646 

47,nt 

fcpen 

(3) 

963,998 

39,550 

700,812 

220,374 

3JB 

Wata 

Total . 

..(eS) 

5,001,192 

900,732 

3,224,242 

825,020 

51.111 

Port  Angeles . 

.Neuii . 

...(e) 

4,114,551 

587,428 

3,076,451 

402,638 

48)01 

Seattle . 

.Journal  of 

Commerce... 

..(m) 

1,964,784 

Vancouver . 

.Columbian  and  SunJe) 

6,386,090 

966,977 

3,925,054 

1,373,393 

120.Ni 

WaUa  Walla . 

.Union-Bulletin. 

.(me) 

5,659,927 

1,128,274 

3,916,118 

548,867 

6(1,6M 

1 

(3) 

1,995.871 

147,238 

1,397,991 

450,642 

Total . 

(meS) 

7,655,798 

1,275,512 

5,314,109 

999,509 

6«,« 

( Daily  advertising  sold  in  comhination] 

W'enatchee . 

.World . 

...(e) 

5,759,292 

815,584 

4,231,962 

633,710 

78,« 

.  Cheye 

Yakima . 

.Herald . 

.(mSl 

9,040,024 

1,429,834 

5,848,248 

1,723,344 

3s, 5».' 

Republic . 

...(e) 

9,196,698 

1,332,898 

6,166,916 

1,559,922 

13«,Mi 

Total . 

.(meS) 

18,236,722 

2,762,732 

12,015,164 

3,283,266 

175JI1 

Uran 

WEST  VIRGINIA 

Berkley . 

.Post  Herald . . . 

..  .(m) 

4,776,493 

718,933 

2,339,272 

1,535,840 

Rawli 

Regitter . 

....(e) 

4,458,191 

718,933 

2,051,826 

1,535,840 

1.51.5“. 

Oherid 

Register . 

...(3) 

772,442 

70,286 

702,156 

Total . 

.(meS) 

10,007,126 

1,508,152 

5,093,254 

3,071,680 

3,34,01 

Rock 

Clarksburg . 

.Exponent _ 

...(m) 

449,627 

75,659 

315,767 

52,685 

Tdegram . 

....(e) 

459,193 

75,673 

319,607 

58,405 

5,8" 

Exponent-Telegram(S) 

160,111 

13,425 

125,977 

20,566 

14 

Worla 

Total . 

.(meS) 

1,068,931 

164,757 

761,.351 

131,656 

1I.» 

EDITOR  &  PUBLIS  H  Z  R  r.'.i..:.  . |ED 


88 


23.8H 

19.W 

2.96 

46.S<t 

4l.8n 

2g,6U 


17, M 
3.eH 
20.MI 
107, 8» 
19,971 
liOS 
141, 8» 
129,16 
105.61 
34,36 
269J74 


80,94! 


ZSSi 

34.16 

20,941 


178.16 
21,16 

200.16 
94.911 
49J74 
58.06 
140^71 

39.797 

70JI 

83,50 

MO 

90.174 


47,96 

51,16 

48JB4 


120,65 

94,66 


99,61 


78,06 

38.56 
134^6 

175.56 


182,44S1 

151,61 


WEST  VIRGINIA— Contioitd 


Pub- 

Total 

Display 

Class!- 

City 

Paner 

llshed 

1  linage 

Na'ional 

Local 

tied 

Legal 

Hinton . 

..ffewt . 

...(e) 

2,019,318 

313,852 

1,486,254 

193,788 

25,424 

lagan . 

..Banner . 

...(e) 

8,705,760 

7,020,496 

129,892 

1,551,956 

3,416 

Uartinsburg  . . . 

.  .Journal . 

...(e) 

4.568,879 

557,585 

3,774,204 

187,936 

49,154 

Morgantown — 

. .  Dominion.New*. 

..(m) 

5,699,412 

665,070 

4,704,200 

330,142 

Pott . 

...(e) 

5,701,784 

665,000 

4.705.480 

331,304 

■ 

Total . 

.(me) 

11,401,196 

1,330,070 

9,409,680 

661,446 

Pirkeesburg - 

News  and  Sentinel(mS) 

8,211,888 

1,034,306 

6,298,802 

770,728 

108,052 

(e) 

8,576,554 

941,192 

6,886,670 

639,926 

108.766 

Total . 

(meS) 

16,788,442 

1,975,498 

13,185,472 

1,410.654  2,168,818 

Weirton . 

..Timet . 

...(e) 

5,672,016 

468,664 

5,006,876 

196,476 

(Legal  included  in  classiSed) 

Welch . 

.  .Neat . 

...(e) 

3,964,856 

509,432 

3,264,506 

91,574 

99,344 

Wheeling . 

..  Intelligencer _ 

..(m) 

9,291,352 

1,803,781 

6,385,540 

1,045,513 

56,518 

Neat-Reiitter... 

...(e) 

9,766,965 

1,800,188 

6,805,638 

1,034,558 

126,581 

New*.Register. . 

...(8) 

3,816,549 

307,323 

3,178,091 

331,135 

Total . 

(meS) 

22,874,866 

3,911,292 

16,369,209 

2,411,206 

183,099 

Williaminn . 

...Vnre . 

...(e) 

1,731,632 

516,600 

811.004 

314,720 

S2,208 

WISCONSIN 

Antigo . 

.  .Journal . 

...fe) 

2,577,638 

340,830 

1,945,986 

262,724 

28,098 

Appleton . 

..Poet-Creectni... 

...(e) 

15,381,422 

1,135,414 

11,809,378 

2,253,314 

183,316 

Beaver  Dam.... 

.  .Ctftsen . 

...(e) 

2,851,783 

692,958 

1,967,043 

191,782 

(Legal  included  in  classified) 

Beloit . 

..Neut . 

...(e) 

6,550,547 

799,477 

4,326,654 

1,424,416 

(Legal  included  in  classified) 

Chippewa  Fall*. 

. .  Herald-TdeyTam 

...(e) 

3,610,880 

454,286 

2,162,804 

868,196 

125,594 

E*u  Claire . 

.  .Leader  and 

Telegram . 

(me) 

7,004,984 

1,082,872 

4,559,716 

1,196,146 

166,250 

Fort  Atkinson... 

.  .County  Vnior, . . 

...(e) 

2,317,616 

235,354 

1,489,712 

531,538 

61,012 

Green  Bay . 

..Preet  Gatttte. . . 

...(e) 

13,718,670 

1,546,132 

10,087,938 

1,863,260 

221,340 

Janetrille . 

..Gatette . 

...(e) 

7,272,299 

819,521 

4,794,076 

lji66.439 

92,263 

Kenosha . 

.  .Seat . 

...(e) 

8,680,014 

1,172,444 

5,790,540 

1,592,122 

82,810 

(Total  includes  42,098  readers) 

laCroeee . 

..Tribune . 

...(e) 

7,978,292 

1,111,644 

5,782,294 

1.084,354 

(8) 

1,802,4.30 

133,966 

1,342,348 

326,116 

Total . 

..(eS) 

9,780,722 

1,245,610 

7,124,642 

1,410,470 

(Legal  included  in  local) 

Medison . 

. .  Wisconan  State 

Journal . 

..(m) 

9,366,224 

1,831,753 

5,247,193 

2,033,850 

253,428 

Capital  Timet... 

...(e) 

9,111,648 

1,835,939 

5,149,410 

2,002,707 

123,592 

Wisconsn  State 

Journal . 

...(8) 

13,220,298 

2,078,237 

8,404,711 

2,479,232 

258,118 

Total . 

(meS) 

31,698,170 

5,745,929 

18,801,314 

6,515,789 

635,138 

Miaitowoc . 

.  .Herald-Timet. .. 

...(e) 

7,965,622 

769,531 

6,001,443 

1,056,062 

138,586 

Mimnette . 

..Eagle-Star . 

...(e) 

4,868,598 

509,894 

3,612,014 

647,990 

98,700 

Miiih6eld . 

.  .Neut-Herald...i 

i...(e) 

4,277.981 

464,044 

3,207,750 

556,011 

50,176 

Merrill . 

. .  Herald . 

...(e) 

2,349,648 

328,804 

1.629,488 

358,820 

32,536 

(Mtkoih . 

.  .Narthueetem _ 

...(e) 

7,132,713 

1,115,997 

5,401,440 

499,539 

115,737 

Bacine . 

.  .Jtumal-Timet  and 

Bulletin . 

...(e) 

11,807,942 

1,282,512 

8,532,642 

1,713,614 

279,174 

(8) 

580,587 

48,538 

447,657 

84,392 

Total . 

..(e8) 

12,388,529 

1,331,050 

8,980,299 

1,798,006 

279,174 

Bhinelander _ 

.  .JVetoe . 

...(e) 

2,646,056 

414,162 

1,826,510 

330,529 

74,855 

***ano . 

..Leader . 

...(e) 

2,110,990 

231,344 

1,524,908 

296,338 

57,400 

Bbebovnn 

..Preet . 

...(e) 

11.790,954 

1,043,014 

9,195,662 

1,323,630 

207,186 

Steven*  Point. . . 

.  .Journal . 

...(e) 

3,883,814 

527,454 

2,616,698 

620,662 

119,000 

Bipetior . 

.  .TeUgram . 

...(e) 

6,166,202 

818,454 

4,438,210 

764,442 

145,096 

Watwtown . 

...Timet . 

....(e) 

3,105,690 

361,620 

2,387,154 

321,048 

35,868 

V»uke*ha . 

. .  Freeman . 

...(e) 

3,962,182 

458,094 

2,965,368 

421,232 

117,488 

Wsnau . 

.  .Record-Herald. . 

...(e) 

9,393,314 

824,950 

7,098,350 

1,195,194 

124,796 

Wucomin  Rapid*..  Trtiun* . 

....(e) 

4,447,688 

519,596 

3,226,426 

645,344 

56,322 

WYOMING 

Caeper . 

...Star . 

..(mS) 

2,391,956 

194,740 

1,783,502 

405,286 

8,428 

Tribune-Herald. 

..(eS) 

7,146,034 

962,612 

4,921,686 

1.060,878 

200,858 

Cbeyenne ... 

.  .Eagle . 

...(m) 

6,232,968 

989,618 

4,291,028 

881,944 

70,378 

•State  Tribune  and 

Leader . 

..(eS) 

6,500,746 

1,019,774 

4,340,476 

938,784 

201,712 

Total . 

(meS) 

12,733.714 

2,009,392 

8.631,504 

1,820,728 

272,090 

laramie.. 

.  .Bulletin . . 

..(m) 

2,802,758 

549,094 

1,900,899 

343,553 

9,212 

Republican . 

...(e) 

2,845,406 

551,040 

1,850,814 

345,828 

97,724 

Total . 

.(me) 

5,648,164 

1,100,134 

3,751,713 

689,381 

106,936 

RAwlinii 

...Times . 

..(m) 

2,511,222 

392,490 

1,812,748 

191,926 

134,058 

Sheridan .... 

...Preii . 

...(e) 

3,999,856 

679,119 

2,911,797 

270,158 

138,782 

m** 

A 

14 


Rock  spring* . Rocket  ... 

Miner...-, . (8)  446,082 

Tout . (mS)  2,406,642 

Woriend . Northern  Wjroming  ■ 

New* . (m)  2,208.748 


(Clanfied  includes  26,561.5 
(m)  1,960.560  461,174  1,234,814 

12,344  363,986 

473,518  1,598.800 


reader*) 

184,604 

41,538 

226,142 


79,968 

18,214 

98,182 


339,614  1,633,436 
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154,924  60,774 


NEWSPAPERS  MEASURED  BY  ADVERTISING 
LINAGE  SERVICE 


ARKANSAS 


City 

Pub- 

Paper  lished 

Total 

Linage 

Display 

National  Local 

Classi¬ 

fied 

Legal 

Little  Rock...., 

...Demoerat . 

...(e) 

10,942,300 

1,530,672 

7,420,859 

1,906,500 

84,269 

(8) 

3,599,391 

286,714 

2,822,097 

488,027 

2,553 

Total . 

..(eS) 

14,541,691 

1,817,386 

10,242,956 

2,394,527 

86.822 

Gazette . 

..(m) 

12,811,332 

1,847,066 

8,816,511 

2,031,561 

116,194 

(8) 

4,178,084 

713,745 

2,896,837 

560,887 

6,615 

Total . 

.(nuS) 

16,989,416 

2,560,811 

11,713448 

2,592,448 

122,809 

CALIFORNIA 

Pasadena . 

, . .Independent.... 

..(m) 

9,925,853 

519,762 

5474,630 

3,906,527 

124,934 

(8) 

3,317,114 

62,396 

1,726,568 

1,498,034 

30,116 

Total . 

.fmSi) 

13,242,967 

582,158 

7,101,198 

5,404,561 

155,050 

INDIANA 

Hsmmor,d . 

...Timet . 

...(e) 

10,197,508 

1,301,754 

7,128,874 

1,677,438 

89,442 

(8) 

3,803,628 

216,862 

3,139,507 

444,368 

2,891 

Total . 

..(e-S) 

14,001,136 

1,518,616 

10,268,381 

2,121,806 

92..333 

LOUISIANA 

Shreveport . 

. .  .Journal . 

...(e) 

11,889,043 

1,493,197 

8,465,177 

1,881,626 

49,043 

Times . 

..(n>) 

10,278,376 

1,914,603 

5,871414 

3,323,092 

169,467 

(8) 

4,561,398 

523,742 

3,098,334 

928,892 

10,430 

Total . 

.(mS) 

14,839,774 

2,438,345 

8,969,548 

3451,984 

179,897 

MASSACHUSETTS 

Haverhill . 

. .  .Gatette . 

...(e) 

6,207,687 

828,404 

4,207,657 

1,107,946 

63,680 

Lawrence . 

. . .  Tribune . 

...(e) 

10,311,740 

1,299,829 

7,609,100 

1,373,035 

39,776 

(Sold 

in  combination  with  Eagle,  Morning) 

liowell . 

...Sun . 

...(e) 

8,047,448 

1,259,955 

5,384,700 

1,331,483 

71411 

(8) 

1,875,499 

57,200 

1,371,126 

436,724 

10,449 

Total . 

..(e8) 

9,922,947 

1,317,155 

6,755,826 

1,768,206 

81,760 

Telegram . 

...(8) 

1,592,163 

68447 

1,476,333 

9,779 

38,704 

Lynn . 

.  ..item . 

...(e) 

6,821,888 

824,894 

5,079,097 

849,733 

68,174 

Tdtgram-Neuit. . 

...(e) 

5,561,577 

393,743 

4,190,663 

897,537 

79,634 

(S) 

1,688,404 

62,883 

1478,438 

246431 

553 

Total . 

.  teS) 

7,249,981 

456,625 

5,569,101 

1,144,068 

80,187 

MISSISSIPPI 

Jackson  . 

. .  .Clarion-Ledger. 

...(m) 

8,609,170 

1,511,553 

5,133,490 

1,850,601 

113,526 

(8) 

3,542,924 

430,658 

2,690,093 

420443 

1431 

Total . 

.(mS) 

12,152,094 

1,942,211 

7,824,183 

2470,943 

114,757 

Heat . 

...(e) 

9,047,166 

1,503,836 

5,420,257 

1,955,255 

167,818 

(8) 

3,423,158 

425,327 

2,560,261 

436,855 

715 

Total . 

..(eS) 

12,470,324 

1,929,163 

7,980,518 

2,392,110 

168.5.^3 

NEW  JERSEY 

Elisabeth . 

. .  .Journal . 

...(e) 

12,856,189 

1,737,720 

'8,961,181 

1,959,407 

197,881 

Paterson . 

...Call . 

...(m) 

11,257,393 

638,609 

7,208473 

3,270,888 

139,623 

Yeiet . 

...(e) 

14,260,669 

2,083,605 

9,254402 

2,779,092 

143,770 

NEW  YORK 

Jamestown. . . . 

...Pod-Joumal..,. 

...(e) 

10,955,475 

1,422,003 

6,918,405 

2.489,508 

125,.M9 

NORTH  CAROLINA 

Charlotte . 

.  ..ATewt . 

...(e) 

12,272,895 

U11450 

8,761,750 

2,156,991 

42,804 

Observer . . 

...(m) 

15,770,231 

2,539,444 

9,657,067 

3,533,633 

40,087 

(8) 

6,182,264 

1,015,119 

4,043,166 

1,117,969 

6,010 

Total . 

..(tn8) 

21,952,495 

3,554,563 

13,700433 

4,651.602 

46,097 

OREGON 

Eugene . 

. . .  Regitter-Guard . . 

....(e) 

10,546,093 

1,345,737 

6,389,461 

2,659,693 

151,202 

(8) 

2,866,464 

205,011 

1,880,028 

777,982 

3,443 

Total . 

,..(eS) 

13,412,557 

1,550,748 

8,269,489 

3,437,675 

154,645 

PENNSYLVANIA 

Wilkes-Barre.. . 

....Record . 

. .  (m) 

9,834,101 

3,447,661 

6,037,050 

1443,061 

106429 

Timet-Loader. . 

....(e) 

13,620,872 

2,436,536 

9,898,761 

1416,094 

69,491 

Independent . . . 

...(S) 

3,376,335 

252,508 

2,965,423 

139,081 

19423 

89 

SOUTH  CAROLINA 


Pub- 

Total 

Diiplay 

Claaai- 

City 

Pnpar 

lithad 

Linage 

National 

Local 

flod 

Legal 

Columbia  . . . 

Btrord . 

. (e) 

8,967,776 

2,264,813 

4,899,5,39 

1,732,052 

71,372 

SUte . 

. (m) 

9,224,341 

1,971,972 

5,288,429 

1,804,687 

159,253 

(S) 

4,567,783 

537,518 

3,326,215 

675,864 

28,186 

Totai . 

....(mS) 

13,792,124 

2,509,490 

8,614,644 

2,480,551 

187,439 

WEST  VIRGINIA 

Blueficld  .  . 

Telegraph  . . 

. (m) 

4,894,251 

1,175,704 

3,005,994 

676,538 

36,015 

(8) 

1,893,914 

277,256 

1,351,444 

259,009 

6,205 

Total . 

....  (mS) 

6,788,165 

1,452,960 

4,357,438 

935,547 

42,220 

CharlestoD 

iHsette . 

. (m) 

1U12,098 

2,036,960 

6,767,172 

2,259,984 

247,982 

(8) 

3,494,328 

610,006 

2,352,333 

527,822 

4,167 

Total  .. 

....(mS) 

14,806,426 

2,6^966 

9,119,5a5 

2.787,806 

252,149 

Uai  . 

. (e) 

9,986,359 

1,178,703 

6,443,124 

2,116,304 

248,228 

(8) 

2,747,735 

184,758 

2,066,386 

493,754 

2,837 

Total  .... 

. (eS) 

12,734,094 

1,363,461 

8,509,510 

2.610,018 

251,065 

WISCONSIN 


Fond  du  I.ac 

.  Commonttenlih- 
Rfporin  .  . . 

. . . . (e) 

7,741,002 

895,808 

5,84.5,818 

804.786 

194,590 

DOMINION 

OF  CANADA 

alrerta 

Pub- 

Total 

Display 

Clatti- 

City 

Paper 

liahed 

Linage  National 

Local 

fled 

Legal 

Calgary . 

Albertan . 

.  .(m) 

5,701,283 

1,266.627 

2,892,974 

1.452,5a3 

(Legal  included  in  classified) 

BtnU . 

. (e) 

13,604,561 

3,406,073 

6,468,628 

3,654,694 

75,166 

Edmonton . 

..Jotanal . 

....(e) 

13,911,325 

3,523,732 

6,324,666 

3,907,980 

154,947 

Lethbridge 

.  Herald . 

....(e) 

6,646,454 

1,710,611 

3.862,091 

1,000,860 

72.892 

Medicine  Hat . . . 

,.Nmc» . 

. (e) 

3,801,813 

1,122,682 

2,223,530 

443.851 

11,750 

Nelson . 

..News  .  .. 

. . .  (m) 

3,073,768 

1,238,095 

1,365,427 

470,246 

(Legal  included  in  classified) 

Trail . 

Timet 

. (e) 

2,714,515 

1,031,402 

1,534,820 

148,293 

(Legal  included  in  classified) 

IRITISH  COLUMIIA 

Vancouver . 

Newa-Herald. 

.  ...(m) 

5,503,372 

1,918,602 

2,461,886 

1,020,110 

102,774 

Pratinee . 

. (e) 

16,095,174 

4,011,458 

7,124,642 

4,907,112 

51,962 

Sun . 

. (e) 

18,704,364 

4,535,916 

7,135,268 

6,950,930 

82,250 

Metoria . . 

. .  Ooioniat  _ 

. . . .  (m) 

9,608,088 

2,298,968 

3,576,272 

3,732,848 

(S) 

2,832,466 

478,534 

1,396,402 

957,530 

Total 

...(mS) 

12,440,554 

2,777,502 

4,972,674 

4,690,378 

(Legal  included  in  classified) 

Timet  . 

. (e) 

8.855.529 

2,055,4.35 

4,529.357 

2,249,396 

21341 

Brandon . 

. .  Sttfi 

. (e) 

3,556,230 

1,137,772 

2,166,829 

242,662 

8,967 

MANITOBA 

Winnipeg 

Free  Pr.w  . 

. (e) 

15,417,743 

3,857J01 

6,993,945 

4,514,624 

(Legal  included  in  local) 

Tnimn^ 

. (e) 

13,274,365 

3,335,962 

6,613,779 

3,218,928 

105,696 

NEW  BRUNSWICK 

MonHon 

Times 

. .  (m) 

3,593,960 

1,770,937 

1,720,931 

102,092 

Tnmeript. 

. (e) 

6,700,028 

1,785,738 

4,596,869 

317,421 

Total 

.  .  .(me) 

10,293,988 

3,558,675 

6,317,800 

419,513 

(Legal  included  in  classified) 

NEWFOUNDLAND 

St.  Johns 

Tdegram 

. (e) 

7,462,266 

1,788,150 

4,933,026 

741,090 

(Legal  included  in  classified) 

Herald 

. (S) 

1,428,000 

750,000 

245,000 

4.33,000 

(I.<egal  included  in  ciaasi&ed) 

NOVA  SCOTIA 

-Lmherst . 

. .  Neui . 

. (e) 

1,767,654 

786,660 

888,650 

84,070 

8,274 

Hali^Tc . 

.  .Chronicle-Herald . .  (m) 

7,741,022 

2,988,019 

3,170,157 

1,582,846 

Mai-Star. 

. (e) 

11,873,249 

2,945,621 

7,340,701 

1,544,695 

Total 

....  (me) 

19,614,271 

5,933,640 

10,510,858 

3,127,541 

(Legal  included  in  local) 

New  Glasgow 

Sent . 

. (r) 

3,799,765 

854,082 

2,597,209 

348,474 

(Legal  included  in  local) 

Triro . . 

. . ,  .ATmir  ... 

. (e) 

2,759,000 

990,000 

1,540,000 

229,000 

(Legal  included  in  classified) 

ONTARIO 

Bellerille . 

_ IntilHgeB-er 

. (e) 

5,698,224 

1,494,010 

3,702,412 

501,802 

(Legal  included  in  classified) 

Brantford  ... 

. . .  Espsstler  . 

. (e) 

9,635,878 

2,076,256 

6.167,546 

1,392.076 

(Legal  included  in  local) 

BrooL.-ille  ... 

.  Rftturdrr  Jt  Timf* . .  (e) 

3,773,584 

1,282,126 

2,174,938 

316,520 

included  in  local) 


City 

ONTARIO— I 

Pub-  Total  Display  Classi-  I 

Paoar  liahad  Linago  National  Local  flod  Lsgai  1 

Cl 

A( 

Chatham . 

\ewi . 

(e) 

8,599,604 

1,782,416  5,780,656  1,036.532 

Cornwall . 

Standard-Freeholder, (e) 

5.648,244 

(Legal  included  in  classified) 
1,482..348  3.527.958  637,938 

In 

Fort  William . 

.  Time$mJounuil. . . . 

.(«) 

8,803,634 

(Ijegal  included  in  classified) 
1,952,958  5,990,278  860398 

Pi 

Galt . 

.  Reporter . 

(e) 

8356311 

(Legal  included  in  local) 

1.471341  6,231,025  853.745 

.A  me 
Wal 

Guelph . 

.  Mereurp . 

.(e) 

7,419,100 

(Legal  included  in  local) 

1.628,624  4,605,359  1,162,714 

223n 

neo 

Bryc 

Hamilton . 

.Sperlator . 

.(e) 

18.730329 

3,981,639  10,926,742  3,793,403 

2834$ 

maj< 

Kingston . 

.  Whio-Stnndard _ 

.(e) 

8,002,113 

2,120,267  4,816,976  1,264,870 

NAl 

Kirkland  laike  . 

.  Yev  R . 

.(e) 

3,365,477 

(TiCgal  included  in  ciassified) 
1,096,753  1,846,580  422,144 

pani< 

M 

Kitchener . 

.  Waterioo  Record. . . 

.(e) 

10,152,711 

(Legal  included  in  local) 

2,261,507  6,672,456  1.218,748 

dent 

pres 

Feal 

London . 

.  Free  Press . 

.(e) 

13,269,169 

(Legal  included  in  local) 

3,063,682  6,540.206  2,765,191 

Niagara  Falls . . . . 

.  Retieie . 

.(e) 

6,849,741 

(Legal  included  in  local) 

1,638,857  4,641,444  569,4.39 

pel  s 
Jo 
Bell 
affili 

North  Bay . 

.Xugget . 

.(e) 

4,957,432 

(Legal  included  in  classified) 
1,349,425  3,092,152  515,855 

Oshawa . 

.Timet-(iatetie  .  .. 

.(e) 

4.900354 

(Legal  included  in  classified) 
1,029,022  3,081,634  789,898 

chai 

(xim 

Ottawa . 

Citisen . 

(m) 

14,074,006 

(T/egal  included  in  classified) 
3,141.118  7,817,386  3,064,308 

5I,IM 

pres 

Hen 

Ijt  Droit . 

(e) 

7,.321,673 

1,691,790  4,291,879  1338,004 

eral 

Journal . 

(e) 

14,603,035 

(Legal  included  in  classified) 
3,331,085  8,026,810  3,190380 

.HM 

aled 

Jc 

Owen  Iknind _ 

.Sun-Times . 

.(e) 

5,129,894 

1,441,818  3,359,272  328.804 

man 

Peterborough . . . 

.Examiner . . . 

.(e) 

7,984,007 

(liegal  included  in  classified) 
2,027,528  4.670.105  1,286374 

Fea 
vice 
of  t 

NA 

men 

ciat 

Port  Arthur. . . . 

.Setci-Chronide .  . . 

.(e) 

7,910,67.3 

(Legal  included  in  claasified) 
1,891,578  5,057,815  917,832 

43.44$ 

Port  Hope . 

.Guide . 

.(e) 

1,029,220 

404,843  515,564  108,813 

St.  Catharines. . . 

.Standard . 

.(e) 

12,184,404 

(Legal  included  in  claasified) 
1,960.486  9  342,147  831.207 

50344 

Sarnia . 

.Canadian  Oboerrer 

.(e) 

7,269303 

1,672,283  4,607,090  990,130 

SaultSte.  Marie. 

.Star . 

.(e) 

6.135.734 

(Legal  included  in  local) 

1,616,356  4335,702  183,676 

tend 

scrv 

Stratford . 

.Beacon~H$r(Ud. . . 

.(e) 

5,079,093 

(Legal  included  in  classified) 
1,512,654  2,812,790  722,986 

30,46 

tegi 

II. 

.(e) 

7,578,074 

5,059,075 

1,961,807  4,823,396  792,871 

(1,egal  included  in  classified) 
1,594,503  2,868,284  596,288 

TimminA . 

..Press . 

.(e) 

dipl 

WdUnd . 

.Tribune . 

.(e) 

7,242,151 

(Legal  included  in  local) 

1,340,414  5,091,516  781319 

4I.Mt 

Ne 

Of 

Woodstock . 

.  .Senlinel-Kerteu'. . 

..(e) 

5,859,140 

1,305,948  4,056,626  496,566 

C-hariott«town . . 

.  .Guardian  . 

(m) 

4,549,246 

(liegal  included  in  local) 

1341.480  3,056,986  150,780 

A 

Montreal . 

. .  Le  Deeoir . 

..(e) 

(I,egal  included  in  local) 

QUEBEC 

1,952,081  681,698  1,226,264  44,119 

hen 

pap. 

cilit 

the 

spet 

La  Palrie . 

..(e) 

2,671,245 

(Legal  included  in  classified) 
1,455,839  1,102,567  41,0S0 

71,7* 

Def 

T 

Total . 

(S) 

.(eS) 

2,718.025 

5389,270 

1,829,466  852,478  35,957 

3.285305  1,955,045  77,007 

IM 

71,91$ 

J. 

Le  Canada . 

(m) 

2,646,010 

1,139,889  1,421,155  84,966 

Yoi 

Quebec . 

Le  Petit  Journal . . .  (S) 

Photo  Journal . (w) 

. .  CKronide  Tdegrapk .  (e) 

(Legal  included  in  local) 

1,215,267  607,220  608,047  . 

290,168  156,187  133,981  . 

3,244,148  1,374,981  1,735,261  233,906 

Hei 

anc 

che 

L*  .Action  Catholique.  (e) 

5,481,595 

(Legal  included  in  classified) 
1,491,100  2,928,735  1,061,760 

M( 

L'Evencment- 

Jounal . 

Solei . 

ToUl . 

.(m) 

..(e) 

.(me) 

5,414,672 

11,381,408 

16,796,080 

(Legal  included  in  local) 

3,233,975  1.996.897  183,800 

3,233,975  6.753396  1394,037 

6.467.950  8.750.293  1,577,837 

of 

of 

Ma 

Sherbrooke _ 

.  .Record . 

..(e) 

4,392,890 

(Legal  included  in  local) 
1,740,217  2  399,262  253,411 

Osh 

Wh 

La  Tribune . 

..(e) 

5,809,742 

(Legal  included  in  classified) 
1,872,594  3,614,191  322,957 

ing 

tive 

Trois  Rivieres. . 

..Le.VoureUiste. .. 

..(e) 

6.456.938 

(Legal  included  in  ebasified) 
1,907,400  3,905,710  643,828 

sur 

and 

Moose  Jaw _ 

. .  Timtt-Herald. . . 

SASKATCHEWAN 

..(e)  5.128,995  1,396.015  3,027,266  705,714 

24 

c 

Net 

Prince  .Albert . . 

...Herald . 

..(e) 

3385.846 

(Glaasified  includes  28,704  legal) 
992,936  1,867,919  524,991 

and 

Ma 

wor 

tori 

tier 

Regina . 

. .  .Loader-Poet . 

..(e) 

9,841,415 

(Legal  included  in  local) 
2,803,719  5,187,582  1,790,114 

Saskatoon . 

. ,  .Star-Pkoenix . . . 

..(e) 

8,275.420 

(Legal  included  in  claasified) 
2,649,945  4,190,234  1  396.638 

38.401 
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Cuneo,  Bryce 
Acquire  Stock 
In  NANA 


Wiliam  Ross,  43.  Chicago  Centennial  Greetmas 
V^UllUarP  Tribune  sports  staff  member  for  york  Times  received 

^  last  four  years,  March  3.  Mr.  ^ngratulatioas  on  its  100th  anni- 

.  ...  Ross  became  a  writer  for  the  .i,;.  fmm  the  Citv 

WALTp  Naughton,  55,  ^litary  Rockford  (Ill.)  Morning  Star  and  tSd  ^rom  thT^S^iricaJ 

Jitor  of  the  Los (C^f.)  later  was  state  editor  of  the  Roci-  J^JJJfation  of  English  -  Jewish 


2S.S« 


5I.IM 


.M.W 


S0,i6« 


30.M} 


editor  w.—*.,  ,aier  ^35  state  eoitor  oi  tne  nock-  Acanriation  of  Enslish 

Examiner  and  a  newspaperman  1  j  Reeister-Reoublic  Association  01  cngiis 

Purchase  of  stock  in  North  since  1922,  March  7.  WnJLifv!  A  (Bat)  Moon  71  Newspapers. 

American  Newspaper  Alliance  by  george  P.  Money,  83.  editor  retired 

Wall  Street  A^rney  Ernest  Cu-  the  Biloxi-Gulfport  (Miss.)  reporter,  for  50  years  a  newspa-  3  Jom  Inland 
wo  and  Lon^ner  John  K  C.  fjg^aid  for  32  years,  March  6.  perman  in  Ottumwa,  Peoria,  St.  The  Inland  Daily  Press  Associa- 
Sr  chinTs  in""Le"rSn“of  Mrs.  Ruth  Lyons,  76.  former  Paul  and  St.  louis,  March  4.  tion  h^  elected  to  i^n^rship 

VANA  and  three  affiliated  com-  Kansas  and  Iowa  newspaper-  Charles- C.  Powell,  75,  for  the  the  Stillwater  (Minn.)  Gazette, 
oanies  officials  said  this  week  woman,  who  began  work  for  the  last  25  years  owner  and  operator  the  Wallace  (Idaho)  Press-Times, 

Mr.’  Cuneo  was  chosen  presi-  Truer  (la.)  Swr  C/ipper  at  the  age  of  Handy  Filler  Service.  San  and  the  Fort  Morgan  (Colo.) 

dent  of  NANA  and  Mr.  Bryce  of  15,  at  Sterling.  Kan..  March  7.  Franc.^o  March  2  He  ^gan  Times. 
president  of  Consolidated  News  D*.  Samuel  Z.  Lorber,  65,  edi-  wKh  the  Chicago  Trifume  and  was 
Features  and  Associated  Newspa-  ‘orial  writer  for  the  Jewish  Daily  successively  with  newspai^rs  in 
pers  at  a  directors  meeting  March  2.  Forward  and  a  commentator  over  ^ston  and  Baltimore  and  pub- 
John  N.  Wheeler,  founder  of  Station  WSBC,  in  Chicago,  March  hsher  at  Baker,  Ore.,  before 
Bell  Syndicate,  one  of  the  four  6.  laughing  his  news  syndicate, 

affiliated  companies,  was  chosen  .  Leo  Elmer  Rache,  62.  an  ar-  Orion  O  Herron,  59,  former 
chairman  of  the  board  of  the  four  for  Newark  newspapers  for  business  manager  of  the  old  Daii- 
companies.  His  former  post  as  n^ore  than  40  years  and  on  the  vi//c  (111.)  Morning  Press  and  for 
president  of  Bell  will  be  filled  by  staff  of  the  Newark  (N.  J.)  News  many  years  associated  with  the 
Henry  M.  Snevily,  former  gen-  for  the  last  25  years,  March  6.  Meiirer  Both  agency  of  Chicago, 
eral  manager  of  Bell  and  Associ-  John  F.  Sweeney,  70,  general  m  Danville,  recenUj^  He  was  a 
ated  Newspapers.  manager  of  the  Regina  (Sask.)  brother  of  R<ks  O  Herron,  San 

Joseph  B.  Agnelli,  general  Leader-Post  until  his  retirement  in  Francisco  (Calif.)  Examiner  copy- 
manager  of  Consolidated  News  1945,  former  publisher  of  the  re^r. 

Features,  was  chosen  executive  Winnipeg  (Man.)  Citizen  and  for-  Thomas  F.  Heffernan,  79,  edi- 
v'lcepresident  and  general  manager  mcrly  with  the  Winnipeg  Free  lor  and  publisher  of  the  Wilke.s- 
of  the  four  companies.  Press  and  British  United  Press,  Barre  (Pa.)  Sunday  Independent, 

Mr.  Cuneo  said  his  purchase  of  March  6.  Feb.  28.  He  became  secretary  of 

NANA  stock  represents  fulfill-  Mangus  G.  Keitner,  68,  re-  lit®  Independent  publishing  com¬ 
ment  of  a  long  desire  to  be  asso-  lired  cartoonist  for  the  Western  pany  in  1919. 
ciated  with  new^apers.  He  at-  Newspaper  Syndicate  in  Chicago,  RtCHARD  D.  Hebb,  72,  former 
tended  Columbia  University  and  at  San  Diego,  Calif.,  March  5.  city  editor  of  the  Chicago  Daily 
served  with  the  Office  of  Stra-  Mrs.  Winifred  Van  Duzer,  re-  News  from  1906  to  1916,  at  Car- 
tegic  Services  during  World  War  porter  and  feature  writer  fsr  the  mel,  Calif.,  Feb.  28.  He  began 
II.  Philadelphia  (Pa.)  Inquirer  for  newspaper  work  in  Salt  Lake  City, 

Mr.  Bryce  served  in  the  British  the  last  13  years  and  previously  later  joining  the  Daily  News.  He 

diplomatic  service.  for  many  years  a  writer  for  the  was  the  first  member  of  Swift’s 

■  King  Features  Syndicate,  March  public  relations  department. 

NAwenrrn^ara  On*  6.  John  J.  Mahoney,  58,  former 

Si  e  -  0*11  Ted  R.  Gill,  50,  Associated  night  city  editor  of  the  Boston 

U1  OGIZUIG  15lll  Press  staff  member  since  1921  and  (Mass.)  Traveler.  March  3.  He 

Albany — A  committee  of  pub-  with  the  Los  Angeles,  Calif.,  bu-  was  transferred  to  the  day  side 

lishers  persuaded  state  lawmakers  reau  since  1940,  March  5.  He  two  years  ago.  He  worked  briefly 

here  this  week  to  exclude  news-  had  worked  for  the  AP  in  Okla-  on  the  Boston  Post  after  graduat- 
papers  from  “communications  fa-  homa  City,  Wichita,  Kansas  City,  ing  from  Boston  College, 
cilitics"  which  may  be  seized  in  Tampa,  Miami  and  New  York.  Mrs.  Marian  C.  Whitman,  73, 

the  event  of  an  enemy  attack.  A 


Classified 

Section 

A  COUNTRY-WIDE 
ADVERTISING  EXCHANGE 

RATE  GUIOE 

Conseeutire  Insertions 


.SITUATIONS  WANTKD 
In»ertloii«  lAn^  Rate 

I  t.M 

3  and  OTer  .*0 

.\dvanee  PajTiient  Renneated 
•  •  • 

AI.I,  OTHKR  ri.ASSinCATlONS 
Inaertlona  Line  Rate 

1  fl.OO 

3  .90 

4  and  over  .90 

(Tx)wer  26  and  62  week  rates 
obtainable  upon  application). 
Cbanre  ails  accepted  from  rccor- 
nizeil  companies. 

Advertisinir  Apencies  chanred  at 
our  National  Claaelfied  rate  less 
commission.  (Inquire  for  rates). 

Count  .30  units  per  line  (27 
units  for  box).  No  abbrevia¬ 
tions.  3  line  minimum.  Add  15c 
for  Box  service — Repliea  mailed! 
daily. 

Editor  Sk  euhlithrr  reserve*  the 
right  la  edit  mil  copy. 

DoadllRO  Wod.  at  2  P.M, 

(After  lest  Mall) 


Nora  Alice  Kerr  Elliott,  58,  widow  of  Robert  B.  Whitman, 

special  amendment  to  the  Civil  wonnen’s  editor  of  the  Winnipeg  who  founded  the  New  York 

Defense  Bill  was  drafted.  (Man.)  Prairie  Farmer  and  a  World-Telegram  and  Sun’s  “First 

The  conferees  included  Edward  leader  of  the  Canadian  Women’s  Aid  for  the  Ailing  House”  column 

I.  Hughes,  Port  Chester  Daily  Press  Club,  March  3.  _ _ 

Item,  vicepresident  of  the  New  Walter  S.  Jump,  43,  editor  of  of  th*  chief  writers  for  the  col-  baYo'ta ‘'NewipaparaT  Hermaii’  Koek, 
York  State  Publishers  Association;  the  Fort  Walton  (Fla.)  Play-  umn-  which  is  now  syndicated,  at  2»10  Nsbraaka  Bt.,  Slonx  Olty,  Iowa. 
Henry  M.  James,  Hudson  Star,  ground  News  and  a  former  city  Garden  City,  N.  Y.,  Feb.  28.  NEWSPAPER  VAlrOATIONS 

and  William  L.  Fanning,  West-  editor  of  the  Middlesboro  (Ky.)  Her  son,  Roger  C.  Whitman,  has  a“‘8*"van  Brarrit^EN 


announcements 
_ Ncwipgpef  Brokcf» 

two  decad^  ago  and  herself  one  prosperous  low*,  Nebruk*,  South 


1  '  ..  I  County  Publishers. 

■ 

Mary  B.  McAdom  DIgs 


Daily  News,  from  injuries  received  conducted  the  column  since  1942.  446  Oe«»n  Avenno,  Brooklyn,  W.  Y. 


Mrs.  Mary  B.  McAdam,  mother 
of  Charles  V.  McAdam,  president 


MIDWEST  PAPERS:  Btllej-KrohMol 
Senriee.  Saecoiior*  to  Clydo  H.  Kmox, 
218-19  Joura»l  Bldg.,  Salin*,  K»n«*4. 

DAIUES  OR  WXEKUBS — Moont*!* 
9t*t*t.  Midwoat,  Soathweat.  Ear  K. 
Mohler  A  Atieeiatoa,  813  Boato* 


in  an  automobile  wreck  that  oc¬ 
curred  near  Gainesville,  Fla.,  Feb.  Perry  BrOWIlG  DIgS 

—  T  JoHN  Charles  Ross,  former  ed-  Norwich#  N.  Y* 

of  McNrucht  Svndl^te  ’  itor  of  the  A/onfrea/  (Que.)  /o«r-  Norwich,  N.  Y.— - ,  . 

March  6  ^  the^  aee  of  82  in  the  Commerce,  former  manag-  Browne.  49,  secretary,  general  Bldg..  PapTor,  Oolorado. - 

-Osborn  Convales^nt  Home  in  ing  editor  of  the  Taronfo  (Ont)  manager  and  editor  of  the  Nor-  8^^  ^h«t 

1  I  White  Plains.  N.  Y.,  after  a  linger-  Farmer  s  Sun  and  formerly  with  wich  Sun,  only  daily  newspaper  krokara.  w*  wo*ld  Uko  to  b*  *< 

I  ing  illness.  Mrs.  McAdam.  a  na-  Toronto  Globe  and  a  friend  in  Chenango  County,  died  sud-  aorvlc*  to  you,  th*  y«bliah*r,  and  t* 

7  I  tive  of  New  York  Chy,  is  also  Minister  Mac-  denly  March  1  while  visiting  the  len  I^YoHNER  AOBNOT 

survived  by  three  grandchildren  i^cnzie  King,  in  Toronto,  March  2.  Norwich  High  School.  Box  193,  Mt.  Pi»*aant.  MiehlEMi 

and  five  great  grandchildren.  John  W.  Petrie,  57,  former  Mr.  Browne  joined  the  staff  of  to  BUT  or  aall  •  aewapapor  or  Job 

,  staffer  of  the  Louisville  (Ky.)  the  Sun  in  1921,  serving  as  ^)orts  £*•“*  *“ 

24-  PagG  SGCtion  Courier-joumal,  at  Chattanooga,  editor  adve^sing  manager  and  no^ss  mueir’intoro.tod-ii 

Xenn.  city  editor  before  he  was  made  ,,  i„  g,tl*f*ction.  Arthur  W. 

Chicago  —  The  Chicago  Daily  Charles  S.  Howard,  86,  drama  editor  and  general  manager.  At  StyoM,  625  Market  St.,  s*n  FranoUc* 

News  published  a  24-page  spring  editor  sincre  1890  of  the  Boston  various  times  he  was  representa-  ?■,  - - - —5 — 

^d  summer  fashion  section  here  (Mass.)  Globe,  and  a  former  night  tive  for  the  Associated  Press.  Cen-  JSlirtfon  ”dri*leV**weollSMi!  *** 

March  7.  It  was  devoted  to  news  editor  and  night  city  editor,  tral  Press,  New  York  Herald  Trib-  ODETT  A  ODE'ft,  Broken 
women’s  fashions,  with  heavy  pic-  March  2.  He  had  been  a  member  une.  New  York  Times,  Utica  P-  O-  Box  527,  s«n  Fernando,  0*11^ 
torial  display  of  styles.  The  sec-  of  the  Globe  staff  for  69  years  Press,  Syracuse  Herald  Journal  B,'JJj,tUhe(?'?9uf’  Ne'^pa^^’lwufht 
18  3g.aa  I  lion  was  edited  by  Peg  Zweeker.  and  was  the  senior  staff  man.  and  Post  Standard.  and  loid  without  publi^y. 
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SEE  preceding 
page  for: 

Complete  List  of 
Newspaper  Brokers 
and 

Editor  &  Publisher’s 
Classified 

Rates,  Policies,  etc. 


Newspaper  Counselors 

COUNSEL  in  finance,  appraiiala,  tales, 
rate-making,  pertonnef  procurement, 
public  relations  tnrTers.  PUBLISH¬ 
ERS  SERVICE,  P.  O.  Box  3182, 
Greensboro,  N.  0. 


Publications  for  Sale 


DAILY  OPPORTUNITIES  ! 

COLORADO  paper  in  one  of  best  j 
smaller  cities.  Growing.  Well  equipped,  i 
$^5,000,  mostly  cash.  { 

K.ANSAS.  strategically  located.  Sound 
property.  Good  net.  Price  $125,000, 
29%  down.  Terms. 

MI.SSISSIPPI.  Rapidly  growing  in 
exclusive  rich  trade  area.  Due  for  con¬ 
tinued  increase.  Good  net.  Price  only  i 
$75,000,  H  cash. 

Give  evidence  of  professional  compe¬ 
tence  and  financial  ability. 

RAY  E.  MOHLER  &  ASSOCIATES 
Publications  Brokers  &  Consultants  i 
312  Boston  Bldg.,  Denver  2,  Colorado  i 

TRAVEL  GUIDE — Orottes  $«.800  In 
five  months.  $6,000.  Owner  in  Re¬ 
serves.  Box  220,  Editor  &  Publisher. 


WEEKLY  netting  $5,500,  beautiful 
southern  town  near  coast.  $6,000. 
Box  219.  Editor  tc  Publisher. 

TWO  CALIFORNIA  WEEKLIM  in 
two  rapidly  growing  prosperous  towns. 
Gross  $74,000  operating  net,  $24,000. 
Two  good  plants,  two  good  buildings,  : 
price  $110,000,  30%  down.  This  will  j 
sell  as  fast  as  the  San  Bruno  Herald  | 
which  we  advertised  here  in  February 
and  sold.  Joseph  A.  Snyder,  3570 
Frances  Avenue,  Venice,  Oal.  EiX  I 
7-8744.  I 


FLORIDA  county  seat  weekly.  No 
opposition.  $21,000  with  $14,000 
down.  Box  237.  Editor  &  Publisher. 
CENTRAL  CALIFORNIA  —  In  the  ! 
finest  area  of  the  state.  Gross  $25,-  , 
000.  Well  equipped.  1,700  circulation. 
Asking  $27,500  with  $15,000  down.  ! 
SOUTHERN  CALIFORNIA  —  Unop-  j 
posed  weekly.  Grossing  $15,000.  Cir-  I 
nutation  675.  Asking  $16.(»00  with  I 
$2,000  down. 

Jack  L.  Stoll  &  Associates,  4958  Mel-  | 
rose  Ave..  Los  Angeles  29,  California.  : 
THREE  YEAR  NET  IS  MORE  THAN  j 
$23,500  asking  price  for  South  Dakota  ■ 
weekly  in  $25,000  volume  class;  Mod-  ' 
el  14  Lino.  4-page  Cottrell  Press  and  ] 
folder;  other  good  equipment  through-  | 
out;  population  1.606;  1.900  circula¬ 
tion;  $10,000  cash  required.  Wayne  1 
Peterson.  214  National  Ijoun  Build-  | 
ing.  Moorhead.  Minnesota.  1 

DAILY  in  small  midwest  city  located  ■ 
near,  and  sharing  in  major  market. 
Volume  under  $100,000.  Potential  and 
plant  capacity  considerably  over  100,- 
000.  Will  deal  direct  with  buyer  with 
‘‘daily  know  how”  interested  in  ex¬ 
panded  operation.  Box  245,  Editor  & 
Publisher.  i 

SUPERIOR  California  Weekly.  Net 
Income  $14,000  last  year.  Also  small  . 
Daily  needing  strong  hand.  Bay  Camp-  I 
bell,  4101  W.  8rd  St.,  I^s  Angeles, 
California.  ' 


■4NNOUNCEMENTS 


_ Publications  tor  Sale 

NEW  JERSEY  Weekly  in  large  city, 
excellent  opportunity,  long  established, 
$7.000.  Box  164.  IMitor  &  Publisher. 
CROWING  semi-weekly,  gross  115,- 
000,  for  115,000.  J.  R.  Gabbert,  3937 
Orange,  Riverside.  California. 


_ Publications — Wanted  ' 

EXECUTIVE  looking  toward  retire¬ 
ment  from  solid  industrial  corpora¬ 
tion,  expect  to  live  in  relatively  small 
but  sound  community  and  publish  a 
weekly  paper.  In  return  for  8-year 
option  on  presently  well-established 
paper,  at  price  agreed  on,  will  con¬ 
sider  arrangement  requiring  reason¬ 
able  annual  forfeit  payments  to  work¬ 
ing  capital  of  paper  while  option  is  in 
effect.  Owners  only.  Box  209,  Editor 

Sc  Publisher, _ 

WANTED  by  experienced  newspaper¬ 
man:  good  solid  old  established 
weekly  or  small  daily  enjoying  ac¬ 
ceptance  in  thriving  community.  T.  O. 
Box  1532.  Paterson.  N.  J. 

SMALL  TOWN  WEEKLY.  County 
seat  preferred.  Cash  or  deferred  pay¬ 
ments.  Principals  only.  Strict  confi¬ 
dence  maintained.  Box  190,  Editor  A 

Publisher, _ 

$35,000  DOWN  for  control  Mid-West, 
Southwest  daily.  Box  95,  Nowata, 

Oklahoma.  Bank  reference. _ 

DAILY  or  large  weekly  with  affiliated 
radio  station.  Will  also  consider  situ¬ 
ation  where  station  may  be  bought  or 
built.  Box  292,  Editor  &  Publisher. 


_ Printing  Services _ 

PRINTING  PLANT  has  open  time  for 
two  or  three  more  weeklies,  large  or 
small  press  runs.  Duplex  flatbed; 
union,  day-night  force,  plenty  of  news¬ 
print;  modem  plant  in  central  New 
Jersey.  Box  166,  Editor  A  Publisher. 


Cartoons— Featnrei 


PROMOTION  MANAGERS,  write  for 
free  details  of  our  spring  local  pro¬ 
motion  service.  Midwest  Syndicate, 
Box  583,  Wheaton,  Illinois. 


Promotion  Serriccs 


50  WAYS  TO  CUT  DOWN 
CLASSIFIED  OVERHEAD 

WRITE  for  a  FREE  copy  of  onr 
summary  of  50  ways  to  combat  rising 
costs  in  your  Classified  advertising 
department. 

THIS  summary  is  typical  of  the 
valuable  management  helps  subscrib¬ 
ers  to  the  Howard  Parish  Classified 
Advertising  Service  constantly  re¬ 
ceive. 

SEE  for  yourself  w^  the  Howard 
Parish  Service  is  the  Want  Ad  Serv¬ 
ice  that  Makea  You  More  Money.  Ask 
for  sample  copy  and  complete  aetalls. 
Do  it  today  I 

HOWARD  PARISH 

Tested  Want  Ad  Belling  Plans 
Daily  News  Tower  Miami  $2,  Fla. 


Prws  Engineers 

MASON-MOORE-TRACY,  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat-Bed  Experts 

We  will  move,  erect  or  repair  presses 
ANYWHERE 

28  East  4th  St.,  New  York  S,  N.  Y. 
_ Phone:  SPrIng  7-1740 

LOYAL  S.  DIXON  CO. 

NEWSPAPER  PRESS  ERECTORS 

Dismantling — Moving — Erecting 
Newspaper  Conveyor  Installations 
Service  Nationwide 

738  N.  Victory  Blvd.,  Burbank,  Calif. 


E.  P.  WALLMAN  AND  COMPANY 
Printing  Machinery 
Bought  and  Bold 
Erecting  and  Rebuilding 
975  North  Church  Street 
Rockford  Illinois 


ANNOUNCEMENTS 
Press  Engineers _ 

MACHINISTS — Dismantling,  moving, 
assembling,  entire  newspaper  plants. 
Repairs,  maintenance,  service  nation¬ 
wide. 

LORENZ  PRINTING 
MACHINE  CO.,  INC. 

3626  —  31  St.,  Long  Island  City  1,  N.  Y. 

STillwell  6-0098  0099 _ 


Maintenance — Service — Repairs 
SAM  S.  PDNTOLILLO 
311  Lincoln  Ave.,  Lyndhurat,  N.  J. 
Dismantling — Moving — Erection 

CROSS  FILES 

NEWSPAPER  presses  dismantled  and 
erected  Anywhere  in  United  States  or 
Canada.  Specialising  in  Duplex  equip¬ 
ment. 

Call — Walter  E.  Hamlin — Write 
211  Marion  Bldg.,  Cleveland  18,  Ohio 
CHerry  1-3305— YEllowstone  2-4445 


MACHINERY  ind  SUPPLIES 
Composing  Room 


TYPESETTING  MACHINES 

2  MODEL  G  INTERTYPES  #18097, 
#16607. 

Model  31  LINOTYPE  #52650 
Model  22  LINOTYPE  #89443 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Ave. — N.  Y.  18 
BRYANT  9-1182 


INTERTYPE  —  Model  B  (2  maga¬ 
zines).  Modern  equipment;  110  mo¬ 
tor;  monomelt  feeder;  gas  pot.  $2,500. 
Kelley  ft  Jamison,  239  Court,  Mem- 

phis,  Tennessee. _ 

MAKE  us  an  offer  on  following  Lino¬ 
type  matrix  faces:  almost  complete 
font  figures  and  caps  86A108  metro- 
black;  complete  font  figures  18A 
gothic  No.  41;  almost  complete  font 
18A41  Chelt.  Bold,  extra  cond.;  al¬ 
most  complete  font  80A7  Chalt.  bold 
extra  cond.  All  excellent  condition. 
Any  reasonable  offer  will  be  accepted. 
Daily  News,  Lewiston.  Montana. 
MODEL  26  LINOTYPF. — #39510.  Oas 
pot,  feeder,  4  molds,  AC-220-volt  mo¬ 
tor,  2  fonts  mats  18  and  24  pt.  Bo- 
doni.  Can  be  seen  in  operation  daily. 
Available  about  Mar.  15.  The  Com- 

mercial-News,  Danville,  Illinois. _ 

FOR  SALE:  Late  Model  8  Linotypes, 
Model  21  Display  Linotype  with  28 
split  magazines.  Model  0  Intertypes 
with  and  without  quadders.  Model  B 
Intertype.  Immediate  Delivery.  Print- 
craft  Representatives.  277  Broadway, 
WHY  PAY  MORE!  Materials  are  get¬ 
ting  scarce,  but  we  can  still  give  you 
immediate  delivery  on  L  ft  B  Heavy 
Duty  Newspaper  Turtles  in  any  quan¬ 
tity.  Cast  iron  machined  top,  tubular 
steel  legs  with  rigid  ‘‘X”  cross  brace. 
Height  you  specify  with  half  inch  ad¬ 
justment  up  or  down.  With  4-inch 
cast  iron  wheels  in  ball  bearing  swivel 
fork,  $68.50.  Same  wheel  and  fork, 
but  with  Durex  wheel  bearing,  $71.60. 
With  5-inch  Darnell  steel  wheel  in 
ball  bearing,  swivel  steel  fork.  $76.50; 
with  S-inch  Darnell  rubber  wheel  In 
hall  bearing,  swivel  steel  fork.  $79.50. 
Ail  prices  F.O.B.  Shipped  fully  as¬ 
sembled  and  crated.  Satisfied  cus¬ 
tomers  in  every  state  in 

the  Union.  90%  of  North  Carolina 
dailies  are  using  L  ft  B  Turtles.  Write 
for  literature  or  order  direct  from  Ad. 

L.  ft  B.  SALKS  COMPANY 
113  West  Market  Street 
Elkin,  North  Carolina  _ 

FOR  SALK 

TWO  Model  K  Linotype  Machines 
with  electric  pots  and  two  magazines 
each. 

SIX  Kellog  Type  O  Writer  Keyboards, 
practically  new. 

WILL  sell  separately  or  in  a  group  at 
a  reasonable  price. 

APPLY  Afro-American  Co.,  628  N. 
Kutaw  St.,  Baltimore  1,  Maryland. 


TWO  DSJ  VAltlTYPKRS,  Fototyne, 
complete  equipment  of  a  university 
seini-weekly  going  off  Varityper-offset 
for  duration.  Offers!  Box  240,  Editor 
ft  Publisher. 

EDITO  R  & 


MACHINERY  and  SUPPLIES 
_ Composing  Room _ 


INTERTYPES 

‘‘C  Intertypea  #12835,  #1484 

with  quadding  attachment. 

“C”  Intertypes  #7891 — #8239,  I 
mags.,  gas  or  electric  pot. 

C3SM  #7867,  electric  pot. 

LINOTYPES 

Models  5,  8.  14. 

45C  Goss  Mat  Roller 
72D  Goss  Shaver 

Northern  Machine  Works 
323-29  N.  4th  St..  Philadelphia  6,  Pi 


Mail  Room 


SPEEDAUMAT  MAILER  with  qnu 
ter  folder 

550  volts,  60  cycles.  A.O. 

SERIAL  No.  MC-1022 
IN  A-1  Condition — Price  $21,500.00 
WRITE  Winnipeg  Free  Press,  Winsi- 
peg,  Canada. 


Newsprint 

CAN.ADIAN  Newsprint,  original  min 
shipment,  any  size  rolls,  carload  lod 
at  attractive  prices.  March  shipmeit 
and  continuous  bookings.  InquiriM 
invited.  Canadian  Newsprint  SnppI; 
Co.,  Alfred  Horn.  18  Kast  41  Street 
New  York,  N.  Y.  Tel:  ORegon  9-3870 


STANDARD  NEWSPRINT.  Rolls- 
sheets.  All  sixes.  All  types  prinflii 
papers.  Box  158,  Editor  ft  Publisher 


NEWSPRINT 

ORIGINAL  MILL 
SHIPMENTS 
PROMPT  DELIVERIES 
Spot  and  long-term  commitments. 
Box  157,  Editor  ft  Publisher 


AVAILABLE  standard  newsprint,  iD 
sixes.  S.  B,  Behrens,  115  Onderdsst 
Ave.,  Brooklyn,  N.  ¥,  Phone:  Ever 

freen  6-0505.  One  of  Now  York'i 
argest  converters  of  newsprint. 


NEWSPRINT  WANTED 

ROLLS,  Sheets,  Any  size.  All  tni 
Print  Papers.  ALgonqnin  4-8729,  N.T 


AMERICAN  and  CANADIAN  NEW# 
PRINT  rolls.  All  sizes  _  supplied 
Shipments  directly  from  mill.  Book¬ 
ings  accepted  for  prompt  and  loaf 
term  shipments.  Domestic  and  ex^rt. 
We  deliver  newsprint,  not  promiMi 
Box  271,  Editor  ft  Publisher. 


Photo-Engraving 

PHOTO 

ENGRAVING 

tOUIPMENT 

ZINC  AND  MAGNESIUM 
E.  T.  SULLEBARGER  CO. 

110  Fulton  St.  588  6.  Clark  81 

New  York  Chlesn 


Press  Room 


DUPLEX  TUBULAR  24-Page  Pro* 
half-  and  quarter-page  folder,  avail¬ 
able  6  months.  AO  motor  drive. 

GEORGE  C.  OXFORD 
Boise  Idsho 


KIDDER  60*  wide,  5  color,  web  W 
rotary  press.  Prints  60*  x  42*  iz  • 
colors  on  one  side,  one  on  reveras; 
sheet  delivery.  Press  is  in  excellest 
shape,  ready  to  run.  Priced  for  qnick 
sale  or  lease  at  ground  floor  locatia* 
in  Metro  New  York.  , 

KIDDER  doublehead  roll-fed  bed  azl 
platen  cloth-stock  printing  preaa 
prints  2  colors  12*  x  28)4’^  or  I  t* 
4  colors  5)4  X  28%.  Roll  to  sheet  de¬ 
livery,  speed  8,000  impressions  JjW 
hour.  Excellent  value.  Box  216,  Edi¬ 
tor  ft  Publisher, 


DUPLEX.  GOSS.  HOB  newepafer 

Sreasea — from  8  pages  to  96 
ontact  Newspaper  Divisioa. 
Printing  Machinery,  Ine.,  2620  PaT** 
Avenne,  Cleveland  14,  Ohio.  Branekei: 
Chicago  and  Detroit. 


DUPLEX  TUBULAR  4-Page  4^ 
two-to-one  modal,  now  availaMe- 
Georga  0.  Oxford,  Boise,  Idaho. 
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MACHINERY  and  SUPPLIES 

MACHINERY  and  SUPPLIES 

MACHINERY  and  SUPPLIES 

Press  Room 

Press  Room 

Wanted  to  Buy 

FOR  SALE:  24-Page  Hoe  Web 
Newspaper  Press,  two  plates  wide, 
13  9/16"  sheet  ent.  With  complete 
stereotype  equipment  and  A.  0.  mo¬ 
tors.  Ready  prompt  shipment.  Thomas 
W.  Hall  Company,  Inc.,  Stamford, 
Connectirnt. 

COMPLETE  PLANTS 

GOSS  Press  single  width  (two  pages 
wide),  13K  inch  printing  diameter, 
21H  inch  cut-off  or  deck  for  same. 
Give  full  details  and  prices.  Box  1042, 
Editor  A  Publisher. 

R.  HOE  SUPER  SPEED 
4-UNIT  PRESS  WITH 
PATENTED  INK  PUMPS 
FOR  SALE 

23  9/16"  CUTOFF 


One  double  folder  equipped  with  sub¬ 
marine  delivery,  double  balloon  former. 

Presses  are  double  width.  15”  plate 
cylinders,  carrying  7/16"  ribbed  Stereo 
plates,  45;degree  bevel;  ink  pumps, 
roller  bearings,  substructure. 

Three-roll  Cline  reels,  reel  arms  will 
accommodate  single  or  4-page  wide 
rolls,  motor  operated  margin  and  ten¬ 
sion  controls. 

Driving  mechanism:  Group  drive  l-lOO 
H.  P..  0.  C.  motor,  l-IO  H.  P.,  D.  C. 
inching  motor,  Cline  control  board, 
230-vort  D.  C.  full  automatic. 

THESE  UNITS  WILL  BE  AVAILABLE 
ABOUT  MAY  I,  1951,  WHEN  INSTALLA¬ 
TION  OF  OUR  NEW  PRESSES  WILL  BE 
COMPLETED. 

Further  Information  may  be  obtained 
by  writing 


NEWSPAPER  PRESSES 
rotary— FLATBED 
ALL  SIZES  AVAILABLE 
STEREOTYPE  EQUIPMENT 
BEN  SHULMAN  ASSOCIATES 

500  Fifth  ATenne 
New  Tork  1®,  New  York 
Phone  BRyant  0-1183 


CLEVELAND  NEWS 

Att.:  Mr.  E.  J.  Tomcik 
Cleveland  M.  Ohio 


HOE  12-Unit  press,  will  sell  any 
amount  units  needed. 

„  OEOROE  0.  OXFORD 

_ .  Idaho 

TRADE  for  18-24  page  single 
width  press ;  a  Goss  8  deck ;  48  page, 
doable  width  press  with  almost  new 
pony  autoplate.  Top  deck,  almost 
new,  cspable  running  8  pages  in  color, 
rreis  much  too  large  for  our  require- 
•sents,  Exrellent  condition.  News  Oh- 
aerrer,  San  Leandro,  California. 

CUTLER-HAMMER,  two-motor  full 
antomatie  newspaper  press  drives  and 
panels.  220  wolt,  8  phase,  80 
'  V*  Complete  with  resistors  and 
puih  button  stations : 

-III  S  H.P.  crosshead  type, 

will  drive  8  or  4  units  at  moderate 
•peed. 

One  40/8  H.P.  faceplate  type.  Will 
power  4  decks  single  width,  qnad  or 
press. 

USED,  servireable,  recently  with- 
I  •*®.from  service,  reasonably  prle^. 
Immediately  available. 

The  Eastern  Color  Printing  Oo. 
Waterhnry  30,  Conn. 

PanroMt  color  press, 

21^4”  cut  off. 

„  ,  GEORGE  C.  OXFORD 

_ Idaho 

rollers  lor  Standard  Duplex  Tubu- 
ar,  synthetic  rubber,  new  and  slight- 
f!  ’■""'••s.  Will  sell  right, 

pin*’*  ^’'Mlshlng  Company,  Wichita 
I'alU.  Texas.  _  _ 

Tmrv  SALE 

WO  Hoe  Units  and  Folder,  complete 
ith  aoh-stmctnre,  tensions  and  pa- 
inehM  **  "*  *9“'P“o»‘.  Ont-off  38  9/lt 

ITIE  HAMILTON  SPECTATOR 

Hamilton,  Canada. _ 

Units  and  two 

TexM*****  ’'*’  **  '*’'"** 

•  SUUr  Color  Flash  Unite  like 

Oontaet  N.  T.  Ebert.  Dally  News. 
Aagslsa  84.  California. 


UNITED  American  Remelting  Fur¬ 
nace,  3,200  lb.  capacity;  spont 
pour. 

GOSS  Radial  Arm  Flat  Router. 
DUPLEX  Tubular  Router. 

DUPLEX  Tabular  Finishing  Machine. 

JOHN  GRIFFITHS  CO.  INC. 

U  West  42nd  St.,  New  York  18,  N.  Y. 
GOOD  VALUES 

GOSS  72-D  full  pg.  Flat  Plate  Shaver. 
HOE  Dry  Mat  Roller. 

HOE  Jig  Saw  A  Drill. 
VANDERCOOK  full  pg.  Proof  Press. 
MODEL  22  Linotype,  high  ser.  No. 
HOE  “quick-lock”  Plat  Casting  Box. 
MODEL  E  Elrod — no  molds. 

1  AND  3-ton  Metal  Pots. 

HOE  Curved  A  Flat  Plate  Routers. 
AUTOMATIC  Plate  Finishing  Equip¬ 
ment  for  all  standard  sheet  cut 
offs. 

845  ECONOMY  Hand  Baler. 

NEW  Hall  Newspaper  Form  Tables. 
STEREOTYPE  Chases,  hoth  new  and 
used. 

THOMAS  W.  HALL  COMPANY,  INC. 
120  West  42nd  St..  New  York  18. 
(Plant  at  Stamford.  Conn.) 

FOR  SALE.  Plane-O-Plate  flat  shaver 
Model  C-1,  serial  185.  Bed  17  ^  x 
22 220  V.  motor.  Extra  cutter  in¬ 
cluded.  31,750  freight  prepaid.  H.  M. 
Ward.  Grand  Porks  Herald,  Grand 

Forks.  North  Dakota. _ 

STEREO  SAW  I  Augustine  30  x  30 
table.  AC  Motor.  Exceptional  buy. 
Box  158.  Marshalltown.  Iowa. _ 

FOR  SALE:  Hoe  Curved  Casting  Box. 
Shaver  and  Plate  Trimmer,  for  15" 
diameter  plates,  7/18"  thick.  Will 
not  sell  items  separately.  Bex  223, 
Editor  A  Publisher. 

PLATE  DROP  AND  CONVEYOR— 
38-foot  double  C4ir  curved  plate  drop. 
Cars  are  balanced  on  ends  of  chain  on 
overhead  wheel.  Stops  are  controlled 
by  air  check.  Also  68-foot  curved 

flate  electric  conveyor  including  Y 
rom  plate  drop — belt  practically  new. 
W’RITE  Canton  (Ohio)  Repository  for 
price. 


Wanted  to  Bay 

WANTED 
COMPLETE 
NEWSPAPER  PLANTS 

NEWSPAPER  PRESSES 

COMPOSING  ROOM  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Ava-  New  York  City 
BRyant  3-1183 


i.-  unite  Ilka  Cutlar-Haasmar  paper 

I  Ountaet  N.  T.  Ebert,  Dally  News,  mat  dryer.  Curved  r 
b®»  Aagslsa  84.  Cellfomla.  I  Boias,  Idaho. 
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oldar.  Mat  Roller, 
ir  eenveyer,  8ta-Hl 
router.  Box  101. 


_ HELP  WANTED _ 

_ Administrative _ 

TOP  FLIGHT 

NEWSPAPER  COMPTROLLER 
FLORIDA  newspaper,  ideal  living  con¬ 
ditions,  needs  comptroller  who  can 
give  publisher  maximum  relief  on  fis¬ 
cal  tax,  pension  and  other  administra¬ 
tive  problems.  A  job  attractive  for  a 
younger  man  blocked  from  promotion 
— or  an  older  man  eager  to  move  to 
Florida  and  train  top  flight  snccessor. 
Full  details  in  first  letter,  please.  Ap¬ 
plications  will  be  considered  in  strict¬ 
est  confidence.  Box  188,  Editor  A 

Publisher. _ 

FOR  HEADQUARTERS  offlce,  group 
small  dailies,  highly  intelligent  and 
responsible,  pleasant  girl,  25-35,  who 
can  handle  or  soon  learn  to  handle  a 
little  of  each  of  following;  news,  ad¬ 
vertising,  secretarial,  morrae.  simple 
bookkeeping.  Good  pay.  O'Brien,  Box 
381,  Santa  Fe,  New  Mexico. 

_ Artists — Cartoonists 

WANTED — All  around  artist.  Ma¬ 
jority  of  work,  however,  has  to  do 
with  retouching  and  layouts.  Upstate 
New  York  paper.  Box  272,  Editor  A 
Publisher. 

OrcRiatloR 

CIRCULATION  MANAGER  with  prov¬ 
en  rerord  for  bnilding  eirenlatiou. 
Little  merchant  and  anburban  motor 
rontea.  Mntt  be  idea  man.  Small  Eve¬ 
ning  and  Sunday  paper  In  South.  All 
replies  eonfldential.  Box  183,  Editor 
A  Publisher. 

CIRCULATION  man  to  head  depart¬ 
ment.  Daily  of  7,500  with  potalhility 
great  deal  more.  Highly  competitive 
field.  Prefer  Westerner.  Box  178, 
Editor  A  Pnblither.  i 


Man  draft  exempt  to  tsko  charga  of 
cirrulstion  for  medium  site  daily  In 
New  York  State.  Must  be  familiar 
with  Little  Merchant  Plan  and  pro¬ 
motion  details.  Box  180,  Editor  A 

Publisher. _ 

WANTED  Assistant  Country  Circula¬ 
tion  Manager  familiar  with  weekly- 
pay  Snndsy  routes  and  capable  of 
managing  roadmen.  I 

WRITE  experience,  employer  refer- 1 
ences,  positions  held,  etc.,  to  A.  D. 
Potter,  P.  O.  Box  350,  Montgomery, 
Alsbsms. 

CIRCULATION  MANAGER  for  50.- 
000  morning-evening-Sunday.  No  one 
need  apply  except  man  with  snccess- 
ful  top  managerial  or  assistant  man¬ 
agerial  experience.  Must  he  thorongh- 
ly  familiar  with  rural  and  mail  eir- 
rnlation  problems.  Box  242,  Editor  A 
Publisher. 

CIRCULATION  MANAGER  New  Jer¬ 
sey  weekly  chain.  Immediate  opening 
— ranvassing.  good  opportunity.  Box 
2.'i8.  Editor  A  Publisher. _ 

MANAGE  department  of  7,300  ABC 
circulation  evening  daily  in  mid¬ 
south.  Man  who  ran  build  rural  cir¬ 
culation  with  help  of  rorrespondents 
and  bureau  managers.  Box  278,  Edi¬ 
tor  A  Publisher. 


MAN  OR  WOMAN  to  take  over  elatii- 
fled  department  in  chain  of  5  weeklies, 
or  will  train  veteran  with  aggressive 
sales  ability.  Palisades  Pnblishere. 
Englewood.  New  Jersey 

YOUNG  MAN,  experienced  lelliBg,  to 
take  over  elaeeifled  depertment  on 
8.000  eircniation  raidweet  dally.  Box 
182.  Editor  A  Publisher. _ 

CLASSIFIED  ADVERTISING  MAN- 
.AOER.  man  or  woman,  to  head  three- 
girl  department.  Good  salary  and 
bonui.  Daily  near  Philadelphia.  Write 
background  in  detail  to  Box  2T3, 
Editor  A  Publisher. 

PENNSYLVANIA  DAILY  requires 
experienced  man  —  35-40 — who  <aa 
handle  small  riasaified  department. 

Give  complete  details.  Box  234, 
Editor  A  Publisher. 


HELP  WANTED 


Cla.ssified  Advertising 


EXPERIENCED  classified  man  to 
take  over  Classified  Department  of 
15,000  circulation  Florida  .E*st 
Coast  Evening  Daily.  Write,  giving 
full  particulars  a&  to  qualificationa, 
experience  and  compensation  expect¬ 
ed,  to  Box  248.  Editor  A  Publisher. 

_ Display  Advertising 

advertising  MANAGER  for  pro¬ 
gressive  morning-evening-Sunday  com¬ 
bination  of  31,000  circulation  in  city 
of  25,000  in  upper  South.  Real  op¬ 
portunity  for  man  who  can  produce 
through  personal  effort  and  direction 
of  staff.  Box  192.  Editor  A  Publisher. 

ADVERTISING  SALESMAN  for  New 
Jersey  weekly  chain.  MuiU  be  tops  in 
selling,  layout.  Box  165,  Editor  A 

Publisher.  _ _ _ 

DISPLAY  Advertising  Salesman  for 
daily  papers  Morning  and  Evening. 
Upstate  New  York.  Twin  Cities  and 
good  trading  area.  Experienced  in 
layout.  Box  181.  Editor  A  Publisher. 

display  ADVERTISING  SALM- 
MAN.  Write  full  details  to  Don 
Cresswell.  Casper  Tribune-Herald, 

Casper.  Wyoming. _ 

EXPERIENCED  ADVERTISING  Sales¬ 
man  wanted  for  •‘••dy  poaltion  « 
publicstioB  with  oyer  100,000  ABO. 
Opportunity  unlimited.  Selling  eue- 
cess  on  epeeiale  adyanUgeoM.  Tell 
us  your  age.  experience 
ences.  Box  221,  Editor  A  Pnblleher. 

FLORIDA  NEWSPAPER 
HAS  OPENING 

FOR  RIGHT  MAN  OR  WOMAN 

Top  Notch  layout,  copy,  end  idea  man 
or  woman  wantod  by  one  oi  Florida  a 
finest  newspapers.  Must  be  fast  and 
be  able  to  spark  and  Rtmp  ineas 
which  can  be  eold  by  hard-hitting  dis¬ 
play  staff. 

Ideal  living  conditions  in  a  growing 
Florida  city.  If  yon  have  a  yen  to 
live  in  Florida,  and  think  yon  can  fill 
the  bill,  please  send  full  details  first 
letter.  We  will  ask  for  samples  of 
work  If  interested.  Box  286,  Editor  A 
Publisher. 

ADVERTISING  SPACE  SALESMAN 
OR  MANAGER.  Weekly  experience  a 
help.  Good  set-np  for  right  person. 
Salary  pins  commission  plus  guaran¬ 
tee.  Connecticut.  Box  234,  Editor  A 

Publisher. _ _ _ _ 

ADVERTISING  MANAGER,  experi¬ 
enced.  W'ire  if  interested,  follow  with 
letter,  experience,  references.  Stutt¬ 
gart  (  Arkansas)  Daily  I..eader.  Stutt- 

gart.  _ 

EXCEPTIONAL  OPPORTUNITY  for 
aggressive  salesman  as  Number  2  niM 
on  8  man  staff,  strong  7-dsT  daily  hi 
prosperous  midwest  city.  Must 
dure  good  lay-outs  and  compelling 
copy.  Top  salary  to  right  man.  Box 
273.  Editor  A  Publisher. _ ^ 


COPY  AND  LAYOUT 


Growing  Florida  agency  has  opportun¬ 
ity  for  man  or  woman  thoroughly 
experienced  in  top-flight  newspaper 
retail  copy  and  layout.  State  age. 
experience,  salarv  requirements.  Box 
238,  Editor  A  Publisher. 

AN  IMMEDIATE  opsning  for 
aging  Editor  on  a  National  Trada 
Journal  pahllahed  In  the  Soatk.  Maat 
bo  thoroughly  versed  In  all  phaaea  of 
trade-paper  work  and  havo  a  teehaleal 
or  mechanical  haekcrnaad:  soma  salea 
axparlaara  alao  helpful.  Otva  fall  da- 
tails  and  salary  expected  la  first  lat¬ 
ter.  Write  Box  180.  Editor  A  PaV 
llihar. 

WANTED  —  ExMriraeed  or  well- 
trained  newsman  for  goaeral  roport- 
ing  datioa.  Good  pay.  exealleat  op- 
portnaity  on  afternoon  dally  la  trtaad- 
It.  growing  eommnnitv  aoar  Okieage. 
Write  drtmis  ef  qaalifieatiens.  refer- 
eacea  and  draft  status  to  Box  Ififi, 
Editor  A  Pmhliahor. 
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HELP  WANTED 


Editorial 


EDITUK-MANAQEK  with  experience 
who  wiehee  a  permanent  poaition  on 
lire  county  aeat  newspaper  with  job 
plant.  30  employee.  Mnit  euperviae 
staff  of  four  and  handle  everything 
necessary  to  get  out  paper.  In  time, 
must  assume  part  of  business  man¬ 
ager’s  duties  and  gradually  take  over. 

If  you  are  right  man,  it  will  lead  to 
part  ownership.  Write  Hugh  A. 
Barnhart,  The  News-Sentinel,  Roches¬ 
ter,  Indiana. 

WANTED  SOBER,  Aggressive,  ex¬ 
perienced  reporter.  Must  handle  cam¬ 
era  on  beat.  Start  $60  week.  Box 

163,  Editor  A  Publisher. _ 

WRITER  for  long  established  organ- 1 
ization  in  Washington,  D.  C.  Must  be  { 
familiar  with  activities  of  government 
and  Congress,  especially  as  applied  to 
businessmen.  Little  or  no  spot  news 
writing.  Major  approach  analysis,  in¬ 
terpretation  and  prediction.  Write 
age,  schooling  and  experience  back¬ 
ground  to  Box  198,  Editor  k  Pub¬ 
lisher^ _ 

DESK  OR  REPORTER — wire  editor 
or  general  reporter  for  immediate  em¬ 
ployment.  College,  experience  desir¬ 
able.  Write  fully  experience,  refer¬ 
ences,  military  status,  when  available, 
housing  and  salary  requirements.  Trib- 
iine.  Fremont,  Nenraska. _ 

EDITOR  GENER.'tL  MANAGER 
IMMEDIATELY,  for  an  old  estab¬ 
lished  prosperous  daily  newspaper  in 
a  thriving  New  York  State  City  of 
10,000  ^  population.  Must  be  experi¬ 
enced  in  both  editorial  and  general 
management  with  the  accent  on  the 
editorial  side.  Exceptionally  good  op¬ 
portunity  for  a  capable,  energetic  and 
reliable  newspaperman.  Desirable 
bousing  available.  Write  or  wire 
N.  y.  STATE  PUBUSHERS  ASSO¬ 
CIATION,  The  Castle,  Syracuse,  New 
York. 

EDITORIAL  and  Feature  writer  for 
Southern  Daily.  Mature  man  with 
higher  education  who  will  take  keen 
interest  in  community  affairs.  Prefer 
daily  or  top  weekly  experience  in 
Southeast.  Write  Tutt  Bradford,  P.  0. 
Box  700,  Gadsden,  .Alabama. _ 

GAL  to  write  straight  news,  features, 
society,  heads.  Must  know  makeup. 
I.<arge  73-year-old  twice  weekly  near 
Detroit.  Congenial  staff.  Tell  all  first 
letter.  Opening  available  on  or  about 
June  1.  Wyandotte  News-Herald,  Wy- 
andotte,  Michigan. _ 

Y’OUNG,  aggressive  sports  writer  avIio 
puts  premium  on  writing  and  is  also 
able  to  take  a  turn  on  desk  wanted 
by  one  of  the  South’s  leading  morn¬ 
ing  newspapers.  Box  2.56,  Editor  & 
Publisher. 

Promotioii — ^Public  Relations 

PUBLIC  REUYTIONS  EXECUTIVE 
— A  career  with  leading  midwest  food 
company,  unlimited  opportunity  for 
|op  man,  a^ed  30  to  35,  editorial 
background,  full  creative  and  admin¬ 
istrative  experience.  Keplies  confi- 
denttal.  Qualifications,  personal  his¬ 
tory,  references,  present  salary  to 
Box  249,  Kditor  &  Publisher. 

MechMiol 

LIXOTYPB  machinist  or  advertisinjj' 
machine  operator,  experienced,  l^aily 
newspaper  staff.  Good  wages  plus 
employes*  benefits  available.  Open 
ijliop.  Please  state  age,  experience, 
and  references  in  strict  confidence. 

Mr.  Slabach — Ph.  5251 

L<ancaster  Newspapers 

8  W.  King  St. 

Lancaster,  Penna. 

_ INSTRUCTION _ 

Linotype —  PHnrtng _ 

liinotypS'In  ter  type  Instruction 
Ohio  Linotype  School 
Logan  18,  Ohio. 

Free  Booklet  and  Information 

WRITERS*  SERVICES 

_ Lkeniry  Aiencj _ 

■NEWSPAPERMEN’S  a4ENCT,  Arti- 
elet.  Books.  Fiction.  Playa  marketed. 
Bertha  KIsnzner,  180  E.  40  St.,  N.  T. 


SITUATIONS  WANTED 


AdminMiarive 


BUSINESS  MANAGER 

AGE  46.  Outitanding  background,  27 
years  on  one  66,000  daily,  eastern 
metropolitan  field.  Just  changed  con¬ 
trol.  Excellent  experience  with  la^r 
relations,  newsprint  purchasing,  and 
overall  business  management.  High¬ 
est  type  references.  James  T.  Scott, 
261  W.  Summitt  Ave.,  Haddonfield, 

N.  J. — 9-2117-J. _ 

CURRENTLY  employed  and  draft- 
exempt,  will  consider  position  as  as¬ 
sistant  te  publisher  or  else  one  com¬ 
mensurate  with  my  26  years  of  edi¬ 
torial  and  syndicate  background.  Re¬ 
plies  confidential.  Box  197,  Editor  k 
Publisher. 

EXPERIENCED  NEWSPAPERMAN 
and  publisher,  married,  age  37,  hav¬ 
ing  just  sold  successful  newspaper 
wishes  to  associate  with  estabUshed 
progressive  growing  daily.  Please  an¬ 
swer  fully.  Box  217,  Editor  k  Pub¬ 
lisher. 

SUCCESSFUL  CONSULTANT 
TROUBLE  SHOOTER 
SEEKS  permanent  top  or  back-stop 
job.  Have  re-organized  and  operated 
small  to  metropolitan  papers  U.  S.  and 
Kurope.  Solve  technical  and  policy 
problema;  cut  costs,  build  revenue 
and  good  will  in  plant  and  commu¬ 
nity.  Practical  experience  all  depart¬ 
ments.  University  Grad  Business  Ad¬ 
ministration  and  Journalism.  Box  231. 
Editor  k  Publisher. _ 

SOMEWHERE  a  tired  publisher  needs 
a  eapsbie  young  assistant  with  writ 
iiig,  business  experience.  B.S.,  M..A. 
Box  259,  Editor  &  Publisher. 

■TOP  GRADE  PUBLI.HHER,  39,  wouhl 
like  to  hear  from  ownership  needing 
chief  executive  in  20-50  in  field,  inter¬ 
ested  only  in  complete  respuiisiliility 
— not  assistant.  Excellent  record  of 
building  in  highly  coiii)ietitive  field. 
Could  assume  charge  any  department. 
Easy  to  work  with.  Editorialist,  ac¬ 
tive  community  leader.  Family  wel¬ 
fare  would  indicate  warm-weather 
college  town.  Salary  and  participation 
should  iiild  up  to  about  $12,000.  Write 
Bov^_298^_JCdUor_&_Publi8herj_^___ 

i  Circulation 


CIRCULATION  MANAGER 
PRESEN’TLY  employed  for  past  11 
yesrs.  Seeks  change.  Aggressive,  thor 
oughly  experienced  in  all  phases  of 
operation.  A.B.C.  —  Little  merchant 
plan — Promotion.  Mailing  room  oper-  i 
ation  and  motor  routes.  Available 
within  reasonable  time.  Excellent 
record  in  highly  competitive  area. 
References.  Age  36 — Married — 3  Chil¬ 
dren.  Know  my  business  and  cab 
prove  it.  Box  131,  Editor  k  Publisher, 

CIRCULATION  MANAGER,  capable, 
honest  and  aggressive  available  to 
some  progressive  publisher  March  lit. 
A  man  of  good  repute,  references  to 
satisfy  most  exacting.  Draft  safe. 
Write  Box  7372,  Editor  k  Pablither. 

CIRCULATION  MANAGER,  age  46. 
Married,  neat  appearance.  23  years’ 
experience  on  newspi^ers  from  10  to 
150,000  circnlation.  Know  circnlatlon 
thoroughly,  Little  Merchant  Plan.  Ex¬ 
cellent  past  records  for  increased  reve¬ 
nue  and  circulation.  Best  references. 
Go  anywhere.  ButI  prefer  Texas. 
Available  at  once.  Replies  in  strict 
confidence.  Write  Box  7876,  Editor 
k  Publisher. 

UlRUUL.t  Tl(»N  Yu  .'iTAGER  —  se^ 
|■onIlectiou  with  paper  needing  liaid  I 
liitting  circulator  and  inspiring  lead¬ 
er.  Excellent  promoter  and  thorough¬ 
ly  versed  .all  details  of  circulation  de- 
[lartment  including  Little  Merchant 
id, an  and  .V.B.C.  iirocediire.  Backed 
by  many  years’  fruitful  experience. 

•  '.an  make  things  hnin.  Tireless  work¬ 
er.  not  a  desk  man.  Write  Box  246, 
Kditor  &  Publisher. 

CIRCULATION  MANAGER  —  five 
years’  experience  daily  and  Sunday 
A.B.C. — -Little  Merchant  Plan  .  .  . 
35  years  of  age  .  .  .  Family  ... 
War  Vet.  No  military  status.  Now 
employed,  avant  ehange.  Write  Box 
284.  Editor  k  Publisher. 


Remember  ! — Consecutive  inser¬ 
tions  cost  less — bring  better  re¬ 
sults!  I 


SITUATIONS  WANTED 


Circulation 


CIRCULATION  ZONE  SUPERVISOR, 
age  33.  Married,  capable  and  i^gree- 
sive.  10  years’  experience  in  all 
phases  of  circulation  work.  Little 
•Merchant  Plan.  Excellent  references. 
Background  with  metropolitan  news- 
liapcr.  Prefer  West  or  Southwest. 
Box  291,  Editor  &  Publisher. 

Classified  Adverttett 

EMPLOYED  OUisified  Manager,  mar¬ 
ried,  33,  seeks  cbsnge.  Sound  back¬ 
ground  of  over  10  years  ail  phases 
Classified.  Prefer  manager  established 
medium  daily,  assistant  large  or  op¬ 
portunity  develop  neglected  depart¬ 
ment.  Box  184,  Editor  k  Publisher. 
CLASSIFIED  MANAGER.  More  than 
20  years  experience  on  large  and  me¬ 
dium  sized  properties.  Proven  prp- 
ducer.  Sound  constructive  methods. 
Capable  of  handling  most  difficult  as¬ 
signments.  Prefer  salary  and  com¬ 
mission  on  net  revenue  increase.  Top 
references.  Box  169,  Editor  k  Pub-  | 

lisher. _ 

CLASSIFIED  M.ANAGER  or  Assistant. 
Good  sound  experience.  Married,  draft- 
exempt.  Box  185,  Editor  &  Publisher. 

_ Dhphiy  AdvcrtMng _ 

ADVERTISING  SPACE  SALESMAN 
OR  MANAGER,  long  experience  sales, 
copy,  layout,  promotion  and  merchan¬ 
dising,  last  few  months  manager,  daily, 
small  staff.  Draft  exempt,  available 
Feb.  28th.  Box  7371,  Editor  k  Pub¬ 
lisher _ 

ADVERTISING  MANAGER,  age  44. 
draft  exempt,  ambitious,  icapahle.  pro 
ducer,  good  layout  and  copy.  Married, 
new  car,  top  references  from  present 
and  former  employers.  Seeking  posi¬ 
tion  on  California  weekly  or  salesman 
on  small  California  daily.  Write  Box 
139,  Editor  k  Publisher. _ 

DISPLAY  SALCSMAN,  excellent 
sales,  layout,  promotion.  Idea  man. 

3  years  experience  metropolitan  daily. 
Family,  college,  draft-free.  Car.  Will¬ 
ing  to  re-locate.  Box  213,  Editor  k 
Publisher. _ 

DISPLAY  SALESMAN,  young,  ag- 
!  gressive,  productive.  Experienced  . 
copy  and  layout.  Seek  position  New  \ 
England.  Married.  Box  222,  Editor  i 
k  Publisher. _ I 

MR.  PUBLISHER:  Seeking  services  I 


y  Advertisuig 


SOMEWHERE  there  is  »  Publish 
who  needs  a  88-year-old  advertii^ 
director  with  a  splendid  reMrd  of  h 
creases,  on  2nd  papers,  in  roUil,  fzi 
oral  and  classined.  An  advertislM 
man  with  the  ability  to  sell  himsiM 
and  the  paper  to  all  types  of  mcousU 
and  to  create  friendships  for  boa 
Top  references.  Now  empWed.  M 
perience  up  to 

135.  Editor  k  Publisher.  - 

COLLEGE  GRAD,  Vet,  age  30,  souk 
sales  experience,  wants  work  on  new 
paper.  Will  accept  any  re^onsbk 
offer  anywhere.  Box  289.  Editor  * 

PiibliKlier. _ - 

draft  EXEMPT  VETERAN;  smgk 

_ 2.5 — car — Journalism  degree  214 

vears  experience  on  top-ranking  »0. 
non  Ohio  daily— Stood  at  J.'IW 

ami  sales— resigning  P'’®’""*,  *'7 

for  one  with  a 

— available  April  1 

K.  K.  Pifer,  P.  O.  Uox  572,  Ath^w. 

Ohio^^ _ _ _ _ 

PROMOTION  MANAGER 
NOW  gainfully  employed.  -Marricl 
i)raft  exempt.  Age  42.  *^*^*'■‘''{1' 

NS  promotion  manager  of  metropolUM 
daily  and  national  magazine  also  paV 
lie  relations  and  advertising  direclcr 
of  well  known  Dationsl  organizatior 
and  editor  of  monthly  magazine 

Cliange  being  made  ';?’‘'l.rtimr  » 
cepted  reasons.  Box  260.  Editor  t 

Publisher, 

_ CoiTCipondeiiti _ 

Need  ANYTOING  in  Britain!  TRADE 
articles,  special  features,  special  cot 
erage,  personalities  from  your  «r»» 
AMERICAN  journalist,  'i 

uerionce  metropolitan  dailies,  tri« 
‘magazines,  avaifable  represent  you  « 
retainer  or  per-job  basis.  Box  IW 

Editor  &  Publisher. _ 

EUROPEAN  COVERAGE— For  1  T« 
beginning  May.  JT 

photographer  zeeks  newz, 
trade  journal  assignments.  12  com 
tries.  Box  194.  Editor  k  Publish^ 

IN  MEXICO  indefinitely. 
articles  on  films,  art,  «'-® ‘.>‘®'“,’l 
tourism,  research,  j 

i  papers  and  magazines  Expenenc^ 
!  4  languages,  prompt. 

I  LANDBERG,  Zacatecas  8231,  Mexu' 
!  D.  F.  Mexico. 


MK.  Seeking  services  i 

able,  mature  BUSINESS-ADVERTIS¬ 
ING  MANAGER!  43,  married,  one  l  - - 

child,  college  graduate.  18  years  ,  POPYREADER  REWRITE 
background  metropolitan-smsll  city 

dailies.  Now  employed  Sales  Manager  Man,  28,  married, 

Radio  Station,  fiesires  return  ”Pirst !  7 .  years  .'m*!!.  metropolitan  da^ 
Love”  and  “Stay  Put”.  10  years  part  j  wire  **£''‘**5- *  PublUh* 

owner  business — advertising  manager  j  daily.  Box  7369,  Editor  » - 

successful  daily  18,000  circnlation.  I  ovpoRTER  editor,  publicist,  sp^ 
Enviable  newspaper  record,  versed  all  i  27  '  college  grad.  Seeks  ^ 

phases  publishing  business,  capable ;  ■  newspaper  house  organ,  publieW 
assuming  charge  daily  operation.  Pac-  ,  other  allied  field.  Future  mo"  » 
ulty  handling  personnel,  obtaining  re- 1  ”  ,t,nt  than  starting  salary.  Box  IW. 

suits.  ,  Prefer  community  under  80,- 1  *  Publisher.  - 

000.  Location  immaterial — salary  aec-  - - - - - — ~ 

ondary  to  opportunity  to  smell  i  AGRICULTURAL  NEWS  Md  f"^ 
printers  ink  again.  If  you  can  nse  i  writer,  B.S.,  M.S.,  Cornell,  vew 
hard-hitting  campaigner,  let’s  get  to-  I  married,  weekly  P*P®v  and  experi 
gether.  Box  196,  Editor  k  Publisher,  station  experience. 

AD  MANAGER  of  Oregon  daily,  nni-  msg8z’ine!***Box*74«,  “Editor  * 

versity  grsd.  20  years  experience,  i  i>„>>ii,her 

outstanding  record  as  producer,  45  |  - - - ; - 7T~ 

years  old,  now  available,  wants  job  AVAILABLE  on  v?**^*.m*II 

in  the  Western  states.  Box  177,  Edi-  '  managing  or  city  editorshin  ^ 

tor  k  Publisher. _ '  town  daily  or  major  weekly. 

ST.  LOUIS  ONLY.  Newspaper  adver-  «ferMCei”h  to  aWlfty.  reUsJ»» 

tising  man  now  employed  Southwest  ,  Have  fsmily  and  require 
daily  40,000  circnlation,  wishes  to  |  for  interview,  BMJ. 

relocate.  Experienced  soliritor,  retail  |  2  Midwest  Box  155,  Editor  ■ 

copy  and  layout.  B.J.  Missouri.  Draft  i  SnUiiJi,,.  ’  _ 

exempt  Vet,  25,  single.  Interview  can  — - - - — — - - 

be  arranged.  Box  168,  Editor  k  <  AVAILABLE  NOW! 

Piiblisher.  newspaperman,  editor,  news,  so  _ 

- -  ing  manager.  Salary 

ADVERTISING  MANAGER  or  pub  proof.  Best  references.  Box  1  . 

lislicr’s  assistant.  Proven  advertising  j  tor  k  rnblisner. - - 

record.  18  years’  experience.  Thor-  |  hEWS  EDITOR,  sports  editor,  ^ 
oiigh  knowledge  all  phases  newspaper  •  porter.  3  years'  experience.  ^ 
luiblii-ation  as  well  as  radio  station  draft-exempt.  Jonmalism  8^*^- .  ^ 
operation.  Not  satisfied  with  potenti-  ,  references.  Seeks  post  Eastern  oMli' 
alities  of  present  employment.  Desire  .  Qp^d  weekly  opportunity  consiaeres- 
to  settle  permanently  where  opportu-  i  158  Editor  A  Publisher. 

nity  for  future  is  commensurate  with  _ _ 

aliility.  personality,  and  hard  work.  ■  - — - -  1 

Aire  40.  veteran,  good  health,  married,  SPORTS  WRITER,  college  o.. 

one  eliild,  draft  exempt.  Prefer  dis- 1  2  years  as  sports  editor  small  o  / 
cuss  details  personally  if  our  initial  1  Experience  wire  copy,  *’  uox 

correspondence  justifies.  Box  282,  1  column,  draft  exempt.  Anywhere. 
Editor  .1-  Publisher.  !  133  Editor  ft  Publisher. 

EDITOR  &  PUB  LIS  H  E  R  for  March  10,  1951 


EdMorfaJ 


SITUATIONS  WANTED 


best  revporter  material.  Not 

eraiy  about  copjrreading  but  mutt  ad¬ 
mit  my  two  years  at  it  have  been  an 
advantage.  Do  yon  want  a  reporter 
who  has  learned,  through  desk  work, 
inceinct,  clear  writing;  that  tight, 
headline  style  for  that  extra  punch; 
police,  court,  church,  and  general 
aewi  procedures,  techniques!  Then 
I'm  your  man — at  a  reporter’s  start¬ 
ing  salary  plua  whatever  yon  think 
my  experience  is  worths  CoUege  grad. 
24.  Single.  Draft  exempt.  Box  180, 
Editor  &  Publisher. 

EDITORIAL  EX.K0UT1VE  now  em¬ 
ployed  in  New  York  by  outstanding 
news-picture  magasine  seeks  contact 
with  daily  newspaper  publisher  need¬ 
ing  news  room  executive  who  can  pro¬ 
duce  local-angled,  reader  pulling,  well 
illustrated  paper,  and  knows  how  to 
promote  it.  Experience  includes  top 
posts  with  leading  press  association 
and  history-making  midwest  daily. 
Prefer  locate  outside  N.  Y.  Draft  ex- 
empt.  Box  153,  Editor  A  Publisher. 

REPORTER  —  Feature  writer,  M.U. 
padnate.  Single,  draft-exempt,  80. 
Willing  to  travel  ifor  spot  wB)).  future. 
Box  129,  Editor  k  Pubtiah^. 
MANAOINO  editor,  small -.^ernoon 
daily,  top  editorial  writer,  desires 
challenging  Job.  College  grad.,  83, 
married.  Box  137,  Editor  A  Publisher. 

FOREION  Correspondent,  nationally 
known  by-line,  8  years  abroad  Latin 
America,  Berlin,  London,  Prague,  the 
Balkans  and  presently  Germany,  look¬ 
ing  tor  foreign  news  editorship  or  edi¬ 
torial  wrriting  post  on  international- 
minded  newspaper.  Minimum  salary: 
17,000.  Box  214.  Editor  h  Publisher. 
OOLLEOE  ORAD.  Some  experience 
publications.  Editor  two  campus  mag- 
aiines.  Reporter  weekly  newspaper.  ^ 
Now  free-lance.  Desires  permanency  | 
with  small  daily  newsp»er.  Go  any- ! 
where.  Draft-exempt.  James  Oeggis,  : 
356  West  34  Street.  New  York  City.  ] 
OOPYREADER,  Telegraph  editor.  Well  j 
experienced.  Prefer  South.  Southwest,  j 
but  go  anywhere.  Draft  exempt.  Box  I 

201,  Editor  Sc  Publisher. _ ' 

EDITOR-REPORTER  seeks  Job  on  1 
deik  or  best.  Can  handle  wire,  heads.  | 
Vet  with  5  years'  know-how.  Box  ; 
105.  Editor  &  Publisher. _ I 

EDITORIAL  ASSISTANT,  Sii  years’  i 
experience  news,  feature,  rewrite,  ' 
makeup.  Vet,  single,  25,  B.A.,  draft-  i 
proof.  References.  Box  204,  Editor 
*  Publisher. 


de|^  experienced  newsman.  Most  beats, 
dalllta  rewrite,  features,  sports,  general. 
Of  imsH  Toung,  single,  college,  car.  Box  187, 
ubliihw  Editor  &  Publisher. 

FASHION  EDITOR.  Experienced  in 
jjjwspaper  writing,  fashion  publicity, 
TV  fashions  in  New  York,  Chicago. 

Box  191.  Editor  A  Publisher. _ 

former  school  teacher  with 
B.A.,  M.A.,  with  ten  years’  experience 
in  lyge  publishing  bouse  wishes  Job 
in  educational  department  of  a  news- 
pnper,  magasine  or  publishing  house. 
Box  183.  Editor  A  Publisher. _ 

journalism  teacher  with  year’s 
leave  of  absence  from  university  start¬ 
ing  July,  1951,  seeks  trade  publica¬ 
tion  experience.  Single,  35,  vet,  own 
•nd  operate  graphic,  weekly  newspa¬ 
per  experience  including  backshop, 

some  free  lance  trade  Journal  writing. 
iaK'*  return  to  teaching  September, 
1»52.  Box  174,  Editor  A  Publisher. 

MA'TCRE  reporter  —  Feature 
Writer:  2  years’  daily  and  weekly 
years’  common  sense, 
rir®’  .•'etxht*  copy,  crisp  features. 
^*t,  single,  B.A.,  draft-proof.  Top 
references.  Box  203,  Editor  A  Pub- 
■sher. 

NEWSHAWK,  28,  knows  ropes,  pro- 
snees  top  copy  with  ace-high  reader 
nterest.  Versatile,  handle  anything. 

sisfte-  "■  ”” 

^TO-WRmNQ  TEAM,  experi- 
«ced  men  both  29,  draft  exempt, 
wn  corapiete  photo  equipment;  one 
I  .  J®!’’  *^**®f.  strong  on  features; 

\  experience.  Box  179, 

Editor  A  Publisher. 


SITUATIONS  WANTED  ' 


Editorial 


REPORTER.  Experienced  five  years 
rewrite,  bests,  features,  sports.  Single, 
young,  college,  ear.  Box  198,  Editor 

A  Publisher. _ 

REPORTER:  1  year  small-town  daily, 
desk,  steno,  college.  Wants  Job  In 
middle-sised  or  large  city.  Box  382, 
Editor  A  Publisher. 

REPORTER,  desk.  Vet.  25,  single, 
draft  exempt,  B.S.  Journalism,  KTA, 
some  experience,  eager,  serious,  any¬ 
where.  Box  228,  Editor  A  Publisher. 
SOLID  NEWSMAN  seeks  opening 
around  July  1.  Managing  Editor  of 
10,000  7-day  operation  past  years. 
Have  handled  every  euitorisl  Job  on  | 
papers  up  to  110,000.  References  will  ' 
testify  to  competence.  Want  lesser 
Job  in  East  on  metropolitan  paper, 
equal  or  greater  Job  on  paper  up  to 
25,000.  Family  man  under  85,  veter¬ 
an,  college.  Box  171,  Editor  A  Pub- 
lisher. 

SPORTS  COPY  that  is  vivid,  real, 
takes  fans  “inside."  Writer.  28, 
married,  4F,  8  years  top  experience. 
Box  212,  Editor  A  Pnbflsher. _ 

VERSATILE 

experienced,  draft-exempt  editor,  city 
desk  or  makeup  man  now  employed 
would  prefer  writing  editorials  or  as¬ 
sisting  publisher,  but  will  consider 
your  offer.  Box  184,  Editor  A  Pnb- 

lisher. _ 

WANT  COLLEGE  PUBLICITY  JOB 
Plan  graduate  study.  Experienced. 
Nine  Years  Wire  Service,  Dailies. 
Veteran.  Box  186,  Editor  A  Pub¬ 
lisher. 

.k  liLK,  Aggressive,  newsman ;  6  years’ 
newspaper  wire  service  experience. 
i>raft-exempt.  Box  250,  Editor  A 

Publisher. _ 

A  VAII.AHl.K  :  Experienced  reporter, 
rewriter  with  daily  and  radio  back¬ 
ground  in  East.  Veteran,  27,  single, 
employed,  seeks  future  anywhere, 
■lournalixm  degree,  excellent  refer- 
enees.  Box  241,  Editor  A  Publisher. 
CAN  rover  any  editorial  assignment. 
Experienced  reporting,  rewrite,  man¬ 
aging  editor.  Draft  exempt.  25,  B.A. 
M.S.  Eluent  French,  Spanish.  Box 
Editor  A  Publisher. 

COl.I.EOE  GRAD.,  edited  Army  week¬ 
ly.  worked  on  campus  publications. 
Looking  for  Job  with  a  future.  Vet, 
single,  24.  draft-exempt.  Hare  car. 
W  illing  to  travel.  Box  287,  Editor  & 

Publisher. _ 

(ilRl.  REPORTER  wants  active  spot, 
live  weekly.  Northeast  or  East.  3 
year.s  dailies;  women’s  city  news. 
Steno.  B.J.  Now  in  N.  Y.  City.  Clips, 
references.  Box  281,  Editor  A  Pub¬ 
lisher. 

EXPERIENCED  news-wire  editor. 
I'ast.  reliable,  know  make-up  and  46. 
Some  ad  experience.  Box  269,  Editor  1 
A  Piihiisher, _  | 

IF  YOU’RE  LOOKING  for  a  Movie, 
Music,  and  .Art  Critic.  STOP.  This 
young,  married  copyreader  is  your 
man.  He  knows  his  stuff  and  needs 
only  a  ehance.  Box  270,  Editor  A 
I'llhlislier. _ 

r.M  GEORGE  SEIXIRAT— 33,  draft 
exempt  Veteran.  Fiill-blnoded  Chica¬ 
goan;  want  to  stay  there.  Seeking 
newspaper,  house  organ,  industrial 
liiililieation.  trade  journal,  publicity, 
piiblie  relations,  jiromotion  connec¬ 
tion.  City  News  Bureau,  1935-41; 
Oliieago  Sun,  1942  A  1946-47.  Pub- 
lieity  posts  w-ith  Illinois  .American 
la'gion.  Chicago  Fair  of  1950. — 6343 
Winthrop,  Chicago  40. 

NEWS  EDITOR.  21  years’  metropoli¬ 
tan  experience,  energetic  executive, 
competent  writer,  knows  slot,  tele- 
grapli,  makeup,  pictures.  \fy  all- 
round  know--how  ran  611  a  need  in 
your  newsroom.  Have  reached  fore¬ 
seeable  top  on  present  paper.  Locate 
anywhere  with  a  future.  Married, 
draft-proof,  permanent.  Box  264,  Edi¬ 
tor  A  Pnblisher. 

SPORTS  REPORTER,  draft-exempt. 
College  grad.  Experienced  eampns 
pnlilirstinna.  Young,  eager  to  learn. 
Box  2.'>J.  Editor  A  Publisher. 

SPORTS  EDITOR-WRITER.  9  years 
of  experience,  fast  dependable  ronsci- 
entious.  thorough  copy  editor,  brisk, 
colorful  stories.  Married,  30,  Yale 
Grad.  Box  283.  Editor  A  Publisher. 


L-j  I  <77! 


Editorial 


MANAGING  EDITOR 

PUBUC  RELATIONS 
I’RKSENTLY  employed  as  city  editor 
of  Southwest  daily,  37,  married.  Have 
experience  in  every  newsroom  job  on 
metropolitan  and  small  city  dailies. 
Require  not  less  than  $110  weekly. 
Top  caliber  writer,  editor,  pleasant 
personality,  plenty  of  drive.  Efficient, 
fast  Slid  intelligent  worker.  Don’t 
need  just  any  Job,  but  one  with  a 
future  in  both  sense  of  accomplish¬ 
ment  and  cash.  Box  ‘261,  Editor  A 
Publisher. 

RKl’ORTER  draft-exempt,  single,  5 
years’  experience,  college  graduate. 
■Seeking  change,  presently  employed 
oil  Pennsylvania  daily  as  reporter,  fea¬ 
ture  writer,  reviewer.  Foreign  cor¬ 
respondent’s  position  preferred.  Box 
2  43.  Editor  A  Pnblisher. _ 

ItKPORTKR  -  PHOTOGRAPHER 
Sports,  news,  feature  and  desk  ex¬ 
perience.  .Age  40.  Will  go  anywhere. 
AV.  G.  Sargent,  65  Rutland  St.,  Bos- 
ton  18.  Nlassaehusetts. _ 

REPORTER  T»-o  years  ail  type  writ-  1 
iiig  on  daily,  handle  graphic,  B.S. 
journalism,  vet,  25,  single,  car,  done 
sports,  general,  beat.  Box  290,  Editor 
A  Pnblislier, 

REPORTER,  young,  ambitious,  alert.  I 
Over  four  years’  experience  on  top 
metroiMiIitan  daily.  Sports,  rewrite,  | 
desk.  B.A  degree,  married,  draft-ex-  ; 
empt.  Highest  references.  Box  233,  i 
Editor  A  Publisher. _  1 

TK.AIN  ME  Your  Way  as  Reporter  I 
A’liiing  college  grad — little  experience 
(draft-exempt).  Prefers  Northeast. 
I'.ox  252,  Editor  A  Publisher. _ I 

UNIVERSITY  GRADUATE:  B.A.  De- i 
gree.  Wants  beginning  reporter’s  Job 
on  any  daily  in  any  state  in  the  coun-  I 
try.  Age  35.  Veteran  of  6ve  years’  i 
service  in  the  U.  S.  Navy.  Single. 
Box  262.  Editor  A  Publisher. _ 

WELL-INFORMED  educator,  public  j 
affairs  columnist,  radio  news  commen¬ 
tator,  now  government  writer,  seeks 
responsible  position  as  political  re- 
imrter,  foreign  news  analyst,  editorial 
writer,  or  education  specialist.  M.A. 
Journalism.  PhD  candidate  Political 
Science.  .Ability  to  interpret  issues 
and  events  objectively.  Married,  yet- 
<-ran,  30.  Box  293,  Editor  A  Pub¬ 
lisher. 

REPORTING.  JOB.  Six  years  exper¬ 
ience,  small  and  large  papers,  desk 
and  outside.  Single,  28.  college  grad¬ 
uate,  draft-exempt.  Good  sised  daily 
South  or  Southeast.  Box  295.  Editor 
A  Pnblisher. 


PHOTOGRAPHER,  18  Years  exper-  ' 
ience.  3  years  as  news  photographer  i 
covering  sporta,  society,  spot  news,  i 
aerial  and  magasine.  Manager  of 
commercial  and  photo  ffnishing  plant  j 
for  15  years.  Age  39,  married  with  ! 
one  child.  References  and  samples  on  < 
request.  Prefer  South.  Southwest,  or 
West.  Write  Earl  Sutherlin,  532  N. 
Morton  Street.  Bloomington,  Indiana. 

PHOTOGRAPHER  1 

38,  desire  spot  on  newspaper  pr  pub-  i 
lie  relations.  Highest  call  ore,  ability.  | 
With  major  pictnre  syndicate  14  [ 
years.  Father  of  three  children.  Any  i 
references.  Write  Paul  0.  Wagner,  i 
7747  13th  Ave.,  N.W.,  Seattle  7.  i 
Washington. _ ' 

PHOTOGRAPHER,  SPORTS  RE¬ 
PORTER  desires  location  Florida. 
Georgia.  Alabama,  Mississippi,  Louisi¬ 
ans,  Texas,  Oklahoma,  New  Mexico, 
Arisons,  for  wife’s  health.  Ambitions. 
Good  references.  Box  275,  Editor  A 
Pnblisher. _ 

NEWS  PHOTOGRAPHER  with  eight 
years’  experience  with  metropolitan 
and  medium  dailies.  Experienced 
Fairchild  engraver.  Highest  refer¬ 
ences.  Married.  37.  Will  go  any- 
w-here.  Don  Palraieri,  291  Crescent 
PL.  A'onkers  4,  N.  Y. 

SOLID  BACKGROUND  News.  Fea¬ 
tures.  Publicity — want  permanent  set¬ 
up.  dehnite  future,  travel  anywheire —  I 
37.  15  years  experienee.  Top  refer-  ' 
enres.  Box  297.  Editor  A  Publisher.  . 


situations  wanted 


DAILY  newapaper  editor  leeki  public 
relations,  magasine  connection.  Ideas, 
executive  experience,  married,  83. 
Box  138,  Editor  A  Publisher. 

experienced  N®7^8PAPERMAN 

and  publisher,  married,  age  87.  hav¬ 
ing  sold  snccessfnl 
to  change  to  industrial  P»W>« 
tlons.  Salary  open.  Box  218,  Editor 
A  Publisher. 


CREATIVE,  Young,  college  veteran, 
with  2  years’  experience  in  magasine 
circulation-promotion.  Will  >'*7*  P*'®*. 
ent  position  for  offer  by  P“Wisher  or 
national  distributor  for  spot 
•‘Brain-Power’’  and  results.  R®*”™® 
upon  request.  Draft-exempt.  Box 
244,  Editor  A  Publisher. 

YOUNG  WOMAN,  eager  to  train  in 
nnblic  relations  or  feature  writmg. 
Ten  months’  varied  experience.  Box 
■>.'.7  Editor  A  Pnblisher. 
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Mechanical 


MY  QUALITIES; 

Ability  —  Efficiency 
Experience  —  Education 
Ambition  —  Stamina 
Diplomacy  —  Cooperation 

1  would  be  interested  in  an  opportu¬ 
nity  with  8  Southern  daily  paper  as: 

Production  Manager 
Mechanical  Superintendent 
»  ~or  ~ 

.Assistant  to  Snperinlendent. 

Plant  diffieultiee  no  obstacle 

For  comple  resume  or 
Personal  interview 
Write 

BOX  26.5,  EDITOR  A  PUBUKHER 


PRESSROOM  Foreman,  25  y**®*’ 
perienca  Hoe,  Goss,  Scott,  Duplex 
nreases.  Also  stereotyping  TMeroncea 
Prefer  West  Coast  states.  Box  111, 
Editor  A  Publisher. 

PRODUCTION  MANAGER,  mechani- 
■uperintendeni  or  tttitiant  to  pob- 
lisher.  Age  45.  Top-flifht  exeentive 
with  more  than  thirty  years’  experi¬ 
ence:  thorough  knowledge  of  produc¬ 
tion  and  costa:  proven  record  of  ae- 
rompli*hnii*nt,  dwirei  ch»nfO.  Strict¬ 
ly  nob^r  with  top-notch  rexorenoof. 
Interview  arranged.  Oonffdential.  Box 
148,  Editor  A  Pnblisher. 

COMPOSING  Room  Foreman,  good 
record,  knows  production,  employers 
problems,  sober,  union,  good  refer¬ 
ences.  Box  161,  Editor  A  Publisher. 

SUPERINTENDENT  or  FOREMAN  of 
Compoaing  Room.  Experienced  in  all 
phases  of  daily.  Familiar  with  Tele¬ 
types.  Have  new  methods  and  short¬ 
cuts  in  production.  Box  274,  Editor 
A  Publisher. 

VERSATTLE  NEWSWOMAN  (27), 
formerly  on  weekly  as  photographer- 
reporter,  copyreader,  Intertype-ietter, 
hand  compositor,  printer.  Experienced 
camera  and  layout  for  offset  printing. 
Would  settle  for  typesetting  Job  In 
New  England,  preferably  near  Bos¬ 
ton.  Box  170,  Editor  A  Publisher. 


EXPERIENCED  MAN — desires  me¬ 
chanical  superintendent  or  composing 
room  foreman  position  on  daily  news¬ 
paper.  I  am  now  employed  as  me¬ 
chanical  superintendent  of  daily  news¬ 
paper  with  proven  low  page  cost  rec¬ 
ord.  Box  355,  Editor  A  Publisher. 

STEREOTYPER.  Ijong  experience, 
both  newspaper  and  commercial 
plant)!.  Box  280,  Editor  A ‘Publisher. 


Shop  Talk  at  Thirty 


By  Robert  U.  Brown 


our  existing  press,  just  as  the  TVA 
is  a  yardstick  for  the  electric 
power  industry.  Th4s  is  entirely 
in  the  American  tradition  of  com¬ 
petition  and  free  enterprise.  Just 
as  the  government  paper  might 


There  is  a  movement  afoot  to  doesn’t  meet  until  April,  the  <^ofre^  some  of  the  abuses  of  the 

correct  an  error  made  by  Con-  Tampa  Tribune  took  up  the  cud-  prjvate  press,  so  might  the  private 

gress  10  years  ago.  It  must  be  gels.  There,  as  in  Georgia,  there  is  provide  a  ch^k  on  the  pos- 

successful.  no  law  requiring  financially  able  abuses  by  the  government 

Looking  back  on  it  now,  it  citizens  to  support  their  parents  ‘ 

seems  impossible  that  so  great  a  and  a  year  ago  the  Tribune  re-  Present  alert,  vigilant  press  would 
veil  of  secrecy  could  have  been  vealed  that  the  father  of  a  ^  watchdog  in  this 

imposed  without  a  loud  protest  wealthy  state  official  was  on  the  respect.  And  it  should  be.  In  no 
from  the  press  and  public.  But  old  age  roll.  In  some  Florida  under  no  circumstance 

apparently  it  was  accepted  then  counties  80%  of  all  citizens  over  should  the  government  press 

and  not  until  recent  months  have  65  are  on  the  welfare  list — evi-  permitted  to  interfere  with  the 

private  press.  This  is  not  a  pro¬ 


newspapermen  become  fully  aware  dence  that  padding  is  going  on 


of  its  implications. 


The  Tribune  demanded  that  P®sal  to  replace  any  existing 


Mr.  Parker  insists  there  is  a 


We  refer  to  the  rule  inserted  Florida  also  ask  Congress  to  lift  newspaper  with  a  government 
into  the  Social  Security  Act  in  the  curtain  of  secrecy  on  welfare  newspaper. 

1939  prohibiting  the  press  or  pub-  payments.  Mr.  Parker  insists  there  is  a 

lie  from  inspecting  state  welfare  In  Indiana  this  week  a  little  difference  between  what  we  said 
payrolls  on  penalty  of  sacrificing  more  progress  was  made.  A  bill  he  said  and  what  he  actually  said 
federal  aid  and  giving  States  un-  opening  welfare  records  to  public  as  quoted  above.  We  agree,  and 
til  1941  to  make  their  laws  con-  inspection  was  passed  over  the  we  are  glad  to  provide  him  with 
form.  Here  is  suppression  by  the  governor’s  veto  during  the  closing  this  space  to  elucidate.  He  says  he 
federal  government  of  informa-  hours  of  the  session  on  Monday,  is  “in  complete  agreement  with 
tion  concerning  the  expenditure  of  This  is  the  first  real  blow,  and  most  of  the  arguments  you  made’’ 
more  than  two  billion  dollars  of  substantial  progress,  in  the  cam-  but  believe  “your  comments  would 
tax  monies  annually.  And  there  paign  against  the  secrecy.  Here  have  been  quite  different’’  if  we 
is  no  area  of  public  expenditures  again  a  newspaper,  the  Indianapo-  had  been  in  possession  of  the 
that  is  more  susceptible  to  manip-  Us  Star,  like  newspapers  in  other  above  quote, 
ulation  and  pressure  for  political  states,  had  revealed  abuses  in  the  We  don’t  think  so.  It  seems  to 
purposes.  welfare  program.  us  that  the  dangers  of  a  govern- 


purposes. 

The  official  excuse  for  the  cen- 


We  don’t  think  so.  It  seems  to 
us  that  the  dangers  of  a  govern- 


The  only  reason  the  governor  ment  press  are  inherent  in  the  na- 


sorship  at  the  time  it  was  imposed  vetoed  the  bill  the  first  time  was  ture  of  the  beast  and  our  remarks 


was  “to  prevent  use  of  such  in-  because  of  his  fear  that  the  federal  about  it  still  stand  regardless  of 
formation  for  political  and  com-  social  security  agency  would  stop  whether  such  a  press  is  conceived 
mercial  purposes  .  .  .  and  to  pro-  sending  welfare  money  to  Indiana,  “in  place  of’  or  “as  a  supplement 
tect  recipients  from  humiliation  That  fear  may  be  felt  in  Georgia  to”  the  present  system.  Actually, 
and  exploitation.”  It  has  since  and  Florida  and  elsewhere.  there  would  only  be  a  difference 

develop^  that  the  secrecy  has  It  seems  to  us  that  the  issue  of  degree  as  to  how  much  gov- 
abetted  the  use  of  this  money —  has  been  joined  and  now  is  the  ernment  press  we  would  have,  and 
not  the  information — for  political  time  for  newspapermen  to  go  to  in  our  opinion  it  would  be  all  bad 
purposes.  bat  with  Congress.  — even  a  little  bit. 

It  is  almost  inconceivable  that  It  has  been  pointed  out  ade-  We  are  inclined  to  forget  that 

adoption  of  this  rule  was  not  met  quately  by  newspapers  in  the  vari-  one  of  the  important  things  which 
by  an  outraged  cry  from  press  ous  states  that  secrecy  in  the  make  our  press  great  is  the  neces- 
and  public.  However,  in  the  tern-  handling  of  public  welfare  oases  sity  for  maintaining  economic 
po  of  the  times  it  obviously  was  has  more  often  led  to  fraud  than  success  and  independence.  That 
thought  more  necessary  to  protect  to  embarrassment.  It  should  be  requirement  would  not  be  present 
the  comparatively  few  relief  re-  stopped.  in  a  government  press, 

cipients  than  it  was  to  protect  the  The  American  people  as  well  as  j  clnsinc  his  letter  Mr  Parker 


— even  a  little  bit. 

We  are  inclined  to  forget  that 
one  of  the  important  things  which 


cipients  than  it  was  to  protect  the 
taxpayers. 


m  a  government  press. 

In  closing  his  letter,  Mr.  Parker 


Here  is  what  is  happening:  tax  funds  are  spent  eve^  year  attack  you  made,  with  the 

.u  February  without  their  knowledge  of  where  attendant  implication  that  I  am 

the  state  welfare  director  r^rted  or  how.  Congrws  should  correct  irresponsible  practitioner  of 

31  anonymous  cases  of  rich  chil-  its  mistake  of  10  years  standing.  nrofession  ” 


the  pr^  AAA^*?*^u  object  to  your  use  of 

know  that  $2,000,000,000  of  their  ^^ese  arguments  as  the  basis  for 


dren  who,  protected  by  embar- 
rassment  by  the  secrecy  rule,  Cedric  Parker,  city  edit^or  of  or^meiick^  oroiiTpIrt.  "hc  m^^^ 
pushed  their  own  parents  into  the  the  Madison  (Wis.)  Capital  ciatement  with  which  we  dis- 
state’s  breadline.  One  of  the  rases  Times,  clarified  his  statement  ^g^eed,  just  as  we  have  done  with 


our  profession.” 

No  such  implication  was  made 
or  intended  on  our  part.  He  made 


state’s  breadline.  One  of  the  rases  Times,  has  clarified  his  statement 
was  a  judge  making  $10,000  to  about  a  “National  Press  Author- 


ticA^A^  ^iu,ouo  lo  aooui  a  i;<ationai  rrcss  /Mitnur-  ^  Other  Statements  in  this 

$15,000  a  year  who  refused  to  ity  on  which  we  commented  last  ^nacc  Mr  Parker  believes  that 
give  any  help  to  his  mother  and  week.  In  a  letter  to  this  writer,  „  -  rmcraicH  in 


insisted  that  she  be  put  on  the  Mr.  Parker  says  he  did  not  advo- 


a  government  -  curated  press  in 
some  degree  would  be  a  good 


welf^erol^  Another  couple  who  cate  a  National  Press  Authority  ^hing.  Many  people  think  so.  But 


owned  a  beautiful  estate  with  a  “in  place  of  the  present  system  of  don’t 


full-time  gardener  and  two  Cadil-  the  press,”  as  we  indicated,  but 


lacs  agreed  to  let  the  mother  live  “as  a  supplement  to  the  present 


in  a  shack  on  the  property  but  privately<ontrolled  press.”  The 
demanded  that  the  welfare  de-  following  paragraph  is  his  actual 


$50  and  a  Story 

partment  pay  her  living  expenses,  statement  on  the  subject,  he  Louisville,  Ky.  —  R.  Logan 
And  so  on.  writes:  Shaw,  Courier -Journal  reporter, 

The  Georgia  Senate,  shocked,  “As  a  supplement  to  the  pres-  picked  up  a  white  bag  as  he 
whipped  through  a  resolution  call-  ent  privately  -  controlled  press,  I  stepped  out  of  his  car  near  the 
ii^  on  Congress  to  repeal  the  cen-  would  sugg^  a  National  Press  newspaper  office.  It  contained  $2,- 
sorship  of  welfare  rolls  and  ac-  Authority  to  operate  in  a  sinular  117 — soon  claimed  by  an  athletic- 
companied  k  with  a  bill  to  make  manner  as  the  Tennessee  Valley  club  director  who  identifi^  the 
children  liable  lor  the  support  of  Authority.  This  National  Press  contents  as  proceeds  from  wres- 
their  parents.  Authority  would  provide  a  yard-  tling  matches.  Mr.  Shaw  got  a  $50 


“As  a  supplement  to  the  pres-  picked  up  a  white  bag  as  he 
ent  privately  -  controlled  press,  I  stepped  out  of  his  car  near  the 


their  parents. 


In  Florida,  where  the  legislature  stick  against  which  to  measure 


E  &  P  CALENDAR 

March  16-17 — Inland  Classi¬ 
fied  Advertising  Clinic,  Orring- 
ton  Hotel,  Evanston,  111. 

March  17-18 — Upper  Missis¬ 
sippi  daily  newspaper  editors’ 
conference.  University  of  Min¬ 
nesota,  Minneapolis 

March  18-20  —  Inter-State 
Circulation  Managers  Assn., 
Spring  meeting,  Abrahaip-Lin- 
coln  Hotel,  Reading,  Pa. 

March  18-20 — Central  States 
Circulation  Managers  Assn., 
spring  convention,  Edgewater 
Beach  Hotel,  Chicago. 

March  20-23  —  Press  Photo¬ 
graphy  10th  annual  Short 
Course,  Kent  State  University, 
Kent,  Ohio. 

March  23-24  —  Associated 
Dailies  of  Florida,  annual  meet¬ 
ing,  Orlando,  Fla. 

March  25~Associated  Press 
Assn.,  annual  meeting.  Orange 
Court  Hotel,  Orlando,  Fla. 

March  28-31  —  Association 
of  National  Advertisers,  42nd 
Spring  meeting.  The  Home¬ 
stead,  Hot  Springs,  Va. 

March  30-31  —  Northwest 
Classified  Clinic,  Washington 
State  Press  Club,  Seattle,  Wash. 

April  5-7  —  Pennsylvania 
Newspaper  Publishers’  Assn, 
and  New  Jersey  Press  Assn. 
Joint  Mechanical  Conference, 
Abraham  Lincoln  and  Berk¬ 
shire  Hotels,  Reading,  Pa. 

April  7-8  —  Virginia  Pr^ 
Assn.,  6th  annual  Old  Domin¬ 
ion  advertising  conference.  Ho¬ 
tel  Roanoke,  Roanoke,  Va. 

April  9-11— New  York  State 
Circulation  Managers  Assn., 
spring  meeting.  Hotel  Statler, 
Buffalo. 


Gardnerville  Paper 
Wins  Nevada  Plaque 


Reno  —  The  plaque  for  com¬ 
munity  service  goes  to  the  Garir 
nerville  Record-Courier,  it  was 
announced  at  the  annual  dinner 
of  the  Nevada  State  Press  As¬ 
sociation  here  March  3. 

The  publishers  of  the  Reconl 
Courier  are  Arthur  N.  Suverkmp. 
formerly  with  United  Press,  and 
bis  brother,  John. 

Charles  Triplett,  Wells  Progress. 
is  the  newly  elected  NSPA  presi¬ 
dent  with  A.  E.  Cahlan,  Las  Vegas 
Review  Journal,  vicepresident;  A 
L.  Higginbotham,  secretary. 

The  Wilson  Advertising  Agc^ 
award  for  awareness  in  advertisini 
went  to  Jock  Taylor,  Reese  Rivff 
Reveille.  The  annual  Hall  of 
Fame  selection  went  to  Joseph  T. 
Goodman,  early  day  Virginia  Cifi' 
editor.  Gov.  Charles  H.  Russell 
and  Justus  Craemer,  president 
California  Press  Association,  ad¬ 
dressed  the  group  of  200  at  the 
dinner. 


Jewish  Press  Service 

American  Jewish  Press  has  been 
organized  to  gather  news  and  fea¬ 
tures  for  English-Jcwish  newspa-l 
pers  in  the  United  States.  l®j 
president  is  Philip  Slomonitz,  e<^l 
tor  -  publisher  of  the  DetroU 
(Mich.)  Jewish  News. 


EDITOR  A  PUBLISHER  for  March  10.  1* 


HERE  ARE  THE  AHSWERS  TO  2 

OF  YOUR  TOUGHEST  (OMPOSIHG-ROOM  PROBLEMS! 


problem  1: 


to  find  one  machine  that  combines 


Simple  Construction 
Easy  Maintenance 
Speed  When  You  Need  It! 


solution: 


. . .  fastest  aud  simplest  eomposm<i 
machine  to  operate  and  maintain. 


the  new  two-magazine  Blue  Streak  Comet 

Not  only  the  fastest  typesetting  machine  ever  built,  the  Comet 
is  the  simplest  in  its  assembling,  casting  and  distributing  mech¬ 
anisms.  New  in  design  and  engineering,  scores  of  parts  have 
been  completely  eliminated,  \\  hile  the  great  majority  of  those 
remaining  are  interchangeable  with  parts  on  other  Linotype 
models.  Everything  adds  up  to  easier  maintenance,  increased 
production  and  higher  profits.  Just  check  off  your  own  com¬ 
posing-room  problems  against  these  Comet  features: 

#  uses  V2  H.P.  standard  electric  motor! 

#  unmatched  accessibility— both  the  front  and  the  key¬ 
board  swing  out .  .  .  keyboard  rod  frame  lifts  out! 

#  new  distributor  clutch  responds  faster  to  interference— 
safeguards  matrices! 

#  greater  angle  of  magazines  provides  quicker  response 
to  the  touch  of  a  key;  simplified  c-ontrols  make  magazine 
shifting  easier! 


problem  2  •  how  to  save  time  setting  quadded  composition 
solution  •  the  new  ML  Quadder 


.Applicable  to  most  outstanding  composing  machines,  the  M  L 
Quadder  offers  you  worth\N’hile  savings.  These  savings  have 
been  found  to  rnn  as  high  as  50-60?  depending  on  the  kind  of 
work  handled.  At  a  flip  of  the  qnadder’s  conveniently  located 
control  lever,  lines  are  automatically  quadded  right,  left  or 
center.  Amazingly  simple,  compact  and  sturdy,  the  new  ML 
Quadder  features: 

#  non-interference  with  regular  Linotype  operation! 

#  modern  engineering  and  accessibility  for  easy  lubrica¬ 
tion,  cleaning  and  maintenance! 

#  factoiy'-sct  adjustments  that  need  no  checking! 

#  fa.st,  simple  settings  for  casting  lines  of  any  length,  in 
ems  or  points! 

#  many  parts  sfx’cially  designed  to  comjx'nsatc  for  wear! 


Cidl  in  your  Linotype  Production  Engineer  today  to  go  over  the 
uiauy  other  details  of  these  developments  and  help  you  analyze 
and  solve  any  of  your  eomposing-rooin  problems.  Mergenthaler 
Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  Sew  York. 
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SCRIPPS-HOWARD  NEWSPAPERS 


NEwrORK .  WerM-rW»9rofl,«  ThtSui 

aEVKAND . Er«i 

RinSftURCH . Er.ii 

SAN  FRANOSCO . N,m, 

INDIANAPOLIS . Tmni 


COLUMBUS . CMiw 

CINaNNATI . Poit 

KENTUCKY . Pod 

Covington  oSition,  Cincinnati  Foil 
KNOXVIUE  ....  Nowi-Unlinol 


0*n«rM  A4v*rtUin«  Oa^ortmnnt.  ISO  Park  Avanwa,  Naw  Tark  City 


DENVER . Reciry  Mtn.  Nnwi 

BIRMINOHAM  ....  foil  Horold 

MEMPHIS . PrniiScimilar 

MEMPHIS  .  .  .  Commarcio/  Agpoot 
WASHINOTON . Nnwi 


EVANSVILLE . Finn 

HOUSrON . Frou 

FORT  WORTH . htu 

AlBUQUiRQUi . TrifcoiM 

il  PASO . HoroUfod 


Chicafa  San  Franclica  OaTralt  Onctnnatl  PhllaRalphIa  Dalla* 


